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321 companies and trade associations agree 


Effective distribution is important for the success of the 
business film & These companies and associations have 
retained MODERN for professional film distribution 


Aero-Mayflower Transit Co., Inc. Aetna Casualty & Surety Co Air France All-American Rose Selections, Inc. Aluminium Limited, Inc. Aluminum Company of America American Aggregate Corp American 
Assoc. of Nurserymen American Bakers Association American Banking Association American Can Company American Chemical Paint Co. American College of Surgeons American Cyanamid Co. Ameri- 
can Dairy Association American Dietetic Association American District Telegraph Service American Express Company American Foreign Insurance Assoc. American Hearing Society American Institute 
of Men's and Boys’ Wear, Inc American Motors Corporation American Optometric Association American Petroleum Institute American President Lines American Seed Trade Assoc. American Sheep 
Producers’ Council, Inc. American Title Association American Type Founders, Inc. American Zinc Institute, Inc. AMF Pinspotters Inc. AMI, Inc The Andersen Corporation Anheuser-Busch, Inc 
Animal Welfare League Armco Steel Corporation Armour an¢ Company Asbestos Cement Prod. Assn. Associated Blue Lake Green Bean Canners, Inc. Associated Seed Growers Inc. Association of Ameri- 
can Railroads Association of Mutual Savings Banks of Massachusetts Association of Stock Exchange Firms Audit Bureau of Circulation Baldwin Piano Company Bank of America Behr-Manning Corporation 
Belgian Linen Association Beltone Hearing Aid Company Berger Mfg. Div.-Republic Steel Corp Bermuda Trade Development Board Bethlehem Pacific Steel Company Bethlehem Steel Company Better 
Lawn & Turf Institute Boat Trailer Manufacturers Assn Bostrom Manufacturing Company Bowling Proprietors Assn. of America Bristol-Myers Company The Brown Shoe Company E. L. Bruce & Co. 
Burlington Industries, Inc.-Bur-Mil Bows Division Burroughs Corporation A.M. Byers Company California Prune & Apricot Growers Assoc. Campbell Soup Company Canadian Government Quebec Province 
Cannon Electric Company Carlisle & Jacquelin Cast Iron Pipe Research Assoc. Chamber of Commerce of the U.S. Champion Paper & Fibre Company Champion Spark Plug Company Chase Brass & 
Copper Co Chemagro Corporation The Chemstrand Corporation Chicago Assn. of Commerce & Industry Chicago Printed String Company Chicago Tribune Cincinnati Milling Machine Company Cities 
Service Company Clark Equipment Company Cluett, Peabody & Company, Inc Collins, Miller & Hutchings Colorado Flower Growers Assn., Inc. Columbia Gas System Service Corp. Comite Norte- 
americano Pro-Mexico, A.C Commonwealth of Pennsylvania Compressed Air & Gas Institute Connecticut General Life Insurance Co. Consolidated Electrodynamics Corp. Consulate General of Japan 
Continental Machines, Inc Conveyor Equipment Manufacturers Association Corning Glass Works Crane Co Credit Union National Association Crown Zellerbach Corporation Curtis Publishing 
Company Dairymen's League Cooperative Association, Inc DeKalb Agricultural Association, Inc. The DeLaval Separator Co. Delaware River Port Authority C. H. Die Co Douglas Aircraft Co., Inc 
Douglas Fir Plywood Association Doulton & Company, Inc Dow Chemical Company Dow Corning Corporation Dravo Corporation Drop Forging Association Dun & Bradstreet, Inc. Dunbar Furniture 
Corporation of indiana’ E. |. du Pont de Nemours & Co., Inc Eastern States Exposition Eastman Chemical Products, Inc. Equitable Life Assurance Society of the U.S Esso Safety Foundation Esso 
Standard Oil Company Evaporated Milk Association Evinrude Motors Ex-Cell-O Corp., Pure-Pak Div Fairbanks, Morse & Company Falstaff Brewing Corporation Federation of Mutual Fire Insurance 
Co's First National Bank Fisher Flouring Mills Company Florida Citrus Commission Fontana Village (Gov't Services Inc. Formed Steel Tube Institute Fostoria Glass Company Frito Company 
Frontier Airlines, inc Gardner-Denver Co General Motors Corporation, Fisher Body Division, Frigidaire Division, Buick Motor Division Georgia Marble Company § A. C. Gilbert Company Gillette Safety 
Razor Company Gladding McBean & Company 8B. F. Goodrich Footwear & Flooring Co. Graver Tank & Mfg. Co. Greater Boston Chamber of Commerce Great Northern Railway Green Giant Company 
Grinnell Company, inc Hardboard Association Harrah's Club Harris Intertype Corp. Hawaiian Airlines Hawaiian Pineapple Company, Ltd. 4H. J. Heinz Company Hess & Clark, inc. Hiram Walker, 
Inc Hobby Industry Assn. of America H. P. Hood & Sons Huck Manufacturing Co. Illinois Bell Telephone Company Institute of Life Insurance Institute of Scrap Iron & Steel, Inc. Interchemical 
Corporation International Business Machines Corp. International Harvester Company International Minerals & Chemical Corp. International Paper Company International Shoe Company Investment 
Nankers Assn. of America irish Linen Guild Japan Air Lines Johnson Motors S.C. Johnson & Sons, Inc Kaiser Aluminum & Chemical Corp. Keep America Beautiful Inc. The M. W. Kellogg Company 
Kern County Board of Trade Kimberly-Clark Corporation Knights of Columbus Koppers Co. Kroger Company Lenox, Inc. Lestoil, Inc. Le Tourneau-Westinghouse Co. Lever Brothers Company 
Liverty Mutual Insurance Co Eli Lilly& Company Lincoln Center for the Performing Arts, Inc. Linde Company, Division of Union Carbide Corp. Lions International Lyman Gunsight Corporation Massey- 
Harris-Ferguson, Ltd Maytag Company Mclihenny Company McKesson & Robbins, Inc Medical Plastics Laboratory Members New York Stock Exchange Mercantile Trust Company Metropolitan 
Life insurance Co Michigan Tourist Council Minnesota Mining & Manufacturing Co Mobile Homes Manufacturers Assn. The Monroe Auto Equipment Co Monsanto Chemical Company Montgomery 
Ward & Company Morton Sait Company National Aeronautics & Space Agency National Assn. of Bedding Mfrs National Automatic Sprinkler & Fire Control Association National Biscuit Company 
National Brush Company National Cash Register Company National Chiropractic Association National Coal Association National Coffee Association National Consumer Finance Assn. National Education 
Association The National Foundation National Homes, Inc National Legal Aid & Defender Assn National Machine Tool Builders Association National Presto Industries National Soybean Processors 
Assn National Tool & Die Manufacturers Association Nestle Company, inc Netherlands Information Service New England Telephone & Telegraph Company New York Central System New York Life 
insurance Company New York State Natural Gas Corp New York State Whiteface Mt. Authority North American Coal Corporation North American Van Lines North Carolina Dept. of Conservation & 
Development Northeast Airlines Northeast Telephone & Telegraph Co. Occidental Life insurance Co. of California Ocean Spray Cranberries, inc Ohio Oil Company Okonite Company Olin Mathieson 
Chemical Corp Orangeburg Manufacturing Co Orchard Industries, Inc. Oregon Wheat Growers League Outboard Boating Club of America Pacific Gas & Electric Company Panhandle Eastern Pipeline 
Co Parade Publications, Inc Paraffined Carton Research Council Parke, Davis & Company Pepsi-Cola Company Perkin-Elmer Corporation Personal Products Corporation Chas. Pfizer & Co., Inc. 
Phillips Chemical Co Pittsburgh Plate Glass Company Playskool Manufacturing Co Pelaroid Corporation Portiand Cement Association Procter & Gamble Company Proto Tool Co. Prudential Insurance 
Co. of America Purex Corp. Ltd Quaker Oats Company Quebec Government Rail Steel Bar Association Rangeley Lakes Region Chamber of Commerce Raytheon Company Reader's Digest Association 
Reichhold Chemicals, Inc. Remington Arms Co., Inc Remington Rand Division of Sperry Rand Corp. Republic Steel Corporation Reserve Mining Co. Reynolds Metal Company Rock City Gardens 
Rome Cable Corporation S. Rudofker’s Sons, Inc Rural Research Institute, Inc. Or. Salsbury’s Laboratories Santa Monica Chamber of Commerce Savings Banks of New York State Scandinavian 
Airlines System Schering Laboratories, inc Scott Paper Company Seagram Distiller Company, Inc. Sealy, Inc. Sears, Roebuck and Company Sears Roebuck Foundation W. A. Sheaffer Pen Co. 
Sikorsky Aircraft Smith Corona, Inc Socony Mobil Oi! Company, Inc. South African Tourist Corporation Special Transportation Committee Spencer Chemical Company Sperry & Hutchinson Company 
Sprayon Products, inc. State of Maine, Dept. of Agriculture State of North Carolina Stouffer Corporation Streitmann Biscuit Company Structural Clay Products Institute Sunkist Growers, Inc. 
Supreme Products Corporation Swissair Texaco, Inc. Thomas industries, Inc., Moe-Light Division Timken Roller Bearing Company Titanium Pigment Corporation Trailer Coach Association Union 
Bag & Paper Corporation Union Carbide Corporation Union Castie Line, Cunard SS. Company, Limited United Electric Coal Companies United Gas Pipeline Company U.S. Brewers Foundation U.S. 
Chamber of Commerce United States Rubber Company United States Savings & Loan League Upjohn Company  Visking Company Volkswagen of America, Inc. Vulcan Tool Co. Walter J. Klein Co. 
Wallpaper Council, Inc. Washington Forest Protection Association Washington State Dept. of Commerce & Economic Development The Watchmakers of Switzeriand West Bend Aluminum Company West 
Coast Lumbermen's Assn. Weyerhaeuser Company Weyerhaeuser Steamship Company Wheeling Steel Corporation Whirlpool Corporation White Mountains Recreation Assn. Wildcat Mountain Corp 
Wiremold Co Wire Reinforcement Institute, Inc Wisconsin Bell Telephone Company Wood Conversion Company. 


Modern ‘Talking Picture Service, Inc. 


3 East 54th Street, New York 22 / Prudential Plaza, Chicago 1 / 210 Grant Street, Pittsburgh 19 
444 Mission Street, San Francisco 5 / 612 S. Flower Street, Los Angeles 17 / 19818 Mack Avenue, Detroit 36 
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BUSINESSHIP is a concept within the total communications effort which blends together the all 


important ingredients of information and showmanship necessary to motivate people, to sell ideas, 
products and services. 


WHERE IS IT USED? Businesship should be used in every communications effort whether it be a sales meeting, 
training program or company motion picture. 


HOW IS IT USED? Businesship is best applied by experts skilled in the handling of communications problems. Trans- 


film-Caravel is such an expert with more than thirty-eight years of experience in successfully applying Businesship 
to the needs of scores of satisfied clients. 


We think you'll find Transfilm-Caravel’s brand of Businesship to be creative and effective. Why not call today. 


TRANSP ELM CARAVEL 


_ 35 West 45 Street + New York 36, N:Y. + JUdson 2-1400 
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‘“**RHAPSODY OF STEEL’, MADE BY 
U.S. STEEL, BEAUTIFULLY 
CONCEIVED AND EXECUTED... 
BETTER THAN MANY 

FEATURE PICTURES!” 


HEDDA HOPPER, LOS ANGELES TIMES. 


‘Rhapsody of Steel’, a 23-minute 

animated cartoon that cost $300,000, 

is one of those rare industrial films 

with enough specific quality and general 

interest to play the commercial circuits. 

In the next few months it will be shown as 

an added attraction in several thousand 

U.S. movie houses. Made by former 

Disney Staffer John Sutherland, ‘Rhapsody’ 

sets out to tell a sort of child's 

history of steel from the first meteor that 

ever hit the earth to the first manned 

rocket that leaves it, and most of the time 

Movie- maker Sutherland proves a slick 

entertainer and a painless pedagogue 

: * . the picture's pace is brisk, its tricks 

2 of animation are better than cute, and the 

it plug when the sponsor slips it in on 

‘ the final frame, is modestly understated: 

A presentation of U.S. Steel’.”’ 


TIME MAGAZINE 


j “ON THE MOTION PICTURE 
4 ENTERTAINMENT LEVEL, ‘RHAPSODY 
3 OF STEEL’ SHOULD PROVE TO BE A PRIZE 
WINNER ...SUPERBLY MADE...IT IS A GEM.” 


SAM LESSNER, CHICAGO DAILY NEWS 


SOME IMPRESSIVE WORDS WORTH REPEATING FROM THE CRITICS: 


* ‘Rhapsody of Steel’ is presented by U.S. Steel, 
and while | don't make a practice of 
recommending ‘commercial’ movies, this one is, 
at worst, ‘institutional’. It is also one of the 
most colorful, instructive and entertaining 
animated cartoons (23 minutes) | have seen, 
highly deserving of public screenings. 

Oscar nominators please note.” 


PHILIP K. SCHEUER, LOS ANGELES TIMES. 


“Documentary, institutional —call it what you will, ‘Rhapsody of Steel’ 

is a small masterpiece, the best thing of its kind since ‘Fantasia’. In its brief 
span (it runs only 23 minutes) this short subject traces the evolution of 
steel from an iron bearing meteorite to a metal of literally a thousand uses, 
and tells its story with beauty, humor, and excitement. John Sutherland, 

its producer, has had to perform a wonderful job of integration. 

Everything fits, everything is exactly right.” 


DEEMS TAYLOR, DISTINGUISHED COMPOSER AND CRITIC 


“Easily ranks with the best educational films ever made the story, written and 
produced by John Sutherland, is told with simplicity and enthralling interest 
The animation is fast-paced and beautiful In every department, this is 
a distinguished picture. Many will wish to see it more than once.” 
JACK MOFFITT, HOLLYWOOD REPORTER 


“Brilliant animation and Dimitri Tiomkin’s musical score ... mark this rare, worthy 
and very entertaining and enlightening cartoon 


“a ‘Rhapsody of Steel’ W. WARD MARSH, CLEVELAND PLAIN DEALER 


written and produced “U.S. Steel can be proud of its 23 minute featurette, ‘Rhapsody of Stee! 
by John Sutherland HAROLD V. COHEN, PITTSBURGH POST-GAZETTE 
is a tasteful animated “It is unique in this strange movie business that a commercial firm can produce 
short subject. It depicts a commercial film that is so interesting it will play regular theatres... such has 


been accomplished by U.S. Steel. ‘Rhapsody of Steel’... is an education 
‘ with imagination and and it is so attractively presented .. . a bow in all departments.” 
wit the rise of the steel JIMMY STARR, MOTION PICTURE EDITOR, LOS ANGELES HERALD EXPRESS 


a industry. Aided by ‘Rhapsody of Steel’, is a noteworthy film, an animated cartoon history of 
Dimitri Tiomkin Ss ambi- man’s use of steel with a background score by Dimitri Tiomkin, played by the 
tious musical score, Pittsburgh Symphony Orchestra. Although meant to be educational, it manages 
bright color and the to blend information with humor in a very pleasing fashion. In general, 


this is a model of educational-institutional film making and deserves 
sparse commentary such public showing.” 


spoken by Gary Merrill, PAUL V. BECKLEY, NEW YORK HERALD TRIBUNE 
this soft-sell industrial 
film proves both enter- 
taining and informative, 
. Showing a working 
man’s daily progress 
through a steel- 

made world.” 


EUGENE ARCHER, NEW YORK TIMES 


“Rhapsody of Steel’ was written and produced for United States 
Steel to deliver SALES PROMOTION, ADVERTISING, MARKET 
DEVELOPMENT and PUBLIC RELATIONS values to millions of 
people in thousands of motion picture theatres. 
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Foreword to the Annual Production Review 


The World’s Most Useful Films Are Made by These Listed Companies 


N Tuis 10th Annual Production Review 

issue, the largest of them all, the Editors 

of Business SCREEN are privileged to bring 
you the most complete compilation of essential 
data about leading producers of motion pic- 
tures, slidefilms and other audio and visual 
media for business, industrial, government and 
educational use in the history of this spe- 
cialized communication field. 

354 companies in the United States, Canada 
and lands abroad have taid the facts about their 
recent experience, facilities, services and staffs 
squarely on the line for the guidance and 
protection of the buyer of these useful tools. 
Through the most diligent surveys and followup 
of every available producer “name” in the 
country, every company known to our research- 
ers was invited to submit relevant data, subject 
only to providing minimum references on 
recent 1959 production activity. The total rep- 
resentation of companies in the United States 
alone increased from 260 in the previous year’s 
edition to 307 unqualified listings in 1960. 


A Dedication to Film Audiences 

The essence of this Film Buyer’s Guide will 
be found on the 70 pages beginning with page 
99 in this issue and continuing through hun- 
dreds of well-filled columns of detailed listing 
data. But the heart-beat of the industry lies 
in the creative work done by these companies, 
in the films they have produced this past year 
for thousands of companies, government ser- 
vices, trade and labor groups, etc. And so we 
dedicate this 10th Annual Production Review 
to film audiences everywhere, viewing around 
the clock these sight/sound images which 
bring them vital facts and useful information, 
training in skills and help in improving their 
lives, understanding for a complex world and 
preparation for the tremendous future years 
ahead... 

These are the films . . . 1,736 of them 
given in reference by 307 companies in the 
United States, plus 683 sound slidefilms and 
myriads of other visual programs and presen- 
tations besides! These motion pictures do not 
include additional thousands of television com- 
mercials also listed by those who perform this 
work or other television films identified as such. 
These 1,736 motion pictures we have listed are 
working tools, created by experienced special- 
ists from coast-to-coast, from Seattle to San 
Diego in the West, in the Southwest, in the 
Mountain and Plains states, in the heartland of 
America and in the bustling trade marts of the 
East and the burgeoning Southeast. These are 
the “special” films of America, created for im- 
portant purposes. The producers of these mo- 
tion pictures and slide-films worked side-by- 


side with their counterparts within industry it- 
self, helping where help was needed but most 
often supplying their own skills and genius in 
complete film production from “ideas to the 
screen.” 

Thousends of Prints Are Required 

How many tens of thousands of prints were 
required to serve all of the nation’s television 
stations who regularly seek the best of these 
films, thousands of theaters and hundreds of 
thousands of self-equipped groups and in- 
stitutions owning 16mm sound projectors? This 
is the measure of value which can be clearly 
applied to the industry represented in this 10th 
Annual Production Review. It is expressed in 
such films as Rhapsody of Steel, More Than 
Words, Wonderful World, 1104 Sutton Road, 
Pattern of a Profession, and hundreds of other 
titles of similiar renown and usefulness which 
millions of Americans are seeing. These are 
the films which were created by companies 
listed in this 10th Review! 

In this smaller jet-age world, ideas and 
understanding hold man’s real chance for sur- 
vival and these films alone speak the one truly 
universal language the Diety has given man- 
kind. And so we speak for hundreds of these 
translated films, many of them in vital fields 
of medicine and technical knowledge, which 
have helped our neighbors throughout the 
world, easily converted to every tongue or 
dialect on the face of the globe. The good 
ship SS. HOPE sails to Indonesia with such 
films this year. The international efforts of 
the American Medical Association have 
brought vital new discoveries in that profession 
to lands of every continent . . . and similar 
films of our neighbors are coming to the U.S 
in greater numbers as a fair and friendly ex- 
change— people to people! 


The Future Holds Many Challenges 

But much remains undone; the great ideas 
for which all mankind was given this tremen- 
dous medium are still ahead of us with new 
worlds of understanding and new ways of 
achieving it still to be discovered and placed, 
large and lighted, upon screens which are 
everywhere. Where are the films of our great 
men to guide future generations long after 
their time on earth? Where are the science films 
that equal the efforts of smaller, less blessed 
countries abroad? Where are the films that will 
help us interpret the needs and the answers 
for our growing aged population here at home? 
Where are the films to motivate our young 
people to a zest for adventure in of the fields 
where they are needed . . . the technologies, 
science, the trades and the professions? The 
(CONCLUDED ON THE FOLLOWING PAGE) 
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Tuis Montn’s Cover: pictures Egyptian Scribes 
of the 18th Dynasty (above) and (below it) a 
4scopper engraving of the Magic Lantern Man, 
presenting his peepshow in a Venetian public 
syuare of the Middle Ages. The subjects are 
from the famed Bettman Archives, beginning a 
series on “Communication Through the Ages.” 


Foreword to the Review: 


(CONTINUED FROM THE PRECEDING PAGE) 
road to understanding, the need for motivation 


~ leads on a never-ending quest to the future! 


These pages of the 10th Annual Production 
Review speak for all those whose listed films 
(and thousands of others unlisted but made by 
these same companies) are now serving audi- 
ences throughout the world and here at home. 
But they also speak for the minds and skills 
within these listed companies who have placed 
themselves on the record and invited you, the 
prospective buyer and present user of such 
services, to view their wares and to visit their 
complete and modern facilities. 


Salute to Pioneers and to Youth! 

We, the Editors of Business SCREEN, begin 
this challenging new decade with this largest 
of the Annual Review issues, in grateful 
acknowledgment to the men and women who 
serve with us in a great endeavor. We salute 
film-making pioneers with as many as four 
decades of leaderthip-to their everlasting credit 
and we salute the young men and women of 
the industry’s present and future . . . they are 
ali here in these pages! And finally we look to 
our readers, the thousands of film buyers in 
industry, government and elsewhere whose 
faith in the film inedium is vindicated through 
every hour of the y and night when screens 
are lighted with their useful offerings as count- 
less millions watch and learn. —OHC 


BUSINESS SCREEN 


THE INTERNATIONAL BUSINESS JOURNAL OF AUDIC & VISUAL 
COMMUNICATION FOR INDUSTRY—EDUCATION AND TELEVISION 
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10th Annual Production Review Features 


Passports for Ideas: the Film Goes Abroad by W. H. Pearson...... 


Award Competitions for Business Films................. 

Professional Groups of Business Film Users...............-- 16, 18 
Producer and Laboratory Trade Associations...............- 24, 26 
Professional Film and Television Groups and Councils........ 28, 35 


Washington Film Commentary: a Column by Mary Finch Tanham.. 30 


National Organizations in the Audio-Visual Field......... 40, 62, 63 
Audio-Visuals for HOPE: Preface to a Mission Overseas......... 56 
New York’s Film Producers Look to the Future................ 60 


THE 1960 PRODUCTION REVIEW LISTING SECTION 


Alphabetical Index of Listed Companies begins on page.......... 96 
Geographical Index to Listed Companies, Worldwide............ 97 
Producer Listings begin on page 99, continuing through............ 173 


THE PREVIEWER: EpITORIAL FEATURES OF THE MONTH 


Air Force Picture of the Year “Nightmare for the Bold”.......... 175 
The POST Visualizes “Counting Customers in the Crowd”........ 177 
Johnson Motors Scores With “The Greatest Show on Water”...... 178 
“Something's Come Up” at American World Airways............ 179 
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remember... 


only byron 
can make 
color-correct® 


prints 


e true fidelity color duplicates which 


go far beyond mere color balancing. 


e negative-positive color processing 


using EK 35mm and 16mm negative for 16mm release. 


For information and price list, 


write, phone or wire 


yg yro n Laboratory 


1226 Wisconsin Ave., N.W., WASHINGTON 7, D. C. 
FE 3-4000 

1226 East Colonial Drive, ORLANDO, FLORIDA 

CH 1-4161 


PRACTICALLY EVERY 16MM FILM PRODUCER IN THE WESTERN HEMISPHERE IS A CLIENT OF BYRON 
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PASSPORTS FOR IDEAS... 


Here's Some Useful Details on How Your Government Aids 


in the Movement Abroad of American Audio-Visual Media 


by Wilbert 


VERY MOTION PICTURE and 

filmstrip that goes abroad 
supplies a part of that picture in 
the mind which to foreign audi- 
ences means the United States. 
The thousands of valuable educa- 
tional, scientific and cultural mo- 
tion pictures and filmstrips pro- 
duced in this country constitute 
a particularly important resource 
for American public information 
abroad. 

Producers and distributors who 
have encountered difficulties in ex- 
porting educational audio-visual 
materials may wish to be reminded 
of some of the services and facili- 
ties available to help such films 
go abroad. 


USIA Aids Eligible Media 
vy The U. S. Information Agency 
assists the movement abroad of 
eligible American visual and audi- 
tory materials, including motion 
pictures, filmstrips, kinescopes, re- 


H. Pearson* 


cordings, slides, models, maps and 
charts, by certification of their in- 
ternational educational character. 
Some 30 governments recognize 
the certificates or find them help- 
ful in determining the educational 
character of audio-visual materials, 
and are thus enabled to accord to 
materials covered by certificates 
certain privileges, including free- 
dom from customs duties, sales 
taxes, and freedom from quantita- 
tive restrictions. 

Of course, the certificates are 
not required for foreign distribu- 
tion of educational audio-visual 
materials, and are issued solely to 
assist the circulation of materials 
qualified. 

International standards for de- 
termining the eligibility of visual 
and auditory materials for certifi- 
cation are set forth in the Agree- 
*Mr. Pearson is Chief of the Attestation and 


Review Staff in the United States Informa- 
tion Agency. 


MARVIN BECKER FILMS 


215 HOWARD STREET 


SAN FRANCISCO 3, 


CALIFORNIA 


Phone: Exbrook 2-18855 


Cable: BKRFLM 


V IIL 


ment for Facilitating the Interna- 
tional Circulation of Visual and 
Auditory Materials of an Educa- 
tional, Scientific and Cuitural 
Character, which came into effect 
in August, 1954 among the ratify- 
ing countries. The United States 
is among the twenty-one countries 
which have signed the Agreement, 
but not among the twelve which 
thus far have ratified it. 


Character of Media Defined 

Article I of the Agreement 
states that visual and auditory ma- 
terials shall be deemed to be of an 
educational, scientific and cultural 
character: 

(a) when their primary purpose 
or effect is to instruct or inform 
through the development of a sub- 
ject or aspect of a subject, or when 


their content is such as to main- 
tain, increase or diffuse knowledge, 
and augment international under- 
standing and good will; 

(b) when the materials are rep- 
resentative, authentic and accu- 
rate; and 

(c) when the technical quality 
is such that it does not interfere 
with the use made of the mate- 
rial. 

That statement embodies the 
principles upon which the U. S. 
Information Agency proceeds to 
assist the circulation abroad of 
American materials of an interna- 
tional educational character. The 
specific criteria which it uses are 
set forth in “Code of Policies and 
Administrative Procedure” The 
Federal Register, December 24, 
1953. 

Under these criteria the Agency 
may not attest material if its pri- 
mary purpose or effect is to enter- 
tain; to inform concerning current 
events (spot news); by special 
pleading to influence opinion, con- 
viction or policy (religious, eco- 
nomic or political propaganda); 
to inculcate any dogma; to consti- 
tute a ritual or denominational 
service; to stimulate use of a pat- 
(CONTINUED ON PAGE EIGHT) 


Olympic Winter Games 


OFFICIAL MOTION PICTURE PHOTOGRAPHERS 


. with exclusive, world-wide film and TV rights 


. with over 100,000 feet of Winter Game thrills and color available 
for your own distinctive production. 
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America’s Grea 
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723 SEVENTH AVENUE - NEW YORK 19, N.Y. PLAZA 7-8144 
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PASSPORTS FOR IDEAS... 


(CONTINUED FROM PAGE 6) 
ented process or product; to ad- 
vertise a particular organization 


$250 are sent abroad on tempo- 
rary export, their return through 
American customs by mail may 


SELLS YOUR 


i” or individual or to raise funds. be facilitated by filling out Cus- 
T 14,000 Certificates Issued toms Form 3311 before ship- 
4 S ORY Thus far some 14,000 certifi- ad and following theses four 

000 titles in all classes of mate- 
rials have been issued under the bef, shi the film 
attestation program, which was be- y d the 
~ gun in 1942 under the administra- (2) ire 
tion of the Department of State, 

4 in accordance with a policy to fa- 


“It is requested that all other forms 


“snap in” 
“snap 


CONTINUOUS 
COUSINO 
ECHO-MATIC 
TAPE 


Solorbrite = — 

retouched or 

stripped in. 

TRI6SS (illustrated) $398 LIST 


1655-C (without sound) $225 LIST 


Pictur-Vision introduces 
@ Picts high-fidelity 
sound, synchronized with 
’round-the-clock slide projection. The versa- 
tility of this new unit is astonishing . . . check 
these 6 ways Pictur-Vision can be used: 


ST] 


1—Snap on the sealed Cousino Tape Repeater for 
a continuous, day-in, day-out commentary. This 
is synchronized with 16 radiant slides changing 
at 9 second intervals. 


2—An impulse on the tape automatically changes 
slides at any interval desir 


3—Remote push-button control changes the slides 
to keep pace with your commentary. Microphone 
hook-up amplifies voice to any volume with no 
distortion or hum. Ideal for sales training courses. 


4—Telephone hook-up relays your message through 
up to 20 phone sets. Slides and message syn- 
chronized, operates continuously. 


5—High-fidelity musical background repeats every 
20 minutes while 16 slides automatically change 
every 9 seconds. 


6—As a straight projection cabinet, with 16-inch 
Solorbrite screen. 


500-HOUR WORRY-FREE PROJECTION LAMP 
Even in full daylight, the 750-watt lamp projects a full, radiant 


cilitate by every appropriate means 
the circulation abroad of qualified 
American visual and auditory ma- 
terials, 
* The Agency also publishes a 
catalogue, United States Educa- 
tional Scientific and Cultural Mo- 
tion Pictures and Filmstrips Suita- 
ble and Available for Use Abroad, 
which, through the cooperation of 
some 600 producers of such mate- 
rials and an Advisory Board of 
American audio-visual specialists 
informs the potential film user 
abroad of the existence and avail- 
ability of a very large number of 
American films and filmstrips. 

Thus far, the project has re- 
sulted in the listing of approxi- 
mately 14,000 films and _film- 
strips including those catalogued 
in the Science Section, 1956, Edu- 
cation Section, 1958 (“Education 
and Productivity”), and a tenta- 
tive identification of 2,500 entries 
for the forthcoming Cultural Sec- 
tion, 1960 and Science Supple- 
ment. The catalogue is distrib- 
uted abroad to ministers of educa- 
tion, audio-visual centers, and 
leading educational, scientific and 
cultural institutions and organiza- 
tions interested in obtaining such 
materials. 

UNESCO Coupons Are Used 

Producers and distributors in- 
terested in improving the circula- 
tion abroad of American visual 
and auditory materials are making 
increasing use of UNESCO Cou- 
pons, which enable institutions 
and individuals in soft currency 
countries to buy films, filmstrips 
and projection equipment from 


required by section 10.1 of the 
regulations be waived. These 
films contain no obscene or im- 
moral matter, nor any matter ad- 
vocating or urging treason or in- 
surrection against the United 
States or forcible resistance to any 
law of the United States, nor any 
threat to take the life of or in- 
flict bodily harm upon any person 
in the United States.” 

(3) Affix the form to the out- 
side of the film can or container 
in an envelope marked “Docu- 
ments for U. S. Customs.” Tell 
the consignee to see to it that the 
form is still on the can when the 
film is returned. 

The Customs Officer at the port 
of entry will remove the form 
when the film is returned, and find 
on it all the information he needs 
to enable him to admit the film 
duty free. 


Where to Get More Facts 

More detailed information on 
the attestation and catalogue pro- 
gram, as well as reports relating 
to American participation in in- 
ternational film festivals and ex- 
hibitions may be obtained by writ- 
ing U. S. Information Agency, 
1776 Pennsylvania Avenue, N. W., 
Washington 25, D. C. (IMS/R) 

* 
Stockholm Hosts Int‘l Labor 
Film Festival on May 22-29 
vy The Third International Labor 
Film Festival will be held in Stock- 
holm from May 22 to 29. 

The festival will include show- 
ings of 35mm, 16mm and wide 
screen films as well as lectures and 
public meetings. 


Rn” image on the large 16-inch screen. Magnetic 6 x 9-inch , ae a ae Eligible for primary selection are 
4 speaker gives clean, hi-fidelity tone at any volume from a whisper hard currency countries. More long — = Ae | th 
to top convention-hall sound. Bleached-mahogany finish cabinet than a score of countries are now » 
3 of solid plastic Fiberesin will not scratch, burn or water-mark. participating in this plan, under films produced since June 1957. 
. which a total of some $25.000.- They must have social and human 
, ® 000 worth of coupons has been _ interest, deal with popular educa- 
4 ‘Ri wast issued. tion and serve the cause of under- 
standing among peoples and races. 
* PICTURE RECORDING COMPANY When the Film Comes Home A special category is reserved for 
. Oconomowoc, Wisconsin vy If motion pictures, filmstrips films produced for television use. 
Ry or recordings valued not to exceed hae 
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TECHNICAL 


Public relations is an inside job—sort of like neighborhood 


j g relations which, as a good housewife will tell you, begins 
: with good housekeeping. You couldn’t make a neighborhood 
j relations motion picture for some families. You shouldn’t 
- make a public relations motion picture for some companies. 
i The old adage about not hiding your light under a bushel 
is another way of saying: Don’t remove the bushel unless 
‘ you have the light. 


CENTES 630 NINTH 
TELEPHONE Ploza 7-0760 


* TRAINING - FARM - EDUCATIONAL - MEDICAL 


Among our clients 


Atomic Energy Commission 


American Bosch Arma Corp. 


American Machine 
& Foundry Co. 


American Telephone 
& Telegraph Co. 


Babcock & Wilcox Co. 


E. I. duPont de Nemours 
& Co., Ine. 


Ethyl Corporation 
The Gillette Company 
McGraw-Hill Book Co. 


—and many, many others 


AVENUE © 


National Board of Fire 
Underwriters 


National Cancer Institute 
National Cotton Council 
Port of New York Authority 
Schering Corp. 

E. R. Squibb & Sons Div. 
The Texas Company 

Union Carbide Corp. 

U.S. Navy 

Western Electric Co. 
Westinghouse Electric Corp. 


Frank K. Speidell, President 
Vice-President, Sales: 
Producer-Directors: 


T. H. Westermann 
Frank Beckwith 
L. S. Bennetts 


Herman Roessle. Vice President 


Alexander Gansell 


H. E. Mandell 


P. J. Mooney, Secretary & Treasurer 


Harold R. Lipman 
Erwin Schart 


Public Relations | 
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A Producer is known 
by 
the 
clients 
he 
keeps 


UNITED AIR LINES 

YOSEMITE PARK & CURRY CO. 
GENERAL PETROLEUM CORP. 

N. W. AYER & SON 
INTERNATIONAL HARVESTER CO. 
SOCONY MOBIL OIL CO. 

UNION PACIFIC RAILROAD 
HAWAIIAN AIRLINES 

DOUGLAS AIRCRAFT CO. 
MONSANTO CHEMICAL CO. 


SOUTHERN CALIFORNIA EDISON CO. 


3 
: 


BURKE DOWLING ADAMS, INC. 


DELTA AIR LINES 


1947 

1949 
1951 

1951 

1952 
1953 
1954 
1955 
1956 
1956 


1958 
1959 
1959 


The above list of cur- 
rently active Cate & Mc- 
Glone clients, together 
with the year in which 
our relationship began, is 


an impressive testimony 


of the quality of service 


which this firm has ren- 
dered through the years. 


CATE « M&GLONE 


1821 CROSS ROADS OF THE WORLD. HOLLYWOOD. CALIFORNIA 


RIGHT off the NEWSREEL 


Close-Ups and Long Shots on Events of the Month 


Leo Beebe Heads PR’ Govt. 
Affairs for Ford International 
vx Leo C. Beebe, with the Ford 
Motor Company since 1945, has 
been appointed public and govern- 
mental affairs manager of Ford In- 
ternational. He will be in charge 
of the public relations, governmen- 
tal affairs and advertising and sales 
promotion departments. 

Mr. Beebe has long been promi- 
nent in audio-visual affairs at Ford, 
and is a former member and past 
president of the Industrial Audio- 
Visual Association. 


* * 


World Photographic Show 
Slated for Paris in April 

vy The Syndicat General des Indus- 
tries Photographiques et Cinema- 
tographiques Substandard, the 
French photographic manufac- 
turers’ association, has announced 
that the third International Photo- 
graphic Exposition will be held in 
Paris between April 15-30, 1960. 
(Final dates to be announced. ) 

The National Association of 
Photographic Manufacturers, Inc.. 
representing the industry in the 
U.S., has indicated that a large at- 
tendance is expected particularly 
because of the substantial relaxa- 
tion or elimination of import re- 
Sstrictions on American photo- 
graphic goods in France and other 
countries. 

The exposition will be held in 
the new Palais des Expositions, 
Rond Point de la Defense, the 
French association said. Ke 

* * 
“Gold Mercury” Award for 
Industrial Films at Venice 


| vy All films presented at the 11th 


International Exhibition for Scien- 
tific Cultural Educational and Re- 
creative Documentary Films in 
Venice July 20-31 may compete 
for the “Gold Mercury” prize 
awarded by the Venice (Italy) 
Chamber of Commerce. 

The “Gold Mercury” was estab- 
lished in 1958 to stimulate and 
promote the production of films 
dealing with problems pertaining to 
industrial and commercial life. The 
subjects may be technological, pub- 
lic relations, or world economic 
problems. 

The exhibition will be held at 
the Cinema Palace, Lido of 
Venice. To compete for the “Gold 
Mercury,” film contestants must 
state that they are doing so. Ve 


Designer in 20th Century 

Is Aspen Conference Theme 

vy “The Corporation and the De- 
signer” will be the theme of the 
International Design Conference in 
Aspen, June 19-25. 

Chairman George Culler, San 
Francisco Museum of Art, said 
that the program “will inquire into 
the opportunities and the limits of 
actions for innovators in our 20th 
Century technological society.” 

Speakers for the 10th anniver- 
sary conference, who will be an- 
nounced later by Culler, will in- 
clude senior executives of leading 
international corporations and 
leaders in science, sociology, and 
design. 

Further information about the 
1960 conference can be obtained 
from the Executive Secretary, In- 
ternational Design Conference, 6 
East Lake Street, Chicago 11, Ill. 

* * * 

Victor T. Carbone Named V.P. 
and Manager at Mitchell 
¢ Victor T. Carbone has been ap- 
pointed vice-president and mana- 
ger of Mitchell Camera Corp., 
Glendale, Calif. 

John D. McCall, executive vice- 
president of Mitchell, said Car- 
bone’s_ responsibilities also will 
cover Astromics, a technical prod- 
uct division. 

Carbone formerly was general 
manager, West Coast Division of 
Fairchild Controls, Inc., and di- 
rector of operations for the Sub- 
systems Division of Servomechan- 
isms. 

a * 
Sales Training Group Opens 
National Office in Chicago 
vy The National Society of Sales 
Training Executives has announced 
opening of its national headquar- 
ters at 410 South Michigan Ave., 
Chicago. Henry L. Porter has been 
appointed first executive secretary 
to head the new staff. 

The new headquarters will serve 
the society’s 150 members who 
represent major United States com- 
panies with combined sales exceed- 
ing $3 billion. 

The society was formed 20 years 
ago to promote and exchange ideas 
and experiences on the problems 
and practices of sales training. The 
group studies ways of increasing 
productivity in personal selling to 
establish a better understanding of 
the value of sales training. ie 
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AMERICAN FILM FESTIVAL 


Sponsored by the Educational 
Film Library Association 
April 20-23, 1960 


vy The 1960 American Film Festival, sponsored 
by the Educational Film Library Association, 
representing school, university and public li- 
brary, and film libraries throughout the U.S. 
will be held on April 20-23 at the Hotel Barbi- 
zon Plaza, New York City. 


CATAGORIES: 32 major areas of education and 
information, art and culture, religion and 
ethics, business and industry, and health and 
medicine will be offered for final judging by 
screening groups during the Festival. Selec- 
tions will have been made by pre-screening 
juries for final entries. 


AWARDS: Blue Ribbon (certificate) Awards 
to be presented at banquet, Friday, April 23. 
Entries closed on January 20, 1960. Ga 


18TH ANNUAL 
SAFETY FILM CONTEST 


Sponsored by The National Committee 
on Films For Safety 


(Entries Close February, 1961) 


ELIGIBLE FILMS: All motion pictures and 
sound slidefilms produced or released during 
1960 whose primary objectives are safety or 
which have important accident prevention se- 
quences. 


CATEGORIES: Motion pictures, theatrical and 
non-theatrical (16mm) in each of four fields: 
1. Occupational. 2. Home. 3. Traffic and trans- 
portation. 4. General. Sound slidefilms are 
judged separately. 


AWARDS: Bronze Plaques will be awarded to 
top winners in each of the four fields and to 
top sound slidefilms. Award of Merit Certifi- 
cates will be given to other films for special 
reasons of subject treatment, production ex- 
cellence and/or unusual contribution to safety. 
At the discretion of the judges, awards may 
be given separately for “Instruction-teaching” 
and for “Inspirational” purpose films. 


PRESENTATION: Films winning the Bronze 
Plaque will be shown in October during the 
National Safety Congress and Exposition in 
Chicago, Ill. Plaques will be presented at 
that time to representatives of sponsors of 
these films by the Committee’s chairman. Cer- 
tificate of Merit winners will receive their 
awards immediately after the final judging 
which is in April. All winners will be notified 
immediately after the final judging. 


SPECIAL AWARD: The David S. Beyer Award, 
sponsored by the Liberty Mutual Insurance 
Company, is awarded annually in special rec- 
ognition of the best theatrical production on 
highway traffic safety. 


INFORMATION ON AWARDS PROGRAM: Write to 
William Englander, Secretary, National Com- 
mittee on Films for Safety, 425 North Michi- 
gan Avenue, Chicago 11, Illinois. We 


10TH ANNUAL PRODUCTION REVIEW 


AWARD COMPETITIONS FOR BUSINESS 


National and International Events 
Judging and Reviewing Visual Media 


EIGHTH ANNUAL AWARDS 
COMPETITION OF THE NATIONAL 
VISUAL PRESENTATION 
ASSOCIATION 


vv Sponsored by the National Visual Presenta- 
tion Association, Inc., the Eighth Annual 
NVPA Awards for the “Best Visuals of 1960” 
will be judged on entries received prior to Feb- 
ruary 1, 1961. The deadline for awards entries 
for the “Best Visuals of 1959” was February 
1, 1960. The 1959 competition was conducted 
on the following basis: 


Score: Two days of talks and seminars on the 
use, planning and production of visuals in the 
many categories listed below. Many of the 
awards winners will be used during these dis- 
cussions to illustrate outstanding use of visuals 
for presentation. 


CLASSIFICATIONS: (1) Motion Pictures; (2) 
Slide Films, Transparencies and Slides (ex- 
cluding motion pictures); (3) Graphics... 
including flip charts, brochures, flannel boards, 
binders, etc. 


CATEGORIES: In the 1959 Awards Competition, 
the number of categories was increased to in- 
clude: (1) Audiovisual Selling Tools . . . used 
by salesmen in a presentation to a customer or 
prospect to sell a product or service. (2) Public 
Relations . . . used to inform or influence a 
public audience; (3) Educational . . . designed 
for use in schools; (4) Employee Relations 
. .. designed to inform or influence employees 
of a company; (5) Employee training; (6) 
Sales Training; and (7) Point of Sales. 
AWARDS: First and second place winners in 
each category and classification. The awards 
are made at the Day of Visual Seminar and 
publicly announced and presented at a special 
luncheon on May 10th held jointly with the 
Sales Executive Club of New York. 

For INFORMATION: Write to M. E. Schack, 
National Visual Presentation Association, 19 
West 44th Street, New York 36, N. Y. or Dr. 
Harold Joseph Highland, Graphic Communica- 
tions Center, 562 Croydon Road, Elmont, N. Y. 


FREEDOMS FOUNDATION AWARDS 


Sponsored by the Freedoms Foundation 
Valley Forge, Pennsylvania 


Closing Date for Entries: November, 1960 


CATEGORIES: Consideration is given to all films 
produced or released during 1960, which are 
aimed at building a better understanding of 
the American Way of Life. 


AWARDS: A distinguished jury of State Su- 
preme Court jurists and other eminent citizens 
selects one film for the top award and approxi- 
mately 10 others for the George Washington 
Honor Medal recognition. Awards will be an- 
nounced at Valley Forge on February 22, 1961. 


To NOMINATE: Nomination forms are avail- 
able from Freedoms Foundation, Inc., at 
Valley Forge, Pennsylvania, attn: Dr. Kenneth 
Wells or W. C. (Tom) Sawyer. ig 


FILMS 


THE TWELFTH ANNUAL 
SCHOLASTIC TEACHER 
FILM AND FILMSTRIP AWARDS 


Sponsored by Scholastic Teacher Magazine 
(Program and award dates to be announced) 
Entry Deadline: September |, 1960 


BOARD OF JUDGES: Judges are drawn from a 
panel of 75 outstanding audio-visual education 
experts—teachers, city and state supervisors, 
and college teachers. They are nominated by 
judges on the panel and by Editors of Scholas- 
tic Teacher. For impartiality, their names are 
kept secret. Chairman: Mrs. Vera Falconer, 
Scholastic Teacher Film and Filmstrip Editor, 
66 West 87th Street, New York, N.Y. 


ELIGIBLE FILMS AND FILMSTRIPS: All films 
and filmstrips produced for school use (other 
than college) between September 1, 1959 and 
September 1, 1960. 


AWARD AND CATEGORIES: Certificates are 
awarded as follows: 10 for sponsored films 
for grades kindergarten through 12th; 7 for 
films for grades 3 to 7; 7 for films for grades 
7 through 12; 7 for filmstrips for grades 3 to 
7; 7 for filmstrips for grades 7 through 12. 
Films and filmstrips must be suitable for 
school use and fit into school curriculums for 
grades 3 through 12. Films produced origi- 
nally for television have received awards in 
recent years. 

ENTRY INFORMATION: Write Mrs. Vera Fal- 
coner, Scholastic Teacher Film and Filmstrip 
Editor, 66 W. 87th St., New York, N.Y. wg 


EIGHTH ANNUAL 
COLUMBUS FILM FESTIVAL 


Sponsored by 
The Film Council of Greater Columbus 


Wednesday and Thursday 
May 4th and 5th, 1960 
The Fort Hayes Hotel 

Entries Closed: March, 1960 
FESTIVAL CATEGORIES 


Business & Industry: Job Training, Sales Pro- 
motion and Training, Industrial Relations, 
Public Relations and Industrial Safety. 


Travel: American and Foreign. 


Informational-Educational: Children’s Films 
—Primary, Intermediate, Junior High, 
Senior High, Geography and History; 
Science; Miscellaneous; Films for Televi- 
sion; Conservation, Gardening, Home Im- 
provement and Agriculture. 


Special Fields: (a) Health, Mental Health: 
(b) Religion; (c) Culture Arts: Fine Arts 
and Music Theatre Arts; (d) Feature 
Length Films. 


ENTRY: Film producers and sponsors were in- 
vited to enter any films they have produced 
during 1958, 1959 and 1960, provided the films 
have not been entered previously in the Colum- 
bus Film Festival. Entries must be accom- 
panied by 3x5 cards (for preview committees) 
(CONTINUED ON FOLLOWING PAGE 12) 
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AWARD COMPETITIONS FOR BUSINESS FILMS 


(CONTINUED FROM PRECEDING PAGE 11) 
noting: category entered; color or black and 
white; running time; brief summary of film’s 
content; type of audience it was made for. 
Films will be judged by professionals in the 
various fields. Entry fee per film is $4 for 
films up to 1500 ft.; $5 for films 1600 ft. or 
over. Entrant also pays roundtrip postage on 
films. Companies are invited to send literature 
for lobby display and poster art. 


SCREENING SCHEDULE: Wednesday, May 4: 
Two screening sessions will be held in the 
Patio Room of the Fort Hayes Hotel. After- 
noon Screening: 1 to 5 P.M. (Business and 
Education category). Evening screening: 7 to 
11 P.M. (Travel, Health and Special Fields 
category). A refreshment break at 9 P.M. 


AWARDS: This will be the second year of the 
Chris Statuette Award. This top award will be 
presented to the outstanding film in each cate- 
gory. Films receiving the Chris Statuette must 
be voted best in photography, story value and 
technical aspects of production. When a pro- 
ducer receives notification of the statuette 
award he will also be asked to submit a 200- 
foot sequence from his award-winning film 
which will be shown at the festival award 
banquet, May 5. 

CHRIS CERTIFICATE AWARD: This certificate is 
awarded to the best films in each category 
excluding, of course, those receiving the stat- 
uette awards. 

DUPLICATE CERTIFICATES: The Film Festival 
Committee awards but one certificate to each 
winning film. (The awards will be made at the 
Festival Banquet which will take place in the 
Regeancy Room of the Fort Hayes Hotel the 
evening of May 5.) In cases where films are 
commercially sponsored, the certificate is made 
out to the sponsor of the film only. If producer 
desires a duplicate made out to his company 
a six dollar fee is charged. In business and 
industry category one certificate is made for 
both producer and sponsor if desired. 

ENTRY INFORMATION: Contact Daniel F. 
Prugh, Film Council of Greater Columbus, 
Memorial Hall, 280 E. Broad St., Columbus 
15, Ohio. 


INDUSTRY FILM 
PRODUCERS AWARDS 


AWARDS ANNUALLY to outstanding technical 
and documentary motion pictures in the fields 
of space age communication, electronics, ete. 


1959 IrPpA AWARDS to be presented on March 
26 during Industry Film Producers Associa- 
tion annual meeting at Statler-Hilton in Los 
Angeles. 


N. Y. ART DIRECTORS’ AWARDS 
AWARDS ANNUALLY to outstanding television 
film commercials, selected by jury of New 
York advertising agency art directors, de- 
signers and other jurors. 

CERTIFICATES OF MERIT awarded to first, second 
and honorable mention subjects selected by 
the jury. For details contact Art Directors’ 
Club headquarters, New York City. Dates to 
be announced for 1961 competition. ba 


National and International Events 
Judging and Reviewing Visual Media 


CINE 
COMMITTEE ON INTERNATIONAL 
NON-THEATRICAL EVENTS 


(Coordinating U.S. Entries in Overseas Film 
Festivals) 


Business and Industry Subcommittee 


OFFICE (of the Coordinator): 1201 Sixteenth 
Street, N.W., Washington 6, D. C. 


OFFICERS: Ralph L. Hoy ( Aluminum Company 
of America), chairman; James A. Barker 
(Capital Film Laboratories, Inc.), vice-chair- 
man; Stanley McIntosh (Teaching Film Cus- 
todians, Inc.), vice-chairman; O. H. Coelln, Jr. 
(Business Screen Magazine), publicity vice- 
chairman; John Flory (Eastman Kodak Com- 
pany), finance vice-chairman; Anna L. Hyer 
(Department of Audio-Visual Instruction, Na- 
tional Education Association), coordinator. 

OTHER MEMBERS: Eyre Branch; Edwin Cohen 
(National Educational Television and Radio 
Center); Ralph P. Creer (American Medical 
Association) ; Robert Disraeli (American Jew- 
ish Committee) ; Emily S. Jones ( Educational 
Film Library Association); The Rev. Donald 
Kliphardt (National Council of the Churches 
of Christ in U.S.A.); The Very Rev. Msgr. 
McCormack (Catholic Audio-Visual Educa- 
tors); Frank Neusbaum (Pennsylvania State 
University); Willis H. Pratt, Jr. (American 
Telephone & Telegraph Company); Reid H. 
Ray (Reid H. Ray Film Industries, Inc.) ; 
Frank S. Rollins, Jr. (E. R. Squibb & Sons) ; 
Harold E. Wigren (Houston Public Schools) ; 
Don G. Williams ( University of Kansas City). 
PURPOSE: CINE is a committee of individuals 
acting in the public interest on behalf of the 
U.S. non-theatrical film industry to simplify 
and to improve the selection process for send- 
ing motion pictures to foreign film festivals. 


1960 ACTIVITIES: CINE has been asked by fes- 
tival authorities and has agreed to coordinate 
entries for the following three international 
film festivals in 1960. (1) Edinburgh Inter- 
national Film Festival, Edinburgh, Scotland, 
July, 1960, (2) Vancouver International Film 
Festival, Vancouver, British Columbia, July 
11-23, 1960. (3) Venice International Exhibi- 
tion of Cinematographic Art, Venice, Italy, 
July 20-31, 1960. Vd 


EDINBURGH INTERNATIONAL 


FILM FESTIVAL 
Edinburgh, Scotland 
July, 1960 


ENTRY INFORMATION: Selection of U.S. films 
for entry in this festival is being handled by 
the Committee on International Non-Theatri- 
cal Events (CINE), formed for the purpose of 
coordinating U.S. entries in overseas Film 
Festivals. For complete entry data and instruc- 
tions, contact Anna L. Hyer, Coordinator, 
Committee on International Non-Theatrical 
Events, 1201 Sixteenth Street, N.W., Washing- 
ton 6, D.C. 4 


VANCOUVER FILM FESTIVAL 
Sponsored by the Vancouver Festival Society 
Vancouver, B.C., Canada 
July 11-23, 1960 
Deadline for Entries: April 20 
FESTIVAL CATEGORIES 
. Feature Length Fictional Films: Films 


with a running time of 50 min. or longer, 
primarily intended for entertainment. 


. Short Fictional Films: Films with a run- 
ning time of less than 50 min. 


. Documentary Films: Fine Arts; Science & 
Agriculture; Industry & Commerce; Tra- 
vel; Instructional; Health & Welfare; Soci- 
ology; Miscellaneous. Running time less 
than 50 min. (If preferred, feature length 
documentaries can be entered in the above 
categories. ) 


. Children’s Films: Feature; Entertainment; 
Educational. 

. Amateur Films: These are defined as films 
in which those who participate received no 
salary or commission for making the film. 
Only 16mm and 35mm will be accepted. 
Films must have been produced since 1955. 


QUALIFICATIONS: Films must have been 
released since January 1, 1958, except Cana- 
dian and American films, which must have 
been released since January 1, 1959. Foreign 
language films should have English sub-titles, 
otherwise they must be accompanied by a sy- 
nopsis or script in English. But all feature 
films must have English sub-titles unless spec- 
ial permission is given. 

ENTRY: Films for entry will be accepted be- 
tween January 1, 1960 and April 20, 1960; 
feature films until June 1. Entrants must pay 
transportation charges and insurance on films, 
and must meet all customs requirements. Each 
film must be clearly identified by title, running 
time, number of reels, point of origin, aspect 
ratio. U.S. entries must be submitted through 
CINE, (see CINE listing) 

AWARDs: A Festival Certificate will be presen- 
ted to producers of all films selected for show- 
ing at the Festival. Plaques will be presented 
to the winning entries in categories B, C & D. 
Special Diplomas will be awarded to the win- 
ners in each section of categories: C, D & E. 
Additional certificates of merit may also be 
awarded at the discretion of the judges. 


ADDITIONAL INFORMATION: For additional 
information, regulations and entry forms, 
write to the Vancouver International Film 
Festival Committee, Hotel Vancouver, Van- 
couver 1, B.C. Attention: Program & Procure- 
ment. 


VENICE INTERNATIONAL 
EXHIBITION OF 
CINEMATOGRAPHIC ART 
Venice, Italy 
July 20-31, 1960 


CATEGORIES: Four Festivals on Art, Chil- 
dren’s, Documentary, and Short Subjects; and 
Scientific-Didactic Film (Padua University). 
(CONTINUED ON FOLLOWING PAGE 14) 
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Mr. Sales Manage 
Business and Industry 
Everywnere in the 
ynited states ‘ 
Dear Mr. Sales Manager: 
Are you 35 enthusiast+© about the 1960's 35 we are? Our 
a } fire stems from 4 pack-los of orders that promises us the 
piggest volume of sales jn our A5-year nistory: 

we feel this is indicative of great things to come for 

pusiness and yndustry everywnere and Wwe can be of real 

service to you in nelpingé you get your share - 

Our concept of communication’ For Business is 4 fresh, 

ae creative approach to your needs which we smplement by 

visual services and that teach, startle, challeng®: 

3 persuade» and sell- 
7 proof that we deliver what we promise is the fact that Be 
g5 per cent of our pusiness is repeat pusiness- 
Won't you join that 15 per cent of new customers» who 
each year team with us hae) profit together? 
= We will be glad to counsel! with you oP any large 
or small. 

Jack 

‘Tf you nave any aoubts about this, pe sure 40 see 

THE SIZZLING SIXTIES — a forecastiné motion picture 

available for sale- oat 

cricase New YORIC peTROIT CLEVELAND CINCINNAT! 


“4 


(CONTINUED FROM PRECEDING PAGE 12) 
ENTRY INFORMATION: Selection of U.S. films 
for entry in the Venice Festivals is being 
handled by the Committee on International 
Non-Theatrical Events (CINE), formed for 
the purpose of coordinating U.S. entries in 
Film Fesiivais. For complete entry 
data and instructions, contact Anna L. Hyer 
Coordinator, Committee on International Non- 
Theatrical Events, 1201 Sixteenth Street, 
N.W., Washington 6, D.C. ay 


TWELFTH ANNUAL COMPETITION 
OF THE CANADIAN FILM AWARDS 


Sponsored Jointly by 
The Canadian Association for Adult 
Education, 


The Canadian Film Institute, 
The Canada Foundation 


MANAGEMENT COMMITTEE: Consists of repre- 
sentatives from each of the sponsoring 
organizations plus technical advisers, who are 
associated with the film making industry in 
Canada. 

Chairman: Charles Topshee. 

Manager: Canadian Film Institute, 1762 Car- 
ling Avenue, Ottawa 3, Ontario. 

CATEGORIES: A new category has been added 
for this year’s competition. Awards will be 
given for films produced for TV and filmed 
TV commercials. Other categories are: 
Theatrical, shorts and features; Non-Theatri- 
cal, arts and experiment, children’s, general 
information, public relations, sales and promo- 


the picture: 
the client: 
the producer: 


FILM AWARDS 


tion, training and instruction, travel and 
recreation. Films released during 1959 are 
eligible for award. Competition closed Febru- 
ary 15, 1960. 

AWARDS: Amateur Trophy of the Association 
of Motion Picture Producers and Laboratories 
of Canada, the Award for the Canadian Film 
of the Year, an Award of Merit for each cate- 
gory. No Honorable Mention will be offered 
in this year’s competition. yy 


SEVENTH ANNUAL 
INTERNATIONAL ADVERTISING 
FILM FESTIVAL 


Sponsored Jointly by the 
International Screen Advertising Services and the 
International Screen Publicity Association 


Venice, Italy 
June 13-17, 1960 


Management Committee: A Joint Executive 
Committee has full responsibility for all policy 
matters in relation to the festival. Categories 
and awards will be planned by these represen- 
tatives of both sponsoring organizations. 

Festival Director: c/o Lionel Gale, General 
Secretary, International Screen Publicity 
Assn., 11 Hill Street, London W. 1, England. 
ENTRY DATA AND DEADLINES: Write the Festi- 
val Director in London. Jay Berry, national 


The Delta Orinoco‘ 
Creole Petroleum Corp. 
Willard Pictures, Inc. 


45 West 45th Street, New York 


sales director, Alexander Films, Colorado 
Springs, Colo. may be contacted for tour in- 
formation to the 1960 Festival. 


CATEGORIES: Awards will be made in 11 cate- 
gories of theatre commercials and five cate- 
gories of television commercials. Special 
awards will include a “Grand Prix du Cinema” 
and a “Grand Prix de la Television.” 


Jury: An International Jury will be selected 
to judge motion pictures entered. Members 
of the various international and national ad- 
vertising associations and federations will 
compose this judging group. Lak 


TENTH INTERNATIONAL DISPLAY 
OF CINEMATOGRAPHY FOR 
PUBLICITY, INDUSTRY AND 

TECHNICS USE 


Sponsored by the 
International Milan Samples Fair, Milan, Italy 
September, 1960 


CATEGORIES: Publicity Films; advertising 
products, services, ete. Industrial and Tech- 
nique Documentary Films; achievements of 
industry, manufacturing opetations and appli- 
cations. 

ENTRIES: Address requests for information to 
Dr. M. G. Franci, The Secretary General, 
Milan Fair, International Display of Cine- 
matography for Publicity, etc., Ente Auto- 
nomo Fiere Di Milano—Via Domodossola, 
Casella Postale 1270, Milano, Italy. ye 
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WORLD'S MOST 
FLEXIBLE 
MOTION PICTURE 

CAMERA 


Mitchell camera shown with 1200’ magazine. 


MITCHELL 


No other motion picture camera is 
today used for such a broad range of 
exacting film making as is the 
Mitchell. The versatile speed of the 
camera, ranging from 1 to 128 frames 
per second, plus 14 exclusive features 
equip the Mitchell for an impres- 
sively broad range of cinematogra- 
phy. A single Mitchell can meet the GENERAL ELECTRIC uses Mitchell for BUD WILKINSON PRODUCTIONS shoots 
requirements for finest quality TV wide range of work, including slide its award-winning TV Sports Series 
commercials, feature productions, with the Mitchell. 
public relations, sales and training 
films, progress and report films, plus 
critical research and development 
data and record photography. 
Mitchell cameras include: 35mm 
and 16mm cameras; 70mm 2% x 2% 
high speed cameras; and 70mm, 
65mm and standard aperture cam- 
eras. 
For information, write on your KEARNEY & TRECKER films first fully LOCKHEED AIRCRAFT CORP., uses 
letterhead — please indicate which automated tape controlled combina- Mitchells continuously throughout 


tion machine tool with the firm’s plant, here records jet flight. 
model camera your request concerns. Mitchell camera. . . 


*85% of All Professional Motion Pictures Shown Throughout the World Are Filmed with Mitchell Cameras 


Mitchell Camera Corporation, 666 West Harvard Street, Glendale 4, California 
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PICTUREPHONE 


PORTABLE SOUND 


SLIDEFILM 
PROJECTOR 


4 


33% 45 78 RPM 
Up to 18 Minutes per Side 


AUTOMATIC FILM 
FEED AND REWIND 


SELF-CONTAINED 
SCREEN ...NO NEED 
TO DARKEN THE ROOM 


Can Also Be Used On 
Conventional Screen 


McCLURE PROJECTORS, INC. 
P.O. Box 236-1 
1122 Central Ave., Wilmette, Illinois 
Gentlemen: Please send complete 
information and prices 
4 : Nome 
Firm Nome 
Address_ 
' 
1 Zone State 


AUDIO-VISUAL SERVICE COMMITTEE 
OF THE ASSOCIATION OF NATIONAL 
ADVERTISERS, INC. 


OFFICE: 155 East 44th Street, New York 17, 
N.Y. 

OFFICERS: Paul B. West, president; Lowell 
McElroy, vice-president; Herbert A. Ahlgren, 
administrative secretary, Audio-Visual Service 
Committee. 


MEMBERSHIP: John K. Ford (General Motors 
Corporation), chairman; Frederick G. Beach 
(Remington Rand Division, Sperry Rand Cor- 
poration); Walter R. Burton (Minneapolis- 
Honeywell Regulator Company); J. W. Clarke 
(Ford Motor Company); William J. Connelly 
(Union Carbide Corporation) ; George J. Dor- 
man (United States Steel Corporation) ; 
George E. Eder (Swift & Company); John 
Flory (Eastman Kodak Company); William 
Hazel (Standard Brands Incorporated) ; Ralph 
L. Hoy (Aluminum Company of America) ; 
John H. Humphrey ( Underwood Corporation) ; 
Alden H. Livingston (E. I. duPont de Nemours 
& Co., Inc.); Charles A. Musson (Bell & 
Howell Company) ; O. H. Niendorff (The Ana- 
conda Company); William G. O’Brien (Scher- 
ing Corporation); Kenneth Penney ( Minne- 
sota Mining & Manufacturing Company); O. 
H. Peterson (Standard Oil Company-Indiana) ; 
Willis H. Pratt, Jr. (American Telephone & 
Telegraph Company); Frank Rollins (E. R. 
Squibb & Sons Division-Olin Mathieson Chem- 
ical Corp.) 

PURPOSE: The Committee initiates and ex- 
ecutes projects which will provide the 840 
Audio-Visual Group members with cost, tech- 
nical, distribution and other information about 
business films and related audio-visual mate- 
rials. 

During the past year the Committee completed 
the following reports which are included in 
the A.N.A. Audio-Visual Handbook—a service 
manual for Advertisers. Other publications in- 
clude: “A Bibliography of Available Films on 
Advertising and Public Relations,” “How New 
York City Sale and Use Tax Laws Apply to 
Business-Sponsored Films,” “A  Layman’s 
Guide to Terms Used in Film Production,” 
“Gaining Added Exposure for Your Film 
Through the Library of Congress Film Cata- 
log,” and “Management Evaluation of Domes- 
tic Film Festivals.” 


BIOLOGICAL PHOTOGRAPHIC 
ASSOCIATION, INC. 


HEADQUARTERS: Box 1668, Grand Central Post 
Office, New York 17, N.Y. (Office of the Sec- 
retary). 

OFFICERS: Verlin Y. Yamamoto, (Medical Illus- 
tration Service, V.A. Administration Center, 
Des Moines, lowa), president; Mervin W. 
LaRue, Sr., (Mervin LaRue, Inc.), vice-presi- 
dent; Mrs. Jane W. Crouch (Biological Photo. 
Assn., Inc.) secretary; Albert Levin (Univer- 
sity of Pittsburgh Medical Illustration Lab.) 
treasurer. 

Ex OFrFicio: Leo C. Massopust, Sr. (Marquette 
University School of Medicine) editor of Jour- 
nal; Laurence B. Brown (Harvard School of 
Dental Medicine) chairman, chapters commit- 


PROFESSIONAL FILM USER GROUPS 


tee; Leo C. Massopust, Sr. (Marquette Univer- 
sity School of Medicine) president: 1958-59; 
H. Lou Gibson (Eastman Kodak Company) 
president: 1956-57; Warren Sturgis (Sturgis- 
Grant Productions, Inc.) president: 1954-55. 


DiREcToRS: Harold C. Baitz (Medical Illustra- 
tion Service, V.A. Hospital, Buffalo, N. Y.); 
Lardner A. Coffey (Section of Photography, 
Mayo Clinic) ; Julius Halsman (Medical Illus- 
tration Service, Armed Forces Institute of 
Pathology, Walter Reed Medical Center) ; 
Charles P. Hodge (Montreal Neurological In- 
stitute, Montreal Quebec) ; Thomas J. Lannon 
(Div. of Medical Illustration, Cleveland Clinic 
Foundation) ; David Lubin (Medical Illustra- 
tion Service, V.A. Hospital) ; James H. Roth- 
enberger (American Medical Association) ; 
Howard E. Tribe (Div. Medical Illustration, 
University of Utah). 

MEMBERSHIP: The Biological Photographic 
Association is composed of medical doctors 
engaged in practice and research; photogra- 
phers in medical centers, scientific technicians. 
PURPOSE: Dedicated to the science and tech- 
niques “pertaining to the photographing of 
all things which live or which have lived.” 
ANNUAL MEETING: The 30th Annual Meeting 
will be held August 23-26, 1960 at the Utah 
Motor Lodge, Salt Lake City, Utah. 


OFFICIAL PUBLICATION: The Journal of the 
Biological Photographic Association. i 


INDUSTRIAL AUDIO-VISUAL 
ASSOCIATION 

OFFICE (of the Secretary): James Craig, 
General Motors Corp., 3044 W. Grand Blvd., 
Detroit 2, Mich. 

OFFICERS: John T. Hawkinson (Illinois Central 
R. R. Co.) president; Alan W. Morrison (So- 
cony Mobil Oil Co., Inc.) first vice-president; 
Kenneth E. Penney ( Minnesota Mining & Mfg. 
Co.) second vice-president; James Craig (Gen- 
eral Motors Corp.) secretary; Charles Shaw 
(Armour & Co.) assistant secretary; Charles 
B. Gunn (New York, New Haven & Hartford 
R.R.) treasurer. 


DIRECTORS: Raymond W. Roth (U. S. Steel 
Corp.) eastern region; Charles A. Fox (Brown 
& Bigelow) northern region; John J. Duffy 
(Kraft Foods) central region; Robert Strick- 
land (Lockheed Aircraft Corp.) southern re- 
gion; Jay E. Gordon (North American Avia- 
tion, Inc.) western region. 


ApDvisorY COUNCIL: Harold W. Daffer (Min- 
neapolis-Honeywell Regulator Co.) member- 
ship chairman; H. LeRoy Vanderford ( Ameri- 
can Telephone & Telegraph Co.) program 
chairman, Fall 1959 meeting; Frederic J. 
Woldt (Illinois Bell Telephone Co.) program 
chairman, 1960 annual meeting; Bert J. 
McGarry (Socony Mobil Oil Co., Inc.) publicity 
chairman; Donald F. Steinke (Chrysler Corp. ) 
project chairman; Roy R. Mumma (United 
States Steel Corp.) technical chairman; Frank 
E. Meitz (Santa Fe Railway) constitution 
chairman; James Craig (General Motors 
Corp.) historian; Frank B. Greenleaf (United 
States Steel Corp. ) past presidents chairman. 


(CONTINUED ON FOLLOWING PAGE 18) 
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FOR 39) YEARS, THE 
FREDERICK K. ROCKETT COMPANY 


has been producing fine motion pic- 
tures for business firms from coast to 
coast. 

Now, under the direction and man- 
agement of John J. Hennessy and 
F. Stanton Webb, our current pro- 
ductions and clients include: 


“Future Unlimited” 


(20 min., color—-Nesbitt Fruit Products) 


“Pacific Missile Range” 
(141% min., color—U. S. Navy) 


“Louisiana” 


(141% min., color—Kaiser Aluminum) 


A 


“California & Its Natural Resources” 
(32 min., color Richfield Oil Co.) 


“Looking Like a Million” 


(25 min., color—General Telephone Company 
of California) 


“Torch of Hope” 


(10 min., color—City of Hope) 


“Untitled” 


(30 min., color—Crown Zellerbach ) 


“Meeting at the Bridge” 
(Seript—Mobil Oil Company ) 
w 
We are grateful to our many clients 
who have made our consistent reputa- 
tion for award-winning films possible 
by their continued confidence in our 
professional abilities and integrity. 
We invite your inquiry when next 
you desire imaginative top- 
quality film production at cost levels 
that encourage—not discourage—“Go 


6063 Sunset Boulevard, Hollywood 28, California 
HOllywood 4-3183 
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(CONTINUED FROM PAGE SIXTEEN ) 


PURPOSE: To study all means of audio-visual 
communications including creation, production, 
appreciation, use and distribution; to promote 
better standards and equipment and to estab- 
lish a high concept of ethics in the relations of 
members with associated interests. 

ANNUAL NATIONAL MEETING: April 26-28, 
1960, Moraine Hotel, Highland Park, Ill. 
(Members only, but qualified guests from 
eligible companies may apply to the Secretary 
for admission ). LJ: 


INDUSTRY FILM 
PRODUCERS ASSOCIATION 


OFFICE (of the Membership Chairman): 956 
S. Oakland, Pasadena, California; (of the 
Treasurer): 2064 Argyle Ave., Hollywood 28. 


OFFICERS: Robert J.Gunther ( North American 
Aviation), president; Julian B. Ely (Autonet- 
ics), executive vice-president; H. Eugene Bur- 
son, Jr. (Hughes Aircraft), financial vice- 
president; Betty J. Williams (Lockheed Air- 
craft), convention vice-president; Robert S. 
Scott (Douglas Aircraft), editorial vice-presi- 
dent; Jay E. Gordon (Autonetics), chapters’ 
vice-president; Jack R. Smith (Thompson 
Ramo Wooldridge), secretary; Richard H. 
seemer (Atomics International), treasurer. 


MEMBERSHIP: composed primarily of West 
Coast space aviation and electronic company 
film managers, their crews and technicians 
plus “professional” membership of labs, equip- 
ment firms, studios, ete. 


PURPOSE: study and discussion of problems re- 
lated to industrial documentation and motion 
picture coverage of space and electronic proj- 
ects of members’ companies; formalizing in- 
dustry-wide cooperation and exchange on tech- 
niques and applications. 


ACTIVITIES: the 1960 Convention and Trade 
Show of IFPA is being held March 25-26 at 
Los Angeles (Statler Hilton Hotel). A two day 
seminar and the annual awards banquet are 
features of this annual meeting. 


NATIONAL COMMITTEE 
ON FILMS FOR SAFETY 


OFFICE (of the Secretary): 425 North Michi- 
gan Ave., Chicago 11, 


OFFICERS: John B. McCullough (Motion Pic- 
ture Association of America), chairman; 
William Englander (National Safety Council), 
secretary. 


MEMBER ORGANIZATIONS: Motion Picture Asso- 
ciation of America, National Safety Council, 
American Association of Motor Vehicle Ad- 
ministrators, American Automobile Associa- 
tion, American Public Health Association, 
American National Red Cross, American So- 
ciety of Safety Engineers, American Stand- 
ards Association, Association of Casualty & 
Surety Companies, Association of Safety 
Council Executives, Automotive Safety Foun- 
dation, Council on Industrial Health of the 
American Medical Association, Inter-Industry 
Highway Safety Committee, International 


Association of Chiefs of Police, National As- 
sociation of Manufacturers, National Associa- 
tion of Automotive Mutual Insurance Com- 
panies, National Association of Mutual Cas- 
ualty Companies, National Fire Protection 
Association, U.S. Junior Chamber of Com- 
merce, U.S. Air Force, U.S. Army, U.S. Navy, 
U.S. Bureau of Public Roads. 


PURPOSE: A co-sponsored group of national or- 
ganizations, with active interest in accident 
prevention through use of films, who wish to 
accomplish the following objectives: 1. To 
stimulate production and use of safety films. 
2. To raise the quality of films produced. 3. To 
establish film evaluation standards. 4. To rec- 
ognize film excellence in awards program. 


1960 AcTiviTiEs: April meeting of the Com- 
mittee as a Board of Judges to screen and 
finally judge entries in their 17th Annual 
Safety Film Awards Program. October eve- 
ning showing of top winning films and 
presentation of awards to representatives of 
sponsors and/or producers (during the Na- 
tional Safety Congress and Exposition in 
Chicago, Ill.). 


NATIONAL VISUAL PRESENTATION 
ASSOCIATION, INC. 


For INFORMATION: National Visual Presenta- 
tion Ass’n. Inc., 19 West 44th Street, New 
York 36, N. Y. 

OFFICERS: Horace W. McKenna (Union Car- 
bide Corp.), president; Charles Corn (Ad- 
master Prints, Inc.), vice president; Harry P. 
St. Clair, Jr. (American Electronic Power 
Service Corp.), vice president; William F. Her- 
rick (Muller, Jordan & Herrick), treasurer; 
Miss Janet R. Wilkins (National Association 
of Manufacturers), secretary; Dr. Harold 
Joseph Highland, executive secretary; Miss 
Minnie E. Schack, in charge of Headquarters 
office. 

BOARD OF DIRECTORS: Horace McKenna; Harry 
St. Clair, Jr.; Charles Corn; Miss Janet R. 
Wilkins; William F. Herrick; Bennett V. 
Schultz; Porter Henry; Morris Slotkin; Diego 
Daniello; Rodd Exelbert; Stanley S. Merrill; 
Kip Sheppard; Mrs. Jeanne Weller; Jacques 
Megros; R. G. Landis; Charles Behymer; and 
Miss Minnie Schack and Harold Joseph High- 
land, ex-officio. 


COMMITTEE CHAIRMEN: Porter Henry (J. Por- 
ter Henry Company), program chairman; 
Bennett V. Schultz (Technifax Corp.), mem- 
bership chairman; Morris Slotkin (First Na- 
tional City Bank) ; reception chairman. Diego 
Daniello, Day of Visuals chairman; Rodd Exel- 
bert, publicity chairman. 


PURPOSE: To encourage better selling through 
better presentation methods. 


MEETING: The Day of Visual Seminar, will be 
held on May 9th and 10th of this year at the 
Hotel Roosevelt, when the Best Visuals of 1959 
will be shown. 

ANNUAL AWARDS COMPETITION: Deadline for 
awards entries for the Best Visuals of 1959 
was February 1, 1959. The awards will be 
announced and presented at the Day of Visual 
luncheon, jointly, at the Sales Executive Club 
of New York and the Hotel Roosevelt in New 
York City on May 10, 1960. R 
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EQUIPMENT 


1800, 1600, 1000, 
300, 200Amp. DC 


Incidentally, we also sell equipment we rent. 


Since 1921... 
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What is the one distinction which differentiates man 
from all other animals? Man is a talking animal! 


The impulse to talk, to communicate with fellow 
human beings is so strong in man, that only the total — 
loss of sensory mechanisms can obliterate it. 

Other animals, besides man, are social, live in con- 
tinuous relationship to their fellow creatures, but in 
“man alone is the necessity for communication a guiding 
motive for living. This need for communication is basic 
not only to the individual human being, but to the 
societal, economic and cultural groups he creates. 


Communication is more than the means by which 
messages are transmitted or received. It is also a col- 
lection of stored experience distributed in a pattern 
extended over time and space so that it influences 
human behavior. 


The motion picture is both a means and pattern of 
communication. Understanding its dynamics and use 
makes for clearer knowledge of the past, better com- 
mand of the present, surer control of the future. 


NATHAN ZUCKER © 
PRESIDENT 
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CONTACT US ON 
YOUR NEXT FILM PRODUCTION 


Wew York: 550 Fifth Avenue, Plaza 7-3638 


FOR OVER 45 YEARS OUR KNOW HOW 
HAS BOOSTED QUALITY AND CUT COSTS 
ON MOTION PICTURES DEALING WITH: 


Industrial Training 
Public Health 
Technical Processes 
Sales Promotion 
Public Relations 
Construction Progress 
Historic Documentary 
Sales Training 


Industrial Development 


Employee Relations 
Product Development 
Special Events 


Sam Inc. 


Knoxville: 211 W. Cumberland Ave., 3-8098 or 7.6742 


| Eastman Increases ‘60 Budget 


for Capital Improvements 

vy The largest budget for capital 
improvements in the company’s 
history has been announced for 
1960 by Eastman Kodak Co., ac- 
cording to Thomas J. Hargrave, 
chairman and Albert K. Chapman, 
president. 

The total budget of $67 million 
compares with $61 million in 
1959. Over the last five years, 
the company says it has spent 
$270 million in capital improve- 
ments, $150 million of this on fa- 
cilities at Rochester, N. Y. 


* * 


Marathon Newsreel Announces 
Formation of News Affiliate 
vy Marathon TV Newsreel, New 
York, has formed a new affiliate, 
Newsfilm, which will specialize in 
production and distribution of in- 
dustrial news films for network 
and local television programming, 
according to Marathon president, 
Konstantin Kalser. 

Charles Van Bergen, who has 
been director of newsfilm opera- 
tions for Marathon, has_ been 
named vice-president in charge of 
the new company. 

Kalser said the new firm will 
concentrate on the production and 
servicing of filmed industrial news, 
allowing Marathon to emphasize its 
increasing feature and public serv- 
ice film production. J 

* * 


U. S. Renews Govt. Film 
Contract With United World 
vy United World Films, Inc., has 
announced that it has _ been 
awarded a new contract for distri- 
bution of U. S. Government films 
for 1960-61, continuing an activity 
in this field for various Govern- 
ment departments since 1941. 

More than 4,000 sound motion 
pictures and filmstrips designed to 
educate or inform have been sepa- 
rately cataloged for schools, hos- 
pitals, colleges, industry, agricul- 
ture, and medical schools. 

Many, originally produced to 


suit the needs of a government de- 
partment, have been made avail- 
able to the public because they 
have educational value. New 
titles are constantly being added. 

Catalogs are available from 
United World Films, Government 
Department, 1445 Park Ave.. 
New York 29, N. Y. Wh 


* 


Henri, Hurst Names Randon to 
Broader Audio-Video Dept. 

vy Lee Randon, manager of the 
radio-television department at 
Henri, Hurst & McDonald, Inc., 
has been named director of the 
newly-designated Audio-video De- 
partment of the Chicago ad agency. 

In his new post, Randon con- 
tinues supervision of agency radio 
and television production and adds 
new responsibilities for other types 
of client-sponsored motion pic- 
tures, slidefilms and sales meet- 
ings. 

Joining HH&M in 1951 as film 
director, Randon was named man- 
ager of the radio-television depart- 
ment in 1956. He is also active as 
head of the Agency Producers’ 
Workshop group which he helped 
form in the Chicago area last year. 


* * * 


Optics Manufacturing Corp. 
Merges With Dynex, Inc. 

vy Merger of Dynex, Inc., Syosset, 
L.I., and Optics Manufacturing 
Corporation, Philadelphia, has 
been announced by Robert V. 
Nicolosi, Dynex president. Optics, 
manufacturer of Opta-Vue prod- 
ucts, will operate autonomously as 
a wholly owned subsidiary of Dy- 
nex. 

“This merger,” Nicolosi said, “is 
in line with our plans to integrate 
into Our operation companies with 
related products or services.” 

C. Henry Laird, new vice presi- 
dent and general manager of Op- 
tics, said that a sales expansion is 
being planned, and that it will be 
based upon the existing Optics’ 
line as well as several new products 
soon to be added. Laird formerly 
was a regional sales manager. 


Studios Incorporated 33 West 46th Street New York 36, New York JUdson 2-3606 
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AWARDS 


ulations to 


ALL THE WINNERS... 


Hycon Manufacturing Company) 
Barber-Greene Company t 


Minnesota Mining and 
Manufacturing Company 


Lockheed Aircraft Co., 
Georgia Division ¢ 


Link-Belt Company t 
Procter & Gamble 

United Air Lines 

Trans World Airlines ¢ 
Western Electric Company t 


AVCO Research and 
Advanced Development Division t 


Bendix Radio Division, 
Bendix Aviation Corp. t¢ 


Bethlehem Steel Company 
Martin-Baltimore 

Ryan Aeronautical Company 
Aetna Life Affiliated Companies 
Armstrong Cork Company ¢ 
Autonetics, Inc. 

California Institute of Technology t¢ 
Ford Motor Company 

General Electric Company 

General Motors Corporation 
International Harvester Company t 
New Holland Manufacturing Co. t¢ 
Pacific Gas & Electric Company t 
Kimberly-Clark C 
Lederle Laboratories ¢ 

U.S. Bureau of Mines ¢ 

AVRO Aircraft Ltd. (Canada)t 
Argonne National Laboratory t¢ 
Cook Electric Company t 


tARRIFLEX cameras used 


complete literature 


were won with 


cameras than with 
all others combined! 


It’s no accident that producers with imagination men who 
successfully record progress and dramatize technical achievement — 
select Arriflex equipment. They know that ARRIFLEX is 
unchallenged in matching the most critical demands 

of creative filming. 


It’s proven in report after report— from industrial firms, 
independent producers, scientific labs and military installations 
— ARRIFLEX, with its amazing versatility and 

ruggedness... with its money-saving 
advantages and its unshakable 
dependability...is the most 

popular professional motion picture 
equipment in America today! 


*By sponsoring the 
INDUSTRIAL FILM 
AWARDS, the publishers 
of Industrial Photography 
magazine give much- 
deserved recognition to 
one of the most significant 
fields of motion picture 
production. 


World-famous 
ARRIFLEX 16 


portable—weighs only 6//2 pounds... 
becomes a STUDIO CAMERA with 400-ft. 

magazine and synchronous motor...a 
SOUND CAMERA with ARRIFLEX BLIMP. 


R R F L E CORPORATION OF AMERICA 
257 PARK AVENUE SOUTH, NEW YORK 10, N. Y. 
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AMERICAN ASSOCIATION 
OF FILM PRODUCERS, INC. 


OFFICE: 7064 Sheridan Road, Chicago 26, Illi- 
nois. Address: Executive Secretary. 


OFFICERS: Mercer Francisco (Atlas Film Cor- 
poration), president; James Kellock (Wilding 
Picture Productions, Inc.), vice-president; 
Mervin LaRue (Mervin LaRue, Inc.), treas- 
urer. Lawrence Mominee (Atlas Film Corpo- 
ration); Reid H. Ray (Reid H. Ray Film 
Industries); Charles Beeland (Charles Bee- 
land Films), directors-at-large. 


PURPOSE: By mutual cooperation to educate 
business, government and institutional groups 
to the advantages and values of films and re- 
lated audio-visual aids; to foster and promote 
continued ethical relationships in all matters 
between producers and clients; to advance the 
creative and technical arts and crafts of this 
specialized industry in which member com- 
panies serve. 


MEMBER COMPANIES: Atlas Film Corporation; 
Beeland Films; Cinecraft Productions; Con- 
dor Films; Mervin W. LaRue, Inc.; Producers 
Film Studios; Reid H. Ray Film Industries; 
Sarra, Inc.; Wilding Picture Productions. 


ACTIVITIES: a 1960 organization meeting is to 
be held in April to discuss future programs; 
industry-wide cooperation and promotion of 
member interests. For details regarding mem- 
bership contact the Office of the Executive 
Secretary in Chicago, Illinois. 


THE ASSOCIATION OF 
CINEMA LABORATORIES, INC. 


OFFICE: 1226 Wisconsin Avenue, Washington 
7, DC. 

OFFICERS : George W. Colburn (George Colburn 
Laboratory), President; G. Carleton Hunt 
(General Film Laboratory), Vice-President: 
Dudley Spruill (Byron, Inc.), Secretary; Kern 
Moyse (Peerless Film Processing Corp.), 
Treasurer. 


BOARD OF DiRECTORS: Floyd Weber; Byron 
Roudabush (Byron, Inc.) ; Sidney Solow (Con- 
solidated Film Industries); Reid H. Ray 
(Reid H. Ray Film Industries) all 2-year 
terms. James Barker (Capital Film Lab): 
and Leon Shelly (Shelly Films, Canada) all 1- 
year terms. Holdover directors are Louis Feld- 
man (Du-Art Film Laboratories) and Spence 
W. Caldwell (Caldwell Films Ltd.). 


MEETINGS: Held semiannually usually in con- 
nection with Society of Motion Picture and 
Television Engineers convention, the annual 
meeting has recently been designated to occur 
in the fall when new officers will be elected. 

ACTIVITIES: Publication of booklet on “Lab- 
oratory Practices on Films for Television”: 
nomenclature terms defined and released peri- 
odically; complete Directory of Film Labora- 
tories. All available from Association office. 
Two new committees are at work. These are 
“Fair Practices Committee” and the “Informa- 
tion Exchange Committee.” Gh 


National & International Organizations 
of Film Producers and Laboratories 


FILM PRODUCERS ASSOCIATION 
OF NEW YORK, INC. 


OFFICE (of the Executive Director): 15 E. 
48th Street, New York 17, N. Y. 

OFFICERS: Lee Blair (TV and Film Graphics, 
Inc.), president; William Van Praag (Van 
Praag Productions, Inc.), executive vice-presi- 
dent; Robert Lawrence ( Robert Lawrence Pro- 
ductions, Inc.), first vice-president; Robert 
Crane (Color Service Company), second vice- 
president; Albert Hecht (Bill Sturm Studios, 
Inc.), secretary; Edward Lamm ( Pathescope 
Company of America), treasurer. 


DIRECTORS: Above officers and Stephen Elliot 
(Elliot, Unger & Elliot); Sanford Greenberg 
(MPO Productions, Inc.) ; David Horne (Titra 
Sound Corporation) ; Martin Ransohoff ( Film- 
ways, Inc.); Henry Strauss (Henry Strauss 
& Co., Inc.) ; F. C. Wood, Jr. (Sound Masters, 
Inc.). 


PAST PRESIDENTS: (Directors) Robert Law- 
rence (Robert Lawrence Productions, Inc); 
Walter Lowendahl; Peter J. Mooney (Audio 
Productions Inc.); David Pincus (Transfilm- 
Caravel, Inc.); Harold Wondsel (Wondsel, 
Carlisle & Dunphy); Nathan Zucker (Dy- 
namic Films, Inc.). 


MEMBERS: American Film Producers; Audio 
Productions, Inc.; John Bransby Productions, 
Ltd.; Craven Film Corporation; Dynamic 
Films, Inc.; Elliot, Unger & Elliot (Division 
Screen Gems); Filmex, Inc.; Filmways, Inc.; 
Gerald Productions, Inc.; Gold Medal Studios, 
Inc.; HFH Productions; Klaeger Film Produc- 
tions; Robert Lawrence Productions, Inc.; 
MPO Productions, Inc.; Owen Murphy Pro- 
ductions, Inc.; Pathescope Company of Ameri- 
ca, Inc.; Production Center, Inc.; Sarra, Inc.; 
Fletcher Smith Studios, Inc.; Sound Masters, 
Inc.; Henry Strauss & Company, Inc.; Bill 
Sturm Studios, Inc.; Televenture, Inc.; Trans- 
film-Caravel, Inc.; TV & Film Graphics, Inc.; 
Van Praag Productions, Inc.; VPI Produc- 
tions, Inc.; Roger Wade Productions, Inc.; 
Wondsel, Carlisle & Dunphy. 


ASSOCIATE MEMBERS: E. J. Barnes & Co., Inc.; 
Bonded Film Storage Co., Inc.; Camera Equip- 
ment Co., Inc.; Camera Mart, Inc.; Cineffects, 
Ine.; Color Service Co.; Comprehensive Serv- 
ice Corp.; Consolidated Film Industries; Du 
Art Film Labs, Inc.; Eastern Effects, Inc.; 
Florman & Babb, Inc.; Forrell, Thomas & 
Polack Associates, Inc.; Mecca Film Labs, 
Inc.; Metropolitan Sound Service, Inc.; Movie- 
lab Film Labs, Inc.; Music Makers, Inc.; Pathe 
Laboratories, Inc.; Precision Film Labs, Inc.; 
Preview Theatre, Inc.; Reeves Sound Studios, 
Inc.; Signature Music, Inc.; SOS Cinema Sup- 
ply Corp.; Termini Videotape Service; Titra 
Sound Corporation. 

EXECUTIVE DIRECTOR: Irving W. Cheskin. 
PuRPOSE: At monthly meetings and through 


active committees, this organization works to 
advance the motion picture production indus- 


PRODUCER-LABORATORY TRADE ASSOCIATIONS 


try in all its branches; to establish and main- 
tain a high standard of ethics among pro- 
ducers, their employees, their suppliers and 
their clients; to distribute accurate informa- 
tion with regard to technical improvements; to 
advise the general public on the importance of 
the film industry in the nation’s economy; to 
encourage responsible people to enter the in- 
dustry; to promote, stabilize and coordinate 
all elements of the industry. mg 


FILM PRODUCERS ASSOCIATION 
OF MINNESOTA 


Orricers: Alfred K. Peterson (Promotional 
Films, Inc.), president; Cliff R. Sakry ( Promo- 
tional Films, Inc.), executive secretary; Wil- 
liam Heideman (Authony Lane Film Studios, 
Inc.), treasurer; Reid H. Ray (Reid H. Ray 
Film Industries, Inc.), manager; William S. 
Yale (Empire Photosound, Inc.), manager, 2- 
year term; Ellsworth Polsfuss (Reid H. Ray 
Film Industries, Inc.), manager, 1-year term. 


MEMBERS: Anthony Lane Film Studios; Thos. 
Countryman Film Productions; Empire Photo- 
sound, Inc.; Film Productions, Co.; George 
Ryan Films, Inc.; Griffith B. Wren Films, Inc.; 
Promotional Films, Inc.; Reid H. Ray Film 
Industries, Inc. 


PURPOSE: The advancement of the arts and 
crafts of film production for improved client 
relations and the exchange of technical in- 
formation. 


PROJECTS: Publicity and public relations cam- 
paign to build recognition and prestige of the 
local film industry, and to inform business 
and industry of the many types of uses and 
advantages of films. 


MEETINGS: Third Monday of each month, 6:30 
P.M Minneapolis. 


ASSOCIATION OF MOTION PICTURE 
PRODUCERS AND LABORATORIES 


OF CANADA 


OFFICE (of the President): 85 Yorkville 
Avenue, Toronto 5, Ontario. 


OFFICE (of the Secretary-Treasurer): Room 
110, 77 York Street, Toronto, Ontario. 


OFFICERS: Gerald S. Kedey (Motion Picture 
Centre Limited, Toronto), president; Henry 
A. Michaud (Omega Productions, Inc., Mon- 
treal), first vice-president; John T. Ross 
(Robert Lawrence Productions (Canada) Ltd., 
Toronto), second vice-president; Spencer W. 
Caldwell (S. W. Caldwell, Limited, Toronto), 
immediate past president; Frank A. Young;. 
Room 110, 77 York Street, Toronto, secretany- 
treasurer. 


DirEcToRS: B. J. Bach (Cinesound Limited; 
Toronto); Alasdair Fraser (Crawley Films 
Limited, Montreal); E. W. Hamilton (Trans- 
Canada Films Limited, Vancouver); Ralph 
Foster (Meridian Films Limited, Toronto) ; 
Douglas M. Robinson (Fifeshire Motion Pic- 
tures Ltd., Toronto); A.T.E. (Ted) White 
(Eastern Film Laboratories Ltd., Halifax, 
Nova Scotia). (Continued on page 26) 
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General's 
new division... 


...MEETS 
YOU 
HALF WAY 


Here in Kansas City . . . 
General's new Central Division 
.. . Offers on-the-spot service 
to speed your production 

to the laboratory. 


No matter where you are . . . 
Industrial Center to College 
Town .. . or what you do 

. .. Educational, Religious, 
Industrial, Television films . . . 
General Film can help you. 


Our new Central Division will 
greatly facilitate your film 
production . . . and bring to your 
doorstep the Academy Award- 
winning skills of General Film of 
Hollywood, the most respected 
film processing lab east or 

west of the Rockies. 


GENERAL 


FILM LABORATORIES CORP. 


1546 ARGYLE, HOLLYWOOD 28 
CALIFO NIA / HO 2-6171 
CENTRAL DIVISION 

106 W. 14th ST., KANSAS CITY 5 
MISSOURI / GRand 1-0044 
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16mm color 
internegative-positive 
printing and processing 


preserves originals 
gives excellent color fidelity 
and color saturation 
saves costs 


BORATORY 


COLOR SLIDEFILM 
16mm BLACK and WHITE 
16mm COLOR MOTION PICTURE 


Box 2408, Gary 5, Indiana 
Laboratory: 
5929 East Dunes Highway 


Telephones: 
Gary, YEllowstone 8-111¢ 
Chicago, SAginaw 1-4600 


PRODUCER & LABORATORY GROUPS 


(CONTINUED FROM PAGE TWENTY-FOUR) 


MEMBERSHIP: Canadian firms, partnerships 
and corporations engaged in motion picture 
production or laboratory work are eligible for 
Active Membership. Persons, firms or organi- 
zations acceptable to the membership, inter- 
ested in the furtherance of the motion picture 
production industry in Canada are eligible for 
Associate Membership. Present membership, 
44 Active and 9 Associate for a total of 53. 


PURPOSE: To promote and conserve the com- 
mon interest of those engaged in the motion 
picture industry in Canada by maintaining the 
highest possible standards in the production 
of motion pictures for commercial, theatrical 
or television release and in all laboratory 
processing; to correct abuses; secure freedom 
from unjust and unlawful exactions, encourage 
co-operation in the industry and with other 
associations; to encourage government agen- 
cies to have required films let by tender to 
private producers. 


1960 ACTIVITIES: 1. Continuation and expan- 
sion of functions of the Association. 2. Follow 
up on Brief to Federal Government which 
makes recommendations concerning “The De- 
velopment of the Film Industry of Canada.” 
3. To acquaint industry, advertising agencies, 
television networks and other potential spon- 
sors with the work of Canadian film producers. 
4. Continue workshop and seminar type of 
meetings. 5. Develop a more specific program 
for laboratory members. 6. Increase Associate 
Membership and integrate them with the work 
of the Association. ee 


INTERNATIONAL SCREEN 


ADVERTISING SERVICES 
Founded, 1953 


OFFICE (of the Secretary): 24, avenue Mar- 
ceau—PARIS 8eme—FRANCE. 


OFFICERS: Enrico Martini-Mauri (S.1.P.R.A.., 
Italy), president; Fritz Rothschild (Deutsche 
Commerciale Filmwerbung GmbH, Germany), 
vice-president; Rene Stora (Publi-Cine, Bel- 
gium), vice-president; Ernest Pearl (Pearl & 
Dean Overseas Ltd., Great Britain), founder 
president; and Pierre Picherit (Cinema & 
Publicite, France), general secretary. 
MEMBERS: Lowe Argentina S.A.I.C. ( Argen- 
tina), Featured Theatre ADS (Australia), 
Publi-Cine (Belgium), Adfilms Limited (Can- 
ada), Emelco Chilena (Chile), Corafilm( Co- 
lombia), Cine-Sistema S.A. de Cuba (Cuba), 
Gutenberghus Reklame Film (Denmark), So- 
ciete de Publicite S.A.E. (Egypt), Publicity 
Office Press & Information (Ethiopia), Fin- 
landia Kuva Oy (Finland), Cinema & Pub- 
licite (France), Deutsche Commerciale Film- 
werbung GmbH (Germany), Pearl & Dean 
Overseas Ltd. (Great Britain), Bureau Voor 
Theater Reclame (Holland), Blaze Advertis- 
ing Service (India & Ceylon), Iraq Screen 
Advertising Ltd. (Iraq), S.I.P.R.A. S.P.A. 
(Italy), Cine-Sistema S.A. de Mexico (Mex- 
ico), Screens Advertising Ltd. (New Zealand), 
Sverdrup Dahl A'S (Norway), Belarte (Por- 
tugal), Alexander Films S.A. Pty. Ltd. (South 
Africa), Movierecord S. A. (Spain), Associa- 
tion of Theatre Screen Advertising Companies 
(United States of America). 


PURPOSE: The promotion and development of 
cinema screen advertising internationally and 
the promotion of interests of screen advertis- 
ing contractors on an international level. The 
organization also provides a central informa- 
tion service for its members, and promotes 
trade among them by pooling distribution fa- 
cilities. 

1960 ACTIVITIES: The 7th International Adver- 
tising Film Festival, June 13 to 17, Venice, 
Italy. Regular meetings dealing with problems 
of international screen advertising. Le 


INTERNATIONAL SCREEN 
PUBLICITY ASSOCIATION 


OFFICE: 11 Hill Street, London, W. 1, England. 
CONTACT: Lionel Gale, general secretary. 


OFFICERS: Jean Mineur (France), president; 
Friedrich-Georg Amberg (Germany), Bill An- 
nett (Great Britain), Massimo Momigliano 
(Italy), vice-presidents. 


MEMBERS: Chas. E. Blanks Pty. Ltd. (Aus- 
tralia); Belgique Cine Publicite (Belgium) ; 
Les Films Ekebo (Belgian Congo); Ellaby de 
Colombia (Colombia); The Cyrenaica Cinema 
Co. (Cyrenaica); Bergenholz Film (Den- 
mark); Suomi-Filmi Oy (Finland); Jean 
Mineur Publicite (France); Deutsche ISPA 
Arbeitsgemeinschaft (Germany); Rank 
Screen Services Ltd. (Great Britain) ; Cefima- 
Film (Holland); United Film Makers (In- 
dia); Organizzazione Pubblicitaria Schermo, 
S.P.A. (Italy); Ellaby de Mexico (Mexico, 
Venezuela); Sma-film S/A (Norway); AB 
Svensk Filmindustri (Sweden); Central-Film 
(Switzerland); Filmlets (S.A.) Ltd. (Union 
of South Africa, British East Africa, Portu- 
guese East Africa, Rhodesia and Nyasaland, 
South-West Africa). 


PURPOSE: To develop members’ business in 
foreign countries and in their own countries, 
and to exchange information, ideas, film 
scripts, publications and al! other matters of 
interest to members. To represent and pro- 
mote interest and advancement of members 
both in their own countries and abroad. 


MEETINGS: Executive Committee meetings 
held quarterly. 1960 Annual General Meeting 
in September in Venice, date not set. 


1960 ACTIVITIES: The 7th International Ad- 
vertising Film Festival, June 13-17, Venice, 
Italy. (Joint sponsor with International Screen 
Advertising Services). 


Late Arrivals, Listing Errors to Be 
Published in First Review Supplement 


Literally thousands of items have been 
received from worldwide sources for the 
largest, most authoritative listing of 
producers available anywhere. Inevitable 
oversights, listing text received after ex- 
tended deadlines and any errors noted 
will be covered in Production Review 
Supplement pages in Issue 2, Volume 21. 
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It’s the Picture That Counts... 


For quality production, more and more of the quality accounts are 
entrusted to MPO’s care . . . and below is a list of companies whose mo- 
tion pictures* are currently being produced by MPO: 


Productions, 
ANHEUSER-BUSCH, INC. GULF OIL CORPORATION 
BURLINGTON INDUSTRIES, INC. HAMILTON WATCH COMPANY in NEW YORK CITY 
FORD MOTOR COMPANY INTERNATIONAL BUSINESS MACHINES CORP. 15 East 33rd Street 

Murray Hill 8-7830 
FORD MOTOR DIVISION JOHNSON & JOHNSON 

GENERAL MOTORS CORPORATION MONSANTO CHEMICAL COMPANY 


in HOLLYWOOD 
GREATER NEW YORK FUND UNITED STATES STEEL CORPORATION 4024 Radford Avenue 


*20 to 30 minutes in length. POplar 9-0326 


For detailed information regarding MPO’s Creative staff and studio facilities, write or call 
Judd L. Pollock, 15 East 53rd St., New York 22, New York, MUrray Hill 8-7830 


San 
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SOCIETY OF MOTION PICTURE 
AND TELEVISION ENGINEERS 


OFFICE: 55 West 42nd Street, New York 36, 


OFFICERS: Dr. Norwood L. Simmons (West 
Coast Division, Motion Picture Film Depart- 
ment, Eastman Kodak Company), president; 
John W. Services, (Vice-President, National 
Theatre Supply Company), executive vice- 
president; Barton Kreuzer (Marketing Man- 
ager, Astro-Electronics Products Division, 
Radio Corporation of America), past-presi- 
dent; Deane R. White (Photo Products De- 
partment, E. I. duPont de Nemours & Com- 
pany, Inc.), engineering vice-president; Glenn 
E. Mathews (Eastern Kodak Company), edi- 
torial vice-president; Ethan M. Stifle (East- 
man Kodak Company), financial vice-presi- 
dent; Reid H. Ray (Reid H. Ray Film Indus- 
tries), convention vice-president; Garland C. 
Misener (Capital Film Laboratories), sections 
vice-president; Wilton R. Holm (E. I. duPont 
de Nemours & Company, Inc.), secretary; G. 
Carleton Hunt (General Film Laboratories), 
treasurer; Charles S. Stodte, executive secre- 
tary. 


LOCAL SECTION CHAIRMEN (for contact): At- 
lanta—Alva B. Lines, 179 Spring Street, N.W., 
Atlanta, Ga.; Boston—Edward H. Rideout 
(Aveo Research & Advanced Development), 
750 Commonwealth Avenue, Boston, Mass.; 
Canadian—Findley J. Quinn (Transworld 
Film Laboratories, Ltd.), 4824 Cotedes Neiges 
Road, Montreal, Quebec; Chicago—William H. 
Smith, 201 West Ivy Street, Chesterton, Ind.; 


Professional Film 
and Television Groups 


Dallas-Fort Worth—Phil Wygant, 6021 Plants 
Avenue, Fort Worth, Texas; Hollywood—Rob- 
ert G. Hufford (Eastman Kodak Company), 
6706 Santa Monica Boulevard, Hollywood, 
Calif.; Nashville—William R. McCown, P.O. 
Box 6215, Nashville, Tenn.; New York—Ed- 
ward M. Warnecke (Eastman Kodak Com- 
pany), 342 Madison Avenue, New York, N.Y.; 
Rochester—Roland E. Connor, 35 Chatham 
Park, Rochester, N.Y.; San Francisco—Wer- 
ner H. Ruhl, 415 Molimo Drive, San Francisco, 
Calif.; Washington, D.C.—Howland Pike, R.D. 
2, Silver Springs, Md. 


COMMITTEE CHAIRMEN: J. L. Pettus (Com- 
mercial Electronics Products, Radio Corpora- 
tion of America), sound; R. G. Herbert ( Bell 
& Howell Company), 16 & 8mm; R. E. Birr 
(General Electric Company), ASA sectional 
committee PH22; Walter Beyer (Motion Pic- 
ture Research Council), film projection prac- 
tice; W. T. Wintringham (Bell Telephone 
Laboratories), television; E. H. Reichard 
Consolidated Film Industries), laboratory 
practice; R. M. Morris (American Broad- 
casting Company), television studio lighting; 
A. M. Gundelfinger (Technicolor Motion Pic- 
ture Corporation), color; R. B. Dull (National 
Carbon Company), screen brightness; H. A. 
Chinn (CBS Television Network), video tape 
recording; F. J. Kolb (Eastman Kodak Com- 


ing 25-years of 


gpenda 


ble growth 
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pany), standards; A. C. Robertson (Eastman 
Kodak Company), film dimensions. 


JOURNAL: The SMPTE publishes a monthly 
Journal, received by all members, which con- 
tains technical articles keyed to the interests 
of Society members, new product information 
and industry news. 

PuRPOSE: The Society works toward the im- 
provement, along technical lines, of film 
production and exhibition, television and equip- 
ment and film manufacture. Published reports, 
standards and specifications are made avail- 
able through the Society and derive from the 
work of various committees. 

CONVENTIONS: 87th Semi-Annual Convention, 
May 1-7, Ambassador Hotel, Los Angeles, 
Calif.; Fifth International Congress on High 
Speed Photography, October 16-22, Sheraton 
Park Hotel, Washington, D.C. I 


NATIONAL TELEVISION FILM 
COUNCIL: NEW YORK CITY 
OFFICE: 200 West 57th St., New York 19, N.Y. 

PHONE: COlumbus 5-0756. 


CHIEF OFFICER: Robert Gross (American Film 
Producers), president. 

EXECUTIVE SECRETARY: Bernie Haber (Batten, 
Barton, Durstine & Osborn). 

MEETINGS: The Council meets on the fourth 
Thursday of each month (except July and 
(CONTINUED ON PAGE THIRTY-FIVE) 
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CORPORATION 


(4 subsidiary of Du Art Film Labs., Inc.) 
245 West 55th St., New York 19, N. Y. * PLaza 7-4580 


IN CANADA: ASSOCIATED SCREEN INDUSTRIES, Ltd. * 2000 Northcliff Avenue, Montreal, Canada 
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Creatively assisting your 


every audio-visual need: 


TV COMMERCIALS & SHOWS 
INDUSTRY FILM PROGRAMS 
SLIDEFILMS 
SOUND RECORDING 
CLOSED CIRCUIT TV 
LIVE CONVENTION SHOWS 
VIDEOTAPE 


WASHINGTON FILM COMMENTARY 


by Mary Finch Tanham 


Reid Ray Producing Satellite 

Film for Space Administration 

vy News from NASA: with an un- 
fortunate lack of government funds 
for motion pictures, the National 
Aeronautics and Space Administra- 
tion is relying more and more on 
sponsored films to tell the story of 
this important agency. Byron 
Morgan, Motion Picture Produc- 
tion Officer of NASA announces 
that a new sponsored film is in 
production now, titled Project 
Tiros or, in layman’s lingo, project 
meteorological satellite. (There'll 
be one up in space this year, ac- 
cording to NASA.) The new 30- 
minute color film is being spon- 
sored by RCA and produced by 
Reid Ray . . . NASA is using films 
extensively for the recent congres- 
sional briefings on the big space 
issue . . . The agency will make 
six engineering films each year for 
university classrooms as part of 
science and engineering curricu- 
lums. 


Federal Aviation Agency Names 
Anthony Jowitt A-V Officer 

vr You'll be hearing plenty in the 
future about Federal Aviation Ad- 
ministration films. FAA has just 
appointed Mr. Anthony Jowitt as 
Audio-Visual Officer for Public 
Affairs. Mr. Jowitt has been in 
the film industry for years, most 
recently with the Air Force’s Air 
Photographic and Charting Serv- 
ice in Orlando, Florida. yy 


* 


Don Baruch Observes a Tenth 
Anniversary in Defense Dept. 

vy Warm congratulations from film 
companies across the nation 
poured into the Pentagon office of 
Donald E. Baruch this month as 
he marked his tenth anniversary 
as Chief of the Production Branch, 
Audio Visual Division, Depart- 
ment of Defense. Mr. Baruch re- 
ceived a citation and a cash award 
for his outstanding job in the Pub- 
lic Affairs office from Assistant 
Secretary of Defense, Murray J. 
Snyder. 

Mr. Baruch and his staff have 
processed hundreds of major pro- 
ductions in these past ten years. 
For example, in 1959 for Para- 
mount Pictures Corporation alone, 
this branch handled twenty fea- 
ture motion pictures, ten calling 
for full cooperation. Paramount 
executives say, “These figures do 


not show the many scripts that 
were submitted for appraisal 
which, for one reason or another, 
could not be given Department of 
Defense or Service cooperation.” 
Baruch has also cooperated on 
many half hour films for use by the 
television industry. 

* * 
Morse Film on Kennedy Made 
in Senate’s Busy Film Studio 
vy The recent film which Senator 
Wayne Morse (D-Ore.) produced 
about Senator John F. Kennedy 
(D-Mass.) was made in the Sen- 
ate recording studio, one of the 
busiest motion picture studios in 
town. Practically every congress- 
man uses the government facility, 
(there is one in the House, too), 
for filming public service televi- 
sion pictures. Costs for the films 
come out of the Senators’ pockets. 
A typical program is a bi-weekly, 
interview type report for the folks 
back home, although several Sena- 
tors film elaborate guest programs 
and half hour debates. 


* 


University Film Producers to 
Survey School Film Facilities 
vy It has just been announced that 
the University Film Producers 
will undertake a comprehensive 
study of the physical facilities, 
staffs and programs of motion pic- 
ture production units in colleges, 
universities and public school sys- 
tems in the U. S. Director of the 
study, which comes under part B, 
title VII of the National Defense 
Education Act, will be Dr. Don 
Williams of Kansas City Univer- 
sity, formerly of the Audio-Visual 
Department of Syracuse Univer- 
sity. R 

“Washington Orbit” TV Film 
Series for Children Previewed 
vy Washington Orbit, a series of 
ten films on subjects unfamiliar to 
the child, was recently previewed 
in Washington, D. C. by Potomac 
Films, Inc., in association with 
Dorothy Looker-Evelyn Davis 
TV productions. The films, which 
are 141, minutes long and deal 
with such varied subjects as the 
nature of glass and space craft for 
men, are part of the ambitious 
children’s experimental film series 
produced for the National Educa- 
tional Television and Radio Cen- 
ter. 

According to Nicholas Read of 
Potomac, one of the few producers 


to participate in the program, the 
pictures will be shown on televi- 
sion after school hours and have 
been designed to fill the gap be- 
tween closed circuit school pro- 
grams and pure entertainment. 

Featured in the series were 
some of the following Washington 
officials: Admiral Edward Alvie 
Wright, Director of David Taylor 
Model Basin in Model Ships, 
Model Ocean, Colonel Charles 
Roadman, Chief, Human Factors 
Division, Project MERCURY in 
Man in Space, Paul Garber, Cura- 
tor, National Air Museum, Smith- 
sonian Institution, in Man Begins 
to Fly and Dr. Paul Egli, Head, 
Crystal Branch, Naval Research 
Laboratory, in Crystal Power. 

* * 


Creative Arts Visualizes FHA 
Program on Housing’s Future 
vy... Barring an atomic war or 
serious depression, the Federal 
Housing Administration predicts 
that there will be seventy-five mil- 
lion owner-occupied homes in the 
year 2000, the typical home cost- 
ing from $20,000 to $25,000. 

This rosy outlook, which in- 
cludes the news that the average 
family income will jump from to- 
day’s $5,100 to $10,000, has been 
recorded in approximately forty 
minutes of color slides for the 
FHA by Creative Arts of Washing- 
ton, D. C. The slides and script 
will be distributed by the seventy- 
five field offices of the housing 
agency. 

Anna Hyer Heads CINE As 
Dr. Wigren Returns to Houston 
vy Dr. Anna Hyer of the National 
Education Association has _re- 
placed Dr. Harold Wigren as co- 
ordinator of the Committee on In- 
iernational Non-Theatrical Events 
(CINE). Dr. Wigren has returned 
to the Houston Public Schools. 


* * * 


Blackhawk Films Gets Defense 
Okeh on 8mm History Series 

vy The Department of Defense 
has approved three 8mm films for 
Blackhawk Films of Davenport, 
lowa. From D. O. D. stock foot- 
age, this company, which is a di- 
vision of the Easton-Phelan Cor- 
poration, will produce Victory 
Over the Luftwaffe, Air Offensive 
in the South Pacific and Explorer | 
and Explorer 111. 

Blackhawk has future plans for 
8mm films on the histories of vari- 
ous divisions, “Operation Deep- 
freeze,” on the Navy's frogmen, 
and other subjects. 

Donald E. Baruch, Chief, Pro- 
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duction Branch, Audio Visual Di- 
vision, Office of the Assistant Sec- 
retary of Defense, says that his 
office is always interested in co- 
operating on productions of this 
type. “And for those in the 8mm 
field, we particularly think that 
the story of today is the story to 
tell.” 


* * 


Post Office, Navy Cooperate 
on Film Story of “Mail Call” 

vx For the two and one-half million 
military and civilians overseas, 
mail call is a vital link to home. 
Miles at sea, or deep in the Antarc- 
tic, Americans know that the mail 
will come through. 

The United States Post Office 
Department, in cooperation with 
the U. S. Navy, has just completed 
a 13% minute film titled Mail 
Call, which documents the dra- 
matic ways in which mail is deliv- 
ered by helicopter, parachute and 
“high line.” Many of these thrill- 
ing maneuvers have never before 
been captured on film. 

Opening with a 1% minute in- 
troduction from Admiral Arleigh 
Burke, Chief of Naval Operations, 
and Postmaster General Arthur 
Summerfield, the film “follows” a 
letter mailed from Washington, 
D. C. to a sailor in the blue waters 
of the Mediterranean. 

Included in the 16mm black and 
white sound picture, is coverage 
of the famous guided missile mail 
which was sent to President Eisen- 
hower. 

Technical advisors for the Navy 
on Mail Call were Commander 
Barney Solomon and Lt. James M. 
Hession. The Post Office was rep- 
resented by Rohe Walter, as Tech- 
nical Supervisor and the film was 
produced by Meyer Hanson of that 
department. Mail Call was shot in 
16mm but 35mm prints are being 
made for theatrical release across 
the nation. 

Approximately 600 copies of the 
public service picture, narrated by 
John Rodney, have been ordered 
for distribution through local post 
offices. 

* * * 

Washington Schools Cut Back 
on Educational TV Classes 

vx Some 50,000 Sth and 6th grade 
pupils in the Washington schools 
will be cut off from TV classes in 
1961. District School Superin- 
tendent Carl F. Hansen says that 
a science course, which has been 
broadcast daily on a local TV sta- 
tion, is “at variance with our ap- 
proved course of study at the ele- 
mentary level.” He suggested 
(CONTINUED ON PAGE 32) 


the 
Fred Niles 
Communications 
Center 


Producing the right key to open the door to increased sales — or whatever your purpose cf communicating might 
be —is the business of the Niles organization. Here, under one roof, are the people and the facilities to create 
and produce effective communications programs. Currently serving: GENERAL ELECTRIC CO., J. |. CASE, CHRYSLER 
| CORPORATION, U.S. GYPSUM, STANDARD OIL, MONTGOMERY WARD, BEATRICE FOODS, MAREMONT AUTOMOTIVE. 


| FRED NILES COMMUNICATIONS CENTER 
1058 W. Washington Blvi., Chicago 7° In Hollywood: 5539 Sunset Blvd. 
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WASHINGTON: 


(CONT'D FROM PRECEDING PAGE) 


5 that films about scientific current 
BLACK & WHITE. 9 aa events and advances in research 
PRINT NUMBER - Patent 


and development might be more 


Fr 


useful than the daily televised 


BLACK & WHITE course of study. 
PRINT NUMBER * = 


PRINT NUMBER LEADER Pateny ‘ Holds Organization Meeting 
vy Plans for the organization of 
the American Science Film Asso- 

PRINT NUMBER * LEADER ciation are moving rapidly ahead, 
— ? according to Robert E. Green, ex- 
BLACK & WHITE. a | ecutive secretary of the National 
PRINT Academy of Science. The first 
ee general meeting of ASFA’s or- 
ganizing committee will be held 
2.498.005 as the first part of March in Wash- 


ington, D.C. 
BLACK & WHITE. 15 * 


LEADER Pare 


Film on “Man in Masonry” 
moo. - 989A vy... For the American Institute 
a am of Architects, Pilgrim Film Serv- 
ices of Washington D. C. has just 
completed an unusual filmograph 
—with an unexpected 17 minutes 
of original music and only one min- 
ute of narration. Man in Masonry 
was filmed in 16mm Black and 
White. Pilgrim is responsible for 
the “puppet style” TV spots for 


the farm census, too. 

le release reinforced Agriculture’s “Breakthrough” 
se cellophar for School “Career Day” Use 


vy... Breakthrough! This is the 


title of the 27 minute color film 
to be released this month by the 


Department of Agriculture. De- 
mm signed to intrigue—and prepare— 


young scientists for agricultural re- 
search, it sounds as if the pic- 
282A ACK & WHITE. 47 ture will be a natural for screen- 
a PRINT NUMBER 2 996 805 ing on college campus “career 
days.” 
BLACK & WHITE. :18 on 
PRINT NUMBER 


Not to Mention USDA, Mines ... 
vy Some Statistics . . . Did you 

BLACK & WHITE , 19 Leagan paren ag realize that the United States Sav- 
PRINT NUMBER . ings Bond Division of the U. S. 
— Treasury Department probably 
BLACK & WHITE leads government films in quantity 
. : in the domestic field with a mini- 

mum 100,000 screenings of 16mm 

: ; films per year? Considering that 
F all of the money and talent for 

rie these films is donated by the mo- 

: tion picture and television indus- 


try, that seems like a mighty gen- 
SOLIDATED FILM inobsTR erous gift for Uncle Sam. 


* 


. The AFL-CIO has renewed 
their contract with Phil Martin of 
Norwood Studios for one more 
year of the popular, Sunday morn- 
ing Americans At Work television 
series. Details on Page 56! a 


BLACK & WHITE. : 21 
PRINT NUMBER 
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totally new tripod head. that 
vides flowing, floating ps 

tilt action. Operates in 


climates, under any cond 
ions. The tripod head cam 
ramen dream about. Featug 
equal distributen of 

Xtra traps to prevent leakag 
nronze beariggs, positive lee 
ng levérs for par & tilt (ca 
ra won't Gip), avin. lever @ 
system; 2-place anguler ps 
handie with infinite adjusi 
, geared camera tie-<dow 


EQUIPMENT 


Hialeah, Florida 


LIGHTS 
CAMERAS 
ACCESSORIES! 


MOST COMPREHENSIVE LINES 
this side of Hollywood 


CECO* is headquarters for everything NEW and 
exciting in the professional photographic field. 

This is the Camera Equipment that Film Makers use 
to make outstanding films. 


WADDELL HIGH SPEED CAMERA 


A flexible high speed camera with a speed range 
from 3 to 10,000 pps., depending on model 

and motor combination. Ideal for data record- 
ing in every field. Accepts 400 ft. magazine 
(1200 ft. on special request.) Electronic flash 
synchronization and exposure playback for 
oscillograph recorders. Completely portable. 
Camera, power supply and case 
weigh only 35 Ibs. Features two 
built-in NE2H timing lights; man- 
ual or remote operation; bore- 
sight focusing. All components 
designed to withstand high “G”. 
Lenses from 3.2 to 152 mm avail- 
able. Complete line of auxiliary 
equipment on hand. 


Gamera EQuipment 


Gentlemen: 


(CO Waddell High Speed Camera 

~CECO 16mm Prof. Film Viewer-Analyzer 
( Magnasync Consolette Model G-963 

Colortran “Cine-King” 


A few of thous- 
ands of profes- 
sional cameras 

and accessories. 

Check the item 


*CECO—Trademork of 
Camera Equipment CO. 


. 


315 West 43rd St,, New York 36, N.Y. oe 
Wdson 6-1420 


I am interested in the items checked below. Please rush me 
more free information on these products. 


(0 CECO Fluid Head 

Kensol Hot Press 

(0 Cado Marker 

Ray-Rite Illuminated Clipboard 


N 
that interests you. ame Title 
For complete in- Firm 
formation, mail 
Address 
postage-free card 
today. City Zone State 
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Cameramen, Directors, Producers 


and Photo-Instrumentation RAY-RITE 
. ILLUMINATED 
Engineers buy and CLIP BOARD 


rent from CECO. 


Ideal for use behind 
the lights. Inexpen- 
sive. Uses regular 
flashlight batteries. 
Asize for every need. 


CADO MARKER 
KENSOL HOT PRESS A versatile, inexpen- 


Produces quality opaque titles on posterboard, sive, bold marking in- 
paper, cellulose acetate (cells), photographs, cloth, _ Strument ready for 
etc. Prints letters in any size and in many 

different colors without use of chemicals or ink. 
Produces 3rd dimension and drop shadow effects. y ” 
Head swivels for “crawl” work. 


CECO 16mm COLORTRAN “CINE KING” 
PROFESSIONAL FILM For high performance spot 


VIEWER-ANALYZER or flood lighting. 


Makes film editing Lightweight. Low in 
and analyzing a price. All new features 
breeze. Easy including insulated sure- 


threading, portable. grip handle; feed-thru, 
Views film left to in line switch; 360° 
right on large rotation; lamp retaining 
6” x 41%” brilliant ring has unbreakable . 
screen. Single or prongs and adapts to Par 
double system sound 64 or 56. New 
reader and/or counter COLORTRAN KICKER 
can be easily and SuPER KICKER 
attached. 35mm LIGHTs with all new 


models available. features also available. 


FIRST CLASS 
PERMIT No. 4236 
New York, N. Y. 
Sec. 34.9, & R. 


BUSINESS REPLY MAIL 


NO POSTAGE STAMP NECESSARY IF MAILED IN THE UNITED STATES 


POSTAGE WILL BE PAID BY MAGNASYNC CONSOLETTE MODEL G-963 


A miniaturized studio mixing console with 6 input 
channels and patch bay selection of three 

program equalizers. Optional plug-in microphone 
pre-amplifiers. Specifically designed for 
re-recording applications. Modular 

construction of cabinet and components. 


CAMERA EQUIPMENT COMPANY, Inc. 
DEPT. 61, 315 WEST 43RD STREET 
NEW YORK 36, N. Y. 


“if 4 
ty 
= 
) 
> 
: 
ye 
« 
— 


Professional Film 
and Television Groups 


(CONTINUED FROM PAGE TWENTY-EIGHT ) 
August) in New York City, where its active 
membership is primarily located. 


ACTIVITIES: Quarterly forums on subjects of 
industry-wide interest; symposiums on tele- 
vision-film problems; talks by members and 
guest speakers; annual awards to outstanding 
TV-film personalities in recognition of their 
encouragement of the use of film on TV. “Oper- 
ation Videofilm’” was NTFC’s major project 
during 1959. 

PURPOSES: To act as “United Nations” of the 
TV-film industry, providing a clearing house 
for all segments of the trade and a place for 
solving mutual industry problems; to improve 
technical and commercial operations in TV- 
film broadcasting; to provide a means for 
various segments of the industry to settle dif- 
ferences through amicable compromise and 
cooperation. 


CANADIAN FILM INSTITUTE 
NATIONAL OFFICE: 1762 Carling Avenue, Ot- 
tawa 3, Ontario, Canada. 

OFFICERS: His Excellency Major-General 
Georges P. Vanier, DSO, MC, CD, Governor- 
General of Canada, honorary president; James 
A. Cowan, president; A. L. Hepworth, vice- 


president; G. Delisle, vice-president; L. F. 
MacRae, honorary treasurer; Charles Topshee, 
executive director; A. R. Little, assistant ex- 
ecutive director. 


Divisions: Canadian Federation of Film So- 
cieties, Scientific Film Division, Business Film 
Service. 

PuRPOSE: To bring together Canada’s educa- 
tional, scientific, cultural and community 
interests in the field of documentary films and 
to encourage and promote the study, apprecia- 
tion and use of motion pictures and television 
as educational and cultural factors. 


ACTIVITIES: Distribution of the films in the 
National Film Library (7000 titles in 24 
special collections), Importation of films from 
other countries, Information Service, Preser- 
vation of films of historical interest, Distribu- 
tion of sponsored films, Canadian Film 
Awards, Children’s film programming, Special 
services in the fields of business films, scientific 
films, films on art, films for UNESCO’S East- 
West project, medical films, etc. 

ANNUAL MEETING: Probably October in Ot- 
tawa. 


PUBLICATIONS: Monthly Bulletin, Catalogues, 
Special Subject Listings of Films, Evaluations, 
Handbook for Film Societies, Information 
Sheets selected entertainment films, 
C.F.F.S. Bulletin. 


COMMITTEES: Canadian Film Awards, Cana- 
dian Film Archives, Films in Adult Education, 
Labour Films, Canadian Centre of Films for 
Children. 


Civic Organizations 
and Film Councils 


THE FILM COUNCIL OF 
GREATER COLUMBUS 


OFFICE: Memorial Hall, 280 E. Broad Street, 
Columbus 15, Ohio. 


OFFICERS: Dr. D. F. Prugh (Director, Frank- 
lin County Historical Society), president; D. 
D. Fulmer (President, Columbus Movie 
Makers), vice-president; Mary A. Rupe (Film 
Librarian, Columbus Public Library), secre- 
tary-treasurer. 


TRUSTEES: Margaret Carroll (Librarian, Col- 
umbus Public Library); Edgar E. Dale 
(Director of Audio-Visuals, Ohio State Uni- 
versity); Clyde Miller (Director of Audio- 
Visual, Ohio State Department of Education). 


PurPOsE: To promote a greater interest in 
the production and use of films by schools and 
universities, public service organizations, civic 
groups, and business firms and industries. The 
use of these organizations of film producers 
in the Columbus area and the State of Ohio 
is also stressed. 

1960 AcTiviTiEs: The Eighth Annual Colum- 
bus Film Festival, an award Banquet featur- 
ing the “Chris” Award, May 4-5, 1960. 
AFFILIATES: Columbus Area Chamber of Com- 
(CONTINUED ON PAGE TWO HUNDRED SEVEN) 
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For Animation 
Joe Dunford 
Jack Zander 

Eli Feldman 
Chris Ishii 

Earl Murphy 
Eleanor Connolly 
Armin Shaffer 
Bob Perry 
Emery Hawkins 
Tony Creazzo 
John Svocak 

Al Rezek 

John Ployardt 
Irwin LaPointe 
Charlotte Hogendyk 
Suzie Cooper 
Arlene Katz 

Alix Roy 


Muriel Trachtenberg 


Ann Steindecker 
Bernice Schoenberg 
Al Martino 
Ed Cerullo 
Ed Brown 
Pelican Films, Inc. 
Since 1954 
292 Madison Ave.% 
New York City 


ME New Address 


The Wide World of Sponsored Pictures 


Brief Reports on Current Technical and Promotional Films 


“Drama of Metal Forming” 
Joins Shell Film Library 

vy A newly-released Shell Oil Com- 
pany color film, The Drama of 
Metal Forming, shows “more of 
the inside of a steel mill than you 
could see if you went through the 
mill itself.” 

The 28-minute sound film shows 
how giant machines and intricate 
processes forge a massive turbo- 
generator weighing a hundred tons; 
contrasts this huge operation with 
scenes of the drawing of copper 
wire down to a few thousands of 
an inch in diameter. Scenes in- 
clude hot and cold rolling, tube 
forming (seamless and welded), 
wire drawing, forging, extrusion, 
deep drawing and pressing. The 
film also explains the precise lu- 
brication demanded by the range 
of processes — from massive to 
delicate—in the metal forming in- 
dustry. 

The new picture is the latest 
addition to the science section of 
the Shell film library. Like others 
in this collection it is offered free 
to schools, clubs and other in- 
terested groups. For address of 
Shell source nearest you write the 
Shell Film Library, 50 W. 50th 
St., New York 20, N.Y., mention- 
ing BUSINESS SCREEN. yy 


* * * 


Principles of Air Gaging 
Shown in Federal’s Film 

vy A new 16mm color film de- 
scribes the fundamental principles 
of measuring dimensions with air 
pressure and how these principles 
are used to obtain a high degree of 
gaging accuracy and reliability. 

The sound film, Dimensional 
Gaging With Air, was produced by 
Worcester Film Corporation for 
the Federal Products Corporation 
of Providence, R. I. 

The film shows tests to illustrate 
the principles and demonstrations 
to illustrate the practical applica- 
tions and possibilities. Scenes show 
how air gages are used in general 
machine shop gaging, and how 
they are applied to high-production 
multiple inspection and to various 
types of machine control. 

The 42-minute technical film 
discusses the air gaging systems in 
common use, showing how each 
operates and where it best fits into 
overall quality control and inspec- 
tion programs. 

The film contains valuable in- 


formation for the experienced as 
well as trainee engineer. 
Dimensional Gaging With Air is 
available on a free loan basis 
through the Sales Promotion & 
Advertising Department, Federal 
Products Corporation, 1144 Eddy 
Street, Providence 1, R. I. Ky 


* * 


John Daly Narrates Film on 
Assembly-Line Home Building 
yy To acquaint builders and deal- 
ers with the advantages of com- 
ponent-type home construction, 
Wood Conversion Co., St. Paul, 
Minn., has released a new 16mm 
sound film in color, with narration 
by John Daly, prominent TV news- 
caster and panel moderator. 

Titled Better Homes in Jig-Time, 
the film runs 30 minutes. It shows 
how the “Lu-Re-Co” method can 
help builders and dealers control 
construction costs while giving the 
public comfort and features it de- 
sires. 

Every step of the new operation 
is shown, from jig tables to the 
erection of panels on the job and 
the installation of roof trusses. In 
addition, nine prominent dealers 
from various parts of the country 
give personal testimonials. 

Better Homes in Jig-Time was 
written and directed by John Drie- 
men and produced by Rusten Film 
Associates, Minneapolis. 

* 

Show “Patterns of Progress” 
ve Patterns of Progress is a new film 
offered TV stations by Modern 
Talking Picture Service, Inc., New 
York. With superb photography 
and a catchy original musical 
score, this film tells the story of the 
textile industry today. Burlington 
Industries, Inc., sponsors this 26- 
minute film. 


For more about CW see our ads on 


pages 42, 46, 66, 68, 71, 87,88 & 90. 
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... designed for immediate sales results ! 


* START TODAY! * HELP YOUR SALESMEN TO INCREASED SALES WITH “SELLING IS MENTAL"’!! 


Here is a brand-new sales-development program that guarantees maximum results! 
Give your salesmen a fresh, more effective approach in selling! 


“SELLING IS MENTAL.” has 18 meetings ready to go to work immediately, 
making it easy for you to conduct sales meetings with minimum preparation— 
ease of presentation—maximum results! 


Put all of your salesmen to work in the field with better selling methods! 


1 “THE POWER OF MENTAL ATTITUDE IN SELLING” 
2 “SELLING THE END RESULT FIRST” 

3 “TURNING A DEAF EAR TO SALES RESISTANCE” 
4 “DEVELOPING THE RIGHT ATTITUDE TOWARD PRICE” 
5 “CLOSING THE SALE” 

6 “DEVELOPING THE RIGHT ATTITUDE ON A CALL BACK” 


Here is what the program consists of: 


® 6 SOUND SLIDEFILMS IN COLOR- 
to underscore important HOWS of selling with emphasis on dealing with people. 


INTRODUCTORY TEXT-— 
to assist you in successfully launching 18 valuable meetings. 


LEADER’S MANUAL-— 
to assist you step-by-step through these 18 meetings. 


SUMMARY TEXT-— 
to help you drive home and nail down important points. 


FOLLOW-UP MATERIAL-— 
added stimulators to send to your men following each of the 18 meetings. 


Write for Details on Obtaining a Preview 


DISTRIBUTED BY: BETTER SELLING BUREAU 


6108 SANTA MONICA BOULEVARD, LOS ANGELES 38, CALIFORNIA PHONE: HOllywood 7-7131 
PRODUCED BY: ochet iclunes 
R INC. 


Wwe ALSO FILMS TO YOuR SPECHT € 
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WHY DID MAJOR NATIONAL ORGANIZATIONS 
SUCH AS THESE COME CROSS-COUNTRY TO 
DALLAS FOR EFFECTIVE FILM PRODUCTION 
IN 1959? 


WE THINK IT’S BECAUSE THEY DISCOVERED 
JAMIESON FILM COMPANY’S 


* Full Range Facilities and Capabilities 

Creative Skill and Organization 

SK Sensible Pricing of Top Quality Production 
: ... Perhaps 1960’s Your Year to Discover 


JAMIESON film company _ 
3825 Bryan Street e Dallas, Texas 


may we put you on the mailing list for the monthly jamieson 
newsletter, “close up," for stories of interest to film-makers? 
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The Wide World of 


Allis-Chalmers’ Film Shows 
How Fuel Cells Operate 

vy A new 7-minute 16mm sound 
and color film describes the work 
involved in obtaining electrical 
energy from fuel cells. Producer 
was Allis-Chalmers audio-visual 
section. 

The Fuel Cell Tractor, shows 
how A-C researchers tested and 
built the fuel cell equipment first 
used in a tractor for demonstration 
purposes. 

Although the basic theory of 
fuel cells has been known for 150 
years, this is the first time they 
have been put to practical use. 
Refinements of the original con- 
cept in the A-C labs are credited 
with making it practical to obtain 
electrical energy from a chemical 
reaction. 

Allis-Chalmers sales offices were 
supplied with prints for local sales 
showings. 

“Anatomy of an Automobile” 
Shows Dodges Inside & Out 
vy At the Chicago Automobile 
Show, in January, the heart of the 
Dodge exhibit was a 75-seat “Lit- 
tle Theater,” complete with tradi- 
tional marquee. Passersby stopped 
in to attend the showing of Dodge's 
20-minute film Anatomy of an 
Automobile. 

The film tells the story of 
Dodge’s new unit construction, and 


previews models of the 1960 

Dodge line, including the compact 

Dart model. Ve 


‘By Invitation Only’ Tells Story 
Of Closed-Circuit Television 

vy The story of closed-circuit tele- 
vision as a_ business marketing 
medium is told in a new film, By 
Invitation Only, produced by Thea- 
ter Network Television, Inc., and 
narrated by John Daly. 

The 18-minute film is available 
from TNT for showings to business 
and advertising executives and as- 
sociations. It “stars” the compa- 
nies, products and executives of 
American industry who have used 
closed-circuit TV. 

Sequences from actual uses of 
closed-circuit TV, including mar- 
keting telecasts, the first electronic 
press conference, and the largest 
single business meeting in history, 
are included. 

Showings may be arranged 
through Theater Network Tele- 
vision, Inc., 575 Madison Avenue, 
New York 22, N. Y. ye 
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Sponsored Pictures 


“American Odyssey,” Free TV 
Series, Booked in 35 Markets 
vy American Odyssey, a free-film 
anthology, prepared by Associa- 
tion Films for sustaining TV use, 
has been booked by stations in 35 
markets. The half-hour series is 
available to stations on a 26-, 39, 
or station-option weekly basis. An 
extensive direct-mail and personal 
contact campaign is being put be- 
hind Odyssey to line up as many 
stations as possible in major and 
secondary markets. 

Films in the series include Gulf 
Oil Company’s Unseen Journey; 
Summer of Decision, a drama on 
urban social work; Washington at 
Work, from the Kiplinger editors; 
and Hamilton Watch Company's 
The Ages of Time. 

To help stations build audience 
continuity for the series, Associa- 
tion Films has produced a special 
opening (featuring the American 
Eagle in woodcut) and closing to 
showcase each film. A community 
service announcement at the con- 
clusion tells viewers that Odyssey 
subjects are available on a free 
loan basis to churches, clubs and 
local organizations. ye 
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Audiences remember what 
they see, forget what they 
hear. Will your film still 
make its points with the 
the sound turned off? 


Audiences remember 
things best when they are 
related, in patterns. The 
pattern of a film is its con- 
tinuity. Is your conti- 
nuity on the sound 
track, or on the 


screen? e 
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Their after hours talk is all about you 


Solving problems related to all types of film processing is their business. Out 
of their discussions also come ideas for saving you time—and money. Forty-five 
years of experience mean superior quality and service—plus dependability. 


TECHNICOLOEK CORPORATION Sales Department, Motion Picture Division 
6311 ROMAINE STREET, HOLLYWOOD 38, CALIFORNIA + TEL. HOLLYWOOD 7-1101 


Technicolor is a registered trademark 
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AUDIO-VISUAL COMMISSION ON 
PUBLIC INFORMATION 


OFFICE: Room 2230, 250 West 57th Street, 
New York 19, N.Y. 


OFFICERS: Harold E. Hill (National Associa- 
tion of Educational Broadcasters, Urbana, 
Illinois), chairman; Charles F. Schuller 
‘ Audio-Visual Center, Michigan State Univer- 
sity, East Lansing, Michigan), vice-chairman; 
Emily S. Jones (Educational Film Library 
Association, New York, N.Y.), secretary. 


EXECUTIVE COMMITTEE (in addition to offi- 
cers): Anna L. Hyer (Department of Audio- 
Visual Instruction, NEA, Washington, D.C.) ; 
Don White (National Audio-Visual Associa- 
tion, Fairfax, Virginia). 


PURPOSE: A joint committee of nine national 
organizations concerned with the improvement 
of instruction through wider and better use 
of audio-visual materials and methods. The 
Commission has prepared and distributed 
several publications including “Telling Your 
A-V Story,” “Gateway to Learning,” “A Crisis 
in Education,” “A-V on the Air,” “Launching 
Your A-V Program” and “Audio-Visual Facili- 
ties for New School Buildings,” and “The Case 
of the Curious Citizen,” a color slidefilm tape 
recorded presentation of a good audio-visual 
program in action. In process is a study of 
school A-V budgets about to be published 
through the U.S. Office of Education. Also in 
process—a handbook on use of A-V in religious 
education—in cooperation with the Religious 
A-V Commitiee 


| UNDERSTAND WERE THINKING 
aot. AN(MATING THAT NEW 
READ COMMERCIAL HARRY. WHO A cRACK AT Re ue 
YOU THINK SHOULO Do IT 7 


WE NEED some FRESH, FAR OUT TYPE 
THINKING ON SOME OF COMMERCIALS LET'S THINK ABouT iT, HARRY - IT? 


NEAL PERHAPS ANIMATION INC. (6 THE +O KEEF AN OFEN MIND ON 


MACE [oO ao 


National Organizations 


In the Audio-Visual Field 


CATHOLIC AUDIO-VISUAL 
EDUCATORS ASSOCIATION 


AppRESS: Box 618, Church Street P. O., New 
York 7, N.Y. 

OFFICERS: Rt. Rev. Monsignor Leo McCor- 
mick, Ph.D., president; Reverend Michael 
Mullen, C.M., vice-president; Reverend Sister 
Jean Philip, O.P., secretary; Reverend Joseph 
Coyne, O.S.A., treasurer. 


Purpose: To further the use of Audio-Visual 
equipment and materials in Catholic education 
and to encourage production of suitable films 
for Catholic school use. 

ANNUAL CONVENTION: CAVE is coordinating 
its ninth Annual Convention with the Na- 
tional Catholic Educational Association na- 
tional convention April 19-22 in Chicago. 
Audio-Visual equipment and materials may be 
exhibited at this joint convention. No registra- 
tion fees are required. 


OFFICIAL PUBLICATION : The Catholic Educator. 


EDUCATIONAL FILM 
LIBRARY ASSOCIATION, INC. 
OFFICE: 250 West 57th Street, New York 19, 

OFFICERS: Elliott H. Kone, president; Galon 
Miller, vice-president; Frederic A. Krahn, sec- 


WELL, ANIMATION, (NC. HAS OOWE 
SOME TREMENDOUS SIVEF FOR US 
IN THE PAST, NEAL. THEM 
THERE COMES TO ANIMATION 


[MAIL Reo | 


retary; 
director. 


Emily S. Jones, administrative 


COMMITTEES: Evaluations—Laulette Lewin; 
Nominations—Mrs. Carol Hale; Membership 
—Galon Miller. 


MEMBERSHIP: (Constituent)—460 nonprofit 
educational institutions; (Service) —50 com- 
mercial organizations and interested individ- 
uals; 4 international members—government 
agencies, film groups of other countries; 34 
submemberships; 108 personal memberships. 


PURPOSE: To encourage and improve the pro- 
duction, d’stributica and utilization of educa- 
tional films. EFA conducts a film evaluation 
service. 

1960 AMERICAN FILM FESTIVAL: April 20-23, 
New York City. 

PUBLICATIONS: For members—Evaluations, 
EFLA Bulletin, Service Supplements and Film 
Review Digest. A catalog containing descrip- 
tions of EFLA “General” publications is 
provided by the Association. i 


DEPARTMENT OF 
AUDIO-VISUAL INSTRUCTION 
NATIONAL EDUCATION 


ASSOCIATION 


OFFICE: 1201 16th Street, N.W. Washington 6, 
D.C. 

Contact: Anna L. Hyer, executive secretary. 
OFFICERS: James D. Finn (professor of educa- 
tion, University of Southern California, Los 
Angeles), president; Ernest Tiemann ( Direc- 
(CONTINUED ON PAGE SIXTY-TWO) 


Goon TWougeT, HARRY I'VE 
HEARD OF ANIMATIQN, WNC. THEYRE 
VVORTH CONS ‘PERING, CERTAWLY 


MATTERS. 


PROP BACK ON YouR COFFEE BREAK, 
NFAL WE'LL KICK (FT AROUND SOME MORE. 


Se animation Inc. 736 n. seward street hollywood 38, california HOllywood 4-1117| motion pictures 


STORY BOARDS, SLIDE FILMS, 


TRAINING FILMS 
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inc, 
CREATIVE PLANNING FOR VISUAL PRESENTATIONS 


3408 Wisconsin Avenue, N.W. © 


Wasuineron 16, D. C. © Emerson 2-8200 
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Business Films at the American Festival 


Sponsored Films, Winners of Many Blue Ribbons in 1959, 
to Be Well Represented at Second American Film Festival 
Entries ranging in Chemstrand, B. F. Goodrich, Gulf 
a 


conent from art to the tech- Oil, _ International Nickel, Kaiser, 
nique of selling freezers to the Kraft Foods, Parke Davis, Shell, 


Eskimos, business and industrial U. S. Steel, and Weyerhauser will 
sponsors of 16mm films and film- — meet with major union film spon- 
strips will be well represented in sors including the AFL-CIO, the 
almost every competition category Canadian Brotherhood of Railway, 


of the second annual American Transport, and General Workers, 
Film Festival, scheduled for April — the Glass Bottle Blowers Associa- 
20-23 at the Barbizon-Plaza Hotel tion, the Guild of Artist Musicians, 
in New York City. the Textile Workers Union of 

Festival pre-screening commit- America, and the United Rubber 
tees and juries will see entries pro- Workers. 


FRE EZER = duced for the nation’s business Tends Geouge 


screen that are as diversified as the tinned 4 h 
-establis irms such as 
roduct lines of competitors such 
P i" Bell Telephone, Chase Manhattan, 


as General Electric, General 
ont, So son, - 
Foods and General Motors. Du Pont, Johnson & Johnson, Pru- 
dential Insurance and Underwood ; 


re Business Entries Numerous will compete with such commer- : 
e The Educational Film Library ©!@! pioneers of the electronic age, 
* Association, sponsor of the Ameri- #8 Autonetics, BOAC, IBM, Pan, 
’ can Film Festival, has reported American, and Rocketdyne. Trade 

< associations which have submitted 


an increase in the number of films ‘ ; 
submitted for all competitions in films for the Festival include the 


the “Business and Industry” sec- American Dairy Association, the 
tions of the Festival, notably those Folding Paper Box Association, 
devoted to “Sales and Promotion” ‘the Gold Filled Manufacturers 
and “Public Relations.” Association, the National Funeral 
But among the more than 500 Directors Association, the Na- 
films submitted for the 34 compe- onal Association of Mutual In- 
titions of the uniquely comprehen- surance ¢ ompanies, the National 
sive Festival are other sponsored Association of Real Estate Boards, 
films qualifying in such diverse and the Portland Cement Associa- 
categories as “Citizenship, Gov- 
ernment, and City Planning.” The list of co-operative entrants 
“Music. Dance. and Dramatic also includes the American Insti- 
Arts.” and “Mental Health and tute of Men’s and Boys’ Wear, the 
American Iron and Steel Institute, 
the Canned Salmon Institute, and 
the Institute of Life Insurance. 


Psychology.” 
Industry is represente. even in 
the contest devoted to “Film as 
Art”—with a film submitted by 
© Live SHOWs Paillard, Inc., manufacturers of 
Bolex cameras and Hermes type- 

writers. 
To help make your product i Blue Ribbon Winners in ’59 

URES 


These Are “Unusual” Films 

Among the many unusual films 
submitted are an entry depicting 
the life of the Apache Indians in 
the twentieth century, a film re- 

It is anticipated that business (CONTINUED ON PAGE 44) 
and industrial film sponsors will 
e take home a good number of the 

SUDEFILMSs 1960 Festival's Blue Ribbon 
broad experience arming year when IMAGINATION 

the list o ue ibbon winners 

© SEMINARS included Alcoa in Films, Backed © 


(winner in the 
“Architecture and Design” cate- 25 Million 
information for buyers. gory), Coca Cola (Sports, Physi- by $ = 
© MEETINGS cal Education, and Recreation” ), 
Ford (“Geography and Travel”), 
nen and Esso (“Stories and Legends 
NEW .. . LOW COST COLOR for slidefilms. The Regan Color- for Children”). 
Keyed technique puts full color into B&W slidefilms for only Both labor and management 
pennies more per frame than B&W production costs. Write for will figure as sponsors of Festival 


information and free sample film strip. film entries. Ww ith quality of 
l6mm_ production the issue at 
stake, industrial giants such as 1037 Woodland Drive + Glenview, Ill, 


& | REGAN FILM PRODUCTIONS Allis-Chalmers, American Motors, Phones: PArk 9-0011, JUniper 3-0011 


19730 RALSTON . DETROIT 3, MICHIGAN Bristol-Meyers, Champion Paper, 


top choice, the Regan 


organization offers 


salesmen with solid sales 
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SALES POWE 
POINT PURCHASE 


ATTACHE CASE 


AUTOMATIC SOUND SLIDEFILM VIEWER 


Open the screen — plug in — push the 
red button—and the show is on! 


Fleets of SALESMATES 
are being used right now by 
many of America’s leading 
corporations* to sell insurance, 
electronic computers, plastics, 
pharmaceuticals, television 
time, real estate — all kinds 
of goods and services. 


These companies have proved 
that SALESMATE opens the 
busy buyer’s door — gets him 
to listen to the complete sales 
story, told with dramatic color 
pictures and tape recorded 
sound. SALESMATE carries 
conviction — right to the 
point of sale. 


No capital 
investment necessary 


Your company can arrange 
for a complete SALESMATE 
program (including 
production of a sound 
slidefilm) with no capital 
investment. Costs can be as 
little as $10 per week, per 
salesman. Investigate the 
SALESMATE Program 
Package Plan today. 


Always ready to show. Synchronized 
continuous film and tape loops 
eliminate rewinding. 


Easy to carry. Only 19 Ibs. 
17°x13%"x6". 


*Names on request. 


MCA 
Mr. Robert Shoemaker BS-60 


Nothing to set up. 100% self-contained. 


Daylight projection. No room 


re Charles Beseler Company 
Big 9°x12” screen equivalent East Orange, New Jersey 
to 17” TV screen. CHARLES Bescler COMPANY Dear Bob: 
: (CD I'd like to hear the whole SALESMATE Story. Please come 
Smart attache case makes for see me as soon as possible. 


easy access to any office. Please send me. descriptive literature on the SALESMATE, 


For complete information phone 


Instantaneous transistor amplifier today or mail the coupon. Name Title. 
starts without warm up. No waiting. o 
Running time up to 18 minutes. Street 
Presents up to 150 frames. City ee Siete 
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“TV stations use more public service films 
and Videotapes from Sterling Movies U.S.A. 
than from any other free-film source!” 


ST. IN VIDEOTAPE 
SYNDICATION OF PUBLIC SERVICE 
PROGRAMS 10 TV! 


* Medical Special Events Spectaculars 
* The Ilka Chase Show 


Inquire for information 
on how Videotape can 
help you secure more 
TV exposure for your 


public service messages 


In New York: 

375 Park Avenue 
New York 22, N. Y. 
JUdson 6-1717 


In Chicago: 

100 West Monroe Street 
Chicago 3, Illinois 
FInancial 6-0155 


STERLING 


MOVIES 


| 
| 


American Festival: 


(CONTINUED FROM PAGE 42) 
porting the events of the night of 
Abraham Lincoln’s assassination. 
and another recording the capture 
and training of a performing whale. 

These and hundreds of other 
entries were received during 
February by Pre-Screening Com- 
mittees meeting in major film cen- 
ters from New York to Los An- 
geles and led by chairmen ap- 
pointed by the Educational Film 
Library Association. Elliott H. 
Kone, President of EFLA and Di- 
rector of the Yale Audio Visual 
Center, reports that business and 
industry are also well repre- 
sented in the membership of these 
committees and on the American 
Film Festival Juries which will 
vote the Blue Ribbon Award win- 
ners from approximately 250 films 
nominated by the Pre-Screening 
Committees for the final Festival 
competitions. 


PR Directors on Committee 

The committee which will re- 
view public-relations films of com- 
mercial organizations, for instance, 
will include the directors of public 
relations of several large New York 
corporations. 

The committee which will 
screen films on sales and person- 
nel training will include not only 
members of the faculty of the 
Yale Business School, but also 
personnel directors from a num- 
ber of major industrial organiza- 
tions in Connecticut. 

The films on technical and in- 
dustrial processes will be pre- 
judged by industrial and technical 
specialists from the New Jersey 
area, and sales and promotion 
films will be winnowed by sales 
managers of a variety of Long 
Island corporations, working with 
members of the faculty of the Busi- 
ness School of Hofstra College. 


Show Films Consecutively 

Since the American Film Festi- 
val presents a unique opportunity 
to see a large number of top-qual- 
ity informational films that are of 
particular interest in both content 
and technique to men and women 
in business and industry, high 
registration at the Festival is ex- 
pected again this year. 

According to Emily S. Jones, 
Administrative Director of EFLA, 
Festival screenings are being 
scheduled in such a way that com- 
petitive film categories in particu- 
lar subject areas will be pro- 
grammed _ consecutively, _ rather 
than simultaneously, throughout 


Blue Ribbon Award Trophy of 
American Film Festival will be 
given in 35 categories. 


the three-day event, so that persons 
interested in the “Business and 
Industry” group will be able to 
see all or most of the film entries 
therein. Details of the 1960 Fes- 
tival program will shortly be an- 
nounced, and information about 
the Festival may be obtained from 
EFLA, 250 West 57th Street, 
New York 19, N. Y. my 


Mood Music Tape Library 

Sold to Ross Gaffney Inc. 

¢ Charles Michelson Inc., New 
York distributors, has announced 
the sale of a new background 
mood music tape library, known as 
“The Sheriton Library,” to Ross 
Gaffney Inc., users of tapes for 
dubbing and music and effects 
tracks work. The contract cov- 
ered 15 hours of taped music. 
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What should a film 


cost per minute? 


What is a girl 
worth per pound? 


PARTHENON PICTURES 


Charles Palmer, Executive Producer 


2625 Temple St. * Hollywood 26 
Chicago Detroit 
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A quarter million cubic feet of working area, all under one roof, including 
a mammoth 3-stories-high sound stage. Big physically. Bigger in ideas! You'll find 
originality here ... away from the expensive streets of sameness, away from the 
chant of “me too”. 


For a fresh viewpoint in creative concept, treatment and production of films for busi- 

ness and industry, for sales promotion and sales , 

meetings, for television commercials ... in fact, for HOLLAND M AN 
every motion picture purpose ... let us start “roll- PRODUCTIONS 

ing” for you. 


Creativeness and Effectiveness in Communications 


207 DELAWARE AVE., BUFFALO 2, N. vv. 
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See the difference... 


when 16mm Color Specialists process prints! 


Color Reproduction Company has always believed only Specialists can 
produce the FINEST QUALITY. That’s why Color Reproduction Com- 
pany in over 21 years of Specializing exclusively in 16mm color printing, 
has earned a reputation for guaranteed quality which is the Standard 
of the Industry. The cost of your production warrants finest quality 
prints: See what the technical know-how and production skills of Color 


Reproduction Company’s specialists can do for your 16mm Color Prints! 


‘REPRODUCTION COMPANY 
7936 Santa Monica Blvd., Hollywood 46, California 
Telephone: Oldfield 4-8010 


BUSINESS SCREEN MAGAZINE 


106 Million See Agriculture’s 
Films Via TV, 16mm in 1959 


vy In the fiscal year concluded in 
1959, 106 million persons viewed 
U.S. Department of Agriculture 
motion pictures, according to a 
recent film distribution report by 
that agency’s Motion Picture Bu- 
reau. 

Television showings (public 
service) accounted for an esti- 
mated 90 million viewers. There 
were 1,685 television station book- 
ings out of the Bureau’s Washing- 
ton, D. C. library and another 118 
were made by cooperating farm 
film libraries around the U. S. Esti- 
mate of viewing audience is based 
on a per showing average of 50,- 
000 viewers on each station book- 
ing. 
A total of 7% million persons 


| attended the 106,000 showings of 


USDA films in 16mm audiences 


_ throughout the country reported by 


cooperating film libraries and De- 
partment field offices. An addi- 
tional audience of 82 million were 
estimated to have attended other 
16mm showings served by the 12,- 
000 16mm prints of USDA films 
located in state farm agencies, col- 
leges, school system libraries, etc. 
from whom detailed audience re- 
ports are not received. 

Total non-television showings in 
the past year represent an increase 
of six per cent over 1958, despite 
the withdrawal of a popular title, 
Something You Didn't Eat, which 
accounted for 6,000 screenings the 
previous year. A modest two per 
cent increase in total audience fig- 
ures, however, was attributed to 
fewer auditorium showings and an 
overall slight decrease in attend- 
ance at 16mm group showings. 


* 


Cunningham Joins Barnes Co. 
Murray O. Cunningham has 
been appointed vice-president and 


_ general manager of E. J. Barnes 


Co., audio-visual dealers. Cun- 
ningham had been regional mana- 
ger, audio-visual sales, for Bell & 
Howell’s northeast territory. yy 


The THINKING 
MAN'S FILMERS.. 


PRODUCTIONS, INC. 
1037 Woodland Drive + Glenview, Ill. 
Phones: PArk 9-0011, JUniper 3-0011 
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STILL GROWING 
—and proud of it! 


At present, we at Bay State Films 
are putting the finishing touches 
on a major facilities expansion 
designed to further extend our 
versatility and service to our clients. 
We are continually striving to 
produce better and more effective 
business films. 

Our success in this effort would 
seem to be reflected in the 
consistent growth of our 
organization to its present 

position of leadership as one 

of the largest and most complete 
film facilities in the East. 

Our experience can produce real 
RESULTS for you as it has done 
for so many including: 


The B.F. Goodrich Company 
General Motors Corporation 
Polaroid Corporation 
General Dynamics Corp. 
Minneapolis-Honeywell Regulator Co. 
Raybestos-Manhattan Corporation 
Chrysler Corporation 

Monsanto Chemical Company 
Sylvania Electric Products, Inc. 
United States Information Agency 
Anaconda Copper Mining Company 
General Electric Company 


“== BAY STATE FILM PRODUCTIONS, INC. 


80 Boylston St., Boston @ Box 129, Springfield 1, Mass. 
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large and small 


with QUALITY 


creative QUALITY 
production QUALITY 


reproduction QUALITY 


television commercials 


industrial motion pictures 


200 East 56th Street, New York 22, New York...MUrray Hill 8-OO85 


16 East Ontario Street, Chicago 11, Illinois... WHitehall 4-5151 
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(advertisement) 


FIVE CASE HISTORIES: 


Proof That Public Service-PR Films 
Can Help Market Goods and Services 


ay THis Worb-AssociaTION Test on the 
average sales, advertising or PR expert, 
the man or woman whose job it is to bud- 
get for business and industrial film production: 

Ask: “What comes into your mind when 
somebody says public service or public rela- 
tions film?” The answers are likely to include 
these estimates among others: 

“institutional throw-away . . . ~ 
. image builder...” 
. top brass soft-soaper .. .~ 
. tax reducer...” 
information rag-bag .. .” 
sales department bug-a-boo” 
dust collector...” 

It is epithets like these which demand a 
fresh documented look at public service or 
public relations films. Perhaps if we think in 
terms of market relations or marketing cam- 
paigns, we can amend the connotations of now 
discarded concepts. Because the standardized 
error which many make—the judgment that 
such films have no function in the urgent, com- 
petitive effort American business and industry 
continuously faces to market goods and services 
—is archaic. This can be proved. 

The following five statements, taken together, 
make a kind of premise: 

1. Creative business and individual sponsors 
are benefiting in tangible and verifiable ways 
from the use of public service and public rela- 
tions films. 

2. Such films are successful only if a service 
is performed for the community, the customer, 
or the customer’s customer. Self-aggrandize- 
ment only scratches the corporate ego. Good 
film making, like good marketing, considers the 
demands of the audience first. 

3. Public relations and public service films 
must not “make the sky the limit.” They must 
be beamed to the interest of a carefully selected 
audience. 

4. Such films must not be expected to re- 
place public relations activity via other media; 
therefore they must not be judged by criteria 
of other media. 

§. Public service and public relations films 
designed to help market products and/or serv- 
ices must be used as a component of the market- 
ing program. These aids should preferably be 
discussed and designed simultaneously with 
discussion and designing of the film. Thus, they 
can be ready for use at the same time as the 
completed film. Only so can proper and ef- 
fective distribution be planned, executed and 
evaluated. 

Dynamic Films, Inc., which was founded 
over ten years ago to do “creative thinking on 
film,” has had long and verifiably successful ex- 


A REPORT ON PROJECTS DEVELOPED BY DYNAMIC FILMS, INC. 


perience producing marketing films in the 
public service or public relations areas which 
have helped clients do these things: 
—Promote brand acceptance 
—train customer’s personnel to improve dis- 
tribution position 
—educate the public to new products 
—identify with community leadership by 
participating in the problems of the com- 
munity 


Dynamic Serves Over 100 Top Firms 


Among its long list of clients, Dynamic 
Films, Inc. numbers over 100 of the top in- 
dustrial, commercial, automotive and related 
corporations in the country; the most complex 
medical and pharmaceutical organizations; in- 
surance and financing groups; national hu- 
manitarian, educational, religious and other 
groups; international airlines, radio and tele- 
vision networks; advertising agencies; the 
United States Air Force, Navy and Informa- 
tion Service, etc. It is for this reason that it 
can speak with authority based on experience. 

The best way to prove how infinitely varied 
and inventive the public service or public rela- 
tions film can be, is the case history approach. 


| CASE No. 1: AVISCO MOVES GOODS | 


H 


THE PROBLEM: To supply information 
about Non-Woven Fabrics to the consumer 
and to retail outlets and personnel dealing with 
the consumer, preferably a homemaker public 
in selected areas where the product was being, 
or would be, marketed. 


THE CLIENT: American Viscose Corpora- 
‘ tion (producer of the raw material) acting 
through its advertising agency——-Arndt, Pres- 
ton, Chapin, Lamb and Keen, Inc. . . . for 


| TIE-IN CLIENTS: Chicopee (manufacturer 
* of the end product) and Coats & Clark, the 
marketing organization. 


: AGREED APPROACH: |. to create a film 
‘| which would meet program requirements of 
TV stations as a public service feature and 
to encase this film in a program package which 
would make TV Home Shows eager to use it. 

2. To devise some method of eliciting audi- 
ence response to the film and program, thus 
aiding both the client and TV stations. 

3. To tie-in TV exposure of the film-and- 


. program package with existent and potential 


retail areas. 
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H REACHING THE GOAL: The process by 
‘ which the above goals were reached was 
carefully plotted out in advance. Under the di- 
rection of Nathan Zucker, president of Dy- 
namic, Dynamic personnel undertook a series 
of extensive consultations with the clients’ ad- 
vertising, sales, manufacturing and other per- 
sonnel, and visits to the plants to secure infor- 
mation in depth about the product. 

The film project supervisor also took field 
trips with home consultants who were includ- 
ing Non-Wovens in their home economics pro- 
grams for women’s clubs, to get on-the-spot 
audience reaction to the product for later re- 
flection in the film. - 

A promotion plan was worked out simul- 
taneously by the advertising agency of the 
client and the promotion, public relations and 
distribution departments of Dynamic Films. 


* 


: THE FILM-AND-PROGRAM PACKAGE 
consisted of the filmentitled Science And Mrs. 
America which was offered free to a selected 
group of TV Home Shows; a guest expert to 
talk live on camera with the Home Show host- 
esses; props, and give-aways. 


Promotion Package for TV Stations 


These props and give-aways were a packet 
of Non-Wovens tipped into a folder about the 
product which was sent to TV stations by Dy- 
namic Films with a return card on which they 
could book the free film and program; an 
apron, specially designed to illustrate conven- 
ient pocketing of the Non-Wovens for house- 
hold tasks; a paper pattern of the apron, and a 
booklet on housekeeping hints to be given 
away upon audience request. 

The client decided what type of advertising 
of the product, window displays and retailer 
aids of other kinds should be prepared and dis- 
tributed on signal in areas where the film was 
to be exposed. 


F PRE-TESTING: To assure that there would 
* be no “bugs” in this many-faceted effort, a 
pre-promotion test was made in Springfield, 
Massachusetts, (Kitty Broman’s WWLP-TV 
Home Show.) Miss Broman pronounced it a 
“fine addition, an excellent segment of my pro- 
gram .. .” and reported 200 requests for the 
pattern and many audience comments. The 
stores in Springfield reported more Non- 
Wovens moved off the counters following the 
show than for three months previously. 


(CONTINUED ON THE FOLLOWING PAGE) 
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of dusting your camera lenses and 
scope faces...only to find dust merely 
telocated...and “tint whiskers” added? 
WOW HAS Tra REMEDY 


YES... 


science has come up with your 


perfect answer for happy, gleaming 
lenses and faces 


AVISCO\ THE NON-WOVEN 


rea 


tert whe mad yet 
up the dunt aot 


chews of stains amd 


POLISHES WITH NO LINT’ 


LEAVES NO SMEARS 
LEAVES NO LINT 


WONDERFUL FOR WOCOWORK WINOOWS TILE ANO FORCE: Am 


JUST FILL 

IN AND 

DROP THIS 
POSTAGE-PAID 
CARD 

IN THE MAIL 
FOR ALL 
DETAILS 


AsBove: To pre-sell the TV Station Program 
Director, Dynamic and Avisco’s ad agency 
teamed a tipped-in sample of the Non- 
Woven, with promotion of the product and 
a brief description and booking reply-card 
for “Science & Mrs. America” in one 
mailing. The sample was meant for behind- 
camera crews whose lens-polishing problems 
Dynamic knew; the card was designed to 
brine back both the name of the Program 
Director and the Home Show gal. Judging 
from the bookings that poured in 


. it worked! 


(CONTINUED FROM PRECEDING PAGE) 
RESULTS: With the road clear ahead, Dy- 
namic Films’ distribution, promotion and 
public relations departments hand-picked a 
group of top Home Shows on TV that reached 
areas the client wished to saturate. Within three 
months, the “take” from more than 70 Home 
Shows with estimated TV households number- 
ing 18, 657, 043, was in. 

Programming time averaged between two 
and three times the actual film running time. 
The comments of TV Home Show hostesses is 
a good index of achievement. These are only 
a few: others are on file with Dynamic Films: 

Wrvp-TV (Peggy Mann) . . . excellent and 
educational! 

WLEX-TV (Betty Maxwell) 
more like it! 

KiING-TV (Bea Donovan) .. . received loads 
of requests! 

WLBz-TV (Aileen Rawley) .. . 
more like it welcome! 

(Kitty Broman) ... like it... 
can use the film again . . . enjoyed working with 
it... great response .. . send package like it 
any time. 

Warb-TV (Agnes Santora) 
film. 

Wcax-TV (Nancy Parker) . . . perfect TV 
material . . . film story with live props for us to 
talk about. Many thanks! 

Wrre-TV (James Knight) . . . film interest- 
ing, enlightening. 


can use 


wonderful, 


. very good 


| CASE No. 2: THE GREY ROCK PLAN 


‘/ THE PROBLEM: To merchandise brake lin- 
‘ ings in an industry where competition for 
the distributors’ time exists not only with the 
immediately competitive products, but with all 
the products he carries. 
* * * 

THE CLIENT: Grey-Rock Division of Ray- 
bestos-Manhattan, Inc. 


) BACKGROUND: A three-part program was 
‘| indicated: (1) on the jobber level, (2) for 
the dealer (the jobber’s customer), (3) for the 
motorist, who is the dealer’s customer, with 
brand name acceptance. The automotive acces- 
sory field is essentially a “meeting” industry. 

Grey-Rock’s decision to use films to up-grade 
the meeting potential paid off. Also, a survey 
showed that whereas the greatest percentage 
of this business previously had gone to individ- 
ual garage and new and used car dealers, the 
service station market was becoming more im- 
portant. This new market needed technical and 
sales assistance. This sales assistance to deal- 
ers required pre-selling of the Grey-Rock brand 
name. 

For the first time in Grey-Rock’s history, 
Nathan Zucker, representing a supplier, was 
invited to company planning and sales con- 
ferences. Mr. Zucker worked closely with Sam 
Robinson, advertising manager and Jim Wheat- 
ley, sales promotion head, in all market re- 
search. 


* 


‘/ THE PROGRAM: (1) Grey-Rock became a 
! sponsor of Dynamic Films’ 30-minute public 
service film on the Darlington Southern 500 
auto race. Dynamic arranged TV exposure of 
this film, thereby reaching the consumer mass 
audience with an entertainment vehicle which 
successfully identified the client’s product with 
performance and safety. 

(2) Dynamic recommended and Grey-Rock 
also agreed to make a 15-minute color version 
of the above public service auto-racing film for 
use as “come-on” or “reward” to help get out 
bigger audiences for jobber sales and dealer 
clinic meetings. This 15-minute version was 
also made available to jobber salesmen and 
dealers for their own use with the social, civic, 
and church groups with whom they worked. 

(3) With the Grey-Rock jobbers’ point of 
view in mind, a carefully planned film presenta- 
tion This Is the Answer was produced to explain 


BeLow: The paper pattern for the Tidy-Up Apron (which was also sent free, as a prop and give- 
away), was designed, printed, stocked in bulk by Dynamic and shipped in the thousands on request. 


HOW TO MAKE THE APRON 


8 EASY STEPS 


THIS AMPLE WORK-APRON provides 
separate pockets for a “Miracloth” 

wet cleaning cloth (plastic lined) 

and a Dottie Duster dry duster. The 
large pocket labelled “Tidy Up” 
contains a plastic pocket in which 
scraps and cigarette ashes may be 
dumped, thus eliminating extra 

trips to the waste basket 
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Grey-Rock’s merchandising program and to 
develop support for that program. 

(4) For clinic meetings held by the Jobbers 
for the dealers in service stations, individual 
garages and new and used car sales rooms, a 
film program, Your Lucky Brake, was provided 
to train the dealer to sell brake work and do 
quality brake work. The Grey-Rock salesman 
helped the jobber organize his dealer clinics. 

* * 
i} REACHING THE GOAL: Having fashioned 
# this multi-faceted film package the problem 
was to distribute it expertly and check results. 
Again, it is to the credit of Grey-Rock that they 
understood the need for using these films in 
conjunction with other marketing tools and 
campaigns. Their bulletins, demonstration 
items, and flip charts to jobbers; their provision 
of manuals for meetings, speeches, etc., brought 
results that could be checked. 

x * * 
| RESULTS: So successful was the above pack- 
\! age in reaching the target set that similar 
programs were produced for the following year. 

Today, Grey-Rock district salesmen are 
holding twice the number of meetings they were 
able to hold before. 

Reports on the impact of both film cam- 
paigns for 1959 show a total of 1242 Grey- 
Rock jobber sales meetings held with 1511 dif- 
ferent distributor outlets in attendance. Dealer 
clinics for this period were 4953 and a total of 
16,211 dealers were clocked in for these meet- 
ings in the 10 months of 1959 alone. 

What is equally important, the public service 
film upped the company’s penetration into 
school-and-law enforcement level via the safety 
approach. In all of 1958, 34 clinics on safe 
driving were held for vocational schools; in the 
10 months of 1959 for which figures are avail- 
able, 46 clinics where held. The vocational 
school was emphasized as a source of future 
mechanic-dealers. 

Grey-Rock’s clinics held for law enforce- 
ment groups also show an increase, a total of 
67 clinics being held. Attendance in 1958 was 
935; in 1959, 3532. 

Of vital importance, too, are the comments 
sent in by the jobbers and dealers from the 
clubs to which they make the public service 
racing film available as entertainment and a 
program-builder. The verdict is unanimously 
“good,” “interesting” and “send more.” The 
distribution of the company’s booklet on Safety 
Driving tips together with the public service 
‘film created just the image sought among the 
general consumer public. 


A NOTABLE TRIPLET ... 


ve These following case histories are being 
treated together because they examine public 
service film performance in the area of com- 
munity service. Each was or is being created by 
an important citizen corporation to provide 
film exploration of a professional or community 
problem. Those completed so far resulted in 
tangible affirmative changes in the client’s busi- 
ness index, though none did more than. asso- 
ciate the name of the client with the film’s con- 
tent through title identification. : 


Grey-Rock’s safe driving folder became a give- 
away wherever this company’s films were shown 
as a public service. 


CASE No. 3: MERRELL OPENS DOORS | 


vy Case History +3 is the now notable series 
of films dealing with Medicine and the Law (See 
BUSINESS SCREEN Number 2, Vol. 19, 1958) 
sponsored by William S. Merrell Company of 
Cincinnati, which sought some way of opening 
doctors’ doors to their pharmaceutical detail 
men, doors previously wide open only to rep- 
resentatives of a few of the largest concerns and 
those having extensive product campaigns. 

In this instance, Dynamic Films went to the 
client with several proposals, all following the 
precepts of good merchandising, thinking in 
terms of the problems of the customer; in this 
case, the physician. Dynamic’s Division of 
Medical Dynamics, headed by Sol S. Feuer- 
man, also suggested to Dr. John B. Chewning, 
director of professional relations at the Merrell 
Company, that they try a different kind of 
medical film program, one that would interest 
the total audience of nearly 200,000 physi- 
cians in this country, a program that would 
have sustained interest and continuous identi- 
fication with the Merrell name. 

Here, too, tribute must be paid to an enter- 
prising and creative company which agreed to 
use public service films in ways that had not 
been done before. When Merrell selected Med- 
icine and the Law, they of course envisaged in 
addition to its great audience drawing power, 
the practical effects that could flow from the 
films’ conveying of the high ethical character 
of the Merrell name through the professional 
services rendered. 

So sound was the plan that Medical Dynam- 
ics was able to arrange exclusive agreements 
with the American Medical Association and 
the American Bar Association to provide sub- 
jects and advisors. 

Merrell: “the films are ageless . . .” 

To date, five films (each 30 minutes, B&W) 

have been made. A sixth, The Chemical Tests 


For Intoxication, is being completed. 
The films already in circulation are: 
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The Medical Witness (right and wrong 
methods of presenting medical testimony in the 
trial of a personal injury case); 

The Doctor Defendant (dealing with four 
medical case reports resulting in legal actions 
against physicians and demonstrating how a 
professional liability committee functions ) ; 

The Man Who Didn't Walk (complex medi- 
cal and legal problems relating to traumatic 
neurosis ) ; 

No Margin For Error (designed for use in 
alerting hospital staff personnel to the many 
incidents of probable liability which occur in 
the hospital ) ; 

A Matter Of Fact (illustrating, for profes- 
sional and lay audiences, through an authentic 
story, the dangerous implications inherent in 
the erroneous findings of a politically appointed 
coroner in matters of medico-legal fact, as con- 
trasted with the medical examiner system). 

The client, the William S. Merrell Company, 
has said, “First, there is the agelessness of these 
films. They are an exciting and fresh discovery 
to each group seeing one of them for the first 
time. Ordering more copies soon . . . since 
many avenues of promotion still untapped. Sec- 
ond, and corollary is the responsiveness of this 
series to inexpensive promotion. Example: a 
mimeographed letter to 3,000 hospital admin- 
istrators produced 100 bookings for No Margin 
For Error within one week!” 


80% of Intended Audience Reached 

The “take” reported to date (as of Septem- 
ber 1959) reveals 5455 showings for all films. 
They are available only to professional audi- 
ences and only through Merrell, The AMA and 
ABA. Individuals reached number 276,430. 
Records show an average of 50 viewers for 
each showing and for No Margin For Error, 
which is used widely by hospital staffs, more 
than that. 

By September of 1959, Merrell estimated it 


(CONTINUED ON THE FOLLOWING PAGE) 


Merreil, the American Medical Association and 
American Bar Association promoted the films 
to their special audiences, thus giving them the 
stamp of professional approval. 


announcing new 
motion preture 
of vital importance 
to 
doctors and lawyers 


MEDICAL 
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MEDICINE AND THE LAW 
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Production shot: a scene in “Matter of Fact” 
pictures a coroner's “murder” hearing. 


(CONTINUED FROM PRECEDING PAGE) 
had reached more than 80% of its intended 
physician audiences since the start of the pro- 
gram, in addition to thousands of nurses, phar- 
macists and attorneys. 

Most interesting of all, Merrell detail men 
report that 70% of the doctors on whom they 
now call are more cooperative and attentive. 
Company officials estimate that the effective 
calls of the company’s detail men have in- 
creased 35%. 


| CASE No. 4: PC EXPLORES TRAFFIC | 


: Case History +4 deals with Auto, U.S.A., 
a public service film which will explore the pro- 
liferating traffic problem . “nobody’s fault 

. everybody's business .. .” The film is being 
made under a special grant from Perfect Circle 
Corporation. Results, will, of course, be an- 
alyzable only in the future. 

But Dynamic Films knows by now, for it can 
prove this from past experience, that like Med- 
icine and the Law, Auto, U.S.A. will also, if 
properly used—even though it does not pro- 
mote a specific product—accrue tangible bene- 
fits to the sponsor. 

Auto, U.S.A., which is to be released shortly, 
is being made with the guidance of leading traf- 
fic, safety and automotive engineers and educa- 
tors “to help motivate communities in which it 
is shown to understand that the answer to traf- 
fic and highway conditions lies not in apologiz- 
ing for the motor car, or abusing the motorist, 
but in action toward solutions that work, that 
are the result of application of practical, scien- 
tific developments.” 

A promotion plan, worked out, as in all case 
histories, simultaneously with the planning and 
writing of th film, has already been partially 
implemented and will go into higher gear soon. 
This promotion plan promised the sponsor an 
Advisory Committee of top people (the Com- 
mittee already exists) who represent national 
groups interested in traffic. 

It includes efforts for involvement of The 
Research Committee of the President’s Com- 
mittee on Traffic Safety, on which sit repre- 
sentatives of all bodies related to the problem; 
it graphs out ways of promoting the film to na- 
tional and local chambers of commerce, better 
business bureaus, community planning and 
housing authorities, state motor vehicle depart- 
ments, professional associations, and the gen- 
eral public through federations of women’s 
clubs, parent-teacher associations, film buyers 
in public and other libraries, etc. 

The first phase of public relations on Auto, 
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Unions and Other Groups 
Helps Prepare Workers 


proy 
st 
their later years.” 


By J. E. McMAHON 
Pre-retirement counseling is 


U.S.A., news stories about the film, has already 
been implemented; others will appear soon in 
local newspapers and go to technical, trade and 
other journals. Advertising on the film has also 
begun to appear (see BUSINESS SCREEN, Num- 
ber 7, Volume 20, 1959), and more will fol- 
low; preview and distribution blueprints are 
currently being worked out. 


| CASE No. 5: MUTUAL AIDS NATION | 


vv And now, the most recent public service film 
program, Case History +5, on The Later 
Years. This will be a series of films, the first of 
which is on financial preparation for retire- 
ment, and is in the writing stage. 

This first film is being made possible through 
a grant by The Mutual Benefit Life Insurance 
Company of New Jersey to The National Com- 
mittee of the Aging of The National Social Wel- 
fare Assembly. 

Here, once more, we witness an alert, crea- 
tive, public-spirited company performing this 
time a national service by making possible a 
public service film of the highest quality to ex- 
plore a problem so crucial that our govern- 
ment is holding a White House Conference on 
Aging this year after exhaustive Senate Sub- 
committee hearings on the issue. 

Mailings Pull 20% Replies 

The Advisory Committee assembled by Dy- 
namic Films to plan overall objectives and 
supervise content has sitting upon it represent- 
atives of industry, commerce, national and state 
governments, the major religious denomina- 
tions, labor, medicine, psychiatry, the univer- 
sities, mental health and social welfare. 

Two mailings sent so far by Dynamic Films 
alerting major corporations and associations 
about the project have had extraordinary re- 
sults. An almost 20% reply to a questionnaire 
attached to Mailing +2 evidenced interest in 
the problem of retirement of such an urgency 
as to prove conclusively that The Later Years, 
like Medicine and the Law, cannot help but 
reflect affirmatively and tangibly on the client 


Program Outlined 
Emphasis in the film # 
on the general prohlemer 


ing the award, H. Bruce trial Conference Board in 1955 
of Mutual showed that 85 per cent 
nefit said the company 
was interested in improving 
nomic and social conditions ang 
that the project furnishes | 
for authoritative mate 
1 , to encourage younger pes 
by - ple to think about how they o~ 
prepare themselves © 


Lert: In the New York Times, the 
vital subject of “Aging” and widespread 
interest in Retirement Programs were 
given headline attention and the film 
program was described in detail. 


who is sponsoring the first film and those who 
will sponsor the others. 

THe New York TIMES (August 12, 1959) 
in a definitive feature on the growing scope of 
aids to retiring, which it held must be widened 
even more in the future, pointed to The Later 
Years as a hopeful sign. The feature quoted 
H. Bruce Palmer, president of The Mutual 
Benefit Life Insurance Company, as saying that 
“the company was interested in improving 
economic and social conditions and that the 
project furnishes a need for authoritative ma- 
terial to encourage younger people to think 
about how they can best prepare themselves 
for their later years.” 

The Mutual Benefit Life Insurance Com- 
pany continues to be identified with a compre- 
hensive promotion campaign that Dynamic has 
arranged to bring The Later Years to the atten- 
tion of the business and social community. 

Stories like those in THE TIMES, in AGING, 
the publication of U. S. Department of Health, 
Education and Welfare, in PROGRESS REPORT, 
issued by the National Social Welfare Assem- 
bly, and many others pulled in inquiries by 
mail and phone which give proof in advance, 
once more, of the premise stated at the begin- 
ning of this article: 


Creative business and industrial sponsors 
are benefiting in tangible and verifiable 
ways in the marketing of goods and 
training personnel as well as educating 
consumers from the use of public service 
and public relations films . . . These must 
be beamed to a specific audience to work 
... They must not be expected to do the 
work of other media or judged by criteria 
of performance of other media . . . And 
finally, by becoming a channel through 
which the citizen corporation can explore 
a crucial community or national problem, 
thus helping the community in which the 


corporation does business . . . public serv- 
ice films also help business and industry 
erow! 


BeLow: “Later Years” advisors include (Il to r): Dr. Jack Weinberg, psychiatrist; Leo Hurwitz, 
writer; Dr. Leo W. Simmons, Yale sociologist; Mrs. Geneva Mathiasen, National Committee on 
Aging; R. C. Gilmore, Ir., Director, Market Research, Mutual Benefit Life Insurance; Nathan 


Zucker, president Dynamic Films, Inc.; and Dr. W. A. Sawyer, Industrial Medical Association. 
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General Medaris Chairman 

of Electronic Teaching Labs 

ve Major General J. B. Medaris, 
retired commander of the U. S. 
Army Ordnance Missile Command 
and former director of the Army's 
missile and outer space programs, 
has been elected Chairman of the 
Board of Electronic Teaching Lab- 
oratories of Washington, D. C. 

Electronic Teaching Labora- 
tories is a pioneer firm in the ap- 
plication of modern technology to 
education. 

Medaris, who has completed 37 
years of active service, has five 
honorary degrees and other univer- 
sity awards. His command had 
launched Explorer I, the Free 
World's first earth satellite, and 
Pioneer IV, the U.S.’s first Sun 
satellite. 


Critical Problems in Education 

Medaris outlined four major 
areas which he believes make the 
needs of the U.S. educational sys- 
tem urgent in this technological 
age. They are: 

(1) The rapid increase in popu- 
lation will place even greater de- 
mands upon the overtaxed educa- 
tion resources. 

(2) The individual must possess 
more knowledge than ever before 
by the end of his educational 
period to keep pace in a techno- 
logically oriented society. 

(3) The shortage of competent 


Previewing the News of Pictures & People 


PARTHENON 


HOLLYWOOD 


A picture is worth 


a thousand words. 


But why load them 


all into the 7? 


narration? e 


PARTHENON PICTURES 


Charles Palmer, Executive Producer 
2625 Temple St. * Hollywood 26 
Chicago ° Detroit 


10TH ANNUAL 


PRODUCTION REVIEW 


teachers will become more acute as 
enrollments soar. 

(4) The shortage of classroom 
space will be intensified by increas- 
ing numbers of students. 


“Exploit Modern Technology” 

“I believe,” Medaris said, “the 
logical approach is to exploit every 
possible development of modern 
technology to reinforce the class- 
room teacher. We must avoid any 
attempt to mechanize the teacher. 
We must recognize that he is the 
indispensable element in the edu- 
cational process.” iy 

* * * 


Eastman Kodak Vice-President 
Elected to the NAPM Board 

vy Gerald B. Zornow, a vice-presi- 
dent and member of the manage- 
ment staff at Eastman Kodak, has 
been elected to the board of direc- 
tors of the National Association of 
Photographic Manufacturers, New 
York. 

Zornow joined Eastman in 
1937, and served in various sales 
capacities until, in 1952, he be- 
came manager of the Pacific North- 
west sales division. He was ap- 
pointed assistant general sales 
manager in 1954 and, in 1956, di- 
rector of sales of the apparatus and 
optical goods division. 

He became an Eastman vice- 
president in 1958, with responsi- 
bilities in sales and advertising of 
photographic and related prod- 
ucts in the United States. my 


* 


National City Bank Ads 
Offer World Market Film 

» The First National City Bank 
of New York is taking sizeable 
ads in the New York daily papers 
to announce the availability of the 
bank’s film, The Big Change in 
World Markets. 

Headlined Movie, Anyone?, the 
ad describes the film and states 
that it provides ‘a clear and chal- 
lenging insight into the burgeoning 
business that exists abroad and the 
approaches to it.” 

Showings can be arranged by 
calling Bob Henry at BO-9-1000, 
the ad says, and no charge, of 


course. 
* * 


Col. Baver Named Chief at 

Air Photographic & Charting 
vy Air Photographic and Charting 
Service, Orlando, Fla., has ap- 
pointed Lt. Col. Christian S. 
Bauer as chief of its photographic 
(CONTINUED ON PAGE 54) 
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.. . but we come close 


Sound e Editorial e Laboratory Services 


Capital 


CAPITAL FILM LABORATORIES, INC. @ 1905 FAIRVIEW AVENUE, N. E. 
WASHINGTON 2, D.C. @ PHONE LAWRENCE 6-4634 


of Pictures & People: 


(CONTINUED FROM PAGE 53) 
division. Bauer comes to APCS 
after 17 years of Air Force serv- 
ice in visual aids and training, and 
a background in commercial pho- 
tography. 

Frank Balkin, Film Veteran, 
Retires After 42-Year Career 
vy The retirement of Frank Balkin, 
a 42-year veteran of the commer- 
cial film industry and, until re- 
cently, vice-president in charge of 
midwest operations for the Reid 
H. Ray Film Industries of St. Paul, 
has been announced. 

Mr. and Mrs. Balkin plan to 
leave Chicago early in March for 
a trip to the Near East an “lurope 
before taking up residence in Cali- 
fornia. 

His career began in 1918 when 
he joined the late Herman A. De- 
Vry, pioneer motion picture pro- 
jector manufacturer and film pro- 
ducer in Chicago. In 1931 he be- 
came sales manager for the Chi- 
cago Film Laboratory, doing early 
productions in sound-on-film for 
both 35mm and 16mm use. 12 
years ago, Balkin joined another 
commercial film pioneer when he 
became head of Chicago-based 
operations for Reid H. Ray. 

He is succeeded in this post by 
Clyde L. Krebs who assumes Mr. 
Balkin’s post as vice-president in 
charge of mid-western activities for 
the Ray organization this month 
(see announcement elsewhere). 


Helvi McHenry Retires After 
Long Career With Granducci 
ve Helvi M. McHenry, for 14 years 
assistant and “gal Friday” to O. S. 
Granducci, retired as senior vice- 
president of Scripts by Oeveste 
Granducci, Inc., on Jan. 1. 
Known throughout the field as 
“Mac,” she was the first employee 


Helvi M. McHenry 


of the Granducci organization; an 
experienced script writer, she 
acted in the areas of script re- 
search, editorial consultation, and 
client relations. Her future plans 
include “spending more time with 
my grandchildren.” 


Miller Brewing Co. Pictures 
Milwaukee Braves’ Season 

ve For the seventh consecutive 
year, Miller Brewing Co., Mil- 
waukee, has released a film show- 
ing highlights of the Milwaukee 
Braves baseball season. 

The Fighting Braves of '59 fol- 
lows the team all the way from 
spring training to Los Angeles and 
the historic playoff for the pennant. 
Narration is by Earl Gillespie and 
Blaine Walsh, who do the team’s 
radio and TV coverage. 

The Miller sports film library, 
said to be one of the largest of its 
kind in the world, features over 
100 titles covering baseball, golf, 
football, skiing, auto racing, and 
others. Each year, however, Miller 
says the recap of the Braves’ sea- 
son is its most popular title. 

The film was produced for 
Miller by Cine-Sports, Inc., Phila- 
delphia, in Ektachrome color. 
Running time is minutes. 


NEW YORK’S FINEST PROJECTION SERVICE 


® Skilled reliable projection service by a firm with 40 years 


of experience. 


Motion pictures, wide-screen presentations, slide-films, 
opaques, slides. If it is audio or visual we have the most 
modern equipment for the job. Complete commercial sound 
service. Previews arranged in all details. 


Anywhere in the Metropolitan New York Area. 


De Meo Motion Picture Projection Service 


3211 Quentin Road, Brooklyn 34, N. Y. 


ESplanade 5-1127 
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Motion 
Pictures 


PAUL HANCE JfPRODUCTIONS, Inc. 


1776 BROADWAY | 
NEW YORK 19, NEW YORK 
Circle 5—2424 PRODUCTIONS 
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CREATE THE 
RIGHT MOOD 
EVERY TIME 


with the 

MAJOR 
MOOD MUSIC 
LIBRARY 


Major offers you a full 
twenty-five hours of mood 
music for titles, bridges, back- 
ground—for scoring, 

editing, recording and 
dubbing music for your: 


@ FEATURE PRODUCTIONS 
@ DOCUMENTARIES 

@ TV FILMS 

@ SLIDE FILMS 

@ ANIMATION 

@ SALES PRESENTATIONS 
@ INDUSTRIAL FILMS 


@ COMMERCIALS 


Major specializes in sound 
—you get exceptional technical 
know-how and beautifully- 
recorded original music. 


IMPORTANT: Major owns its own copy- 
rights on all mood music in its library; 
world rights available to you on a 
completely sound legal basis. Music 
available on a “per selection” or 


t 


WRITE FOR 


CATALOGUE TO 


“THOMAS J. VALENTINO, INC. 


ESTABLISHED 1932 
150 W. 46th St., New York 36, N. Y. 


Also available: 
Catalogue of our 


sound effects library 


Audio -Visuals for HOPE 


Geed Will Journey of Hospital Ship to Indonesia to Be 
Filmed: S.S. Hepe to Carry a Model Audio-Visual Center 


THE sleek, modern hos- 
pital ship, S. S. HOPE, 
reaches Indonesia this summer, 
loaded with her cargo of good will 
and good health, camera crews 
will be waiting to document her 
mission—from start to finish. For 
Pur-Pak Division of Ex-Cell-O 
Corporation has announced plans 
to film the story of this floating 
medical school and center, an ex- 
Navy hospital ship, which millions 
of Americans are sponsoring 
through the organization HOPE 
(Health Opportunities for People 
Everywhere ). 

“This is the finest example that 
we know of a major, real grass 
roots, people-to-people effort,” 
says Ralph Charbeneau of Ex- 
Cell-O. “We're proud to be a part 
of this international effort.” 


Agency to Supervise Film 

Executive producers for the 
documentary film will be the ad- 
vertising firm, MacManus, John 
and Adams of New York, who 
have named Frank Bebis as di- 
rector of the project. His staff, 
which will be handpicked for first- 
hand knowledge of Indonesia, will 
be announced next month by Dr. 
William B. Walsh, a Washington, 
D. C. physician and president of 
the sponsoring organization. 

The Advertising Council, which 
has kicked off a campaign to raise 
money to support this project for 
one year, says: “The purpose of 
Project HOPE is to offer the skills 
and techniques developed by the 
American medical professions to 
the people of other nations in their 
own environment, adapted spe- 


cifically to their needs and their 
way of life.” 


Because it will be primarily a 


teaching operation, audio-visuals 
will play a major role. 


Motion 
pictures (especially training films) 


Washington physician William 
B. Walsh is president of HOPE. 


slidefilms, slides, graphics, lan- 
guage laboratories, and _ closed 
circuit color TV—all will be avail- 
able, and should prove mutually 
beneficial for American and for- 
eign doctors, nurses and techni- 
cians. It is hoped that language 
barriers, difficult medical terms in 
particular, will be quickly  sur- 
mounted with the use of Magna- 
striped color prints. 


Drug Industry Donates Films 


The U. S. drug industry, which 
has also mobilized a fund raising 
drive for HOPE ( Pur-Pak designed 
and contributed over 80,000 do- 
nation cartons), is donating a li- 
brary of films for the ship to sup- 
port the medical curriculum. In 
turn, doctors of HOPE will bring 


The S.S. Hope, a former Navy hospital ship, is being outfitted to bring 


advanced medical training to people in friendly countries overseas. 


BUSINESS SCREEN 


back, on film, invaluable informa- 
tion about tropical diseases, etc. 

HOPE must rely on industry 
for technical assistance with com- 
munications. “We will have a 
controlled system of evaluating 
audio-visual methods on this trip,” 
says Leon Schertler, Audio-Visual 
specialist of the People to People 
organization. “We are always in- 
terested to find out about any new 
projects for better means of com- 
munication.” 


To Provide Clearing House 


Long after the good ship HOPE 
leaves Indonesia for her next as- 
signment, America will continue 
to share her health with nations 
overseas. The HOPE foundation, 
at 1145 19th St. N. W., Washing- 
ton 6, D. C., will serve as a clear- 
ing house for medical training 
films and other audio-visuals— 
helping people all over the world to 
help themselves. 

* 
AFL-CIO Renews Production of 
“Americans at Work” Series 
vy The AFL-CIO has renewed pro- 
duction of its weekly 15-minute 
film series for public service tele- 
vision showings for another year. 

The films will again be produced 
by Norwood Studios, Inc., Wash- 
ington, which has created all pre- 
vious films of the Americans at 
Work series, currently used by 
more than 100 television stations 
throughout the nation. 


Shows Variety of Skills 

“By showing the infinite variety 
of skills that keep our productive 
economy going, we feel we are 
making a positive contribution to 
public education,” William F. 
Schnitzler, AFL-CIO secretary- 
treasurer, said. 

The first 52 films have covered 
such fields as cigar making, auto 
production, shipbuilding, textile 
weaving, glassblowing, bookbind- 
ing, plumbing, and newspaper pub- 
lication. Members of about 60 
AFL-CIO unions have “acted” in 
the series by doing their regular 
jobs before the cameras. 


Praises Employer Cooperation 

“We are pleased to have had 
the cooperation of many of the na- 
tion’s biggest employers, and a 
great many smaller ones as well,” 
Schnitzler said. 

“The films,” he said, “are also 
being shown on the 28 overseas 
stations of the Armed Forces TV 
Network, and the United States 
Information Agency is engaged in 
world-wide distribution of the 
series with the commentary trans- 
lated into various languages.” 
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@ How to make your employees more profit minded ~ 


@ How to demonstrate ‘“hard-to-demonstrate”’ or 
‘“‘expensive-to-demonstrate” products or services 


Though these problems cover sales, employee training and 
public relations, they are essentially business-communication 
problems — getting groups of people who are important to 


your business to see your point of view and agree with it. 


But today, many of the conventional methods of solving these 
problems are not so effective as they used to be—markets are 
changing rapidly, merchandising methods are being revolu- 
tionized, new kinds of executives with new functions are in- 


fluencing buying decisions. 


To meet these changing conditions calls for new business-com- 
munication techniques—and a new kind of business-communi- 
cation organization. 


That is why, today, a new organization—IVC, The Institute of 
Visual Communication, Inc.—emerges from the William J. 
Ganz Co., for forty years the producer and distributor of 
business films for America’s leading corporations. (The past 
year has been spent tooling up, adding personnel, expanding 
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INSTITUTE OF VISUAL COMMUNICATION, INC. 
CREATORS OF VISUAL COMMUNICATIONS SINCE 1919 
40 East 49th Street, New York 17, New York - Telephone ELdorado 5-1443 


@ How to make a limited promotion or public relations 


budget produce more than it does now. 


facilities—to create, produce, present and distribute the most 


advanced forms of business-communications. ) 


IVC is set up to hand-tailor a system to fit your particular needs 
employing whatever techniques will do the job best, whether 
closed circuit television; videotape; film; recordings; wide-screen 
shorts; spectacular visual effects; and when necessary, all sup- 


porting manuals, booklets and other supplementary materials. 


Which is your most pressing 
business- communication problem right now? 


Tell us about it. Your problem may seem insurmountable, 
but our business is solving “insoluble” problems in business 
communications. Chances are our command of new communi- 
cation techniques will enable us to work out a highly effective 
solution. 


At the very least, it’s worth the few minutes it will take to call 
us collect to find out if yours is the kind of problem we're set 
up to handle. 
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PARTHENON 5 PICTURES 


HOLLY WOOD 


If someone asks, 
“What is your 
picture about?” .... 
can you answer him 


in ten words 7 


or less? 


PARTHENON PICTURES 


Charles Palmer, Executive Producer 
2625 Temple St. * Hollywood 26 
Chicago ° Detroit 


Order Extra Copies Now 

While the supply lasts, extra 
copies of this 10th Annual Re- 
view are available at $2.00. 


February 1, 1960 


Mr. George M. Kirkland 
International Sound Films, Inc 
26 East Andrews Drive, N. E 


Atlanta 5, Georgia 
Dear Mr. Kirkland 


We have now shown our motion picture “Together” 
to some 20,000 farmers and a number of business 
people. The reaction has been excellent. The film 
has accomplished all that we hoped it would 


On January 5, “Together” won first place in a contest 
on agricultural films sponsored yearly by a number of 
farm groups. We feel this is quite an achievement and 
not only reflects credit to Cotton Producers Associa- 
tion but also to International Sound Films, Inc. This 
ought to be another recommendation for your group 
as producers of excellent films at reasonable prices 


Yours sincerely 
) 
D. W. Brooks 
General Manager 


DWB:bw 


a new team takes the field to begin the 60°s: 


New York Film Producers Elect Officers 


Lee Blair to Head Association, Succeeding Nathan Zucker 


EE Bvair of Film-TV Graphics, 

has been elected president of 

the New York Film Producers As- 

sociation, succeeding Nathan 

Zucker, of Dynamic Films, who 

has been president for the past two 
years. 

Other officers elected by the 
FPA were William Van Praag, 
Van Praag Productions, executive 
vice-president; Robert Lawrence, 
Robert Lawrence Productions, first 
vice-president; Robert Crane, 
Color Service, Inc., second vice 
president; Albert Hecht, Bill Sturm 
Studios, secretary; and Edward 
Lamm, Pathescope Company of 
America, treasurer. 


Board Members Are Named 


Elected to serve on the Asso- 
ciation’s Board of Directors were 
Steve Elliot, Elliot, Unger, and 
Elliot; Sandy Greenberg, MPO 
Productions; Dave Horne, Titra 
Service Corp.; Martin Ransohoff, 
Filmways; Henry Strauss, Henry 
Strauss and Company; and F. C. 
Wood, Jr., Sound Masters, Inc. 

Also included on the Board are 
former presidents of the Associa- 


FPA President Lee Blair of 
TV-Film Graphics .. . 


tion: Walter Lowendahl, Peter 
Mooney, Audio Productions, Inc.; 
David Pincus, Transfilm-Caravel, 
Inc.; H. E. Wondsel, Wondsel, 
Carlisle & Dunphy; and Nathan 
Zucker, Dynamic Films, Inc. 


Formed Company in 1946 

The new FPA president, Lee 
Blair, formed his own company, 
Television and Film Graphics, in 
1946, in partnership with Bernard 
Rubin, a fellow Navy officer, and 


This letter says it all. 6) ¢) 


he has been active in the affairs of 
FPA since its beginning. 

A native of Los Angeles, Blair 
began his film career with Colum- 
bia Pictures in 1933. He was also 
with MGM and Walt Disney until 
entering the Navy in 1941. As a 
lieutenant-commander, he was in 
charge of production for several 
war training films and photo- 
graphic reports in the Navy’s Bu- 
reau of Aeronautics. 

Blair is married to the well- 
known artist and illustrator of 
children’s books, Mary Blair. They 
live in Great Neck, Long Island 
with their two children. His hobbies 
are boating and water coloring, and 
he is past president of the Califor- 
nia Water Color Society and an 
exhibiting member of the Ameri- 
can Water Color Society. 

The new executive vice-presi- 
dent of FPA, William Van Praag, 
has been a director of the associa- 
tion, and was formerly head of the 
important Videotape committee for 
the association. Vy 

Moscow Exhibition Pictured 

ve A new film from Modern Talk- 
ing Picture Service, Inc.. New 
York, is An American Exhibit at 
Moscow, which shows the Whirl- 
pool Corporation exhibit that in- 
trigued the Russians. 


Mr. Brooks is one of the 2,000 clients in eight years 


— every one of them completely satisfied. 


Four of our recent films were exhibited at the Brus- 


sels World Fair in 1959. All of them were produced 


at reasonable prices. 


For the complete story, write, wire or call George 
Kirkland at INTERNATIONAL SOUND FILMS, INC., 
26 East Andrews Drive, N.E., Atlanta 5, Georgia 


CEdar 7-0844. 
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SITUATION WANTED 


Hard working, talented group of men 


seek opportunity to work for a progressive 


company, agency or association. 


Each man is competent, experienced and 
flexible . . . able to work cooperatively 


to achieve a given objective. 


Excellent references from some of 


America’s leading industrialists. 


Group specialty: Planners and producers 


of information motion pictures. 


Write, phone or inquire in person: 
Elwood Siegel or Edward Boughton 
TELIC, Incorporated 

Film Center, 630 Ninth Avenue 
New York 36, N. Y. 

JUdson 2-3480 
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World-Famous Suppliers Of 
Movie Equip 


nt Thousands 


F & B Solicits Your Bid Re- 
quests. None Too Big... 
None Too Small. Lowest 
Possible Prices For Top 
Quality And 

Service. 


O'CONNOR Fladd CAMERA HEADS 


Model C for camera up to 20 
Ibs. $275. Mode! 200-A for cam- 
eras up to 200 Ibs. $1750 


In spite of its weight and rugged construc- 
tion, the Model 100 provides “jerk-free”’ 
finger-tip control under the most difficult 
conditions. This head can be furnished with 
three different spring combinations for 
counter-balancing the camera, and an extra 
handle provides for easy conversion to the 
handle-bar type of operation. 


MEET THE DEMAND 
FOR SMOOTH 
CONTINUOUS EASILY 
CONTROLLED ACTION 


* Designed for use with 16 and 35 
mm. cameras with a total weight 
up to 100 Ibs. 

Heavy duty professional model. 

* Weighs 20 pounds. Dimensions: 7” 
high, 7” deep, 11” wide. 

* Tilts from minus 75° to plus 75°. 

Camera mounting screw %”-16. 

© Equipped with precision bull's eye 
level. 

© Available with Mitchell Standard, 
Mitchell 16, Pro Jr., Auricon and 
O'Connor “Level-head” bases. 


NEW IMPROVED 


F & B CAMERA SLATE 


Here at last is the new F & B Camera Slate designed to 
professional specifications. Look at some of the exclu- 
sive features: Permanently attached ring-mounted num- 
bers © Spring-loaded hardwood clapstick « Stur 
masonite construction « Erasible hard slate fini 

© Large 12” x 16” size 


Reg. $29.50 NOW...$14.95 


MILLER FLUID DRIVE HEAD 


Mode! D (medium duty) 


Swivel leveling joint 


Pro Head (heavy duty) 299.50 
Fits all Tripods. Write for complete information and literature NOW. 
F & B proudly announces the exclusive distribution of 
the Miller Fluid Heads in the Eastern United States. The Miller Head is 
the world’s finest precision built hydraulic drive pan head, and is designed 
for super-smooth panning and tilting. Can be used with any movie camera. 


e Closing Out « 


Maintaining and magnifying our reputation for the ultimate in value, 
we are proud to offer famous F & B Butt Splice & Film Repair Blocks 
at prices that represent an 


EXCEPTIONAL OPPORTUNITY 


F&B BUTT SPLICE & FILM REPAIR 


Magic “Mylar” 
This amazing sprocketed splicing 
tape will repair torn and dam- 
aged films, replace torn perfora- 
tions and allow you to butt-splice 
without losing a single frame 
Splice will never come apart and 
perforations stay permanently 
repaired with Magic *‘Mylar.” 
Transparent—for Film 

per roll 
16mm —-Single $6 00 
16mm. — le Perf 


BLOCKS 


These excellent blocks 
make butt splicing and 
repairing damaged 
film strips simple as 
A-B-C. Easy to use, no 


complicated parts, and 
y 5 solidly constructed. 


labor stability, research achievements in °59 ans 


New York Producers Look to the Future 


ITH 1959 BEHIND THEM, 

members of the Film Produc- 
ers Association of New York, can 
look back with pride and ahead to 
1960 with pleasure and anticipa- 
tion. 

The pride stems from a year of 
outstanding accomplishments for 
which the Association, through its 
membership and various commit- 
tees, has been responsible. The 
pleasure and anticipation from the 
fact that 1960 is the threshold of 
what could be the greatest period 
of growth for the film industry. 


Clarify Sales Tax Laws 

The 1959 period marked the 
year in which the FPA accom- 
plished one of the most arduous 
and difficult tasks it had ever set 
out to do—the clarification of the 
New York City sales tax laws for 
the members of the Association as 
well as for the clients with whom 
the members deal. The clarifica- 
tion Tax Report, issued early in 
1959, has received resounding ac- 
claim from producer, agency and 
sponsor for its definitive and fac- 
tual breakdown of the heretofore 
mystifying tax laws. 

In 1959 the membership of the 
FPA also established the highest 
degree of labor relations and co- 
operative affiliations with labor or- 
ganizations in the history of the 
group. The stability of the labor 
situation and the joint ventures 
launched by the FPA with organ- 
ized labor in a number of areas of 
mutual interest were among the 
high points of the year in the film 
industry. 

The FPA during 1959 also 
began a program of expanded pub- 
lic and industry relations which it 
hopes will have long range advan- 
tages. 

Working associations and affili- 


ations with such organizations as 
the American Association of Ad- 
vertising Agencies, the Association 
of National Advertisers and other 
groups have been set up with all 
of these appraising the film indus- 
try in the light of their own opera- 
tions and needs in the communica- 
tions industry. 


Study Technical Advances 

In the area of new technological 
advances and trends, FPA mem- 
bers have spent considerable time 
in research, discussion and analy- 
sis of the various aspects of de- 
velopments with full reports and 
recommendations on findings furn- 
ished the membership by commit- 
tee members. 

These reports have covered the 
use of Videotape, a complete de- 
scription and discussion on the 
new thermoplastic projection in- 
novation and other new industry 
developments. 


Cooperate on Film Research 


In other important areas, the 
FPA has instituted research pro- 
grams aimed at uncovering poten- 
tial fields in which the film indus- 
try as a whole and the FPA in par- 
ticular can gain further recogni- 
tion and prestige. One of these 
areas is in the field of government 
subsidies for educational film re- 
search. The FPA has invested 
considerable time, effort and 
money in cooperating on a project 
with a well known eastern univer- 
sity for a Federal grant that could 
lead to a new understanding of the 
universal use of films in education. 

From a financial standpoint, the 
decade beginning with 1960 could 
well be the most remunerative in 
the history of the FPA. The in- 
crease in this area could be great. 
This be true in 


FILM PRODUCTIONS 


A name synonomous with quality film production 


7100 DOUGLAS ST 


Closing Out 
35mm 11.00 


This Model at Original Price .. $19.95 


For Complete Information On Any Item, Write: 


FLORMAN BABB, inc. 


68 West 45th Street New York 36, New York Murray Hil! 2-2928 


OMAHA 32. NEBRASKA 


RECORDING SYSTEM TELEPHONE WAlnut 4400 


tudid and Portable 
40’ x 60° Sound Stage Complete with 35 mm and 16 mm Interlock 
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the business and industrial film 
making field due to the tremendous 
increase of interest in the use of 
films as a marketing and merchan- 
dising factor in product introduc- 
tion and demonstration. 

With a full-time executive di- 
rector organizing and coordinating 
the various efforts of the FPA pro- 
grams great strides in developing 
and enlarging new areas of inter- 
est for FPA members have been 
initiated and are being carried out. 

The overall picture of the FPA 
future is one of great strength and 
with the membership of the New 
York group maintaining a lead on 
all current activities in the film in- 
dustry the slogan, “Progress is our 
most important project” could 
be well applied to the New York 
group. 

It’s National Pelican Day 
as New York Studio Opens 
ve “National Pelican Day” was 
celebrated in New York on Febru- 
ary 8. Pelican Films, Inc. in- 
vited customers, friends and ad- 
mirers to walk up 19 flights to the 
firm’s new offices at 292 Madison 
Avenue, and save. Plans are now 
in progress to deliver bids and 
storyboards to nearby agencies by 
paper airplane. 

The new offices, studios and 
conference rooms occupy a whole 
floor of the building and are com- 
pletely air-conditioned. 
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When the lights go up, 
will the audience say 
“What a great movie!” 
or “Maybe they've got 
something there.” 


PARTHENON PICTURES 


Charles Palmer, Executive Producer 
2625 Temple St. * Hollywood 26 
Chicago e Detroit 


Mecca Film Laboratory is 
Acquired by Byron Roudabush 
vy Mecca Film Laboratories, Inc., 
New York, has been purchased by 
Byron Roudabush, president of 
Byron Motion Pictures, Washing- 
ton, D.C. The Mecca firm has 
been in business since 1936. 

The firm will be renamed Mecca 
Film Laboratory Corp., and will 
remain in business at its present 
address. Roudabush will be the 
new president. Retiring as presi- 
dent of Mecca but continuing in an 
advisory capacity is Harry Glick- 
man, a film industry pioneer whose 
experience in motion pictures 
dates back to 1907. 

No other executive or personnel 
changes are contemplated, accord- 
ing to Glickman. The Mecca firm 
employs 80. 


Forming of Musifex Libraries 
Announced by Bob Velazco 

ve Formation of the Musifex 
Libraries, Inc. has been announced 
by the Musifex Company, 45 W. 


45th Street, New York city. The 


new corporation will offer music 
libraries for lease to business and 
industrial motion picture pro- 
ducers. 

Bob Velazco, president of Musi- 
fex, will also head Musifex Li- 
braries, Inc. 


Motion Picture Research Head 
Elected to the SMPTE Board 
vv William F. Kelley, president of 
the Motion Picture Research 
Council, Los Angeles. has been 
elected to the Board of Governors 
of the Society of Motion Picture 
and Television Engineers. Mr. 
Kelley is a Fellow of the Society. 
According to SMPTE Secre- 
tary Wilton R. Holm, the presence 
of Mr. Kelley on the Board will 
provide additional representation 
in the field of engineering in 
motion picture studio production. 
His election is in accordance with 
a recently adopted Constitutional 
amendment which authorizes the 
Society’s Board to elect Gover- 
nors-at-large. He will serve for 
the remainder of this year. i 


Frank Crawford Associates 
Open A-V Firm in New York 
ve Franklin R. Crawford has 
opened offices at 475 Fifth Ave- 
nue, New York, conducting audio- 
visual activities under the name of 
Frank Crawford Associates. Mr. 
Crawford retired as treasurer of 
Crawford, Immig & Landis, Inc., 
and disposed of his interests in the 
company. 
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World-Famous Suppliers Of 
Professional Movie Equip | 
ment, Stocking Thousands 
Of Items. 


F & B Solicits Your Bid Re- 

quests. None Too Big.. 
None Too Small. Lowest 
Possible Prices For Top 
Quality And 


Battery 


Converter 


5”x6”"x 9”, 


*295 


250 Watt Unit 
Nearing 
Completion 


definitely in any condition. 


and plug. 


68 West 45th Street 


hiphy. TRIPLE-DUTY Makers & Filmstrip Producers 


IN HORIZONTAL POSI- 
TION for zoom titles, 
copy and product 
and puppet stages. 


e 15 Volt Power-Mite 
Transistorized 


e Battery Charger 


The days of the gasoline generator are rapidly wan- 
ing. These tiny transistorized converters and nickel- 
cadmium batteries are logical successors to unwieldy, 
unsafe, unreliable and noisy generators. This little 
5"x6"x9” unit, weighing less than 12 Ibs., will run the 
1200 ft. Auricon more than 2,000 feet at 24 fps... 
or it will run the Auricon Super 1200 and the Hallen 
16 mm. Recorder in perfect sync. 


NEW F &B POWER-MITE NICKEL CADMIUM ae at 


LARGEST CAPACITY—6-10 amp. hours. SMALL-LIGHT—6 oz. 
per 1.25 v. cell. INDESTRUCTIBLE —Can be stored in- 


SAFE — No Acid Spray or corrosion. CHARGES EASILY — 
To 90% in 20 minutes, and 100% 30 minutes. 
RETAINS 70% CHARGE — After 1 year’s storage. 
ADD WATER—only a few drops ONCE A YEAR. PERMANENT 
ELECTROLYTE — 30% solution of Potassium Hydoxide Bat- 
teries supplied in metal case with leather carrying strap 


7% VOLT—POWER-MITE BATTERY (6 CELLS) 
15 VOLT—POWER-MITE BATTERY (12 CELLS) 
ATTACHED VOLTMETER—OPTIONAL 


Service. 


Mak 


Animation, Titlestand and 
Product Stage for all Film 


IN DIAGONAL POSITION 
Columns can be locked 
at any angie between 
horiz. and vert. — for an- 
gular zooms-in on table 
which is locked in horiz. 
position. 


Use the TRIPLEX in vertical position 
for all standard animation techniques. 
For filmstrips, stand can be used in all 


Basic positions. Table can be swung away for 
Stand $995 large artwork copying. The TRIPLEX 
Complete as shown $1595 stand complete with camera, is also 


available for rental. 


Also available — Cartoon Colours,, Punched Acetate Cells and Animation Supplies. 


F.B Power-Mite 


TRANSISTORIZED POWER SUPPLY 
Delivers 100 Watts, 60 Cycles AC 


Contains: 

Attached Voltmeter 

e Charging Rate 
Ammeter 

« Metal Case with Leather 
Carrying Strap and 
Receptacle 


F & B’s Power-Mite batteries can be supplied in any combination to power Practically all 
cameras, recorders, etc. All the features listed are absolutely guaranteed by F & B. The 
Power-Mite nickel cadmium battery is unconditionally guaranteed for one full year. 


SPECIAL BATTERIES CUSTOM-BUILT TO YOUR ORDER 
For Complete Information On Any Item, Write: 


LORMAN « BABB, inc. 


New York 36, New York. MUrray Hill 2-2928 
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National Organizations 
In the Audio-Visual Field 


(CONTINUED FROM PAGE FORTY ) 
tor, visual instruction bureau, University of 
Texas, Austin), president-elect; Clyde K. Mil- 
ler (director, division of audio-visual educa- 
tion, Ohio State Department of Education, 
Columbus), vice-president. The Executive 
Committee: Lee E. Campion (director, audio 
visual education, County AV Education Dept., 
St. Louis); F. Edgar Lane (Supervisor, In- 
structional Materials, Dade County, Fla., 
Board of Education) ; Jack H. McKay, coordi- 
nator, instructional materials, Corpus Christi, 
Texas) ; E. Dudley Parsons, consultant in vis- 
ual education, Minneapolis Public Schools). 
PURPOSE: The improvement of instruction 
through the better and wider use of audio- 
visual equipment, materials and techniques. 
The membership consists primarily of direc- 
tors and specialists in audio-visual in colleges 
and universities, state departments of educa- 
tion, and county and city schools systems. 
School supervisors, classroom teachers and 
audio-visual specialists in the armed forces, 
in industry, and among religious groups are 
included in the membership. 

PRINCIPAL COMMITTEES: The program of 
DAVI is carried out primarily through stand- 
ing project committees such as: Buildings and 
Equipment, Irene F. Cypher, chairman; Equip- 
ment standards, Neville Pearson, chairman; 
History and Archives, M. I. Smith, chairman; 


international Relations, Francis Noel, chair- 
man; Legislative, William King, chairman; 
Professional Audiovisual and Teacher Educa- 
tion, Ernest Tiemann, chairman; Research, 
W. C. Meierhenry, chairman; Service Packets, 
Wanda Daniel Domino, chairman; Television, 
Raymond Wyman, chairman. Maintains sev- 
eral joint committees with other professional 
organizations as well as special groups. AC- 
TIVITIES IN 1960: National Convention Feb- 
ruary 29-March 4, Netherland-Hilton, Cin- 
cinnati, Ohio. Meeting in Los Angeles, June 
27, in connection with annual convention of 
National Education Association. Series of re- 
gional leadership conferences and a field serv- 
ice program which provides consultants to as- 
sist school systems and colleges and univer- 
sities in the improvement of their instructional 
materials programs. The 1961 convention will 
be held in Miami Beach, Florida, April 24-28, 
Deauville Hotel. 


The department publishes two periodicals, 
Audiovisual Instruction (monthly except July 
and August), Audio-Visual Communication 
Review (recently expanded and now published 
six times annually). Recent publications in- 
clude the 1960 Supplement, National Tape 
Recording Catalog, as well as Teaching Ma- 
chines and Programmed Learning: A Source 
Book, edited by A. A. Lumsdaine and Robert 
Glaser. A complete listing of publications as 
well as information on membership is available 
from the national headquarters. a 


Other Audio-Visual Organizations 
Are Listed on Pages 16, 18, 24, and 35. 


UNIVERSITY FILM 


PRODUCERS ASSOCIATION 

OFFICE (of the President): J. H. Moriarty, 
Audio-Visual Center, Purdue University, La- 
fayette, Indiana. 
OFFICERS: John Moriarty (Purdue Univer- 
sity), president; John Mercer (Southern Ill. 
University), vice-president; Luella Snyder, 
secretary; Oscar E. Patterson (University of 
California at Los Angeles), treasurer. 


COMMITTEES: Herbert E. Farmer, Chairman, 
Curriculum; Stanley E. Nelson, Nomenclature; 
Charles N. Hockman, Public Relations; Vin- 
cent Talbot, Equipment; Mrs. Beryl Blain, 
Personnel; Jacques Van Vlack, Television; 
Frank R. Paine, Membership; Robert W. 
Wagner, Publications; Don G. Williams, /nter- 
national Relations; Frank Neusbaum, Festivals 
and Contests; Richard Kraemer, Distribution; 
Joseph Anderson, Edward Oglesby, co-chair- 
men, Fourteenth Annual Conference. 


PUBLICATIONS: The quarterly Journal of the 
University Film Producers Association (sub- 
scription to non-members $2.00 per year). 
Other special reports and papers published at 
intervals for member guidance, including a 
recent International Calendar of Film Festi- 
vals. The Association is represented annually 
at Film Festivals and at the International 
Schools of Cinema Meetings, in Europe. 
ANNUAL CONFERENCE: Fourteenth Annual 
Conference to be held August 7-13, 1960 at 
Williamsburg, Va., sponsored by Film Produc- 
tion Service, Virginia State Board of Educa- 
tion, Richmand, Va. ye 
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NATIONAL AUDIO-VISUAL 
ASSOCIATION, INC. 


NATIONAL OFFICE: Fairfax, Virginia 
CONTACT: Don White, executive vice-president; 
or James W. Hulfish, Jr., director of infor- 
mation. 

OFFICERS: W. G. Kirtley (D. T. Davis Co. of 
Louisville) Louisville, Kentucky, president; 
Harvey W. Marks (Visual Aid Center), Den- 
ver, Colorado, first vice-president; Mahlon 
Martin (M. H. Martin Co.), Massillon, Ohio, 
second vice-president; Harold A. Fischer 
(Photosound of Orlando), Orlando, Florida, 
secretary; Robert P. Abrams’ (Williams, 
Brown & Earle), Philadelphia, Pennsylvania, 
treasurer; P. H. Jaffarian ( Audio-Visual Cen- 
ter), Seattle, Washington, chairman of the 
board. 


DIRECTOR-AT-LARGE: J. Howard Orth (Midwest 
Visual Education Service), Des Moines, Iowa; 
M. G. Gregory (Sound Photo Sales Co.), Lub- 
bock, Texas; J. W. Kintner (Photo and Sound 
Co.), San Francisco, California; Harold New- 
man (Newman Visual Education Co.), 
Kalamazoo, Michigan. 


REGIONAL DIRECTORS: George Roghaar (New 
England Film Service, Inc.), Arlington, Mas- 
sachusetts; Mrs. Ruth B. Walsh (Hartley’s 
Motion Picture Division), Bethlehem, Pennsyl- 
vania; Malcolm P. Ewing, (Jasper Swing & 
Sons, Inc.), Jackson, Mississippi; Earl Harp- 
ster (Harpster Audio-Visual Equipment, Inc.), 
Cleveland, Ohio; Edward C. Taylor (Taylor 
Films), Huron, South Dakota; Mrs. Eloise 
Keefe (T.E.A. Film Library) Dallas, Texas; 


TOGETHER IN THE 


Max H. Rarig (Rarig Motion Picture Co.), 
Seattle, Washington; Peter Allinger (View- 
sound Supplies), Vancouver, B.C., Canada. 


PRINCIPAL COMMITTEES: The activities of 
NAVA are carried out primarily through com- 
mittees, such as: Trade Practices Committee; 
Harold A. Fischer, chairman; Membership 
Committee, Mahlon Martin, chairman; Resolu- 
tions Committee, Paul L. Brand II, chairman; 
1960 Convention Program Committee, Harvey 
W. Marks, chairman; Nominating Committee, 
William W. Birchfield, chairman; Educational 
Committee, Ellsworth C. Dent, chairman; In- 
dustry and Business Council, Robert P. 
Abrams, chairman; Religious Council, Harvey 
W. Marks, chairman; Awards and Recognition 
Committee, D. T. Davis, chairman; Committee 
on Insurance, Jerome W. Kintner, chairman; 
Trade Relations Committee, V. C. Doering. 


PURPOSE: To stimulate more widespread and 
more effective use of audio-visual materials; 
to collect and furnish data and reports to its 
members to enable them to render more effec- 
tive service to their customers, and to make 
available such data and printed material to 
others as may seem feasible; to improve the 
professional status and business practices of 
those engaged in the production and distribu- 
tion of audio-visual materials and equipment; 
and to promote better cooperative relations 
among producers, distributors and consumers 
of audio-visual material and equipment. 

MEMBERSHIP: NAVA is the trade association 
of the audio-visual industry. Membership in 
the Association is divided into three classifi- 
cations: Dealer Members, individuals, firms or 
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THE INDUSTRY 


LIFE MAGAZINE 
AVON PRODUCTS INC. 


MOTOROLA, INC. 
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TIME, 
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GENERAL ELECTRIC COMPANY 


PEPSI-COLA COMPANY 


VISUALSCOPE 
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103 PARK AVENUE, NEW YORK 17, N. Y. * MU 3-3513 


National Organizations 


In the Audio-Visual Field 


organizations engaging in the sales, rental or 
service of audio-visual products to the con- 
sumer; Sustaining Members, individuals, firms 
or other organizations doing business as a 
prime source of audio-visual materials, films 
or equipment at the producing or wholesale 
level; Associate Members: individuals or or- 
ganizations such as teachers, laymen or 
churches, not engaged in the commercial as- 
pects of visual education, or individual 
employees of organizations holding member- 
ship in some other classification. 


ACTIVITIES DURING 1960: 20th Annual National 
Audio-Visual Convention and Exhibit, August 
6-9, Morrison Hotel, Chicago, largest trade 
showing of audio--visual equipment and ma- 
terials in the world, guests admitted by 
registration fee; 12th Annual National Insti- 
tute for Audio-Visual Selling, July 30-August 
4, Indiana University, Bloomington, Indiana, 
offers trade courses in management, finance, 
salesmanship, and language laboratory theory 
and application; NAVA Mid-Winter Confer- 
ence, February 18-20, Shoreham Hotel, Wash- 
ington, D.C. 


PUBLICATIONS: The Association publishes a 
regular four-page newsletter, NAVA News, 
semi-weekly, 26 issues per year. The NAVA 
(CONCLUDED ON PAGE TWO HUNDRED SEVEN) 


WIDE SCREEN FILMS 
FILMOGRAPHS 
REGULAR FILM STRIPS 


SPECTACULARS 
SLIDES * VU GRAPHS 
FLIP CHARTS * BOOKLETS 
16MM SLIDE MOTION 
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Our Best Salesmen... 


COMPANIES WHOSE PRODUCTIONS FEATURE 
OUR DISTINCTIVE HOT-PRESS CRAFTSMANSHIP 


Addressograph-Multigraph Co. Esso Research & Engr. Co. 
Allis-Chalmers Mfg. Co. Film Sense, Inc. 

American Cyanamid Co. Ford Foundation 
American Management Assn. Clement P. Fowler Prods 
Ansel Film Studios Galbraeth Pictures 

Ansco Division General Electric Co. 
Armstrong Cork Company Grumman Aircraft Corp. 
Bay State Film Produc‘ions 1.B.M.—New York 

Bebell & Bebell Lab. 1.B.M.—Kingston, N. Y. 
Better Business Bureau 1.B.M.—California 

B.B.D. & 0. (Adv. Agency) Independent Cine Prods. 
Bell Telephone Co Israel Office of Information 
John Carol Productions Oscar Kaufman & Assoc 
Centron Corporation Herbert Kerkow, Inc. 
Cineffects, Inc Killiam Prods. 

C&G Film Effects Technical Inst. 
Columbia Broadcasting System Life Magazine 

Columbia University McGraw-Hill Publishing Co 
Commercial Films Co Metropolitan Life Ins 
Con Edison Co. Monarch Prods 

Cornell Aeronautical Lab Movielab Color Corp. 
Chuck Couch Assoc MPO Productions 

Dance Film Library Owen Murphy Prods. 
DeFrenes Company Mutual Benefit Ins. Co. 
DeLuxe Labora‘ories National Broadcasting Co 
Depicto Films Stanley Neal Productions 
Louis de Rochemont Productions Northern Films 

Diamond Match Company Official Films 

Dixie Cup Corporation Sam Orleans Productions 
Jacques Ducas Studios Paillard, Inc 

Dynamic Films Inc. Pathe Pictur*s 

Eastern Effects, Inc. Pathescope Co 

Eastman Kodak Company Pelican Films 


Philco Corp. 

David Piel, Inc. 
Production Studios 
Projected Methods, Inc 
Raybestos Co. 

Reader's Digest 
Remington Rand Corp 
Republic Aircraft Corp. 
Mel Richman, Inc. 
RKO-Pathe 

Smith. Kline & French Lab. 
E. R. Squibb & Sons 
Sperry Gyroscope 
Standard Oil Co. 

Henry J. Strauss & Co. 
Swissair, Inc. 

Sylvania Electric Co. 
Texaco, Inc. 

Lowell Thomas Productions 
Transfilm-Caraval, Inc. 
Twentieth Century Fox 
Union Carbide 

U. S. Air Force 

S. Coast Guard 

S.L.S. 

Marine Corps 
Navy 


Navy Tng. Center 
Productions, Inc 
U. S. Steel Corp. 

Hal Walker Studios 
Westinghouse Elec‘ric 
Wyeth Laboratories 


U. 
U 
U. S. 
U.S 
US 
U.S 
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KNIGHT TITLE SERVICE 


us W. 23rd St. . . New York 11, N.Y. 


News Along the Film Production Lines 


Increase of 2'2 Million 

in 1959 Theater Attendance 

yx Nearly 2'% million more Ameri- 
cans went to the movies during 
an average week in 1959 than in 
1958, according to the Theater- 
Screen Advertising Bureau. Av- 
erage weekly attendance totals for 
both conventional and drive-in the- 
aters was 41,954,000 in 1959, 
compared with 39,621,000 in 
1958. 

Business analyst A. E. Sind- 
linger provides TsAB’s figures. 
Largest gains were registered by 
drive-ins (13.3%), but conven- 
tional theaters also gained (3.3% ) 
in paid adult movie-goers per 
week in 1959. TsAB’s figures are 
said to omit children under 12 
and free admissions. 

Commercial advertising is avail- 
able in 85% of conventional the- 
aters and 95% of drive-ins, 
TsAB says. Some 200 national 
advertisers and 25,000 local busi- 
nesses are said to be current users 
of the medium. 

Gains in movie attendance fig- 
ures are attributed to better mo- 
tion pictures and some softening 
of family interest in television, ac- 
cording to TsAB researchers. | 


HFH Productions’ President 
to Produce Broudway Musical 

A new musical show scheduled 
for a Broadway opening late this 
spring will be produced by How- 
ard Henkin, president of the film 
production firm, Hunn, Fritz & 
Henkin, New York. Associated 
in production with Mr. Henkin is 
Tony Faillace. 

Titled Mad Avenue, the plot 
will concern ad agency shenani 
gans and a crime boss hired by an 
agency to beef up client relations. 
In addition to producing the show, 
Howard Henkin also wrote the 
book. Music is by ex-Bobcat 
bassist Bobby Haggart and Len 
McKenzie. RCA-Victor will re- 
cord the original cast album. 
Frankie Laine is expected to head- 
line the cast. Backers include 
many New York advertising men. 


Twelve Playhouse TV Spots 
Win Los Angeles Art Awards 
Twelve animated television com- 
mercials produced by Playhouse 
Pictures were awarded Certificates 
of Merit at the 15th annual Exhibi- 
tion of Western Advertising and 
Editorial Art and Design, spon- 
sored by the Los Angeles Art Di- 
rectors Club. Le 


Animation Technique Seminar 
Announced for June in N. Y. 
vxA four-day seminar and work- 
shop on “Animation Film Tech- 
nique” will be held in New York 
in June, 1960. Sponsored by 
Florman & Babb, Inc., and the 
Warren C. Portman Company, the 
four-day session will present a 
complete workshop course in basic 
animation technique. 

The F&B Triplex and Portman 
animation stands will be used to 
demonstrate exactly how animated 
films are produced. The seminar 
is planned basically to aid the small 
film producer who has little ex- 
perience in animation, and to 
demonstrate how practically any 
type of animation can be produced 
with a minimum of inexpensive 
equipment. Participants will be 
given the opportunity to engage in 
practical animation production 
projects. 

Present plans call for a series of 
morning workshop sessions con- 
ducted by Warren Portman, 
Charles Lipow and Arthur Flor- 
man. In the afternoons, seminars 
will be conducted by a select group 
of expert New York animators. 


(CONTINUED ON PAGE 66) 
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HOLLYWOOD 


ality # 


Target Audience? 


PARTHENON 


Film Objective? 
Residual Impression? .. 
Figure them the simple 
way —“Whom do 

you want to think 7 
what?” 


PARTHENON PICTURES 


Charles Palmer, Executive Producer 


2625 Temple St. * Hollywood 26 
Chicago ° Detroit 
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MORE THAN 55 NATIONAL it's the sales-clinching tool on any level... 
COMPANIES ARE GETTING HERE'S WHY! 


MORE SALES RESULTS “Rush more S/M repeaters. We are advancing our program three 
THAN EVER months due to the above-quota sales results obtained. Salesmen 
BY USING who do not yet have them are demanding immediate action.” 


R.S. Healy, Advertising Manager, Winchester- Western Division, 
8 /m s REPEATER Olin Mathieson Chemical Corp. 


“Salesmen closed 90% of their calls as against 30% without the S/M repeater.” 


(name on request) 


Member Fiim Producers Association of New York 
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live action 
industrials 


H.F.H. PROD. INC. 


216 E. 49th ST. N.Y.C. 


PL-2-1940 


Production Lines: 


(CONTINUED FROM PAGE 64) 


Arrangements will be made to visit 
leading animation studios. 

All interested persons are in- 
vited to participate in the seminar. 
There is no charge for the course 
and arrangements are being made 
with a midtown New York hotel 
for specially priced accommoda- 
tions for the participants. 

Complete programs, information 
and registration forms are available 
from Mr. Charles Lipow, Florman 
& Babb, Inc., 68 West 45th Street, 
New York. 

Kirsten, Cahaney to New 

Posts at Sterling-Movies U.S.A. 
ve Robert Kirsten formerly gen- 
eral manager of Sterling-Movies 
U.S. A., has been appointed vice- 
president and placed in charge of 
a new program development de- 
partment. His principle function 
in this capacity will be to create 
new outlets for the distribution of 
public service messages to televi- 
sion. 

Roger Cahaney, promotion di- 
rector, has been named general 
manager of the company. He will 
retain his promotion and advertis- 
ing responsibilities in his new po- 
sition. 

Mobile Videotape Production 
Announced by Chicago Group 
vy Chicago’s first combined Video- 
tape mobile equipment and pro- 
duction center, utilizing Ampex 
equipment, has been set up by tele- 
vision producer Max Cooper, Fred 
A. Niles Productions, Inc. and 
Walter Thompson's  Telecasting 
Services in this midwest city. 

New equipment and mobile unit 
(truck housing two Ampex Video- 
tape recorders) are based at the 
Niles’ Communications Center in 
Chicago. Cooper, who produces a 
winter baseball series for TV, says 
that more than $225,000 in Video- 
tape equipment and video cameras 
are housed in the mobile installa- 
tion and at the base. 

Chief engineer for the mobile 
unit is Lester Hunt, Jr., who also 
handles Cooper’s baseball series 
out of Havana, Cuba. At the Cen- 
ter, Niles’ large sound stages and 
studio lighting equipment combine 
with the Ampex’ recorders and 
four RCA Image Orthicon cameras 
to facilitate taped reproduction of 
TV commercials, live sales and 
stage shows or television programs. 
Mobile unit permits wide latitude 


of outdoor location work. iy 


Herbert A. MacDonough 


MacDonough to Manage 

Ansco Product Marketing 

vy Herbert A. MacDonough, a 22- 
year employee of Ansco, photo 
manufacturing division of General 
Aniline & Film Corp., has been 
promoted to the newly-created po- 
sition of manager of product mar- 
keting. 

Formerly manager of profes- 
sional product sales, MacDonough 
has served in various executive 
posts in Ansco’s technical control. 
quality control, and technical serv- 
ices departments. ye 


Dave Bader Named President 
of Durham Telefilms, Inc. 

yy Consolidated Durham Mines & 
Resources, Ltd., Toronto, has 
formed a new television produc- 
tion and distribution subsidiary in 
the United States known as Dur- 
ham Telefilms, Inc. David A. 
Bader, a veteran of the film and 
television industries, has been ap- 
pointed president and managing 
director. 

Prior to his association with 
Durham, Mr. Bader was vice-presi- 
dent in charge of sales for Atlantic 
Television. Durham Telefilms has 
taken offices at 521 Fifth Avenue. 
New York and at 80 Richmond 
Street, West, Toronto. I 


BUYERS READ BUSINESS SCREEN 


Whatever Your 
COMMUNICATIONS 
Problem . . . Call on 


CW 


PRODUCTIONS, 
1037 Woodland Drive + Glenview, Il 
Phones: PArk 90011, JUniper 3-0011 


BUSINESS SCREEN MAGAZINE 


| F 3 
4 | 
produced BY: 
av 
* 
~ 
| UK} 
VE 
2 
‘al 
S | : 
a | | 
| 
i | 
4 
| 
| 
66 
if 


Motion picture scripts for producers of institutional, 


educational and public service sponsored films 


STUDIO: 
1416 North Wells * Chicago 10, Illinois 
Phone: MOhawk 4-0939 


10TH ANNUAL PRODUCTION REVIEW 


SUMMER WORKSHOP: 


Lac Court Oreilles, Stone Lake 2, Wisconsin 


Phone: Stone Lake 2552 
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TED LOWRY ING 


ANIMATION COMMUNICATES 

ELEMENTS OF A STORY WHICH CAN 

BE TOLD IN NO OTHER FORM 

ELEMENTS WHICH HAVE BECOME MORE 
{PPARENT WITH EACH NEW COMMUNICATION 
PROGRAM AND ARE THE MAJOR PROBLEMS 
IN THE PRODUCTION OF GOOD FILMS 


WE STRIVE TO PRODUCE COMMUNICATIVE 
INIMATION 


e 225 EAST 46TH STREET NEW YORK 177,: 
PLAZA 3-6450 


Audio-Visuals Along the Assembly Line 


Hughes Ups Assembly Output, 
Cuts Loss With Video-Sonics 

A new system that provides 
simultaneous audible and visual in- 
structions to production workers 
on assembly lines has enabled 
Hughes Aircraft Company to slash 
defect rates by as much as 100 to 1 
while increasing output. 

The system, developed by 
Hughes, is called Video-sonics. It 
enables almost every operator on 
the company’s assembly lines for 
complex electronic components to 
maintain 90-100 per cent of the 
standard throughout the shift. 

The system supplants blueprints 
and oral instructions. Each 
worker's station is provided with 
an automatic 35mm slide projec- 
tor, a small translucent screen, a 
magazine of 35mm color transpar- 
encies, a magnetic tape recorder 
with a magazine of pre-recorded 
tape, and a set of earphones. 

As the worker performs an 
operation, Video-sonic color slides 
show how the work should be done 
and how the unit should look at 
this stage of assembly. After each 
step has been described on the 
synchronized tape, there is an in- 
terval for the operator to carry out 
the work, then a “beep” signal to 
warn that the next instruction step 
is about to begin. The slides change 
automatically. The worker can ad- 
just the speed to match his work 
speed. 

Before Video-sonics, Hughes 
said, even experienced operators 
using blueprints and oral instruc- 
tions could achieve only about 60 
per cent of the optimum work 
standard set by production plan- 
ners. Hughes will offer Video- 
sonics to the military services but 
not as yet to other companies. 


* * 


Film Services Poster, Hand 
Directory Are Free Offers 

vv A colorful 45 x 28'%4-inch dis- 
play poster, an East Coast Buyer's 
Guide and Motion Picture & TV 
Service Directory and a classified 
Hand Directory are being offered 
by Motion Picture Enterprises, Inc. 

The convenient Hand Directory 
has more than 40 categories listing 
producers, agencies, laboratories, 
camera rentals, sales, service, and 
motion picture & television produc- 
tion equipment. 

The directories and poster are 
available free. Write on your 
company letterhead to Motion Pic- 
ture Enterprises, Inc., Tarrytown 


Capital Labs’ president Jim Barker 
(left) gets pointers on new machine 
from Russ Jenkins. 


Capital Labs Initiates 35-32 
Process for 16mm Prints 
yy Capital Film Laboratories, 
Washington, D. C., will be the first 
east coast laboratory to utilize the 
35-32 process for release printing 
of 16mm motion picture films. The 
process permits 16mm subjects to 
be printed, developed and_in- 
spected on 35mm processing 
equipment, with its inherent ad- 
vantages. After inspection, the film 
is slit both down the middle and 
from the outside edge. ye 
* 

SMPTE Student Chapter Is 
Born at Boston University 
vy A new student chapter of the 
Society of Motion Picture and 
Television Engineers has been 
formed at Boston University. The 
new chapter is the fifth student 
chapter to be authorized by the 
SMPTE. Others are at City Col- 
lege of New York, Rochester Insti- 
tute of Technology, University of 
Southe-n California and the Uni- 
versity of Miami. 

Leading figuies in the formation 
of the new chapter were Alexis E. 
Ushakoff, Jr., a faculty member 
who is acting as advisor to the 
studen: group, and Dave Nohling, 
a B.U. student. iy 
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but Films for 
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when you want the 


in COLOR or 


Black & White... 


The Laboratory 


that’s OLDEST in experience 
...and NEWEST in equipment! 


COLOR 
ADDITIVE 


PRINTING 


We take pride in offering you a complete 16mm 
laboratory service in color and black-and-white, 
including Eastman Color inter-negative and 
positive processing, plus additive 
scene-to-scene color printing on 
new Bell & Howell color 1 
additive printers. a TIMING AND 
LINE-UP 


We invite you to inspect our 
modern facilities in person... 

“& oat or to write for our beautiful 
ANALYSIS 


PART OF OUR SOLUTION DEPARTMENT 


HH o_tywoop FILM ENTERPRISES, INC. 


Serving Film Producers since *°07 
6060 SUNSET BOULEVARD « HOLLYWOOD 28, CALIFORNIA « HO. 4-2181 
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SIGHT & SOUND 


Bay State's Yuletide Party 
Becomes a Happy Tradition 


ve One of the nicest Christmas 
season traditions in the film busi- 
ness is the annual holiday party 
and film premiere staged in the 
big studios of Bay State Film Pro- 
ductions in Springfield, Mass., 
every December. 

In 1953, tired of the typical of- 
fice-party type of celebration, Bay 


State people invited all their famil- 


ies and close friends in for a show. 
They put together all the bad out- 
takes and fluffs of the preceding 
year to make probably the worst 


_ professionally produced film ever 


seen on screen. It was a smash 
success. 

Since then, the Christmas party 
and film have grown and grown, 
and a new after-working-hours 
firm has been organized to handle 
all the details. It is called the Re- 
pulsive Films Division of Haldave 
Enterprises, the brainchild of co- 
producers Harold Stanton and 
David Doyle, who are otherwise 
occupied in more mundane jobs 
as Bay State VP’s. 

A memorable Haldave produc- 
tion included a scene showing one 
of the firm’s feature players (and 
an old friend), Lowell Thomas, 
seated before a massive film script. 
As the film progresses on other 
funny matters, the camera keeps 
cutting back to the more and more 
perturbed Thomas still reading the 
script and disgustedly throwing 
the pages on the floor. Upshot: 
the final scene shows script paper 
strewn around the room and a foot 
high, while Lowell Thomas says, 
“This is the worst stuff I’ve ever 
read—must have been written by 
Ed Knowlton. There’s only one 
decent page in the whole script.” 
And this page, as he holds it up, 
just reads “Merry Christmas.” 
(Ed Knowlton, of course, is Bay 
State’s crackerjack Script Director. 

Othe: “stars” who have taken 


Films Aimed to. 
WIN Audiences & 
GET RESULTS...: 


CW 


PRODUCTIONS, INC. 
1037 Woodland Drive + Glenview 
Phones: PArk 9-011, JUniper 


BUSINESS SCREEN MAGAZINE 


| 
gy | 
\ 
\\ 
\ \ \ 
é | I} | 
PAL, 
WSs 
5 fe \ + 
‘ # 
| 
| 
4 
oy 
4 
4 
7 (pk 


part in the holiday film epics have 
been Bob Hope, Arthur Godfrey 
and Roy Rogers. 

Sponsors, as well, get the nee- 
die from Haldave Enterprises. 
Good client Lestoil’s excellent 
cleaning preparation was shown as 
making dirty clothes not clean but 
disappearing entirely in a massive 
evaporation. 


* 


Indiana University Issues 
Film on Sound Recording 
ye A new instructional film, Sound 
Recording for Motion Pictures, has 
been released by the Audio-Visual 
Center, Indiana University. The 
10-minute 16mm production illus- 
trates basic problems of recording 
sound and suggests techniques for 
the solutions. 

The film considers three basic 
problems of recording sound on a | 
location not designed as a sound 
studio. The problems are (1) 
choice and placement of the micro- 
phone, (2) acoustical treatment of 
the area, and (3) elimination of 
unwanted sounds. 


Sound Recording for Motion 
Pictures shows a soundman survey- 
ing a location to be used for re- 
cording and the elements he must 
consider before the crew is ready 
to record. To illustrate microphone 
placement and the proper type of 
microphone for each situation, sev- 
eral situations are depicted. 

The film demonstrates tech- 
niques used to acoustically treat a 
location to be used for sound re- 
cording. It also discusses the merits 
of porous materials and the elimi- 
nation of unwanted sounds that 
might be picked up during the re- 
cording session. Emphasis is placed 
on physical properties that might 
cause excessive reverberation or 
unintelligibility. 

Prints are available in both color 
and black and white from the 
Audio-Visual Center, Indiana 
University, Bloomington, Indiana. 
The prices are $100.00 for coior 
and $50.00 for black and white. 


PRODUCTIONS, INC. 
1037 Woodland Drive + Glenview, III. 
Phones: Park 90011, JUniper 3-0011 
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newest name in 16mm sound projectors 


PRODUCTION REVIEW 


Here is the quietest running 16mm sound pro- 
jector ever built. Noise level is reduced to the 
point where it never distracts audience attention. 
But that’s not all. 

The new Kalart/Victor increases light output 
by at least 12°, thanks to a redesigned shutter. 
It accepts a 1200 watt lamp for even more light 
on screen. Sound quality is magnificent. A 15 
watt amplifier, audio-engineered for greater power 
and low distortion, results in sheer listening 
pleasure. Entirely new in projector setup is the 
Kalart/ Victor door-mounted speaker. It can be 


Victor Animatograph Corp., Div. of Kalart 


PLAINVILLE, CONNECTICUT 


Shhh... New Kalart/Victor Is So Quiet You Barely Hear It Run 


left closed on the projector while running—or 
detached and placed next to the screen. Still 
picture projection is vastly improved. Stills are 
five times brighter, with special glass heat filters 
provided as standard equipment. Maintenance is 
greatly simplified, too. Lubrication is required 
only once a year. Built-in oil reservoir holds 
enough oil to Jast for 1000 hours—or a year of 
heavy use without refilling. 

Hear—and see—the new Kalart/Victor Model 
70-15 yourself. Ask your authorized 
Victor Dealer for a demonstration soon. 


FREE BOOKLET 


Answers all your questions 
about the new Kalart/ Victor. 


Send for your free copy today. 
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* SINCE 1945 «+ 
FILM PRODUCTION 


SERVICES 


For Real Quality in 


Film Services: 


COLOR: 16/35mm 
* color prints 
* reduction printing 
* 16mm internegatives 


BLACK & WHITE: 16/35mm 


* daily processing of negative 
and positive film 


printing, 16/35mm 
reduction printing 


plus 


Hot Press Titles 
Editing 
Conforming 

Film Cleaning 
Edge Numbering 
Fine Grains 


Recording Services: 


* Sound transfers to and from 
discs, tape, magnetic and op- 
tical film (for motion pictures 
and slidefilms; radio and TV 
production). 


Professional and Studio 


Equipment Sales: 


* Dealers for professional cam- 
era, audio, editing and studio 
equipment manufacturers. 


consult 


FILM SERVICES 


INC. 


AFFILIATE COMPANY 
RECORDING SERVICES 
AND SALES COMPANY 


Professi t Sales) 


113-119 W. Hubbard 
CHICAGO 10, ILLINOIS 
Phone: SUperior 7-0735 


Encouraging Aid for Higher Education 


“Education Is Everybody's Business” An Appeal to Citizens 


737 college university 
presidents have ordered a new 
fund-raising tool, a 17-minute ani- 
mated color motion picture, Edu- 
cation Is Everybody's Business. 
The film was released at a special 
showing for press, television, and 
education representatives, Febru- 
ary 26, in New York. 

The film has been prepared as 
a public service by the Council for 
Financial Aid to Education as 
part of its program to help stimu- 
late widespread citizen support of 
America’s colleges and universi- 
ties. It was underwritten by a 
$100,000 grant from the Mutual 
Benefit Life Insurance Company 
and produced by John Sutherland 
Productions, Inc. 


Encourages Voluntary Aid 

The Council, which began op- 
erations in 1953, was founded by 
businessmen to encourage the 
widest possible voluntary support 
of America’s institutions of higher 
learning. Its program has been fi- 
nanced by four major general wel- 
fare foundations: the Carnegie, 
Ford, Rockefeller and Sloan foun- 
dations. 

Showing the dramatic changes 
since the turn of the century in 
America’s economic and social 
life, the film emphasizes the im- 
portant role of higher education in 
providing the essential training, re- 
search and specialized services. 
The critical national and educa- 
tional requirements of the next 
decade are projected and various 
measures for obtaining public and 
private support are suggested. 


Compare These Sad Totals 


Indicative of the challenge and 
the need for active support the 
film cites America’s expenditures 
for tobacco—$6 billion, liquor— 
$9 billion, gambling—$22 billion. 


ENGINEERING PROJECTS + 


PRECISION 


INDUSTRIAL STUDIES + 


but only $4!% billion for higher 
education. 

A national television premiere 
of the film was presented Febru- 
ary 28 on the ABC network’s 
Bishop Pike program. According 
to Frank H. Sparks, president of 
the CFAE, widespread public dis- 
tribution of the film (through As- 
sociation Films, Inc.) will become 
effective in May after the college 
presidents have had full opportu- 
nity to use the film in cultivating 
their alumni and other constitu- 
encies. To encourage as wide a dis- 
tribution as possible for this work, 
color prints of the 17-minute film 


Frank H. Sparks, president of the 
Council for Financial Aid to Edu- 
cation. (Business Screen Photo) 


What does the future hold for bright youngsters? A film scene. 


are being sold for only $65 each. 


A Sutherland Production 


The film was previewed in Janu- 
ary in its work-print stage by some 
400 college presidents and repre- 
sentatives of college alumni and 
public relations associations and 
received unanimous acclaim, ac- 
cording to CFAE. 

The producer of Education is 
Everybody's Business, John Suth- 
erland, is widely known for his 
public information and education 
films, the CFAE pointed out. & 


GROWTH PHENOMENA + ACTION PATTERNS 


TIME LAPSE 


SPECIALISTS 


expert use of the finest... 


3636 CLAY STREET 


MOTION 
| PROCTOR JONES Pictures tia 


Offer Teen-Agers Slidefilm 

on Cigarettes vs Cancer 

vy Showing junior and senior high 
school students facts about the re- 
lationship of cigarette smoking to 
lung cancer is the objective of a 
new sound slidefilm released by the 
American Cancer Society for 
school use. 

The color slidefilm, titled To 
Smoke or Not to Smoke? presents 
the results of research studies and 
explains how injurious substances 
in cigarettes affect normal func- 
tions of the lungs. An ACS state- 
ment introducing the subject states: 

“In noting the growing serious- 
ness of lung cancer as a cause of 
death and today’s low cure rate by 
surgery, (the subject) emphasizes 
that the best preventive measure 
is the individual decision not to 
smoke.” 

The color slidefilm is available 
in a package kit which includes the 
filmstrip, a 15-minute 33!,, rpm 
record, a Teacher’s Guide, sample 
copies of a student pamphlet and 
a bulletin board poster. Literature 
may be obtained in quantities from 
the Society and prints of the sound 
slidefilm are made available free. 
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STANDARD OIL 


AGAIN! 


Here we go, growing again. 


Behind us solidly, the continued confidence 
of wonderful clients we've been proud to 
serve for thirteen years. 

Ahead of us surely, the prospect of better 
work and the greater growth it will 

earn because around us now are the new, 
modern facilities to make that better 

work possible. 

Every inch of space in our new studio 
building, every piece of new equipment, 
every detail of design and construction has 
been specifically planned to give your 

films the quality of sound and picture you 
always thought they should have. 

You see, that’s how we grow... by 
helping you achieve the results you 

think you should have. 


DALLAS JONES PRODUCTIONS, INC. 


430 W. Grant Place 
BUckingham 1-8283 
Chicago 14, Illinois 
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Above: officers and guests at Canada’s association meeting (| to r) were 
Graeme Fraser; president-elect Gerald Kedey; Mrs. Spencer Caldwell; 
Dr. Andrew Stewart; retiring president Spence Caldwell; Mrs. Kedey; 


Eugene Hallman and Mrs. Hallman. 


Canada’s Producers Hold Annual Meeting 


Gerald Kedey Succeeds Spence Caldwell as Association's Head 


‘YERALD S. KeEDEY, Motion Pic- 
ture Centre Ltd., Toronto, is 
the new president of the Associa- 
tion of Motion Picture Producers 
& Laboratories of Canada. He 
was elected at the association's 
12th annual meeting Feb. 4-5 to 
succeed Spence W. Caldwell, S. W. 
Caldwell Ltd., Toronto. 
At the meeting, four new mem- 


Specializing in Top Quality 


SOUND SLIDEFILMS 


SALES COMMUNICATIONS 


(including W-I-D-E Screen) for Direct Selling, Sales 
Meetings, Distributor/Dealer Meetings, Sales 
Training; Public and Employee Relations; Educational 


Purposes. 


bers brought the total to 53, a 
record high. The new members 
are Westminster Films Ltd., To- 
ronto; Ampex American Corpora- 
tion, Rexdale, Ont.; Adfilms Lim- 
ited, Toronto, and Industrial Film 
Maintenance, Toronto. Westmin- 
ster became an active member, the 
rest associate members. 

Dr. Andrew Stewart of the Ca- 


For 


COMPLETE SERVICE 


Permanent Staff of Writers, Artists, Photographers 
and Technicians all under one roof. The Most Complete 
and Versatile Creative-Producing Organization of its 


Kind in the East. 


H. D. ROSE & COMPANY, INC. 


“THE SALES MANAGERS’ AGENCY” 


234 EAST 47TH STREET 


NEW YORK 17, N.Y. 


PHONE PLAZA 1-3035 


nadian Broadcasting Corporation, 
chairman of the Board of Broad- 
cast Governors, addressed 138 
persons at the annual luncheon. 
The CBC formerly governed 
all TV and radio in Canada, but 
now private stations are permit- 
ted in large centers. The govern- 
ment-appointed Board of Broad- 
cast Governors impartially rules 


CBC’s Dr. Andrew Stewart 


on all applications for private 
licenses. Recently licenses were 
awarded in Vancouver and Winni- 
peg, and more licenses are ex- 
pected soon in large eastern Can- 
ada centers. The board has 
ruled that by April 1961, TV 
program content must be 45 per 
cent Canadian, and by April 
1962, 55 per cent Canadian. 


Among the items the association 
will consider during 1960 are: 

1. Investigating the possibility 
of working with the Stratford Fes- 
tival, Stratford, Ontario, to de- 
velop something of mutual inter- 
est on films. 

2. Conducting a survey of 
types of insurance which member 
companies use. 

3. Starting a collection of case 
histories and statistics to prove 
the value of the motion picture 
medium in Canadian marketing, 
public relations, education, and 
television. 

The association intends to es- 
tablish liaison with new private 
television stations in Canada to be 
as helpful as possible. 


Panel on “Urgent Ideas” 


In addition to regular business, 
there were workshops conducted 
by committees, and one afternoon 
was devoted to a panel on “Urgent 
Ideas.” Arthur Chetwynd was 
moderator. Speaking about their 
specialties were Caldwell, financ- 
ing and teleseries; Ralph Foster, 
videotape, and Graeme Fraser, 
selling sponsored films. 

Besides Kedey, the association 
elected two vice presidents and 
seven directors. Frank Young re- 


Serving Such Clients as: 


“IBM, GENERAL FOODS (Various Divs.) SALES — 
JELLO — POST CEREALS —- MAXWELL HOUSE — 
INSTITUTIONAL PRODUCTS, LEVER DIVISION — 


PEPSODENT & LEVER FOODS DIVISION, SOCONY 
MOBIL, NESTLE, DUKANE CORP., BALLANTINE 


BEER, LICENSED BEVERAGE INDUSTRIES INC.,_ 
REVLON, INC., WALLACE LABORATORIES DIV. OF 
CARTER PRODUCTS, INC., McKESSON & ROBBINS, 


NATIONAL WHOLESALE DRUGGISTS’ ASS‘N., 


WYETH LABORATORIES, HOME INSURANCE COM. 
PANY, ESSO, MUTUAL OF NEW YORK, NATIONAL 
LIFE INSURANCE CO., PROVIDENT LIFE INSURANCE 


CO., WORTHINGTON, RADIO ADVERTISING 
BUREAU, NEHI, PETERS-GRIFFEN-WOODWARD, 
MONROE CALCULATING MACHINE CO., ROYAL 


McBEE CORPORATION, VALSPAR CORPORATION, 
A. & M. KARAGHEUSIAN, INC., HUNTER DOUGLAS 
DIVISION — BRIDGEPORT BRASS COMPANY, 


BURLINGTON MILLS, ANSCO, CLUETT, PEABODY 
& CO., INC., EASTMAN CHEMICAL PRODUCTS, 


MARTEX TOWELS, MONTGOMERY WARD, R. J. 
REYNOLDS CO., LORILLARD, RAYBESTOS DIVISION, 


AMERICAN-STANDARD, THERMOID COMPANY, 


YALE & TOWNE MFG. COMPANY, NEHI-ROYAL 


CROWN COMPANY, AIRKEM CORPORATION, 


BUSINESS 


VARIOUS ADVERTISING AGENCIES. 
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Retiring prexy, Spencer Caldwell 
(left) hands over duties to his 
successor, Gerald S. Kedey. 
mained as secretary-treasurer. 

Henry Michaud, Omega Produc- 
tions, Inc., Montreal, was elected 
first vice president, and John T. 
Ross, Robert Lawrence Produc- 
tions (Canada) Ltd., Toronto, 
second vice president. 


New Directors, Chairmen 

Directors elected were B. J. 
Bach, Cinesound Limited, To- 
ronto; Alasdair Fraser, Crawley 
Films Limited, Montreal; E. W. 
Hamilton, Trans-Canada Films 
Limited, Vancouver; Douglas M. 
Robinson, Fifeshire Motion Pic- 
tures Ltd., Toronto; A. T. E. 
(Ted) White, Eastern Film Lab- 
oratories Ltd., Halifax; Foster, 
Meridian Films Limited, Toronto, 
and Caldwell. 

The Board of Directors ap- 
pointed the following committee 
chairmen: F. R. Crawley, Taxa- 
tion & Duty Committee; Don 
Mulholland and John T. Ross, In- 
dustrial Relations Committee; Fos- 
ter, Planning & Development Com- 
mittee; Graeme Fraser, Canadian 
Film Awards Committee; Chet- 
wynd, Publicity; Henry Michaud, 
Membership, and Jim Bach, Lab- 
oratories. 

“Hands We Trust” for TV 

vy A new public-service television 
release offered by Modern Talking 
Picture Service, Inc., New York, 
is Hands We Trust. Ronald Rea- 
gan tells how a surgeon is trained 
and about his admission to a fel- 
lowship in the American College of 
Surgeons, which makes the film 
available. It runs minutes. 


FOR SALE: PRINTER 
Bell & Howell Model J. Printer, 
new lamphouse. Needs no recon- 
ditioning. Can be put into im- 
mediate production. Attractive 
Price. 

Write: Box BS-60-1B 

BUSINESS SCREEN 
7064 Sheridan Rd. * Chicago 26, Ill. 


10TH ANNUAL PRODUCTION 


RCA Victor Custom Recording covers more ground — faster — 
than any other service of its kind. Our engineers’ superior skill, 
reinforced by years of experience and the most up-to-date tech- 
niques and equipment, makes RCA Victor the constant leader 
in the field. 


RCA Victor also supplies the most extensive library of musical 
selections for slide films — at no extra cost. First quality record- 
ing, careful’ handling, and fast delivery go hand-in-hand with 
every order. 


Have RCA Victor Custom Record Sales provide you with its 


REVIEV 


famous “one-stop” service — recording, editing, pressing, and 


shipping — for greater quality, economy, and results! 


RCA VICTOR CUSTOM RECORD SALES «td 


New York 10, 155 East 24th St... 

Chicago 11, 445 N. Lake Shore Drive 
Hollywood 28, 1510 North Vine Street. . OLdfield 4-1660 
Nashville 3, 800 17th Avenue, South .... ALpine 5-669f 
In Canada, call Record Department, RCA Victor Company, Ltd., 225 


MUrray Hill 9-7200 
WHitehall 4-3215 


Mutual Street, Toronto, Ontario; 1001 Lenoir Street, Montreal, Quebec 


: 
When you produce your next slide film, 
~remember...RCA VICTOR SOUND fy 
| 
| 
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Sponsored by Allis-Chalmers 
Distributed by the National Safety Council 


Emphasizing the concept that 


safety must be a family effort, 


this film has with it a complete 


program of corollary aid, such as 


banners. posters, and recall 


devices. 


“The Zucta™ 


| Sponsored by The Clark Equipment (‘om- 


vany, Construction Machinery Division. 
| 


Available from Pilot Productions. Produced 


in cooperation with the Construction Section, 
National Safety Council. 


A unique approach to molivating 


operators in the sale handling of 


construction equipment. 


| 


BN CORBOQORATE DOD 


1819 Ridge Avenue + Evanston, Illinois + 


BRoadway 3-4141 


“Euergwhere... All theTime™ 


vy With the rapid advances in the 
medical profession throughout the 
world, and the increasing number 
of films produced, the interna- 
tional exchange of medical films is 
more important than it ever has 
been. In many countries medical 
film societies have been organized, 
Ralph P. Creer, director of medi- 
cal motion pictures and television 
for the American Medical Associa- 
tion, said. 

At the Second World Confer- 
ence on Medical Education last 
fall, Creer urged delegates to form 
an “international film society” to 
speed up the exchange of medical 
films. He urged medical organi- 
zations to push for elimination of 
red tape in clearing films through 
customs agencies in order to stim- 
ulate the international flow of 
medical films. 


American Dental Association 
Films Story of the Profession 
yy One of the most comprehensive 
recent films was the story of the 
dental profession. The American 
Dental Association film, Pattern 
of a Profession, was produced by 
Dynamic Films, Inc., for public 
showing. Its purpose was to elimi- 
nate many of the public’s erro- 
neous concepts of the dental pro- 
fession and to create an accurate 
image. 

Released on the ADA’s centen- 
nial, the film was a documentary 
survey of midcentury dentistry. 
It explored the profession’s back- 
grounds, ethics, current research, 
and special achievements. 

The 51-minute color production 
began with re-enactment of Dr. 
Horace Wells’ failure to present 
his discovery of anesthesia to phy- 
sicians in 1845. Another se- 
quence, a visit to several major 
dental schools, sought the answer 
to, What must a dentist know? 
Also, there were sequences ex- 
ploring dental research, showing 
how the public health dentist 
serves the community, and explain- 
ing that the dentist is a professional 
man who works through profes- 
sional societies. In the final se- 
quence, the film showed how chil- 
dren suffering from disfiguring 
handicaps were brought to health 
and happiness through the love 
and dedication of Dr. Herbert 
Cooper of the Lancaster Cleft 
Palate Clinic. 


vy In the medical films released 
during 1959, there was a notable 


The Medical-Dental Picture During °59 


International Exchange. Useful New Films Were Highlights 
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focus on mental health. A World 
Alone, a 30-minute color film pro- 
duced by Gerald Productions 
under the supervision of the Men- 
tal Health Education Unit of 
Smith Kline & French, depicted 
the loneliness of mental patients 
in a typical mental institution— 
the dilemma of patients hampered 
by inadequate facilities and too 
few personnel. 

The film was an unusual blend 
of abstract and documentary. 
Cameras followed patients’ activi- 
ties both inside and outside the 
buildings at Cleveland State Hos- 
pital, where the documentary por- 
tions were filmed. Eric Sevareid 
narrated the film. 


Pharmacologic Approach to 
Mental Health Is Pictured 

vy Another mental health film, but 
with a different slant was produced 
by Sherman H. Dryer for Lakeside 
Laboratories, Inc. This film, A 
Pharmacologic Approach to the 
Study of the Mind, was about the 
use of chemicals to diagnose and 
treat mental illness. 

Using a “Person to Person” 
technique, the film covered theo- 
ries and clinical findings by author- 
ities in the field of psychochemistry. 
The first part of the film reviewed 
the use of hallucinogenic agents, 
and the second part, the clinical 
evaluation of monoamine oxidase 
inhibitors. 

The rehabilitation of patients 
(CONTINUED ON PAGE 84) 
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Charles Palmer, Executive Producer 
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CUSTOM DESIGNED 


LIVE ACTION 
ANI MATI ON 


TV Film 
Industrial Films 
Slidefilms 


FILM PRODUCTIONS, INC. 1600 BROADWAY, NEW YORK 19, N. Y. 
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FOR PRODUCERS 

OF VISUAL SELLING 
IN MOTION PICTURES 
SLIDE FILMS 

TV COMMERCIALS 


inc 


offers a complete production service 


animation 
slide tilms 
titles 
telops 

flip cards 


lettering 
layout 

maps 
backgrounds 
retouching 


color correction of 
packaged products 


a wide 
assortment 
of type for 

hot press titles 


type catalogue 
on request 


421 WEST 54TH STREET, NEW YORK 19,N.Y. 
PLAZA 7-1525 


A-V at Chicago’s New Exhibition Center 


ges LATEST in a “dream” au- 
ditorium with full facilities for 
stage productions and every kind 
of audio-visual facility will be a 
prime feature of Chicago’s new 
Exhibition Center, scheduled for 
completion in November. 

Located on the lake front, just 
a few minutes from the Loop, the 
exhibition hall will provide more 
than 300,000 square feet of ex- 
hibit space, meeting rooms of all 
sizes, restaurant areas, a lakefront 
promenade deck, and a 5,000-seat 
auditorium described as the most 
advanced in the world. 


Well-Equipped Auditorium 

Facilities in the auditorium will 
be provided for showing motion 
picture films in 70mm, 35mm, and 
16mm, plus slides and filmstrips 
from 2” x 2” t© 3° = 7”. The 
auditorium sound system is de- 
signed to accommodate up to five 
channels of binaural or monaural 
sound, and will handle up to 32 
microphones plus simultaneous in- 
jection from records, tape, or film. 

For live shows, there is a 90’ x 


52’ stage plus a hydraulic-lift or- 
chestra pit big enough to accom- 
modate a 100-piece orchestra. A 
complete lighting system with maxi- 
mum flexibility is included in the 
plans. 

Master Projection Control 

Projection services are provided 
from a master control room sus- 
pended beneath the mezzanine at 
the center rear of the theater. All 
film projection, audio-visual, and 
lighting controls are located here. 

A 500-seat assembly hall has a 
permanent 46’ x 18’ stage and is 
equipped with motion picture, 
slide, and slidefilm projection facil- 
ities. 

Fourteen meeting rooms, rang- 
ing in size up to 800 seats, are all 
equipped to handle portable 
screens and projectors, and are all 
fully wired for sound and public 
address inputs. 

Army Engineers Sponsor 
Film Story of Great Lakes 
ve Men, Ships, and Great Lakes, is 
the title of a new 16mm color & 


with lmaginotion 
AL DUNN STUDIOS 


sound motion picture completed 
for the U. S. Army Corps of Engi- 
neers by Capital Film Service, 
East Lansing, Mich. 

The production was well over a 
year in the making. James Lewis’ 
scenario concerns the build-up of 
shipping on the Great Lakes and 
inland waterways system, the need 
for deeper channels and _ better 
dock facilities, and the work being 
done by the Corps of Engineers to 
accommodate these needs. 

Animated sequences portray the 
geological history of the lakes and 
channels, leading to their present 
value as avenues of commerce into 
the heartland of the United States 
and Canada. 


Industry, Scenic Sequences 

Dramatic sequences portray the 
operation of drill boats and blast- 
ing procedures, the Mesabi iron 
ore range, unusual shots of Niagara 
Falls, and a host of scenic views. 

Construction scenes portray the 
work done along the St. Lawrence 
Seaway, and included is a sequence 
of the Royal Yacht Britannia car- 
rying Queen Elizabeth II and 
Prince Philip to join President and 
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Mrs. Eisenhower for the Seaway 
dedication ceremonies. 

Skyline shots of the great cities 
along the Seaway and the Great 
Lakes, including Detroit, Chicago, 
Milwaukee, and Buffalo, plus 
dramatic motion pictures of the 
harbors and of loading operations, 
and the launching of great new 
Lakes vessels help show the im- 
portance to business and industry 
of the waterways projects. 


Lakes Serve Inland Waters 

Animated sequences show the 
relationships of the Great Lakes 
to America’s inland waterways 
system, and the drama of the jour- 
ney from the Mississippi up 
through the Illinois Waterway to 
Chicago. 

The film is suitable for either 
group educational or entertainment 
use at all levels. Copies are avail- 
able from the Office of Chief 
Technical Liaison, U. S. Army 
Corps of Engineers, North Central 
Division, Chicago, Ill., or through 
Capital Film Service, East Lans- 
ing, Mich. hy 
Modern Issues New Edition 
of Technical Film Catalog 
ve Specialized motion pictures 
about new products, advanced in- 
dustrial processes and cost-saving 
techniques are listed in a new re- 
vised edition of the “Business and 
Professional Film Catalog” just 
published by Modern Talking Pic- 
ture Service. Subjects include re- 
search and development, modern 
steelmaking, plastics, die-casting, 
infrared spectroscopy, compressed 
air power applications, forging and 
grinding techniques and other sub- 
jects useful in fields such as archi- 
tecture, civil engineering, con- 
struction, the metal trades, the 
chemical and petroleum industries. 

The films are available on free 
loan to technical groups, univer- 
sities, business and professional 
audiences and other groups with 
specialized interests. Copies of the 
illustrated catalog are available 
from Modern Talking Picture Serv- 
ice, 3 East 54th Street, New York. 


Use FilMagic All Ways! 


—FilMagic Cloths Hand-Clean Films, Records. 
—FilMagic Tapes for Film Cleaning Machines. 
—FilMagic Pylon Kits for Tape Recorders. 
—FilMagic Pylon Kits for 16mm F PR 
JECTORS. 


—Get Best Results With FilMagic Silicones! 


MANUFACTURED & GUARANTEED BY 


THE DISTRIBUTOR’S GROUP, INC. 
204 FOURTEENTH STREET, N.W. 
ATLANTA 13, GEORGIA 
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Find out how an unusual new Lease-Purchase 
Plan enables your company to lease brand new 
Bell & Howell 16mm Filmosounds, world’s most 
widely used sound projectors. Lets you put them 
to work in your sales program. Provides you 
and your sales force with training and service 
through the nation’s largest group of audio-vis- 
ual representatives. Gives you an option to buy, 
with lease fees applying towards purchase .. . 
or return without obligation. For complete in- 
formation, ask your secretary to mail the coupon. 


Bell Howell 


»> FINER PRODUCTS THROUGH IMAGINATION 


Bell & Howell NAME 4 
7108 McCormick Road 5 

Chicago, Illinois COMPANY. 
Gentlemen: oh 

Please send me complete information , AS i 
on the new Bell & Howell Filmosound & 

Lease-Purchase Plan. CITY ZONE STATE | 
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La Belle... 


AUDIO-VISUAL 
its BEST! 


A new approach to sound-slide 
film projectors—no records—no 
tape threading—simply slide in 
the cartridge and go. Continuous- 
ly and automatically, the story 
you so proudly produced is pre- 
sented as your customers want it 
brilliant pictures—-high fidelity 
sound, 
Now unleash bold new ideas for 
punch and drama, supported by 
sound effects for fresh, wide- 
awake interest. Silent signal com- 
mands a new picture to appear 
. . in perfect synchronization 
to the sound. 


La Belle “Tutor” 
with tape cartridge 
‘also available in reel type tape ) 


See and hear a La Belle “Tutor” 
...a convincing salesman of itself 
that can be an enthusiastic sales- 
man for your work ... and your 
client’s best salesman! 


La Belle Maestro makes more and 
more friends because nowhere 
ean you see and hear a finer slide- 
sound projector with so many ex- 
clusive features—capacities up to 
150 slides—silent signal changes 
slides automatically and instan- 
taneously for “actionized” effects 
without streaking, glare, or 
blanks. Be the master of your 
story—not the servant to limited 
capacity automatics. 


Get the facts on La Belle 
range for demonstration. 


La Belle Industries, Inc. 
Dept. B 
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-we begin a third decade with a look at 


The Year When Business Screen Was Born 


That Was Back in “38 and Remember These Familiar Names? 


W: WERE LOOKING through 
the first issue of BUSINESS 


SCREEN the other day .. . It was 
published on the Ist of Octo- 
ber, 1938. Although it may some- 
times be thought that business 
films first came to full fruition as 
a result of World War Il man- 
training experience, it is interesting 
to remember that business films 
were in a healthy shape, indeed, in 
1938. 

On page two of this first issue, 
Caravel Films was advertising that 
it was “geared to reach one cus- 
tomer or 20 million” and the list 
of its 1938 clients printed on a 
panel on the left was mighty im- 
pressive. It included not a few 
big-time customers that Caravel 
(Transfilm-Caravel, that is) is still 
serving today. 

In that first issue we printed 
well-wishing letters from Oldsmo- 
bile, Canadian Industries, Dicta- 
phone, National Biscuit, Caterpil- 
lar Tractor, Eli Lilly, Dennison 
Mfg., Associated Wool Industries, 
National Association of Manufac- 
turers, U.S. Department of Inte- 
rior, and Mrs. Ed Schultz, editor 
of the Clarksville, Ark. Herald- 
Democrat, who told of her delight 
in seeing a fine cooking picture at 
the local Strand Theatre called The 
Star in My Kitchen. We like to 
think the Strand may still be show- 
ing good cooking films—modern 
style. 

Bell & Howell, on page three, 


was announcing the new model 138 
Filmosound projector for “Theatre- 
Quality Shows.” Which reminds 
us that we saw an old model 138 
operating a short time ago, and it 
still looked and sounded pretty 
good. 

Bristol-Myers was showing chil- 
dren why they should brush their 
teeth in a color cartoon, Boy Meets 
Dog, in 1938, just as they are 


doing the same thing today in an- 
other color cartoon, The Day That 
Susie Lost Her Smile. 

On page five, we find Wilding 
Picture Productions showing an 
illustration of the George Wash- 
ington Bridge. “Created by Master 
Builders,” the headline says, and 
the copy explains how Wilding 
bridges the gap. And Wilding is 
still doing it, too, as one of the 
largest film production firms in 
the industry. 

Da-Lite Screen offered a free 
Screen Data Book in a coupon on 
page seven. We think they must 
have got some good replies, for 
Da-Lite is still in BUSINESS SCREEN 


AWARD-WINNING 
IMAGINATIVE FILMS 
VOUCH FOR OUR 
PAST PERFORMANCE. 
MAY WE FILM YOUR 
STORY IN THE 

NEAR FUTURE? 


frank 


1842 BRIARWOOD RD., N.E. ATLANTA 6, GA. willard 
productions 


MELROSE 4-2433 


BUSINESS 


regularly (see page 188) 22 years 
later. 

Modern Talking Picture Service, 
on page 12, pointed a finger at its 
emblem, “any place—any time,” 
and called the emblem “the sign 
of good showmanship.” Modern 
was born when sound films were 
usually called “talkies” and there 
weren't anywhere near enough pro- 
jectors to go around, so Modern 
had a big projector service going. 
Now almost everyone has a 16mm 
projector on hand, or can locate 
one nearby. 

Harvester Made Film History 

Pages 14 and 15 reach way back 
to show how the up-to-date film 
techniques of 1938 had their ori- 
gins in 1911. International Harves- 
ter was the subject of the story. 
Harvester used films successfully 
in 1911, 1938, and does today. 

Just as United States Steel and 
its fine film Rhapsody of Steel (by 
John Sutherland Productions) is 
big news in 1960, so it was in 
1938. Men Make Steel, in Techni- 
color, was just about the biggest 
picture going. Roland Reed made 
it and carried two pages of four- 
color pictures about it. 

Jam Handy’s First Ad Page 

The Jam Handy Organization's 
first full page advertisement in 
BUSINESS SCREEN was on page 26, 
and it promoted a new film called 
Selling America, based on inci- 
dents in the life of Benjamin 
Franklin. The 161st ad in this 
continuous series can be found on 
our back cover in this issue and it 
is equally provocative. 

Audio Productions—a _ leading 
production firm in 1938, as today, 
announced that it was the first pro- 
ducer in the East with a Techni- 
color camera. Audio was then in 
production on films for General 
Motors, American Telephone & 
Telegraph, Cast Iron Pipe Asso- 
ciation, DuPont, Ethyl, Public 
Service of New Jersey, and West- 
ern Electric. 

These Were the Films of ’38 

Current and choice in 1938 
were such films as Daylighting the 
Padres Trail (Southern Pacific 
R.R.—Castle Films); Diesel—the 
Modern Power (General Motors 
—Audio Productions); The 
Chance to Lose (Plymouth—Wild- 
ing Picture Productions); Heat and 
Its Control (Johns-Manville—Car- 
avel Films); and Selling America 
(Frigidaire—Jam Handy Organi- 
zation). 

We ran a big feature on a new 
film in 1938 called Husbands Are 
(CONTINUED ON PAGE 82) 
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Mr, 


Wondse Carlisie 
1600 Broadway 


New York, New York 


to eo 
did in Producin Our 
Ware; Sales Lead 


er of the "60's, 


° Sales 
°nsumer Products 


the 
creative motion 
ane your next film one 
pay off. 


INC. 
UNPHY, 
SEL, CARLISLE & D 

WONDSEL, 


fete) 
E 7-16 
CIRCL 

-¥. 

NEW YORK 19, N 
DWAY - 

BROA 

1600 


e 
-off is in th 
ses 
CONTINENT, Can Com PAY, 
- PAPER CONTAINER Division 
7o PARK STREET 
Monterare N. J. | 
: January 28, 1960 
var 
& Dunphy 
| 
Dear Mr, Wondse) ; 
All of US here at Bondware woul nd 
You for the Very fine j 
Product Story film "Bond 
We found the totally €ffective in PreSent ing 
. initially Our Complete marketing Story to our Nationa) 
= food broker Sales force, Since then, it has been 
Shown to merchandisers and buyers Of our Products 
throughout the Country with €Xcellent results, We ©xpect 
to be able to °aPitalize this °°ntinuoys uSe of the 
film *hroughout all of 1960, 
We are looking forwarg to Working again With yourselr 
4nd your €XCellent Staff at Wondse) Carlisle Dunphy, 
| 
Cordial}, 
Cc tinenta) Can 
/ 
DT x. S 
Mar 
| 
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Top Quality 
TV Commercials 
Educational 
Sales Training 
and Industrial 


Films 


Thirty- three years 


of professional 
experience together 
with completely 
integrated studio 
and laboratory 
Jacilines plus 
top-flight personnel 


Chicago Film Studios 


56 East Superior Street 
CHICAGO 11 
Phone WHitehal! 4-6971 


The Year When Business Screen Was Born 


(CONTINUED FROM PAGE 80) 
Good for Something, produced by 
Wilding Picture Productions and 
sponsored by the Coolerator Com- 
pany. Coolerators—it seems hard 
to remember—were ice-boxes— 
not the electric kind, but ones 
where the ice-man cometh and put 
the ice in by hand. According to 
H. C. Beresford, advertising man- 
ager, the film sold more Coolera- 
tors than any other promotional 
methods they had ever used. Local 
ice-men were wildly enthusiastic. 
The film cost $40,000, incidentally. 

Standard Oil of Indiana was a 
big film user. Posters were up in 
service stations all over the Mid- 
dlewest announcing “Coming— 
Stan—the new Hollywood Talking 
Picture.” This film was road- 
showed to open-air audiences with 
much success. 

A Pioneer in Distribution 

The YMCA Motion Picture Bu- 
reau, which soon hatched into 
Association Films, Inc., advertised 
on page 50 that it had been pro- 
viding a cooperative film distribu- 
tion service for national advertisers 
since 1911. The oldest film dis- 
tribution company, and still one 
of the biggest and best. 

The William J. Ganz Company, 
now part of the Institute of Visual 


Communications, had an ad spot- 
lighting a film that had carried a 
vital message to 8,000,000 people. 
The same company now often 
reaches the same number of people 
with one film in a few weeks. 
Other advertisers in Volume I, 
Issue 1 of BUSINESS SCREEN were 
the Pathescope Company, Preci- 
sion Film Laboratories, Alexander 
Film Company, Roland Reed Pro- 
ductions, Raphael G. Wolff, Inc., 
the Ampro Corp., Loucks & Nor- 
ling Studios, Chicago Film Studios, 
and others. ye 


sounds for the screen 
Tom Valentino's Major 
Library Has All of Them 


vy Thomas J. Valentino produced 
the sound effects for the original 
production of Elmer Rice’s play, 
“Street Scene,” thirty years ago. 
He’s still doing a nice business in 
the legitimate theatre, but his back- 
ground music and sound effects 
service to the film industry has far 
outgrown this theatrical phase. 

As producer and distributor of 
Major Records, Valentino is set up 
to provide music and sound effects 
to meet almost any need from a 
comprehensive library for TV com- 
mercials, documentaries, sound 


slidefilms, sales presentations, in- 
dustrial films, newsreels, live radio 
and TV shows, and sales displays. 


It’s Selection That Counts 

Working on the theory that what 
is needed is not necessarily a lot 
of mood music, but rather the right 
selections, Valentino draws on the 
resources of his own memory, 
claiming that he is familiar with 
every item in the library. In addi- 
tion to straight library services, he 
offers consultation on the best way 
to achieve effects. 

Major Records own all copyrights 
to its own music and effects, and 
rights can be obtained by commer- 
cial producers on a per-selection or 
unlimited-use basis. 


Sounds to Fit the Mood 

A trip through Major Records’ 
titles sounds a little like an exer- 
cise in silent-picture titling. Selec- 
tions include Dramatic Suspense, 
Tread of Doom, Our Industrial 
World, Hot on the Trail, Love 
Triumphant, and Uplift Finale. 
Special selections can be used to 
suggest locale and period. Bridges, 
fanfares, closings, openings, and 
the like are available in abundance. 

The Valentino organization and 
Major Records are equipped to 
handle complete scores or single- 
cut spots, from the office at 150 W. 
46th St., New York. Wy 
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Do you have 


a story* which 
: should be told? 


ef Most organizations do have such a story. 
i Many have all the ingredients for telling 
the story ...even have industrial, training 


or documentary films in hand. 

Some hold back because they lack 
experience and facilities to organize and dis- 
tribute films efficiently. 

Our 20 years experience can make this 
important step easy and economical for you. 
We produce films. We distribute films. We 
act as consultants on film problems. 


Feel free to call on us! 


PRINCETON 


| 


| 


ILM CENTER, Inc. 


“where human interest 


joins the Public Interest” 


ADDRESS P.O. BOX 431 — PRINCETON, NEW JERSEY 


* 
“ON TARGET” is an example, It is Convair’s story of the aTLAs 1cBM. During 
January, 1960, this film was booked for showing on important TV stations 
and to over 2000 colleges, schools, civic groups and citizen gatherings. The 
entire operation is being handled smoothly, efficiently and at low cost. 
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Producing filmstrips in color? 


Your prints are only 

as good as your masters 
and your masters 
are at their best when 
we make them 


AN FERNANDO, CAL 
EMPIRE 5 


Write for new brochure & price list 


Over 10,000 Leading Buyer 


Look to Business Screen! 


Romance?... im an AXLE? 


Yes! and in Your Product, too 
When It’s Skillfully Produced! 


system 


HIGH FIDELITY 


OUR OWN STUDIOS AND 
RECORDING FACILITIES 


The Medical-Dental Picture During °59 


(CONTINUED FROM PAGE 76) 


was the subject of a 30-minute 
film released by the American 
Medical Association. Professional 
actor Tyler McVey played a doc- 
tor, and actual patients played 
themselves in Rehabilitation — 
Adds Life to Years. 

The purpose of the film was to 
demonstrate to doctors the new 
opportunities to rehabilitate hap- 
less, hospitalized patients into use- 
ful, contented citizens. 


CIBA Sponsors Telecast of 
Heart Operation on Child 


televised heart operation 
viewed by 1,253,000 persons in 
the San Francisco area was filmed 
by CIBA Pharmaceutical Prod- 
ucts, Inc., in cooperation with the 
San Francisco Medical Society 
and Stanford University. 

The 60-minute documentary, 
Open Heart Surgery, showed the 
actual operation on 8-year-old 
Tommy Hunter. It attempted to 
explain to the public the many 
complex factors in a surgeon’s de- 
cision to operate, as well as to 
show how medical and surgical 
techniques can safely and success- 


fully eradicate heart defects pre- 
viously thought hopeless. 

* 
Film Report on Fulvicin 

To give the medical field de- 
tails on a new antibiotic, Kevin 
Donovan Films produced for 
Schering Corporation the Film Re- 
port on Fulvicin. 

In the 30-minute color produc- 
tion, Dr. J. Walter Wilson of the 
University of Southern California, 
the film’s narrator and technical 
advisor, explained how griseoful- 
vin, a new antifungal antibiotic, 
acted in the body. Outstanding 
scenes were shot in color with ul- 
traviolet light showing the effects 
of fungal infections. 

The film was made available to 
medical groups. 

Videotape Political Series 

for Educational Television 

vy The first videotape program to 
be produced for the National Edu- 
cational Television and Radio Cen- 
ter is now under way at Elliot, 
Unger & Eliot, the commercial 
production division of Screen 
Gems, Inc. 

The series of seven half-hour 
shows, titled Hats in the Ring, will 


explain the process by which the 
United States nominates and elects 
its presidents. Malcolm Moos, pro- 
fessor of political science at Johns 
Hopkins University, is acting as 
lecturer-guide for the series. Inte- 
grated into his talks, as visual back- 
ground, will be film footage, stills 
and old prints of past political 
campaigns. 

Hats in the Ring will begin tele- 
casting on the NETCR’s network 
of 44 educational stations on April 
3. The Center will subsequently 
offer the series to commercial sta- 
tions, but on a non-commercial 
basis. 


* 


F&B Ships Free to Florida 


Florman & Babb, Inc., has an- 
nounced a new “Free Freight to 
Florida” policy between F&B’s 
New York offices and Florida. 

In order to provide better serv- 
ice at no extra cost, all rental 
equipment shipped to any Florida 
location by F&B will be shipped 
via free prepaid air freight. There 
will be no charge for shipping both 
ways. 

Rentals will be charged only 
during the time equipment is in 
use — no rental charge during 
transit. 


We've created successful motion pictures and slidefilms for sales, industrial, 


consumer, medical science and many other fields. For your next 


picture . . . Jack Lieb Productions has a wealth of experience in film 


making with our own complete facilities for hi-fidelity magnetic recording 


and Hollywood quality photography in 35mm and 16mm. 


Phone, write or wire us for a sample screening in your office. 


JACK LIEB PRODUCTIONS 


PRODUCERS FILM STUDIOS 


540 LAKE SHORE DRIVE 


CHICAGO 11, ILLINOIS’) 


PHONE: WHITEHALL 3-1440 
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*for information, contact 


productions 


NEW YORK DETROIT MIAMI HOLLYWOOD 
1600 BROADWAY 2301 DIME BLDG. 3143 PONCE DE LEON BLDG. 6269 SELMA AVE. 


COMMERCIAL, THEATRICAL AND INDUSTRIAL MOTION PICTURES 
SLIDEFILMS e TELEVISION € STAGE SALES PRESENTATIONS 
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C) 
_ (He invented it)* se 


ROGER WADE PRODUCTIONS, Inc. 


5 West st 46th Street * New York k 36 * Circle 5-3040 


Who knows 


— more about 


producing 
filmstrips © 
forthe © 


SALESMATE 


than 


Nobody. 


OC 


*Ralph Bell Fuller heads 
the creative department 
at 33 West 46th Street > 


— MERGER Last MonTH of 
two leading companies in two 
“industries of the future” promises 
interesting future developments in 
the fields of photography, audio- 
visual, electronics, and communi- 
cations. 

The merger, announced in mid- 
January, of Bell & Howell with 
Consolidated Electrodynamics 
Corp., Pasadena, Calif., brings to- 
gether one of the most aggressive 
photo manufacturers and a com- 
pany with leadership potential in 
data processing, advanced com- 
munications and electronics re- 
search. 


Becomes B & H Subsidiary 

Under terms of the merger 
agreement, Consolidated becomes 
a subsidiary of B&H and three 
Consolidated officers become mem- 
bers of the B&H board of directors. 
Philip S. Fogg, president and board 
chairman of CEC remains in those 
positions and becomes a_ board 
member of B&H. 

The other new directors are Dr. 
Robert F. Bacher, chairman of the 
division of physics, mathematics, 
and astronomy of the California 
Institute of Technology; and Dr. 
Frederick C. Lindwall, chairman of 
the division of civil, electrical, and 
mechanical engineering at Cal 
Tech. 


“Industries of the Future” 

Charles H. Percy, B&H presi- 
dent, described both photography 
and electronics as “industries of 
the future.” The merger, Percy 
said, will double the facilities for 
electronics research available to 
Bell & Howell. Estimated com- 
bined sales for the two firms in 
1959 were more than $100 million. 

Sales of the combined firms in 
1960 will probably run 50 percent 
consumer, 15 percent business and 
industry, and 35 percent govern- 


Bell & Howell- Consolidated Firms 


Philip S. Fogg 


ment. Combined employment will 
be in excess of 7,500. 

Percy said that in new develop- 
ments in the photographic and of- 
fice equipment fields, B&H will 
make extensive use of CEC’s elec- 
tronic research and scientific de- 
velopments. CEC, he added, is in- 
terested in application of photo- 
graphic and optical techniques in 
the future development of special- 
ized analytical, measuring, record- 
ing, and data processing instru- 
ments and electronics systems. 

“It is fitting,” he said, “that as 
we enter a new decade of tremen- 
dous technological advances, we 
combine our resources of knowl- 
edge, experience, and abilities.” 

Name Changes Announced 
for Two Eastman Color Films 
vy Two recently-introduced color 
reversal films by Eastman Kodak 
Company will have new names in 
the future. The film now known as 
SO 260 will be sold as Easiman 
Ektachrome ER Film, Daylight 
Type; SO 270 is designated as: 
Eastman Ektachrome ER Film, 


Type B. 
The “SO” names (standing for 


L ‘animation service 


FOR PRODUCERS 
complete 


¢ filmographs 
slidefilms 
animation 


480 Lexington Avenue 
New York 17, N.Y. 
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“Special Order”) were used in the 
earlier stages of product introduc- 
tion, as a working name until final 
designations were evolved. yy 


* * 


Investment Firm Sponsors 
Film on Mutual Fund Value 

vy A new 21-minute color film on 
the value of investing in mutual 
funds has been produced for busi- 
ness and civic audiences by the 
Kalb, Voorhis & Co. dealer serv- 
ice division, Washington, D. C. 

The 16mm _ sound film, How 
Green Are My Dollars, tells the 
story of three well-to-do friends 
with different ideas on investing. 
It spells out the features and ad- 
vantages of “lump sum” invest- 
ment in mutual funds as part of 
a person’s sound financial plan- 
ning. 

Kalb, Voorhis & Co. said that a 
film board of review of the educa- 
tion department of one major mid- 
western city has approved the film 
for showing at any educational 
meeting. 

The script for How Green Are 
My Dollars was written by Ferd 
Nauheim, partner in charge of 
the New York Stock Exchange's 
Washington office and editor of the 
monthly Modern Securities Serv- 
ices and other sales training mate- 
rials. 

How Green Are My Dollars 
will be distributed through local 
mutual fund dealers. It is avail- 
able to interested groups at no 
charge. 

* * 

Shows Life-Saving Method 

vy The new mouth-to-mouth meth- 
od of artificial respiration now rec- 
ommended by American Red 
Cross is the subject of a 15-min- 
ute, 16mm _ sound color film by 
Southeastern Films. 

Intended for use by small groups 
desiring to learn the new life sav- 
ing method, the film had two At- 
lanta doctors as technical directors. 
Prints are available from South- 
eastern Films, 179 Spring Street, 
NW, Atlanta, Ga. 


* 


The Film We Save 
May Be Your Own.. 


1037 Woodland Drive + Glenview, Ill. 
Phones’ PArk 9-0011, JUniper 3-0011 
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The 
care 


and feeding 
of 
ideas 


Ideas, like seeds, grow into 
4 something worth-while, 
something outstanding, only 
when sown in fertile ground and 
properly nurtured. Over the 
years, our clients have entrusted 
to us many ideas for motion 
pictures. Through the addition of 
new, original, refreshing approaches, 
the creation of unusual, interesting 
themes, adapting them to the medium 
and applying the proper techniques, these ideas 
have been developed into effective motion pictures 
that produce the results desired of them. 
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BUSINESS NEWS 


Lawrence Now 
Affiliate of RKO General, Inc. 
vv Another New York film produc- 
tion firm has come under the wing 
of a major industrial concern. 
Robert Lawrence Productions, Inc. 
has affiliated with RKO General, 
Inc., a division of General Tire & 
Rubber Company. 

This is the fifth such merger 
in recent months, following the 
Transfilm and Caravel mergers 
with Buckeye Corp.; Elliot-Unger- 
Elliot with Screen Gems-Columbia 
Pictures; and Filmways with War- 
ner Brothers. 

Another leading producer, ac- 
cording to grapevine reports, will 
soon broaden its ownership by 
floating a public stock issue. 

The Lawrence-RKO General af- 
filiation will involve no changes in 
management or personnel of either 
company. 

* 
TV Spots Total $4-Million 
at Elliot, Unger & Elliot 
vr Elliot, Unger & Elliot, the com- 
mercial production division of 
Screen Gems, Inc., produced a 
total of $4,000,000 worth of tele- 
vision commercials during 1959, 
according to a statement issued by 
the company. This is an increase 
of 80 per cent over the previous 
year’s volume and makes EUE 
one of the three largest producers 
of TV commercials in the country. 
The New York staff of the com- 
pany has been increased from 60 
to 80 full-time employees in the 
past year. 

* 
Chetwynd Films Open Service, 
Equipment Rental Departments 
vy Chetwynd Films, Ltd., Toronto, 
has announced the formation of 
two new departments to broaden 
its services to the film and TV in- 
dustry. 

The new services de- 


“sellability.” 


YOU HAVE A PRODUCT TO SELL! 
Haverland Service can sell it ! 

We’re aiming at the soaring, prosperous sixties with 

budget-minded-but skillful-productions that have built-in 


Check Our References! 


HAVERLAND !NDUSTRIAL-EDUCATIONAL-TV FILMS 


partment will be headed by James 
McCormick, production manager. 
It will offer research, story outline, 
script, editing, art, and counselling 
services. 

The motion picture equipment 
rentals department, supervised by 
Robert Brooks, offers a catalog of 
equipment available on a rental 
basis. 


* * * 


Jamieson Begins Processing 
High-Speed Eastman Films 

yx Jamieson Film Co., Dallas, Tex., 
has initiated commercial processing 
of the new Eastman 16mm high 
speed color films now known as 
Ektachrome ER types (formerly 
SO 260 and SO 270), under li- 
cense from Eastman. 

In addition to ordinary process- 
ing of the high speed films to ASA 
ratings of 160 daylight and 125 
tungsten, the firm is also offering 
forced processing to ASA ratings 
of 320 daylight and 250 tungsten, 
by special arrangement. 

Extensive testing by Jamieson 
cameramen and lab technicians 
under existing light conditions and 
a wide variety of exposure prob- 
lems went into the service, accord- 
ing to Bruce Jamieson, company 
president. Processing services are 
being offered direct to all film users 
at $5.90 per hundred feet. a 


* * 


BUYERS READ BUSINESS SCREEN 


PROFESSIONAL 
‘Help for In-Plant 
Films 


1037 Woodland Drive Glenview, 
Phones: PArk 9-0011, JUniper 3-0011 


BUSINESS SCREEN MAGAZINE 


FILM PRODUCTIONS 104 w. 76th St., New York 23 + TRafalgar 4-1300 
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Motion Picture and 
SERVICE DIRECTORY 


PUBLISHED QUARTERLY by MOTION PICTURE ENTERPRISES INC., Tarrytown, N.Y.—Phone: ME 1-4767 


More films for industry and television are produced on the East 
Coast than in any other part of the world. Listed are some of tne 
leading organizations which are the key to the success of the 
motion picture and television industry. 

For a cosaplimentary copy of the colorful 45" x 28%2’' Motion 
Picture and TV Service Directory and the accompanying classi- 
fied Hand Directory with more than 40 categories listing pro- 
ducers, agencies, laboratories, camera rentals, etc., fill out 
coupon at the bottom of this page. 


trained ANIMALS for rent 


FILM SCRAP REMOVAL 


ANIMAL TALENT SCOUTS, Inc. 
331 W 18th St., N.Y.C. CH 3-2700 
CHATEAU THEATRICAL ANIMALS 
608 W 48th St., N.Y.C. CI 6-0520 


ANIMATION 

ANIMATED PRODUCTIONS, Inc. 

1600 B'way., N.Y ©. §-2942 
JERRY ANSEL 

75 W 45th St., N.Y.C. JU 2-7771 
L & L ANIMATION 

480 Lex. Ave., N.Y.C. YU 6-9088 
PAGANELLI 

21 W 46th St., N.Y.C. JU 2-2899 
JAMES SEAMAN 

45 W 45th St., N.Y.-C. Cl 6-8944 


ALBERT SEMELS STUDIO 
165 W 46th St., N.Y.C. Cl 5-6806 


CAMERAS and ACCESSORIES 
rental - sales - service 


CAMERA EQUIPMENT CO.. Inc. 

315 W 43rd St., N.Y.C. JU 6-4120 

1335 E 10th Ave., Hialeah, Florida 
CAMERA MART. Inc. 

1845 B'way, N.Y.C. PL 7-6977 
CAMERA SERVICE CENTER 

333 W 52nd St., N.Y.C.......PL 7-0960 
FLORMAN & BABB, Inc. 


rental - sales - service 

68 W 45th St., N.Y.C. MU 2-2928 
NATIONAL CINE EQUIPMENT, Inc. 

209 W 48th St., N.Y.C. Cl 6-0348 


$.0.8. CINEMA SUPPLY CORP. 

602 W 52nd St., N.Y.C.......PL 7-0440 
6331 Holly'd Blvd., Hoily’d, Calif. 
CRAB DOLLIES 

NATIONAL CINE EQUIPMENT, Inc. 
209 W 48th St.. N.Y.C.......Cl 6-0348 
EDITING SERVICES 
LEONARD ANDERSON ASSOCIATES 
200 W 57th St., N.Y.C.........PL 7-4162 
EAST COAST EDITORIAL SERVICES 


45 W 45th St., N.Y.C. CI 6-2145 
FILM EDITING CO. 
6 E 46th St., N.Y.C. OX 7-4439 


FOTOSONIC, Inc. 

619 W S4th St., N.Y.C. JU 6-0355 
GOTHAM FILM SERVICE 

245 W 55th St., N.Y.C. JU 6-5663 
HOLLYWOOD FILM EDITING, Inc. 

630 Ninth Ave., N.Y.C. CI 6-3811 
DON JACQUES 

729 Seventh Ave., N.Y.C.....CI 5-4206 


45 W 45th St., N.Y.C. Cl 6-4030 
DAVID POLLACK 

630 Ninth Ave., N.Y.C.......CI 5-2130 
ROSS-GAFFNEY 

45 W 45th St., N.Y.C.... JU 2-3744 
L. F. SHERMAN 

630 Ninth Ave., N.Y.C. JU 2-2988 
LOU SOMERSTEIN 

45 W 45th St., N.Y.C...........JU 6-6102 
TERMINI FILM EDITORIAL SERVICE 

24S W SSth St., N.Y.C........JU 2-7873 


10TH ANNUAL PRODUCTION REVIEW 


N.Y. HYPO & SILVER REFINING 
473 Scott Ave., B’klyn ST 2-4988 


FILM TREATMENT reconditioning 


PEERLESS FILM PROCESSING CORP. 
165 W 46th St., N.Y.C. PL 7-3630 


723 Seventh Ave. N.Y.C.....CI 6-0130 
RAPID FILM TECHNIQUE, Inc. 

37-02 27th St., ST 6.4601 
STANDARD FILM PROCESSING CO. 

723 Seventh Ave., N.Y.C.... Cl 5.4°°7 


INSURANCE 


MAGNETIC TAPE—FILM STRIPING 


PROMPTING SERVICES 


FLORMAN & BABB, Inc. 

68 W 45th St., N.Y.C. MU 2-2928 
MAGNEPIX, Inc. 

10S E 106th St., N.Y.C......LE 4-6111 
MOTION PICTURE ENTERPRISES 

Tarrytown 83, N.Y. ME 1-4767 
FREDERICK F. WATSON, Inc. 

202 E 44th St., N.Y.C. MU 2-2780 


MAKE-UP 


MEHRON, Inc. 
150 W 46th St., N.Y.C. CO 5-4496 


MUSIC and SOUND EFFECTS 


CORELLI-JACOBS 
723 Seventh Ave., N.Y.C....JU 6-6673 
FOTOSONIC. Inc. 


619 W S4th St., N.Y.C. JU 6-0355 
MUSIFEX CO. 


45 W 45th St., N.Y.C. CI 6-4061 
PICTURE SCORES, Inc. 
115 W 45th St., N.Y.C..........JU 6-1845 


THOMAS J. VALENTINO, Inc. 
150 W 46th St., N.Y.C. Cl 6-4675 


JtROME J. COHEN, Inc. 
225 W_ 34th St.. N.Y.C.......CH 4-3127 


LABORATORIES — motion picture 


ASSOCIATED SCREEN INDUS., LTD. 
2000 N ‘Cliffe Ave. Montreal. 
BYRON, Inc., Wash., D.C. 


1226 Wisconsin Ave..........FE 3-4000 
DU-ART — TRI-ART 
245 W S5Sth St., N.Y.C. PL 7-4580 


GUFFANTI FILM LABORATORIES 

630 Ninth Ave., N.Y.C.......CO 5$-5530 
FILMTRONICS LABS. 

263 W S4th St., N.Y.C. JU 6-3150 
KIN O-LUX, Inc. 

17 W 45th St., N.Y.C. JU 6-1880 
KOSTER FILM FACILITIES, Inc. 

1917 N.J. Ave. Wash. D.C. LI 4-4410 
LAB-TV 

723 Seventh Ave., N.Y.C....JU 6-2293 
NATIONAL CINE LAB. 

Washinaton 17, D.C. HA 2-4333 
MECCA FILM LABORATORIES 

630 Ninth Ave., N.Y.C CO 5-7676 
PATHE LABORATORIES, Inc. 

105 E 106th St., N.Y.C. TR 6-1120 
PRECISION FILM LABORATORIES 

21 W 46th St., N.Y.C JU 2-3970 


LABORATORIES—slide film 
COLORFILM, Inc. 

Mamaroneck, N.Y. WE 3-3322 
LAB & EDITING EQUIPMENT 
rental - sales - services 

CAMERA EQUIPMENT CO.., Inc. 


315 W 43rd St., N.Y.C......JU 6-1420 
CAMERA MART, Inc. 


1845 B’way., N.Y.C. PL 7-6977 
FLORMAN & BABB, Inc. 

68 W 45th St., N.Y.C._.......MU 2-2928 
HARWALD CO., Evanston, IIl. 

1245 Chicago Ave. ......_DA 8-7070 
MOTION PICTURE RISES 

Tarrytown 83, N.Y.............ME 1-4767 


$.0.S. CINEMA SUPPLY CO. 
602 W 52nd St., N.Y.C.......PL 7-0440 
ING & Q 
rental - sales - service 
CAMERA EQUIPMENT CO. 


Inc. 
315 W 43rd St., N.Y.C......JU 6-1420 
CHARLES ROSS, Inc. 


333 W S2nd St., N.Y.C.......CI 6-5470 


SUGGESTION: — CUT OUT AND SAVE THIS PAGE FOR QUICK REFERENCE 


OPTICAL EFFECTS 


C and G FILM EFFECTS, Inc. 

1600 B'way., N.Y.C.... PL 7-2098 
COASTAL FILM SERVICES, Inc. 

321 W 44th St., N.Y.C........JU 2-7780 
EASTERN EFFECTS, Inc. 

333 W S2nd St., N.Y.C.........CI 5-5280 
FILM OPIICALS. Inc. 

421 W S4th St., N.Y.C......PL 7-7120 
K & W FILM SERVICE CORP. 


1657 B'way., N.Y.C.............CI 5-808] 
WM. L. NEMETH STUDIOS 
45 W 45th St., N.Y.C. CI 7-1676 


SCREEN OPTICALS 

333 W 52nd St., N.Y.C.......PL 7-7994 
TECHNICAL STUDIO 

333 W 52nd St., N.Y.C.......CI 5-9186 
VIDEART, Inc. 

480 Lex. Ave., N.Y.C. MU 2-236€3 


PRINT SERVICING 
distribution and storage 


BONDED TV FILM SERVICE, Inc. 

630 Ninth Ave., N.Y.C......JU 6-1030 
EAST-WEST DISTRIBUTORS, Inc. 

630 Ninth Ave., N.Y.C. JU 2-4727 
F.M.S., Inc. 

51-10 21st St., L.LC. EM 1-2463 
RADIANT FILM SERVICES 

358 W 44th St., N.Y.C. JU 2-3842 


PROJECTION EQUIPMENT 


E. J. BARNES & COMPANY, Inc. 

480 Lex. Ave., N.Y.C........... YU 6-8400 
RELIANCE SERVICE CO. 

236 W SSth St., N.Y.C. JU 6-3247 
S.0.S. CINEMA SUPPLY CORP. 

602 W S2nd St., N.Y.C.......PL 7-0440 


Directory. 


Q-TV 

630 Ninth Ave., N.Y.C.........JU 6-6466 
TELEPROMPTER CORPORATION 

311 W 43rd St., N.Y.C. .JU 2-3800 
TELESCRIPT CSP, Inc. 

155 W 72nd St., N.Y.C......SU 7-8111 


REELS - CANS - CASES 


COMPCO CORP., Chicago, III. 
1800 N. Spaulding Ave.......EV-4-1000 
MOTION PICTURE ENTERPRISES 
Tarrytown 83, N.Y. ME 1-4767 


SOUND RECORDING - TRANSFER 


CINEMA RECORDING CORP. 

45 W 45th St., N.Y.C........CI 5-2467 
FINE RECORDING, Inc. 

118 W S7th St., N.Y.C.......CI 5-6969 
KOSTER FILM FACILITIES, Inc. 

1017 N.J. Ave. Wash. D.C. LI 4-4410 
MAGNO SOUND 

723 Seventh Ave., N.Y.C.....CI 7-2320 
RECORDING STUDIOS, Inc. 


1639 B'way. N.Y.C..... PL 7-8855 
TITRA SOUND CORP. 
1600 B'way., N.Y.C........ PL 7-6681 


SPECIAL EFFECTS PROPERTIES 

BERGMAN ASSOCIATES 
732 Eastern P’kway, B’klyn SL 6-0434 
SPECIALIZED EQUIPMENT 
ACIION MOTION PICTURE SERVICE 
358 W 44th St., N.Y.C.........CI 6-9568 


STAGE RENTAL 


NEW YORK STUDIOS, Inc. 

354 W 45th St., N.Y.C......PL 7-2271 
PAMCO FILM STUDIOS 

846 Seventh Ave., N.Y.C...CO 5-8960 


STOCK SHOT LIBRARIES 


FOTOSONIC, Inc. 

619 W S4th St., N.Y.C.........JU 6-0355 
STOCK SHOTS 

333 W 52nd St., N.Y.C........JU 2-6185 
SHERMAN GRINBERG FILM LIBRARY 

245 W SSth St., N.Y.C......JU 6-8920 


TALENT & MODEL AGENCIES 


WARD-KEMP 
1227 Sixth Ave., N.Y.C.......PL 7-0280 


TITLES 


F. HILLSBERG, Inc. 

421 W S4th St., N.Y.C.........PL 7-1525 
KNIGHT TITLE SERVICE 

115 W 23rd St., N.Y.C.......WA 4-6688 
QQ MOTION PICTURE & TV TITLES 

247 W 46th St., N.Y.C.........CI 7-2126 


VIDEO TAPE RECORDING 


FILL OUT AND MAIL 
MOTION PICTURE ENTERPRISES, Inc. 

(MY Tarrytown 83, New York 
Gentlemen: Please send FREE copy of Motion Picture and Television 
Service Directory, also a FREE copy of the Classified Hand 


VIDEO TAPE SERVICES 
1440 B'way., N.Y.C............PE 6-6323 
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Television’s Growth As a World Medium 


Over 1,000 Stations, 32 Million Receivers in Operation Abroad 


vy The U. S. Information Agency 
reports that 349 television trans- 
mitting stations and nearly 10 mil- 
lion receivers went into use over- 
seas during 1959. 

That is a 47 per cent rise in 
TV stations and 40 per cent rise 
in TV sets, USIA said in a survey 
sent to its posts abroad. The re- 
port excludes the United States 
and its territories, Canada, and 
Armed Forces stations. 


Free World Adds 282 

There are now 1,088 TV sta- 
tions and 32,090,000 receivers 
abroad, USIA reports. During 
1959, 282 new transmitting sta- 
tions went on the air in the Free 
World and 67 new stations were 
inaugurated in Sino-Soviet bloc 
countries. 

In the Sino-Soviet bloc, the 
Soviet Union added 45. stations, 
giving it 136 of the bloc’s 189. 
East Germany increased its trans- 
mitters from 11 to 20. 


More Are in West Europe 
Of the Free World’s new sta- 


ama, Lebanon, Nigeria, and New 
Zealand. 
40% Rise in TV Sets 

The number of television re- 
ceivers increased by nearly 9,250,- 
000. That number compares with 
a rise of 6,500,000 in 1958 and 
3,500,000 in 1957. 

Of the more than 32 million 
sets used at the end of the year, 
the Free World accounted for 
about 26,800,000, an increase of 
7,200,000 over 1958. The Sino- 
Soviet Bloc accounted for about 
5,300,000, an increase of 2million. 

The Soviet Union is reported to 
have had 4 million sets in use, 
while East Germany and Czecho- 
slovakia had about 500,000. West- 
ern Europe had 19 million sets; 
the Far East more than 5 million; 
Latin America about 2,500,000, 
and the Near East, South Asia, 
and Africa area somewhat less 
than 100,000. With 10 million 
sets, the United Kingdom led the 
Free World. It was followed by 
Japan, West Germany, Italy, and 
France, USIA states. 


tions, 211 are in Western Europe, 
46 in the Far East, 19 in Latin * * * 


ne 6 in the Near East, G. M. Basford’s New Film 
outh Asia, and Africa area. The 
growth in Western Europe was Dapertenent Serves Clients . 
primarily caused by extension of | ~ G. M. Basford Company, which 
the Italian TV network by 61 _ [ast year reached over $14,000,000 
transmitters, although West Ger- im billings for a new high point 
many also constructed 61 trans- iM the agency’s 43-year old history, 
mitters. In addition, France and — ‘S planning to take a much more 
Sweden expanded their networks. active role in the production of 
In the Far East, Japan surged motion pictures and other visual 
ahead with 38 new stations. Aus- presentations for its clients. A new 
tralian TV also grew considerably. | department has been established 
At the end of 1959, USIA says, in the agency to handle these activ- 
56 countries, seven more than in ities. Basford’s approximately 70 
clients are chiefly in the industrial 


1958, had TV. The new ones 
are Chile, Haiti, Honduras, Pan- field. i 


Washington Video Proc uctions- 
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GRAPHIC MASTERPIECE 


New Bocklet Tells Story of 
Byron Facilities and “Firsts” 
New facilities and Byron 
“firsts” are featured in a recently- 
published booklet which has been 
° under development for five years 
by Byron Motion Pictures, Wash- 
ington, D. C. The booklet describ- 
. ing laboratory facilities and studio 
services is being sent to Byron’s 
customer list, which includes both 
sponsors and producers throughout 
the United States. 

“Each time work was begun on 
the booklet,” explained Byron 
Roudabush, president of Byron, 
“new processes and services would 
outdate it. We finally decided to 
publish the booklet as a report of 
our facilities and services at this 
time, even though our continuing 
expansion and development pro- 
gram will create further changes 
and improvements.” 

Among the new developments 
at Byron which delayed publishing 
the booklet are: The famed Arri 
color developing and printing proc- 
ess; a complete Westrex sound sys- 
tem, considered by experts to be 
the finest in the field; an automa- 
tion and electronic control system; 
. 35mm facilities; and high-speed 
negative spray processing. 

Although Byron is not a pro- 
duction organization, it is unique 
in that it is a service studio and 
laboratory which began as a pro- 
ducer. Shortly after its founding 
in 1938, the firm built its own lab- 
oratory because it was not satis- 
fied with service and print qual- 
ity from existing sources. This 
new laboratory was able to break 
with tradition in developing new 
techniques to produce better film in 
less time at lower cost. 

Before long other producers 
were seeking Byron’s studio and 
laboratory services, and through 
the years this phase of the organi- 
zation grew so extensively that 
Byron dropped production work 
entirely to concentrate on labora- 
tory and studio services. 

“Our original goal of having 
complete facilities for producers 
under one roof has been accom- 
plished,” commented Byron, “and 
our services have become known 
and used throughout the world.” 

In addition to its Washington 
office at 1226 Wisconsin Avenue, 
N. W., Byron has an office at 
1220 East Colonial Drive, Or- 
lando, Florida, which was opened 
in the late *5Os to provide better 
service to rocket and missile cli- 
ents in the Cape Canaveral area. 


10TH ANNUAL PRODUCTION 


*How to select a recorder to start your 
MAGNASYNC-MAGNAPHONIC SOUND SYSTEM 


Write, wire or phone 


MAGNASYNC CORPORATION 


5542 Satsuma Ave., North Hollywood, California * STanley 7-5493 + Cable "“MAGNASYNC” 


makes any movie camera a sound camera . 
interlock lip-syne. Priced from $585.00. 


Sound Equipment Checklist 


When lightweight portability is a must the 27 Ib. 
X-400 Type | is the answer! Another reason so many 
producers choose this machine is that it is genuinely 
professional, and yet, surprisingly economical! 


From $985. 


The Type 1 is a miniaturized version of the Type 5. 
low power consumption and extreme portability has 
made this 39 Ib. unit a popular selection for remote 
location production by leading professional motion 
picture studios. 

From $1360. 


The X-400 Type 15 is designed for the man who 
wants everything in one case... playback amplifier, 
monitor speaker, footage counter and torque motors. 
You can be proud to have this machine represent 
you on any sound stage! 

From $1385. 


The most popular magnetic film recorder in the 
world is the Type 5! With this unit and all its oper- 
ational conveniences, you are definitely in the ‘major 
league."’ The Type 5 owner always starts his pictures 
with a special feeling of confidence in the realizo- 
tion that he has allowed no compromise in the 
selection of equipment. 

From $1570. 


There is nothing on the market that compares with 
the remarkcble Mark 1X. This unit is in a class by 
itself... with push-button remote controlled relay 
functions, plug-in audio elements and all the 
“extras” that make for flawless recording under the 
most adverse conditions. 


From $2145. 


LIGHTWEIGHT 
MEDIUM WEIGHT 


MONITOR SPEAKER 


REWIND 
FOOTAGE COUNTER 


16 MM FILM 
MM FILM 
35 MM FILM 
POWER AMPLIFIER 


x 
OPTIONAL 
OPTIONAL 
OPTIONAL 


x 

x 

x 

x 

x 
OPTIONAL 


x 

x 

x 

x 
OPTIONAL 


Formerly 


TORQUE MOTORS 


PLUG-IN AUDIO 
PUSH BUTTON CONTROL 


Send for complete details on the new Nomad 7-pound RECORDER-REPRODUCER that 


.. any projector a sound projector with true 


REMOTE CONTROL 

~SLIDE-WIRE POTS 
FILM MONITOR 

SYNKINETIC MOTION 


x 
x — 
OPTIONAL 


x 
OPTIONAL 


x 
OPTIONAL 


PLUG-IN HEADS 


x 
OPTIONAL 


x 
OPTIONAL 


Magnasyne Manufacturing Co., Ltd. 


Zenith Cinema Service, Inc 


London, W-1, Delone Lea Processes, Lid 


REVIEW 


; Behrend Cine Corp.; LOS ANGELES, Birns & Sowyer Cine Equipment; NEW YORK, Camera Eaquioment Co 
; AUSTRALIA, Sydney, New South Wales, Sixteen Millimetre Australia Pty. Ltd.; BELGIUM, Brussels, $.0.B.A.C 
Belge D’Applications Cinematographiques}; BOLIVIA, Lo Paz, Cosa Kaviin; BRAZIL, R 
ltd.; CANADA, Toronto, Ontario, 


SAN 
S.A. (Societe 
de Janeiro, Mesblo, S.A.; BURMA, Rangoon, G. K. Theatre Supply Co 


Alex L: Clark, Ltd; CUBA, Havana, Caribbeon Electronics, S.A.; DENMARK, Copenhagen, Kinovox Electric Corp.; ENGLAND, 


. Supreme Trading Co.; 


, HONGKONG INDIA, Bombay, Kine Engineers; ITALY, Rome, Reportfilm S$.R.L.; JAPAN, Tokyo. 
, ltd; PAKISTAN, Korachi 3, Film Factors Ltd.; SWITZERLAND, Zurich 7/53, Rene Boeniger; THAILAND, Bangkok, G. Simon Radio Co 


Utd. 
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COMMUNICATIO! 


EFFECTIVE COMMUNICA 


FOR 


S3RD STREE 


1 WEST 


(“GROWTH OF THE INDIVIDUAL IS OUR YARDSTICK FOR EFFECTIVE 


N THis EVENTFUL past year, 
i the Editors of BUSINESS 
SCREEN reported an audience to- 
taling over 20 billion persons view- 
ing the motion pictures of the 500 
most active business and trade 
group sponsors using this medium. 
Organized groups owning or hav- 
ing ready access to 16mm sound 
film projection equipment devoted 
nearly /5 million hours to looking 
at sponsored pictures! 

In thousands of the nation’s 
theatres and over the channels of 
520 nationwide television stations, 
at rural crossroads, in factories, 
union halls and in schools, 
churches, hospitals and nearly 
everywhere that people came to- 
gether to meet, discuss and learn 

. these films from business and 
government are wanted . . . for 
their ideas and information. 


Standards Maintain Growth 
There are standards today which 
have made ready access to films 
easily available to all the channels 
through which they are shown. 
16mm and 35mm projection, for- 
tified by ever-improving laboratory 
processes, finer color films with 
greater latitude, and filming by ex- 
perienced craftsmen (307 of them 
in the U. S. alone list over 1,700 
titles in these pages) with precise, 
dependable camera equipment 
. make all this possible on a 
national and international basis. 
On that background, the in- 
ventors and researchers may pro- 
ject a new technology for the fu- 
ture. A few years ago, projector 
manufacturers provided a_ useful 
new tool for both internal and 
overseas use in the optical-mag- 
netic sound projector. The econ- 
omy of “rolling your own” sound 
was offered by the more optimistic 
as a “revolution” in the medium. 
But optical sound tracks are still 
duplicated in thousands of prints 
of a single title. 


Creativity Is a Resource 

Progress is an irresistible force 
and when properly harnessed, it 
can be of inestimable benefit. But 
before we make anything of Video- 
tape, or the provocative thermo- 
plastic method (see page 95), or 
of any other new technological 
development, there is a more im- 
portant premise to consider: 

The lesson of this 10th Annual 
Production Review and of the films 
which are most widely-used and 
most useful in the world today lies 
in their creative originality . . . in 
ihe ideas they offer and in the very 
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special kind of genius it takes to 
create and produce such ideas in 
motion picture form. 

It is this backdrop of creativity 
and originality of the message 
against which all new technology 
must stand to be measured. These 
do not spring into being overnight 

. such films require research 
into objectives and into the raw 
material with which they must 
deal. Nor do they pass into ob- 
livion with a single showing but 
show and re-show at the need or 
convenience of those who see 
them. 

These films which make this «an 
industry worthy of its hire are 
truly the “products of imagination” 
and the essence of skills. There 


are never enough of such pictures 
and there are far too many of the 
other kind . . . written on the 
wind and gone with it. . . 

In the foreword to this 10th 
Annual Production Review we 
have noted the great needs of the 
future . . . touching upon the 
trades and vocations which have 
urgent need of new inspirational 
and teaching films . . . touching 
upon the almost total absence of 
motion pictures that record the 
thoughts and ideals of living great 
men and women of our day. 
Where is the film of Frank Lloyd 
Wright, speaking his original con- 
cepts to the generations of archi- 
tects to follow . . . of Kettering 
inspiring untold thousands of em- 


60.000 Women View Cancer Edueation Films 


The factual film medium took 
a giant step forward recently when 
approximately 60,000 women at- 
tended free showings of cancer 
protection films in 51 Long Island 
(N.Y.) theaters. The movie-goers 
were wives of United Nations de'e- 
gates living in Queens. 

The two films, shown simulta- 
neously throughout the chain of 
theaters. we-e Breast Self-Exami- 
nation, which shows women how 
to detect abnormalities in the earli- 
est stages of cancer, and Time and 
Two Women, which describes the 
Papanicolaou uterine cancer ce!l 
examination. 

The “for women only” showings 


were followed by question-and- 
answer sessions in which 80 doc- 
tors closed their offices to par- 
ticipate in the program. 

Governor Nelson Rockefeller of 
New York said the science- 
informational motion pictures were 
“a most valuable service in the 
interest of public health.” Dr. 
Warren Cole, president of the 
Ame-ican Cancer Society, de- 
scribed the films as “the biggest 
one-day cancer educational crusade 
ever undertaken.” 

The program was sponsored by 
the Queens, Nassau and Suffolk 
Divisions of the ACS. Ly 


Below: part of the 60,000 women who saw American Cancer Society's 
films at recent mass showings in Long Island (N.Y.) theatres. 


bryo engineers and inventors like 
himself? 


The Men of the Future... 

Yes, the future rests with the 
Creative Man as well as the In- 
ventor. Some might hold that the 
inventor-technician is far ahead of 
those who can interpret the pro- 
ductive world he has made for 
us . . . what does he have for 
the aged and all those useful years 
they have ahead of them . . . for 
the worker and all those hours of 
recreation idleness he doesn’t know 
how to spend... or for the 
youth who doesn’t know the ad- 
venture of hard work or of the 
satisfying rewards of dedication to 
a craft or a profession? 

Tomorrow holds rich promise 
for films that merit thousands of 
prints worthy of the eager millions 
who would see and learn from their 
words and images. The men who 
can create such films and the men 
who can fashion them into fin- 
ished products worthy of this 
audience are the men whom to- 
morrow needs most! wh 


Editorial Preview of Features 

in Your Next Business Screen: 

yx Out of this largest of Production 
Review issues and into another 
number to follow: the Editors of 
BusINEsSs SCREEN have a rich 
horde of features in store for Issue 
Two, already well along. 


These Colorful Stories ... 

New studio facilities, both large 
and modest, will be given an ex- 
citing editorial preview . . . from 
Omaha, through Chicago . . . to 
Buffalo! There'll be color, hand- 
some and provocative, in pages on 
outstanding current films, including 
Rhapsody of Steel. You'll travel to 
the South Pole with an intrepid 
Lockheed cameraman and around 
the world with the Air Transport 
Service in a new Air Force spon- 
sored film story! 


...and These Departments 

We continue with Mary Tan- 
ham’s informative “Washington 
Commentary” and resume Dan 
Rochford’s wise counsel for man- 
agement communicators. More de- 
tails on new technological develop- 
ments for your personal analysis 
and a fascinating story of modern 
business showmanship “on the 
road” round out this brief preview 
of Issue Two of Business SCREEN! 
And with this . . . to rest after an 
arduous couple of months! yy 
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Projecting Progress 


Bright Promise of a Growing America Is the Theme of a New Wilding Color 


A growing population, increased industrial 
productivity and a predicted steady rise in 
more evenly distributed personal incomes is 
the message of a current 16mm color film, 
produced by Wilding, Inc. and now being 
made available to sales groups, etc. The film’s 
appropriate title: Projecting Progress in the 
Sizzling Sixties! 

Originally created for Swift & Company, 
the new sound picture helps to refute the late 
winter pessimism reflected by the current dip 


in the Sizzling 60's 


in stock prices and other “indicators.” For 
America’s future population of 1965 is ex- 
pected to reach 200 million and, by 1970, 
to exceed 220 million people. If population 
were enough, Red China would be the richest 
land on earth—so the film points out that 
it’s up to our working force to keep our rising 
curve of national output moving upward through 
increased productivity. 

Projecting Progress predicts nearly 500 bil- 
lions of dollars of spendable income by 1970« 


'$6,000- $8,000- OVER 


$2,000. $4,000- 


70 


BILLIONS 


and those funds, based on recent trends, should 
bring a sieady upgrading of lower incomes 
into “the mo e comfortable brackets.” Spending 
for both durables and non-durables is developed 
on that basis: “sales of radio and tv sets to 
increase 50% ; expenditures for recreation and 
leisure time activities . . . to rise 70% 

household goods to increase in volume by 80°% 
and spending for automobiles .. . up 100%. 
Spending for food alone is slated to go from 
its level of some $56 billion in 1950 to a 
terrific $127 billion in 1970!" More people, 
buying more homes, producing more products, 
earning and spending more money . . . that’s 
the challenge of “The Sizzling Sixties!” ye 
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Thermoplastic Innovation 
General Electric Research Development 


Has Magnetic-Photographic Advantages 


vv A new method of recording visual informa- 
tion, called thermoplastic recording or TRP, 
is said to combine the processing speed and 
versatility of magnetic recording and the stor- 
age capacity of photography. It was unveiled 
in January by General Electric scientists. 

“Thermoplastic recording can already con- 
centrate 100 times as much information in a 
given space as can magnetic recording, and 
has the potential for still greater concentration,” 
according to Dr. Guy Suits, General Electric 
vice-president and director of research. 

“Like photography, TPR possesses the ad- 
vantage of almost instantaneous recording and 
will produce pictures either in color or black- 
and-white, but it does not require the chemical 
processing needed by photographic film and 


Above: thermoplastic recorder is transforming 
television picture signal on transparent tape. 


can be erased and re-used as desired,” Suits 
declared at the demonstration. 

Still in a developmental stage, TPR uses elec- 
trons to convert information, including visual 
images, into microscopic wrinkles in a plastic 
material. In the recording or “writing” phase, 
an extremely fine electron beam, modulated 
by the information to be stored, “writes” upon 
plastic tape. This “writing” consists of a pat- 
tern of charges that the electron beam lays 
down upon the plastic surface. 

After the charges have been deposited, the 
plastic is temporarily softened by heat. This 
enables electrostatic forces, created by the 
charges, to deform or wrinkle the molten plas- 
tic surface. The plastic is immediately allowed 
to harden. This freezes the information-bearing 
wrinkles on the surface, forming the record. 
This entire process is completed in less than 
1/100th of a second. 

Reproduction or “reading” of the transparent 
thermoplastic record is effected by an optical 
system which makes use of the phenomenon 
of “diffraction.” The pattern of wrinkles re- 
corded on the film diffracts, or scatters, light 
in a systematic way to reproduce information. 
This can be done on a screen, as with motion 
pictures, or on a photoelectric device to gener- 
(CONT'D ON PAGE ONE HUNDRED NINETY-NINE ) 
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A Check-List of Sponsor and Producer Responsibilities* 


THE SPONSOR’S RESPONSIBILITIES’ 
I. PLANNING 


. Recognize Need for a Film. 
. Define the Objectives. 
Determine the Audience. 
Define the Content. 

. Obtain Necessary Budget. 

. Select the Producer. 


Il. Scripr 


1. Contract for Script or for Script and 


Production. 


2. Centralize Liaison Responsibility. 
3. Facilitate Working Relationships with 


Producer. 


4. Supply Technical and Poliey Informa- 


tion. 


5. Establish Internal Approval Machinery. 
6. Pay for Script. 


IIJ. Propuction 


. Contract with Producer for Production. 
. Supply Liaison Representative. 

. Supply Technical and Policy Advice. 

. Approve Production Details. 


. Provide Special Products and Equip- 
ment. 


. Make Internal Photographic Arrange- 
ments. 

- Adopt Reasonable Schedules and Dead- 
lines. 

. Arrange Approval Showings. 

. Make Progress Payments. 


10. Pay for Extra Services Requested. 


. Assume Partial Financial Responsibility 
if Film is not Acceptable. 


. Insure Negative after Delivery. 


. Prints 


- Contract for Printing. 
. Laboratory Arrangements. 
- Care of Prints. 


Arrange for Distribution. 
Arrange for Good Projection. 


3. Maintain Attendance Records. 
4. 


Prepare Promotional Material. 


THE PRODUCER’S RESPONSIBILITIES 


. Propuction 


< 


PLANNING 
. Study Sponsor’s Problems. 
. Offer Professional Experience and Ad- 


vice. 


. Show Samples of Past Work. 
. Provide Evidence of Organizational 


Competence and Stability. 


. If Requested, Suggest Outline or Syn- 


opsis. 


. If Requested, Provide Preliminary Re- 


search. 


. Make Price Estimates if Requested. 


. SCRIPT 
. Contract for Script or for Script and 


Production. 


. Develop Basic Film Concept. 

. Supply Professional Film Writer. 

. Supply Research Personnel. 

. Supply Film “Treatment”. 

. Supply Satisfactory Original Shooting 


Script. 


. Contract with Sponsor for Production. 
. Assume Complete Production Responsi- 


bility. 


. Arrange Approval Showings at Desig- 


nated Intervals. 


. Make Corrections as Necessary. 
. Absorb Cost of Corrections which are 


Producer’s Responsibility. 


. Deliver Fine Grain Negative and Test 


Print. 


. Deliver “Out-Takes” to Sponsor, if Re- 


quested. 


. Arrange Copyright for Sponsor. 
. Advise Sponsor on Use of Films in Tele- 


vision. 


. Arrange for Foreign Rights, if Desired. 
. Deliver Final Recording Script. 
. Insure Negative During Production. 


. Prints 


. Supply Prints. 
. Maintain Proper Storage and Mainte- 


nance of Negative. 


. DistRIBUTION 


. Provide Distribution Service (or Advise: 


ed.) if Requested. 


Provide Supplementary Promotional Ma- 
terial, if Requested. 


*The Association of National Advertisers’ booklet, “Sponsor and Producer Respon- 
sibilities in the Production of Motion Pictures” provides much additional data. 
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ALPHABETICAL INDEX TO 


PRODUCER LISTINGS 


UNITED STATES 


Academy Films 
Academy Film Productions, Inc 
Academy-McLarty Productions, Inc. 
Acorn Films of New England, Inc...... 
Alexander Film Company 
Al Seope Pictures, 
Allen, Gordon, Schroeppel and 


Chicago Film Studios 
Christensen-Kennedy Productions 
Cine-Tele Productions ................ 
Cine-Video Productions, Inc. .......... 
Cinegraft Productions, Inc. 
Cinemark II Productions, Inc. ........ 
Cine’Pic Hawaii 
Close and Patenaude 
Coffman Films, 


Allend’or Productions 
Altschul, Gilbert, Productions, Inc..... 
American Film Producers 
American Film Services 
Anderson, Jack, Productions 
Animatic Productions, Ltd. ........... 
Animators, The 


Colburn, John, Associates, Inc. ....... 
Coleman Productions 
Color Illustrations, Inc. ................ 
Commerce Pictures Corporation 
Continental Film Productions Corp. ... 
Copeland, Jack L., and Associates .... 
Countryman, Thomas, Film Prods. 
Craig, Walter S., Film Productions .... 
Craven Film Corporation 
Creative Arts Studio, Inc 
Culhane Film Studios, Ine. 


D.P.M. Productions, Inc 
DeFrenes Company 
Deitch, Gene, Associates, Inc. ........ 
Dekko Film Productions, Inc. ......... 
Delta Film Productions, Inc. ......... 
Demby Productions, Inc. 
Dephoure Studios, Inc. ............... 
Donovan, Kevin, Films 
Douglas Productions 
Dowling, Pat, Pictures 
Dudley Pictures Corporation 
Dunn, Cal, Studios 


Atlas Film Corporation 
Audio Productions, Inc. .............. 
Austin Productions, Inc. ............. 


Barbre, Thos. J., Productions 
Basore-Longmoor, Inc. ............... 
Bay State Film Productions, Inc. ..... 
Becker, Marvin, Films 
Beeland, Charlies D., Co. 
Boyd, Scudder, Films, 
Bransby, John, Productions, Ltd. ..... 


Cahill, Charles, and Associates, Inc. ... 
Calvin Productions, Inc. 
Cameras International 
Campbell Films 
Campus Film Productions, Inc 
Canyon Films of Arizona ........ 
Capital Film Service 
Capital Motion Picture Studios 
Carol, John, Productions, Inc. ........ 
Carter and Galantin of Georgia, Inc.... 
Cate & McGlone 
Centron Corporation, Inc. 


East Coast Productions, Inc. .......... 
Elektra Film Studios, Inc. ........... 
Elms, Charles, Productions, Inc. ...... 
Empire Films Corporation 
Empire Photosound Incorporated 
Engel, Walter, Productions, Inc. ...... 


Fairbanks, Jerry, Productions of 
Farrell and Gage Films, Inc. .......... 
Favata, Ray, Productions, Inc. ........ 105 
Feil, Edward, Productions 
Film Arts Productions, Inc. .......... 
Film Enterprises, Inc. ................ 
Film Graphics, Inc. 
Filmack Productions 


bold-face listings above indicate display advertising 


of this producer elsewhere in issue. See index on Page 205 


Fisher, Robert, Productions 
Florez, Incorporated 


Frink Film Studio 
Frontier Films, Inc. 


Galbreath Pictures, Inc. .............. 
Ganz, William J., Company, Inc. ...... 
General Pictures Corporation 
Gerald Productions, Inc. .............. 
Gifford-Kim Productions, Inc. 
Gilman, James Motion 


J. 


Producers Page No. 
Golden State Film Productions ........ 150 
Gotham Film Productions, Inc. ....... 106 
Gottlieb, William P., Company ........ 106 
Grantray-Lawrence Animation, Inc. .... 15% 
Graphic Films Corporation ........... 154 
Greene, Ben, Film Productions ........ 106 
Guggenheim, Charles, and Associates .. 142 
Hance, Paul, Productions, Inc. ........ 107 
Handy, Jam, Organization, Inc., The .. 129 
Hardcastle Film Associates .......... 142 
Harris-Tuchman Productions ......... 154 
Hartley Productions, Inc. ............ 107 
Harvard Productions, Inc. ............ 136 
Haverland Film Productions .......... 107 
Hawkins, Edward, Productions ........ 147 
Holland-Wegman Productions ......... 119 
Howe, Max, Film Productions ........ 144 
Huber Louis R., Productions .......... 158 
Hunn, Fritz & Henkin 

Independence Films, Inc. ............ 122 
Industrial Motion Pictures, Inc. ........ 132 
Industrial Sound Films, Inc. .......... 126 
Institute of Visual 

Communications, Inc. .............. 107 
Instructional Arts, Inc. .............. 129 
International Sound Films, Inc. ...... 126 
Jamieson Film Company ............. 146 
Jones, Dallas, Productions, Inc. ...... 136 
Jones, Proctor, Motion Pictures ...... 150 
Kane, Al, Productions, Inc. .......... 122 
Kayfetz, Victor, Productions, Inc. .... 107 
146 
Kennedy Productions, Inc. ........... 136 
Kerbawy, Haford, & Company ........ 129 
Rey Pre@uctions, 108 
Klaeger Film Productions, Inc. ....... 108 
Knickerbocker Productions, Inc........ 108 
La Brea Productions, Inc. ............ 154 
Lance Productions, Ime. 108 
Landon and Landen 

Lane, Anthony, Film Studios, Inc. .... 140 
Lasky Film Productions, Inc. ......... 132 
Lawrence, Robert, Productions, Inc. ... 109 
Lieb, Jack, Productions .............. 137 
Lodge, Arthur, Productions, Inc. ...... 109 
Long, Jerry, Productions, Inc. ........ 121 
Love, James, Productions, Inc. ........ 109 
Lux-Brill Productions, Inc. ............ 109 
MPO Productions, Inc. .............. 110 
Marathon TV Newsreel, Inc. .......... 110 
133 


{ALPHABETICAL INDEX CONTINUES ON PAGE 98 
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GEOGRAPHICAL INDEX 
TO PRODUCER LISTINGS 


NEW ENGLAND REGION 
Connecticut, Massachusetts, Vermont.......... 


METROPOLITAN NEW YORK 
Listings begin on page 101 through page.......... 


National 


MIDDLE ATLANTIC REGION 
New York State, District of Columbia, Maryland. 119-121 
New Jersey, Pennsylvania, Virginia........... 


SOUTHEASTERN REGION 
Florida, Georgia, Kentucky, Louisiana, 


Survey 


EAST CENTRAL REGION 
Indiana, Michigan, Metropolitan Detroit... .... 128-130 
Ohio Cities: Cincinnati, Cleveland, Dayton. ... . 130-133 


METROPOLITAN CHICAGO 
Listings begin on page 133 through page........... 139 


of Film 


WEST CENTRAL REGION 
Illinois, Kansas, Minnesota, Missouri, Nebraska. 140-144 
North Dakota, South Dakota, Wisconsin....... 144-145 


Production 


SOUTHWESTERN REGION 


MOUNTAIN STATES REGION 


WEST COAST REGION 
California (San Francisco and Bay Area)... ... 148-151 


Resources 


METROPOLITAN LOS ANGELES 
Listings begin on page 151 through page.......... 158 


in the U.S. 


PACIFIC NORTHWEST REGION 


BUSINESS SCREEN INTERNATIONAL 
Canada: Listings begin on page 159 through page... . 161 


Latin-America: Mexico, Puerto Rico, Peru......... 162 
Europe: Austria, England...... 164; France...... 165 a n re | Ca ni aa a 
Germany... . 166; Scandinavia. .... . 168; Spain... .170 


Switzerland, Africa (Sudan)....170; Australia... .171 
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ALPHABETICAL INDEX TO PRODUCER LISTINGS 


UNITED STATES 
Producers 

CONTINUED FROM PRECEDING PAGE 
McHugh, Fenton, Productions, Inc. .... 
McNamara Productions, Inc. .......... 
Medical Dynamics, Inc. .............. 
Metro-Goldwyn-Mayer, Inc. ........... 
Milner-Fenwick, Inc. 
Mode-Art Pictures, Inc. 
Monumental Films & Recordings, Ine. .. 
Motion Picture Service Co....... 
Motion Pictures, Inc. 
Muller, Jordan and Herrick 
Mundell Productions 
Murphy, Owen, Productions, Inc. ...... 


National Educational Films, Inc. ...... 
National Film Studios, Inc. ........... 
National Screen Service Corp. ........ 
Neal, Stanley, Productions, Inc. 
Nemeth, Ted, Studios 

Nestingen, Don, Associates ............ 
Niles, Fred A., Productions, Inc. ...... 
North American Film Corporation ed 
O'Connor, Walter G., Co. 
Orleans, Sam, & Associates, Inc. ...... 
Ott, John, Pictures, Ine. 


P-J Film Productions 

Pacific Productions 

Palmer, Alfred T., Productions 
Pan-American Films 

Parthenon Pictures—Hollywood 
Pathescope Company of America, Inc. .. 
Peachtree Prod. Associates, Inc. ...... 
Pearson, Lloyd, Associates, Inc. ....... 
Peckham Productions, Inc. ............ 
Pelican Films, Inc. 

Pepper, Johna, Productions 

Pheelan, R. A., Productions 

Photo Arts Productions, Inc. .......... 
Pictures for Business 

Pilet Productions, Imc. 
Pinney, Roy, Productions, Inc. ........ 
Pintoff Productions, Inc. 

Playhouse Pictures 

Premier Film and Recording Corp. 
Princeton Film Center, Inc., The 
Producers Film Studios 

Project-O-Fex, Inc. 

Promotional Inc. ....... 
Public Information Programs 


Rainbow Pictures, Inc. 
Rampart Associates, Inc 

Rarig Motion Picture Company 

Ray, Reid H., Film Industries, Inc. 
Reed, Roland, Productions, Inc. ....... 
Regan Film Productions, Inc. ......... 
Richie, Robert Yarnall, Prods., Inc. 
Rinaldo, Ben, Company, The 

Rippey, Henderson, Bucknum & Co. 
Riviera Productions 

de Rochemont, Louis, Associates 
Rockett, Frederick K., Company 

Rolab Studios 

Rose, H. D., & Company, Inc. ......... 


Page No. 


96 


Producers Page No. 


Rossmore Productions 

Roundtable Productions 

Royal Arts Film Productions 
Russell-Barton Film Company 

Rusten Film Associates 

Ryan, George, Films, Inc. ............ 
Sanford, Newton W., Productions .... 

Sherman, Lawrence F., & Associates . 
Smith, Fletcher, Studios, Inc. 
Snyder, Bill, Films 

Sonochrome Pictures 

Southeastern Films 

Star Informational Films 

Stark-Films 

Stiber, Sidney J., Productions, Inc. .... 
Strauss, Henry, & Co., Inc. ............ 114 
Sturgis-Grant Productions, Inc. ........ 114 
Sutherland, John, Productions, Inc. .... 
Swanson, Rudy, Productions 

Sweetman Productions 

TFI Productions 

TV Cartoon Productions 

TV & Motion Picture Productions 

Techfilms Division, Parthenon 

Technical Animation Studios, Inc. .... 
Technical Communications, Inc. 

Telecine Film Studios, Inc, ............ 
Telepix Corporation 

Television Graphics, Inc. ............. 115 
115 
Texas Industrial Film Company 

Tiesler Productions 

Tomlin Film Productions, Inc. ........ 
Transfilm-Caravel Incorporated 

Tri-J Film Productions 

UPA Pictures, Inc. 

United Film & Recording Studios, Inc... 13 
United Film Service, Inc. ............ 
United States Productions, Inc. ........ 


Van Praag Productions, Inc. .......... 
Vavin Inc. 

Venard Organization, The 

Video Crafts, Incorporated 
Vision Associates, Inc 

Vista Productions Unlimited, Inc. 
Visualscope, Incorporated 

Vogue Film Productions, 


Wade, Roger, Productions, Inc. 

Walker, Gene K., Productions 

Washington Video Productions, Inc. 

Watson Film Productions............. 
Western Cine Productions 

Wetzel, Ross, Studios, Inc. ............ 138 
Willard, Frank, Productions 

Willard Pictures, Inc. ................ 


Norte: bold-face listings above indicate display advertising 
of this producer elsewhere in issue. See index on Page 208. 
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Winik Films Corporation 

Wolff, Raphael G., Studios, Inc. ....... 157 
Wondsel, Carlisle & Dunphy, Inc. ...... 118 
Worcester Film Corporation 101 
Wright, Norman, Productions, Inc. .... 1 
Wurtele Film Productions 


Zweibel, Seymour, Productions, Inc. .... 118 


CANADA 


Artray Ltd. Film Productions 

Chetwynd Films Limited 

Chisholm, Jack, Film Productions Ltd... 

Crawley Films Limited 

Graphic Films Limited 

Lawrence, Robert, Productions 
(Canada), Ltd. 

Meridian Studios, The 

Motion Picture Centre Limited 

Nova Films Ine. 

Omega Productions Inc. .............. 

Peterson Productions Ltd. ............ 

Phillips-Gutkin & Associates Limited .. 

Thatcher Film Productions 

Westminster Films 


PRODUCTION REVIEW 
INTERNATIONAL 


Audiovicentro 

Australian Instructional Films Pty. Ltd. 171 

Cambridge Film & T.V. Productions 

Carillon Films N V 

Cathay Film Services, Ltd. ............ 

Centralfilm, AB 

Centralfilm A/S 


Cine Commercial, S.A. ...............- 
Cinema & Publicite-Society Anonyme .. 
Educational Film Exchange, Inc. ...... 
Estudios Cinematograficos 

Film House Productions Ltd. .......... 
Forberg-Film AB 

Halas & Batchelor Cartoon Films, Ltd... 
Interlingual International (Japan), Inc.. 
International Motion Picture Co. ...... 
Kinocrat Films Limited 

Laux Tonbildschau K G 

Les Analyses Cinematographiques 

Les Films Pierre Remont 

Minerva Films A/S 

Perier Productions Pty., Ltd. .......... 171 
Shu Taguchi Productions, Inc. 

Sudan Publicity Company, Ltd. ........ 170 
Svekon Film 


Tompkins Y Asociados S.A. de 

World Wide Animation Ltd. ........... 
World Wide Pictures Ltd. ............ 
World Wide Television Film Services. .. 
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Connecticut Cities 


SWEETMAN PRODUCTIONS 


Walnut Hill Road, Bethel, Conn. 
Phone: Ploneer 3-6669 


Date of Organization: 1957 


Merrill K. Sweetman, Owner-Producer 
Louise F. Sweetman, Treasurer 
A. Ajay, Art Director 


SERVICES: Producers of industrial, sales and 
service training motion pictures and slidefilms, 
teaching filmstrips, convention and trade show 
exhibits. FACILITIES: Studio with 16mm and 
35mm cameras, lights, editing equipment, 
animation. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: World in a Bottle, in pro- 
duction (Pepsi-Cola Co.); Hot Water and 
Health, in production (American Gas Assn.). 
SLIDEFILMS: Trade show presentations (Vit- 
ramon Corp.). FILMSTRIPS: Minerals on Pa- 
rade (self-sponsored). TV COMMERCIALS: for 
Modern Broadcast Sound Co., Inc. 


KEVIN DONOVAN FILMS 


208 Treat Road, Glastonbury, Connecticut 
Phone: MEdford 3-9331 


Date of Organization: 1953 


Branch: 15 West 44th St., New York, N.Y. 
Phone: YUkon 6-6049. John Bennewitz, 
in charge. 

Kevin Donovan, Owner 

John Bennewitz, Executive Producer 

James Benjamin, Writer 

Harold B. Scroggy, Production Manager 


SERVICES: Motion pictures and slidefilms; pub- 
lic relations, industrial and medical films. 
FACILITIES: 16mm and 35mm Mitchells; 16mm 
Cine Specials; 16mm Arriflex, Magnasyne 
equipment. 16mm and 35mm editing equip- 
ment including 16mm Moviola. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Report on Griseofulvin, 
English and Spanish versions (Schering 
Corp.); Your Invitation to Teach (Glaston- 
bury Board of Education); The C.M.S. Story, 
two versions (Connecticut Medical Service) ; 
Dewline—Annual Re-Supply, Parts One and 
Two (Federal Electric Corp.); Testing for 
Tomorrow (Ohio Edison Co.). 


CINE-VIDEO PRODUCTIONS, INC. 
Boston Post Road, Milford, Connecticut 
Phone: TRinity 4-6590 
Date of Organization: 1950 
Date of Incorporation: 1951 
Garo W. Ray, Executive Producer 
Kenneth F. Rieke, Chg. of Production Facil. 
Samuel Barr, Accounting 


SERVICES: Industrial, educational and sales 
training program motion pictures. Complete 
laboratory services as producers’ aids. Anima- 
tion, titling, editing, sound recording labora- 
tories; optical transfers, printing of color and 
monochrome. FACILITIES: Complete sound 
stage, 80,000 watts capacity. 16mm processing 
laboratory reversal, negative or positive. Mag- 
netic sound recording; optical transfer tracks; 
multi-mix RCA system, 4 syne recorders, sync 
projector; cameras and lenses. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTurRES: The Story of Abrasive 
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Cutting (American Chain Co.); ‘Copters in 
Combat; ‘Copters at Work (Sikorsky Air- 
craft); Where There's a Will; Child Care for 
Handicapped Mothers (Univ. of Conn.). 


NEWTON W. SANFORD PRODUCTIONS 

1045 Hartford Turnpike, North Haven, 
Connecticut 

Phone: ATwater 8-0647 (New Haven ex- 
change) 


Date of Organization: 1947 


Newton W. Sanford, Owner, Script Writer 
Dorothy C. Sanford, Secretary 

Frank Beaudin, Photographer 

Hyat Lemoine, Sound Engineer 


SERVICES: Complete production from planning 
to answer print on motion pictures or slide- 
films. FACILITIES: Photographic studio; com- 
plete editing; sound studio with Magnasync 
equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTURES: Underground Raceways 
(Brown Co.) ; Leaders in Electric Tools (Stan- 
ley Electric Tools Div., The Stanley Works) ; 
Swaging Machines; Spherical Roller Bearings 
(The Torrington Co.) ; Careers with a Future 
(Culinary Institute). 


ROLAB STUDIOS 
(Rolab Photo-Science Laboratories) 
Sandy Hook, Connecticut 
Phone: GArden 6-2466 
Date of Organization in New York City: 
1928; in Connecticut: 1933 
Henry Roger, Owner-Director 
E. H. Roger, Secretary 


SERVICES: Complete and partial productions, 
assistance to other producers utilizing our 
facilities; camera and sound; sound stage for 
rent; specialists in highly technical camera 
work. FACILITIES: Modern studio with lighting 
equipment; 25 cameras, 35mm, 16mm, still 
18mm 24mm to 8” x 10”; complete lab for 
micro-macro-time-lapse; optical benches; bio- 
logical, medical, physical, chemical research: 
optical, electrical motion picture engineering; 
manufacturer of instruments for time-lapse, 
special cameras, etc. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Partial productions for 
television (Arco Films); Experiments for re- 
search on eye movements (Vanderbilt Univer- 
sity). TV pilot feature (New York producer). 
SLIDEFILMS: Chisels for Woodworking, 9 sub- 
jects; Hammers, Screwdrivers, Nails and 
Screws, 9 subjects; Hand Saws for Woodwork- 
ing, 9 subjects (Stanley Tools). 


Unifilms, Inc. 
Studio: 74 Stage St., Stamford, Conn. 
Phone: DAvis 4-0737 
Earle Curtis, Jr., in charge 


(See complete listing under New York City) 


“ this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 


Metropolitan Boston Area 


ACORN FILMS OF NEW ENGLAND, INC. 
465 Stuart St., Boston, Mass. 
Phone: COmmonwealth 6-3507 


Date of Organization: 1952 


Branch Office: 168 West 46th St., New York, 
N.Y. Phone: JUdson 6-2272. Elliott But- 
ler, in chg. of Production. 


John V. Rein, Jr., President and Sales 
Manager 

Hazel Frost, Exec. Assistant and Treasurer 

James Murphy, Clerk and Legal Counsel 

Richard Collins, Cameraman 
SERVICES: Specialists in motion picture film 
for publicity and public relations for TV; 
public relations programs serviced through 
TV. FACILITIES: Sales offices, cutting rooms, 
projection room; full complement of 16mm 
equipment, sound and silent. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Saving (Mass. Coop. Bank 
League) ; Artists & Models (Boston Art Direc- 
tors); Space Computer (National Research 
Corp.) ; Opportunities Unlimited (Wentworth 
Institute); College Days (Lasel Junior Col- 
lege); Belmont Centennial (Town of Bel- 
mont); Eating Out (Mass. Restaurant Assn.) ; 
Governor's Conference (New England Coun- 
cil) ; Telephone Carolers (New England Tel. & 
Tel. Co.); 707 Inaugural (American Air- 
lines); Expansion U.S.A. (General Tel. & 
Electronics) ; Solid State (Remington Rand) ; 
Boston at Christmas (Retail Trade Board) ; 
Pleasure Island (Pleasure Island). TV Pro- 
GRAMS: Coyle Manhunt; Newport Jazz Festi- 
val; The Silver Ball: Consecration Bishop 
Flanagan; Brandeis Lectures; A Day with 
Press Secretary Hagerty; New Hampshire 
Legislature; Town Meeting; Archibald Mac- 
Leish; Our Destiny in the ’60’s (WBZ-TYV, 
Westinghouse Broadcasting Corp.). 
BAY STATE FILM PRODUCTIONS, INC. 
35 Springfield St., Agawam (Springfield), 
Massachusetts 
Phones: REpublic 4-3164-5; 
REpublic 4-6189 


Date of Organization: 1943 


Branch: 80 Boylston Street, Boston, Mass. 
Phone: HAncock 6-8904. David Doyle, 
Vice-President, in charge; Lowell Went- 
worth, Account Executive 

Morton H. Read, President 

David Doyle, Vice-President, Sales 

Eugene N. Bunting, Vice-Pres., Production 

Harold O. Stanton, Vice-Pres., Television 

Francis N. LeTendre, Vice-President 
Laboratory 

Winifred Pettis, Treasurer 

Lowell Wentworth, Account Executive 

Edward R. Knowlton, Script Director 

Harold Fischer, Dir. of Photography 

Kenneth Alexander, Chief Sound Engr. 

SERVICES: 16mm and 35mm motion pictures in 
b&w and color; industrial, scientific, public re- 
lations, sales, training, religious, documen- 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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DEPHOURE STUDIOS: CONT'D. 
back; crane dolly; 16mm printer with fader 
attachment, electronic light cueing; projec- 
tion room, 16mm and 35mm projectors, optical 
and magnetic; Oxberry animation stand; Ken- 
sol hot press; editing rooms, art department; 
music libraries; script writing. 


NEW ENGLAND STATES: %* 


DEKKO FILM PRODUCTIONS, INC. 
126 Dartmouth Street, Boston 16, Mass. 
Phone: KEnmore 6-2511 


Date of Organization: 1946 


BAY STATE: CONTINUED 

tary, animated; TV commercials and_ pro- 
grams; sound slidefilms; fore gn language 
narratives; still photography, b&w and color: 
script services; sales and training aids: dis- 
tribution. Services Available to Other Pro- 
ducers: Photography, sound recording, print- 
ing, processing, editing, scoring, cutting, inter- 
lock screen ng, animation, titles, use of sound 
stage, set designing, lighting, truck mounted 
generators. FACILITIES: Mitchell and Maurer 
cameras; complete lighting facilities; AC and 
DC portable gas driven generators: Maurer 
16mm multiple track optical film recording: 
16mm and 17'2mm synchronous magnetic film 
recording; 14” synchronous magnetic record- 
ing; 16mm, 174%2mm and 35mm dubbing: twe 
printing labs for color and b&w, DePue and 
Peterson printing equipment, electronic cue- 
ing; 16mm b&w processing, positive, negative, 
reversal; two screening rooms with 35mm and 
16mm _ interlock equipment; cutt ng rooms; 
16mm and 35mm Moviolas; sound readers for 
16mm, 172mm and 35mm, optical and mag- 
netic; complete animation department with 
two animation stands; art department; car- 
penter shop; set designing; two music li- 
braries; film vault; still photography depart 
ment with dark rooms for color and b&w: two 
sound stages, over 3000 sq. ft.; permanent 
staff of 23 technicians, art and script special- 
ists. 


Joseph Rothberg, President 

George E. Serries, Sales Manager 
Charles Rockwell, Production Manager 
Paul Rockwell, Unit Manager 

Plynn E. Williams, Creative Director 
Margaret E. Smith, Office Manager 

Al. E. Petruccelli, Chief Electrician 
Elvin Carini, Editor 

Marvin Rothberg, Production Assistant 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Cut Up Poultry; Produc- 
tion Planning with Cryovac; Problems, Part- 
ners, Progress (Cryovac Div., W. R. Grace & 
Co.); Who Is Thy Neighbor (Jr. League of 
Boston); Football Roundup, 1959 (Dartmouth 
College); Poison in the House (Dept. of 
Health, State of New Hampshire); Telephone 
People and Public Affairs (New England Tel. 
& Tel. Co.); Drama in Drilling (Brown & 
Sharpe Mfg. Co.); The Waldorf Story (The 
Waldorf System) ; Progress Report, Explosion 
Characteristics of Liquid Hydrogen ( Arthur 
D. Little, Inc.); Fashion Firsts (Back Bay 
Assn. of Boston); Eye Research (Mass. Lions 
Clubs); Femoral Embolectomy (Hitchcock 
Clinic); The Linguatrainer (Science Elec- 
tronics, Inc.) ; This Is Transitron (Transitron 
Electronic Corp.); The Battle for Production 
(Selvage & Lee); A Triumph in Technology 
(Telechron Div., General Electric Co.) ; Vital 
Pulpotomy Technics (Dr. Harold Berk); Pub- 
lic Service Report (Westinghouse Broadcast- 
ing Corp.). SLIDEFILMS: Latex House Paints, 
Breakthrough or Boondogle; Flotrol C (Dewey 
& Almy Chemical Div., W. R. Grace & Co.) ; 


SERVICES: 16mm and 35mm production and 
sound slidefilms. Complete services available to 
outside industrial producers. FACILITIFS: 2 
complete sound stages, screening rooms, nar- 
ration, editing rooms with 16mm and 35mm 
Moviolas, animation and art dept.; 10-position 
custom mixing console; magnetic and optical 
recorders, interlock dubbers; 2 music libraries. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: A New Day in Agriculture 
Wirthmore Feeds, Inc.); Clinical Manage- 
ment of Psychiatric Disorders (Schering 
Corp.) ; New England Homes Club (New Eng- 
land Homes Club); You Be the Jury (United 
Fund of Greater Boston); The Lake Dwellers 
(Foreign Missionaries); Federal Reserve 
Bank and You (Federal Reserve Bank of Bos- 
ton); Tidal Power (U. S. Army, Corps of Annual Report (A. C. Lawrence Leather Co.). 
Engineers); ALCH-RVR_ (Cambridge Air TV COMMERCIALS: for Better Home Heat 
Research Center); Building for the Future Council; Winkler Low Pressure’ Burners; 
(American Mutual Insurance Co.) J-85 En- Adams & Swett; Barcolene; Nepco (Silton 
H43B Progress Report; Fire Fighting (Kamen gine (General Electric Company). SLIDE- Bros., Callaway, Ine.) Andy Boy Broccoli 
A‘reraft Corp.) ; The Most Widely Read Book FILMS: $70 Million Opnvortunity (Employers’ (Robert F. O’Brien Co.); J. A. Blunt; J. A. 
in America (Diamond Match Div., Diamond Group of Insurance Companies) ; Liquid Vinyl Challenge; Boston Herald Traveler; Pleasure 
National Corp.); Big Day for Roger Gray: Paint; Techniques (Dewey & Almy Chemical Island (Gabriel Stern, Advg.); Narragansett 
Total Brake Service with Raybestos: Eve ry Co.);: Guildware Plastics (Scott Advg. Lager jeer (Cunningham & Walsh); Carling 
where U.S.A, (Raybestos Div., Raybestos-Man- Agency). TV COMMERCIALS: for Cherry Pine- srewing Co.; S. S. Pierce (Harold Cabot & 
hattan, Inc.) ; Cause Undetermined (The Elec- apple Flip Ice Cream, “Flower Lady,” Winter Co., Ine.). 
tric Cos. of the Conn. Vallev): Show Window Winds,” H. P. Hood; Cryovae Bar-B-Cuts 
of the East, 1959 Edition (Eastern States Ex- (Kenyon & Eckhardt, Inc.); Slumberland 
position); Riverside Park (Riverside Park (Gabrie! Stern, Inc.); One Pie Products; 
Corp.) ; Automatic Bagging Service (Plastics Habitant Soups (Beacon T.V. Features) ; 
Div., Monsanto Chemical Co.) ; Polaroid 2,000 Motorola Hi-Fi Stereo (Tarler & Skinner) ; 
(Polaroid Corp.); Playtown U.S.A. lronwear Hosiery (Jerome O'Leary Advg. 
Goodrich Co.) ; These Are the Women ( Mass. Agency); Vogue Dolls (James Thomas Chir- 
Dept. of Commerce); At the Forefront with urg Co.); Homemakers Baked Beans ( Robert 
Copper (Copper and Brass Research Insti- F. O’Brien Co.) 
tute); KDS Report (Mass. Institute of Tech- 
nology); Green Mountain Legacy (National 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Vtol-Stol Aircraft: 


Rampart Associates, Inc. 
19 Beechcroft Street, Boston, Mass. 
Phone: STadium 2-5373 


Arnold Lawrence, Executive Producer 


(See complete listing under New York City) 


T R PRODUCTIONS, INC. 
( Trans-Radio) 
683 Boylston Street, Boston 16, Mass. 
Phone: COpley 7-5760 
Date of Organization: 1947 


Life Insurance Co.); Come Along and Grow %& 
with Us (National Mfg. Co.) ; Pumpkin Coach 


(Congregation of Christian Churches) ; Classi- 
fied Report (Electric Boat Div., General Dy- 


namics Corp.). SLIDEFILMS: Hi-Way-I (Mo- 
*ar Div., Chrysler Corp.) ; Saving for the Fu- 
ture (New England Life Insurance Co.). TV 
COMMERCIALS: (Series) for Adell Chemical 
Co.; Westfield Mfg. Co.; State Line, Inc.: 
Gong Bell Mfg. Co.; Faber Co.; Conn. Milk 
Producer's Assn.; Polaroid Corp.; W. F. Young 
Co.; Girls Clubs ot America; Wilrick Co. 


See Advertising Pages for Helpful Data 


Producers whose advertisements appear on 
other pages of this Annual Review Issue carry 
this special designation (*) over listing text. 
Refer to the convenient “Index to Advertisers” 
on the last page of this issue for page number. 
The “Blue Chips” of film production advertise 
regularly in the pages of BUSINESS SCREEN. 


DEPHOURE STUDIOS, INC. 
782 Commonwealth Ave., Boston 15, Mass. 
Phone BEacon 2-5722 
Date of Organization: 1935 
Date of Incorporation: 1926 
Joseph Dephoure, President & Treasure) 
Milton L. Levy, Vice-President 
David F. Dowling, Director, Industrial 
Sales 


SERVICES: Complete film production, 16mm and 
35mm. Industrial, documentary, medical, busi- 
ness, public relations and training films; slides, 
slidefilms and TV commercials; TV Kinescop- 
ing; b&w processing; b&w and color printing; 
hot press titles; animation; sound recording. 
FACILITIES: 16mm and 35mm sound and silent 
cameras; sound stage with studio and portable 
lighting; Houston special processor; synch 
magnetic and optical recorders, interlock play- 


Date of Incorporation: 1951 


Oscar H. Cheses, President, Gen. Mgr. 
Donald Stuart Berman, Production Mgr. 
Gunter Pfaff, Chief Cameraman 

Edwin A. Beller, Writer-Director 

C. Edward Spinney, Art Director 

Stephen A. Silverman, Production Asst. 


SERVICES: Producers of motion pictures and 
sound slidefilms for industry, government and 
education; radio and TV commercials, kine- 
scopes. Editorial and animation services, 
scripts. FACILITIES: Complete production facil- 
ities; 35mm and 16mm cameras; sprocket, 
14’”7 magnetic tape, disc and optical recorders ; 
25mm Moviola; 16mm _ interlock projection; 
sound stage; lighting equipment; screening 
room; recording room; mixing and dubbing; 
art and animation; editorial department; kine- 
scopes; 16mm laboratory facilities. 


BUSINESS SCREEN MAGAZINE 
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RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Life and Times of 
Abner Abernathy (Mutual Savings Banks of 
Conn.) ; Pinch and Roll Process (General Elec- 
tric Co., Small Aircraft Engine Dept.); Life 
of a Check (Mass. Bankers Assn.) ; Inaugura- 
tion of Governor Foster Furcolo (Herbert 
Frank Advg.); Re-upholstering Production 
Stuffing Techniques (Simmonds Upholstering 
Co.). SLIDEFILMS: Care of Washroom Fixtures 
(National Sanitary Supply Assn.); Oceupa- 
tional Opportunities and Information (North- 
eastern University). TV COMMERCIALS: for 
First National Bank of Boston; Connecticut 
Mutual Savings Banks (Batten, Barton, Dur- 
stine & Osborn); Cott Beverages (John C. 
Dowd); Narragansett Beer (Cunningham & 
Walsh); Soapine; Lincoln Syrups (Jerome 
O’Leary); Simmonds Upholstering Co. (Ra- 
dam); Kyanize (J. C. Walther); Sylvania 
Electric Co. (Harold Cabot); Little Yankee 
Shoes (Campbell, Emery, Haughey and Lut- 
kin). Kinescopes for various clients. 


Other MASSACHUSETTS Cities 


WATSON FILM PRODUCTIONS 


23 Chestnut Hill Road, Holden, Mass. 
Phone: VA 9-3422 


Date of Organization: 1956 
James L. Watson, Sole Proprietor 


SERVICES: Complete production of motion pic- 
tures and slidefilms for industry, education, 
television. Separate scriptwriting and consul- 
tation service. FACILITIES: Cameras, Bolex 
16mm and Arriflex 16mm; editing rooms with 
Bell & Howell hot splicer; magnetic and optical 


sound readers; ColorTran portable lighting 
equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: You Can Be Proud (Wor- 
cester Golden Rule); Gauge Pilot Film ( Dra- 
per Corp.); The Bullard Cutoff Machine 
(James Smith & Sons, Inc.) ; Automated Order 
Picking; Thermal Emissivity (Arthur D. 
Little, Inc.). SLIDEFILMS: Our Little Women 
(Worcester Girls Club); You Are the Vital 
Spark (Worcester Golden Rule). 


WORCESTER FILM CORPORATION 
131 Central Street, Worcester 8, Mass. 
Phone: PL 6-1203 
Date of Organization: 1918 


Weld Morgan, President 
Linwood M. Erskine, Jr., Vice-President & 
Secretary 
Floyd A. Ramsdell, Treasurer & Gen. Mgr. 
Dav.d B. Ramsdell, Sales Manager 
Carleton E. Bearse, Vice-President, 
Production 
SERVICES: Production of motion pictures. 
FACILITIES: 16mm cameras both motion pic- 
ture and still; 35mm still 3-D and motion pic- 
ture cameras; GMC truck used to generate 
own electricity ; complete crew including script 
writers, animation men, cameramen, directors, 
and all editing equipment. 
(Cont'd above) 


These Exclusive Review Reports Are 
a Copyrighted Business Screen Feature 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictruREs: Old as the Hills (Norton 
Co.); Behr Tape—The Fastest Growing Tape 
Line; Wide Belt Metal Working (Behr Man- 
ning Co.); Helicopter Spar Broaching; Texas 
Tower (LaPointe Machine Tool Co.); Short 
Cuts to Savings (Simonds Saw & Steel Co.) ; 
Hands of the Giants, short version (Wyman 
Gordon Co.); Counterpunch (Fenwal, Inc.) ; 
Classification for Type  (Holstein-Friesian 
Assn. of America). 


NEW ENGLAND: Vermont 


CAMPBELL FILMS 


Academy Ave., Saxtons River, Vermont 
Phone: 3604 


Date of Organization: 1947 


Acorn Films of New England 
168 West 46th St., New York, N.Y. 
Phone: JUdson 6-2272 
Elliott Butler, in charge of Production 


(See complete listing under Boston, Mass.) 


Alexander Film Co. 
500 Fifth Avenue, New York 36, New York 
Phone: LOngacre 5-1350 
Maxine Cooper, Res. Vice-President 
Kenneth Allen Silver, Alexander Interna- 
tional 


(See complete listing under Colorado ) 


Allend’or Productions 


60 West 46th Street, New York 36, N.Y. 
Phone: CIrele 5-0770 


Jenjamin S. Greenberg, Vice-President 


(See complete listing under Los Angeles area) 
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AMERICAN FILM PRODUCERS 
1600 Broadway, New York 19, N.Y. 
Phone: PLaza 7-5915 
Date of Organization: 1946 


Robert Gross, Executive Producer 
Lawrence A. Glesnes, Executive Producer 
Sheldon Abromowitz, Production Control 
Madeline Stolz, Office Manager 


SERVICES: Motion pictures, 16mm and 35mm 
color and black and white; and _ slidefilms. 
Specialties: industrials, sales, public relations, 
television, education, training, medicals, doc- 
umentary and merchandising. FACILITIES: 
Complete 16mm and 35mm camera, lighting 


and sound production equipment; three cut- 


ting rooms, screening room, shooting stage; 


special effects; animation; storyboard per- 
sonnel, script writers. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Helicopter Rescue at Sea; 
Radiological Safety in Civilian Manned Ships 


PRODUCTION REVIEW 


METROPOLITAN 


Robert M. Campbell, Executive Producer 

Fred J. Brown, Production Manager 

Warren T. Johnson, Account Executive 
SERVICES: Educational and business films for 
all purposes; slidefilms. FACILITIES: Complete 
production facilities, camera, lights, sound 
equipment for location and studio production. 
Animation stand. Editing rooms and record- 
ing studio with three channel magnetic mixing. 
Westrex Editor. Bell & Howell J. C. printer. 
16mm interlock screening. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuREs:./t’s Up to You (The Grand 
Union Co.); President’s Inauguration (Smith 
College) ; Mt. Holyoke (Mt. Holyoke College) ; 
Pepsi-Cola and the Cold Bottle Market (The 
Vendorlator Mfg. Co.). TV FILMs: Industrial 
shooting for The Kendall Co. 


NEW YORK 


(U.S. Navy); Float Zone (Merck & Co., Inc.). 
TV COMMERCIALS: for National Biscuit Co., 
Bulova Watch Co., Gillette International— 
Toni, Esso Standard Oil Co., Saving & Loan 
Assn., Adorn Hair Spray, Buick Motor Co., 
Liggett & Myers Tobacco Co.—Chesterfield, 
Standard Oil Co. of New Jersey (McCann- 
Erickson, Inc.) ; Stella D’Oro Food Products, 
Progresso Food Products (Carlo Vinti Advg. 


Inc.) ; National Health (William Kalis Asso- 
ciates ). 
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ANIMATIC PRODUCTIONS, LTD. 
15 West 46th Street, New York 36, N.Y. 
Phone: JUdson 2-2160 


Date of Organization: 1949 


Branch: 43 West 61st Street, New York, 
New York 

Tasker G. Lowndes, President 

Reese Patterson, Vice-President & Creative 
Director 

Leonard B. Elliott, Account Executive 

William V. Adams, Account Executive 

Mako Oike, Director of Animation 

James DeGregory, Art Director 

Darrell Baker, Art Director 

Leon Perer, Director of Photography 

Terry Colasacco, Production Coordinator 


SERVICES: Specialists in creation of 


sound 
slidefilms, Salesmate presentations, filmo- 
graphs, limited animated movies, sound-o- 


matics and TV commercials. FACILITIES: Art 
department, technical animation, cutting, edit- 
ing and projection rooms; two animation 
stands; 35mm and 16mm motion picture cam- 


eras, still cameras. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS & SALESMATE PRESENTATIONS: 
Bottling and Packaging Coca-Cola (The Coca- 
Cola Co.); TC Equals AB (Town & Country 
Magazine); For People Who Like Beer 


(Reynolds Metals Co.); The Eyes Buy It 
(Glenbrook Laboratories Div., Sterling Drug 


Co.); The Man Who Makes the Sales ( Fueloil 
& Oil Heat Magazine); Bourbon Street Beat 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN NEW YORK: 


ANIMATIC PRODS., CONT’D. 
(American Broadcasting Co.). WIDESCREEN & 
FILMSTRIPs: for Lever Brothers Co., Procter & 
Gamble Co., Simplicity Patterns Co., W. A. 
Taylor & Co., Inc., Lederle Laboratories Div., 
American Cyanamid Co., United Community 
Funds and Councils of America, Chain Store 
Age Magazine, The Art Directors Club, Radio 
Corp. of America, Bristol-Myers Co., D’Con 
Co. Div., Sterling Drug Co., Scripto, Inc., Per- 
machem Corp. FILMOGRAPHS, SOUND-0-MATICS 
AND TV COMMERCIALS: The Treasure of 
Twenty-Three Years (National Fund for Medi- 
cal Education) ; Thrifti-Check Service Corp.; 
Lipton Tea (Thomas J. Lipton, Inc.) ; Playtex 
(International Latex Corp.) ; Remington Prin- 
cess Electric Shaver (Remington Rand Corp.) ; 
Nytol (Block Drug Co.); BiSoDol (Whitehall 
Laboratories Div., American Home Products) ; 
Colgate Dental Cream  (Colgate-Palmolive 
Co.) ; Old Gold Cigarettes (P. Lorillard & Co., 
Inc.) ; Milkbone Dog Biscuits (National Bis- 
cuit Co.); Vaseline Hair Tonic (Chesebrough 
Ponds, Inc.). 


ANSEL FILM STUDIOS, INC. 
45 West 45th Street, New York, N. Y. 
Phone: JUdson 2-7771 


Date of Organization: 1956 


Jerome V. Ansel, President 

Ruth Ansel, Vice-President 

Brenda Lahy, Art Department 
Viktor Sidorov, Camera Department 


SERVICES: Complete production of educational 
and sales promotion motion pictures. 
FACILITIES: Complete animation production 
department; 16mm and 35mm _ animation 
equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Neurologic Actions of Phe- 
nothiazine Compounds (Smith, Kline and 
French Laboratories); Brush Killers (Dow 
Chemical Co.). THEATRE Spots: Pepsi Cola 
trailers (Pepsi Cola Co.). TV COMMERCIALS: 
for Ford Motor Co. (J. Walter Thompson Co.) : 
Cutex Lipstick & Nail Polish (Doyle, Dane & 
Bernbach ). 


These Listed Companies Provided 
Essential Facts for the Buyer 


The hundreds of companies listed in 
these pages have voluntarily furnished 
you, the prospective user of their serv- 
ices, with detailed reference data and 
key facts regarding their people, facili- 
ties and recent experience. 

No producing company anywhere in 
the world has been refused admittance 
to these listing pages provided they laid 
the facts you need on the line and met 
our minimum reference requirement. 


We urge you to visit the studios and 
shops of these listed companies, to view 
titles of films and other work submitted 
as references. Meet the principals in- 
volved. This large group of listed com- 
panies easily includes the best in the 
business and merits your full support! 
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AUDIO PRODUCTIONS, INC. 


Film Center Building 
630 Ninth Avenue, New York 36, N. Y. 
Phone: PLaza 7-0760 
Date of Organization: 1933 

OFFICERS AND DEPARTMENT HEADS 
Frank K. Speidell, President 
Herman Roessle, Vice-President 
T. H. Westermann, Vice-President 
Peter J. Mooney, Secretary & Treasurer 


PRODUCER-DIRECTORS 
Frank Beckwith Harold R. Lipman 
L. S. Bennetts H. E. Mandell 
Alexander Gansell Edwin Scharf 


ASSOCIATE PRODUCER 


Edward J. Lamm 
Pathescope Productions 


SERVICES: Motion pictures only, all commercial 
categories. Specialties: public relations, sales 
promotion, merchandising, training, medical, 
technical and educational motion pictures. 
FACILITIES: Both silent and sound studios; six 
cameras and lighting equipment; mobile units 
for location work with tape recorders; per- 
manent staff in all departments, writing, 
direction, editing, animated drawing and op- 
tical; 16 & 35mm projection room; two optical 
printers; editing equipment; zoom stand for 
trick work; machine shop; extensive film and 
music library cleared for television. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Security for the Nation’s 
Communications (American Tel. & Tel. Co.) ; 
Steam for Industry (Babcock & Wilcox) ; Car- 
buretor Deposits and Icing (Ethyl Corp.) ; 
Tale of Two Towns (National Board of Fire 
Underwriters) ; /t’s Wonderful Being a Girl 
(Personal Products); Shear Magic (Texaco, 
Inc.) ; Newsreel No. 1 (Travelers Insurance 
Co.); In Your Defense (Western Electric 
Co.) ; Technical films, continuing series (U.S. 
Navy); Quarterly reports (American Bosch 
Arma Corp.); Technical series (American 
Machine & Foundry Co.). TV COMMERCIALS: 
for N. W. Ayer & Son; Benton & Bowles; 
Dancer-Fitzgerald-Sample; Doherty, Clifford, 
Steers & Shenfield; MceCann-Erickson; Young 
& Rubicam and others. 


SCUDDER BOYD FILMS, INC. 


45 West 45th Street, New York, N. Y. 
Phone: JUdson 2-5558 


Date of Organization: 1955 


Scudder Boyd, President 

Charles L. Mathewson, Vice-President Sales 
Mal Wittman, Vice-President Animation 
Louis J. San Andres, Production Coordinator 


SERVICES: Documentary, industrial and tele- 
vision commercial motion pictures; animation 
for industrials and television commercials; 
slidefilms. FACILITIES: Complete shooting and 
editing, 35mm and 16mm; b&w and color. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Who Owns American Busi- 
ness; Why Stock Prices Go Up and Down; 
Care and Feeding of Money; Some Questions 
and Answers of Investing and 4 other titles 
(New York Stock Exchange); A Better Trip 
Tomorrow (Esso Research and Engineering 
Co.); The Andes Run; One in Nine; What 
Makes It Go (Esso Standard Div., Humble Oil 


and Refining Co.); Your Car of Tomorrow 
(Committee of Stainless Steel Producers, 
American Iron & Steel Institute) ; Newsfilms 
for Esso; New York Stock Exchange; The 
Upjohn Co.; Crowell-Collier Publishing Co. 
CLOSED Circuit TV FiuMs: for H. J. Heinz 
Co. TV COMMERCIALS: for Sutro Brothers; 
Aldon Carpets. 


JOHN BRANSBY PRODUCTIONS, LTD. 
1860 Broadway, New York 23, N. Y. 
Phone: JUdson 6-2600 


Date of Organization: 1936 


John Bransby, President & Exec. Producer 

John Campbell, Vice-Pres., Chg. of 
Production 

Lee Stenstrom, Secretary 

Michael A. Carlo, Director of Photography 

David M. Jacobson, Chief Editor 


SERVICES: Production of industrial, travel, 
sales and training films: 16mm or 35mm, color 
or black and white. FACILITIES: Location 
equipment for photography and sound. Full 
equipment for industrial and location lighting. 
Animation photography, complete film editing 
service. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Project River Road (ITT 
Laboratories); Scenic Alabama; Fabulous 
Florida (Standard Oil Co. of Kentucky) ; New 
Man at the Island (Esso Standard). SLIDE- 
FILMS: The Paying Guest (Esso Standard 
through McCann-Erickson). 


BRAY STUDIOS, INC. 
729 Seventh Avenue, New York 19, N. Y. 
Phone: CIrcle 5-4582 


Date of Organization: 1911 


J.R. Bray, Chairman of the Board 

P. A. Bray, President & General Mgr. 
M. Bray, Treasurer 

P. Bray, Jr., Secretary & Sales Mgr. 
Max Fleischer, Director of Animation 
B. D. Hess, Distribution Manager 


SERVICES: Production and distribution of 
health and general educational subjects, indus- 
trial, sales and job training motion pictures; 
technical and cartoon animation; television 
films; foreign language translations. Special- 
ized distribution facilities available to 
sponsors. FACILITIES: Studio equipment for 
all types of motion pictures; slidefilms in 
sound and color; animation department; pro- 
duction crews, animation artists, script 
writers and library. 

RECENT PRODUCTIONS AND SPONSORS 
Motion Pictures: T Mark 6 System; Mark 
22 Gyro Compass (U. S. Navy); General 
Operation of an AN/FST-2 Site; IFF (U. 8. 
Air Force); Accidents Don’t Happen, series 
of three Spanish narrations titled—Safety 
Supervisor, Organization, Early Handling of 
Spinal Injuries (National Film Board of 
Canada) ; Transistors—Low Frequency Ampli- 
fication (self-sponsored). TV COMMERCIALS: 
for United Fund (United Fund of Norwalk, 
Conn.). 


“ this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 
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CAMPUS FILM PRODUCTIONS, INC. 
20 East 46th Street, New York 17, N. Y. 
Phone: MUrray Hill 2-8735 
Date of Organization: 1934 
Nat Campus, President 
Jules Krater, Executive Producer 
Stephen Schmidt, Production Manager 
Renee Fluxgold, Distribution Coordinator 
Joan Allen, Office Manager 


SERVICES: Motion pictures and slidefilms for 
business, government and social agencies; also 
various film services separately; including 
translations, sound tracks; editing and finish- 
ing service for company photographed films; 
distribution service. FACILITIES: Complete 
studio, on-location equipment and creative 
staff. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Butyl for Tires (Enjay 
Co.); Refinery at Work (Esso Standard Oil 
Co.); The Revolutionary Bucron Tire (Atlas 
Supply Co.) ; 30 More (Sinclair Refining Co.) ; 
Retard that Flame (Benjamin Moore & Co.) ; 
More Profits with Trilafon (Schering Corp.) ; 
Underground Tanks (Preload Co., Ine.); 
Intestinal Roundworm Infection, Spanish, 
French, German adaptations (Pfizer Interna- 
tional, Inc.); Ten Year Study (Lexington 
School for the Deaf) ; Penicillin, Past, Present 
and Future; Dedication to Research (Bristol 
Labs); Mechanized Bridge & Building Gangs 
(Southern Railway System). MOTION SLIDE 
GRAPHICS: Battling for Business in the Fight- 
ing Sixties (U.S. Envelope Co.). SLIDEFILMs: 
Petroleum Science at Work (Esso Research & 
Engineering Co.). TV FILMS: Medicine Today, 
series of 3 (Medical Television Unit of New 
York University-Bellevue Medical Center). TV 
COMMERCIALS: for Bucron Tires (Esso Stand- 
ard Oil Co.). 


JOHN CAROL PRODUCTIONS, INC. 


104 East 40th St., New York, N. Y. 
Phone: MUrray Hill 7-6096 


Date of Incorporation: July, 1959 


John H. Rose, Jr., President 

Robert VanHouten, Vice-President 
Charge of Sales 

Frank Pistone, Art Director 

Edward Gerace, Production Manager 

Katherine Armes, Prod. Coordinator 


SERVICES: Wide-screen presentations, slide- 
films, slides, flipcharts. Filmographs, live mo- 
tion, 16mm and 35mm full cel animation, TV 
spots; complete package programs for indus- 
try. FACILITIES: Complete art department, ani- 
mation studio; editing facilities; creative 
script writing; highly specialized projection 
equipment. 

RECENT PRODUCTIONS AND SPONSORS 
WIDE-SCREEN PRESENTATIONS: New Dimen- 
sions (Corning Glass) ; Styling and Engineer- 
ing (Plymouth Div.); Golden Value Line of 
the 60’s (General Electric Co.) ; Thrust Opera- 
tion (McCann-Erickson); Workmanship 
(Structural Clay Products Institute) ; untitled 
productions for Gibson Refrigerators; Na- 
tional Distillers; Kimberly-Clark Corp.; E. I. 
duPont de Nemours & Co.; Sabena Belgian 
World Airlines. SLIDEFILMs: Untitled for De- 
Soto; Four Roses Distillers: B. T. Babbitt 
Co. FILMOGRAPHS: The First ‘59; The Poten- 
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tial; Sensi-Temp; Frosty Guard; History of 
Air Conditioning; Power Shower (General 
Electric Co.) ; Solid for ’60 (Plymouth). 

HU CHAIN ASSOCIATES 

15 East 48th Street, New York 17, N. Y. 
Phone: PLaza 5-5240 

Date of Organization: 1944 

Hubert V. Chain, Owner 


SERVICES: Production of industrial films, TV 
live action and animated commercials. FACILI- 
TIES: Equipment for location shooting of 
16mm and 35mm films. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: The Bull in the Melmac 
Shop (American Cyanamid Co.); The New 
Future for Cocoa (Olin-Mathieson Chemical 
Co.); Cibacron (Ciba, Ltd.). TV COMMER- 
CIALS: for Buffalo Savings Bank; Schenectady 
Savings Bank. 


COLEMAN PRODUCTIONS 


75 West 45th Street, New York 36, N. Y. 
Phone: ClIrcle 5-9080 


Date of Organization: 1935 


Harry L. Coleman, President 

John Peterson, Director of Photography 
William Moeller, Editor 

J. Brown, Sound 

Millard Lampell, Scripts 

Robert Evans, Sales Coordinator 


SERVICES: Complete production of 16mm and 
35mm motion pictures from script to final 
print for industry, medical, travel and tele- 
vision use. FACILITIES: Small studio available 
with lights, props, cameras, sound equipment, 
cutting rooms and screening room. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: The Wonderful Jet World 
of Pan American; Journey Into Springtime 
(Pan American World Airways); The Saf 
Story (The Alim Corp.); Today’s Activity— 
Tomorrow's Progress (Student Nurses Assn. 
of New York); The Master Builders (F. H. 
McGraw & Co.). 
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C-W Productions, Inc. 


60 E. 42nd St., Suite 644, New York, N. Y. 
Phone: OXford 7-0306 


Rod Gibson, Manager 


(See complete listing under Chicago area) 


COLOR ILLUSTRATIONS, INC. 


4 East 48th Street, New York 17, N. Y. 
Phone: MUrray Hill 8-2460 


Date of Organization: March, 1938 


Victor Sandak, President 
Harold Sandak, Secretary-Treasurer 
Joseph C. Stern, Vice-President 


SERVICES: Complete photographic and art fa- 
cilities for all types of visual presentations for 
business and education. FACILITIES: Photo- 
graphic and art studios; processing labs, etc. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: The Open Door (Nabisco—Sales 
Communication, Inc.) ; Battle Plan (Coca-Cola 
Co.—Sales Communication, Inc.); Spring- 
board to Profits (Air Conditioning Div., Amer- 
ican Standard Corp.); The Solid Gold Sales 
Case (Armstrong Cork Co.) ; The Perfect Case 
(E. T. Div., International Business Machines). 


CRAVEN FILM CORPORATION 


330 East 56th Street, New York 22, N. Y. 
Phone: MUrray Hill 8-1585 


Date of Organization: 1950 


Thomas Craven, President 

Harvey C. McClintock, Vice-President 
Charles Adams, Vice-President 

Marvin Barouch, Comptroller 

D. William Robinson, Production Manager 
Morton S. Epstein, Supervising Editor 


SERVICES: Motion pictures for government, 
industry, religion, and education; live-action 
and animated TV commercials; live programs 
for meecings and conventions; filmed series 
shows for television. FACILITIES: Air condi- 
tioned sound stage with complete auxiliary 
facilities; camera, sound, lighting and anima- 
tion equipment; editing and projection rooms. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuURES: The World We Want (New 
York Herald Tribune Youth Forum) ; Friend- 
ship Flight; H.R.H. Prince Sihanouk Visits 
the U. S.; The Four Bitter Years; Emblemas 
de Amistad (U.S. Information Agency) ; Bar- 
sua (Hewitt Robins Co.). TV COMMERCIALS: 
for Goodyear; Westinghouse; Merck, Sharpe 
& Dohme; General Foods; Hygrade Meat Pro- 
ducts; Cheerios; Vitalis; Bexel Vitamins: 
Procter & Gamble; Eastman Chemical Corp.; 
Orafix; Griffin Shoe Polish. 


CULHANE FILM STUDIOS, INC. 


207 East 37th Street, New York, N. Y. 
Phone: MU 2-5070 


Date of Organization: February, 1959 


Shamus Culhane, Executive Producer 
Nox Lempert, Director-Producer 

Gil Meyer, Sales Manager 

Win Hoskins, Animation Supervisor 


SERVICES: Films for television and industry, 
public relations, education, medical and scien- 
tific. Commercials and programs for television, 
in b&w and color. FACILITIES: Complete crea- 
tive staff for production of live action and 
animation; art department, music and effects 
department; animation cameras and stands. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Showdown at Ulcer Gulch 
(Curtis Publishing Co.) ; Arthritis; Birth De- 
fects; Polio (National Foundation). THEATRI- 
CAL FILMS: Around the World in 80 Days 
animated titles (Mike Todd). TV Fi_ms: 
Hemo the Magnificent, series (Bell Telephone 
Laboratories). TV COMMERCIALS: for Western 
Electric; Vicks; Capital Airlines; U. S. Army; 
Hood Orange Juice; Ajax; openings and clos- 
ings for Alcoa Theatre, Playhouse 90. 
D.P.M. PRODUCTIONS, INC. 
62 West 45th Street, New York 36, N. Y. 
Phone: MUrray Hill 2-0040 
Date of Organization: 1946 


Maurice T. Groen, Pres. & Exec. Producer 

Ronald T. Groen, Vice-Pres., in chg. of Prod. 
SERVICES: Industrial, public relations, trans- 
portation, travel, nature studies, wildlife 
conservation, outdoor life, boating, golf, fish- 


{LISTING CONTINUES ON FOLLOWING PAGE) 
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D.P.M. PRODUCTIONS: CONT’D. 

ing, hunting, sales promotion and _ horticul- 
tural motion pictures; TV shorts and commer- 
cials; color shots. FACILITIES: Production 
affiliations for location shooting in New York. 
Los Angeles, Sweden, Austria, South Africa 
and Malaya; worldwide coverage. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: A Key to Better Soil Man- 
agement (American Agricultural Chemical 
Co.); Highlights of Scandinavia (Swedish 
American Line); Caravelle Trailer (Air 
France) ; Tuliptime in Holland, in production 
(Associated Bulb Growers of Holland). TV 
PROGRAMS: The Carling Clubhouse, series of 
13 (Carling Conservation Club). 


GENE DEITCH ASSOCIATES, INC. 

43 West 61st Street, New York, N. Y. 

Phone: CIrele 7-1970 

Date of Organization: August, 1958 

Gene Deitch, President 

Ken Drake, Vice-Pres., Prod. Mgr. 

Al Kouzel, Creative Director 

George Dryfoos, Director of Sales 
SERVICES: Animation pictures, slidefilms, TV 
commercials, industrial and theatrical films. 
Creative storyboard service. FACILITIES: Pro- 
duction, editing. 
RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: (Series) for Baker’s Choco- 
late, General Foods (Foote, Cone & Belding) ; 
Planter’s Peanut Butter, Planters Co. (Don 
Kemper Agency); Goodyear Tires, Goodyear 
Co. (Young & Rubicam); Royal Crown Cola 
(Filmways-D’Arcy Advg.); Cocoa Puffs, Gen- 
eral Mills; U.S. Army Recruiting, U. S. Army 
(Dancer, Fitzgerald & Sample); Sardo Bath 
Oil, Sardo Co. (Skyborn Films—Kelly, Nason 
Advg.) ; Cities Service, Cities Service Co. (El- 
lington Advg.); Esso Oil Heat, Esso Standard 
Co. (McCann-Erickson); Masquerade Party, 
Kent Cigarettes (Lennen & Newell Advg.). 


DEMBY PRODUCTIONS, INC. 
1 West 58th Street, Hotel Plaza, New York 
19, N. Y. 

Phone: PLaza 9-2495 

Date of Organization: 1951 

Emanuel H. Demby, President 

Betty Jeffries, Vice-President 

Alexander Marshack, Supervisor, Scientific 

Film Unit 

Rowena Pearl, Director, Client Relations 
SERVICES: Production of theatrical, TV and 
public relations motion pictures. Special divi- 
sion for scientific film research and production. 
Associated with Motivation Research Reports 
for production of training films and testing 
storyboard reactions via proven psychological 
techniques. FACILITIES: Writing, research and 
production staff. Closed circuit system cover- 
ing some 3,000 families for testing films on 
TV sets. Space, geophysical film libraries. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Cavalcade of Music (Shea- 
rer Products); The World In Space (confiden- 
tial sponsor); How to Be a Cowboy 
(syndicated). SLIDEFILMS: Philanthropy (Mil- 
ton Hood Ward & Co.) ; Pay TV (Selectivision, 
Ine.). 


DYNAMIC FILMS, INC. 
Executive Offices: 405 Park Avenue, New 
York 22, N. Y. 
Studios: 112 West 89th St., New York 24, 
Phone: PLaza 1-7447 
Division: Medical Dynamics, Inc. 
Sol S. Feuerman, President 
Date of Organization: 1946 
Nathan Zucker, President 
Lester S. Becker, Vice-President 
Gerald Carrus, Controller 
Mina Brownstone, Director of Promotion 
and Public Relations 
Donald Finamore, Editorial Supervisor 
James Townsend, Director Technical 
Services 
Victor Johannes, Studio Manager 
Eileen Humeston, Programming Director 
SERVICES: Producers and distributors of all 
audio-visual materials including films, film- 
strips, sound §slidefilms, tape and_ easel 
presentations for industry, public relations, 
sales training, employee relations and special- 
ized visual aids. Also theatrical features and 
short subjects, television programming, special 
foreign language versions, foreign film produc- 
tion, etc. FACILITIES: Sound stages, recording 
and dubbing studios, editing facilities for all 
16mm and 35mm audio-visual production. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: A Matter of Fact (The 
Wm. S. Merrell Co.); Auto U.S.A.; 1959 Vie- 
tory Circles (Perfect Circle Corp.); Race 
Against the Records (Pure Oil Co.); Day of 
Living (Metropolitan Life Insurance Co.) ; 
Preparation for the Later Years (The Mutual 
Benefit Life Insurance Co.); The Atom and 
the Navy (U.S. Navy); Your Lucky Brake; 
Success Story (Grev-Rock Div., Raybestos- 
Manhattan, Inc.); Driving with Champions 
(Champion Spark Plug Co.); Men Missiles— 
500 Miles (Socony-Mobil Oil Co.); Science & 
Mrs. America (American Viscose Co.); Be- 
hind the Scenes at Indianapolis 1959 (Monroe 
Auto Equipment Co.); The Role of the Ster- 
oids (Merck, Sharp & Dohme); More Than 
Money (U.S. Air Force); Speak Up (Tura, 
Inc.) ; Depression in General Practice (Wal- 
lace Laboratories) ; The Golden Door ( Ameri- 
can Immigration Conference). 


Kevin Donovan Films 
15 West 44th Street, New York, N. Y. 
Phone: YUkon 6-6049 


John Bennewitz, in charge 


(See complete listing under Connecticut ) 


EAST COAST PRODUCTIONS, INC. 
45 West 45th St., New York, N. Y. 
Phone: CIrcle 6-2146 
Date of Organization: 1947 
Date of Incorporation: 1953 


Joseph Josephson, President 

Blanche Josephson, Vice-President 
Davida Zimmerman, 2nd Vice-President 
Jean Green, Secretary 

Bill Nemeth, Optical Photography 
Mitchel L. Petreyko, Cinematographer 
Jesse Sandler, Writer-Director 

Larry Reily, Animation 


SERVICES: Production, editorial and technical 


services for industrial, educational, theatrical 
and TV; film services for video taping; pub- 
lic relations films and commercials for domes- 
tic and foreign use; re-editing of feature films, 
shorts, TV programs and spots; optical and 
special effects; animation services and music; 
recording and mixing; studio and location pho- 
tography. FACILITIES: 35mm and 16mm Arri- 
flex cameras with blimps, boom and mike; 
16mm Magnasynce tape recorders; dollies, pole 
cats, lighting, ColorTran; Eyemo cameras, 
etc; insert studio for table top product shots 
and demonstrations; three fully equipped air- 
conditioned editing rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PiIcTuRES: Untitled public relations 
(General Foods through Foote, Cone & Beld- 
ing); special film presentation (American 
Express Co. through Benton & Bowles); mo- 
tion picture film segments (TelePrompTer 
Corp.). TV COMMERCIALS: (Series) for Color- 
forms (Kudner Agency) ; Chesebrough-Ponds ; 
NorthEast Airlines; Blue Cross-Blue Shield 
of Michigan; Pan American World Airways; 
Waldorf Tissue, Scott Paper Co. (J. Walter 
Thompson Co.) ; Revere Copper & Brass ( Ad- 
ams & Keyes Agency); Texize (Henderson 
Advg. Agency). 


ELEKTRA FILM STUDIOS, INC. 


33 West 46th Street, New York 36, N. Y. 

Phone: JUdson 2-3606 

Date of Organization: 1956 

Abe Liss, President 

Bob Yung, Vice-President, Charge of Indus- 
trial Films 

Sam Magdoff, Business Manager, Charge of 
TV Commercials 


SERVICES: Complete motion picture and slide- 
film production; live action and animation for 
TV, theatre, industry and business. FACILI- 
Ties: Script, camera, animation, design, 
sound, music, editing, slidefilms, studios. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Once Upon a Smile (Jant- 
zen, Inc.); Me (Fawcett Publications) ; Color 
Analysis with Miss Clairol (Clairol, Inc.). 
SLIDEFILMS: An Apple a Day (Hockaday As- 
sociates) ; The State is Great (Capezio Shoes). 
TV COMMERCIALS: for General Motors ( Mac- 
Manus, John & Adams); American Tel. & Tel. 
Co. (N. W. Ayer & Son); Socony-Mobil Co. 
(Compton) ; Standard Oil Co. of New Jersey; 
Buick Div.; National Biscuit Co.; Nestle Co. 
(McCann-Erickson); American Tobacco Co.; 
General Electric; E. I. duPont; California Oil 
Co.; Campbell Soup (Batten, Barton, Dur- 
stine & Osborn); American Motors (Geyer, 
Morey, Madden & Ballard); Ford Motor Co.; 
Boyle-Midway (J. Walter Thompson); Gen- 
eral Mills ( Dancer-Fitzgerald-Sample) ; Amer- 
ican Safety Razor (Kenyon & Eckhardt): 
Johnson & Johnson (Young & Rubicam) ; 
Bristol-Myers (Doherty, Clifford, Steers & 
Shenfield, Inc.); Standard Brands, Canada; 
Esso, Imperial-Canada (McLaren Advertis- 
ing); Longines Wittnauer (Direct). 


x this symbol, appearing over a 
producer’s list.ng, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 
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CHARLES ELMS PRODUCTIONS, INC. 
5 East 40th Street, New York 16, N. Y. 
Phone: MUrray Hill 6-8877 
163 Highland Ave., No. Tarrytown, N. Y. 
Phone: MEdford 1-3363 
Date of Incorporation: 1952 


Charles D. Elms, President 

Charles D. Elms, Jr., Vice-President 

Ruth M. Elms, Secretary, Treasurer 
SERVICES: Research and production of 16mm, 
35mm and 75mm “Widescope” motion pic- 
tures; slide motion; sound slidefilms; slide 
presentations; training manuals and charts 
for sales promotion, sales training and educa- 
tion. FACILITIES: Studio and technical 
laboratory, mobile camera, sound and lighting 
equipment, ““Widescope” camera. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTuRES: Mid Year—Americana; 
Love That Job, Edition V1; Let’s Call a Spade 
a Spade; Oklahoma; Treasurer's Report ( Phil- 
ip Morris); Bileo Door (Remsey Agency); 
Federal (Federal Boiler Corp.). SLIDEFILMs: 
Manufacturing Control; Accounts Receivable 
—Retail; Our Customers Say; Rent or Buy; 
Organizing Your Territory (International 
Susiness Machines Corp.); How to Make 
Money in Cigarettes ‘Philip Morris); Lum- 
mis (Mastercraft Assn.). 


WALTER ENGEL PRODUCTIONS, (NC. 

20 West 47th Street, New York 36, N. Y. 

Phone: JUdson 2-3170 

Date of Organization: 1937 

Walter Engel, President 

W lliem C. Hedapp. Creative Director and 
Script Supervisor 

Joseph T. Williams, Exec. Head of Camera 
and Editing Dept. 

Bob Levengood, Production Assistant 

Lorraine Knight, Production Coordinator 
and Casting Supervisor 


SERVICES: Industrial, documentary, education- 
al, sales training and TV commercials, motion 
picture productions; limited and full anima- 
tion, 16mm and 35mm. FACILITIES: Complete 
studio facilities. Location film and sound unit. 
Animation and editing departments. Single 
and double sound recording. All self-contained 
operations. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Right and Wrong Way 
to Conduct an Interview (Standard Brands, 
Inc.). SLIDEFILMS: Character Pete (SunCrest 
Beverages ) ; 1960 sales training film ( National 
NuGrape). TV COMMERCIALS: for Betty 
Crocker Cake Mix (General Mills); SPI No. 1 
(Society of Plastics Committee) ; Lucky Strike 
(American Tobacco Co.); Quality Bakers of 
America. 


Estudios Moro S. A. 


Master Films Distributors, Ine. 
509 Madison Ave., New York, N. Y. 
Phone: MUrray Hill 8-822 


George Caputo, Manager 
(See complete listing in Int'l Section) 


Principal studios are located in Spain 
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FARRELL AND GAGE FILMS, INC. 
213 East 38th Street, New York 16, N. Y. 
Phone: MUrray Hill 3-8358 
Date of Organization: 1951 


Matt Farrell, President & General Manager 

C. Lillian Farrell, Secretary 

William McAleer, Vice-President & Director 

of Photography 

Joseph Faro, Production Manager 

Carlos Orta, Film Editor 
SERVICES: Production and distribution of 
sound motion pictures and sound slidefilms for 
business and industry. FACILITIES: Complete 
16mm and 35mm motion picture and slidefilm 
production in black and white and color, in- 
cluding sound studio, magnetic film recording, 
editing services, script, foreign language, art 
wor, animation. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: What's New at Hercules, 
second edition (Hercules Powder Co.); Work 
Improvement for Maintenance (U.S. Navy); 
untitled restricted film (American Machine & 
Foundry Co.). SLIDEFILMS: Modern Packaging 
—Where It is, Where It's Going ( Breskin Pub- 
lications, Inc.) ; Something New in Packaging 
(Hercules Powder Co.). 


RAY FAVATA PRODUCTIONS, INC. 


165 West 46th Street, New York 36, N. Y. 
Phone JUdson 2-5860 


Date of Organization: August, 1959 
Ray Favata, President 
Carl Reiter, Associate 


SERVICES: Animation and live action for TV 
commercials, sales promotion and entertain- 
ment. FACILITIES: Creative and design staff of 
six animators and assistants; camera facili- 
ties; Oxberry equipment; ink and paint fa- 
cilities. 

RECENT PRODUCTIONS AND SPONSORS 
TV Fitms: Kid Gloves (Goulding-Elliott- 
Graham); Willie Woo, pilot film (sponsor un- 
identified). TV COMMERCIALS: for Millbrook 
(Nabisco); Bert & Harry (Piels Beer); Po- 
cohantas (N.A.I1.A.). 


(New Company: formed August, 1959) 


FILM ENTERPRISES, INC. 
222 East 46th Street, New York 17, N. Y. 
Phone: MU 2-3972 


Date of Incorporation: July, 1959 


James R. Handley, President 

F. William Bryant, Jr., Secretary-Treasurer 

Charles H. Hawkins, Jr., Production 
Coordinator 

Rosemary B. Ilyus, Executive Secretary 


SERVICES: 16mm and 35mm motion pictures 
for business and industry; slide and stripfilms; 
script service; audio-visual production man- 
agement and coordination. FACILITIES: Admin- 
istrative offices; preview screening; complete 
editorial department fully equipped. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Partners in Progress; 1401 
Data Processing (IBM World Trade Corp.) ; 
Rocket Power (Thiokol Chemical Corp.) ; Will 
There Be Ducks (Alfred C. Glassell, Jr. in 
assn. with Ducks Unlimited). SLIDEFILMs: 
Teamwork for Tomorrow (American Petrol- 
eum Institute). 


NEW YORK 
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FILM GRAPHICS INC. 
369 Lexington Ave., New York 17, N. Y. 
Phone: MUrray Hill 6-5255 
Date of Incorporation: 1946 


Lee Blair, President 

Bernard Rubin, Secretary-Treasurer 
Sidney Greenhaus, Production Manager 
Calvin Schultz, Chief Editor 

Donald Towsley, Dir. of Animation 
Howard Linkhoff, Sales Representative 
Michael Alexander, Director 

Ben Berenberg, Director 

Ted Pahle, Chief Cameraman 


SERVICES: Complete motion picture produc- 
tion, 35mm and 16mm; live action and special 
effects; recently expanded animation and edi- 
torial services. FACILITIES: Two sound stages, 
50’ x 100’ and 75’ x 200’ located at 3 West 
61st Street, New York City; two 35mm B. N. 
C. Mitchell cameras; complete sound recording 
facilities; 35mm Mitchell rear screen projec- 
tor; animation and film editorial departments ; 
4 animation stands; optical facilities; 50 per- 
manent production employees. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Refining Precious Metals 
(International Nickel Co., Inc.); The Mean- 
ing of General Order #21; Waterbury Hy- 
draulic Transmission (U.S. Navy); classified 
training films for U.S. Navy, U. S. Army and 
U.S. Signal Corps. 


Filmack Productions 
630 Ninth Avenue, New York 36, N.Y. 
Phone: PLaza 7-0900 
Donald Mack, Executive in Charge 
‘See complete listing under Chicago area) 
Fiore Films 


Room 1005, 723 Seventh Ave., New York 19 
Phone: COlumbus 5-8764 


William Kohler, Executive in charge 
(See complete listing under New Jersey ) 


FORDEL FILMS, INC. 
1079 Nelson Avenue, New York 52, N.Y. 
Phone: WYandotte 2-5000 


Date of Organization: 1941 


Clifford F. Potts, Pres. & Exec. Producer 
Enid Borde, Secretary-Treasurer 

James M. Logan, General Manager 

William V. Martin, Comptroller 

W. Edward Downton, Account Executive 
James D. Sage, Producing Director 
Reginald McMahon, Editorial Supervisor 
Dennis Gunst, Research & Quality Control 


SERVICES: Public relations; sales promotion; 
training; educational; scientific and medical 
motion pictures and slidefilms; TV shorts and 
commercials; complete responsibility, includ- 
ing planning, production and printing; special- 
ists in color, live and animated. Audio-visual 
consultation and services for conventions and 
sales meetings including display design, con- 
tinuous projectors and other devices, sound 
effects, sales gimmicks, etc. FACILITIES: Sound 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN NEW YORK: 


FORDEL FILMS: CONT’D. 

stage; complete cameras, lights and sound 
equipment for studio and location production; 
animation stand; art department; cutting 
rooms; 16mm magnetic and optical interlock 
screening facilities; color printing depart- 
ment; carpenter shop; machine shop; mobile 
units. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Theory of Batteries (U.S. 
Navy); Control of Postoperative Wound In- 
fections (Squibb); Enchanting Japan 
(Swift); More Meat—Better Meat (Mathie- 
son); Mosquito War (Bergen County). 
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WILLIAM J. GANZ COMPANY, INC. 
A Division of 1.V.C. 


40 East 49th Street, New York 17, N.Y. 
Phone: ELdorado 5-1443 


(See complete data under Institute of Visual 
Communication, Inc. listing, this section) 


GERALD PRODUCTIONS, IWC. 
4121 West 54th St., New York 19, N. Y. 
Phone: PLaza 7-2125 
Date of Organization: 1955 


Gerald Auerbach, Exec. Produce) 
Hampus Morner, Director, International 
Div. 

Diana Paul, Asst. Produce) 

Stuart Grant, Super. Editor 

Jaroslaw Monostyrsky, Creative Director 
SERVICES: Motion picture production (live 
animation) for theatre, television, public re- 
lations and industry. FACILITIES: Production 
facilities include editing, sound, two stages, 
recording, projection theatre. 
RECENT PRODUCTIONS AND SPONSORS 
TV Fi_ms: This Week in Medicine, weekly 
series (Ciba Pharmaceutical Co.) ; 60 produc- 
tions (NBC TV); 2 productions (ABC TV); 1 
production (CBS TV). 


GIFFORD:KIM PRODUCTIONS, INC. 


165 West 46th St.. New York 36, N. Y. 

Phone: JUdson 2-1591 

Date of Organization: May, 1958 

Lewis L. B. Gifford, Jr., President 

Paul W. Kim, Vice-President 

Julia M. Whalen, Production Manager 
SERVICES: Specialists in animated films, also 
live-action; ideas for films, scripts and story- 
boards prior to production; fully equipped to 
produce films from idea to answer print. Fa- 
CILITIES: Animation department, two anima- 
tion cameras; ink and paint staff, editing serv- 
ices and facilities. 
RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: for Pepto-Bismol, Norwich; 
Posts (Benton & Bowles); Radio Corp. of 
America (Kenyon & Eckhardt); Nabisco; Es- 
so (McCann-Erickson) ; Betty Crocker Instant 
Frosting; Valiant-Chrysler Corp.; American 
Tobacco Co.; Trig; Chung King Enterprises 
(Batten, Barton, Durstine & Osborn); Ar- 
mour (N. W. Ayer & Son); Boyle-Midway; 
Ford Motor Co.; Hygrade (J. Walter Thomp- 
son); Nationwide Insurance ( Ben Sackheim) : 


Army Reserve; General Mills (Dancer-Fitz- 
gerald-Sample); Duncan Hines (Compton) ; 
Robin Hood Oats (Young & Rubicam); Mi- 
lady’s Blintzes; Red L Seafood (Smith-Green- 
land); Sunshine Biscuit Co. (Cunningham & 
Walsh). 
JACK GLENN, INC. 
207 East 37th Street, New York 16, N.Y. 
Phone: OXford 7-012i 


Date of Incorporation: 1953 


Jack Glenn, President 
Bernice Trefman, Art Director 
Frances Ribman, Manager of Sales 


SERVICES: Production, writing, direction and 
editing of special-purpose and entertainment 
motion pictures; commercials and slidefilms; 
animation and filmstrips; specializing in in- 
stitutional films; films for public relations, pro- 
motion, orientation, education, designed with 
either fiction or documentary format. A cor- 
poration of services contracting separately for 
script-writing and/or directing, producing, 
editing. Contract or sub-contract. FACILITIES: 
Wall, B & H, Arriflex, Mitchell cameras; light- 
ing and sound equipment; studios and scenic 
shops; projection and cutting rooms in New 
York City and in Irvington-On-Hudson, West- 
chester County, N.Y. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Specialty Steels (Crucible 
Steel Co. of America through Marshall Organ- 
ization). SLIDEFILMS: You, Too, Can Have a 
Branch YMCA; A YMCA for Your Community 
(National Council of YMCAs). TV COMMER- 
CIALS: (Series) for National Council of 
YMCAs; YMCA of Greater New York. 
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GOTHAM FILM PRODUCTIONS, INC. 
11 East 44th Street, New York 17, N.Y. 
Phone: MUrray Hill 2-4450 
Date of Organization: 1954 
Seymour Zweibel, President, Executive 

Producer, Director 
Susan Wayne, Vice-President, Producer, 

Director 
Lillian Klass, Secretary 

SERVICES: Sound slidefilms. 
(See complete data under Seymour Zweibel 

Productions, Inc., listing, this section) 


WILLIAM P. GOTTLIEB COMPANY 
202 East 44th Street, New York 17, N.Y. 
Phone: OXford 7-4995 


Date of Organization: 1949 


William P. Gottlieb, President 

Walter E. Schaap, General Manager 
John G. Finkbiner, Production Manager 
Paul Hodge, Art Director 

Arun Foxman, Business Manager 


SERVICES: Creation and production of sound 
slidefilms and filmstrips. Specialists in edu- 
cational and institutional work, sales promo- 
tion, personnel training, business-sponsored 
filmstrips for school distribution. Counsel on 
all phases of audio-visual presentations. Writ- 
ing and production of illustrated booklets. 
FACILITIES: Research and scriptwriting staff; 
art department; photo studio; recording and 
projection equipment. 

RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Home Sweet Home, Forever 


(Metropolitan Life Insurance Co.) ; Knowledge 
Is Our Product; Spanish for Elementary 
Schools (McGraw-Hill Book Co.); Steps to 
Security (American Nurses Assn.) ; The For- 
mation of Ferromagnetic Domains (Bell Tele- 
phone Laboratories) ; Some Place Like Home 
(National Federation of Temple Sisterhoods) ; 
The Story of Henderson (Textile Workers 
Union of America); The Hand That's Always 
There; Your Most Valuable Asset (George J. 
Gero Co.); Dollars for Security (Institute of 
Life Insurance); Teaching Arithmetic Today 
for Tomorrow’s World (Webster Publishing 
Co.) ; A Study of the Decision-Making Process 
(Folding Paper Box Assn.). 


GRAY-O’REILLY STUDIOS 


480 Lexington Avenue, New York, N. Y. 
Phone: YUkon 6-4070 


Date of Organization: November, 1952 


John F. O'Reilly, Vice-President 

James E. Gray, Vice-President 

George Livermore, Studio Manager 
SERVICES: Production of television commer- 
cials for business and industry. FACILITIES: 
Two stages, animation department, complete 
sound, editing, set building. 


RECENT PRODUCTIONS AND AGENCIES 
TV CoMMERCIALS: for Amoco (Joseph Katz) ; 
Birdseye; Minute Rice; Jello; Lipton Tea, 
Soups; Bakers Coconut; GE Mixers, Can 
Openers, Skillets, etc.; Remington Shavers; 
White Owl; Robert Burns Cigars (Young & 
Rubicam) ; Clorets; Dreft; Falstaff Beer; Gen- 
eral Mills (Dancer-Fitzgerald-Sample) ; Rem; 
Omega Oil (Gumbinner); Cities Service Gas- 
oline (Ellington & Co.); Seabrook Farms 
Foods (Smith-Greenland) ; Reader’s Digest (J. 
Walter Thompson); Utica Club Beer (Cohen 
& Alshire) ; Greenmint Mouth Wash (S. 8. C. 
& B. Adv.). 


BEN GREENE FILM PRODUCTIONS 
318 West 5lst St., New York 19, N. Y. 
Phone: PLaza 7-3858 
Date of Organization: 1930 
Ben Greene, Owner 

SERVICES: Consulting producer, prime contrac- 
tor with top-line personnel on contract; cre- 
ative films from idea to finished productions. 
FACILITIES: Studios, editorial, equipment on 
rental. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Design for Victory; Tips 
on Typing; Know Your Typewriter (Under- 
wood Corp.) ; The Winner (Sundstrand Add- 
ing Machine-Underwood Corp.); Fire and 
How to Fight It (Walter Kidde & Co., Inc.) ; 
Hobby Lobby (sponsor unidentified—distrib- 
uted by Columbia Pictures Corp.). 


Halas & Batchelor Cartoon Films, Ltd. 


c’o Louis de Rochemont Associates, Inc. 

380 Madison Avenue, New York 17, New 
York 

Phone: OXford 7-0350 


(See complete listing in International Section ) 


“ this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 
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PAUL HANCE PRODUCTIONS, INC. 


1776 Broadway, New York 19, N. Y. 
Phone: ClIrele 5-2424 


Date of Organization: 1939 


Roy Moriarty, President 
Henry Langsam, Treasurer 
Nymah Keyes, Secretary 
Phillip Mellilo, Sales Director 


SERVICES: Research, writing and all photo- 
graphic phases of motion picture production 
by permanent technical staff. FACILITIES: 
Complete camera, sound and lighting equip- 
ment for all types of field photography. Still 
photo studio, art department and 16mm and 
35mm animation facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Titan Reports; Nike-Zeus 
Reports; Precision Command Guidance (Bell 
Telephone Laboratories) ; Training Film (Ra- 
dio Engineering Laboratories); Sanka (Gen- 
eral Foods Corp.) ; Dyna-Soar Reports (Amer- 
ican Machine & Foundry). 


The Jam Handy Organization, Inc. 
1775 Broadway, New York 19, New York 
Phone: JUdson 2-4060 
Herman Goelz, in charge 


Complete office facilities and projection room 
with service staff for Eastern clients 


(See complete listing under Detroit area) 


HARTLEY PRODUCTIONS, INC. 

339 East 48th Street, New York 17, N. Y. 

Phone: ELdorado 5-7762 

Date of Organization: 1940 

Irving Hartley, President 

Elda Hartley, Secretary-Treasurer 

Jean Brooks, Vice-President, in charge of 

Distribution 

SERVICES: Specialty is writing and producing 
sponsored public service films for television 
and distribution to TV stations throughout 
the United States and Alaska through Hartley 
Film Distributors, Inc. FACILITIES: Studio A, 
street level, drive-in loading dock; Studio B, 
permanent kitchen set. Equipment with 16mm 
Mitchell camera, 16mm Mitchell blimp, 16mm 
& 35mm Arriflex cameras, Fearless dollies, 
Mole Richardson boom (with perambulator), 
6 channel mixing console with full equaliza- 
tion, 174mm & 14” magnetic recording and 
dubbing, Rangertone and Fairchild pic sync., 
16mm and 35mm optical recording, 16mm and 
35mm interlock projection. Complete lighting 
equipment. Two completely equipped editing 
rooms and screening room. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Cast Off for Family Fun 
(Behr-Manning Co.) ; Toys That Teach (Mon- 
santo Chemical Co.) ; Foamagic (Mobay Chem- 
ical Co.); Tea Day USA (Tea Council of 
America); The Fabrice Story (Waverly Div., 
F. Schumacher & Co.). 


HARVEST FILMS 
90 Riverside Drive, New York, N.Y. 
Phone: TRiangle 4-1100 
Date of Organization: 1950 
Leo Trachtenberg, President 


10TH ANNUAL PRODUCTION 


REVIEW 


Alfred Socolow, Assistant to President 
Bernard Egert, Art Director 


SERVICE: Production of motion pictures and 
filmstrips for industry, government, educa- 
tional and social service organizations. FACILI- 
TIES: Complete production and creative facili- 
ties; cameras, sound equipment, art depart- 
ment, music library, animation and editorial 
facilities, sound stages, storage. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: For All the Children 
(Herald Tribune Fresh Air Fund) ; Dr. Carter 
Takes a Drive (New York State Department 
of Health); Marielle (New York Life Insur- 
ance Co.); It’s Up to You (National Society 
for the Prevention of Blindness); The World 
of Helen Keller (American Foundation for 
Overseas Blind). 


HAVERLAND FILM PRODUCTIONS 


104 West 76th Street, New York 23, N.Y. 
Phone: TR 4-1300 


Date of Organization: May, 1958 


Laszlo Haverland, Owner, Producer-Director 

Arpad Makay, Director of Photography 

Paul Meistrich, Senior Writer, Asst. 
Director 

Bertalan Bodnar, Art Director 


SERVICES: 16mm and 35mm industrial, educa- 
tional, sales promotional, research and tele- 
vision programs; script to screen film produc- 
tions. FACILITIES: Arriflex cameras, lights; 
magnetic and optical recorders, three-channel 
re-recorder; animation stand; music library; 
narration and dubbing facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: The Portrait (Markos-M. 
Grumbacher, Inc.) ; Brush and Color Making; 
Exploring Casein (M. Grumbacher, Inc.) ; 
Freedom Fighters (Free Europe Distr.) ; 
Miracle at Times Square (Ind. TV-Distr.). 


HUNN, FRITZ & HENKIN 
PRODUCTIONS, INC. 


216 East 49th Street, New York, N.Y. 
Phone: PLaza 2-1940 


Date of Organization: March, 1958 


Howard Henkin, President 

Ronald Fritz, Vice-Pres., Creative Dir. 

Dan Hunn, Vice-Pres., Dir. of Animation 

Larry Puck, Executive Producer 

Frank Nikielski, Manager, Animation 
Dept. 

Len Appleson, Chief Editor 

Marie Schetter, Manager, IP Dept. 

Tom Page, Casting Director 


SERVICES: 16mm and 35mm industrial fea- 
tures, commercials, entertainment features, 
television programs, color and b&w; specializ- 
ing in animation and live action. FACILITIES: 
Animation staff of 25 people; Oxberry stand, 
complete live action staff and studio, editing, 
recording, music, scripts, storyboards and 
screening room. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Wonderful Age of 
Electricity (New Jersey Power & Light Co.) ; 
Down to Earth (Arco Mfg. Corp.) ; TV Com- 
MERCIALS: for Quaker Oats (Lynn Baker 
Agency); General Electric (Maxon, Inc.) ; 


Labatts, Ltd. (Ellis, Advg.); Sterling Drug, 
B. T. Babbitt (Brown & Butcher) ; Best Foods 
(Dancer, Fitzgerald & Sample); Lever Bros., 
Best Foods (S.S.C.B.); Dutch Masters Cigars 
(Erwin Wasey, Ruthrauff & Ryan); Alberto 
Culver (Wade Advg.); Nestle Co., Coca-Cola 
Co., General Motors (McCann-Erickson) ; 
Howard Clothes (Mogul Williams & Saylor) ; 
Nestle Co., Ltd. (E. W. Reynolds, Canada) ; 
Beechnut (Young & Rubicam); Revere Co. 
(John C. Dowd); Shaeffer Beer (Batten, Bar- 
ton, Durstine & Osborn); Atlantic Refining 
Co. (N. W. Ayer & Son); Ford Motor Co. (J. 
Walter Thompson Co.). 


INSTITUTE OF VISUAL 
COMMUNICATION, INC. 


40 East 49th Street, New York 17, N.Y. 
Phone: ELdorado 5-1443 


Date of Organization: 1919 

William J. Ganz, President 

Herbert R. Dietz, Executive Producer 
Vincent J. Capuzzi, Distribution Manager 
Jane Page, Comptroller 


SERVICES: Producers and distributors of all 
audio-visual communication forms, including 
motion pictures, filmstrips, slidefilms. Complete 
film production from script to screen for public 
relations, industrial, sales, training, educa- 
tional films. Complete nation-wide and foreign 
distribution of films. FACILITIES: Creative 
staff, studio equipment, editing facilities fully 
equipped for film and tape. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Gifts; Gag Reel (Calvert 
Distillers Co.); My Kind of Story (American 
Red Cross). SLIDEFILMS: Lord Calvert; Qual- 
ity Story (Calvert Distillers Co.); A Useful 
Look Ahead, revised (Nation’s Business). 
SALES MEETINGS: Calvert 1959 Christmas 
Meeting (Calvert Distillers Co.). 


VICTOR KAYFETZ PRODUCTIONS, INC. 

1780 Broadway, New York 19, N.Y. 

Studio: 415 West 55th St., New York 19, 
N.. 

Phone: CIrcle 5-4830 


Date of Organization: 1947 


Branch Offices: Bear Films Div., Victor 
Kayfetz Productions, Inc., 1780 Broad- 
way, New York 19, N. Y. Frank Bear. 
Rochester Div., Victor Kayfetz Produc- 
tions, Inc., 1200 Westfall Road, Rochester 
18, N. Y. Phones: HIllside 5-0883, GReen- 
field 3-3000, ext. 534. Don Lyon. 


Victor Kayfetz, President, Exec. Producer 

Seymour Posner, Assistant to the Producer 

Abe Blashko, Animation Director 

Leo Levko, Mech. Production Supervisor 

Sylvia Gerson, Golden Snowball TV Plan 

Bertil Carlson, Engineer & Equipment 

Designer 

Irene Siegel, Production Assistant 

Donald Armstrong, Production Assistant 

Celeste Iannazzo, Production Assistant 
SERVICES: Motion picture production, combin- 
ing live cinematography, animation. FAcILI- 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN NEW YORK: 


Vic KAYFETZ: CONT'D. 

TIES: 16mm and 35mm equipment for live 
shooting: 35mm Eclair Camerette, B&H 70 
DR, 16mm Camerette, 16mm Arriflex with 
sound blimp. Studio flats, backgrounds, table 
tops, machine shop and carpentry facilities. 
Slidefilm and 2 x 2 slide production cameras. 
For animation shooting; 35mm Model L De- 
Brie and 16mm Cine Special both completely 
adapted for animation. Animation stand 
(16mm and 35mm) with compound table. Com- 
plete art and animation department. 16mm and 
35mm sound Moviolas. 35mm interlock and 
16mm projectors in booth of screening room. 
Complete accessory equipment; tripods, high 
hat, dolly, location lighting equipment, cables, 
two station wagons, cargo trailer 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: National Safe Boating 
Week (Coast Guard Auxiliary); Service Life 
of Modern High Speed Aireraft as Affected by 
Structural Fatigue (U.S. Navy); Mower Car 
Magic; 1960 Chain Saw (Homelite Div., Tex- 
tron, Inc.); Au Service du Bucheron (Terry 
Machinery Co., Ltd.); The Sponge Master 
Mop (Bissell, Inc.) ; Paul Winchell Appeal for 
Hemophilia Fund (Rodwil Co.). TV Com- 
MERCIALS: for Mower Cars (Homelite Div., 
Textron, Inc.); 1960 National Motor Boat 
Show (National Assn. Engine & Boat Mfrs. 
Inc.) ; 1960 Fords (J. Walter Thompson Co.). 


HERBERT KERKOW, INC. 

180 Lexington Avenue, New York 17, N. Y. 

Phone: YUkon 6-4266 

Date of Organization: 1937 

Date of Incorporation: 1946 

Herbert Kerkow, President and Treasure) 

Rosemond Kerkow, Secretary 
SERVICES: Production from original research 
to finished film; for public relations, education- 
al, training, industrial, documentary, sales 
training and sales presentation films. FACILI- 
TIES: Sound stage, set building department, 
projection room, sound recording and re-re- 
cording; editing and animation facilities: 
four cameras (Bell & Howell and Eclair Cam- 
erette, 35mm; Maurer and Arriflex, 16mm). 
Visualization Sound Stage, special equipment 
employing new techniques to present ideas and 
products on film. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Progress Reports +6 and 
+7; Improved Nike-Hercules Hipar Towe) 
Test Assembly (Bell Telephone Laboratories, 
Inc.); The Theory of Limits, series of 4 en- 
titled—Limits of Sequences; Limits of Real 
Functions; Derivative and Integral, Applica- 
tions (Mathematical Assn. of America) ; Sky- 
scraper (Int'l Television Service, U. S. Infor- 
mation Agency); A Study in Maternal Atti- 
tudes (New York Fund for Children, Inc.) ; 
How to Present an Idea or Product Effectively 
on Film, industrial and educational versions 
(self-sponsored ). 
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KEY PRODUCTIONS, INC. 
527 Madison Avenue, New York 22, N. Y. 
Phone: ELdorado 5-2180 
Date of Incorporation: 1948 


James D. Kantor, President 


KEY PRODUCTIONS: CONT'D. 
William M. Kahn, Vice-President 
James E. Patrick, Secretary 
Jenjamin W. McKendall, Jr., Director, 

Sales & Promotion 


SERVICES: Specializing producers of motion 
pictures and slidefilms for commercial organi- 
zations, either as business presentations or as 
public service features. 

RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Your Newspaper Team (The 
National Newspaper Promotion Assn.). FILM- 
STRIPS: “Current Affairs” series (1959-1960) 
titled: Hawaii—the 50th State; Britain in the 
Modern Age; The St. Lawrence Seaway and 
Power Project; Southeast Asia—Overview of 
a Strategic Area; Southeast Asia—Focus on 
Indonesia and Malaya; Inflation and _ the 
Standard of Living. Sponsors include news- 
papers in 16 states and Canada, among which 
are: New York Journal American; Cleveland 
Press; Toronto Star; Hartford Courant; 
Shreveport Journal. 


KLAEGER FILM PRODUCTIONS, INC. 


1600 Broadway, New York 19, N. Y. 
Phone: JU 2-5730 


Date of Incorporation: June, 1957 


Robert H. Klaeger, President 

John J. Fenton, Vice-President 

Peter F. DeCaro, Treasurer 

Stephen Kambourian, Supervising Editor 

George Ottino, Animation Dept. Manager 
SERVICES: Permanent staff in all phases of 
motion picture production; treatment, script, 
casting, camera, scenic design; producers on 
staff for pre-production planning and consul- 
tation prior to actual production. FACILITIES: 
Photographic studio on premises, cutting and 
editorial rooms; animation studios. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Penelope Changes He 
Mind ( National Board of Fire Underwriters) ; 
Double Trouble; Finish with a Future (E. 1. 
duPont de Nemours & Co.); 
Anti-Freeze (National Carbon); E-G2 (Dow 
Chemical Co.) ; Greyhound Sales Presentation 
(Greyhound Corp.) ; General Electric Presen- 
tation (General Electric Co.); Untitled (Na- 
tional Distillers through Lennen & Newell). 
TV COMMERCIALS: for Saran Wrap; Dow- 
gard; Sportsman Cigarettes; Pontiac; Ther- 
mettes; General Motors Institutional; Scotch- 
gard; Cadillac (MacManus, John & Adams) ; 
Nash; Wizard (Geyer, Morey, Madden & Bal- 
lard); E. I. duPont products (Batten, Barton, 
Durstine & Osborn); Niagara Starch: Vel; 
Ad; Arrow Shirts; Stokely-Van Camp; Lustre 
Creme; Wildroot; Muriel Cigarillos; Newport 
Cigarettes; Reynolds Wrap (Lennen & New- 
ell) ; General Electric products; Heinz (Maxon 
Agency); Greyhound Bus; Van Heusen; 
Lionel Trains; Ideal Toys; Lilt; Westinghouse 
products; Hassenfeld Toys; Benrus; Good 
Housekeeping; RCA (Grey Advg. Agency) ; 
Ajax, U. S. Savings Bonds; Pertussin; Buick; 
Columbia Stereo-Phono; Atlas Batteries; 
Westinghouse; B. F. Goodrich; Vaseline Hair 
Tonie (MecCann-Erickson Inc.); Prestone; 
Nescafe; Pacquin; Veep; Salem; Eveready: 
Ballantine; Camels; Vaseline; Winston ( Wil- 
liam Esty Co.); Dondril (Tatham-Laird) ; 
Vicks (Morse International); Burgerbits; 


Assignment 


KLAEGER FILM PRODS.: CONT'D. 
Anacin (Ted Bates & Co.) ; Gem Razor ( Ken- 
yon & Eckhardt); U. S. Rubber Co. products; 
American Machine & Foundry products; East- 
ern Airlines (Fletcher Richards, Calkins and 
Holden); Texaco (Cunningham & Walsh) ; 
Airwick; Baker’s Instant Chocolate; Pepso- 
dent; Clairol; Nebbs; Savarin Coffee; Impe- 
rial Margarine (Foote, Cone & Belding) ; 
Playtex products (Reach, McClinton); Max- 
well House Coffee; Tide (Benton & Bowles) ; 
Ipana (Doherty, Clifford, Steers & Shen- 
field) ; Slug-A-Bug; Sharp’s Christmas Tins; 
Shulton’s Desert Flower (Wesley Associates ) ; 
Thom McAn (Doyle, Dane, Bernbach) ; Scrip- 
to Pens (Donahue & Coe); DuPont Acrylic 
Paint (N. W. Ayer & Son); Watchmakers of 
Switzerland (direct). 


KNICKERBOCKER PRODUCTIONS, INC. 


1600 Broadway, New York 19, N. Y. 
Phone: CIrcle 5-6710 


Date of Organization: 1947 


Howard A. Lesser, President 

Willard Van Dyke, Executive Producer 

Thomas S. Dignan, Vice-President 

Renzo Olivieri, Vice-President 

Agnes Grant, Secretary 
SERVICES: Production from original research 
to finished film. Specialties: Public relations, 
training and educational motion pictures. 
FACILITIES: Production equipment, animation, 
editing and slidefilm departments. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Jn Search of Housing (New 
York State Commission Against Discrimina- 
tion); Fashion is Big Business (Fashion In- 
stitute of Technology); Magnetic Protection 
of Mine Warfare Ships (U.S. Navy); Atoms 
for Peace; University of Michigan (U.S. In- 
formation Agency). 


LANCE PRODUCTIONS, INC. 

353 West 57th Street, New York, N. Y. 

Phone: PL 7-6167 

Date of Organization: 1950 

Lorraine Lester, President 

Samuel H. Evans, Vice-Pres. & Treasurer 

George Lessner, Vice-President 

Alford A. Lessner, Vice-Pres. & Coordinator 

of Production 

SERVICES: Filming of all types, commercials, 
documentaries, features; recordings, music 
especially written for commercials and particu- 
larly features. FACILITIES: 75’ x 75’ x 24’, 
soundproof studio; recording studio; Ampex, 
Fairchild, RCA equipment; microphones, etc. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Book and the Idol (Israeli 
Consulate); The Head that Wouldn't Die (Rex 
Carlton). TV FiLtmMs: Untitled series of 26 
(Fantasy Features, Inc.). TV COMMERCIALS: 
for Jack Schwartz (Erwin Wasey, Ruthrauff 
& Ryan); Suburban Propane Gas Co. (Mac 
Wuceello). 


Your Most Dependable Buyer's Guide 


* The pages of this Annual Production Re- 
view provide reference data attested for ac- 
curacy by executives of all listed companies. 
Client and film references are provided as 
warranty of recent business film experience. 


BUSINESS SCREEN MAGAZINE 


‘ 
’ 
| 
a 
q 
a 
j 
| 
: 
| 
4 
x 
4 
| 
4 
he 
4 
4 
108 


418 West 54th Street, New York 19, N.Y. 
Phone: JUdson 2-5242 
Teletype: NY 1-1554 


Date of Organization: 1952 


AFFILIATES 
Grantray-Lawrence Animation, Inc. 
716 North La Brea, Hollywood 28, Calif. 
Phone: WEbster 6-8158 
Teletype: LA 1463 
Ray Patterson, President 
Robert L. Lawrence, Vice-President 
Grant Simmons, Secretary-Treasurer 


Robert Lawrence Animation, Inc. 

418 West 54th St., New York 19, N. Y. 
Phone: JUdson 2-5242 

Teletype: NY 1-1554 


Peter Cooper, Vice-President 


Loucks & Norling Studios, Inc. 
418 West 54th St., New York 19, N.Y. 
Phone: JUdson 2-5242 
Howard Lawrence, Vice-President 
FOREIGN OFFICE 
Robert Lawrence Productions (Canada ) 
Ltd. 


38 Yorkville Ave., Toronto 5, Ontario 
Phone: WAlInut 5-5561 


John T. Ross, President & General Mar. 


AT NEW YorK CITY 
Robert L. Lawrence, President 
Louis Mucciolo, Vice-President, in charge 
of Studio Operations 
Henry Traiman, Vice-President, in charge 
of Editorial Operations 
Philip Kornblum, Treasurer 
Kenneth Marthey, Staff Director 
Jerry Maticka, Staff Director 
Robert McCahon, Staff Director 
Gerald Schnitzer, Staff Director 
Joseph Spery, Staff Director 
Jerry Jacobs, Production Supervisor 
Barbara Lane, Production Supervisor 
Doris Reichbart, Production Supervisor 
Rae Walsh, Production Supervisor 
Roy Townshend, Asst. Studio Manager 
Sal Scoppa, Assistant Director 
Audrey Sammons, Casting Director 


SERVICES: Produce industrial and sales promo- 
tion films, TV programs, TV commercials. 
FACILITIES: Two air-conditioned sound stages, 
editing rooms, screening room, carpenter shop, 
production offices. Toronto production facil- 
ities are complete, including 60’ x 125’ studio. 
RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: for A. C. Spark Plugs (D. 
P. Brother); American Beer ( VanSant, Dug- 
dale) ; Big Top Peanut Butter (Grey) ; Canada 
Dry (J. M. Mathes); Chevrolet (Campbell- 
Ewald); Delsey (Foote, Cone & Belding) ; 
General Mills (Knox Reeves); Gerber’s Baby 
Foods (D’Arcy); Genesee (McCann, Mar- 
schalk) ; Heinz (Maxon); Holsum Bread (W. 
E. Long); International Latex (Reach, Mc- 
Clinton) ; Lestoil (Jackson Associates); Mas- 
sey Ferguson (Needham, Louis & Brorby); 
Pall Mall (Sullivan, Stauffer, Colwell & 
Bayles); Prince Matchabelli (J. Walter 


Thompson); Reynolds Metals (Clinton E. 
Frank) ; R.C.A. (Kenyon & Eckhardt) ; Sanka 
(Young & Rubicam) ; U.S. Steel (Batten, Bar- 
ton, Durstine & Osborn) ; Max Factor; Revlon. 


10TH ANNUAL 


ROBERT LAWRENCE PRODUCTIONS, INC. 


ARTHUR LODGE PRODUCTIONS, INC. 


21 West 46th Street, New York, N. Y. 
Phone: JUdson 2-5477 


Date of Organization: 1953 
Arthur J. Lodge, Jr., President 


SERVICES: Motion pictures for public relations, 
education; film documentaries; TV newsfilm. 
FACILITIES: Offices, cutting rooms, library, 
cameras. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Untitled training film 
‘Wool Bureau); Untitled training film ( Bestt 
Paintroler Co.). NEWSFILMS: Untitled films, 
series of 12 (American Iron and Steel Insti- 
tute). TV Fitms: Industry On Parade, 52 
films (National Assn. of Mfrs.; Assn. of 
American Railroads; Furniture Mfrs. Assn. 
of Grand Rapids; National Assn. of Wool 
Mfrs.; American Trucking Assns., Inc.; All 
American Rose Selections; National Fueloil 
Council, Ine.; Milk Industry Foundation; 
Electronic Industries Assn.; American Bot- 
tlers of Carbonated Beverages; American In- 
stitute of Men’s and Boys’ Wear; American 
Supply and Machinery Mfrs. Assn., Inc.; 
American Iron and Steel Institute; National 
Lumber Mfrs. Assn.; Air Conditioning and 
Refrigeration Institute; Rubber Mfrs. Assn.). 


JAMES LOVE PRODUCTIONS, INC. 
115 West 45th Street, New York 36, N.Y. 
Phone: JUdson 2-4633 
Date of Organization: 1952 
James A. Love, President 
A. M. Love, Secretary 
James Willie, Production Super. 
William D. Henry, Editing Supvr. 


SERVICES: Production of motion pictures and 
slidefilms; location and studio photography; 
animation, scripts, editing, film consulting; 
TV commercials, industrial and public rela- 
tions films. FACILITIES: Complete other than 
studio; mobile location equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Blueprint for a Sale (Univ. 
C.1.T.); Your Neighbors (Bell Telephone of 
Penna. ); Navy Radar (U.S. Navy); A.A.C.S. 
Story; Air Battle Analysis; Key to Progress; 
Teaching by Guided Discussion (U. S. Air 
Force); Sparrow IIl; Danger Zone; Hawk; 
Hawk Report ¢1, 2, 3, and 4 (Raytheon Mfg. 
Co.); No Wheels; Girls’ Work is Never Done 
(Cadance Records); Moon Watch (General 
Electric Co.); Game Cookery; When Friends 
Drop In; Smorgasbord Is Served (U. S. 
Brewers Foundation) ; Happy Mowing (Scott 
Seed Co.); Westinghouse Research (Westing- 
house); Hero Next Door (C.A.P.). SLIDE- 
FILMS: Blueprint for a Sale (Univ. C.1.T.). 


TED LOWRY, INC. 
(formerly Ted Lowry Animation) 

225 East 46th Street, New York, N.Y. 

Phone: PL 2-6451 

Date of Organization: October, 1958 

Date of Incorporation: December, 1959 

Ted Lowry, President 
SERVICES: Creation and production of films, 
slidefilms and graphic art for industrial and 
television films. Animation service to producers 
and sponsors. FACILITIES: 16mm and 35mm 


PRODUCTION REVIEW 


NEW 


TED LOWRY: CONTINUED 

Oxberry animation stand and sound studio fa- 
cilities available on lease. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Pigs to Market (Fordel 
Films—Ameri¢an Cyanamid Co.); Niagara 
(John Bransby Prods.—New York Power Au- 
thority); Cultured Wood (MGM _ Industrial 
Division—Kroehler Furniture); Making Our 
Best Better (Eastern Film—Gerber Baby Food 
Co.). SLIDEFILM: Cultured Wood (MGM In- 
dustrial Division—Kroehler Furniture). 


LUX-BRILL PRODUCTIONS, INC. 
319-21 East 44th Street, New York 17, N.Y. 
Phone: ORegon 9-6320 


Date of Organization: 1950 


Richard S. Dubelman, Client Liaison, 
Production Supervisor 

Herbert D. Brown, Editorial Department 

Edward Welsh, Studio Manager 

Anne L. Bauer, Office Manager 


SERVICES: Production of live and or animated 
motion pictures and slidefilms from idea to 
stage to screen stage. Editing and re-editing 
company films; integration of motion pictures 
and live television; all types of rear projection 
photography. FACILITIES: Animation depart- 
ment; fully equipped studio for live shooting; 
location equipment; editing and screening 
rooms; creative and technical staff; recording 
studio. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Attention Toy Dealers 
(Remco Industries); The Weekend Air Force 
Reserve (U.S. Air Force) ; Toni Doll ( Ameri- 
can Character Doll Co.) ; Go Bowling (Ameri- 
can Machine & Foundry) ; Christmas presenta- 
tation (Schenley Industries) ; Fall Sales (1. W. 
Harper Co.). TV FILMS: Francesca (Foster 
Parent’s Plan). TV COMMERCIALS: for Crisco, 
Ivory, Dash (Procter & Gamble); New York 
Stock Exchange; Colgate-Palmolive; Narra- 
gansett Brewing Co.; Sterling Drug Co.; 
American Cyanamid; The Nestle Co.; Esso, 
Atlas, Uniflo (Esso Standard Oil Co.) ; Chese- 
brough-Ponds; Bridgeport Brass Co.; Tangee 
Lipstick; Oakite; American Can Co.; Reming- 
ton-Rand; Peter Pan; Nationwide Insurance 
Cos.; Vick Chemical Co.; Folgers Coffee: 
Golden Books (Golden Book Encyclopedia) ; 
The Burgess Co.; Sunshine Crackers; Cocoa 
Marsh, Yum Berry (Taylor Reed). 


M K R FILMS, INC. 


619 West 54th Street, New York 19, N. Y. 
Phone: COlumbus 5-4878 


Date of Organization: 1955 


A. E. (“Gene”) Milford, Vice-President 

Ralph Rosenblum, Secretary-Treasurer 

Paul Alley, Producer-Writer 
SERVICES: Production of 16mm and 35mm 
films for business, industry and television; 
sales, promotion, public relations, educational. 
medical and scientific; editing of theatrical 
features and television program series. FACIL- 
ITIES: Studio and editing rooms: theatre and 
laboratory on same floor. 
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METROPOLITAN NEW YORK: 


M K R FILMS: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTURES: Pan American Games 
(Standard Oil Company of New Jersey); 
Teaching English Grammar (U. S. Informa- 
tion Agency); Paramount Previews (Music 
Corp. of America); Radiology, direction and 
editing only (American College of Radiology). 
TV PROGRAMS: Secrets of Freedom (NBC Tel- 
evision); Brenner, editing services only for 
series (CBS Television). THEATRICAL FEA- 
TURES: editing services only: Pretty Boy Floyd 
(Continental); Kiss Her Goodbye (Show 
Corp. of America). 


MPO PRODUCTIONS, INC. 
15 East 53rd Street, New York 22, N. Y. 
Phone: MUrray Hill 8-7830 
Date of Organization: 1947 


Branch Office: 4024 Radford Avenue, North 
Hollywood, Calif. Phone: POplar 9-0326. 
Mel Dellar, Executive Producer; James 
Chapin, Account Service. 

Judd L. Pellock, President 

Marvin Rothenberg, Vice-President 

Arnold Kaiser, Secretary & Treasurer 

Gerald Hirschfeld, ASC, Vice-President 

Gerald Kleppel, Vice-President, Supervisor 
of Editing Dept. 

Sanford Greenberg, Assistant Treasurer & 
Controller 

Zoli Vidor, ASC, Director of Photography 

Lawrence E. Madison, Producer 

Victor Solow, Producer 

Joseph Moncure March, Scenario Editor and 
Producer 

Ira Marvin, Joe Kohn, Murray Lerner, 
Lloyd Ritter, Mickey Schwarz, Charles 
Dubin, James Beach, Charles Wasserman, 
Producers 

William Susman, Philip Frank, Morton 
Dubin, Production Coordinators 

Paul Petroff, Director of Scenic Design 

Al Mozell, Tony Brooke, Joe Brun, ASC, 
Cinematographers 

George Marvin, Mike Wyler, Joe Nash, 
Norman Gewirtz, Dan Eriksen, Assistant 
Directors 

Lawrence Mezey, Recording Director 

Dicran Nahigian, Account Service 

Ira Loonstein, Studio Manager 

Sam Robert, Manager Prop Department 

Norman Leigh, Manager Electrical Dept. 

Jack Safran, Lab. & Print Control 


SERVICES: Complete production of films for 
sales promotion and training; public relations; 
information and training films for U. S. forces 
and gov't agencies; color sportsmen’s and con- 
servation films. Distribution service to TV 
stations, club groups, schools, etc. Presenta- 
tions and stage shows for industry, closed 
circuit presentations for sales force and man- 
agement meetings. FACILITIES (New York): 
Two studio production centers with lighting, 
photographic and sound equipment, mobile 
units, spund trucks, 5 shooting stages, make- 
up and dressing rooms, screening rooms, set 
construction shops, ete. (California): Com- 
plete production facilities in Hollywood at 
Republic Studios. 


MPO PRODUCTIONS: CONT'D. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Unseen Journey (Gulf 
Oil); Plan for Learning (U. S. Steel); 
Breath of Life (Johnson & Johnson); Leve 
Brothers Sweepstakes (Lever Bros.) ; Ages of 
Time (Hamilton Watch); The Onlookes 
(Greater New York Fund); Monsanto—1959 
(Monsanto Chemical Co.) ; C.P.A. (American 
Institute of CPA’s); Salmon—-Catech to Can 
(U. S. Fish & Wildlife); Patterns for Pro- 
gress (Burlington Industries); Parts and 
Service Managers—Important Men, Important 
Jobs (Ford Motor Co.). TV COMMERCIALS: 
for N. W. Ayer; Ted Bates; Batten, Barton, 
Durstine & Osborn; Baker Advg.; Benton & 
Bowles; D. P. Brother; Leo Burnett; Camp- 
bell-Mithun; Cockfield-Brown; Compton 
Advg.; Cunningham & Walsh; Daniel & 
Charles; Dancer-Fitzgerald-Sample; D’Arcy; 
Doherty, Clifford, Steers & Shenfield; Doner 
& Peck; Doyle, Dane, Bernbach; Wm. Esty: 
Foote, Cone & Belding; Fuller & Smith & 
Ross; Guild, Bascom & Bonfiglia; Grey Advg.; 
Hanford-Greenfield; Kenyon & Eckhardt; 
Ketchum-MacLeod & Grove; Lang, Fisher & 
Stashower; Lennen & Newell; C. J. LaRoche; 
Richard K. Manoff; Maxon; McCann-Erick- 
son; McKim Advg.; Mogul, Williams & Say- 
lor; Needham, Louis & Brorby; Norman, 
Craig & Kummel; Ogilvy, Benson & Mather; 
E. W. Reynolds; Reach, McClinton; Ross Roy 
Inc.; Sullivan, Stauffer, Colwell & Bayles; 
Tatham-Laird; J. Walter Thompson; Warwick 
& Legler; Weightman Agency; The Wesley 
Associates; Young & Rubicam. 


MARATHON TV NEWSREEL, INC. 


10 East 49th Street, New York 17, N. Y. 
Phone: MUrray Hill 8-6043 


Date of Incorporation: 1948 


Branch: Marathon News, 73 Delamere Road, 
London, W.5, England. Maurice Ford, in 
charge. Marathon Newsreel, 12 Rue Lape- 
grere, Paris 18 E, France. Jean Magny, 
in charge. Marathon TV Newsreel, Via 
Lucrezia Caro 12, Rome Italy. Giovanni 
Pucci, in charge. 

Konstantin Kalser, Pres. & Exec. Producer 

Kenneth Baldwin, Vice-President & 
Supervisor of Production 

Charles Van Bergen, Director of Newsfilm 
Operations 

Jean Hauck, Director of Administration 

Cindy Karp, Distribution & Traffic Manager 

SERVICES: Public information films, worldwide 
news service, company newsreels, special 
events coverage for industry; film editing, 
commercials, stock shots, etc. FACILITIES: Com- 
plete 16mm and 35mm production and editing 
facilities. Correspondent cameramen in all 
countries of the world and throughout the 
United States. Foreign offices in London, Paris, 
Berlin and Rome. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Give and Take (Volks- 
wagenwerk G.m.b.H.); New Ski Thrills 
(Volkswagen of America, Inc.) ; Minute Man 
Progress Reports; Really Riding on Air (Cur- 
tiss-Wright Corp.); Oral Anti-Polio Vaccine 
(American Cyanamid Co.) ; Declomycin (Led- 
erle Labs Div., American Cyanamid Co.) ; 


MARATHON TV NEWS: 
Safety Tips for Motorized Mothers; Oil in 
Libya (Socony Mobil Oil Co.); Singoserp; 
Esidrix (Ciba Co., Inc.). NEWSFILMS: for So- 
cony Mobil Oil Co.; Curtiss-Wright Corp.; 
Volkswagen of America, Inc. 


MEDICAL DYNAMICS, INC. 
405 Park Aveue, New York 22, N. Y. 
Phone: PLaza 1-7447 
Sol S. Feuerman, President 


(See complete data under Dynamic Films, 
Inc. listing, this section) 


METRO-GOLDWYN-MAYER, INC. 
Office : 1540 Broadway, New York 36, N. Y. 
Phone: JUdson 2-2000 
Studio: 550 Fifth Avenue, New York, N. Y. 


Date of Organization: 1919 


Branch Offices: MGM Studios, Culver City, 

Calif. Phone: UP 0-3311. Bob Fierman, 
West Coast Sales Repr. 

1307 South Wabash Ave., Chicago 5, II. 
Phone: FI 6-8477. Bob McNear, Mid- 
west Sales Repr. 

NEW YORK OFFICE & STUDIO 

Bill Gibbs, Director of Commercial & Indus- 
trial Division 

Leslie Roush, In Charge of Studio 

Alex Leftwich, Director 

Sheldon Nemeyer, Director of Industrial 
Sales 

Len Weiner, Director of Commercial Sales 


CULVER CITY STUDIO 
Elmer Wilschke, Jn Charge of Production 
Bob Drucker, Producer 
Jack Reynolds, Producer 
Dave Monahan, Director 
Robert Bennett, Creative Director 


SERVICES AND FACILITIES: 30 sound stages, 
indoor water tank for underwater photogra- 
phy; thousands of interior and exterior sets 
including entire city streets, villages, lakes, 
forests, laboratory for color and b&w; ware- 
houses of props, art department, set dressing, 
wardrobe, casting, hair styling; thousands of 
backdrops, rear projection plates, blue-backing 
traveling matte system, matte painting, cam- 
era and sound recording departments, etc. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: America: The Automobile 
Age (American Motors); Cultured Wood 
(Kroehler Furniture); Departure (American 
President Lines); A Message to Sir Walter 
(Long White Potato Assn.); sales promotion 
series (Owens Corning Fiberglas) and others. 
TV COMMERCIALS: for J. Walter Thompson 
Co., Foote, Cone & Belding, Benton & Bowles, 
Ted Bates, Leo Burnett and others. 


MULLER, JORDAN AND HERRICK 

554 Fifth Avenue, New York 22, N. Y. 

Phone: CIrele 5-1820 

Date of Organization: 1955 

John T. Jordan, President 

William F. Herrick, Vice-President, Charge 
of Audio-Visual Department 

Frank B. Muller, Vice-Pres. & Treas. 


SERVICES: All phases motion pictures, slide- 
films and other audio-visual media. Service 
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both audio-visual and print media accounts. 
FACILITIES: Five staff writers, director, art 
director; complete art facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES; SLIDEFILMS: Road Show; 
Boiler Feed Pumps (Worthington Corp.) ; 
Color and You; Take a Look at Color; Color 
as You Wear It (J. C. Penney Co.; Coats and 
Clark’s Thread; McCall’s Patterns); Behind 
the Window (Owens-Corning-Fiberglas) ; /n- 
stant Baby Food Announcement, series of 4 
(General Foods, Inc.); Alathon Pipe (E. I. 
duPont de Nemours & Co.); UNA and the 
Univac (Remington Rand Corp.) ; Line... in 
Your Wardrobe (J. C. Penney Co.; McCall's 
Patterns); From the Buyer’s Point of View 
(Sweet’s Catalog Div., F. W. Dodge Corp.). 


OWEN MURPHY PRODUCTIONS, INC. 
723 Seventh Avenue, New York 19, N. Y. 
Phone: PLaza 7-8144 

Date of Organization: 1946 

Owen Murphy, President & Exec. Producer 
Paul Cohen, Vice-Pres. in Chg. Production 
Eric Lawrence, Chief, Editorial Department 
Jack Green, Editor 

Richard Moses, Assistant Director 

Arthur Kaplan, Controller 


SERVICES: Motion pictures for industry and 
television; complete production; scripts, cine- 
matography, editorial, recording; live and 
animation. Special editorial service for indus- 
trial photographic departments. FACILITIES: 
Full production facilities including 35mm and 
16mm cameras; lighting equipment; magnetic 
sound recorders; mobile location unit; cutting 
rooms; recording room and insert stage. Per- 
manent creative staff—writers, directors, 
cameramen, editors and supervisors. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: All About New York (New 
York Telephone Co.) ; The Town and The Tele- 
phone (American Tel. & Tel. Co.); Report to 
Stockholders (Western Electric Co.) ; The Big 
Difference; He Didn't Have Time; Tire 
History in the Making; Voyage to Rome ( Fire- 
stone Tire & Rubber Co.); R-N Process 
(National Lead Co.). TV COMMERCIALS: for 
Eyewitness to History (Campbell-Ewald Co.). 


NATIONAL EDUCATIONAL FILMS, INC. 
165 West 46th Street, New York 36, N. Y. 
Phone: PLaza 7-6600 


(See complete data under Sound Masters, 
Inc. listing, this section) 


NATIONAL SCREEN SERVICE CORP. 
(TV and Industrial Films Division) 

1600 Broadway, New York 19, N. Y. 

Phone: ClIrele 6-5700 

Branch Offices: 7026 Santa Monica Blvd., 
Hollywood, Calif. Bernard Brody. Soho 
Square, London, England, Anthony 
Haynes. 

Herman Robbins, President 

Wolf Oppenheimer, Chief Executive 

Robert L. Gruen, Vice-President 

William S. Kent, Sales Director 


10TH ANNUAL 


M. C. Brachhausen, Sales 

Harry Semels, Production Supervisor 

Tom Golden, Animation Director 

Irving Weiner, Editing 
SERVICES: TV commercials, industrial, public 
service, documentary motion pictures. FACILI- 
TIES: Studios for live production and anima- 
tion; optical prints, animation stands, art and 
editing departments, printing plant. 
RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: series for Pontiac Division, 
General Motors Corp. (MacManus, John & 
Adams); Ballantine Beer (William Esty 
Co.) ; British Petroleum Corp. (Collyer Advg. 
Ltd.); B. C. Remedy Co. (C. Knox Massey 
Associates); Hudson Vitamin Products, Inc. 
(Pace Advg. Agency, Inc.); ABC; WMGM. 


STANLEY NEAL PRODUCTIONS, INC. 


475 Fifth Avenue, New York, N. Y. 

Phone: MUrray Hill 3-6396 

Date of Organization: 1948 

Corporate Affiliate: Creative Visual Media, 
138 E. 36th St., New York 16, N. Y. 
Phone: MUrray Hill 5-8326 


Donald J. Lane, President 


SERVICES: Motion pictures and slidefilm pro- 
duction, including writing, research, surveys 
and editing. FACILITIES: Art studio and serv- 
ice, cameras, editing. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: New Man on the Land 
(Massey-Ferguson); Phonemanship (Ameri- 
can Telephone & Telegraph Co.). SLIDEFILMS: 
Power of Power Words; Weekend in America 
(Sanforized Div., Cluett Peabody); World 
History, series of 6 (American Book Co.). 


TED NEMETH STUDIOS 
729 Seventh Avenue, New York 19, N. Y. 
Phone: CIrele 5-5147 


Date of Organization: 1935 


Theodore J. Nemeth, Producer, Director 
Mary Ellen Bute, Associate Producer 


SERVICES: Motion picture production services 
35mm and 16mm, b&w and color for theatre 
and TV and commercial distribution. FAcILI- 
TIES: Sound stage, recording 35mm _photog- 
raphy equipment; stop-motion animation 
equipment; special effects ; 35mm optical print- 
ing, cutting and editing, projection. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: New and Old Vienna ( Aus- 
trian Tourist Bureau); Lip Quick (Richard 
Hudnut) ; News In Fashion (Monarch Produc- 
tions). TV ProGRAMs: Jack Paar Show (Ford 
Motor Co.); Garry Moore Show (Polaroid 
Camera Co.). 

DON NESTINGEN ASSOCIATES 


17 East 48th Street, New York 17, N. Y. 
Phone: PLaza 5-1127 


Date of Organization: 1957 


Don Nestingen, President 
P. Burke, Vice-President 


“ this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 
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DON NESTINGEN: CONT’D. 


SERVICES: 16mm and 35mm motion pictures 
for specific communications jobs for business 
and industry. FACILITIES: Cameras, lighting 
and editing equipment and facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Image Makers (Pepsi Cola 
Co.); Building -a_ Refinery—Procurement; 
When Kellogg Builds; Research and Develop- 
ment at M. W. Kellogg (The M. W. Kellogg 
Co.); Research on Foundry Coke (Allied 
Chemical Corp.). 
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NEWSFILM, INC. 


10 East 49th St., New York 17, N. Y. 
Phone: MUrray Hill 8-6043 


Date of Organization: January, 1960 


Kenneth Baldwin, President 
Charles Van Bergen, Vice-President 
Konstantin Kalser, Secretary-Treasurer 
(See complete data under Marathon TV 

Newsreel listing, this section.) 

On Film, Inc. 

315 East 55th Street, New York, N. Y. 
Phone: PLaza 9-2330 
Allan Riley, Morton Schaps 


See complete listing under New Jersey area) 


Sam Orleans & Associates, Inc. 
550 Fifth Avenue, New York, New York 
Phone: ENright 9-2002 


Editorial Department: Pathe Building, 105 
East 106th St., New York, New York 


(See complete listing under Tennessee area) 


PATHESCOPE COMPANY OF AMERICA, INC. 
(Pathescope Ed tional Films, Inc.) 
71 Weyman Ave., New Rochelle, New York 
Phone: BEverly 5-0800 


Date of Organization: 1914 


Edward J. Lamm, President 

Ruth H. Lamm, Secretary 

John K. Ball, Account Executive 

Vera Falconer, Audio-Visual Director 
Charles H. Wolfe, Distribution Mgr. 


SERVICES: Pathescope has affiliated its indus- 
trial film, TV commercial production and 
studio facilities with Audio Productions of 
630 Ninth Avenue, New York City, and will 
continue to operate these divisions with Audio 
Productions. FACILITIES: Pathescope will con- 
tinue its educational division under the 
Pathescope name. It will operate exclusively 
for the production and distribution of educa- 
tional films and filmstrips for schools and 
colleges. 

RECENT PRODUCTIONS AND SPONSORS 
FILMSTRIPS: Pathescope-Berlitz Audio-Visual 
French Language, series of 40; Pathescope- 
Berlitz Audio-Visual Spanish Language, series 
of 30 (Pathescope-Berlitz); What Makes a 
Good Salad Good; Desserts in Color; Jelly- 
Jewels; Jam-boree with Frozen Fruits 
(General Foods Corp.). 
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METROPOLITAN NEW YORK: 


LLOYD PEARSON ASSCCIATES, INC. 


509 Madison Ave., New York, N. Y. 

Phone: MU 8-9545 

Date of Organization: 1955 

Lloyd Pearson, President 

F. E. Johnstone, Vice-President 

Joseph Packard, Marketing Director 

Marie Sullivan, Comptroller 

Lawrence Johnson, Director of Foreign 
Operations 

Morton Friedman, Production Mgr. 


SERVICES: Complete range of visual presenta- 
tions including industrial films, slidefilms, cin- 
ema screen commercials, TV commercials for 
international markets. FACILITIES: Worldwide 
facilities incorporating all phases of creative 
and production operations for U. S. firms 
abroad and domestic. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Shipwreck; The Pris- 
oner; Desert Island; Office Drudge (Pepsi- 
Cola Co.); Sky Sailing; Deep Sea Fishing; 
Skiing; The Hunter (Eversharp Schick Safety 
Razor Co.) ; Turbo Drill (Dresser Industries). 
TV COMMERCIALS: for Amana Freezers ( Mac- 
Farland, Aveyard); Lanvin Spray Perfume. 


PECKHAM PRODUCTIONS, INC. 


15 East 48th Street, New York 17, N. Y. 
Phone: PLaza 5-7470 


Date of Organization: October, 1958 


John L. Peckham, President 

Dr. Jack Miseall, Treasurer 

Patricia L. Miscall, Art Director 
Peter H. Peckham, Production Manage) 
E. Paul Wiley, Sales Manager 


SERVICES: 16mm and 35mm films for business, 
industry and TV; sales promotion, public re- 
lations, educational and _ scientific. Commer- 
cials and programs for TV in color and b&w; 
sales training, sales and advertising films. Fa- 
CILITIES; Complete creative and editorial fa- 
cilities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: The Gift of Kings (Union 
Carbide Corp.); Contact! (American Air- 
lines); Executive Sixties! (Newsweek, Inc.) 
Sparking Across Africa (Champion Spark- 
plug Co.); TV COMMERCIALS: for Ideal Toy 
Co.; Hasbro Toys; Gimbels. 


PELICAN FILMS, INC. 

292 Madison Avenue, New York 17, N. Y. 

Phone: ORegon 9-0670 

Date of Organization: 1954 

Thomas J. Dunford, President 

Arthur J. Zander, Vice-President 

Eli Feldman, Vice-President, Sales 

Chris Ishii, Vice-President 
SERVICES: Animation and live action motion 
pictures for sales promotion, public relations 
and education; TV spots; slidefilms. FAcILt- 
TIES: Fully staffed and equipped animation 
studio; sound stage, recording and lab facili- 
ties on lease basis. 
RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: (Series) for Robert Hall 
Clothes (Arkwright Advg.): Johnson & John- 


PELICAN FILMS: CONT'D. 

son (N. W. Ayer & Son, Inc.); Continental 
Banking Co. (Ted Bates & Co.); American 
Tobacco Co.; United Fruit Co.; Goodrich Tire 
Co.; New York Telephone Co. ( Batten, Barton, 
Durstine & Osborn, Inc.); Good ’N Plenty 
Candy (Adrian Bauer & Alan Tripp) ; Schick 
(Benton & Bowles, Inc.); Maytag (Leo Bur- 
nett Co.); AT&T, Yellow Pages (Cunningham 
& Walsh); Liggett & Myers; McKesson & 
Robbins; General Mills (Dancer-Fitzgerald- 
Sample, Inc.); Bristol-Myers (Doherty, Clif- 
ford, Steers & Shenfield, Inc.); Sun Oil Co.; 
Reynolds Tobacco; Union Carbide (William 
Esty & Co.); Aleoa Wrap; East Ohio Gas 
Co.; Consolidated Gas Co.; Calgon Bouquet 
(Ketchum, MacLeod & Grove, Inc.); Lever 
Bros.; RCA Victor (Kenyon & Eckhardt, 
Inc.) ; Nabisco; Westinghouse; Flit (McCann- 
Erickson, Inc.); Ronzoni (Mogul, Lewin & 
Saylor, Inc.) ; State Line Potato Chips (The 
Randall Co.) ; H-O Farina; Lipton Tea (Sul- 
livan, Stauffer, Colwell & Bayles, Inc.) ; Piels 
Beer; Drackett Co.; General Foods; American 
Airlines; Chef Boy-Ar-Dee; General Electric; 
Johnson & Johnson; Bufferin (Young & Rubi- 
cam, Inc.); Coldene (J. Walter Thompson 
Co.); General Foods (McKim Advg.); Shell 
Oil Co.; American Broadcasting Co.; Cali- 
fornia Texas Oil Corp. 


Peterson Productions Limited 
Room 903, 245 West 55th St., New York 19 
Phone: PL 7-9357 
John R. Heaney, Manager 
(See complete listing under Toronto) 


R. A. PHEELAN PRODUCTIONS 

550 Fifth Avenue, New York 36, N. Y. 

Phone: ClIrele 6-1626 

Date of Organization: 1954 

R. A. Pheelan, President 

Anthony Brook, Vice-President 

H. C. Miller, Secretary-Treasurer 

Victor Peters, Production Manager 
SERVICES: Producers of theatrical features and 
travel films; informational films for TV. Fa- 
CILITIES: 16mm and 35mm cameras; Ampex 
sound; editing facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION PicTuRES: Under the Sun (Youth 
Hosteling); Europe for Two (Travel Council 
Ltd.) ; Our United States (Assn. of Petroleum 
Cos.); Film Frolies (Official Films); Rebels 
Die Young, theatrical (sponsor unidentified ). 


DAVID PIEL, INC. 

300 Central Park West, New York 24, N. Y. 

Phone: TRafalgar 3-6820 

Date of Organization: 1956 

Affiliate Company: Marshal Templeton Or- 

ganization, 4051 Penobscot Bldg., Detroit, 
Michigan 

David Piel, President 

Hedi Piel, Vice-President 

Jerome Turkel, Secretary and Bus. Mgr. 

Karel Wiest, Prod. Mgr. ( Detroit) 

Sidney Kupfershmid, Assoc. Art Dir. 
SERVICES: Motion pictures, sound slidefilms, 
other graphic aids for sales promotion and 
advertising. Specializing in creation of com- 
plete integrated selling programs. FACILITIES: 
Live action, animation, art studio; editing and 
laboratory facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Big Mac and His Magic 
Train (United Artists Associated). SLIDE- 
FILMS: Widgets (McCall's); Seafaring Tale 
(Buick); Readiness to Buy (Benton and 
Bowles) ; 1969 (Maidenform Corp.) ; Emery— 
United States (Emery Air Freight Corp.). 
Consultation services for John Williamson Co.; 
Sales Communication, Inc.; Marshal Temple- 
ton Organization. 


ROY PINNEY PRODUCTIONS, INC. 
149 East 69th Street, New York 21, N. Y. 
Phone: TRafalgar 9-2224 
Date of Organization: 1946 
Roy Pinney, President 
Doris Pinney, Treasurer 
Walter Kienzle, Production Manager 
Janet White, Sales Representative 
William Ward Beecher, Art Director 


SERVICES: Documentary, nature and travel 
films, sales training and product promotion. 
FACILITIES: Three-story building with 25’ x 
80’ studio; 16mm and 35mm cameras, mag- 
netic recorder; projection, dressing, cutting 
rooms; production offices, etc. Photo lab for 
b&w and color processing of stills. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Summer Camp (State of 
Maine); Secrets of Nature, series of 5 titled: 
Okefinokee Swamp; Wild Animal Pets; Octo- 
pus; Dolphins; Funny Fish (no sponsor 
indicated). TV PROGRAMS: Wild Cargo, 4 half- 
hour films (WLTV, New Orleans). 


PINTOFF PRODUCTIONS, INC. 


64 East 55th Street, New York, N. Y. 

Phone: ELdorado 5-1431 

Date of Organization: December, 1957 

Ernest Pintoff, President 

Arnold Stone, Vice-President, Prod. 

Jose Di Donato, Vice-President, Sales 

Henry E. Knaup, Client Contact 
SERVICES: Producers of animated and live ac- 
tion motion pictures for industrial, theatrical 
and TV commercial use. FACILITIES: Complete 
facilities for the production of animated and 
live action production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: The Violinist (self-spon- 
sored). TV COMMERCIALS: Series for Ferris 
Meat Products (Hicks & Greist, Inc.); RCA 
TV Sets (Kenyon & Eckhardt); Texaco (Cun- 
ningham & Walsh, Inc.); General Electric 
Appliances (Young & Rubicam, Inc.). 


PROJECT-O-FEX, INC. 


535 Fifth Avenue, New York 17, N. Y. 

Phone: MUrray Hill 7-1881 

Date of Organization: 1957 

Paul F. Adler, President 
SERVICES: Animation; rear screen projection; 
superimpositions of “live” over moving se- 
quences; filmstrip presentations; use of Pro- 
ject-O-Fex equipment for live TV spots and 
sales meetings. FACILITIES: Audition room and 
production facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PIcTURES: Parade (Parade Maga- 
zine); Physician and Pharmacist (Drug Top- 
ics); SLIDEFILMS: Teamwork Pays (National 
Wholesale Drug Assn.); Convention, insert 
(National Electrical Mfrs. Assn.). 


BUSINESS SCREEN MAGAZINE 
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Q. E. D. PRODUCTIONS, INC. 


45 West 45th Street, New York 26, N. Y. 

Phone: JUdson 2-4291 

Date of Organization: 1953 

Robert Baron, Executive Producer, Directo: 

John MeMannus, Director 

Leeland Haas, Producer, Writer 

Harold Ross, Script Supervisor 
SERVICES: Producers and creators of indus- 
trial, educational, public relations and televi- 
sion motion pictures and TV commercials. 
FACILITIES: Fully staffed and equipped with 
l6mm and 35mm cameras. Complete sound 
stage. 16mm and 35mm magnetic recording 
equipment, set construction. Camera car and 
complete location unit, cameras, lighting, 
sound, 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The '59 Showcase (Sun Oil 
Co.) ; High in the Clouds ( Avianca Airlines). 


RAMPART ASSOCIATES, INC. 
509 Fifth Avenue, New York 17, New York 
Phone: YUkon 6-4150 


Date of Incorporation: 1959 


Branch Offices: 19 Beechcroft Street, Bos- 
ton, Massachusetts. Phone: STadium 
2-5373. Arnold Lawrence, Executive Prod. 
11 North Pearl Street, Albany, New York. 
Phone: 3-3891. Philip Itzkow, Evrecutive 
Producer. Bergmillergrasse 8, Vienna 89, 
Austria. Phone: 92-48-324. Gunther von 
Fritsch, Executive Producer. 
Russel Burton, President 
Ronald Kohn, Vice-President 
Robert Slocum, Account Executive 
Richard Udell, Secretary 
surt Rosen, Production Manager 
SERVICES: Production of industrial, public re- 
lations and travel films for theatrical and 
non-theatrical use; television commercials; 
color and b&w; live or with animation in 35mm 
or 16mm; sound slidefilm presentations. FACIL- 
ITIES: Creative and technical staff; 35mm and 
16mm production affiliates in U. S. and over- 
seas; cameras, sound, lighting equipment; 
studios as required and screening room. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Bee There (The Boston 
Vespa Co., Inc.) ; The Westchester Way (West- 
chester Terminal Plaza); For Fred (Meckler 
& Serling); The Road Riddle (Leonard S. 
Wegman Co.). SLIDEFILMS: Planning for Pro- 
gress (Greenhut & Taffel). 


Roland Reed Productions, Inc. 
New York, New York 
Phone: AT 9-2737 


Hamilton McFadden, Vice-President 


ROBERT YARNALL RICHIE PRODS., INC. 


666 Fifth Avenue, New York 19, N. Y. 
Phone: ClIrcle 6-0191 


Date of Organization: 1939 


Robert Yarnall Richie, President 
Virginia G. Richie, Vice-President 
Frank H. Burns, Vice-Pres., Sales 
Thomas F. Moloney, Vice-Pres., Prod. 
Dorothy Donahue, Treaurer 

A. J. Calvo, Secretary 


SERVICES: 16 and 35mm motion picture pro- 
duction, television, industrial, documentary; 
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slide-motion, strip films; scripts and story 
board treatments. Specialists in still photog- 
vaphy. FACILITIES: equipped for motion pic- 
ture photography, Mitchell cameras; Mag- 
nasync sound on location. Lighting for large 
industrial interiors; location truck. 

RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: International Petroleum 
Exposition (National Supply Co., Division of 
Armco Steel Corp.); Oil-Paths of Progress 
(J. Ray McDermott Co.). TV COMMERCIALS: 
(Series) for Texaco (Cunningham & Walsh). 


LOUIS de ROCHEMONT ASSOCIATES 
380 Madison Avenue, New York 17, N. Y. 
Phone: OXford 7-0350 


Date of Organization: 1948 


Louis de Rochemont, Executive Producer 
F. Borden Mace, Pres. & Assoc. Produce) 
Lothar Wolff, Vice-Pres. & Producer 
Martin J. Maloney, Vice-Pres. in Chg. 
of Operations 
Louis de Rochemont, III, Vice-Pres. and 
Associate Producer 
William Terry, Production Manager 
SERVICES: Production of industrial, educa- 
tional, theatrical and television motion 
pictures; distribution of theatrical features, 
short subjects and 16mm films. FACILITIES: 16 
and 35mm motion picture equipment, lighting 
equipment; cutting rooms. Completely staffed 
and producers in all wide-screen processes— 
Cinemiracle, Cinerama and Todd-AO. Anima- 
tion and television commercials with Halas & 
satchelor Cartoon Films Ltd., London. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Summer Incident (U. S. 
Navy); Embezzled Heaven (UFA—Germany 
THEATRICALS: Man on a String (Columbia Pic- 
tures); Windjammer, Cinemiracle ( National 
Theatres & Television, Inc.). 
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H. D. ROSE & COMPANY, INC. 
234 East 47th Street, New York 17, N. Y. 
Phone: PLaza 1-3035 
Date of Organization: 1942 


Hubert D. Rose, President 
Charles E. Behymer, Vice-Pres. Chg. 
Production 
William F. Koch, Vice-Pres. & Creative 
Director 
Richard G. Barnes, Vice-Pres. for Sales 
SERVICES: Sound slidefilms and slides, training 
programs, sales promotion materials. FACILI- 
TIES: Writing and editorial staff; complete art 
and photography studios. 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Direct Selling; Bridging the Gap; 
Add-On Insurance (Mutual of New York); 
The “We” Plan (Socony Mobil Oil Co.) ; /t’s 
Your Party (Lever Bros.); Adventures in 
Slidefilm (DuKane Corp.); 7070, series (In- 
ternational Business Machines Corp.). 


ROSSMORE PRODUCTIONS 


50 East 42nd Street, New York 17, N. Y. 
Phone: MUrray Hill 2-3625 


Date of Organization: May, 1959 


Anne Koller, President 
Gustave Hesse, Vice-President 


SERVICES: Producers of motion pictures, slide- 


films, slides, filmstrips, tape recordings, mer- 
chandising presentations. Complete creative, 
promotional and merchandising services in- 
cluding artwork, writing, etc. Specialists in 
producing “Salesmate” programs. FACILITIES: 
Artwork, scriptwriting departments, motion 
picture production equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuREs: Plastics While You Watch 
(W. R. Grace & Co.). SLIDEFILMS: Own a Bit 
of America (Reuben H. Donnelley Corp.) ; 
Untitled series of three films (Fairchild Pub- 
lications). (New Company: Formed 1959). 


SARKA, INC. 
200 East 56th Street, New York 22, N.Y. 
Phone: MUrray Hill 8-0085 


16 East Ontario Street, Chicago 11, Illinois 
Phone: WHitehall 4-5151* 


Date of Organization: 1937 


(At New York Studios) 

Valentino Sarra, President 

Morris Behrend, General Manayer 

John Henderson III, Sales Manager 

Rex Cox, Creative Director 

Robert Jenness, Director 

Stanley Johnson, Director 

George Altman, Chief Editor 

David Fletcher, Art Director 
SERVICES: Photographic illustration; motion 
pictures; TV commercials and_slidefilms. 
*(complete details on services, facilities and 
recent productions in Chicago area listing) 


SEMINAR FILMS, INC. 

480 Lexington Avenue, New York 17, N. Y. 

Phone: YUkon 6-8330 

Date of Organization: 1952 

R. K. Daker, President 

C. W. Freeburn, Vice-President 

D. Joseph, Secretary 

J. H. Barwick, Sales Manager 
SERVICES: Consultant designers and producers. 
FACILITIES: Fully staffed with specially 
trained field researchers, program designers, 
script, manual writers and film specialists. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Advertise and Sell Smile- 
age; Selling the Franchise (B. F. Goodrich 
Co.); Selling Life Insurance Needs (Rough 
Notes Publishing Co.); The Pricing Policy 
(E. I. duPont de Nemours & Co.) ; How To Do 
Rescue Breathing (YMCA Aquatic Comm.). 


LAWRENCE F. SHERMAN & ASSOCIATES 


630 Ninth Avenue, New York 36, N. Y. 

Phone: JUdson 2-2988 

Date of Organization: 1947 

Lawrence F. Sherman, President 
SERVICES: Research, writing, photography, 
editing, recording and distribution; coordinat- 
ing production; consultation and film advisor 
services. FACILITIES: Complete 16mm _ and 
35mm production and editorial facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Cooperative production 
work for Westinghouse Electric Corp.; So- 
cony-Mobil Oil Co.; Union Carbide Plastics 
Co.; American Cyanamid; Consolidated Edi- 
son; N. W. Ayer & Son. 
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FLETCHER SMITH STUDIOS, INC. 
319 East 44th Street, New York 17, N. Y. 
Phone: MUrray Hill 5-9010 


Date of Organization: 1933 


Branch Office: 1000 South Federal, Ft. Lau- 
derdale, Fla. Phone: JA 2-6774. 
Fletcher Smith, President 
Arthur Jack Davis, Vice-President 
Peter Caldera, Secretary-Treasurer, Art 
Director 
SERVICES: Commercial motion pictures, TV 
spots, slides and slidefilms; Videotape. FActLi- 
TIES: Editing, projection, art, sound recording 
in New York office. Videotape remote and 
studio facilities in Florida. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Woody Woodbury, distribu- 
tor show; Employee Capsule (Westinghouse) ; 
Classified films, series of 4 (U.S. Air Force) : 
The Picture that Won in a Walk (United 
Fund). TV PRoGRAMS: Woody Woodbury, pilot 
film Westinghouse). 
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SOUND MASTERS, INC. 
165 West 46th Street, New York 36, N. Y. 
Phone: PLaza 7-6600 
Date of Organization: 1937 
W. French Githens, Chairman 
Frances Carter Wood, Jr., President 
John H. Tobin, Vice-President 
Stella K. Beenders, Treasurer 
Marian L. Price, Secretary 
Robert Rosien, Chief, Recording Dept. 
Donald Woelfel, Mgr., Repeater Projector 
De pt. 
Dick Richards, Editorial Dept. 


SERVICES: Production of motion pictures for 
theatrical and industrial use; sales, public re- 
lations and training films; TV subjects and 
spots; slidefilms; dubbing, recording and re- 
recording services; sale and lease of repeater 
projectors with Sound Masters’ “Lift-Off” 
magazine. FACILITIES: Sound stage fully 
equipped with 35mm and 16mm cameras; com- 
plete lighting equipment; sound recording 
facilities and dolly, high speed slow motion 
cameras and sound equipment for location use. 
Two recording studios fully equipped with 
35mm and 16mm optical tracks, 35mm, 16mm 
and '4” magnetic recording. Projection facili- 
ties for 35mm and 16mm interlock. Four fully 
equipped cutting rooms with Moviolas and 
sound readers for film and tape available to all 
producers. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: And So We Went to Africa 
(David A. Lowry); Tennis for Beginners 
(U. S. Lawn Tennis Assn.); Famous Golf 
Courses; Walker Cup Matches (U. S. Golf 
Assn.); The Model 59 Shotgun; The Winches- 
ter Model 100 Automatic Rifle (Olin Mathieson 
Chemical Corp.); The Trucks that Travel by 
Sea (Pan Atlantic Corp.); Medical Officer 
Aboard Ship; Principles of First Aid; Emer- 
gency Treatment (U. S. Navy); For Men 
Mostly (U. S. Rubber Co.); Americas Sin 
Fronteras (David A. Phillips, Associates) : 7th 
International Canada Cup Matehes (Interna- 
tional Golf Assn.) ; Showman Shooter, Spanish 
version (E. R. Squibb & Co.): 4 films 


SCUND MASTERS: CONT'D. 
(American Hair Design Institute) ; Primitive 
Paradise (Lewis Cotlow) ; 19 foreign language 
films (U. S. Information Agency). SLIDE- 
FILMS: Untitled survey (Modern Railroads 
Magazine). TV FiLMs: Golf Challenge, pilot 
film (Golf Challenge, Inc.) ; Man on the Street 
Interview (Metropolitan Dairy Institute). 
TV COMMERCIALS AND PRODUCTION SERVICES: 
for Young & Rubicam, Inc.; Fuller & Smith & 
Ross, Inc.; Sullivan, Stauffer, Colwell & 
Bayles, Inc.; Rea, Fuller & Co., Inc.; Riedl & 
Friede, Inc.; Sportsman’s Service Bureau; 
TNT Telesessions, Inc.; Grey Advertising 
Agency, Inc.; Tex McCrary, Inc.; Bicycle In- 
stitute of America, Inc.; Hunter College; 
Hicks & Greist, Inc.; State of New Hamp- 
shire; Roy S. Durstine, Inc.; A. G. Spald- 
ing & Brothers, Inc.; New York Daily 
News; Cole, Fisher & Rogow; Devina Films. 


SIDNEY J. STIBER PRODUCTIONS, INC. 
729 Seventh Avenue, New York 19, N. Y. 
Phone: JUdson 2-4326 
Date of Organization: June, 1954 
Sidney J. Stiber, President 
Charlotte R. Stiber, Vice-President 
Michael Mayer, Secretary 
E. W. Parrish, Jr., Production Manager 
D. T. Parsons, Jr., Editorial Supervision 
H. Seiden, Chief, Camera Department 
G. Zilboorg, Unit Manager 


SERVICES: Motion pictures for television, in- 
dustry, public relations and government; all 
phases of production from script through an- 
swer print; laboratory supervision of release 
printing and distribution. FACILITIES: Will 
move into new building at 134 East 28th St., 
N.Y.C., approx. April, 1960, including sound 
stage, cutting rooms, projection facilities and 
offices; eventual videotape production. 


RECENT PRODUCTIONS AND SPONSORS 
MoTion Pictures: North To the Orient (Pan 
American World Airways); Power Unlimited 
(U. S. Rubber Co.) ; Romance of Oil (Texaco 
—Cunningham & Walsh); Bowling Is Better 
Than Ever; Bowling’s Greatest Moment (AMF 
Pinspotters, Inc., American Machine & Foun- 
dry Co.); Africa Surgeon (Gaynor & Ducas 
Advg.); Housefloat (Evinrude Motors) ; Win- 
terthur—Adventure In the Past; Friendship 
Link; Art of the Maya; Vice President Nixon 
Visits the United Kingdom; Charley Russell's 
Friends (U. S. Information Agency). SLIDE- 
FILMS: Sales Reorganization Program (U. S. 
Rubber Co.). TV COMMERCIALS: for U. S. 
Royal Tires; U. S. Army (Dancer-Fitzgerald- 
Sample) ; Arvida Realty; Kirin Beer (Fletcher 
Richards, Calkins & Holden, Advg.). 


Real Facts for Sponsors 


—evidence of suppliers’ good faith 


* The detailed listings given specializing 
producers of business motion pictures and 
slidefilms furnish the buyer of sight/ sound 
media with solid evidence regarding any 
prospective supplier. Listing data requests 
emphasized the need for both film and 
sponsor references and it is this area of 
each listing which indicates the recent ex- 
perience of each company in these pages. 


HENRY STRAUSS & CO., INC. 
31 West 53rd St., New York 19, N. Y. 
Phone: PLaza 7-0651 
Date of Organization: 1951 
Henry Strauss, Executive Producer 
Walter Raft, Vice-President 
Robert Wilmot, Vice-President 
Jerry Alden, Story Editor 
Marvin Dreyer, Production Supervisor 
William Hagens, Training Coordinator 
John von Arnold, Media Development 


SERVICES: Internal and external communica- 
tions, including: sales training; sales promo- 
tion; public, community, customer and indus- 
trial relations; employee attitude development ; 
supervisory and staff training, through the 
medium of programmed motion pictures (ex- 
cluding TV commercials), slidefilms, cartoons, 
printed and recorded material, training 
courses and guides; other coordinated audio- 
visual tools. FACILITIES: All necessary for 
research, planning, programming and the cre- 
ation and production of these media. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Anatomy of a Salesman; 
Circle of Paradise; Something New Under the 
Sun; Roses for Routine (Pan American World 
Airways) ; Some Call It Luck (Frigidaire Div., 
General Motors Corp.) ; The Third Eye; Prob- 
lem Studies (American Tel. & Tel. Co. 
Course for Action (Gulf Oil Corp.); More 
Than Words (self-sponsored for syndication). 
SLIDEFILMS: A New Message for a New Mar- 
ket (Johnson & Johnson); Under the Hard 
Hat (Engineering News Record); Yours for 
the Doing; Setting the Course; The Case of 
the Vanishing Customer; The Long, the Short 
and the Tall; What's the Good Word (Frigi- 
daire Div., General Motors Corp.). 


STURGIS-GRANT PRODUCTIONS, INC. 

322 East 44th Street, New York 17, N. Y. 

Phone: MUrray Hill 9-4994 

Date of Organization: 1948 

Warren Sturgis, President, Exec. Producer 

senedict Magnes, Vice-Pres., Gen. Manager 

Sidney Milstein, Vice-Pres., in Chg. Prod. 

A. E. Snowden, Secretary-Treasurer 

Richard A. Kent, Spec. Asst. to Pres. 

Anthony Delmar, Art Director 
SERVICES: Medical, technical, educational and 
industrial films & filmstrips; animation of all 
types; scripts and storyboards; TV commer- 
cials; foreign language adaptations. FACILI- 
TIES: Live-action and animation cameras, 
including 16mm and 35mm Oxberry; complete 
facilities for 16mm and 35mm _ production; 
script-writing staff; full art studio; sound 
stage, recording studio; sets; editing. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Centennial Session, Ameri- 
can Dental Assn. (L. W. Frohlich & Co. for 
Johnson & Johnson); Diaphragmatic Hernia 
with Malrotation (Columbia - Presbyterian 
Medical Center) ; Early Diagnosis and Medical 
Management of Ulcerative Colitis (Pharmacia 
Laboratories); The Hidden Tear (Warner- 
Chilcott Laboratories) ; Kenacort; The Physi- 
ology of the Natural and Synthetic Adrenal 
Steroids (Squibb); Portacaval Shunt for Por- 
tal Hypertension (Winthrop Laboratories) ; 
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STURGIS-GRANT: CONT'D. 
Suprapubie Prostatectomy (Leonard H. Smi- 
ley, M.D.); Technique for Quadricepsplasty 
(Hospital for Special Surgery). SLIDEFILMS: 
Trichotine (Johnson & Lanman). TV Com- 
MERCIALS: for Acnecare (Chas. Pfizer & Co.) ; 
Amsco Sponge Cloth (Curtis Advertising) ; 
Breath-O-Pine (Mohr-Eicoff); Medrol, Depo- 
Medrol, The Upjohn Co. (Marschalk & Pratt). 


BILL STURM STUDIOS, INC. 


49 West 45th Street, New York 36, N. Y. 
Phone: JUdson 6-1650 


Date of Organization: 1950 


Robert J. Hassard, Chairman of the Board 

William A. Sturm, President, Special 
Project Supervisor 

Orestes Calpini, Secretary, Creative Dir. 

Albert D. Hecht, Treasurer, Exec. Producer 

Don Hershey, Producer-Director 

Nicholas D. Newton, Vice-President, Sales 

Don McCormick, Vice-Pres., Dir. Studio 
Operations 

Jacques Dufour, Design & Creative Dept. 
Supervisor 

Kenneth Walker, Animation Director 

Walter Bergman, Supvg. Film Editor 

S.J. Horton, Charge of Expediting 

Anne B. Danzig, Casting 


SERVICES: Film production including live ac- 
tion, animation, stop motion, special effects 
“Anikins” (animation stop motion puppets), 
TV commercials, educational, training, indus- 
trial films, etc. FACILITIES: Live action, stop 
motion and puppet stages; animation stands; 
two completely equipped editing departments, 
etc. 
RECENT PRODUCTIONS AND SPONSORS 
MoTiION PictTuRES: Through the Stranger’s 
Eyes (Savings Banks Assn. of Mass.). TV 
COMMERCIALS: for Nabisco; Blatz Beer (Ken- 
yon & Eckhardt); Bosco (Donahue & Coe, 
Inc.); Texaco (Ronalds Advg.); RCA (AI 
Paul Lefton); Firestone Tire & Rubber; Goe- 
bel Beer (Campbell-Ewald); Wisk; Savings 
Bank Assn. of Mass. (Batten, Barton, Durs- 
tine & Osborn); Vicks Vaporub (Morse 
International); Vitalis (Doherty, Clifford, 
Steers & Shenfield); Milton Bradley Games 
(Noyes & Co.). 
SUN DIAL FILMS, INC. 

341 East 43rd Street, New York, N. Y. 

Phone: MUrray Hill 6-2046 

Date of Organization: 1944 


Samuel A. Datlowe, President-Treasurer 
M. W. Datlowe, Secretary 
A. D. Wood, Vice-President 


SERVICES: Production of motion pictures and 
slidefilms for public relations, business and 
industry, television. FACILITIES: 35mm and 
16mm production facilities, including anima- 
tion, high speed photography, microscopic and 
time-lapse photography. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Take a Can of Salmon 
(Canned Salmon Institute); The Penalty 
(Robert Schalkenbach Foundation); Sym- 
phony of the Santas (Grace Line); Outdoor 
Fish Cookery (U.S. Fish & Wildlife Service) ; 
Basic’ Techniques for Home Landscaping 
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John Sutherland Productions, Inc. 


136 East 55th Street, New York 22, N. Y. 


Phone: PLaza 5-1875 
John Sutherland, President 


(See complete listing under Los Angeles area) 
TF! PRODUCTIONS 
(Training Films, Inc.) 
150 West 54th Street, New York 19, N. Y. 
Phone: COlumbus 5-23520 


Date of Organization: 1948 


Robert A. Lightburn, President 

David D. Bates, Vice-President 

David R. Webb, Sales Development Mgr. 
Jack Gaughan, Dir. of Creative Art 
Bridget R. Rizzo, Dir. of Script Committee 
Mary Dornheim, Production Coordinator 


SERVICES: Producers of filmstrips, motion pic- 
ture films, filmographs, slides, easels, booklets, 
presentations. Specialists in business-spon- 
sored filmstrips for schools; and filmstrips for 
sales promotion, sales training and employee 
orientation and training. Consultation on au- 
dio-visual presentations, meetings, selection 
and use of equipment to gain maximum bene- 
fits from film and _ filmstrip programs. 
Audio-visua! equipment sales representatives. 
Originators of 3-screen panoramic filmstrips. 
FACILITIES: Complete creative and production 
staff, including staff writers, artists, photogra- 
phers, researchers. Projection room and photo 
studio. 

RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: The Sword of Damocles (Metro- 
politan Life Insurance Co.); Boxes Made of 
M/R Board (Hinde & Dauch Div., West Vir- 
ginia Pulp & Paper Co.) ; New Dimensions in 
Air Conditioning (Carrier Corp.) ; Data Pro- 
cessing for the Public Utility Industry (IBM); 
The Challenge of Cancer (American Cancer 
Society). 


TELEVISION GRAPHICS, INC. 
369 Lexington Ave., New York, N. Y. 
Phone: MUrray Hill 6-5255 
Date of Organization: 1949 


Bernard Rubin, President 

Lee Blair, Secretary, Treasurer 
Sidney Greenhaus, Prod. Mgr. 
Calvin Schultz, Chief Editor 
Howard Linkoff, Sales Repr. 
Michael Alexander, Director 
Ben Berenberg, Director 

Don Towsley, Head, Animation 
Ted Pahle, Head, Photography 


SERVICES: production of television commercials 
for all leading advertising agencies. FACILI- 
TIES: two sound stages (75’ x 200’ & 50’ x 
100’) ; complete animation dept.; optical print- 
ing facilities; 35mm Mitchell rear-screen proc- 
ess projector. 


(see Film Graphics’ listing this section for 


a this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 


TELIC, INC. 


Film Center Building 
630 Ninth Avenue, New York 36, N. Y. 
Phone: JUdson 2-3480 


Date of Incorporation: 1956 


Elwood Siegel, President and Executive 
Director 
Edward F. Boughton, Vice-President and 
Production Supervisor 
David Mower, Assist. Prod. Supervisor 
Warren Rothenberger, Director of Photog- 
raphy and Project Manager 
Michael G. Cerone, Chief Editor 
Will Sparks, Story Editor 
Albert Gewitt, Office Manager 
SERVICES: Writers, directors and producers of 
motion pictures, tape and disc programs and 
slidefilms for industry, agriculture, govern- 
ment, education and TV; domestic and for- 
eign. Maximum security project department. 
Complete editorial services. Live action and /or 
animation. Film consultants. FACILITIES: Com- 
plete 35mm and 16mm air-conditioned produc- 
tion facilities; studio, location, insert and 
anigraph cameras and recorders; mobile light- 
ing and electrical equipment; location units; 
interlock screening rooms; full editorial fa- 
cilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: The Hubley Line (Hubley 
Toy Co.); Plant Facility (Sperry Piedmont 
Co.) ; Overseas Talk; Building Materials; In- 
terviewing the Dealers; Armstrong Acoustical 
Fireguard; The Merchandise Trailer; High 
Level Quality in Low Cost Tile; The 1959 
Floor Convention; Gunnorama (Armstrong 
Cork Co.); Steel Does the Job Best; Miracle 
of Mechanization; Don’t Lug It, Let It Ride; 
Crop Chopper; Sun in Your Hand; Hay in a 
Day—The One Man Way (New Holland Ma- 
chine Co.); Film Report ¢3; Film Report ¢4 
(Sperry Gyroscope Co.) ; THEATRICAL AND TY 
COMMERCIALS: for Foltz-Wessinger, Inc.; Ar- 
mour & Co.; New Holland Machine Co.; N. W. 
Ayer & Son; Sullivan, Staffer, Colwell & 
Bayles; American Petroleum Institute; Arm- 
strong Circle Theatre; Pall Mall; Batten, Bar- 
ton, Durstine & Osborn; Hills Bros. Coffee; 
Pennsylvania House; Pyrex; Pennsylvania 
Bank; Sealtest. . 


TIESLER PRODUCTIONS 


304 E. 52nd St., New York 22, N. Y. 
Phone: PLaza 5-7364 


Date of Organization: 1957 
Hans Tiesler, Owner 


SERVICES: Complete production services for 
industrial, special purpose films. Specialists 
in public relations, sales promotion, educa- 
tional and sales training motion pictures. 
FACILITIES: Offices, projection and cutting 
room with personnel for script writing, direc- 
tion, editing, technical animation and produc- 
tion. 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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TIESLER PRODUCTIONS: CONT'D. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION PICTURES: Progress in) Industrial 
Rubber; Second Version (Quaker-Thermoid) ; 
More Fertility Per Bag (American Cyana- 
mid 


TOMLIN FILM PRODUCTIONS, INC. 
i180 Lexington Ave., New York 17, N. Y. 
Phone: YUkon 6-5090 


Date of Organization: 1939 

Date of Incorporation: 1946 

Frederick A. Tomlin, President 

Carl A. Tomlin, Vice-President 

Mary D. Tomlin, Secretary-Treasurer 
Harry L. Flynn, Sales Manager 

David Keith Hardy, Associate Producer 


SERVICES: Production. of sales promotion, in- 
stitutional, and industrial motion pictures, 
sound slidefilms, wide-screen slides and film- 
strips, regular filmstrips and slides, slide 
motion pictures. Special emphasis on color con- 
trol. FACILITIES: Photographic studio, art 
department, editing and dark rooms; Oxberry 
animation stand with Oxberry 16mm _ and 
35mm camera; 16mm and 35mm motion pic- 
ture cameras; still photographic and projection 
equipment; 360° camera; panamatic strip 
camera, 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PICTURES: A Mile High—A World 
Wide (Girl Scouts of the U.S.A.) ; The Swamp 
Transformed (Sterling Forest Corp.) ; See for 
Yourself (Time, Inc.). SLIDEFILMS: 1959 
Advertising & Promotion presentation ( Tide- 
water Oil Co.) ; Famous Firsts (U. S. Rubber 
Co.) ; FILMSTRIPS AND SLIDES: The Oil Deple- 
tion Story (Gulf Oil Co.); First 25 Years 
(Seagram Distillers Co.); Project '60 (U. S. 
Rubber Co.); Chef Boy-Ar-Dee advertising 
sales meeting (Young & Rubicam, Inc.). WIDE- 
SCREEN PRESENTATIONS: See for Yourself 
(Time, Inc.) ; Seagram is Climbing (Seagram 
Distillers Co.); Dealer presentation (The 
Simmons Co.). 


This listing, received too late for 
alphabetical placement, is shown below. 
MARJO PRODUCTIONS 
118-66 Metropolitan Ave., Kew Gardens, 

New York 
Phone: VI 9-0191 
Date of Organization: 1959 
Martin Hornstein, President, Producer- 
Director 
Joan Bessel, Vice-President, Writer- 
Director 
Alvin C. Munk, Secretary, Creative-TV 
Director 
Susin C. Munk, Treasurer, Editorial Chief 
SERVICES: Full writing and production services 
for 16mm and 35mm industrial, education, doc- 
umentary motion pictures; TV commercials 
and series. FACILITIES: All rented and or sub- 
contracted. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Chicken (New York Uni- 
versity); Tour Maine; Tour Florida (G. H. 
Enterprises); Growing Need (Filtron Co., 
Inc.); New Life Beginning (Seltin Associ- 
ates). 


TRANSFILM-CARAVEL INCORPORATED 

Executive Offices: 35 West 45th Street, 
New York 36, N. Y. 

Phone: JUdson 2-1400 

Studios: 20 West End Avenue, New York 
23, N. Y. 

Phone: ClIrcle 7-6107 

Dates of Organization: Caravel, 1921 
Transfilm, 1941 

William Miesegaes, President 

Michael A. Palma, Ewec. Vice-President 

David 1. Pincus, Senior Vice-President 

LeRoy Wardell, Secretary-Treasurer 

Calhoun C. McKean, Vice-Pres., Film 
Production 

Joseph F. Kilmartin, Vice-Pres., Business 
Program Services & Sales Manager 

William Burnham, Vice-President 

Pud wane, Vice-President 

Jack Berch, Vice-President 

Andrew L. Gold, Director of Govt. Services 

Gordon Crowe, Dir. of Business Program 
Services 

Chris Herfel, Executive Producer 

Mel London, Executive Producer 

John Ercole, Director of Photography 

Lawrence J. Kreeger, Supervising Editor 

Albert Boyars, Public Relations Director 


Affiliate: Transfilm-Wylde Animation 
20 West End Avenue, New York 23, N. Y. 
Phone: CIrcle 7-6107 
Robert S. Bean, Executive Producer 
Fred Levinson, Executive Producer 
Joseph C. Bernstein, Producer-Director 
Jack S. Semple, Production Manager 
William Hudson, Director 


SERVICES: Create and execute complete com- 
munications programs for business and 
industry; motion pictures; training programs, 
sales and stockholder meetings; product pre- 
sentations; closed circuit TV; sound slide- 
films; visualizations; dramatizations, etc. TV 
commercials from script to film. FACILITIES: 
Two sound stages and insert stage—the larg- 
est 100’ x 75’; animation and art department; 
three animation camera stands; optical 
printer; complete editing facilities; prop and 
scenic departments plus fully equipped power- 
tooled work shop; scene docks; permanent 
kitchen; still photography studio and labora- 
tory; permanent cyclorama; 16mm and 35mm 
RCA and Reeves sound channels; Mole-Rich- 
ardson sound boom; two Fearless dollies with 
Worrall gear heads; 550,000 watts lighting 
capacity in main stage—100,000 watts in 
smaller stage including arc; 30,000 sq. ft. of 
production space in mid-Manhattan. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: Miracle at Mackinac ( Mer- 
ritt-Chapman & Scott Corp.); America’s Cup 
Races, 1958 (Thomas J. Lipton, Inc.); Why 
Your Company Invests in Newspaper Adver- 
tising (Bur. of Advg., ANPA); Light—As 
You Like It (Superior Electric Co.); The Big 
Change in World Markets (The First National 
City Bank of New York and Fortune Films) ; 
The Day That Suzie Lost Her Smile (Bristol- 
Myers Co.); The Effects of Roll & Pitch on 
Gun Train & Gun Elevation Rates; ABC War- 
fare Defense Ashore: Radiological Decontami- 
nation of Buildings and Areas (Bur. of Aero- 
nautics, Navy Dept.) ; ASTIA-Armed Services 
Technical Information Agency (Bur. of Aero- 


nautics, U.S. Air Force); Making Money Out 
of Air (Lamson Corp.). SLIDEFILMS: Super- 
markets (This Week Magazine); The Bob 
Gates Story (Home Life insurance Co.) ; Year 
End Meeting (Colgate-Palmolive Co.) ; Putting 
Your Advertising on the Right Track with 
Outdoor Advertising (Coca-Cola Export Co.) ; 
Tale of a Tag (E. 1. duPont de Nemours & 
Co. through Anne Saum & Assoc.); The Mo- 
ment of Truth (General Electric Co.). TV 
COMMERCIALS: for RCA Whirlpool; Ford; Al- 
coa; U.S. Steel; Ballantine Beer & Ale; Dutch 
Masters Cigars; General Electric Co.; Good- 
rich Tires; Griffin Shoe Polish; Gulf Oil; 
Amoco; Hallmark Cards; New York Telephone 
Co.; Remington Shavers; Schaefer Beer; Spic 
& Span; Mercury; Sun Oil; U. S. Savings 
Bonds; Bromo Quinine; RCA; Nationwide In- 
surance; Sanka Coffee; TEK Brushes; Mazola 
Oil; Pepsodent Toothpaste; Volkswagen; Kin- 
ney Shoes; Carlings Ale; M&M Candy; 
Anacin; Helena Rubinstein; Playtex; Betty 
Crocker; Olin-Mathieson; Alka-Seltzer; One- 
A-Day Vitamins; Van Heusen Shirts; Planters 
Peanuts; Viceroy; Aero Shave; Scripto; Ram- 
bler; Muriel Coronella and others. 


UNIFILMS, INC. 


6 East 46th Street, New York 17, N. Y. 
Phone: YUkon 6-5720 


Date of Organization: 1951 


Branch Office and Studio: 74 Stage Street, 
Stamford, Conn. Phone: DAvis 4-0737. 
Earle Curtis, Jr. in charge. 

Charles E. Gallagher, President 

John Reed King, Vice-President, 

Executive Producer 

Robert W. Stringer, Vice-President, 
Senior Director 

David Lowinger, Asst. Treasurer 

Richard F. Maury, Senior Writer 

Newton Avrutis, Senior Engineer 

Stanley Panesoff, Chief, Editorial Services 

Mako Oike, Art Director 

Earle Curtis, Jr., Studio Manager 

SERVICES: Motion picture and slidefilm produc- 
tion; planning, script, distribution control, li- 
brary services. Incentive programs and staff 
audio-visual services to management. FACILI- 
TIES: Staff, studio, theatre, editing rooms, art 
department, vault, location equipment and 
vehicles; complete sound department. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1960 All Star Festival 
(MCA-Ford); Advertising Story (Shop-O- 
Thon, Inc.); The Year Ahead (Hans Brinker, 
Inc.); A New Lift for Profits (Yale & Towne 
Mfg. Co.). SLIDEFILMS: Florever (Congoleum- 
Nairn); The Squeeze Is On (The Walworth 
Co.). TV COMMERCIALS: for Northeast Air- 
lines; Religious Overseas Aid; Sandran; Co- 
coa Marsh; Channel Master; Robert Meat. 


United Film & Recording 
Studios, Inc. 


17 East 45th Street, New York 17, N. Y. 
Herbert Rosen, Eastern Representative 


(See complete listing under Chicago area) 


UPA Pictures, Inc. 


60 East 56th St., New York 22, N. Y. 
Phone: PLaza 8-1405 


Jack H. Silverman, Vice-President 


(See complete listing under Los Angeles area) 
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UNITED STATES PRODUCTIONS, INC. 

5 East 57th Street, New York 22, N. Y. 

Phone: PLaza 1-1710 

Date of Organization: June, 1946 

Francis C. Thayer, President 

Thomas H. Wolf, Vice-President 

Richard G. Blaine, Vice-President, Sales 

René Bras, Secretary-Treasurer 

Irving Fajans, Supervising Film Editor 

Lockwood Rush, Production Manager 
SERVICES: Production of theatrical, television 
industrial motion pictures, sound 
slidefilms, filmstrips and TV commercials. 
FACILITIES: 35mm and 16mm production facili- 
ties, including studio, animation stands and 
recording equipment, live and animation mo- 
tion pictures and sound slidefilms. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Inside Test City, U.S.A. 
(Reader’s Digest); Key to Merchandising 
(Gravure Technical Assn.); Brewing Better 
Business (Standard Brands, Inc.) ; Fortune at 
Work (Fortune Magazine) ; Report on Steroid 
Therapy (Schering Corp.) ; Pom-Pom’s Christ- 
mas (McCall’s Magazine) ; Physical Exemina- 
tion of the Newborn; Principles of Respiratory 
Mechanics—Gas Exchange ( National Founda- 
tion). TV COMMERCIALS: for American Tel. & 
Tel. Co.; Novelty Paper; Johnson & Johnson; 
Cities Service; TV Guide; Waring Products 
Corp.; Howard Johnson. 


VAN PRAAG PRODUCTIONS, INC. 
1600 Broadway, New York 19, N. Y. 
Phone: PLaza 7-2687 (TWX: NY 1-2687) 
Date of Organization: 1950 


Branch Offices: 2301 Dime Building, Detroit 
26, Michigan; Phone: WOodward 2-4896. 
Frank Stephan, Vice-Pres. 3143 Ponce de 
Leon Blvd., Coral Gables, Miami, Florida; 
Phone: HIghland 4-3191. Maurice Van 
Praag, Gen. Mgr. 6269 Selma Ave., Holly- 
wood 28, Calif.; Phone: HOllywood 
2-2341. J. Vallier, General Manager. 

William Van Praag, President 

Marc S. Asch, Evecutive Vice-President 

Ralph Porter, Director of Production 

J. Vallier, Gen. Mgr., Hollywood 

Maurice Van Praag, Gen. Mgr., Miami 

Frank Stephan, Vice President, Detroit 

Hal Persons, Account Supervisor 

Anita M. Palumbo, Business Manager 

Robert Van Praag, Distribution 

Oscar Canstein, Chief Editor 

Daniel Karoff, Production Mgr., New York 

Lois Gray, Accounting 

SERVICES: Theatrical, documentary, commer- 
cial, television and industrial films in black & 
white and in color; distribution. FACILITIES: 
Complete sound studios and mobile units. 
Creative, art, casting, editorial and distribu- 
tion services. Film vaults, projection and 
other related facilities and services. 

RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: for Plymouth (N. W. 
Ayer); Wonder Bread (Ted Bates & Co.); 
Mutual of Omaha (Bozell & Jacobs); Delco 
Batteries; Chevrolet (Campbell-Ewald) ; 
Rambler (Geyer, Morey, Madden & Ballard) ; 
Dodge (Grant Advg.); Aridan; Texize ( Hen- 
derson Advg. Agency); Quaker State Oil; 
RCA Whirlpool, RCA TV _ Sets; Mercury 
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VAN PRAAG PRODUCTIONS: CONT'D. 
(Kenyon & Eckhardt); Renault (Kudner) ; 
Dow Chemical (MacManus, John & Adams) ; 
Buick; Chesterfield; Esso (McCann-Erick- 
son); All; State Farm Mutual (Needham, 
Louis & Brorby); Eastern Airlines (Fletcher 
D. Richards); United Nations (Advertising 
Council, Inc.); U.S. Information Agency 
(Direct). 


VAVIN, INC. 

(Video & Visual Information Films) 
236 East 46th Street, New York 17, N. Y. 
Phone: MUrray Hill 2-4624 
Date of Organization: March, 1948 
Branch Offices: 72 Boulevard Raspail, Paris 

XVI, France. Phone: LITtre 99-61. Mme. 

Yvonne Oberlin, Manager. 31 Grande Rue, 

Geneva, Switzerland. Phone: 26-21-27. 

N. Z. Moreno, Vice-President, Manager. 


Richard de Rochemont, Pres., Ch. of Board 
Gerald E. Weiler, Executive Vice-Pres. 
Helen B. de Rochemont, Vice-President 

Ruth Teksmo, Secretary, Asst. Treasurer 

N. Z. Moreno, Vice-President 

Joseph Stultz, Vice-President 


SERVICES: Production of documentary, indus- 
trial, public relations and travel films for 
theatrical, non-theatrical and TV distribution. 
Production of closed-circuit presentations. FA- 
CILITIES: Production and editorial for 35mm 
and 16mm color and black & white in U.S. and 
overseas locations. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: The Case for the Consumer 
(Consumers Union of America, Inc.); Vir- 
ginia Heritage (Virginia Museum of Fine 
Arts); Pride of Alsace; Corsican Venture; Pe- 
ter Burton's Paris; Ball at Versailles (French 
Gov't. Tourist Office); public relations series 
(Reader’s Digest Assn.). 


VIDEO CRAFTS, INCORPORATED 
(Videocraft Productions; Arthur Rankin, Jr. 
Associates) 
116 East 30th Street, New York 16, N. Y. 
Phone: ORegon 9-6030 
Date of Organization: 1950 
Branch Offices: 1240—27th Street, N.W., 
Washington, D.C. Barbara Freygang. 
Tokyo Radio-TV Studios, Chuo-ku, Tokyo, 
Japan. Kizo Nagashima, in charge. 
Arthur Rankin, Jr., President 
Wendell Deland, Vice-President 
Peter Turnquist, Sales Manager 
Rene Mechin, Sr., Account Executive 
Larry Roemer, Jn Chg. Production 
Tony Peters, Creative Director 
Curtis Iverson, Art Director 
Mike Rosenbloom, Director of Photography 


SERVICES: Motion pictures for television and 
industry; slidefilms, TV graphics, TV spots, 
animation and stop motion puppets. Complete 
art and film studio for all phases of projection. 
FACILITIES: Motion picture and still studio; 
working kitchen permanent studio; cutting 
and editing, recording studio; cameras, lights, 
etc.; animation and stop motion pupets. Stu- 
dios in Tokyo for animation and puppet pro- 
duction. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Priceless Water ( American 
Water Works Assn.). SLIDEFILMS: Evaluating 
the Need (John Hancock); Retailing: A Ca- 


Choice 
Assn.); Cytoxan; Chloromycetin (pharmaceu- 
tical, sponsor not identified); Puss ’n Boots 


reer (National Retail Merchants 


(Quaker Oats); Frigidaire (General Motors 
Corp.). TV COMMERCIALS: for Post Cereals; 
Great Atlantic and Pacific Tea Co.; Howard 
Johnson; Johnson & Johnson; White House 
Milk (Gardner Advg.). 


VIKING FILMS, INC. 
45 West 45th Street, New York 36, N. Y. 
Phone: CIrcle 5-8858 


Date of Organization: 1946 


Israel M. Berman, President 
R. A. Weaver, Executive Producer 


SERVICES: Production of motion pictures for 
business and industry. FAcILITIEs: Staff 
writer, director; production, photographing 
and recording equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Safe Exit (Vonnegut Hard- 
ware Co.); Build with Steel (American Steel 
Institute); Journey Into Time; Parasite and 
the Mosquito (Sterling Educational Films, 
Inc.) ; Music for Everybody (Sterling TV Co.). 


VISION ASSOCIATES, INC. 


680 Fifth Avenue, New York, N. Y. 
Phone: CIrcle 5-2611 


Date of Organization: December, 1959 


Lee R. Bobker, President 

Seymour J. Weissman, Vice-President 

Irving L. Oshman, Vice-President 

Helen R. ‘Kristt, Vice-President 
SERVICES: Producers of motion pictures, theat- 
rical and television programs. FACILITIES: Of- 
fices, screening and editing rooms and all 
necessary facilities for production of film, 
tape, theatrical and all audio-visual media. 
RECENT PRODUCTIONS AND SPONSORS 
(New company, organized in December, 1959) 


% 


VISUALSCOPE, INCORPORATED 
103 Park Avenue, New York, N. Y. 
Phone: MUrray Hill 3-3513 
Date of Incorporation: 1955 
Robert Taylor, President 
Manny Rey, Exec. Vice-Pres., Art Director 
Edward L. Rasch, Vice-President, Sales 
Marvin Green, Jr., Sales Manager 


SERVICES: Audio-visual presentations includ- 
ing the Visualscope wide screen slide and 
filmstrip presentations, 35mm and 16mm film- 
ographs, slides, flipcharts, VuGraphs and 
spectaculars staged for sales meetings, sales 
promotions and training, public relations, serv- 
ice training, agency-client presentations, 
corporate stockholders meetings, motivational 
research studies and technical presentations. 
FACILITIES: Complete art department, photo- 
graphic studio, staff writer, projection 
equipment and recording facilities. Trained 
personnel for staging and projection of pre- 
sentations. . 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN NEW YORK: 


VISUALSCOPE: CONTINUED 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Profit Formula at Work; Behind 
1960 (Ladies Home Journal); 
Patio, Tile, Downspouts & Home Insulation 
(Owens-Corning Fiberglas) ; Good Steer ( Flex 
Vac); Metalsalts; Fonda Container Co.; Pack- 
er Management (Smith, Hagel & Knudsen) ; 
Your Future is Your Own Business (Electro- 
lux); Where You Live, Where You Work, 
Where You Sell (New York Life Insurance 
Co.) ; Maiden’s Dilemma (Eastman Chemical 
Co.); The Voice of Management (Time, Inc.). 
WIDE-SCREEN SLIDEFILMS: New Dimensions 
(Clairol, Inc.) ; Corporate Report (MecCann- 
Erickson, Inc.); Very Big on Flavor (Bord- 
Ad-Orama; Stockholders Report (Pepsi- 
Co.); Chromspun Stars in Holiday 
(Holiday, Eastman Chemical Co.); The Big 
Year; Counting Your Customers (Saturday 
Evening Post); Chromspun (Eastman Chemi- 
cal Co.); A Page-Out of Esquire (Esquire 
Magazine); National Lumber Mfrs. Assn.; 
Black & Decker (VanSant Dugdale); Union 
Bag-Camp Paper Corp. (Smith, Hagel & Knud- 
sen); ANA (American National Advertisers). 
FILMOGRAPHS: Give & Take. (Eastman Ko- 
dak); Trouble in Paradise (Institute of Life 
Insurance); The Happy History of Harry 
Hawthorn (Dow Chemical Co.) ; Total Selling 
(Raybestos) ; Very Big on Flavor (Bordens) : 
Meet the Family (Motorola); Golden Jubilee 
(Frigidaire). 
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ROGER WADE PRODUCTIONS, INC. 


15 West 46th Street, New York 36, N. Y. 
Phone: CIrele 5-3040 


Date of Incorporation: 1946 


the Scenes, 


ens); 


Cola 


Roger Wade, President 

Ralph Bell Fuller, Vice-President 

Donald Lothrop, Creative Still Photographer 
SERVICES: Production of industrial motion pic- 
tures (b&w and color); sound slidefilms: TV 
commercials. FACILITIES: Studio, editing 
rooms, dark rooms, Oxberry 16/35mm, anima- 
tion stand, complete equipment and processing 
facilities, 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Centennial (Equitable Life 
Assurance Society of the U.S.) ; This is Magic 
(American Cyanamid Co.); Family Security 
Regained (Boston Safe Deposit and Trust 
Co.) ; Mark 112—Fire Control System (Sperry 
Gyroscope Co.). SLIDEFILMS: Time Out to 
Sharpen Up (Life Underwriters Training 
Council) ; Beachhead to the Future (Knicker- 
bocker Federal Savings and Loan Assn.). 


% 


Wilding Inc. 


405 Park Avenue, New York, N. Y. 
Phone: PLaza 9-0854 


Huge Gage, Vice-President 
Walter Lowendahl, Producer 


(See complete listing under Chicago area) 


For the BEST in Film Production Sources 
—Refer to These Review Pages in 1960! 


WILLARD PICTURES, INC. 
45 West 45th Street, New York 36, N. Y. 
Phone: JUdson 2-0430 


Studio: (Editorial, cutting, projection, re- 
cording, animation) 550 Fifth Avenue, 
New York, N. Y. 

Date of Organization: 1932 

Branch Office: 1536 Connecticut Ave., N.W., 
Washington, D.C. John T. Gibson, Repre- 
sentative. 


John M. Squiers, Jr., President 

S. A. Scribner, Vice-President 

S. H. Childs, Treasurer 

Richard T. Kennedy, Dir. Script Dept. 


SERVICES: Industrial, medical, educational, 
sales and job training motion pictures and 
slidefilms; training films for U. S. Armed 
Forces and Governmental agencies; theatric- 
als; television film shows and commercials. 
FACILITIES: Mitchell NC cameras and camera- 
top station wagons, portable generators, field 
sound recording instruments; pioneer in in- 
dustry techniques and equipment; color 
production in East and South America for 
theatrical producers; animation department; 
projection and cutting rooms; creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Delta Orinoco (Creole 
Petroleum Corp.) ; Nassau House Party (Le- 
derle Laboratories Div., American Cyanamid 
Corp.) ; Geigy, U.S.A. (Geigy Chemical Co.) ; 
Beyond Gauguin; Voyage to French Oceania 
(Mrs. Sidney Legendre—Stanford Univ.); 
Kenya (Peabody Museum, Yale Univ.) ; Jntra- 
venous Administration of Fluids; Preopera- 
tive Care; Postoperative Care; Eye Treat- 
ments; Ear, Nose and Throat Treatments; 
Oral Administration of Medications (U. 8S. 
Navy). TV COMMERCIALS: for Colorforms 
(Kudner); Nurse Recruitment (National 
League for Nursing) and others. 


WINIK FILMS CORP. 

250 West 57th Street, New York, N. Y. 

Phone: CIrcle 6-7360 

Date of Organization: 1939 

Leslie Winik, Owner 
SERVICES: Complete sports library of stock 
shots. Producers of industrial films, sports 
shorts for theatrical release. FACILITIES: All 
production and editing facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION PIcTURES: 1959 Davis Cup Matches 
(Union Oil of Calif.) ; Sports Hilites of 1959 
(Seagrams); Basketball Highlights of 1959 
(Converse Rubber Co.); New York Giants 
Football 1959 (Philip Morris) ; National Foot- 
ball League 1959 (Ballantine Ale & Beer). 


% 


WONDSEL, CARLISLE & DUNPHY, INC. 


1600 Broadway, New York 19, N. Y. 
Phone: CIrcle 7-1600 


Date of Organization: 1957 


Harold E. Wondsel, President 


Robert W. Carlisle, Vice-President in charge 


of Production 


Thomas Dunphy, Vice-President in charge 


of TV Activities 


W.C.D. PRODUCTIONS: CONT'D. 
Jack Lemmon, Vice-President in charge of 
Sales 
Walter Kullberg, Secretary-Treasurer 
John Affriol, Production Manager 


SERVICES: Complete facilities and staff per- 
sonnel for the production of all types of 
motion pictures including theatrical, indus- 
trial, documentary and television. FACILITIES: 
Our own large air-conditioned studio, 14” and 
35mm tape recording, complete camera, light- 
ing and all other photographic equipment. 
Editing and film storage facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Last Clear Chance (Union 
Pacific Railroad) ; Multiple Packaging; Bond- 
ware Presentation (Continental Can Co.) ; In 
Search of Lincoln (U. S._ Information 
Agency); Essential Oils of South America 
(Fritzsche Brothers) ; Harry S. Truman, 75th 
Birthday (National Democratic Committee) ; 
untitled film (National Assn. of Insurance 
Agents). TV COMMERCIALS: for Beechnut 
Gum, Chef Boy-Ar-Dee, Borden’s Malted Milk, 
General Electric’s Steam Iron, Rotisserie, Re- 
frigerators, Floor Polisher, Tang, Sal 
Hepatica, Bufferin, Remington Princess Shav- 
er (Young & Rubicam) ; Hudson Pulp & Paper 
Co. (Norman, Craig & Kummel); Goodyear 
Mattress (Kudner Agency, Inc.) ; Dromedary 
Dates (Ted Bates & Co.); Jergen’s Lotion, 
Texaco, American Machine & Foundry (Cun- 
ningham & Walsh) ; Lem (Rose-Martin) ; Kent 
Cigarettes—Spanish (Robert Otto & Co.); 
Florida Citrus Commission, Birds Eye Instant 
Baby Foods, Borden’s Ice Cream, Cottage 
Cheese, General Milk, Glade, Pream, Post’s 
Grape Nuts (Benton & Bowles); Frenchette 
& Italianette Salad Dressing (Cohen, Dowd & 
Aleshire); P & G Crisco, Fizrin (Compton 
Advg.); Helbros Watches (E. A. Korchnoy) ; 
Sheaffer Skripriter Ballpoint Pen (Batten, 
Barton, Durstine & Osborn); Armour Frank- 
furters (N. W. Ayer & Son); Bulova Sea 
King Watch, SSS, Nestle’s Quik (McCann- 
Erickson); Mennen Dateline Deodorant 
(Warwick & Legler); Nationwide Insurance 
(Ben Sackheim, Inc.); Bisodol (SSC&B). 


SEYMOUR ZWEIBEL PRODUCTIONS, INC. 


11 East 44th Street, New York 17, N. Y. 
Phone: MUrray Hill 2-4450 
Date of Organization: 1948 
Seymour Zweibel, President, Executive 
Producer, Director 
Susan Wayne, Vice-President, Producer, 
Director 
Lillian Klass, Secretary 
SERVICES: Production of industrial and theat- 
rical motion pictures and sound slidefilms. 
FACILITIES: Complete 35mm and 16mm motion 
picture and sound slidefilm production. Still 


photo studios, art department, editorial 
services, sound recording, b&w and color 
laboratory. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Showdown at Pretty Pass; Some- 
thing Special, series (W. T. Grant Co.); 
Accident Prevention, series (Esso Standard Oil 
Co.); Charge It, series (J. C. Penney Co.). 
TV COMMERCIALS: for Hyde Sport Shoes. 


( Also listed as Gotham Film Prods.) 


BUSINESS SCREEN MAGAZINE 
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New York State 


Rampart Associates, Inc. 


11 North Pear! St., Albany, New York 
Phone: 3-3891 


Philip Itzkow, Executive Producer 


(See complete listing under New York City) 


Buffalo, New York Area 


ACADEMY-McLARTY PRODUCTIONS, INC. 


45-47 Stanley Street, Buffalo 6, N. Y 
Phone: TAylor 3-0332 


Date of Organization: 1934 
Date of Incorporation: 1959 


Branches: 333 South Warren St., Syracuse 
2, N. Y. Phone: HArrison 2-6212. Thomas 
Fitzpatrick, Jr., Executive in Charge. 151 
Majorca (Coral Gables), Miami, Florida. 
Phone: Highland 4-5114. Willard D. 
Jones, Executive in Charge, Production 
Manager. 


Franz E. Hartmann, Pres. & Exec. Producer 

Henry D. McLarty, Exec. Vice-Pres. Chg. 
Sales 

Norman B. Ross, Production Manager 

Willard D. Jones, Production Mgr., Miami 

H. Prentiss Crouse, Chief Cameraman 

Robert Dufford, Chief Recordist 

David Mark, Writer-Director 

Theodore Katz, Art Director 


SERVICES: A comprehensive film service from 
pre-planning to projection. Specializing in 
16mm and 35mm motion pictures for sales 
training and promotion, public relations, edu- 
cation, fund raising and area development. 
Low budget “Cinegram” service. TV film and 
slide commercials. Tape, disc and film record- 
ing. Equipment rentals. FACILITIES: Sound 
stages in Buffalo, Syracuse and Miami. Arri- 
flex, Bell & Howell, Maurer cameras. Ranger- 
tone 144” tape recording; interlocked Stancil- 
Hoffman studio dubbers and recorders; Mag- 
nasyne portable recorders; Maurer optical re- 
cording; hot press titler; 3 music libraries; 
studio and location lighting. Houston crane, 
animation stand, completely equipped 7-ton 
mobile unit. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Babcock Bessie Story (Bab- 
cock Poultry Farm); Coffee Break (Cease 
Commissary, Inc.); Eye of a Stranger (Buf- 
falo & Erie County United Appeal); Ben 
Again; Set for the Sixties; Project 6A (Car- 
rier Corp.); Tarco (Tarrant Mfg. Co.); The 
200 (Interstate Coffee Corp.) ; There Must Be 
a Reason (Dunkirk Radiator Corp.); Treas- 
ures of Riviera Beach (Riviera Beach C. of 
C.). S S-T-S_ (Stecher-Traung 
Lithograph Co.); Cyclotherm Engineering 
(Cyclotherm Boiler Co.). TV PRoGRAMS: Ni- 
agara Frontier At Worship, 13 one-hour 
programs (WKBW-TV). TV COMMERCIALS: 
for Goodyear Tire & Rubber, Genesee Brewing, 
Fitzgerald Bros. Brewing, Kendall Refining 
Co., Marine Midland Trust Co., Onondaga 
County Savings Bank, Riviera Beach C. of C. 


* this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 
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HOLLAND-WEGMAN PRODUCTIONS 


207 Delaware Avenue, Buffalo 2, N. Y. 

Phone: MAdison 7411 

Date of Organization: 1952 

Edward J. Wegman, Partner 

Sheldon C. Holland, Partner 

James I. Allan, Production Manager 

Paul G. Ent, Director of Photography 

John V. Gates, Cinematographer 

Andrew MacGowan, Jr., Senior 
Writer-Director 

Norman Tolson, TV Creative Director 

Zeb M. Pike, Writer-Director 

John E. Bjarnow, Art Director 

Floyd G. Stratton, Laboratory Manager 

James G. Linnan, Chief Sound Engineer 

Paul B. Davis, Account Executive 


SERVICES: Producers of motion pictures and 
sound slidefilms from original research and 
concept to distribution. Permanent staff of 23 
skilled creative motion picture people to plan, 
write and produce sales promotion, public re- 
lations, industrial, educational, fund-raising, 
medical and scientific films. Producers of com- 
mercials and syndicated programs for 
television, including storyboards, scripts, ani- 
mation and jingles. Planning and production 
of national sales meetings and programs. Fa- 
CILITIES: Completely integrated film production 
center. 50’ x 70’ x 34’ sound stage; 2 smaller 
studios for sound recording and insert shoot- 
ing; 2 recording and mixing rooms; 6 editing 
rooms with Moviolas; 2 interlock screening 
rooms; 45-seat theatre; 16mm and 35mm 
blimped Mitchell and Arriflex cameras; Fear- 
less Panoram dollies equipped with Worral 
heads; multi-channel magnetic film recording 
and mixing equipment; optical film recorders; 
2 144” Ampex recorders; M-R mike boom with 
Telefunken microphone; art and animation fa- 
cilities, including 16mm and 35mm Acme 
animation stand; 3 film music libraries; lab- 
oratory for processing negative and reversal, 
printing and edgenumbering. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: American Women... Part- 
ners in Research; Chairman's Annual Address; 
Opening of Bradford Plant (Corning Glass 
Works) ; Unitized Microfilm Systems; The Se- 
crets of Miss X (Haloid Xerox, Inc.) ; Cypress 
Gardens Holiday (Pennzoil Div., South Penn 
Oil Co.); The Fourth Seacoast, Chapter V 
(St. Lawrence Seaway Development Corp.) ; 
Edge of Tomorrow (Hobart College); Yarn 
Making (Lockport Felt Co.); Channel Cats 
(Silver Creek Precision Corp.); Charity .. . 
Born of God (Catholic Charities of Buffalo) ; 
Your Full Share (Rochester Community 
Chest); Little Boy ... Big Horn (Niagara 
Falls Community Chest) ; Jet Trainer (Train- 
er Corp. of America); Photoengraving Means 
Business, animation sequence (Eastman Ko- 
dak Co.). SLIDEFILMS: Make a Friend; How to 
Sell; Keep ’Em Coming (Cooperative G.L.F. 
Exchange, Inc.) ; untitled films for Eli Lilly; 
Masonite; American Sterilizer (Dynamics of 
Selling, Inc.). TV FiLMs: Jr. Championship 
Bowling, series (unidentified sponsor). TV 
COMMERCIALS: for Wildroot Cream Oil, Vam 
(Batten, Barton, Durstine & Osborn, Inc.) ; 
Charlie Weaver for Carling’s Black Label 
(Lang, Fisher & Stashower); Duz, Procter & 
Gamble (E. W. Reynolds, Ltd.) ; Dunlop Tire 
& Rubber Co.; Keebler Biscuit Co. (Rumrill 


> 
MIDDLE ATLANTIC 


HOLLAND-WEGMAN: 

Co.); Labatt’s “50”; Crystal; Pilsener; IPA 
(Ellis Advg.); Ashland Oil Refining (Com- 
stock & Co.); United Cooperatives, Inc.; 
Liberty Bank of Buffalo (Barber & Drullard) ; 
City Loan (McCann-Erickson); Dairylea 
(Barlow Advg.); Standard Ale; Topper Beer 
(Wolff Associates, Inc.); Sanitized Spray 
(Gotthelf & Weil) ; Hickok Pocket Pal Razor; 
Porter-Cable Belt Sander. 


TRI-J FILM PRODUCTIONS 


15 Penfield Street, Buffalo 13, N. Y. 
Phone: GArfield 6644 


Date of Organization: 1956 
Jerome J. Joseph, Owner 


SERVICES: Complete production of motion pic- 
tures, live or animated and slidefilms from 
storyboard to screen to serve all needs. FACILI- 
TIES: 40’ x 50’ sound stage, 16mm synchronous 
cameras and sound recording unit, studio and 
portable lighting equipment, editing depart- 
ment, animation facilities. Portable equipment 
for location shooting anywhere. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTuRES: Inside View (Frontier Con- 
tact Lens); Competition Driver (Kendall Oil 
Refinery); The Crash That Saves (Protec-O- 
Matic Corp.); Cutting the Ribbon (Niagara 
Falls Museum). SLIDEFILM: G.C. Fills the 
Order (Graphic Controls). 


Rochester, Syracuse, New York 
Victor Kayfetz Productions, Inc. 


1200 Westfall Road, Rochester 18, N. Y. 
Phones: Hlllside 5-0883, GReenfield 3-3000, 
ext. 534 


Don Lyon 


(See complete listing under New York City) 


Rossmore Productions 
179 Dove Street, Rochester, New York 
Mrs. Helen Barker, Manager 
(See complete listing under New York City) 
Academy-McLarty Productions, Inc. 


333 South Warren St., Syracuse 2, N. Y. 
Phone: HArrison 2-6212 


Thomas Fitzpatrick, Jr., Executive in Chg. 


(See complete listing under Buffalo, N. Y.) 


DISTRICT OF COLUMBIA 
AMERICAN FILM SERVICES 
2932 Cortland Place, N.W., 
Washington 8, D. C. 
Phone: COlumbia 5-2564 
Date of Organization: 1946 
Henry V. Hoagland, Owner-President 


SERVICES: 16mm film producers of educational 
and public relations films. FACILITIES: Distrib- 
ute through regional educational film libraries. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Summoned to Serve, revi- 


4 
ly 
Ale 
sion (Andover-Newton Theological Seminary ) 
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MIDDLE-ATLANTIC STATES: 


Paris Triennal, in production (Society of the 
Cincinnati); Men in the Making (The Peddie 
School); October 6—A Day of Greatness 
Univ. of Virginia); Presenting Bucknell 
(Bucknell Univ.). 


District of Columbia: Cont'd. 


% 


Atlas Film Corporation 


714 Warner Building, 501 - 13th Street, 
N.W., Washington 4, D. C. 


See complete listing under Chicago area) 


CREATIVE ARTS STUDIO, INC. 


SERVICES: Complete 35mm and 16mm motion 
picture production. FACILITIES: Completely 
equipped studio including air conditioned 
sound stage; equipment and personnel for 
studio or location production; editorial facili- 
ties; sound recording. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Help Wanted (Maurer, 
Schuebel & Fleischer and International Union 
of Electrical Workers) ; The Invisible World; 
Their City (U. S. Information Agency); 
George Meany Report (Retail Clerks Interna- 
tional Assn.); Weather Scientists (United 
World Films). TV FILMs: Tommy Randolph 
Ice Carnival, series (no sponsor indicated). TV 
COMMERCIALS: for Goodyear Tires (Young & 
Rubicam); Recruiting Spots (U. S. Depart- 
ment of Defense). 


NORWOOD STUDIOS, INC. 


TECHNICAL ANIMATION: 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Optimum Match (General 
Electric Co.) ; Aircraft Lubrication (Sam Or- 
leans & Assoc.—U. S. Navy); TVA Revenue 
Bonds (Sam Orleans & Assoc.—Tennessee Val- 
ley Authority) ; Standardization, Engineering 
Planning (U. S. Navy); Big Joe (National 
Aeronautics & Space Administration); Dis- 
coverer No. 1 (Advance Research Projects 
Agency); Classified films for Westinghouse 
Electric Corp., Bendix Aviation Corp., General 
Electric Corp., U. S. Air Force. 


United Film & Recording 
Studios, Inc. 
425 - 13th St., N.W., Washington, D. C. 


Ken Buchanan, Washington Representative 


(See complete listing under Chicago area) 


814 H Street, N.W., Washington 1, D.C. 
Phone: REpublic 7-7152 


Date of Incorporation: 1942 
Milton R. Tinsley, President 


926 New Jersey Avenue, N.W., Washington 
1, D.C. 
Phone: DIstrict 7-2992 


Video Crafts, Incorporated 


( Videocraft Productions; Arthur Rankin, Jr. 


= 


George W. Snowden, Vice-President 

Lloyd B. MacEwen, Treasurer 

Arthur C. Iddings, Production Director 
Francis M. Harding, Asst. Prod. Dir. 

Mel M. Emde, Project Supervisor 

W. Wilson Taylor, Project Supervisor 
William R. Duffy, Project Supervisor 
Frank S. Stewart, Technical Art Dept. 
William S. Brownlee, Art & Design Dept. 
John J. Poland, Photography Dept. 


SERVICES: Motion pictures—commercial, train- 
ing, educational and informational; TV 
commercials; slidefilms and slides; charts; art 
work of all types; scripts; creative exhibits 
design; kit materials, etc. FACILITIES: 35mm 
and 16mm animation, still photography, titling, 
research and writing, designing and complete 
art service. 

RECENT PRODUCTIONS AND SPONSORS 
MorTiON PictuRES: The Overworked Loggei 
(Federal Mediation & Conciliation Service) ; 
Profits in Packaged Homes (Home- Mfg. 
Assn.); Stop Driving Us Crazy (Methodist 
Board of Temperance); Designing a Bette) 
Tomorrew (Henry J. Kaufman & Associates) ; 
Protection Against Fallout (Office of Civil & 
Defense Mobilization); Pipelines, People & 
Progress (Southern Natural Gas Co.); FILM 
REPORTS: (The Martin Company). FILM- 
STRIPS: Dogs, Cats & Your Community 
(Humane Society of the U. S.); Enumeration 
Steps and Forms; Income No. 5; Interviews; 
Why Take a Census of Agriculture; Counting 
All Places Having Agricultural Operations 
(U. S. Census Bureau); NEA Convention 
Highlights 1959; Breakthrough to Better 
Schools (National Education Assn.); The 
Story of How Apples Grow (VanSant, Dugdale 
& Co.) ; 33 training filmstrips (Army Pictorial 
Center). TV FILMS: Fallout, series of 12 ( Of- 
fice of Civil & Defense Mobilization). 


NATIONAL FILM STUDIOS, INC. 
105 11th Street, S.E., Washington 3, D.C. 
Phone: Lincoln 6-8822 
Date of Organization: 1953 
Harold A. Keats, President 
F. William Hart, Managing Director & 

Treasurer 

Edward W. Alfriend, IV, Vice-President 
Stanley Allen, Vice-President 


Date of Organization: 1951 

Philip Martin, Jr., Pres., Exec. Producer 

Tom Burrowes, Vice-Pres., Controller 

John J. O'Dowd, Secretary 

Vaughn B. Coale, Associate Producer 

Martin S. Konigmacher, Associate Producer 

Carl Robinson, Associate Producer 

Werner Schumann, Associate Producer 

Glenn Johnston, Director of Photography 

Boyd Wolff, Head, Writing Department 

Ray Haney, Director of Music 

Carl Fowler, Head, Editorial Department 
SERVICES: Production of motion pictures for 
theatrical, non-theatrical and TV. FACILITIES: 
35 and 16mm Mitchell cameras, lighting and 
grip equipment and transportation equipment. 
Editorial and projection facilities. Westrex 
and RCA sound recording. Sound stages. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Guild of Artist Musicians 
(Guild of Artist Musicians); Ballets: USA; 
Dance Jubilee (U. 8S. Information Agency) ; 
Our Ladies Shrine ( National Council of Catho- 
lic Men). TV FILMs: Americans at Work, 
series of 52 films (AFL-CIO). 


% 


Reid H. Ray Film Industries, Inc. 
138 Washington Building, 
Washington 5, D. C. 
Phone: DIstrict 7-8729 
Frank Havlicek, in charge. 


(See complete listing under St. Paul, Minn.) 


TECHNICAL ANIMATION STUDIOS, INC. 


934 Ellsworth Drive, Silver Spring, Md. 

Phone: JUniper 8-5634 

Date of Incorporation: January, 1959 

Robert T. Sorrell, President-Treasurer 

Mary-Esther H. Sorrell, Vice-Pres.- 

Secretary 

Robert T. Fenwick, Vice-President 

Samuel R. Magin, Asst. Secretary 
SERVICES: Producers of complex technical ani- 
mation for film producers, industry and 
government. Specializing in missile, nuclear 
and electronic programs; 16mm and 35mm, 
color and b&w. FACILITIES: 16mm and 35mm, 
color and b&w, animation stand. Full staff. 


Associates ) 
1270—27th Street, N.W., Washington, D. C. 
Barbara Freygang, Representative 


(See complete listing under New York City) 
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WASHINGTON VIDEO PRODUCTIONS, INC. 

1637 Wisconsin Ave., N.W., Washington 7, 
D.C. 

Phone: ADams 4-5737 

Date of Incorporation: 1948 

Branch Offices: CPO Box 710, Tokyo, Japan. 
Mr. Ian Mutsu. 203 Regent Street, Lon- 
don W1, England. Mr. Howard Connell. 


George F. Johnston, President 
James G. Lindsay, Manager 


SERVICES: 35mm and 16mm color, b&w, silent 
and sound motion pictures. FACILITIES: Large 
stage, complete lighting, grip and camera 
equipment for 16mm and 35mm production. 
Cover U. S.; overseas production experience 
with emphasis on Far East. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Building For Safety (Un- 
derwriters Laboratories); Diesels (U. S. 
Marine Corps); Census Sixty (U. S. Census 
Bureau); The Allen-Bradley Story (Allen- 
Bradley Co.); Mailing Tomorrow (Aerojet- 
General). 


Willard Pictures, Inc. 

1536 Connecticut Ave., N. W., 
Washington, D.C. 

John T. Gibson, Representative 


(See complete listing under New York City 
area) 


See Advertising Pages for Helpful Data 


Producers whose advertisements appear on 
other pages of this Annual Review Issue carry 
this special designation (*) over listing text. 
Refer to the convenient “Index to Advertisers” 
on the last page of this issue for page number. 
The “Blue Chips” of film production advertise 
regularly in the pages of BUSINESS SCREEN. 


BUSINESS SCREEN MAGAZINE 
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Metropolitan Baltimore 


MILNER-FENWICK, INC. 


3800 Liberty Heights Ave., Baltimore 15, 
Maryland 
Phones: MOhawk 4-4221; Liberty 2-7147 


Date of Organization: 1956 


Ervin M. Milner, President 

Robert T. Fenwick, Vice-President 
Hoby Wolf, Vice-President, Sales 
Gary Hughes, Art Director 

Al Walker, Production Manager 


SERVICES: Scripts, storyboards, live photogra- 
phy, recording, animation, titling, editing, 
scoring, sales presentations. FACILITIES: Com- 
plete sound stage; 70-acre private movie lot; 
16mm and 35mm live photography; 16mm and 
35mm animation stand. Full-time staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: Jntroduction to the Service 
(Internal Revenue Service) ; New Age of Nav- 
igation (Bendix Aviation Corp.); Pneubin 
(training film) (Geroter-May); American 
English; Story of Gallaudet (U. S. Informa- 
tion Agency); Medical Genetics (National 
Foundation) ; Social Security in Russia (U.S. 
Dept. of Health, Education & Welfare). SLIDE- 
FILMS: Northeast Weather Radar (Bendix 
Aviation Corp.); Heating Instrumentation 
(Bacharach Industrial Instrument Co.). TV 
COMMERCIALS: for Gunther Beer (Lennen & 
Newell) ; Bunker Hill Beef, Holiday Cigarettes 
(Cargill, Wilson & Acree); Mercury (Kenyon 
& Eckhardt); Lunar 1 (Robert Kline Co.); 
Dodge Dealers ( Brahms-Gerber) ; Conte Luna 
(Bozell & Jacobs). Animation, live photogra- 
phy, script, storyboard services performed for 
Westinghouse Electric Corp., Federal Aviation 
Authority, General Electric Corp., National 
Aeronautics & Space Administration, Advance 
Research Projects Agency. 


MONUMENTAL FILMS & 
RECORDINGS, INC. 


2203 Maryland Ave., Baltimore 18, Maryland 
Phone: CHesapeake 3-2549 


Date of Organization: 1950 


John D. A’Herns, President & General 
Manager 

Max Brecher, Vice-President & Technical 
Director 

Vernon P. Spedden, Director of 
Cinematography 

C. Wilbur Taylor, Supervisor Sound Dept. 

William Englar, Director of Recording & 
Mixing 

William Muth, Director of Public Relations 

Edouard Hilbert, Animation Director 

Thomas Meek, Art Department 

Mae Guckert, Director of Office Personnel 


SERVICES: Motion pictures, slidefilms and radio 
transcriptions for advertising, public relations, 
training and television. FACILITIES: 2 sound 
stages, 35mm BNC Mitchell, 3 Arriflex and 
Bell & Howell cameras, 1200 ft. 16mm Auri- 
cons, Cine Specials, dollies, blimps, script 
prompter, etc.; complete stage and location 
lighting; art department, animation stand; 
separate recording studio complete with inter- 
lock projection and 16mm magnetic tape, 4” 
Ampex and Presto tape machines, complete 
Ampex stereo console and allied recording 
equipment. Western Electric eight-channel 


mixer, music library, etc.; complete Kinescope 
picture and sound facilities including off the 
air monitor; complete cutting rooms equipped 


with 16mm and 35mm Moviolas and _ hot 
splicers. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicturREsS: The Versatile Power Driver 
(Black & Decker Mfg. Co.) ; Baltimore, Prog- 
ress Port U.S.A. (Maryland Port Authority) ; 
Ocean City Story (Ocean City, Maryland) ; 
Martin Security (Martin Aircraft Corp.) 
Farmorama (Massey-Ferguson Co.); Opera- 
tion Greenspring (Sinai Hospital) ; Demolition 
with Controlled Explosives (Burnbrae, Inc.) ; 
Pre-Fab Window Wall (Tecfab, Inc.) ; Hypo- 
spadias (Dr. H. L. Mays and University of 
Maryland); Jet Silencer Report (Koppers 
Corp.); The McDonogh Story (McDonogh 
School) ; Inaugural Jet Flight (American Air- 
lines). TV Fitms: This Is Baltimore; The 
Colt-Giant Championship Game (Westinghouse 
Broadcasting Corp.). TV COMMERCIALS: for 
National Lumber Assn. (VanSant, Dugdale 
Co.); National Beer (W. B. Doner & Co.); 
Gunther Beer (Lennen & Newell); King 
Household Products: Porter-Chemcraft Sets 
(H. W. Buddemeier Co.) ; Lively Limes (Pet- 
er Torriere, Advg.); Baltimore Federal 
Savings & Loan (Emery Advg. Co.) ; Clover- 
land Milk (Bozell & Jacobs); Beer ’n Skittles 
(U. S. Brewers Foundation). 
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STARK-FILMS 


537 N. Howard Street, Baltimore 1, Md. 
Phone: LE 9-3391 


Date of Organization: 1920 
Milton Stark, President 
Rose 8. Stark, Secretary 
Robert M. Stark, Treasurer 


Casper Falkenhan, Production Manager 
Harold Elkin, Purchasing, Personnel Mgr. 


SERVICES: Produce 16mm color, b&w silent and 
sound films. Sound, silent slidefilms. Trained 
personnel available in Eastern U. S., anyplace 
in the world. FACILITIES: Small, modern 
studio; complete camera, production and edit- 
ing equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Twin-Filling Magic (Mary- 
land Baking Co.); Automatic 
Winding (Able Winding Co.); Marvelous 
Machines (Hayssen Mfg. Co.); Electronic 
Traffic Control (Canadian Broadcasting Com- 
mission) ; Untitled (American Dairy Assn.). 


Armature 


New Jersey 
FIORE FILMS 


128 Mallory Avenue, Jersey City 4, N. J. 
Phone: HEnderson 2-4474 


Date of Organization: 1951 


Branch Office: Room 1005, 723 Seventh 
Ave., New York 19, N. Y. Phone: COlum- 
bus 5-8764. William Kohler, Executive in 
charge. 


Al Fiore, Production 

M. A. Fiore, Sr., Executive Director 
Will Kohler, Photography & Sound 
Dolores Agresti, Distribution 


SERVICES: 35mm and 16mm educational and 
documentary, public service films, b&w or 
color, for industry, TV, public relations, re- 


10TH ANNUAL PRODUCTION REVIEW 


FIORE FILMS: CONTINUED 
ligious and civic organizations. Sound slide- 
films; animation; TV commercials. FACILI- 
TIES: Complete 35mm and 16mm filming and 
editing equipment, 70’ x 110’ sound stage. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: Sherlock McKanick Ad- 
denda (Standard Motors, Inc.) ; Modern Tiling 
(Mastro Plastic Corp.); Fun in Foam (Per- 
ma-Foam, Inc.) ; Swedish Packing (Can Meat 
Corp.); Plastic Economies (Lane & Young, 
Inc.). TV COMMERCIALS: for Western Stamp- 
ing Co. (Friend-Reiss Advg.); Art Crayons 
Ltd. (Sargent Co.); Quaker City Dog Food 
(Mackes & Taylor Advg.); Spooky Drawing 
Games (Wonder Art Co.). 


JERRY LONG PRODUCTIONS, INC. 


509 Valley Street, Maplewood, N. J. 
Phone: SOuth Orange 3-5715 


Date of Organization: 1946 
Date of Incorporation: 1956 


Arthur J. Long, President 
Richard W. Lawall, Vice-President 
Gaylord Welker, Secretary 

Daniel H. Beckham, Treasurer 
Donald A. Burns, Sales Manager 


SERVICES: Complete audio-visual service in 
16mm and 35mm motion pictures, filmstrips 
and slides for business, industry, education 
and TV. Image building public relations films, 
sales and training films. Specialization in edi- 
torial work to update old productions. FACILI- 
TIES: Full creative and production from script 
through release printing. Sound stage, scenic 
dock, editing rooms, artist’s studio; Auricon, 
Mitchell equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Consultant to Twenty Mil- 
lion; Virus and Tissue Culture; Building for 
the Future (Schering Corp.) ; In the Balance; 
Fifty Years on the Beam (Ohaus Scale Corp.) ; 
To the Edge of Outer Space (Reaction Motor 
Div., Thiokol Chemical Corp.) ; New Develop- 
ments in Joint Sealants (Thiokol Chemical 
Corp.); Sesqui-Centennial Parade (City of 
Orange, N. J.). 


STAR INFORMATIONAL FILMS 


240 West Front Street, Plainfield, N. J. 
Phone: Plainfield 5-8343 


Date of Organization: 1955 
Arthur Krienke, Owner 


SERVICES: Industrial, sales and public relations 
films from script to screen. FACILITIES: 16mm 
Mitchell and Cine Special cameras; stop mo- 
tion, time-lapse equipment; special camera 
stands; microscopic equipment; tape and 
synchronous recorders; title and special effects 
stands; cutting rooms, lighting equipment, 
special effects and model shop. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Planning Your Future 
(Corn Products Co.) ; The Instrumentation of 
a Widget (Instrument Society of America) ; 
Your Eastern Star Home (N. J. Chapter, 
Order of the Eastern Star); Gymkahnna '59 
(Continental Motors, Inc.). 


(LISTINGS CONTINUE ON FOLLOWING PAGE) 
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MIDDLE-ATLANTIC STATES: 


New Jersey Studios: Cont'd. 
ON FILM, INC. 


33 Witherspoon Street, Princeton, N. J. 
Phone: WAlInut 1-7800 


Date of Organization: 1951 


Branch Office: 315 East 55th Street, New 
York, N. Y. Phone: PLaza 9-2330. Allan 
Riley, Morton Schaps. 

Robert Bell, President 

Frederick Johnston, Jr., Treasurer 

Tracy Ward, Dir. of Research & Devel. 

Gustave Eisenmann, Producer 

Alfred Califano, Producer 

Thomas Spain, Producer 

Martin Berman, Producer 

Mary Fairley, Coordination 

Carlo Arcamone, Supervising Edito) 

Moses Weitzman, Dir. of Optical & 
Animation Department 


SERVICES: Creation, production and distribu 
tion of motion pictures, sound slidefilms and 
TV commercials for industry, government, 
agriculture and television. Public relations, 
sales promotion, special purpose, merchandis- 
ing, medical and training films. FACILITIES: 
16mm and 35mm cameras, 5500 sq. ft. sound 
stage, animation stand and camera, magnetic 
recorders, art department, staff writers, direc- 
tors, editors and artists. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Pittburgh (Pittsburgh Bi- 
centennial Assn.); Aluminum Is Not Only 
Aluminum (Aluminum Co. of America) ; Dedi- 
(General Atomics Div., General 
Dynamics Corp.); Triga (General Dynamics 
Corp.); The Waiting People (New Jersey 
Rehabilitation Commission); New Girl (The 
President's Committee on Government Con- 
tracts). TV COMMERCIALS: for Johnson & 
Johnson (Young & Rubicam, Inc.) ; Armstrong 
Cork Co.; Coty, Inc.; National Gypsum Co.; 
U. S. Steel Corp. (Batten, Barton, Durstine & 
Osborn, Inc.); Aluminum Co. of America 
(Ketchum, MacLeod & Grove, Inc.); Deleo- 
Remy Div., General Motors Corp. (Campbell- 
Ewald Co.); Pro-Phy-Lac-Tic Brush Co. 
(Lambert & Feasly, Inc.) ; Watchmakers of 
Switzerland (Cunningham & Walsh, Inc.). 


THE PRINCETON FILM CENTER, INC. 

Bridge Point Road, Princeton, New Jersey 

Mailing Address: 252 Nassau St., P. O. 
Box 431, Princeton, New Jersey 

Phone: WA 4-3550 

Date of Organization: 1940 

Date or Incorporation: 1946 


cation 


Gordon Knox, President 
Justin Herman, Vice-President 
Ann Hogarty, Secretary 


SERVICES: Production and distribution of spe- 
cial purpose and TV films. FACILITIES: Produc- 
tion on location or in studio as required; mo- 
bile production unit with Western Electric 
sound truck, generator, lights, camera equip- 
ment, etc. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Woods Across the 
(Palisades Interstate Park 


River 
Commission ) ; 


PRINCETON FILM: CONTINUED 
Without You, tentative title (Welfare Federa- 
tion of New Jersey) ; Sonic Boom Story (Con- 
vair Div., General Dynamics Corp.) ; The Cor- 
porate Image, 12 additional training films in 
production for business (self-sponsored for 
syndication ). 


PENNSYLVANIA 
Metropolitan Philadelphia 


CLOSE AND PATENAUDE 


1617 Pennsylvania Blvd., Philadelphia 3, Pa. 

Phone: LOcust 8-4224 

Date of Organization: 1956 

E. Burt Close, Partner 

Joseph A. Patenaude, Partner 

David J. Flood, Director of Films 

Robert A. Wood, Art Director 

Frank A. Wagner, Creative Director 
SERVICES: Production by Magniscene (C & P 
Phonoproducts, Inc. Div. of Close and Pate- 
naude) technique, involving use of cut-out 
figures, props, etc., or by flat art, of sound 
filmstrips and filmed TV commercials; motion 
pictures; creative direction of live and filmed 
meetings and sales presentations; ready-to-use 
filmstrips for sales training and sales meet- 
ings. FACILITIES: Photographic studio for 
production of filmstrips; facilities available for 
production of motion pictures and TV com- 
mercials, tape recordings and tape reproduc- 
tion. 
RECENT PRODUCTIONS AND SPONSORS 
FILMSTRIPS: What Every Woman Wants 
(James Lees & Sons); CCC (Ohio Oil Co.— 
N. W. Ayer & Son); Right (Philadelphia In- 
quirer); Right Spot for a Bright Future 
Camden Courier-Post—Gray and Rogers); A 
Home of His Own (Main Line Homes—Laven- 
son Bureau of Advg.); Champion (Insurance 
Company of North America); “501” Carpet 
Nylon and Blankets of “Orlon” (E. I. duPont 
de Nemours & Co., Inc.). Go for 2, 5 films and 
dealer sales promotion programs (Chrysler 
Airtemp distributor); Two Hundred on AIl- 
fred, 6 films; The Sale That Turned the Tide 
(C & P Phonoproducts, Inc.). Production and 
staging of Chrysler Airtemp National Distri- 
butor Sales Conference, 1959. TV COMMER- 
CIALS: for James Lees & Sons; Valspar Corp. 


De FRENES COMPANY 


1909 Buttonwood Street, Philadelphia 30, 
Pennsylvania 

Phone: LO 3-1686 

Date of Organization: 1916 

Joseph De Frenes, President-Treasurer 

Michael Levanios, Jr., Vice-Pres., Prod. 

tichard De Frenes, Secretary-Cameraman 

Harry E. Ziegler, Jr., Animation Director 

Stephen A. Ciechon, Writer-Director, 
Editorial Chief 

Robert R. Smith, Director-Cameraman 

Paul A. Litecky, Chief Sound Engineer 

Henry D. McKee, Artist-Animator 

Leonard E. Cooper, Artist-Animator 

Charles Williams, Artist-Animator 

Joseph X. Leirer, Cameraman 

Frank D. Pugliese, Cameraman 

Salvatore J. Visalli, Animation Cameraman 

James W. Fabio, Animation Cameraman 

Russell K. Spear, Office Manager 


SERVICES: Complete motion picture and slide- 
film production from script to finished film. 
Specialists in the production of motivation, 
TV and training films for business, associa- 
tions and government agencies. 30 full time 
staff employees. FACILITIES: Fully equipped, 
spacious sound stage and complete location 
equipment for 16mm and 35mm color or b&w 
production; art and animation department 
with 3 animation stands; special effects de- 
partment; five 35mm magnetic or optical RCA 
sound channels; modern 16mm and 35mm 
laboratory; lighting equipment available for 
rental; music library; film storage vault; car- 
penter and machine shop. 


RECENT PRODUCTIONS AND SPONSORS . 


MOTION PIcTURES: Target Intelligence in Ac- 
tion (U. S. Air Force); Assignment—Oute? 
Space (General Electric Co.) ; The U. S. Naval 
Engineering Experiment Station; Basic Elec- 
tricity, series (U.S. Navy); Downrange Anti- 
Missile Measurement Program (Radio Corp. 
of America). Numerous missile and space pro- 
gram films for: General Electric; Radio Corp. 
of America; Burroughs; Westinghouse. TV 
COMMERCIALS: for Fels; Mrs. Paul’s ( Aitkin- 
Kynett); Wise Potato Chips (Lynn); Big 
Brothers; Boscul Tea. 


INDEPENDENCE FILMS, INCORPORATED 


1617 Pennsylvania Blvd., Philadelphia 3, Pa. 

Phone: LOcust 4-2686 

Date of Organization: March, 1956 

John E. De Frenes, President 

Maria V. De Frenes, Secretary-Treasure) 

John McCullough, Creative Director 

Savino A. Vergoglini, Editorial & 

Recording Chief 

SERVICES: 16mm and 35mm motion pictures 
for industry and television; sales promotion, 
public relations, educational and technical. 
Representatives for foreign-made animation 
(Italian and Japanese). Recording and re-re- 
cording services. FACILITIES: Extensive music 
library, editing; music scoring; slidefilms; 
stills; scripts, storyboards and animation. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Helping Hands (The Holy 
Cross Mission Society); Something for the 
Girls (Lassie Leagues, Inc.) ; The Army's Ta- 
los; The Talos Defense System; DEP Review; 
Missile Test Center (Radio Corp. of America) ; 
untitled films for The American Machine and 
Foundry Co.: E. I. duPont de Nemours & Co., 
Inc.; Al Paul Lefton Co., Inc.; James Lees & 
Sons; Reading Railroad; W. B. Doner & Co. 


AL KANE PRODUCTIONS, INC. 
(Story-Told Film Div.) 


1526 Sansom Street, Philadelphia 2, Pa. 
Phone: LOcust 3-0222 

Date of Organization: 1949 

Date of Incorpuration: 1954 


Albert M. Kane, President-Treasurer 

Margaret A. Kane, Vice-President 

James J. Davis, Secretary 
SERVICES: 16mm and 35mm color and b&w 
films for business, industry, government and 
television, commercials, programs or series; 
public relations, educational, scientific, medical 
and sales promotion; Kinescope recording. FA- 
CILITIES: Writing, direction and production; 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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How to demonstrate the big, the complex 


EVERYWHERE AT ONCE! 


How do you get fast, widespread demon- 
stration of a new electronic product, for 
example, when the product isn’t the kind a 
salesman can carry easily, and when live 
demonstration isn't always convenient? 


The National Cash Register Company did 
it by shipping 275 Kodak Pageant 16mm 
Sound Projectors into its branch offices 
throughout the United States and Canada. 
And hundreds of NCR salesmen swung 
into action with a 31-minute demonstra- 
tion film. 

Results? The road to sales was shortened 
considerably. 
And s thing else happ d 

Not one complaint has been reported 
about any of the 275 Kodak projectors. 


Not one maintenance complaint. Not one 
operating complaint. 

But then, Kodak Pageant Projectors 
don’t get in the way of selling. Salesmen 
don’t need to fumble with parts, because 
reel arms, belts, cords are all permanently 
attached. Even the film threading path ts 
printed right on the projector. And per- 
manent factory lubrication minimizes main- 
tenance, eliminates need for oiling, ends 
lube record-keeping forever. 

See how smoothly your sales presenta- 
tions will run on a Pageant. Call your 
Kodak A-V dealer today or tomorrow and 
let him demonstrate how easy it is to op- 
erate this machine. Or for a_fact-filled 
folder, write: 


The NCR salesman switches on his Kodak Pageant 
Sound Projector and his presentations roll smoothly 
and uninterrupted for National's new electronic bank 
posting machine—The Post-Tronic 


Kodak Pageant Projector ) EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N. Y. 


PRODUCTION 


REVIEW 


; 
¥ 
Ri 
J 
one 
123 
% 


MIDDLE-ATLANTIC STATES: 


AL KANE PRODS., CONT’D. 


1800 sq. ft. sound studio and editing; single 
and double system sound cameras, magnetic 
film recording and lighting; portable equip- 
ment for on-location shooting. 

RECENT PRODUCTIONS ..ND SPONSORS 
MOTION PICTURES: Strick-Tainer, the Common 
Denominator (Strick Trailers Div., Fruehauf 
Trailer Co.); Hours to Live and Pitchometer 
(Associated Hospital Service of Philadelphia 
Blue Cross). TV FiILmMs: Land Where Our 
Fathers Died; The Thinking Man; The Dig- 
nity of Labor (First Presbyterian Church of 
Germantown). TV COMMERCIALS: for S. Stein 
(Petrik and Stephenson); R. Fabiani ( Phila- 
delphia Lyric Opera Co.); MAB Paint Stores. 


PHOTO ARTS PRODUCTIONS, INC. 


2330 Market St., Philadelphia, Pa. 
Phone: LOcust 3-3696 

Date of Organization: January, 1953 
Walter E. Dombrow, President 

John J. Burke, Vice-President 

George M. Adams, Secretary-Treasurer 
Deanne Schwartz, Production Manager 
George Steele, Sales Manager 

Barbara Hartman, Film Expedite) 
John Ferlaine, Art Director 


SERVICES: 16mm and 35mm films for business, 
industry and TV; sales promotion, sports, 
educational and TV film series in color and 
b&w. FACILITIES: Complete creative produc- 
tion facilities; drive-in 3,000 sq. ft. sound 
stage; 16mm and 35mm blimped studio cam- 
eras; 44’ Ampex sync recorders. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: A Talk with Mr. D (Stand- 
ard Press Steel) ; Over the Plate (Dairy Coun- 
cil);. Power of People (McCormick Tea); 
Penn Football; Penn Relays (Univ. of Penn- 
sylvania); City Champs (Blue Cross-Blue 
Shield); S.M.A. (Wyeth, Inc.); Fairmont 
Park (Park Commission); Fightin’ Braves; 
Rodeo Kings; Sports Thrills; Miller Golf 
Open; Trouble Shooting with Paul Harney; 
Pro Bowl Classic; Hydroplane Unlimited 
(Miller Brewing Co. — Cine Sports); 14 
Training Films (Philadelphia Eagles). TV 
FiLMs: The Big Idea, series; Fifth Fathoms, 
series (Young Dev. Co.). TV COMMERCIALS: 
(Series) for Abbotts Ice Cream & Milk; Mrs. 


Smith’s Pie; Plymouth Golf Ball (Foley 


Agency); Esslinger Beer; McCafferty Ford; 
Felton Sibley Paint; Supper Club of America; 
Bristol Play House; Kissing; White Cap Pine 
Oil (J. C. Cox Agency); Prince Macaroni. 


Metropolitan Pittsburgh 


% 


C-W Productions, Inc. 


Penn Sheraton Hotel, Pittsburgh, Pa. 
Phone: GRant 1-3696 


George Heid, Manager 
(See complete listing under Chicago area ) 
Gilbert Altschul Productions, Inc. 


530 Sixth Ave., Pittsburgh 19, Pa. 
Phone: GRant 1-0933 


Ralph Maitland, in charge 


(See complete listing under Chicago area 


THE ANIMATORS 


1104 Keenan Building, Pittsburgh 22, Pa. 
Phone: EXpress 1-2550 


Date of Organization: April, 1959 


Dale H. Thompson, Partner 

Robert A. Wolcott, Partner 

Patricia A. Taylor, Partner 
SERVICES: 16mm and 35mm animated and live 
films for industry and television, educational 
and public relations films, sound slidefilms and 
filmographs, slides, television commercials, 
color and b&w production. FACILITIES: Com- 
plete creative, writing, art and editorial; Ox- 
berry 16mm and 35mm animation stand; 
screening room, art studios, other facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Distribution Services (Wes- 
tinghouse Electric Corp.). SLIDEFILMS: Song 
of the Salad (H. J. Heinz Co.) ; Off the Launch- 
ing Pad (Formed Steel Tube Institute); Re- 
sources of BBDO (Batten, Barton, Durstine 
& Osborn, Inc.); Megatown (Westinghouse 
Broadcasting Co.). 


MODE-ART PICTURES, INC. 


1022 Forbes Street, Pittsburgh 19, Pa. 
Phone: EXpress 1-1846 


Date of Organization: 1938 


Branch Office: 1904 Preuss Road, Los Ange- 
les 34, Calif. F. M. Joyce, Repr. 

James L. Baker, President 

Robert L. Stone, Executive Vice-President 

August A. Borgen, Vice-Pres., Sound 

H. John Kemerer, Vice-President 

Florence E. Baker, Secretary & Treasurer 
SERVICES: 16mm and 35mm educational, pub- 
lic relations, sales promotion and TV produc- 
tion. FACILITIES: Complete 16mm and 35mm 
editorial (1, 2 or 6 head Moviolas), camera, 
lighting and mobile equ‘pment, including 1800 
amp generators. Recording facilities include 
synchronous 14” and 35mm magnetic to 16mm 
and 35mm optical. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuREs: Steel Pipe—At Your Serv- 
ice (Bethlehem Steel Co. Inc.); Porter Serves 
Industry (H. K. Porter Co.); Building With 
Stainless (Allegheny Ludlum Steel Corp.) ; 
What It Takes (Westinghouse Electric Corp.). 


WARREN R. SMITH, INC. 


210 Semple Street, Pittsburgh 13, Pa. 

Phone: MUseum 383-6300 

Date of Organization: September, 1952 

Warren R. Smith, President 

F. K. Ross, Vice-President 

J. K. Walker, Treasurer 

J. Pittavino, Secretary 

Daniel Grice, Sales Manager 
SERVICES: 16mm and 35mm motion pictures 
for business and industry; slidefilms; editorial 
and animation. FACILITIES: 16mm laboratory; 
16mm and 35mm photography; magnetic and 
optical sound recording and mixing; studio, 
screening, editorial rooms; production work- 
shop. 


RECENT PRODUCTIONS AND SPONSORS 
Morion Pictures: Idea Mine (U. S. Steel 
Corp.) ; Facts About Home Heating (Wiegand 
Co.). SLIDEFILMS: Pittsburgh Steel (Thomas 
Strip). TV Fits: Naturalization Ceremony; 
Max Eastman, Heritage Program (WQED). 
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3 Gateway Center, Pittsburgh, Penna. 
Phone: GRant 1-6240 


Karl Kuechenmeister, District Manager 


(See complete listing under Chicago area) 


Other Pennsylvania Cities 
NORTH AMERICAN FILM CORPORATION 


106 East 10th Street, Erie, Pennsylvania 
Phone: GLendale 2-6493 


Date of Organization: 1953 


Don Lick, President 
Clint Bebell, Secretary-Treasurer 
Don Okel, Production Supervisor 


SERVICES: Complete motion picture and sound 
slidefilms services, script to screen. FACILITIES: 
Full production unit for location or studio 
shooting; lab for processing and printing 
16mm negative, positive, reversal; recording 
facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Tee Turner (Erie Tool 
Works): There Comes a Time (St. Vincent 
Hospital) ; Put Your Foot in It! (Tempo Prod- 
ucts Co.); Five-Minute Assembly (Deluxe 
Metal Furniture Co.). SLIDEFILMS: Bank 
Check Prequalification ( Addressograph-Multi- 
graph Corp.). 


WALTER G. O'CONNOR COMPANY 


100 North Cameron St., Harrisburg, Pa. 
Phone: CEdar 4-5925 

Date of Organization: 1953 

Walter G. O’Connor, President 

Vernon C. Hoyt, Vice-President 

Donald B. McElwain, Camera Dept. Head 
Frank Taylor, Sound Dept. Head 


SERVICES: Motion pictures, slidefilms, TV com- 
mercials, newsreels, disc recordings. FACILI- 
TIES: 3,000 square feet studio space including 
sound stage; post-recording, projection, sound 
recording and mixing rooms; editing; anima- 
tion stand; complete basic filming equipment ; 
art department. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Guardian of Your Money 
(Pennsylvania Bankers Assn.); A New Con- 
cept in Highway Marking; A 20th Century 
Concept (Wald Industries) ; United Fund Pre- 
sents (United Fund); Untitled (L. B. Smith 
Corp.). TV COMMERCIALS: for Dauphin De- 
posit Trust Co.; State Capital Savings & Loan; 
Camp Hill Shopping Center; M. Harvey Taylor 
& Son; Dauphin County Republican Commit- 
tee; Republican State Committee. 


VIRGINIA 


TV & MOTION PICTURE 
PRODUCTIONS, INC. 
117 East Main St., Richmond, Virginia 
Phone: MIlton 3-4444 
Date of Organization: September, 1955 
John C. Wood, President 
Robert E. Kennedy, Vice-President 
Heros A. Pohlig, Vice-President 
Susanne D. Wood, Secretary-Treasurer 
SERVICES: Industrial, public relations, stock- 
BUSINESS 
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TV & MOTION PRODS., CONT’D. 
holder relations films; sound slidefilms, slide 
presentations; TV commercials; TV slide com- 
mercials; TV newsclips. FACILITIES: Complete 
16mm b&w laboratory equipment, editing, 
studio, lights and complete sound system. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: Highlights of 1959; All- 
Aluminum Aircraft Hanger (Reynolds Metals 
Co.) ; Untitled training film (Thalhimers Dept. 
Store). SLIDEFILMS: 3 Tried (Chesapeake & 
Potomac Telephone Co.) ; Presentation (Eski- 
mo Pie Corp.). NEWSREELS: for Robertshaw 
Fulton Controls Co., Philip Morris, Inc., Chesa- 
peake & Potomac Telephone Co., Reynolds 
Metals Co. TV COMMERCIALS: for Reynolds 
Metals Co. (Clinton E. Frank); Southern 
Lightweight Aggregate Corp. (Cabell Eanes) ; 
Gwaltney Franks (Zimmer, McClaskey, 
Frank); Sam McDaniel & Son (Cargill, Wil- 
son & Acree); Southern States Co-operative; 
American Red Cross; Community Chest. 


FLORIDA 


Fletcher Smith Studios, Inc. 


1000 South Federal, Ft. Lauderdale, Fla. 
Phone: JA 2-6774 


Date of Organization: 1959 
Fletcher Smith, President 


(See complete listing under New York City) 


RUSSELL-BARTON FILM COMPANY 


1853 Waller St., Jacksonville, Florida 
Phone: EVergreen 9-0331 

Date of Organization: February, 1953 
Gerden O. Russell, President 

Marjorie D. Russell, Vice-President 
Donald E. Barton, Secretary-Treasurer 
Neil Russell, Sound Department 
Lawrence Smith, Photography 

David J. Hill, Laboratory 


SERVICES: Motion picture photography 16mm 
and 35mm color and b&w. Syne sound record- 
ing; color and b&w motion picture laboratory. 
FACILITIES: 40’ x 60’ x 18’ studio; sound con- 
trol and screening rooms; 16mm and 35mm 
sound and silent photography equipment; com- 
plete editing; 16mm and 35mm b&w process- 
ing; 16mm and 35mm béw and color printing; 
optical re-recording, edgenumbering. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicturRES: The Jacksonville Story, 
Russian version (Jacksonville Area Chamber 
of Commerce); Temperature Adjustment (Al- 
lied Gasoline Retailers Assn.) ; Smoking ( Flor- 
ida Cancer Society); Signal One (Florida 
Forest Service); Gator Bowl Game (Gator 
Bowl Assn.). TV COMMERCIALS: for King Ed- 
ward Cigars; Jacksonville Downtown Council 
(Newman, Lynde & Associates); Foremost 
Dairy (Batten, Barton, Durstine & Osborn, 
Inc.) ; Winn-Dixie; Wynn’s Friction Proofing; 
Sunnyland Sausage (Dennis, Parsons & 
Cook); Sanford Hall; Duval Appliance (Jeli- 
nek Agency); Pearce-Uible Homes (Harry 
Radcliff Agency); Springfield Atlantic (Pen- 
dall Agency); Barnett National Bank ( Bacon, 
Hartman & Vollbrecht); Velda Milk (Jack 
Cavenaugh); Allied Homes (Crisp, Harrison 
Agency); McDuff Appliance (WJXT); Sun- 
beam Bread; Ellinor Village; Sea-Bo Wine; 
Steer Room; State of Florida; Shamrock Oil. 
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Metropolitan Miami, Florida 
Academy-McLarty Productions, Inc. 
151 Majorca (Coral Gables) Miami, Florida 
Phone: HIghland 4-5114 
William D. Jones. Executive in Charge, 
Production Manager 


(See complete listing under Buffalo, N. Y.) 


Jack Lieb Productions 
(Producers Film Studios) 
10301 E. Bay Harbor Drive, Miami Beach 
54, Florida 
Phone: UNion 6-3009 


(See complete listing under Chicago area) 


RAINBOW PICTURES, INC. 


1540 Levante Ave., Coral Gables 46, Florida 
Phone: MOhawk 5-3524 

Date of Organization: 1948 

Walter Resce, President & General Manager 
Ruth B. Resce, Secretary-Treasurer 

Arthur P. Smith, Jr., Vice-President 
Oscar Barber, Production 


SERVICES: Complete 35mm and 16mm produc- 
tions of theatrical, television, industrial and 
educational films. Script writing and editing. 
Complete 35mm and 16mm color and b&w ani- 
mation services. FACILITIES: 70’ x 110’ air 
conditioned soundproof stage, 28’ ceiling. 
35mm BNC Mitchell, 35mm N. C. Mitchell, 
35mm Arriflex, 16mm Mitchell, 16mm Bell & 
Howell Filmos; 35mm RCA magnetic sound: 
16mm Reevesound; 35mm Moviolas with dou- 
ble picture head and double sound head both 
optical and magnetic. Same Moviola in 16mm. 
Oxberry animation stand, Oxberry animation 
camera. Large screening room for 35mm and 
16mm films. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Marine Borers (U. S. 
Navy); Reynolds Aluminum (Clinton E. 
Frank); U. S. Border Patrol (Sam Gallu). TV 
COMMERCIALS, for: Regal Beer (Tally Embry 
Advg. Agency); Royal Castle. 


Van Praag Productions, Inc. 


3143 Ponce de Leon Blvd., Coral Cables, 
Miami, Florida 
Phone: HIghland 4-3191; TWX MM-494 


Maurice Van Praag, General Manager 


(See complete listing under New York City) 


Orlando & Sarasota, Florida 


WURTELE FILM PRODUCTIONS 
2302 Diversified Way, Orlando, Florida _ 
Mailing Address: P. O. Box 504 
Phone: GArden 2-9755 
Date of Organization: 1938 
Harold S. Wurtele, Owner, Executive Prod. 
Elizabeth G. Wurtele, Production Assistant 


M. A. McDaniels, Jr., Production Assistant 
Wynk Boulware, Art Department 


SERVICES: Producers of 16mm sound motion 
pictures—black and white and color—Com- 
mercial, educational, industrial, institutional, 
promot ‘onal and television. FACILITIES: Sound 


SOUTHEAST 


WURTELE FILM: CONT’D. 

stage, screening room, editing room, camera 
truck. Equipment: Auricon-Pro sound camera; 
Maurer professional camera; Cine Kodak Spe- 
cial cameras; Filmo-70 cameras; Maurer 
16mm optical recording system; magnetic film 
and tape recorders; location lighting equip- 
ment, etc. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Stetson’s Diamond Jubilee; 
Fountain for Youth (Stetson Univ.); Fun 
Playing Volley Ball (Marjorie E. Fish) ; Floor- 
ing and Floor Coverings (United Brotherhood 
of Carpenters & Joiners of America); Resec- 
tion of Carcinoma of Duodenum (Drs. Moody 
& McLeod); Tangerine Bowl Game (Missouri 
Valley College). 


MORGAN-SWAIN, INCORPORATED 


1938 Laurel Street, Sarasota, Florida 
Mailing Address: P.O. Box 2384 
Phone: Ringling 7-2141 


Date of Organization: 1954 


Duncan J. Morgan, President 

Hack Swain, Vice-President 

Marie Swain, Vice-President 

Ernest Whitman, Audio Engineer 
Tony Swain, Production 

LeRoy Crooks, Director Photography 


SERVICES: 16mm films for business, industry 
and TV, educational, medical and scientific, 
public relations and sales promotion; TV com- 
mercials in color and b&w. Foreign language 
translations, original music tracts, recordings 
for commercial market. FACILITIES: Creative, 
production and recording facilities; music li- 
braries; 3 Ampex tape recorders; 4 magnetic 
film recorders; magnetic film mixer; Arriflex 
cameras; 1600 sq. ft. sound stage; complete 
interlock facilities for post syncing. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Technique of Fitting Con- 
centra Corneal Lenses, Spanish & English (Ob- 
rig Laboratories); State Road Practices (Fla. 
State Road Dept.); Suwanne Holiday (Fla. 
Development Commission); Everglades, Wes- 
tern Water Gateway (Collier Development 
Corp.). SLIDEFILMS: Port St. Lucie; Port 
Charlotte (Mackle Co.); Untitled (United 
Fund of Tampa). 


GEORGIA 
CHARLES D. BEELAND COMPANY 


70 — 4th Street, N.W., Atlanta 8, Georgia 

Phone: TR 5-9088 

Date of Organization: 1938 

Charles D. Beeland, Executive Producer 

Douglas Fithian, Assoc. Producer-Writer 

Elizabeth Beeland, Accounting 

Paul B. Smith, Chief Editor 

C. Ed Bangs, Electrical Supervisor 
SERVICES: 16mm and 35mm advertising, public 
relations and training motion pictures; sound 
slidefilms; TV commercials; theatrical short 
subjects. FACILITIES: 16mm and 35mm cam- 
eras, lighting equipment, sound recording, 
editing, animation, creative staff. 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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SOUTHEASTERN STATES: 


(ATLANTA, GEORGIA AREA ) 


CHAS. BEELAND: CONTINUED 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Shoppers Paradise; Men 
and Machines (Lenox Square, Inc.) ; Oral Pro- 
phylactic Techniques; Industrial Medicine in 
Action (U. 8. Air Force); Design X10-99 
(Avondale Mills). SLIDEFILMS: A Gift to the 
Living; | Am a Monument (Elberton Granite 
Assn., Inc.). TV FILMs: Untitled, series of 9 
(Rich’s, Ine., through Liller, Neal, Battle & 
Lindsey Agency). 


CARTER AND GALANTIN OF GEORGIA, INC. 


752 Spring Street, N.W., Atlanta 8, Georgia 
Phone: TRinity 5-7144 


Date of Incorporation: July, 1958 


Subsidiary: Atlanta Film Laboratories Co., 
63 Fourth St., N.W., Atlanta 8 Ga. 
Phone: TRinity 5-0305. 

Branch Offices: Carter and Galantin of New 
York, Inc., 375 Park Ave., New York 22, 
N. Y. Phone: Plaza 2-0757. Ed Boldoc, 
Sales Representative. Carter and Galantin 
of Illinois, Inc., 710 West Jackson Blvd., 
Chicago 6, Ill. Phone: ANdover 3-6546. 
Lee S. Adams, Sales Representative. 

Henry E. Carter, President 

Edmund W. Thoss, Secretary & Treasurer 

Durwood P. Walters, Production Manager 


SERVICES: Creation and production of 16mm 
and 35mm motion pictures, slidefilms and TV 
commercials; b&w and color, for industry, 
government and educational institutions. Sales 
and training aids, demonstrators, displays, 
promotional ideas and programs. Equipment 
sales and rentals. Radio jingle recordings. 
FACILITIES: Air-conditioned building over 14,- 
000 sq. ft.; completely equipped sound stages, 
dressing rooms, animation facilities; Westrex 
and Magnasyne sound system, editorial, titling 
and mobile unit equipment; 16mm and 35mm 
high-speed Jet Spray processing; 16mm and 
35mm b&w and color printing. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Better Products—Bolder 
Plans—Bigger Profits, synchro-film presenta- 
tion (York-Borg Warner); Training Films 
(U. S. Air Force); Training Films (U. S. 
Navy). SLIDEFILMS: 1960 World Premiere, 
10 slide presentations (J. Il. Case); Business 
Builders (Texaco). TV COMMERCIALS: (Se- 
ries) for Youngstown Kitchens Div., Ameri- 
can Standard Co. 


INDUSTRIAL SOUND FILMS, INC. 
Conway Building, North Atlanta 19, Georgia 
Phone: CEdar 3-7153 
Date of Incorporation: 1958 
George M. Kirkland, President 
H. McKinley Conway, Vice-President 
Becky Conway, Secretary 

SERVICES: Produces films for print resale as 

well as for industrial development organiza- 

tions. Associated. with Conway Publications 

and International Sound Films Inc. 

(See listing of International Sound Films, 
Inc., Atlanta, Ga., this section) 


% 


INTERNATIONAL SOUND FILMS, INC. 


26 E. Andrews Dr., N.W. Atlanta 5, Georgia 
Phone: CEdar 7-0844 

Date of Incorporation: August, 1952 
George M. Kirkland, President 

Evelyn E. Kirkland, Vice-President 

Hubert A. Janicek, Secretary 

Don Nixon, Research & Script Dept. 
Patrick Coakley, Jr., Mgr. Sound Dept. 
Neale G. Traugh, Mgr., Editorial Div. 
George Enloe, Composer & Musical Director 
Robert Turnbull, Camera Director 

Myrtice Schuman, Office Manager 


SERVICES: Production of 16mm color and b&w 
motion pictures. Specializing in industrial 
development films for industry, civic and plan- 
ning organizations; industrial films for train- 
ing and selling; educational, geographic and 
documentary TV films. FACILITIES: Modern 
sound studio for recording 4” or 16mm 
tracks; location vehicles and portable lighting 
equipment; equipment for stage productions 
complete; .sound recording, editing, filming 
personnel; air-conditioned stage, music li- 
brary, screening and conference rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Blue Print for Progress 
(Conway Publications); Puerto Rico—Portal 
of Riches (Waterman Steamship Corp.) ; 
Waters of Destiny (U.S. Corps of Engineers, 
Jacksonville District); S. E. Merchandise 
Mart, Southeastern Merchandise Mart) ; Serv- 
ices Unlimited (DeKalb County Chamber of 
Commerce); Football Highlights of ‘59 
(Georgia Tech Athletic Assn.) ; Gold Mine on 
Mainstreet, remake (State of Kentucky) ; Gold 
Mine on Mainstreet, remake (Illinois Central 
Railway); Power for Peanuts 22 (Lilliston 
Implement Co.); Hartwell Dam Construction 
(U. S. Corps of Engineers, Savannah Dis- 
trict). 


PEACHTREE PROD. ASSOCIATES, INC. 


Suite 217, 710 Peachtree St., N.E., Atlanta 
8, Georgia 
Phone: TRinity 4-1038 


Date of Incorporation: July, 1958 


Otho E. Thomas, President 

Philip W. Taylor, Secretary-Treasurer, 
Executive Producer 

Norman L. Whitman, Operations Manager 

Betty L. Merritt, Studio Manager & Public 
Relations Director 


SERVICES: 16mm and 35mm films for TV, busi- 
ness and industry, public service. TV commer- 
cials and programs in color or b&w; educa- 
tional films, slides, balops, slidefilms. FACILI- 
TIES: Complete production facilities for film- 
ing, recording, animating, scripting, studio 
or location camera crews. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Product, The Principle, 
The Proof (Southern States Equipment 
Corp.) Eye Witness—Milledgeville (Atlanta 
Newspapers, Inc.) ; The Key (Chiropractors of 
Atlanta); Hilton Head—lIsland Paradise (Sea 
Pines Plantation Co.) ; Modern Packing House 
Equipment (Durand Machinery Co.). SLIDE- 
FILMS: Silver Dollar Jubilee (Carolyn Sholdar 
Associates). SALES PRESENTATIONS: for Delta 
Airlines (Burke Dowling Adams, Inc.) ; Magic 
Chef (D’Arcy Advg. Co.); Brock Candy Co. 


(Liller, Neal, Battle & Lindsey, Inc.) ; Sears- 
Roebuck, Inc. (Direct); Anchor Steel & Con- 
veyor Co. (Direct). TV FILM: Two Bells ( At- 
lanta Transit System). TV COMMERCIALS: for 
A & P Food Stores; Interstate Life & Acci- 
dent Insurance Co. (Philip Denton Advg.) ; 
American Bakers Cooperative (Chris Small- 
ridge Advg.); Armour Fertilizers; Brock 
Candy Co.; Rich’s, Inc.; U. S. Forest Service; 
Sophie Mae Peanut Brittle (Liller, Neal, Bat- 
tle & Lindsey) ; Citizens & Southern National 
Bank; Southern Bread; Delta Airlines (Burke 
Dowling Adams); Cornfield Meat Products, 
White Provision Co. (Lowe & Stevens); Gay 
Nineties Dairy Products (Brown & Small- 
ridge); Miss Georgia Dairies (Bearden, 
Thompson, Frankel & Eastman-Scott); At- 
lanta Chapter for Retarded Children; Norris 
Candy Co.; Nalley Chevrolet; Steril-Ray, Inc.; 
Jim Walter Corp. 


SOUTHEASTERN FILMS 


179 Spring St., N. W., Atlanta 3, Georgia 
Phone: MUrray 8-8730 


Date of Organization: 1946 


Alva B. Lines, Owner & General Manager 

Harry Durham, Sales Manager & Producer 

J. E. Jackson, Production Manager 

Clayton Powers, Art Director 

Billy Beck, Audio Technician 
SERVICES: Slides, filmstrips and 16mm mo- 
tion pictures in color and b&w for television, 
business, industry, sales promotion, medical 
and public relations; television commercials 
and kinescopes. FACILITIES: Creative and pro- 
duction facilities; Arriflex 16 mm, Kodak Cine 
Special, Auricon, Kodak K-100 motion picture 
cameras; Homrich 35mm optical and contact 
printers; Ampex magnetic syne recorders, 
stereo tape recorder; creative staff, art de- 
partment and animation stand. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: The President's Talk (The 
Georgia Power Co.) ; Mouth to Mouth Resusci- 
tation (Drs. Rumble and Hopkins). SvmpE- 
FILMS: Fabulous Fifties (Life Insurance Co. 
of Georgia) ; The Case of the Missing Minutes 
(Retail Credit Co.); Let’s Visit Dixie (Dixie 
Mercerizing Co.); Real Security (National 
Union Life Insurance Co.). 


FRANK WILLARD PRODUCTIONS 


1842 Briarwood Rd., N.E., Atlanta 6, Ga. 
Phone: ME 4-2433 


Date of Organization: 1952 


Frank Willard, Writer-Director 

Charlie R. Cannon, Production Manager 

Karl A. Fries, Sales Manager 

Lamar Tutwiler, Editor 

Sam Cravitz, Sound Engineer 
SERVICES: 16mm and 35mm motion pictures 
only for business, public relations, education. 
Complete production and scripting services. 
FACILITIES: New film studio building just com- 
pleted; air-conditioned sound stage and edito- 
rial facilities, three 16mm and 35mm editing 
rooms; animation, sound control and machin- 
ery rooms; screening room equipped for inter- 
locks and print showing; recording equipment 
on 16mm edge track includes recorder, three- 
channel dubbers; Ampex 4” tape and turn- 
tables; 1l-channel audio inputs; 16mm _ pro- 
jector selsyn interlocked with dubbers for 
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mixing and trial screening; 2 music libraries 
on disc and tape; 16mm and 35mm cameras, 
silent and studio; underwater blimps for two 
16mm cameras; camera dolly, microphone 
boom, complete studio lighting and grip ac- 
cessories in sound stage; location trailer. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: We Help Our Own ( Metro- 
politan Atlanta Community Chest); New 
Business with Exchange Engines (The John 
Rogers Co.); The Physician and Mental 
Health (The Southern Regional Education 
Board); Cultivating Sugar Cane; Highway 
Subgrading (The Rome Plow Co.). TV Com- 
MERCIALS: for Rich’s Inc; Lays Potato Chips; 
Bev Rich; Colonial Stores ( Liller, Neal, Battle 
& Lindsey); C & S Bank; Southern Bread 
(Burke Dowling Adams); Bryant Air Con- 
ditioning (Robert E. Martin); Decatur Fede- 
ral Savings & Loan (McRae & Bealer). 


KENTUCKY 
VOGUE FILM PRODUCTIONS, INC. 


Bowman Field, Louisville 5, Kentucky 
Phone: GLendale 4-3689 


Date of Organization: 1950 


Hal Vinson, President 
George Weinmann, Director of Photography 
Elise Meyer, Creative Director 


SERVICES: Motion pictures, slide presentations, 
slidefilms, TV commercials. FACILITIES:16mm 
production equipment, including sound studio; 
complete location equipment in a mobile unit. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Foremen’s Conference 
(General Electric Co. — Zimmer-McClaskey 
Agency); Down Any Street (Campaign Ser- 
vices Co.). SLIDEFILMS: Automatic Bleach 
Dispenser; The General Electric Ilce-Maker 
(General Electric Co.). WIDE-SCREEN SLIDE 
PRESENTATIONS: Product Promotions (General 
Electric Co.). TV CoMMERCIALS: for Liberty 
National Bank & Trust Co. (R. C. Riebel Advg. 
Agency); Citizens Fidelity Bank & Trust Co. 
(The Mulligan Co.) ; Community Chest; Gen- 
eral Electric Co., Major Appliance Div. 


LOUISIANA 


COMMERCE PICTURES CORPORATION 


525 Poydras Street, New Orleans, La. 
Phone: MAgnolia 5026 


Date of Organization: 1939 
Robert Wiegand, President 


SERVICES: 35mm and 16mm motion picture 
production, cartoon animation, advertising 
and industrial films, Eastman color. FACILI- 
TIES: Studios, sound recording, 35mm N. C. 
Mitchell camera, Auricon and Zoom, lights, 
Kodacolor laboratory for stills, b&w 35mm 
laboratory for motion pictures. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Let George Do It (George’s 
Plumbing & Appliance); Merchant’s Bank 
(Merchant’s Trust & Savings Bank); Vespa 
Scooter (Braun Imports); Mayfair Laundro- 
mats (M. G. Patrick) ; Normandy Park (Nor- 
mandy Co., Inc.). 


10TH ANNUAL PRODUCTION 


PAN-AMERICAN FILMS 


735 Poydras Street, New Orleans, La. 
Phones: JA 2-5364, JA 5-4895 


Date of Partnership: August, 1950 


J. M. LeBlanc, Partner & Prod. Mgr. 
Frank Richard, Partner 

Jos. A. LeBaron, Chief Editor 

Wm. A. Delgado, Lab. Supt. 

J. R. Lawton, Sound Engineer 

Walton Rivet, Chief Cameraman 
Wilfred Segui, Receiving & Shipping 
Johnny Smith, Film Processing 


SERVICES: Complete 16mm laboratory, b&w 
processing, reversal, negative and positive 
printing; color duplication; editing and sound 
recording. 16mm film production, color or 
b&w for documentary, educational, industrial 
and special event films. FACILITIES: Editing 
rooms; Mole-Richardson lighting; Arri 16, 
1200 Auricon, Bell & Howell and Cine special 
cameras. Maurer 16mm recorder; Magnasyne 
16mm and 174%mm magnetic film recorders; 


, recording studio; Bell & Howell 16mm print- 


ing equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1959 Sugar Bowl (New 
Orleans Mid Winter Sports Assn.) ; Ecuador 
(American Foreign Power & Light Co.); 
Echo; Hodges Gardens (Hodges Gardens) ; 
Athenians’ Carnival Ball (Bauerlein Advg.). 


TENNESSEE 


CONTINENTAL FILM 
PRODUCTIONS CORPORATION 


2320 Rossville Blvd., Chattanooga, Tenn. 
Phone: AMherst 7-4302 


Date of Incorporation: 1953 


James E. Webster, Pres. & Exec. Producer 
H. L. Thatcher, Treasurer 

Thomas Crutchfield, Secretary 

Robert L. Coyle, Dir. of Photography 


SERVICES: 16mm and 35mm color and black 
and white, live and animated motion pictures; 
sound slidefilms; industrial sales, sales and 
personnel training, documentary, public rela- 
tions, medical, educational, and TV films. Pro- 
ducers also of color stills and _ illustrative 
photography. FACILITIES: Production facili- 
ties, including 16mm and 35mm cameras, 8,000 
sq. ft. sound stage and recording rooms, mobile 
location unit, synchronous recorders, single 
system cameras, FilmoRama lenses, over 125,- 
000 watts of lighting equipment, and com- 
plete art and animation department. Perma- 
nent creative staff—writers, directors, camera- 
men, editors, artists, sound engineers and 
musical director. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuREs: The Face of Need (United 
Fund—Red Cross) ; Candle in the Night ( Ala- 
bama Institute for Deaf & Blind). SLIDEFILMS: 
Which Will You Choose (Provident Life & Ac- 
cident Insurance Co.) ; Men at Work; Bedtime 
Story; Castles in the Sand (Insurance Coun- 
seling Service). 


* this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 
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SAM ORLEANS & ASSOCIATES, INC. 


211 W. Cumberland Ave., Knoxville 2, 
Tennessee 
Phones: 3-8098; 7-6742 


Branch Office: 550 Fifth Avenue, New York, 
New York. Phone ENright 9-2002. Edi- 
torial Department: Pathe Building, 105 
East 106th Street, New York, New York. 


Date of Incorporation: 1946 


Sam P. Orleans, Executive Producer 

Lawrence Mollot, Associate Producer 
SERVICES: Public relations, training, surgical 
and medical films; television films; slidefilms, 
documentary films. Producer of TV series: 
Rural American Review. FACILITIES: Studios, 
production equipment; cutting rooms (New 
York and Knoxville); portable synchronous 
tape recorder. Projection and recording room. 
Transportation equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Under Way, 3rd film in 
N.S. Savannah series (Maritime Administra- 
tion and Atomic Energy Commission); Air- 
craft Lubrication (U. S. Navy); T. V. A. 
Bonds (Tennessee Valley Authority) ; Quality 
Control (U. S. Air Force); N. S. Savannah 
(U. S. Information Agency). 


FOTOVOX, INC. 


1447 Union Avenue, Memphis 4, Tenn. 
Phone: BRoadway 5-3192 


Date of Organization: 1951 
Date of Incorporation: 1955 


Elston Leonard, Jr., President 
Peter Harkins, Vice-President 
F. M. Leonard, Secretary-Treasurer 


SERVICES: Research; script; production of 
motion pictures, slidefilms; special presenta- 
tions for business, industry. Television com- 
mercials and series productions. Studio or 
location. Animation, live-action, documentary. 
FACILITIES: Drive-in sound stage 50’ x 75’, 
second stage 18’ x 30’; theater with projection 
room equipped for interlock screening; stand- 
ing sets and scene dock; prop room; construc- 
tion shop; talent file; art and animation de- 
partment; 4 editing rooms, Moviola equipped; 
5 magnetic channels and mixer, Stancil-Hoff- 
man recorder and dummies; portable sync 
recorder; limiter amplifier, equalizers; sound 
effects library and 4 music libraries; Mitchell, 
Auricon and Cine Special camera equipment; 
multicam remote control; hydraulic Crab 
dolly; Telefunken and EV microphones; Mole- 
Richardson mike boom and _ perambulator; 
M-R and McAlister lighting equipment; grip 
equipment and sun reflectors; small back- 
ground projection screen; still equipment, 
35mm, 214” x 2144”, 4” x 5” and 8” x 10”. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PIcTURES: Decade of Decision ( Mid- 
South Gas Co.) ; Modern Lumber Handling for 
Profits (Moore Dry Kiln Co.); Cold Knife 
Conization of the Cervix (Unidentified spon- 
sor). SLIDEFILMS: Ten Nations and the 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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FOTOVOX (MEMPHIS) CONT’D. 


U.S.A. (National Education Program); Are 
You in the Top Five? (World-Wide Life In- 
surance Co.). TV COMMERCIALS: for Olin- 
Mathieson Chemical Corp.; Nifty Magnetic 


Space Saver (Birmingham Paper Co.); Rest- 
less Gun; Color Code Sander; Orbiter (Con- 
solidated Toys) ; Andy’s Easy Fillet (Hocker- 
smith & Assoc. Agency); WonderHorse 
(Archer & Woodbury); Evergood Meat Prod- 
ucts (Greenhaw & Rush). 


INDIANA 


Allen, Gordon, Schroeppel and Redlich, Inc. 
1835 South Calhoun, Fort Wayne, Indiana 
Phone: HArrison 4255 
Robert G. Cecka, Vice-President 
Stanley A. Morrow, Vice-President 


(See complete listing under Chicago area ) 


% 


C-W Productions, Inc. 
2939 N. Meridian, Indianapolis, Ind. 
Phone: WAlInut 3-6356 


D. R. Dragstrem, Manager 


(See complete listing under Chicago area) 


FRINK FILM STUDIO 


1414 Thornton Street, Elkhart, Indiana 

Phone: CO 4-5354 

Date of Organization: 1950 

Maurice M. Frink, Jr., Owner 
SERVICES: Sound motion pictures and _film- 
strips, color and b&w; TV commercials. Fa- 
CILITIES: Sound stage, animation, 16mm cam- 
eras; double-system magnetic sound record- 
ing: magntic film and tape; dubbing, mixing, 
editing: script writing. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: The Tri-C Story; The Eai 
a (C. G. Conn, Ltd.) ; Clinitest 22105 
(The Ames Co.) ; Steel Abrasvies (Wheelabra- 
tor Corp.). TV SLIDEFILMS: Untitled series 
(Kirsch Co.). TV COMMERCIALS: for Archway 
Cookies; Zephyr Gasoline; Marble-Race game; 
Christian Rural Overseas Program. 


GALBREATH PICTURES, INC. 


2905 Fairfield Avenue, Fort Wayne, Indiana 

none: HArrison 4147 

Date of Organization: 1942 

Richard E. Galbreath, President 

John D. Shoaff, Secretary-Treasure: 

Paul W. Guy, Comptroller 

Guy Fitzsimmons, Chief Editor 

Allen C,. Moore, Mgr. Recording Dept. 

Wallace Swander, Sets, Carpenter Dept. 

Claude Cole, Photographie Dept. 

David Fisher, Design & Decoration Dept. 

William A. Ream, Properties Dept. 
SERVICES: Public relations, sales, industrial 
and training motion pictures; sound slide- 
films; still illustrations; custom and package 
television programs and commercials, anima- 
tions. FACILITIES: Mitchell, Arriflex studio 
cameras, Cine Specials, Bell & Howell Specials 
(Zoom lens for cameras), 200,000 watt light- 
ing equipment, synchronous sound and RCA 
re-recording equipment; sound stages; labora- 


tory; printing; editing and projection rooms; 
music library; carpenter shop; creative staff; 
animation camera and stand; location equip- 
ment with 50,000 watt Diesel generator. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: An Atmosphere for Pro- 
ductivity (York Corp.) ; Fullair Control (Ful- 
ler Mfg. Co.); The Golden Years (Methodist 
Memorial Home); Tomorrow’s Foodpower 
(Central Soya Co., Inc.); The Time is Now 
‘National Dairy Council); The End is the 
Beginning; AMP, Inc.—Now and Tomorrow 
(AMP, Inc.). LmpEFILMS: A Bank is for 
People; They Do Bank on Us; The Very Last 
Word; The Triple M Triangle; No High Hat 
for Me; Creative Persuasion (Financial Public 
Relations Assn.); Beneath the Surface (St. 
Regis Paper Co.). 


MICHIGAN 
Metropolitan Detroit Area 


Animation, Inc. 
14005 Fenkell Ave., Detroit 27, Mich. 
Phone: BRoadway 3-3040 
Ted Petok, in charge 


(See complete listing under Los Angeles area) 


FLOREZ INCORPORATED 
815 Bates Street, Detroit 26, Michigan 
Phone: WOodward 2-4920 
Sound Studio: 25305 John R. Road, Madi- 
son Heights, Michigan. 
Date of Organization: 1931 
Clark E. Pardee, Jr.. Mgr. of Acct. Serv. 
Hans A. Erne, Secretary & Treasurer 
J. Raymond Cooper, Vice-Pres., Gen. Mgr. 
John K. Kleene, Vice-Pres., Creative Dir. 
Herbert E. Ihrig, Director of Client Service 
Clark E. Pardee, Jr.. Manager of Account 
Service 
William I. Taylor, Editorial Manager 
C. E. Frazer Clark, Jr., Production Mgr. 
Charles Hooker, Ernest D. Nathan, Dr. 
Frank Woodward, Staff Consultants 
Clark E. Broderick, John N. Kirkwood, A. 
C. Priehs, Duff H. Baldwin, Wayne von- 
Allmen, Account Executives 


SERVICES: Management consultation on sales 
manpower development. Planning, writing and 
production of complete sales training pro- 
grams, employing all audio-visual training 
media, including sound motion pictures, sound 
slidefilms, motion slidefilms, filmstrips, over- 
head projection flannelboard, glass slides, 
reference manuals and sales folders and bro- 
chures. Individual craft services, including re- 
search, planning, writing, editing, layout, art, 


FLOREZ: CONTINUED 
illustration, technical rendering; motion pic- 
ture photography, 16mm and 35mm, sound or 
silent, b&w or color; still photography, glam- 
our shots, selling scenes, technical illustrations, 
exploded views; laboratory processing, devel- 
oping, printing, copying, enlarging, color 
duping, slidefilm animation, Ozalid reproduc- 
tion; typesetting, letterpress printing, offset 
lithography, gravure, silk screening, hot-press 
printing. FACILITIES: Six-story main office in 
downtown Detroit, staffed and equipped for 
research, planning, consultative, editorial, art, 
photographic, laboratory and graphic arts 
services. Sound studio in suburban Madison 
Heights, 4000 sq. ft., soundproofed and equip- 
ped for voice-over or direct-recording motion 
picture photography. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Hastings Sale, series 
of 3 (Hastings Mfg.); How to Make Money 
in a Service Station (Sinclair Refining); Hey, 
You! (U. S. Army); Selling Rambler, ser’es 
of 18 (American Motors). SLIDEFILMS: Cool- 
ing System Service with Dowgard (Dow 
Chemical) ; Image of Success; World of Pleas- 
ure (Cadillac Motors); World Premiere, Hid- 
den Treasure (AC Spark Plug) The New 
Frost-Free Refrigerator (Westinghouse) ; The 
Exploding Market; Fact Hunters ( American 


Motors). 


HAIG & PATTERSON, INC. 


15 East Bethune Ave., Detroit 2, Michigan 
Phone: TRinity 3-0283 
Date of Organization: 1937 


sranch Office: The Talbott Tower, Suite 

375, Dayton 2, Ohio. J. T. Patterson, 
Chairman of the Board and Manager of 
Dayton office. 


J. T. Patterson, Chairman of the Board 
Earl E. Seielstad, President 

C. W. Hinz, Vice-President, Secretary 

J. M. Saunders, Vice-President, Editorial 
Don R. Hagedon, Production Manager 


SERVICES: Industrial sound slidefilms, motion 
pictures, meeting guides, instruction manuals 
and lecture charts. FACILITIES: Complete film 
studio, permanently staffed with writers, art- 
ists, photographers and technicians. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Sales and Service (Chrys- 
ler Div., Chrysler Corp.); The Center of At- 
traction (The MacGregor Co.); The Revolt of 
Charlie Winters (M.E.L. Div., Ford Motor 
Co.); Top of the Counter (Hertz Corp.) ; 
Are Welding Electrode Selection (Hobart 
Brothers Co.). SLIDEFILMS: Customers for 
Keeps (M.E.L. Div., Ford Motor Co.) ; A Mat- 
ter of Choice (Oldsmobile Div., General Mo- 
tors Corp.) ; More Power Under the Cap (Mo- 
Par Div., Chrysler Corp.) ; Freedom of Choice 
‘Chrysler Corp.); A Time of Decision (Ford 
Motor Co. of Canada, Ltd.); Helen Wells; 
The Golden Guarantee (Top Value Enter- 
prises, Inc.); Every Day of the Week (The 
Procter & Gamble Co.); Saga of 2217; The 
Winter Guardien; Order Please; MceGood 
Rides Again; Full Measure; When Winter 
Goes; The Loaded Dice; The Last Inch; Mr. 
Bailey Goes Home; The Yardstick; One Min- 
ute to Twelve; A Matter of Value; Fair 
Prices; The 1960 Story for Service; Goodbye, 
Joe (Cadillac Motor Car Div., Gen’l Motors). 


BUSINESS SCREEN MAGAZINE 
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THE JAM HANDY CRGANIZATION, INC. 


2821 East Grand Blvd., Detroit 11, Michigan 
Phone: TRinity 5-2450 


Date of Organization: 1917 
OFFICERS 


Jamison Handy, President 

Oliver Horn, Executive Vice-President 

Russell B. Robins, Sr. Vice-President, Mar- 
ket Development and Merchandising 
Services 

Everett F. Schafer, Sr. Vice-President, 
Planning and Programming Services 

William G. Luther, Sr. Vice-President 

George B. Finch, Vice-President, General 
Sales 

John A. Campbell, Treasurer 

Vincent . Herman, Secretary 

BRANCH OFFICES 

NEW YORK: 1775 Broadway, New York 19, 
New York. Phone: JUdson 2-4060. Her- 
man Goelz, in charge. 

CHICAGO: 230 N. Michigan Avenue, Chicago 
1, Illinois. Phone: STate 2-6757. Harold 
Dash, in charge. 

HOLLYwoop: 1402 N. Ridgewood Place, 
Hollywood 28, California. Phone: HOlly- 
wood 3-2321. Thomas G. Johnstone, in 
charge. 


SERVICES: Motion picture production: commer- 
cial, industrial and sales promotion; personnel, 
customer relations and public relations; min- 
ute movies; three-minute screen advertise- 
ments; sponsored shorts; safety, educational, 
health films; television commercials, iheatri- 
eal and non-theatrical distribution service. 
Filmstrip and slidefilm production: commer- 
cial, industrial, sales training and shop train- 
ing, customer relations and public relations; 
merchandising: training: cartoon, Glass slides, 
transparencies, slide racks, opaque materials. 
Meetings assistance: staging and projection 
service, convention programs, live shows. Fa- 
CILITIES: Complete studio. Sound stage, re- 
cording. set construction, direction, casting, 
scene design, mock ups, miniature, stage man- 
agement, field reconnaissance, animation stu- 
dios, music direction and orchestra, rear pro- 
jection, prop department, speech and acting 
coaching, slidefilm studio, film processing lab- 
oratories, art department, location equipment, 
creative staff. Projection equipment sales and 
service. Special devices: suitcase projectors, 
Shopper Stoppers, continuous loop projection, 
projectors, synthetic training devices. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: The Arch Bridge ( Ameri- 
can Bridge Div. U. S. Steel Corp.); Out of 
Orbit (Michigan State Board of Alcoholism) ; 
These Are My People (Columbia Gas Service 
Systems); Less Stop—More Go! (Tractor & 
Implement Div., Ford Motor Co.); Wonderful 
World (The Coca-Cola Co.); Your Silent 
Guardian (E. 1 duPont de Nemours & Co).; 
Tape at a Touch (RCA-Victor); City on the 
Horizon (Rochester Gas & Electric Co.) ; The 
Atom on the Farm (U. S. Atomic Energy 
Commission) ; The Corvair in Action (Chevro- 
let Div., General Motors Corp.); The Effect 
of Virus on Cells (Parke, Davis & Co.): A 
Cinch to Serve (Radio Corp. of America) ; 
Fundame tals of Professional Management 
(Armeo Stecl Corn.); A Boy ...A Dream 


10TH ANNUAL PRODUCTION 


JAM HANDY: CONTINUED 
(Detroit Area Council, Boy Scouts of Ameri- 
ca); It’s a Wonderful World (The Hoover 
Co.). SLIDEFILMS: Merchandising in Action 
with Display (Wheeling Steel Corp.); The 
Picture Window; The Case of the Open Door 
(Kelly Girl Service, Inc.); Future Unlimited 
(The Hoover Co.) ; A Call for Kumar (United 
Church of Christ, Evengelical and Reformed 
Church and Congregational Christian 
Churches in cooperation with The Committee 
on Christian Stewardship of The Canadian 
Council of Churches). SCHOOL SERVICE SLIDE- 
FILMS: Series titled Heat, Light and Sound; 
Roots of Religious Freedom; Opera and Ballet 
Stories; Instruments of the Symphony Orches- 
tra; The British Isles; The St. Lawrence Sea- 
way (self-sponsored for sale to schools). 


INSTRUCTIONAL ARTS, INC. 

16210 Meyers Road, Detroit 35, Michigan 

Phone: UNiversity 2-3932 

Date of Organization: 1946 

Nicholas J. Beck, President 

James W. Atkinson, Vice-Pres. & Treas. 

Harry B. Rottiers, Secretary 
SERVICES: Creative and production staff for 
slidefilms, mot‘on pictures, slides, instructional 
manuals, catalogs, artwork and photography. 
Audio-visual equipment sales. FACILITIES: 
Complete art and photographic departments 
including 40’ x 50’ stage with eauipment for 
still or motion photography; still laboratories; 
16mm and 35mm animation stand; recording 
studio; hot press typesetting department. 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: The Story of a Promotion (Gard- 
ner Advg. Co.); This Business of Education 
(Burroughs Corp.); To Be Certain—Choose 
Certification (Ralston-Purina Co.); The 1960 
Kelvinator Washer; The 1960 Kelvinator Dryer 
(Kelvinator Div., American Motors Corp.) ; 
GMC'’s New Family of Truck-Built Six and 
Twin-Six Engines (General Motors Corp., 
Truck and Coach Div.). TV ComMERCIALS: for 
Tractor & Implement Div., Ford Motor Co. 


HAFORD KERBAWY & COMPANY 


554 Buhl Building, Detroit 26, Michigan 
Phone: WOodward 3-0201 


Date of Organization: February, 1956 


Haford Kerbawy, Producer 

Lester T. Davis, Jr., Business Manager 

Victor F. Radcliffe, Account Executive 

E. Paul Miller, Production Manager 

Gerald B. Parker, Designer 

Irene C. Byerlein, Office Manager 
SERVICES: Producers of motion pictures, stage 
shows and closed-circuit telecasts for industry. 
FACILITIES: None owned. Associated studios 
in New York, Cleveland, Detroit and Los An- 
geles. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Big Men—Big Machines 
(Tractor & Implement Div., Ford Motor Co.) ; 
LIvE SHOWS, ANNOUNCEMENT MEETINGS: 
Dedge City; 1960 Chrysler Press Preview 
(Chrysler Corp.) ; World Premiere (J. 1. Case 
Co.); A New Day at Dodge (Dodge Div., 
Chrysler Corp.). CLOSED CIRCUIT TELEVISION 
SHows: Fordi-fy Your Future (Tractor & 
Implement Div., Ford Motor Co.). 


REVIEW 


David Piel, Inc. 


Affiliate Company: Marshal Templeton Or- 
ganization, 4051 Penobscot Bldg., Detroit, 
Michigan. 

(See complete listing under New York City) 
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REGAN FILM PRODUCTIONS, INC. 


19730 Ralston, Detroit 3, Michigan 

Phone: TUlsa 3-4334 

Date of Organization: July, 1950 

Lawrence M. Regan, President 

Warren Hart, Vice-Pres., Charge Production 
SERVICES: Complete programs for training, 
sales promotion, public relations and educa- 
tion, including sound motion pictures, sound 
slidefilms, printed materials, stage presenta- 
tions and TV spots. FACILITIES: Studio de- 
signed and built for sound filming (1955). 
Sound stage 4,000 sq. ft. Still photography 
stage, laboratory, art studio, magnetic record- 
ing, 35mm & 16mm cameras, cutting and 
screening rooms. 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: The Best Plan for You; Sell Be- 
fore You Pay (Ford Motor Co.) ; Power Grip 
Tire; Tire Trading in Service Stations; Make 
Every Call Count; Truck Tires on the Move; 
Big Tires—Big Business; The H. T. Silver- 
town (B. F. Goodrich Co.). GRAPHICS: Condi- 
tion Rating Chart (Ford Motor Co.); Sales 
Training and Promotion Booklets; Gas Mile- 
age Booklet (Studebaker). SEMINARS & MEET- 
INGS (includes films and graphics): TBA 
Ohio Oil Seminar; TBA — Continental Oil 
Seminar; B-L-A-S-T; Blast No. 2; How to 
Answer the Telephone; Selling Large Appli- 
ances (B. F. Goodrich Co.). 


ROSS ROY, INC. 


2751 East Jefferson Ave., Detroit 7, Mich. 

Phone: LOrain 7-3900 

Date of Organization: 1926 

Branch Offices: 214 E. 31st Street, New 
York 16, N. Y. Phone: MUrray Hill 
5-1440. J. A. Roche, Manager. 1680 N. 
Vine, Hollywood 28, Calif. Phone: HOlly- 
wood 9-6263. Thomas F. Scott, Vice-Presi- 
dent, in Charge. Ross Roy of Canada, Ltd., 
Windsor, Ontario. Phone: CLearwater 
6-2371. R. B. Mackay, Vice-President, in 
Charge. Ross Roy of Canada, Ltd., Toron- 
to, Ontario. Phone: EMpire 6-0759. L. W. 
Forth, Office Manager. 

Ross Roy, President 

Robert R. Roy, Vice-Pres., Asst. to President 

T. G. McCormick, Executive Vice-President 

W. W. Shaul, Sr. Vice-Pres., Creative Dir. 
Sales & Merchandising Materials 

M. G. Vaughn, Sr. Vice-Pres., Creative Dir. 
Advertising 

Edward Simon, Vice-Pres., in Charge of 
Research and Media 

J.W. Hutton, Vice-Pres., Art Director 

K. S. Loring, Vice-Pres., Dir. Retailing & 
Product Analysis 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN DETROIT: 


ROSS ROY: 

D.S. Siegel, Director, Radio & TV Dept. 
J.G. Mohl, Vice-Pres., Account Supervisor 
SERVICES: Facilities for creation and produc- 
tion of sound slidefilms, motion pictures, live 
meetings or shows; closed-circuit TV meet- 
ings, and corollary materials. FACILITIES: 
Permanent staff of copywriters, product and 
market research men, creative and mechanical 


artists, photographers; studio and darkroom. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Unibody (Chrysler Corp.). 
SLIDEFILMS: Solid For ’60 (Plymouth-DeSoto- 
Valiant Div., Chrysler Corp.) ; Conquest Sell- 
ing (Cummins Engine Co., Inc.); The Best 
Time To Buy (Sales Training Dept., Chrysler 
Corp.); The Yes Man Who Said No (Dodge 
Div., Chrysler Corp.). 


United Film Service, Inc. 
3275 Penobscot Bldg., Detroit 26, Mich. 
Neal H. Oliver, Resident Vice-Pres. 


(See complete listing under Kansas City, Mo.) 


Van Praag Productions, Inc. 
2301 Dime Building, Detroit 26, Michigan 
Phone: WOodward 2-4896; TWX DE-161 
Frank Stephan, Vice-President 


(See complete listing under New York City 
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VIDEO FILMS, INCORPORATED 


1004 E. Jefferson Ave., Detroit 7, Mich. 
Phone: WOodward 2-3400 


Date of Organization: 1947 
Date of Incorporation: 1959 


Clifford Hanna, President 

William R. Witherell, Jr., Vice-President 
and General Manager 

William E. Lane, Secretary-Treasurer 

Gary F. Galbraith, Photographic Dept. 

Henry Mengeringhausen, Sound Department 

Hrayr Toukhanian, Editing Department 


SERVICES: Complete production in color and 
b&w for industry (sales, training, public re- 
lations) & completion services. Television com- 
mercials, animation, live, syne sound. FACILI- 
TIES: Sound studio 40’ x 25’; Maurer and Bell 
& Howell cameras; animation stand; 16mm 
synchronous and 44” magnetic recorders; dual 
transcription turntables. Capitol “Q” and 
“Hi-Q” music libraries; editing and screen 
ing rooms, Moviolas, interlock. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PICTURES: New Fastening Methods 
(Huck Mfg. Co.) ; Customer Service Planning 
(Michigan Bell Telephone Co.); Orbit-Aire 
(Bolens Products Div.); You Lucky Guy 
(Monroe Auto Equipment Co.) ; Forward with 
Nuclear Energy (The Detroit Edison Co.) ; 
Investing Together (National Assn. of Invest- 
ment Clubs); The Farmstead Acre (Stran 
Steel Div., National Steel Corp.); The Hot 
Gas Servo Actuator (Vickers, Inc.) ; Couwnter- 
Attack (American Motors Corp.). PRODUCTION 
SERVICES: for Consumers Power Co.; Ameri- 
can Motors Corp.; Ford Motor Co.; Burroughs 
Corp.; Michigan Bell Telephone Co. 


% 
Wilding Inc. 


4925 Cadieux Road, Detroit, Mich. 

Phone: TUxedo 2-3740 

Gordon H. Miller, Vice-President 

13535 Livernois St., Detroit, Mich. 

Phone: WEbster 3-2427 

John E. Parrott, Vice-President 

Norman B. Terry, Vice-President, Market- 
ing 

Glenn Jordan, Executive Producer 


_ (See complete listing under Chicago area) 


Raphael G. Wolff Studios, Inc. 


Roger Herbert Promotions, Detroit Times 
Building, 7th Floor, Detroit, Michigan 

Phone: WOodward 3-3028 

Richard Bonds 


(See complete listing under Los Angeles area) 


Detroit Environs & Michigan 


Alexander Film Co. 


16997 Georgina, Birmingham, Michigan 
Phone: MIdwest 4-1212 


Donald Ringsred, Res. Vice-President 


(See complete listing under Colorado) 


Atlas Film Corporation 


Box 36—Woodward & W. Long Lake Road 
Bloomfield Hills, Michigan 


(See complete listing under Los Angeles area 


CAPITAL FILM SERVICE 


224 Abbott Road, East Lansing, Michigan 
Phone: EDgewood 2-3544 


Date of Organization: 1942 


James Robert Hunter, Owner 

R. M. Hunter, Director of Sales 

Joseph E. Ceterski, Business Manager 
Edward Powls, Laboratory Technical Dir. 
Kenneth Kortge, Production Manager 
James E. Lewis, Scenario Writer 

Harvey Gordon, Printing Department Mgr. 


SERVICES: 16mm color, b&w processing; opti- 
cal and contact printing, sound recording stu- 
dio and location photography; animation; 
editing; TV commercials; radio transcrip- 
tions; kinescope recording and air check; com- 
plete script to screen. FACILITIES: Complete 
16mm_ production facilities; sound studio, 
editing rooms; art, animation, printing optical 
and contact departments; color and b&w 
printing and processing equipment; planning 
and script staff; complete facilities for loca- 
tion photography and recording. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Men, Ships and the Great 
Lakes (North Central Div., Corps of Engi- 
neers); An Ounce of Prevention (Michigan 
State Bar Assn.); Gibson Hawaii (Gibson 
Refrigeration); Under Snow Structures (Si- 
pre—Corps of Engineers) ; Around the World 
(New Moon Trailer Co.). 


ROBERT FISHER PRODUCTIONS 


28395 Swan Island Drive, Grosse Ile, Mich. 
Phone: ORleans 6-0440, 6-3307 


Date of Organization: September, 1957 


Branch Office: 1721 East McMillan St., Cin- 

cinnati 6, O. Frank F. Fisher,Vice-Pres., 

in Charge, Phone: CApital 1-0468. 

Robert S. Fisher, President 

Frank F. Fisher, Vice-President 

Marian S. Fisher, Vice-President 

Audrey J. Fisher, Secretary 
SERVICES: Producer of motion pictures, slide- 
films, TV commercials. FACILITIES: Studio 
facilities acquired in accordance with require- 
ments of each film. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Person to Person (Ameri- 
can Motors Corp.) ; Security Clearance ( Mar- 
shall-Eclipse Div., Bendix Aviation Corp.) ; 
New Ways to a Man's Heart; A Kitchen Is a 
Feminine Thing (Frigidaire Div., General 
Motors Corp.). SLIDEFILMS: How to Use Stock 
Selection Guide ( National Assn. of Investment 
Clubs). 


OHIO 
Metropolitan Cincinnati Area 


Robert Fisher Productions 


1721 East McMillan St., Cincinnati 6, Ohio 
Phone: CApital 1-0468 


Frank F. Fisher, Vice-President, in charge 


(See complete listing under Michigan area) 
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K & S FILMS, INC. 

5819 Wooster Pike, Cincinnati 27, Ohio 

Phone: BRamble 1-3700 

Date of Organization: 1948 

Jack R. Rabius, President 

S. Harry Wilmink, Vice-President 

Roma I. Rabius, Secretary-Treasurer 

Robert Adams, Recording Director 

Marjorie Meyer, Art Director 
SERVICES: Specializing in industrial motion 
pictures, sales training films, sound slidefilms, 
animated and live TV commercials. FACILI- 
TIES: 2400 sq. ft. production studio, 1200 sq. 
ft. sound recording studio, 16mm synchronous 
sound recording equipment, 14” Ampex tape 
recording equipment, art and animation de- 
partment, complete editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Horizons Unlimited (Gen- 
eral Electric Co.); Fun with Model Trains 
(Kalmbach Publishing Co.); A Million Miles 
of Model Railroads (Hobby Indus. Assn. of 
America); Cathodic Protection (Batesville 
Casket Co.). SLIDEFILMS: He Shall Be Called 
Great (Standard Publishing Co.) ; How to In- 
spect a Built-Up Roof (Phillip Carey Mfg. 
Co.). TV COMMERCIALS: series for United Ap- 
peal; Schoenling Beer; Reddi-Starch; Wood- 
Doh, Play-Doh series; Rubel’s Bread; 
Strietmann Biscuit Co.; Bonnie & Bertie 
(Bonded Oil); Pasquale Restaurant; Nite-N- 
Day Laundry; Tresler Oil; Give-em Sell Cam- 
paign (Chevrolet, General Motors Corp.). 


(OHIO LISTINGS CONTINUED ON NEXT SPREAD) 
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nscochrome 


Type 242 


ALL THE BRILLIANT COLOR RENDITION OF 
THE TYPE 242 EMULSION PLUS E.I. 25 


Here is the new High Speed Anscochrome” film Type 242 that will give you realistic benefits in 
terms of film speed. Fully | stop faster than the older version, this new film offers a speed of 25 


with no sacrifice of quality! 


If you are a user of low-contrast color emulsions for cinematography, you can’t afford not to 
test this superb high-speed film. Contact your local Ansco representative today. Ansco, Bing- 
hamton, N. Y., A Division of General 


Aniline & Film Corporation. 
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EAST CENTRAL: OHIO CITIES 


LASKY FILM PRODUCTIONS, INC. 


3705 Lonsdale Street, Cincinnati 27, Ohio 
Phone: BRamble 1-5833 


‘Date of Organization: 1939 
Date of Incorporation: 1956 


Max Lasky, President, Executive Producer 

Jack A. Robertson, Vice-Pres., Production 
Manager 

H. H. Nieberding, Secretary 

Elizabeth Peters, Treasurer, Prod. Asst. 

Marc Siegel, Script Supervisor 

David Wilson, Sales 


SERVICES: Producers of motion pictures for 
industry and television. Specialists in color 
photography. FACILITIES: Completely equipped 
sound studio and mobile unit for 35mm and 
16mm production. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1960 Washer & Dryer; A 
Profile of Power (General Electric Co.) ; The 
Lunkenheimer Story (Cincinnati Lathe & Tool 
Co.); A New Vision; Frontiers of the Heart 
(The United Appeal). 


Wilding Inc. 
617 Vine Street, Cincinnati, Ohio 
Phone: GArfield 1-0477 
R. L. MeMillan, District Manager 


(See complete listing under Chicago area) 


Metropolitan Cleveland 


CINECRAFT PRODUCTIONS, INC. 


2515 Franklin Blvd., Cleveland 13, Ohio 
Phone: SUperior 1-2300 

Date of Organization: 1936 

Ray Culley, President 

Paul Culley, Production Manager 
Robert Haviland, Executive Producer 
Donald Mitchell, Controller 

Harry Horrocks, Dir. of Photography 
Robert Mowry, Art Director 

Clair Taylor, Sound Engineer 


SERVICES: Complete motion picture and sound 
slidefilm production; TV commercials and 
shows, recordings, conventions and lecture 
material. FACILITIES: Large sound stage, 
sound studio, RCA recording and dubbing; 
35mm and 16mm Mitchell cameras, specialize 
in location shooting color or b&w, TeleScript, 
rear projection, art and animation depart- 
ments; complete location shooting equipment, 
generator truck, portable sound equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Ohio the Growth State 
(State of Ohio, Dept. of Economic & Indus- 
trial Development); Long Ships Passing 
(Lake Carriers Assn.); Countdown at Pesco 
(Pesco Products Div., Borg-Warner Corp.) ; 
Cleveland, World Port; The Cleveland Cor- 
ridor (The Illuminating Co.); Building Econ- 
omic Understanding, 3 shows; Building Politi- 
cal Leadership, 15 shows (Republic Steel 
Corp.); Sales Meeting (Carling Brewing 
Corp.). SLIDEFILMS: Good Reading for Youth 
(Akron Jr. Chamber of Commerce): Profit 
and Light (The Illuminating Co.) ; Sales Meet- 
ing (The Glidden Co.) ; Training Films (Corps 


CINECRAFT: CONTINUED 


of Engineers). TV Fi_tms: The Ohio Story, 
series of 13 (Ohio Bell Tel. Co. through 
McCann-Marschalk, Inc.). TV COMMERCIALS: 
for Ohio Bell Telephone Co. (McCann-Mar- 
schalk, Inc.); Carling Brewing Corp. (Lang, 
Fisher & Stashower, Inc.); Diamond Crystal 
Salt (Duffy, McClure & Wilder, Inc.) ; etc. 


EDWARD FEIL PRODUCTIONS 


1514 Prospect Avenue, Cleveland 15, Ohio 

Phone: PRospect 1-0655 

Date of Organization: 1953 

Edward R. Feil, Executive Producer 
SERVICES: Production of industrial, institu- 
tional, sales, public relations and promotion 
films; films for television. FACILITIES: Scripts, 


camera, editing, and sound recording available 
for location or studio production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Double Wing Stretch 
Former; Pontiac, Chevrolet Grill Molding 
Stretch Former; G. E. Jet Engine Radial Draw 
Former (The Cyril Bath Co.); To Let A Boy 
Play Ball (Northern Ohio Chapter, National 
Kidney Disease Foundation) ; New Engineer- 
ing and Science Building (Fenn College). TV 
COMMERCIALS: for Gold Bond Beer; Stouffer's 
Restaurants (Wyse Advg.); Finco Television 
Antennas (Allied Advg. Agency, Inc.). 


GENERAL PICTURES CORPORATION 


4501 Pleasant Valley Road, Cleveland 34, 
Ohio 

Phone: Victory 2-3636 

Date of Organization: 1957 


George Oliva, Jr., President & Sales Mgr. 
Miliard M. Horace, Vice-Pres., Prod. Supvr. 
Doris Shaw, Asst. Production Supvr. 
Thomas Henry, Chief Cameraman 

Wanda Clark, Treasurer 


SERVICES: Production of 16mm and 35mm mo- 
tion pictures, sound slidefilms, television com- 
mercials, sales presentations, kinescopes, 
newsreel films. FACILITIES: Two sound stages, 
ceiling grids, catwalks, electric hoist, boom 
microphone, dolly, eight-channel sound mixing 
console, selsyn interlock system, Ampex and 
Magnasync tape recording; Oxberry animation 
stand. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: Tires for the Wheels of 
Agriculture (United Co-Operatives); A Roof 
of Sky (American Society for Metals) ; Camp 
'N Cruise (Scott & Fetzer Co.); Foam Water 
Sprinkler System (Automatic Sprinkler Corp. 
of America); Carrying the Load at Mackinac 
(Intrusion-Prepakt, Inc.). SLIDEFILMS: To- 
day's Schools; Modern Office Duplicating ( Ad- 
dressograph-Multigraph Corp.) ; Bulbsnatcher 
—Fall ’59 (General Electric Co.). TV Com- 
MERCIALS: for Standard Oil Co., Ohio Bell 
Telephone Co. (McCann-Erickson, Inc.) ; Cen- 
tral National Bank (Fuller & Smith & Ross, 
Inc.) ; Sygardale Provision Co. (Lang, Fisher 
& Stashower, Inc.). 


* this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 


INDUSTRIAL MOTION PICTURES, INC. 


1706 East 38th Street, Cleveland 14, Ohio 
Phone: EXpress 1-3432 


Date of Organization: 1945 


A. P. MacDermott, President-Treasurer 
D. E. MacDermott, Secretary 

E. B. Meyers, Sales Manager 

J. L. Micuch, Production Manager 


SERVICES: Motion pictures, slidefilms, slides, 
stills; sound recording, script. Specialists in 
location work for heavy industry. FACILITIES: 
Two sound stages, lighting; studio cameras; 
five channel 16mm film, 44” tape synchronous 
recording; music library; Arriflex and Auri- 
con cameras. Animation; picture and sound 
editing departments; complete mobile equip- 
ment for location recording and photography. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Power Plus; Behind the 
Scenes with the C-6 (Euclid Div., General 
Motors Corp.); Flexible Automation (Lucas 
Machine Div., NBMC). SLIDEFILMS: The Vik- 
ing Super 9 Story (Viking Air Products) ; 
Shear Ball Mounting (The Thew Shovel Co.). 


Roland Reed Productions, Inc. 
2307 Chester Ave., Cleveland, Ohio 
George Oliva Jr., Vice-President 
(See complete listing under Los Angeles area ) 


Riviera Productions 


566 Birch Drive, Cleveland, Ohio 
Phone: REdwood 1-6076 


Pat Rancati, Eastern Representative 


(See complete listing under Los Angeles area) 


Wilding Inc. 


1010 Euclid Bldg., Cleveland, Ohio 
Phone: TOwer 1-6440 


L. T. Young, Vice-President 


(See complete listing under Chicago area) 


Dayton, Ohio 
FILM ASSOCIATES, INC. 


4600 So. Dixie Highway, Dayton 39, Ohio 
Phone: AXminster 3-2164 


Date of Organization: 1937 
Date of Incorporation: 1946 


E. Raymond Arn, President-Treasurer 
Mildred G. Arn, Vice-President 
Clement V. Jacobs, Secretary 

Edward R. Lang, General Manager 
Eleanor Croy, Office Manager 

Rolland Beech, Printing Supervisor 
George Whalen, Jr., Editorial Head 
David Bartholomew, Art Director 


SERVICES: 16mm color, b&w motion pictures 
for industrial, educational and television use. 
Complete production services for other pro- 
ducers and industrial photo departments. 
FACILITIES: Studio and laboratory building 
with two large sound stages, precision machine 
processing for all b&w films. Automatic 
printers for sound and picture reproduction. 
Multiple recording and re-recording channels 
of Altec & Cinema Engineering components 
for tape, magnetic film, optical film and disc. 
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Interlock Maurer, Stancil-Hoffman, Ampex 
and Presto recorders. Kinescope recordings. 
Art and animation department including com- 
plete Oxberry stand. Two Maurer cameras, two 
Auricon Super pros, Cine Specials, Zoom 
lenses. Fearless panorama dolly and complete 
lighting equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1959 Renewals of Hamble- 
tonian & Little Brown Jug (U. 8S. Trotting 
Assn.); GMC Truck Block Line (Cincinnati 
Milling Machine Co.); T2J Escape System 
(North American Aviation); Building Sets 
(Kenner Products). TV COMMERCIALS: Sav- 
ings Account (Gem City Savings Assn.) ; Gam- 
brinus (August Wagner Brewing Co.) ; Zesta 
Saltines (Strietmann Baking Co.). 
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Haig & Patterson, Inc. 


The Talbott Tower—Suite 375, Dayton 2, 
Ohio 


J.T. Patterson, Chairman of the Board and 
Manager of Dayton Office 


(See complete listing under Detroit area) 


Other OHIO Cities 
MARTIN PRODUCTIONS 


1808 Front Street, Cuyahoga Falls, Ohio 
Phone: WAlbridge 8-1486 


Date of Organization: September, 1957 


Robert C. Martin, Jr., President 

Lester R. Houser, Vice-President 

Fred Kalial, Production Coordinator 

Harry Baziotes, Art Director 

Edward Kalial, Jr., Sales Manager 
SERVICES: 16mm motion pictures, sound slide- 
films, theatricals, live television, animation, 
script writing and production consultation. 
FACILITIES: 16mm single and double system 
photography, sound, animation and_ art 
studios; 35mm photography; 16mm magnetic 
recording equipment; editing equipment. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: You Owe It To Yourself 
(Sieberling Rubber Co.—United Fund); Rus- 
sia 1959 (Dr. Norman P. Auburn) ; Chemistry 
films, series of 27 (University of Akron); 
The Teapot and the Monkey (self-sponsored). 
SLIDEFILMS: Reflection of Perfect Health 
(Plastic Film Corp.). 


Cc ip sTubDios 
(Continental International Pictures) 


448 Harrison Ave., Greenville, Ohio 

Phone: LIncoln 8-2791 

Date of Organization: 1952 

Walter D. McFarland, Producer 

Martin W. Wogaman, Writer-Director 
SERVICES: 16mm motion pictures, silent and 
sound, b&w and color. Scriptwriting, photog- 
raphy, editorial services. FACILITIES: Com- 
plete 16mm camera, lighting and editorial 
equipment. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Builder’s and Home Show 
(Kiwanis Club International, local chapter). 
TV FiLMs: Series of 5 trailers for This Is the 
Land (Anthony Wayne Parkway Board). 
(Only 1959 production references submitted). 
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AUSTIN PRODUCTIONS, INC. 


232 North Main Street, Lima, Ohio 
Phone: CApitol 9-7881 


Date of Organization: 1947 


B. Otto Austin, Jr., President & Producer 
C. E. Butturff, Vice-President 
Paul Ewing, Sales Manager 


SERVICES: 16mm motion pictures, slidefilms, 
TV commercials. FACILITIES: Magnetic film 
recording channel; sync tape recording equip- 
ment; disc recorder; Auricon, Cine Special and 
Bolex cameras; two sound stages with full 
lighting equipment; editing facilities for 
16mm. (continued at right, above) 


METROPOLITAN 


ACADEMY FILM PRODUCTIONS, INC. 


123 West Chestnut St., Chicago 10, Illinois 
Phone: MIchigan 2-5877 


Date of Incorporation: 1950 

Bernard Howard, Pres. & Exec. Producer 

Patti Wilkus, General Manager 
SERVICES: Creation and production of 16mm 
and 35mm motion pictures, slidefilms, slides, 
wide-screen and other unique presentations for 
TV, conventions, meetings and sales aids for 
the broadcast medium or industry. Editing, 
writing, recording, titling for outside pro- 
ducers. Complete writing, directing, produc- 
tion service for agencies and industrial firms 
in creating and producing audio-visual aids of 
all kinds. Animation as well as live shooting. 
FACILITIES: Cameras, lights, cables, mike 
booms, dollies, recording equipment, etc., for 
shooting in own studio or on location; 30’ x 
45’ x 14’ ceiling studio stage. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Johnson's Holiday (S. C. 
Johnson & Son); Built-In Termite Control 
(Velsicol Corp.); sales meeting film (Alka- 
Seltzer). SLIDE PRESENTATIONS: Lithograph- 
ing Services (Inland Steel Co.); Cost of Pos- 
session (U.S. Steel Corp.). TV COMMERCIALS: 
for Magnus Organ; Patricia Stevens Cos- 
metics; Midas Mufflers; Enden Dandruff 
Treatment Shampoo, Hoosier Coal & Oil; I-XL 
Kitchens; Lykette Deodorants; ete. 


Alexander Film Co. 


472 Wrigley Building, Chicago 11, Illinois 
Phone: WHitehall 4-5980 


Bob Woodburn, Res. Vice-President 

(See complete listing under Colorado) 

ALLEN, GORDON, SCHROEPPEL AND 
REDLICH, INC. 


178 W. Randolph St., Chicago 1, Illinois 
Phone: FRanklin 2-8888 


Date of Organization: 1947 
Branch Office: 1835 South Calhoun, Fort 
Wayne, Indiana. Phone: HArrison 4255. 


Robert G. Cecka, Vice-President, Stanley 
A. Morrow, Vice-President. (see above) 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Guided Mist (Ransburg 
Electro-Coating Corp.); Design for Power; 
Axial Piston Pumps and Fluid Motors (Deni- 
son Engineering Div., American Brake Shoe 
Co.) ; Glass Usage (Libbey-Owens-Ford Glass 
Co.); Emergency Rescue (Sternberg Mfg. 
Corp.). TV COMMERCIALS: for City Loan & 
Savings Co.; United Fund of Greater Lima, 
Inc.; Kolter Buckeye Co. 
C-W Productions, Inc. 
WSTYV, Inc., Steubenville, Ohio 
Phone: AT 2-6265 


John Laux, Vice-President 


(See complete listing under Chicago area) 
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W. Walton Schroeppel, President 
Arthur C. Allen, Vice-President 
Aaron Gordon, Secretary-Treasurer 


SERVICES: Photography and advertising art. 
2x2 and 314x4 slides; strip film. FACILITIES: 
Art department, photographic studio, color 
laboratory facilities and all the necessary 
equipment for production of slide services. 
RECENT PRODUCTIONS AND SPONSORS 
Vu-GRAPH AND VISUAL PRESENTATIONS: for 
International Harvester Co.; Bendix Aviation 
Corp.; J. Walter Thompson Co.; Leo Burnett 
Co.; Marsteller, Rickard, Gebhardt & Reed; 
Abbott Laboratories; Foote, Cone & Belding; 
First National Bank of Chicago; Independent 
Grocers Assn.; McCann-Erickson, Inc. 


GILBERT ALTSCHUL PRODUCTIONS, INC. 


2441 W. Peterson Ave., Chicago 45, Illinois 
Phone: UPtown 8-2595 


Date of Organization: April, 1954 


Branch Office: 530 Sixth Ave., Pittsburgh 
19, Pa. Phone: GRant 1-0933. Ralph Mait- 
land, in charge. 


Gilbert Altschul, Pres. & Executive Prod. 

L. B. Sager, Vice-President 

Bruce Colling, Vice-President & Prod. Mgr. 
Len H. Slaton, Vice-President & Sales Mgr. 
Esther Altschul, Secretary-Treasurer 


SERVICES: Production of motion pictures and 
slidefilms for industry, education and govern- 
ment. FACILITIES: Production stage as well as 
editing, recording and animation facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Prevention of Heat Casual- 
ties; Fleet Air Organization (U. S. Navy); 
Today’s Need (Scott, Foresman & Co.) ; What’s 
So Important About a Wheel (Journal Films) ; 
Knowledge and Ideas; N.E.T. (National Edu- 
cational Television and Radio Center). SLIDE- 
FILMS: Freight Loss & Damage Report; 
Passenger Report; Safety in the Mechanical 
Department (Santa Fe Railroad); LP Valves 
(Bastian-Blessing Co.); Responsibilities of 
Board of Directors (Cooperative League) ; 
Milkeeper Quality Story (Creamery Package 
Mfg. Co.) ; Fact Interpretation Clinic, series of 
12 (Pure Oil Co.); Cutting Your Way to 
Greater Profits (International Harvester Co.). 
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METROPOLITAN CHICAGO: 


Animation, Inc. 
221 North LaSalle Street, Room 1064, 
Chicago 1, Illinois 
Phone: FRanklin 2-2628 
Joe Edwards, Representative 


(See complete listing under Los Angeles area) 


ATLAS FILM CORPORATION 
1111 South Boulevard, Oak Park, Illinois 
Phone: AUstin 7-8620 
Date Established: 1913 
Branch Offices: (Sales) 185 North Wabash 
Ave., Chicago 1, Ill. 714 Warner Bldg., 
501 — 13th St., N.W., Washington 4, 
D. C. Box 36—Woodward & W. Long 
Lake Road, Bloomfield Hills, Mich. 603 
Guaranty Bldg., 6331 Hollywood Blvd., 
Hollywood 28, Calif. 
L. P. Mominee, President 
A. S. Bradish, Vice-Pres., Prod. Mgr. 
Frederick K. Barber, Vice-Pres., Director 
Advertising, Sales Promotion 
James L. Herman; Vice-President 
John Bogan, Director of Television 
A. R. Eichhorst, Secretary 
L. A. Kruncl, Assistant Secretary 
Louis E. Wilder, Slidefilm Department 
Charles Lager, Asst. Production Mgr. 
R. C. Barrett, Special Films 
L. Mercer Francisco, Editorial Consultant 
Albert Cook, Editorial 
James Dricker, Dir., Music & Editing 
Warren Nelson, Supervising Editor 
Herman Lahann, Art Director 
Ralph Saunders, Sound Engineer 
Harry Peterson, Special Effects— 
Color and Black and White 
SERVICES: 16mm and 35mm public relations 
and training motion pictures and slidefilms; 
color and sound; TV commercials; short sub- 
jects; theatrical shorts, packaged programs. 
FACILITIES: Cameras, 16mm and 35mm, RCA 
35mm and 16mm direct positive sound record- 
ing; art department; time-lapse photography ; 
two sound stages: laboratory; animation; ed- 
iting; creative staff. Magnetic recording: 
35mm, 16mm and 174mm. Opticals machine. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Squadron Officer 
School; A Nightmare for the Bold (U. S. Air 
Force); Tommy Gets the Keys (The B. F. 
Goodrich Co.); The Man Who Made Miracles 
(Community Welfare Council of Milwaukee 
County). SLIDEFILMS: Really Rugged With a 
Velvet Ride (Truck & Coach Div., General 
Motors Corp.); Paint Your Own Profit Pic- 
ture; It Brings Them in to Buy; Money Comes 
in Many Colors; Make It On the House (Sher- 
win-Williams Co.). 


CAMERAS INTERNATIONAL 
1724 North Orchard St., Chicago 14, Ill. 
Phone: MOhawk 4-7308 
Date of Organization: March, 1959 
Charles D. Sharp, President 
Walter J. Pfister, Vice-President 
Jay Kaufman, Production Manager 


SERVICES: Producers of 16mm documentary, 


CAMERAS INT'L: CONT'D. 


religious and industrial motion pictures. Fa- 
CILITIES: Complete 16mm camera, sound and 
editing facilities; sound stage, 20’ x 35’. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Shadow on the Land 
(United Church of Christ); Zonguldak Coa’ 
(Paul Weir Engineering Co.) ; This Is Poland 
(Top Productions); Today in the Path of 
Paul, Parts One and Two (no sponsor indi- 
cated). 


(New company: organized in March, 1959) 


Carter and Galantin of Illinois, Inc. 


710 West Jackson Bivd., Chicago 6, Ill. 
Phone: ANdover 3-6546 


Lee S. Adams, Sales Representative 


(See complete listing under Atlanta, Georgia) 


CHARTMASTERS, INC. 


1020 North Rush St., Chicago 11, Ill. 

Phone: SUperior 7-9040 

Date of Organization: April, 1954 

Blackie Davidman, President 

Ronald Whitfield, Secretary-Treasurer 

William Baggott, Production Manager 

George Okamoto, Art Director 

James Alsip, Photography Director 
SERVICES: Creators and producers of visual 
presentations, including filmstrips, slides, flip- 
charts, flannelboards and special presentations 
for business and industry. FAcILITIEs: Staff 
of illustrators, layout men, lettering men and 
photographers. Equipped to shoot and proc- 


ess slides. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Economic Film Series (Edison 
Electric Institute). SLIDE PRESENTATIONS: 
Senior Service Award Program (International 
Minerals & Chemical Corp.); 1960 Manage- 
ment Review (Motorola, Inc.). 


CHICAGO FILM STUDIOS 


56 E. Superior Street, Chicago 11, Illinois 
Phone: WHitehall 4-6971 


Date of Organization: 1928 


A. G. Dunlap, President 

Robert D. Casterline, Director of Sales 
Russell T. Ervin, A.S.C., Production Mgr. 
Walter Rice, Laboratory Manager 


SERVICES: 16mm and 35mm color and b&w 
motion pictures for advertising, sales promo- 
tion and job training, educational and travel: 
slidefilms; TV commercials. FACILITIES: Two 
sound stages; Mitchell, Bell & Howell and 
Maurer cameras; art and animation; optical 
effects; RCA 35mm sound recording on film 
or 35mm magnetic tape; projection theatre; 
laboratory; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PICTURES: Untitled sales films for 
Allis-Chalmers Mfg. Co.; The Quaker Oats 
Co.; Reliable Electric Co.; The Oliver Corp.; 
The Miehle Co.; Illinois Power Co.; The 
Wilson Co.; American Medical Assn.; Cook 
Electric Co.; General Box Corp., and others. 
TV COMMERCIALS: for Oscar Mayer; Quaker 
Oats Co. (Baker, Tilden, Bolgard & Barger) ; 


CHICAGO FILM: CONT'D. 

Wilson Packing Co. (Kenyon & Eckhardt) ; 
Oliver Farm Equipment (Buchen Co.) ; North 
Woods Coffee (Clinton E. Frank); Johnson's 
Shoe Polish (Needham, Louis & Brorby); 
Bowman Dairy Co. (J. Walter Thompson Co.) ; 
Meisterbrau (Batten, Barton, Durstine & 
Osborn); The Parker Pen Co.; AMA; Dew 
Boy, Hopkins Mfg. Co., and others. 


JOHN COLBURN ASSOCIATES, INC. 


1122 Central Avenue, Wilmette, Illinois 
Phones: Wilmette—ALpine 1-8520 

Chicago—BRoadway 2-2310 
Date of Incorporation: 1953 


John E. Colburn, President 

Henry Ushijima, Vice-President & 
Executive Producer 

Sumner J. Lyon, Vice-President & 
Creative Director 

William H. Stewart, Producer-Director 

Charles M. Reiter, Slidefilm & Art Director 

Del Schroer, Production Manager 

Dave Jordan, Account Executive 

John Gibbs, Supervising Editor 


SERVICES: Industrial motion pictures; sound 
slidefilms and complete production services 
available to other producers. Writers, artists 
and technicians. FACILITIES: Large sound 
stage permanently staffed; completely equip- 
ped for either 16mm or 35mm production. 
16mm, 17!'2mm or 35mm magnetic recording 
and re-recording channels. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: News About Shoes (S. C. 
Johnson & Sons, Inc.) ; The Caseomatie Story 
(J. I. Case Co.); Extra Wagonloads of Corn 
(Funk Bros. Seed Co.); Predictable Purity 
(Clinchfield Coal Co.) ; Preparation Makes the 
Product (Link Belt Co.); More Gas for More 
People, Naturally (Northern Illinois Gas Co.) ; 
Annual Report (Continental Can Co.). SLIDE- 
FILMS: The Franklin Story; Bond of Loyalty 
(Franklin Life Insurance Co.); A Plan for 
Financial Security (Lutheran Brotherhood) ; 
It Isn’t Just Luck (Pictorial Publishers, Inc.) ; 
The Fence Around the Fortune (Northwestern 
Mutual Life Insurance Co.) ; Your One Price- 
less Asset (All American Life & Casualty 
Co.); Watch for Worn Tires (Goodyear Tire 
& Rubber Co.); The Protecting Hand (Wood- 
men Accident & Life Co.) ; Desoryn Gradumet 
‘Abbott Laboratories). TV Fitms: The 
Greatest Show on Water (Johnson Motors). 
TV COMMERCIALS: for Johnson Motors (J. 
Walter Thompson Co.); Massey-Ferguson 
(Needham, Louis & Brorby). 


% 


C-W PRODUCTIONS, INC. 
(Formerly Colmes-Werrenrath Prods., Inc.) 


1037 Woodland Drive, Glenview, Illinois 
Phone: PArk 9-0011 


Date of Organization: 1955 


Branch Offices: 60 East 42nd St., Suite 644, 
New York, N. Y. Phone: OXford 7-0306. 
Rod Gibson, Manager. Penn Sheraton 
Hotel, Pittsburgh, Pa. Phone: GRant 
1-3696. George Heid, Manager. WSTV, 
Inc. Steubenville, Ohio. Phone: AT 2-6265. 
John Laux, Vice-President. 2939 N. Meri- 
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C-W PRODS: CONTINUED 


dian, Indianapolis, Ind. Phone: WAlnut 


3-6356. D. R. Dragstrem, Manager. 


Walter Colmes, President, Exec. Producer 
Fred Weber, Chairman of the Board 
John Laux, Vice-President 

Maclin Milner, Vice-Pres., Marketing 
Ted Weber, Sales Manager 

Lee Madden, Asst. to President 

John Reese, Supv. Film Editor 

Paul Pinson, Creative Consultant 

David Savitt, ASC, Dir. of Photography 
Joyce Markstahler, Film Librarian 
Marion Liakas, Script Supervisor 


SERVICES: Creators, producers and consultants 
for motion pictures and slidefilms, for busi- 
ness, industry and education. Television pro- 
duction, live and film programs and commer- 
cials. Also U.S. representative for creation 
and production of animation and live action 
films in Europe. FACILITIES: Studio, Glenview, 
Ill. 15,000 sq. ft.; main stage 130’ x 70’ with 
45’ ceiling, complete 35mm and 16mm produc- 
tion equipment. Complete editing and projec- 
tion facilities for 35mm and 16mm produc- 
tions. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: What's New in Room Air 
Conditioning (Whirlpool Corp.) ; The Story of 
Softite (Wheeling Steel Corp.); The Story of 
Fine Hardwoods (Fine Hardwood Assn.) ; 
Crisis in Chicago (Chicago Community 
Fund); Annual Report—Small Electrical Ap- 
pliances; Silent Service, and others (Sears, 
Roebuck & Co.). SLIDEFILMS: for Wheeling 
Steel Corp.; Sears, Roebuck & Co.; Presto In- 
dustries. TV FILMs: Championship Bridge 
(North American Van Lines). TV COMMER- 
CIALS: for Revere Camera; Lion Gasoline; 
Clinton Engines; North American Van Lines; 
Reynolds Aluminum; Admiral Corp.; Presto 
Industries and others. 


DELTA FILM PRODUCTIONS, INC. 
7238 West Touhy Avenue, Chicago 48, III. 
Phone: NEweastle 1-2676 
Date of Organization: June, 1958 
Branch Office: 1821 University Ave., St. 

Paul 4, Minn. Dr. George D. Strohm, 

in charge. 

John L. Clarkson, President 

Robert I. Ford, Vice-President 

David E. Wisner, Vice-Pres., Production 

Dr. George D. Strohm, Vice-President, Sales 
and Distribution 

John D. Burkey, Midwest Sales Repr. 

Edwin C. Udey, Director of Photography 


SERVICES: Complete service from research to 
16mm and 35mm completed productions for 
business, education, church or television. Fa- 
CILITIES: Complete studio; offices, editing, 
screening, recording, filming. 800’ sound stage, 
16mm blimped Mitchell, M-R boom, basic 
lighting; 44” syne tape recorder — R.C.A. 
mics., 16mm Moviola and editing equipment. 
All other facilities are on contract and rental. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Best Seller Story (Best 
Seller Publicity, Inc.); Philippine Pearls 
(Christian and Missionary Alliance) ; Hitting 
the Mark (Awana Youth Assn.). FILMSTRIPS: 
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DELTA FILMS: CONTINUED 


Signaling for Christ (Scripture Press). TV 
FILMs: The Joe Emerson Show, 33 programs 
(Morton-Emerson Productions, Inc.). 


DOUGLAS PRODUCTIONS 


10 West Kinzie St., Chicago 10, Illinois 
Phone: MOhawk 4-7455 


Date of Organization: 1945 


Fred C. Raymond, President 

Arthur R. Jones III, Exec. Vice-President 
Douglas P. Raymond, Vice-Pres. Chg. Prod. 
Frank M. Miller, Dir. of Photography 
Larry Tickus, Asst. Cameraman 

Sherwin Becker, Production Manager 
Wm. Bielicke, Lab. Manager 

Mollie Grabemann, Director of Talent 


SERVICES: Creation and production of motion 
pictures, slidefilms, TV commercials and 
trailers for business, industry and education. 
Industrial film laboratory services. Equipped 
and staffed for both studio and location pho- 
tography in motion picture and still fields. 
FACILITIES: Complete laboratory facilities, in- 
cluding color and b&w printing. Two sound 
stages; administrative and creative offices; an- 
imation and art departments; magnetic and 
optical sound recording; film storage vaults; 
editing, conforming and final processing of 
industrial visualizations. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Eggzactly (Armour & 
Co.); Profit Potential (International Har- 
vester Co.); The Buschmaster (Gar Wood 
Industries); 1959 Promotion (Chevrolet Div., 
General Motors Corp.); Dredging the Dela- 
ware (U. S. Corps of Engineers); Arrest for 
Smoking (State of Illinois). SLIDEFILMs: 
Wall Systems (Kawneer Co.); The Sound of 
1960 (Zenith Radio Corp.); untitled films for 
National Safety Council; Hertz Rent-A-Car 
and others. TV COMMERCIALS: for Texaco 
Co.; Walgreens; Chicago Sun Times; Falstaff 
Brewing; Wrigley Gum and others. 


CAL DUNN STUDIOS 


159 E. Chicago Ave., Chicago 11, Illinois 
Phone: WHitehall 3-2424 


Date of Organization: 1947 


Cal Dunn, President 

Joseph G. Betzer, Vice-President 

“Yar” Yarbrough, Executive Art Producer 
Art Springer, Chief Animator 

Helen A. Krupa, Creative Services Dir. 
Donald Podell, Controller 

Tom Terry, Art Director 

30b Boehmer, Art Director 

Gene Hoefel, Design Dept. 

Dick Price, Production 

Anthony LaPietra, Director 

Joan Ebeling, Talent 

Mike O'Halloran, Distribution 


SERVICES: Motion pictures and slidefilms for 
sales promotion, training, product information 
and employees indoctrination; TV commercials 
and productions. FACILITIES: Creative art, 
photographic, animation, editing and super- 
visory staffs; 16mm and 35mm editing and 
sound equipment; distribution facilities. 


CHICAGO AREA 


CAL DUNN: CONTINUED 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Theobold Faces the Facts 
(National Woman’s Christian Temperance 
Union); Signs Take a Holiday; Let's Talk 
About Safety; Take a Talkie-Break; Setting 
‘Em Straight; Let Everybody Help (National 
Safety Council); Case of the Missing Tooth 
(American Dental Assn.) ; San Juan Holiday 
(Western Auto Supply Co.); More Power to 
You—Air Power (Quincy Compressor Co.). 
SLIDEFILMS: Special Research Project (Ar- 
mour & Co.); Roll Out the Red Carpet ( Doug- 
las Furniture Co.); The Shield That Protects 
2 Million (Blue Shield & Blue Cross) ; Golden 
Year—2nd Half; Fishin’ for Outboard Sales; 
Your New Shape for Tire Safety (Western 
Auto Supply Co.); Your Most Welcomed Ap- 
proach; More Sales Through Service; A Let- 
ter from Jim; John Cameron Swayze Reports 
(National Life & Accident Insurance Co.) ; 
Power Line to Profits (Orange Crush); The 
Teen-Age Market (Libby, McNeil & Libby); 
Accurate Estimating (U. S. Gypsum Corp.). 
TV COMMERCIALS: For H-A Hair Arranger; 
National Food Stores; Montgomery Ward; 
Evinrude Outboard Motors; American Dental 
Assn. 


Jerry Fairbanks Productions 


520 North Michigan Avenue, Chicago 11, Ill. 
Phone: WHitehall 4-0196 


Robert F. Kemper, Representative 


(See complete listing under Los Angeles area) 


FILMACK PRODUCTIONS 


1327 South Wabash Ave., Chicago 5, Illinois 
Phone: HArrison 7-3395 


Date of Organization: 1919 


Branch Office: 630 Ninth Ave., New York 
36, N. Y. Phone: PLaza 7-0900. Donald 
Mack, Executive in Charge. 

Irving Mack, President 

Bernard Mack, Vice-President, Sales 

Pat Cascio, Production Manager 

Larry Glick, Slide Film Manager 

Elliott Santinover, Slide Manager 

Roman Polys, Music & Sound Recording 
Director 

Jay Jankowski, Lab Manager 

Dick Williams, Animation Director 

Larry Woolf, Creative Director 

Harold McCauley, Art Director 

Harold Croy, Industrial and Business Film 
Manager 


SERVICES: Motion pictures, sound and slide- 
films for TV, industry, education, training 
programs, sales meetings, public relations and 
reports; creative services—script-writing, 
presentations, story boarding, jingles; produc- 
tion services—-live motion picture and _ still 
photography in studio or on location in 16mm 
and 35mm, color and b&w, animation and 
slidefilm photography; sound recording and 
mixing—lip sync, wild sound, singing jingles, 
sound effects for tape, records or optical film. 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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FILMACK: CONT'D. 

art work—illustrations, cartoon characters, 
backgrounds, photo touch-up; titling—hot 
press, cold press, opaque and transparencies; 
lab work—editing, processing, printing in- 
spection. FACILITIES: Completely equipped 
sound stage, prop and dressing rooms; two 
sound departments; six animation stands with 
automatic Oxberry; art department; type 
shop; complete laboratory including optical 
printers, developing machines, editing. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: APECO What A Year! 
(American Photo Copy Co. through Rosen- 
bloom Advg.); Controlled Pressure Pouring 
(Griffin Wheel Co.); A Message to Farm 
Merchandisers (Thor Power Tool); A New 
Steel Door (Youngstown Metal Div.): Over 
65 (Continental Casualty); Step After Step 
(Avon Cosmetics). SLIDEFILMS: Great Things 
Are Happening (Chicago Sun Times); Cash- 
ing in on Dryer Market; My Name is Profit 
(Speed Queen through Geer-Murray Advg.) ; 
Checker of the Year (Super Market Insti- 
tute); Dr. Orr Report to the Profession 
(American Medical Assn.); Building Confi- 
dential (Tobias, O'Neil & Galley); Madrid, 
Spain Convention (Mercury Records). TV 
COMMERCIALS: for Microlube Oil (Rogers & 
Smith Advg.); Meadow Gold—Valiant (Cun- 
ningham & Walsh); Toni Hair Products. 


GRAPHIC PICTURES, INC. 
100 W. Madison St., Chicago 6, Illinois 
Phone: RAndolph 6-7282 
Date of Organization: 1946 
sranch Office: 7166 Melrose Ave., 
Hollywood, Calif. Phone: WEbster 8-2858. 
Bruce Herschebson; Gene Evans; Wally 
McLain; Con Myers. 
Robert H. Estes, President 
Emmett Mellenthin, Vice-President 
Pearl O. Estes, Secretary 
Charles Maravolo, Art Director 
Jack Gibney, Chief Director 
Carrol Barrick, Scripts 
Leo Cummins, Cameraman 
Les Lear, Vice-Pres., Sales 
Pat Quinn, Sound Engineer 
SERVICES: 16 and 35mm motion pictures; sales 
presentation work, etc. FACILITIES: two floors 
on top of Daily News Building with 2-story 
studios (30 x 65); 3 studios (25 x 35); 40-seat 
theatre. Art, animation depts. Slide, strip film 
room. Four-color printing on our own presses. 
Installing two Ampex Videotape units, all 
switching gear and four video cameras: will 
be equipped for microwave. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Power Unlimited (Harza 
Construction Corp.); Protection for Profits 
(Union Carbide Corp.); Ads That Sell (Ed- 
ward Weiss Advertising); Weenie Hunt 
(Visking Corp.); Js Air Hurting Your Busi- 
ness? (Air Kemp). 


See Advertising Pages for Helpful Data 

Producers whose advertisements appear on 
other pages of this Annual Review Issue carry 
this special designation (*) over listing text. 
Refer to the convenient “Index to Advertisers” 
on the last page of this issue for page number. 
The “Blue Chips” of film production advertise 
regularly in the pages of BUSINESS SCREEN. 
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The Jam Handy Organization, Inc. 


230 North Michigan Avenue, Chicago 1, IIl. 
Phone: STate 2-6757 


Harold Dash, in charge 
(See complete listing under Detroit area) 


HARVARD PRODUCTIONS, INC. 
854 East Northwest Highway, 
Mount Prospect, Illinois 
Phone: CLearbrook 9-2330 


Date of Organization: 1949 
Date of Incorporation: 1957 


Harvard Holton, President 

Aldona B. Holton, Vice-President 

Frank Stedronsky, General Manager 

Ronald Crawford, Director, Cinematography 

Russell Olsson, Director, Slidefilm Produc- 
tion, Art, Animation 


SERVICES AND FACILITIES: Complete 16mm 
cinematography, including lip syne with 1800 
sq. ft. sound stage, blimped Arriflex cameras; 
sound slidefilm; recording facilities, mag- 
netic sync tape, 16mm magnetic film recorders, 
interlocked three position dubbers, edge track- 
ing only; three channel stereo recorder-dub- 
ber and blimped, synced tape console portable; 
filmstrip mastering services; still color proc- 
essing; all major music libraries; custom edit- 
ing services; recording booth, mikes, synced 
cameras, fitted location truck; art, script and 
16mm Acme animation facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Photoplax (A. B. Dick 
Co.); Roads of Ready Mixed (The T. L. 
Smith Co.); Now, Get This, Stonegate (C. S. 
Johnson Co.) SLIDEFILMS: Only $1.18? (Felt 
Products Mfg. Co.); Jt All Depends on You! 
(Dole Valve Co.). 


DALLAS JONES PRODUCTIONS, INC. 


430 West Grant Place, Chicago 14, IIl. 
Phone: BUckingham 1-8283 


Date of Organization: 1947 


Dallas Jones, President 

M. L. Jones, Vice-Pres., Treasurer 

G. Richard Bowen, Vice-Pres., Secty. 

James E. Holmes, Vice-Pres., Sales 

Oz Zielke, Director 

Cam Applegate, Director 

Paul Jensen, Script Supervisor 

Marvin Goessl, Art Director 

Carl Sandin, Supervising Editor 

Gerhard Kugel, Chief Sound Engineer 

Al Elliott, Coordinator, Slide film 

Production 
A. Antonucci, Coordinator, Motion 
Picture Production 

SERVICES: A complete, specialized training and 
sales promotion service, including field re- 
search, writing and production of all audio- 
visual and printed materials. Motion pictures, 
slidefilms, filmstrips, slides, complete meeting 
packages. Specialized service for TV _ spot 
production. FACILITIES: Main studio at 430 
West Grant Place is specially built for motion 
picture and television production with two 
sound stages and one silent stage. Total 
shooting area: 32,000 square feet. Second 


DALLAS JONES: CONT'D. 


studio at 1725 North Wells Street contains 
one sound stage and one silent stage. Total 
shooting area: 9,000 square feet. Highly 
mobile location equipment. Stages completely 
equipped for all 35mm and 16mm production. 
Seven channel magnetic recording and stereo. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Make Way for Tomorrow 
(Commonwealth Edison Company); Today's 
Homes: A Special Report (Celotex Corpora- 
tion); Tribute to a Money Maker (Culligan, 
Inc.); Refrigeration 1960; Touch Command 
(Hotpoint); The Challenge of Change Cllli- 
nois Farm Supply) ; Sound Reasoning (Insula- 
tion Board Institute); It’s Time for Action 
(S. C. Johnson & Son); Space for Profit 
(Kraft Foods); Liberia, Star of Africa (Li- 
beria Mining Company); Bedtime Story 
(Mandabach & Simms); Gateways to Play- 
grounds (Outboard Boating Club of Amer- 
ica); See for Yourself; The Selling Facts 
(Sears, Roebuck & Co.); The Plus Sale; Hy- 
dronics With Magic Heet (A. O. Smith Cor- 
poration); The Man Who Wouldn't Wait 
(United States Gypsum Company). SLIDE- 
FILMS: The Third Largest Industry (Amer. 
Society of Travel Agents); Case for Kase- 
Readi (Armour & Company); Armidexan for 
Anemia (Armour Pharmaceutical); Fencing 
Film Series (Athletic Institute); Miracle 
Across the Miles (Automatic Electric) ; Fam- 
ily of Tiles (Buchen Company); The Revolt 
of Elwood Sluggins (Emery Industries) ; 
Dealer Meeting Films (Firestone); The Jn- 
side Facts About Dishwashers; Touch Com- 
mand Washer; Touch Command Dryer (Hot- 
point Company); Azles Built for Life, Select- 
ing a Disk Plow, Farm Power on Tracks, A 
Real Haymaker (International Harvester 
Company); This Is Jacobsen (Jacobsen): 
Part of the Package (Libby, McNeil & 
Libby); The Moving Target (National Ad- 
vertising Co.); Leaders Are Trainers (Na- 
tional Consumer Finance Assn.) ; Time to Sell 
Nylavar (G. D. Searle); Films on Plastering 
(United States Gypsum); New Dimensions in 
Stereo, Three Dimension Selling (Zenith): 
New Insulation in Masonry Walls (Zonolite). 


KENNEDY PRODUCTIONS, INC. 


3317 West Montrose Ave., Chicago 18, III. 

Phone: IRving 8-1320 

Date of Organization: 1956 

Robert J. Kennedy, President 

Robert N. Kennedy, Vice-President 

John H. Sanderson, Jr., Photographer 

Stephen Rich, Production Coordinator 

Gerald Horsham, Art Director 
SERVICES: 16mm and 35mm motion pictures 
for public relations, sales, sales training, TV 
commercials, ete. Sound slidefilms and sales 
training programs including meeting guides, 
booklets, etc. FACILITIES: Script development, 
soundstage, cameras, lighting, art and anima- 
tion department editing. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuREs: Alcan Trailer Trek, long 
version (Mobile Home Mfrs. Assn. and Trailer 
Coach Assn.); Old Recipes—New Ideas 
(Realemon Puritan Co.); Statice Electricity 
American Gas Assn.); Sales Training Series 
(Sears, Roebuck & Co.). SLIDEFILMS: Bright 
Future; Started Right for Success (Curtiss 
Candy Co.). TV COMMERCIALS: for Allstate 
Insurance Co. (Leo Burnett Co.). 
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MERVIN W. La RUE, INC. 


159 E. Chicago Avenue, Chicago 11, Illinois 
Phone: SUperior 7-8656 


Date of Incorporation: 1947 


Mervin W. La Rue, Sr., President 
Joanna La Rue, Vice-President 
Charles C. Hard, Secretary-Treasurer 
Everett Blackman, Production Mgr. 


SERVICES: Consultants in planning, production 
and utilization of audio-visual aids in medical 
field exclusively. Distributors of audio-visual 
equipment and supplies in this field only. 
FACILITIES: Exceptional for medical and sci- 
entific work—explosion proof motion cameras 
and lighting; special endoscopic, macroscopic 
and microscopic motion cameras; animation 
stands; time lapse, high speed, recording, as 
well as conventional equipment. 


RECENT PRODUCTIONS ANL SPONSORS 
MOTION PICTURES: French and Spanish ver- 
sions of—Urea Solutions in the Reduction of 
Intracranial Pressure (Univ. of Wisconsin and 
Baxter Laboratories) ; General Anesthesia in 
Outpatient Dentistry (Univ. of Illinois and 
Ayerst Laboratories); Equine Anesthesia 
(Univ. of Oklahoma and Abbott Laborator- 
ies); Proctoscopic Lesions (Cleveland Clinic 
and Upjohn Co.) ; Dynamics in the Growth of 
the Chick Otocyst (Tissue Culture Laboratory, 
Northwestern Univ.); Open Reduction of 
Long Bone Fractures with Polyurethane Foam 
(Wm. S. Merrell Co.) ; several surgical films as 
part of various series, pediatric and cardio., 
under long term grants from various sources. 

JACK LIEB PRODUCTIONS 

(Producers Film Studios) 


540 N. Lake Shore Drive, Chicago 11, Illinois 
Phone: WHitehall 3-1440 


Date of Organization: 1946 


Branch: 10301 E. Bay Harbor Drive, Miami 
Beach 54, Florida. Phone: UNion 6-3009. 


Jack H. Lieb, President 

Warren H. Lieb, Vice-President & 
Production Supervisor 

Walter A. Hotz, Chief Sound Engineer 

Charles A. Glick, Production Manager 

Elaine Badis, Office Manager 


SERVICES: Motion picture production; indus- 
trial, theatrical, television, sales promotional, 
institutional and sales training; specialists in 
travel promotion films, television productions, 
spots and shows. Filmstrips and sound slide- 
films. FACILITIES: Complete studios, 2 sound 
stages, RCA 35mm and 16mm magnetic and 
optical recording. Specialists in hi fidelity 
magnetic mixing. Original music scores and 
music libraries including Capital “Hi Q” 
series. Complete editing facilities with optical 
and magnetic Moviolas. Interlock projection, 
35mm, 16mm, optical or magnetic. Animation 
and title production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Cardio Pulmonary Pa- 
tient and Air Travel (U. S. Air Force); The 
Sky’s the Limit (Guy Davis Advg.); Beer & 
Skittles (Dudley, Anderson, Yutzey.). SLIDE- 
FILMS: More to Come Home To (Kuttner & 
Kuttner, Inc.); The Romance of an Azle 
(Spencer Mfg. Co.); The 1960 G-E Dryer 
(General Electric Co.). TV COMMERCIALS: 
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JACK LIEB: CONTINUED 


for Robin Hood Flour (H. W. Kastor & Sons 
Advg.); Jewel Food Stores (North Advg. 
Agency); Trailways Bus (J. Walter Thomp- 
son); Local Loan Co. 


FENTON McHUGH PRODUCTIONS, INC. 


518 Davis Street, Evanston, Illinois 
Phones: Evanston—UNiversity 4-3021 
Chicago—BRoadway 3-3383 


Date of Organization: 1956 


Fenton P. McHugh, President 

James R. O'Riley, Vice-President 
Irene Broda, Administrative Assistant 
Jesse Martinez, Art Director 


SERVICES: 16mm and 35mm motion pictures 
for business, industry and television, slide- 
films. FACILITIES: 16mm and 35mm motion 
picture and sound recording equipment; sound 
stage; editing facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PICTURES: Convention Highlights 
(Credit Union National Assn.); Mealtime 
Magician (John Oster Mfg. Co.); Decision 
(Blue Cross Commission) ; The Winning Com- 
bination (Milprint Div., Philip Morris, Inc.). 
SLIDEFILMS: The Education Committee; Or- 
ganization Committee (Credit Union National 
Assn.). TV COMMERCIALS: for various clients. 


Metro-Goldwyn-Mayer, Inc. 
1307 South Wabash Ave., Chicago 5, Illinois 
Phone: FlInancial 6-8477 

Bob McNear, in charge 


(See complete listing under New York City) 


FRED A. NILES PRODUCTIONS, INC. 


1058 W. Washington Blvd., Chicago 7, Ill. 
Phone: SEeley 8-4181 


= 
Date of Organization: December, 1955 


Branch Office: 5539 Sunset Boulevard, 
Hollywood 28, Calif. Phone: HOllywood 
3-8154. Lionel Grover, Production Mgr. 


"Fred Niles, President 
William E. Harder, Vice-Pres., Prod. 
Ruth L. Ratny, Vice-Pres., Creative 
Frederick B. Foster, Vice-Pres., Sales 
Edward E. Katz, Vice-Pres., Controller 
Edward W. Rinker, Vice-President 
Charles Ticho, Studio Manager 
Harry Holt, Art Director, Animation 
Norman Lasko, Art Director, Production 
Marian Whaley, Adm. Supvr., Editing 
Robert Henning, Chief Sound Engineer 
Burt Lindberg, Chief Sound Man 


SERVICES: TV films, live action and animated 
TV spots; half-hour film series; public rela- 
tions films. Industry programs, motion pic- 
tures, slidefilms, live shows, closed circuit TV; 
printed materials, displays, training pro- 
grams, etc. FACILITIES: Three sound stages, 
completely soundproofed; one wing devoted 
to editing; seven-room sound department; 
carpentry shop; title stand; creative and art 
staffs; full technical staff; animation branch 
in Hollywood. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Beyond a Shadow of a 
Doubt (General Electric Co.); Different by 
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Design (J. I. Case Co); Interpretations in 
Tone (Hammond Organ Co.) ; Carnival of Ad- 
vertising (Beatrice Foods) ; Operation Break- 
through (Carter Carburetor Co.) ; Those Who 
Care (American Red Cross); The Unibody 
Story (Chrysler Corp.). SLIDEFILMS: Dream 
Merchants (General Electric Co.); High, 
Wide and Then Some (U.S. Gypsum); Best 
Hogs Ever (Pillsbury Mills). 


JOHN OTT PICTURES, INC. 


P. O. Box 158, Lake Bluff, Illinois 
Phone: Lake Bluff 3026 


Date of Organization: 1948 
John Ott, President 


SERVICES AND FACILITIES: Time-Lapse photog- 
raphy and 16mm motion picture productions. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Nature’s Need for Nitro- 
gen (Standard Oil Co. of Indiana) ; The Story 
of Oats and Oatmeal (The Quaker Oats Co.) ; 
The Green Giant’s Magic (The Green Giant 
Co.) ; The Story of Coal (United Electric Coal 
Co.); Nature’s Half Acre; Secrets of Life, 
portions only (Walt Disney Productions). 


Parthenon-Central 
185 North Wabash Ave., Chicago 1, Il. 


James Prindle, in charge 
Woodbury Conkling and Roger Clark, 
Associate Producers 


(See complete listing under Parthenon-Hol- 
lywood, Los Angeles area) 


PILOT PRODUCTIONS, INCORPORATED 


1819-23 Ridge Avenue, Evanston, Illinois 
Phones: Evanston—DAvis 8-3700 
Chicago—BRoadway 3-4141 


Date of Organization: 1940 
Date of Incorporation: 1952 


C. Robert Isley, President 

Robert L. Dedrick, Exec. Vice-President 

C. Don Sheldon, Treasurer 

A. E. Boroughf, Secretary 

Hall Childs, Dir. of Photography 

Ken Kracht, Director of Illustrative 
Photography 

Connie Andersen, Slidefilm Department 

John Gouldin, Set Designer, Studio Mar. 

Bill Buhl, Sales 

Bob Luce, Director 

Nelson Winkless, Writer 


SERVICES: Complete creative and production 
facilities for motion pictures, slidefilms, and 
stripfilms. Research, writing, photography, 
sound recording, editing, and stripfilm services 
for industrial and business films. FACILITIES: 
10,000 sq. ft. 3,700 sq. ft. shooting stage with 
14 ft. clearance under cat-walks; 16mm 
Mitchell and Arriflex camera equipment; gaso- 
line generator & battery packs for field work; 
Ampex and Magnasync recording equipment, 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN CHICAGO: 


PILOT PRODUCTIONS: CONT'D. 
including DuKane 30/50 signal generator; 
double system projection facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Everywhere ... All the 
time (Allis-Chalmers Mfg. Co.); The Quota; 
The Fifteenth Michigan (Clark Equipment 
Co.) ; Automated Mould Making (Osborn Mfg. 
Co.); C-W Binder (Curtiss-Wright). SLIDE- 
FILMS: Shafer Design (Chain Belt Co.) ; Main 
Street, Stereo (Voice of Music Corp.) ; Proud 
Profession (Assn. Nurse Anesthetists); One 
Out of Three (Prudence Insurance Co.): 
Parts Merchandising (Clark Equipment Co.) ; 
Torque-Arm Speed Reducer (Dodge Mfg. Co.). 


Reid H. Ray Film Industries, Inc. 
208 South LaSalle Street, Chicago 4, Illinois 
Phone: FlInancial 6-0897 
Clyde Krebs, in charge 
(See complete listing under St. Paul, Minn.) 


SARRA, INC. 


16 East Ontario Street, Chicago 11, Illinois 
Phone: WHitehall 4-5151 


200 East 56th Street, New York 22, N. Y. 
Phone: MUrray Hill 8-0085 
Date of Organization: 1937 


SARRA, INC., CONT'D. 

(At New York City Studios) 
Valentino Sarra, President 
Morris Behrend, General Manager 
John Henderson III, Sales Manager 
Rex Cox, Creative Director 

(At Chicago Studios) 

William Newton, Executive Producer 
Marvin Bailey, Executive Director 

and Production Manager 
Harold W. Morrow, Business. Manager 
Harold Lignell, Laboratory Manager 
Hal Toleman, Associate Producer 

and Casting Director 
Norman Schickedanz, Director 


SERVICES: Creation and production of motion 
pictures, slidefilms and television commercials 
for sales, sales training, product promotion 
and information, employee training and indoc- 
trination, safety training and promotion, pub- 
lic information, Armed Forces training sub- 
jects. FACILITIES: Sound stage, 16mm and 35- 
mm motion picture cameras; still photographic 
equipment and personnel; 16mm and 35mm 
editing; 16mm and 35mm processing labora- 
tory; art and animation; creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Abbott Champions on th 
Job (Abbott Laboratories); No Time to 
Spare (American Bowling Congress); 1960 
Sales Meeting Film (Bell & Howell); 1960 
Sales Meeting Film (Dr. Pepper). TV Com- 
MERCIALS for: Ball Bros. (Applegate Ad- 
vertising, Inc.); Armour & Co. (N. W. 
Ayer); Johnson’s “Pledge” (Benton & 
Bowles); Eckrich Meats (Bonsib); Turtle 
Wax (Bozell & Jacobs); Marlboro, Kellogg’s, 


Bauer & Black, Chas. Pfizer (Leo Burnett) ; 
American Dairy Assn. (Cambell-Mithun) ; 
Standard Oil, Ind. (D’Arcy Advertising) ; 
Secripto (Donahue & Coe); Toastmaster, 
Staley Co., Lanolin Plus (Erwin Wasey, 
Ruthrauff & Ryan); General Foods, Armour 
& Co., Minneapolis-Honeywell (Foote, Cone 
& Belding); Jax Beer (Fitzgerald Adv.) ; 
Quaker Oats, Hamilton Beach, Reynolds Met- 
als, Bissell Co. (Clinton E. Frank); Pet Milk, 
Busch Bavarian (Gardner Adv. Co.); Mystik 
Tape, Hekman Biscuits (George Hartman 
Co.) ; Texize Chemicals (Henderson Adv.) ; 
Wilson Co. (Kenyon & Eckhardt); Calgon 
(Ketchum, McLeod & Grove); Eureka Co. 
(Earle Ludgin); Karo Syrup (Lennen & 
Newell); Swift & Co., Bell & Howell, Coca- 
Cola (McCann-Erickson); Johnson’s Wax 
(Needham, Louis & Brorby); Gillette, Toni, 
Readywhip Co. (North Adv.); Jeno’s Spa- 
ghetti (Olmstead & Foley) ; Sears, Roebuck & 
Co. (direct); Salada Tea (Sullivan, Stauf- 
fer, Colwell & Bayles); General Mills (Tat- 
ham Laird); Northern Trust (Waldie & 
Briggs); Nabisco, Jello, Sal Hepatica ( Young 
& Rubicam); Sealy Co., Quaker Oats, Seven 
Up, Kraft Foods, Elgin National Watch (J. 
Walter Thompson); Maryland Club Coffee 
(Clay, Stephenson Assoc.), and others. 


TELECINE FILM STUDIOS, INC. 


100 S. Northwest Highway, Park Ridge, III. 

Phones: Park Ridge—TA 3-1418 
Chicago—RO 3-5818 

Date of Organization: 1952 

Byron L. Friend, President 

June A. Friend, Secretary-Treasurer 

Henry Ball, Facility Manager 


cag 


sxe THE STUDIO LIGHTING COMPANY 
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TELECINE: CONT'D. 
SERVICES: Motion pictures for industry and 
television, color and b&w; 35mm and 16mm, 
studio or location. TV commercials, videotape 
or film; complete packaging service, editing, 
rerecording, mixing, interlock screening and 
recording; script writing; animation; con- 
sultation. Hi-speed photography for obser- 
vation and analysis; time-lapse films. FACILI- 
TIES: Multiple camera, continuous shooting 
picture equipment, 35mm and 16mm cameras; 
magnetic sound recorders; sound stage 30’ x 
45’, five-channel re-recording and mixing; 
selsyn interlock. Gasoline and battery-driven 
generators for location; wireless microphones. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Proof by Proxy (Cleveland 
Industries); Automation (American Machine 
Co.); Engineering Analysis (Advance Trans- 
former); Escapements (General Time Corp). 
SLIDEFILMS: The Soaring Sixty’s (Ryerson). 


UNITED FILM & RECORDING 
STUDIOS, INC. 


301 East Erie Street, Chicago 11, Illinois 
Phone: SUperior 7-9114 


Date of Organization: 1928 

Date of Incorporation: 1933 

William L. Klein, President & Exec. 
Producer 

Frank Green, Unit Manager 

Mike Sitkiewica, Film Director 

Marilyn Friedel, Exec. Prod. Coordinator 

John Bruun, Creative Director 

George Turek, Senior Eng., Engrg. Dept. 

Larry Wellington, Creative Musical Director 

Howard Alk, Head of Editing Dept. 


SERVICES: Creators and producers of motion 
pictures, slidefilms, radio & TV commercials, 
musical jingles, film series and related mate- 
rials for a complete custom-made package for 
business & industry. FACILITIES: Modern, air- 
conditioned fully equipped studios with 16mm 
and 35mm Western Electric and RCA sound, 
Mitchell cameras, Ampex, etc., for every phase 
of film and sound work. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: The Eversweet Story 
(Eversweet Corp.); The Hollymatie Story; 
More Money in Meat ( Hollymatic Corp.) ; Toy- 
land (Toys, Inc.). SLIDEFILM: We Appeal 
(Weiss Memorial Hospital). 


ROSS WETZEL STUDIOS INC. 
(formerly Cartoonists, Inc. ) 
615 N. Wabash Avenue, Chicago, Illinois 
Phone: SUperior 7-2755 


Date of Organization: July, 1948 


Ross Wetzel, President 

Owen Zapel, Vice-President, Sales 
Wm. Langdon, Vice-President, Prod. 
Russell Stamm, Creative Sales 

Scott Alexander, Sales 

Robert Shipley Optical Service 


SERVICES: TV spots; art and optical services; 
animation specialty. FACILITIES: 3 animation 
stands; Oxberry special effects optical printer; 
all editing equipment. 


RECENT PRODUCTIONS AND SPONSORS 
TV COMMERCIALS: (Series) for Schlitz: 
Sealy (J. Walter Thompson Co.); Weidman 
Beer; Ovaltine (Tatham Laird). Animated 
portion for Air Force film (Cinefonics). 


10TH ANNUAL PRODUCTION 


REVIEW 


WILDING INC. 


1345 Argyle Street, Chicago 40, Illinois 
Phone: LOngbeach 1-8410 


Date of Organization: 1914 
Date of Incorporation: 1927 


DIVISIONS ANB DISTRICTS 
NEW York: Eastern Division—405 Park Ave., 
New York, N. Y. Phone: PLaza 9-0854. 
Hugh Gage, Vice-President; Walter 
Lowendahl, Executive Producer. 
DETROIT: Great Lakes Division—4925 Cadieux 
Road, Detroit, Mich. Phone: TUxedo 
2-3740. Gordon H. Miller, Vice-President. 
Dearborn Division-—13525 Livernois St., 
Detroit, Mich. Phone: WEbster 3-2427. 
John E. Parrott, Vice-President; Norman 
B. Terry, Vice-President, Marketing; 
Glenn Jordan, Executive Producer. 
CHICAGO: Midwest & Western Divisions—1345 
Argyle St., Chicago, Ill. Phone: LOng- 
beach 1-8410. Clifford F. Weake, Vice- 
President. 
TWIN CITIES: 1821 University Ave., St. 
Paul, Minn. Phone: Midway 6-1055. A. 
H. Brassett, Account Executive. 
HOLLYWOOD: 5981 Venice Blvd., Los An- 
geles, Calif. Phone: WEbster 8-0183. 
Robert Rosencrans, Manager. 
SAN FRANCISCO: 109 Stevenson, San 
Francisco 27, Calif. Phone: DElaware 
3-9113. H. B. Butler, Vice-President. 
CLEVELAND: Central Division — 1010 Euclid 
Bldg., Cleveland, Ohio. Phone: TOwer 
1-6440. L. T. Young, Vice-President. 
PITTSBURGH DISTRICT: 3 Gateway Center, 
Pittsburgh, Penna. Phone: GRant 1-6240. 
Karl Kuechenmeister, District Manager. 
CINCINNATI DISTRICT: 617 Vine St., Cincin- 
nati, Ohio. Phone: GArfield 1-0477. R. 
L. MeMillan, District Manager. 


OFFICERS AND DEPARTMENT HEADS 
C. H. Bradfield, Jr., Chairman of Board of 


Directors 

H. Williams Hanmer, President 

Jack Rheinstrom, Vice-President, Sales 

J. A. Kellock, Vice-President, Operations 

C. B. Hatcher, Vice-President, Finance 

Leon A. Kreger, Vice-President, Creative 
Services 

J. M. Constable, Vice-President and Execu- 
tive Producer 

Walter H. Tinkham, Vice-President, 
Production 

F. F. Palac, Treasurer and Assistant 
Secretary 

D. S. Reid, Assistant Treasurer 

L. A. Backey, Secretary 

A. J. Henderson, Vice-President, Creative 
Development for Divisions 

G. Duncan Taylor, Production Manager, 
Slidefilms 

Harold Kinzle, Laboratory Superintendent 

James E. Dickert, Recording Director 

Gil Lee, Art Director 


GOVERNMENT SERVICES DIVISION 


Jerome C. Diebold, Executive Producer 
Harold A. Witt, Executive Producer 


CREATIVE MARKETING DIVISION 
James MacRae, Director 


METROPOLITAN CH ICAGO: 


COMMERCIAL PICTURE EQUIPMENT, INC. 
A. J. Bredford, President 
Donald P. Smith, Vice-President, Sales 


WILDING TV 
J. B. Morton, Manager 
Michael Stehney, Executive Producer 
Theodore A. Goetz, Manager, Los Angeles 
Tony Wells, Production Manager 


SERVICES: Creative counsellors and producers 
of Communications For Business—motion pic- 
tures, slidefilms, TV commercials and complete 
live shows and presentation programs for con- 
ventions and sales meetings. FACILITIES: 
Three studio and service operations detailed 
as follows: 
CHICAGO (1345 Argyle Street): Home offices 
and main studios: 60,000 sq. ft. floor space— 
27,000 sq. ft. in four sound stages: 75’ x 140’, 
70’ x 100’, 50’ x 100’, 75’ x 60’; remainder to 
administrative and creative offices; still and 
motion laboratories; optical, animation and art 
departments; screening rooms; sound record- 
ing department; film vaults; carpenter shop 
and other departments. (5137 Broadway) : 
12,500 sq. ft. floor space—4,000 sq. ft. devoted 
to Wilding Communications Idea Center where 
various staging and projection techniques and 
exclusive Wilding projection equipment is 
demonstrated. Balance of area: administra- 
tive offices, workshop and storage of all Wild- 
ing Customer Services equipment. 

Detroit (Cadieux Road): This new building 
was especially designed and constructed for 
motion picture production. It contains ad- 
ministrative, sales and service facilities, two 
sound stages totalling 8,000 sq. ft. and screen- 
ing rooms. (Livernois Street): Operations 
here include creative, training and sales pro- 
motion and merchandising services for auto- 
motive accounts. 

HOLLYwoop: This installation houses sales 
and service facilities; a sound stage; screen- 
ing room and other service for motion picture 
production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Toward the Light (Jos. 
Schlitz Brewing Co.); Tomorrow’s Trees 
(Weyerhaeuser Timber Co.); Biggest Bridge 
in Action (Mutual of Omaha); Message to No 
One (Champion Paper and Fibre Co.); The 
Big Risk (Ohio Oil Co.) ; New World of Armco 
(Armco Steel Corp.) ; Order Makers Institute 
(Republic Steel Corp.); 1960 New Car An- 
nouncement (Ford Motor Co.); The Personal 
Touch (Northwest National Bank); A Visit 
to McGuffrey (Goodyear Tire & Rubber Co.) : 
Washington at Work (Kiplinger Washington 
Editors, Inc.); Smitty Steps Up (McGraw- 
Hill Publishing Co.) ; Make Me Useful (Pure 
Oil Co.). SLIDEFILMS: Changing Industrial 
Skylines (Aluminum Co. of America) ; Cham- 
pion 1960 Program for Profit (Champion 
Spark Plug); This is DuKane (DuKane 
Corp.); The Tie that Binds (Electric Auto 
Lite) ; Candle Glo Interiors (Formica); The 
Golden Chariot (Goodyear Tire & Rubber 
Co.); Big 100 Program (Gamble-Skogmo) : 
Ten Feet Tall (Marion Power Shovel Co.) ; 
B(u)y The Way (Montgomery Ward); Chris 
Brown Gets the Answers (Standard Oil Co.) ; 
History of the Wheel (Heald Machine). 
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WEST CENTRAL STATES REGION 


ILLINOIS 
THE VENARD ORGANIZATION 


113 North East Madison Ave., Peoria, III. 
Studio: Highview Road, East Peoria, II. 
Phones: 4-2490; 9-4437 


Date of Organization: 1917 
Mr. and Mrs. C. L. Venard 


SeRVICES: Agricultural specialists; personal 
attention to all production details, including 
research and_ scriptwriting. FACILITIES : 
Studio with 3200 sq. ft. sound stage; cameras, 
sound and editing equipment; camera car. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Four Star Farmers of 
1958; Four Star Farmers of 1959 (Keystone 
Steel & Wire Co.) ; Profitable Purebred Swine 
Production (United Duroc Swine Registry) ; 
Stop Rais Forever (The D-Con Co.). SLIDE- 
FILMS: Long Live the King (Thomson Advg. 
Agency). 


KANSAS 


CENTRON CORPORATION, INC. 


West Ninth at Avalon Road, Lawrence, 
Kansas 

Phone: Viking 3-0400 

Date of Organization: 1947 


Arthur H. Wolf, President and Exec. Prod. 
Russell Mosser, Executive Vice-President 
and Treasurer 
Norman Stuewe, Vice-President and 
Director of Photography 
Gene Courtney, Vice-President, Agency and 
Public Relations Division 
Charles Lacey, Secretary and Director of 
Production 
Harold Harvey, Director 
Margaret Travis, Script 
Jerry Drake, Writer-Director 
Peter Schnitzler, Writer-Director 
Dan Palmquist, Editing 
Don Jessup, Sound 
Robert Rose, Photography 
Oscar Rojas, Art Director 
Alan Stewart, Account Executive 
SERVICES: Motion pictures and slidefilms for 
public relations, sales, training, education and 
television, sales meetings. Subcontracting. 
Specialized sports photography. Specialized 
color and/or black and white still assignments. 
Animation and recording service. FACILITIES: 
New studio and office facilities include 60’ x 
100’ x 27’ sound stage, voice studios, editing 
rooms, sound rooms, etc.; Mitchell, Arriflex 
and Cine Special cameras; complete lighting 
and sound equipment for studio and location. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: /] Am a Doctor (American 
Medical Assn.); The Innocent Party (Kansas 
State Board of Health—U. S. Public Health 
Service) ; The Avadex Story (Monsanto Chem- 
ical Co.); The Air Reserve Forces (U.S. Air 
Force) ; Effective Listening; Our Part in Con- 
servation; We Get Food From Plants and Ani- 
mals, and others (McGraw-Hill Book Co.) ; 
Master Plan (Freedoms Foundation of Kan- 
sas, Inc.). SLIDEFILMS: Refrigerator Story 
(Western Auto); Liquid Fertilizer Story 
(Monsanto—National Fertilizer Solutions 


Assn.); Equipment series (Baldorsen Mfg.). 
SALES MEETINGS: 1960 National Sales Meet- 
ing, in production (Phillips Petroleum Co.). 
TV COMMERCIALS: for Oklahoma Tire & Sup- 
ply (Watts-Payne). 


LANDON AND LANDEN PRODUCTIONS, INC. 


112 South 5th St., Manhattan, Kansas 
Phone: PRescott 8-5281 


Date of Organization: February, 1958 

Branch Office: P. O. Box 952, Santa Fe, New 
Mexico. Phone: YUcca 2-2504. 

John Cobb Landon, President 

Virgil Walters, Sales Manager 


SERVICES: 16mm films for business, industry 
and TV, sales promotion, public relations, edu- 
cational, medical and scientific; commercials 
and programs for TV, color or b&w. FACILI- 
TIES: Complete creative production facilities 
with equipped sound stage. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicturREs: Lake Murray Meeting (Olin 
Mathieson Chemical Corp.) ; Sod Bustin’ Busi- 
ness Man (Kansas Farmers Union); The 
Search (New Mexico Dept. of Development) ; 
Carlsbad Cavern (New Mexico Dept. of Devel- 
opment—Carlsbad Chamber of Commerce) ; 
Champion Basketball (Kansas City Univ.). TV 
PROGRAMS: Tex Winter Show, series (Union 
National Bank). TV COMMERCIALS: for Kan- 
sas Foundation for the Blind; My Favorite 
Cleaners; Anti-Pest; Gallup Inter-Tribal Cere- 
monial; New Mexico Magazine. 


MINNESOTA 


THOMAS COUNTRYMAN FILM 
PRODUCTIONS 


15 North Ninth Street, Minneapolis 3, Minn. 
Phone: FEderal 2-2539 


Date of Organization: October, 1956 


Thomas Countryman, Owner & Producer 
Jack Gauvitte, Producer-Director 
Robert Edwards, Art Director 


SERVICES: Producers of industrial, educational, 
TV and religious motion pictures and film- 
strips, 16mm or 35mm. FACILITIES: Sound 
stage, animation, Arriflex equipment; complete 
recording with four recorders, mixing, inter- 
lock projection, 16mm or 35mm; music library. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: Road America (D. W. Onan 
& Sons, Inc.) ; 50 Years of Progress (Northern 
States Power Co.); The Annuity Plan; Trus- 
teeship (Minnesota Mutual Insurance Co.). 
SLIDEFILMS: Safer Roads Now (Minnesota 
Mining & Mfg. Co.) ; Service That Sells (Car- 
gill, Inc.). TV COMMERCIALS: for Hilex; Mon- 
tana Dakota Utilities; Midland Cooperatives; 
Farmers Union Cooperatives; Schaper Plastic 
Games; U.S. Bedding; National Cooperatives; 
Javex Company, Ltd.; Montgomery Ward Co.; 
Super Valu; Pillsbury Mills; Northrup King; 
Doughboy Industries; Buckbee Mears Co.; 
Nutrena Feeds. 
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Delta Film Productions, Inc. 
1821 University Ave., St. Paul 4, Minn. 
Dr. George D. Strohm, in charge 


EMPIRE PHOTOSOUND INCORPORATED 


1920 Lyndale Ave. South, Minneapolis 5, 
Minnesota 
Phone: FRanklin 4-5040 


Date of Incorporation: October, 1945 


William S. Yale, President 

Richard N. Jamieson, Vice-President 
& Production Director 

John Raddatz, Director of Cinematography 
& Slidefilm Photography 

Arthur J. Nicol, Director of Technical 
Services 

Gwen R. Wohlfeil, Director of Production 
Services 

Frank Punchard, Manager, Editing Dept. 

Roger Gruenke, Sound Recording Engr. 


SERVICES: Completely equipped production 
facilities for motion pictures, sound slidefilms, 
television commercials and sales meeting pre- 
sentations. Time-lapse, slow motion equipment. 
Editing, and interlock projection. Tape and 
magnetic film recording, disc and tape music 
libraries. Process screen and are rear projec- 
tion. FACILITIES: 16mm Maurer and Arriflex 
cameras; 16mm Eastman arc projector; Strong 
Are projector for 3144” x 4” slides and film- 
strips; 8’ x 10’, 8’ x 20’, 12’ x 30’ and 20’ 
x 20’ projection screens, available for conven- 
tions, sales meetings, etc. Animation, sound 
recording studio; 40’ x 60’ sound stage; high 
fidelity public address system. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: University of Courage (The 
Hadley School for the Blind); H-S-M Insur- 
ance Program; Mincom CV-100 (Minnesota 
Mining & Mfg. Co.); Community Chest film 
(Minneapolis Community Chest Organiza- 
tion); Better Methods; Bermuda Holiday; 
Building for the Future; Full Orbit; Mr. Full 
Orbit, This Is Your Life (International Min- 
erals & Chemical Corp.). SLIDEFILMS: Your 
Profit Partner; Pathway to Profit (Interna- 
tional Minerals & Chemical Corp.). 


ANTHONY LANE FILM STUDIOS, INC. 


7401 Wayzata Blvd., Minneapolis, Minn. 
Phone: LIberty 2-2518 


Date of Organization: 1950 


Anthony Lane, President 

William Heideman, Vice-Pres., Gen. Mgr. 
JoAnn Powers, Secretary-Treasurer 
Robert Paulson, Chief Cinematographer 


SERVICES: Production of 16mm and 35mm in- 
dustrial, TV, outdoor sporting, hunting and 
fishing films; filmstrips; animation. FACcILI- 
TIES: Complete 16mm and 35mm production; 
sound recording; complete still photographic 
studios and laboratories; music and sound 
effects. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Lake Trout and Light 
Tackle (Park Lane Enterprises); Not By 
Chance Alone (American Red Cross) ; Center- 
line Steering (Napco Industries); Bright 
Warning (Minnesota Mining & Mfg. Co.). 
TV COMMERCIALS: for Marvel Chow Mein 
(Colle MeVoy Advg.). 


PROMOTIONAL FILMS, INC. 


1313 Cambridge St., Hopkins, Minnesota 
Phone: WE 5-2777 (Minneapolis ) 


Date of Organization: 1955 (cont'd above) 


BUSINESS SCREEN MAGAZINE 
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Alfred K. Peterson, President & 
Production Manager 

Cliff R. Sakry, Sales Manager & Creative 
Director 


SERVICES: Producers of business, industrial, 
travel, agricultural, public relations, outdoor, 
animation, color and b&w motion pictures and 
slidefilms; TV commercials. FACILITIES: Scrip- 
ting, photography, art, animation, sound and 
still cameras, film and sound editing, music 
library, complete sound recording, mixing, 
conforming and interlock. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Airventure U.S.A. (North- 
west Orient Airlines); Anybody Can Catch 
Fish! (Theo. Hamm Brewing Co.); Strong- 
holds of Security (Farmers Mutual Reinsur- 
ance Co. of Iowa); Adventures of Willie Wa- 
terdrop—The Story of Water (Red Wing Shoe 
Co.); Trail-A-Sled (Trail-A-Sled Co.) ; Farm- 
hand-Melroe Harroweeder and Your Corn 
Crop; Farmhand-Melroe Harroweeder and 
Your Sugar Beets; The Farmhand-Morrill 
Rake; The Farmhand Hy-Dump Box (The 
Farmhand Co.). SLIDEFILMS: Color by the 
Dozens—The Pakotronic Color Printer (PAKO 
Corp.); Forbid Them Not (Lutheran Chil- 
dren’s Friend Society) ; Cropgard Drying Sys- 
tems (Lakeshore Mfg. Co.); A Look at the 
Barnes Co. (Wm. Barnes, Inc.). TV FILMs: 
Jimmy Jet (Jimmy Jet, Inc.). TV COMMER- 
CIALS: for Farmers Mutual Reinsurance Co. 
of Iowa. 


REID H. RAY FILM INDUSTRIES, INC. 


2269 Ford Parkway, St. Paul 16, Minnesota 
Phone: MIdway 9-1393 


Date of Organization: 1910 


Branch Offices: 438 Washington Building, 
Washington 5, D. C. Phone: DIJstrict 
7-8729. Frank Havlicek. 208 South LaSalle 
Street, Chicago 4, Illinois. Phone: FInan- 
cial 6-0897. 1627 Main Street, Kansas City, 
Missouri. Phone: HArrison 1-6122. T. R. 
Cauger. 


Reid H. Ray, President and Treasurer 

Alice M. Griswold, Secretary 

Ellsworth H. Polsfuss, Asst. Secretary and 
Producer 

Mrs. Frances Hostettler, Asst. Treasurer 

T. J. Hermann, Comptroller 

R. V. Jeffrey, Vice-Pres., General Sales 
Division 

Edgar Burke, Sales Manager, Film Ad 

Reuel B. Nelson, Producer 

Gordon R. Ray, Art and Animation Director 

Clive Bradshaw, Laboratory Supervisor 

Robert H. Winter, Chief Film Editor 


SERVICES: Motion pictures, slidefilms, TV films 
and commercials (live or animated). Screen 
advertising for theatres (local, regional, na- 
tional). FACILITIES: Creative department; 
studio, laboratory, opticals, titles; animation; 
16 & 35mm production equipment with sound 
recording in studio or on location; RCA mag- 
netic or optical sound 35 & 16mm. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Rehabilitation Adds Life to 
Years (American Medical Assn.); Hawaiian 
Holiday (Minnesota Mining & Mfg. Co.): 
Watch lowa Go (Univ. of Iowa); Tractor 
Travelog; One Man Hay Day; Oddities in 
Farming; What’s New for 1960; Quality Plow 
Shares; Corn Profits Start at Planting Time; 


10TH ANNUAL PRODUCTION REVIEW 


REID H. RAY: CONTINUED 
Your Profit is in the Picking; Stubble Mulch 
for Bigger Profits; Drying Crops with Push- 
Button Sunshine; Sanitary Landfill; Making 
Hay the Modern Way (Deere & Co.). Untitled 
classified films for: Minneapolis-Honeywell 
Regulator Co., Ordnance and Aeronautical 
Divs.; Picatinny Arsenal, Albion Malleable 
Iron Co., Aerojet General Corp. TV COMMER- 
CIALS: for Chung King; Schmidt Beer; North- 
rup King (Batten, Barton, Durstine & 
Osborn) ; Northwestern National Bank; Pills- 
bury, Inc. (Campbell-Mithun); Beich Candy 
(Biddle) ; Deere & Co.; IH Trucks, and others. 


RUSTEN FILM ASSOCIATES 


5910 Wayzata Blvd., Minneapolis, Minn. 
Phone: Liberty 5-1656 


Date of Organization: 1958 


Paul D. Rusten, Executive Producer 
John E. Driemen, Associate Producer 
Alan Ominsky, Head Cameraman 

Mary Quinn Conway, Production Asst. 


SERVICES: Writing, directing and full produc- 
tion of business motion pictures, slidefilms, 
TV documentaries. FACILITIES: Complete dou- 
ble system camera, sound recording, lighting, 
editing and interlock projection; sound studio 
and set construction. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Hydra-Clean (The Gray 
Co.); Better Homes in Jig Time; Research 
House (Wood Conversion Co.); Noculized— 
1960 (Northrup, King & Co.); Aggregates 
Production (Pioneer Engineering); Safe-T- 
Play (Cosom Industries Co.). SLIDEFILMs: 
Economy Cottages for Dealer Profit (The 
Weyerhaeuser Co.); Diversional Therapy 
(The Dahlberg Co.). TV FiLms: Farm Fea- 
turette (Northrup, King & Co.); King Koil 
(U. S. Bedding). 


GEORGE RYAN FILMS, INC. 
210 South Seventh St., Minneapolis 2, 
Minnesota 
Phone: FEderal 5-8864 


Date of Organization: May, 1955 


George M. Ryan, President 

Henry K. Knoblauch, Vice-President, 
Treasurer 

Elizabeth B. Ryan, Secretary 

Richard C. Polister, Executive Producer 

Vivian Dyste, Stylist 


SERVICES: Producers of 16mm and 35mm mo- 
tion pictures, TV commercials, sound slide- 
films. FACILITIES: 24’ x 44’ sound stage, 20’ x 
40’ silent stage with two practical kitchens; 
16mm camera equipment, 35mm _ blimpea 
Arriflex; Magnasynec and Ampex magnetic 
recorders; 16mm and 35mm Moviola; com- 
plete 16mm and 35mm editing facilities; full 
complement of motion picture lights and ac- 
cessories; 16mm and 35mm screening room. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: The Pillsbury Man; Pills- 
bury Delivers the Goods (The Pillsbury Co.) ; 
The Toro Line (Toro Mfg. Corp.). TV Com- 
MERCIALS: for Moby Dick Toy Whale (FM 
Engineering); Snow-Flok; Minnegasco- 
Dryer; Minnegasco-Air Conditioning (Knox 
Reeves, Advg.) ; Crystal Sugar (W. A. Krause, 
Advg.) ; Snow Hound; Riders; Power Handle; 
Whirlwind (Toro Mfg. Corp.). 
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1821 University Ave., St. Paul, Minn. 
Phone: MIdway 6-1055 


A. H. Brassett, Account Executive 


(See complete listing under Chicago area) 


MISSOURI 


BASORE-LONGMOOR, INC. 


1207 Grand Avenue, Kansas City 6, Missouri 
Phone: GRand 1-6565 


Date of Organization: 1947 
Date of Incorporation: 1952 


William V. Longmoor, President 
Anthony J. La Tona, Vice-President 
Robert A. Nelson, Secretary-Treasurer 
Harold W. Clover, Executive Director 
James E. Tiller, Executive Producer 
Jacque Steward Thompson, Associate 
Producer-Writer 
Reza S. Badiyi, Dir. of Photography 
Larry R. Phillips, Unit Manager 


SERVICES: 16mm and 35mm motion pictures 
for sales, sales training, public relations, wild- 
life and conservation films. 35mm sound-color 
slidefilms for sales and training; TV commer- 
cials, live and animated; research, story treat- 
ment and script writing; complete producer 
services. FACILITIES: Production equipment 
for 16mm and 35mm sound films and 35mm 
filmstrips, including sound stage, recording, 
editing, animation and music. Recording sys- 
tem integrated with dialogue and music equa- 
lizers and limiter amplifiers. Recording 
equipment, Ampex 14” tape, 16mm Magnasync 
magnetic film, 16mm Maurer six track optical 
recording system, five channel console, Tele- 
funken, RCA, Sony, Capps and E-V micro- 
phones. Extensive research library and script 
department; Arriflex and Cine Special cameras 
and blimps. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Symbol of the Sand (Heart 
of America, United Campaign); For Safer 
Wings; A New Dimension for Law (State of 
Illinois, Dept. of Aeronautics); Sheep Shape 
(American Hampshire Sheep Assn.); Wealth 
of Water (Tenn. Game and Fish Commission) ; 
See Your Agent (M.F.A. Mutual Insurance 
Co.) ; Spring Comes to the Woodlands (lowa 
Conservation Commission ) ; Calling All Sports- 
men (Rockbridge Ranch); Fishing Fever 
(Standard Oil of Ohio); Bimini Tournament 
(R. E. Maytag); four untitled Hair Styling 
films (House of Heavilin, Inc.). SLIDEFILMs: 
Russian Journey (Sheffield Steel Div., Armco 
Steel Corp.); Importance of Being Earnest 
(Heart of America, United Campaign); In 
Consideration of Premium Paid (Universal 
Underwriters Insurance Co.). TV FiLMs: 
Daily Word, continuing series (Unity School 
of Christianity). TV COMMERCIALS: (Series) 
for STP oil additive, Chemical Compounds, 
Inc.; Holsum Bread (Rogers & Smith Advg.) : 
Adams Dairy (Valentine-Radford, Inc.): 
M.F.A. Mutual Insurance Co.; Countryside 
Casualty Co. 


(LISTINGS CONTINUE ON FOLLOWING PAGE) 
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WEST CENTRAL: MISSOURI 


Metropolitan Kansas City 
CALVIN PRODUCTIONS, INC. 


1105 Truman Road, Kansas City 31, 
Missouri 
Phone: HArrison 1-1230 


Date of Organization: 1931 


Leonard W. Keck, President 

Frank Barhydt, Vice-President 

William Hedden, Vice-President 

James Hash, Secretary-Treasurer 

Richard Bulkeley, Production Manager 
James Moore, Manager, Producer Services 
Lee Davis, Manager, Training Films Div. 
James Bannister, Operations Manager 


SERVICES: 16mm and 35mm color, sales and 
sales training and educational films; 16mm and 
35mm service work and laboratory fac‘lities 
for other producers, universities and indus- 
trial photographic departments. All film serv- 
ices offered at one location. FACILITIES: Two 
sound stages, area 19,000 sq. ft.; location 
equipment; laboratory with output of 25,000,- 
000 ft. black and white, 20,000,000 ft. color a 
year; Kodachrome Ecktachrome, and 16mm 
negative-positive color printing and process- 
ing. 14 editing rooms; two sound studios with 
six channels, eight phono, recording equipment 
for film, tape, wax, magnetic film; eight full- 
time directors; creative staff; complete anima- 
tion and music facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Freeway Driving Is Dif- 
ferent (AAA Foundation for Traffic Safety) ; 
Listen, Please (The Bureau of National Af- 
fairs, Inc.) ; New World of Rubber (Goodyear 
Tire & Rubber Co.) ; You—The Jury (Lincoln 
Engrg. Co.); Mother Knows Best (Minneapo- 
lis-Honeywell Regulator Co.); Dog's Best 
Friend; Total Impressions (Ralston Purina 
Co.); Baseball for Millions; Official Football 
(Official Sports Film Service) ; Genetics, 9 les- 
sons; Biology, 2 lessons; Advanced Algebra, 
12 lessons (McGraw-Hill and Calvin Produe- 
tions, Inc.); Trigonometry, 21 lessons (U. S. 
Armed Forces Institute, Dept. of Defense and 
The Calvin Co.) ; Slide Rule, lessons (Calvin 
Productions, Inc.). 


Reid H. Ray Film Industries, Inc. 


1627 Main Street, Kansas City, Missouri 
Phone: HArrison 1-6122 
T. R. Cauger 

(See complete listing under St. Paul, Minn.) 


UNITED FILM SERVICE, INC. 
2449 Charlotte, Kansas City, Missouri 
Phone: BAltimore 1-5100 


Date of Organization: 1910 


Branch Offices: 3275 Penobscot Bldg., De- 
troit 26, Mich. Neal H. Oliver, Resident 
Vice-Pres. 333 North Michigan Ave., Chi- 
cago 1, Illinois. J. Frank Carpenter, Resi- 
dent Vice-Pres. 

W.H. Hendren, Jr., President 

E.S. Washburn, Vice-Pres., Chg. of Sales 

L. P. Hillyer, Vice-Pres., Chg. of Advg. 

& Sales Promotion 


UNITED FILM: 
W. P. Scrogin, Vice-Pres., Chg. of 
Production & Services 

Reese Wade, Studio Manager 

Robert Deming, Head Cameraman 

George Wasko, Production Coordinator 

Harry Hughes, Editor 

James Worrel, Cameraman 

Marge Briggs, Art Department Manager 
SERVICES: 35mm and 16mm color and b&w 
film commercials for TV or theatre screen ad- 
vertising and special purpose film production. 
Personnel available for Kansas City, New Or- 
leans, Hollywood; location shooting and record- 
ing, writing, directing, editing services. 
FACILITIES: Sound stages; Mitchell, B&H 
cameras; Mole-Richardson lighting; Houston- 
Fearless dollies, RCA recording; Moviolas and 
Moviola editing equipment; laboratory print- 
ing and processing; musical library and ani- 
mation; exchange type distribution facilities 
and equipment. 
RECENT PRODUCTIONS AND SPONSORS 
CONVENTION PRESENTATION: Count Down 
(United Fund through Waddell & Reed). 
THEATRE COMMERCIALS: Chrysler (Young & 
Rubicam) ; Zenith Radio; Johnson Motors. TV 
COMMERCIALS: for Skelly Oil (Bruce B. Brew- 
er); Chrysler (Young & Rubicam); King 
Louie Bowling Shirts (Potts-Woodbury) ; 
Mercury Outboard Motors, Kiekhaefer Corp. 
(Baker-Johnson & Dickinson); Sinclair Oil 
(Geyer, Morey, Madden & Ballard); White 
Cross Insurance (Phillips & Cherbo) ; Shake- 
speare Reels (McDonald-Cook) ; Tastee-Freez 
(Gourfain-Loeff, Inc.) ; Chase-A-Bug (Grant, 
Schwenck & Baker); Zenith Radio; Johnson 
Motors; Sinclair Refining Co.; Maremont Muf- 
flers; Bell Boy Boats; Crosby Boats; Dorsett 
Boats; DuraCraft Boats; Cruisers, Inc., and 
many others. 


Metropolitan St. Louis 


Film Co. 
2932 Andover Drive, Normandy 21, Missouri 
Phone: EVergreen 2-6303 
A. H. Baebler, Res. Vice-President 
(See complete listing under Colorado) 


% 


CONDOR FILMS, INC. 


1006 Olive Street, St. Louis 1, Missouri 
Phone: MAin 1-8876 

Date of Organization: 1951 

Bradford Whitney, President 

Edgar F. Stevens, Vice-President 
Dean Moore, Production Manager 
Mildred Smith, Secretary 

Eddie Moore, Photographer 


SERVICES: Producers of 16mm and 35mm sound 
motion pictures and slidefilms for sales promo- 
tion, advertising, public relations, training, 
tv. Complete creative, writing and production 
staffs. Productions from script to screen or 
service work; i.e., editing, adding sound and 
music to films already shot. FACILITIES: Air- 
conditioned sound stage with heavy-duty light- 
ing. Maurer, Bell & Howell cameras. 
Stancil-Hoffman synchronous magnetic record- 
ing 16mm, 17%mm, quarter-inch. Multiple 
channel synchronous interlocked mixing. 
16mm, 17%mm and 35mm Moviolas (picture 


CONDOR FILMS: CONT'D. 
and sound). 16mm and 35mm (arc) interlock 
projection. Music and sound effects library. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Towboat (Federal Barge 
Lines, Inc.); Faith of Our Fathers (West- 
minster College); Glass by Mississippi (Mis- 
sissippi Glass Co.); The District Plan (St. 
Louis City-County Partnership Committee) ; 
Towboat Tips (Inland Waterways Assn.) ; 
Beef News Roundup (Eli Lilly & Co.). SLIDE- 
FILMS: Proof that Pays (Ralston Purina Co.) ; 
From River to You (St. Louis County Water 
Co.) ; Building Your Regional Library System 
(Missouri State Library). SLIDE PROGRAMS: 
for Dairy Queen National Development Co.; 
Lincoln Engrg. Co.; March of Dimes; Down- 
town in St. Louis, Inc.; Gaylord Container Div., 
Crown-Zellerbach Corp.; Chamber of Com- 
merce of Metro. St. Louis. TV COMMERCIALS: 
for National Tuberculosis Assn.; Trulite 
Corp.; Bank of St. Louis; The Reardon Co. 


CHARLES GUGGENHEIM AND 
ASSOCIATES, INC. 


3330 Olive Street, St. Louis 3, Missouri 
Phone: JEfferson 5-9188 


Date of Organization: 1956 


Charles Guggenheim, President 
Jack A. Guggenheim, Vice-President 
Jack A. Guggenheim, Jr., Secretary 
Thomas Guggenheim, Treasurer 


SERVICES: Production of theatrical and non- 
theatrical motion pictures. FACILITIES: Com- 
plete 16mm and 35mm editing, projection, 
sound recording, mixing, dubbing, interlock, 
camera and lighting facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: The Bigger City (City of 
St. Louis) ; St. Louwis—City of Flight; World's 
Fair of 1904, Video Tape films (Laclede Gas 
Co.); The Meskin Hound (self-sponsored) ; 
Mister (Columbia Pictures Corp.). 


HARDCASTLE FILM ASSOCIATES 


7319 Wise Avenue, St. Louis 17, Missouri 
Phone: MIssion 7-4200 


Date of Organization: 1930 


J. H. Hardcastle, Producer 

Lambert Kaiman, Direction 

Richard Hardcastle, Editorial 

Richard Hardeastle, Jr., Production 
SERVICES: Motion pictures, slidefilms and TV 
commercials; advertising, public relations, 
sales, industrial training, civic, religious, fund 
raising films. FACILITIES: 35mm and 16mm 
equipment, sound stage, editing rooms, port- 
able lighting and recording equipment for lo- 
cation production. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Mystery of the Pribilofs 
(Fouke Fur Co.); Planning Your Program; 
Putting ona Sale; Take Home Business; Pro- 
duct Quality; Selling at the Window (National 
Dairy Queen Co.); Two Little Rats (Social 
Science Films). SLIDEFILMS: Operation Com- 
munity Service (Pioneers Club); Clues You 
Can Use (The Seven-Up Co.); Jt All Begins 
With the Boss (Southwestern Bell Telephone) ; 
A Trip with Colonel Q (Southern Equipment 
Co.). TV COMMERCIALS: for Gold Award Thea- 
tre (Rutledge Advg. Co.) ; Oertel’s 92 (Lynch 
& Hart Advg. Co.). 


BUSINESS SCREEN MAGAZINE 
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(American Institute of Certified Public 
Accountants — MPO) 


THE BIG CHANGE IN WORLD MARKETS 
(1st National City Bank of New York — 
Transfilm-Caraval) 


MILLIONS ON THE MOVE 


(General Electric — Wilding, Inc.) 


THE ROAD TO BETTER LIVING 
(Mortgage Bankers Association — Film 
Counselors) 


Productions) 


WATCH FOR! 


“AMERICAN ODYSSEY” —America’s first sponsored-film TV and non-theatrical anthology 
— conceived and created by Association Films and playing in more than 60 t 
markets! Use coupon below to find out how YOUR film can reach “the viewing millions” 
through “American Odyssey.” 

“HINTS 'N’ HELPS FOR HOMEMAKERS”--a daytime series for housewives and teen- 
= at home and in high school. If your market is women your film should be in 
“Hints 'n’ Helps,” available in 3 formats! 5 minutes, quarter-hour and half-hour. 


_ WRITE FOR! 


“The Viewing Millions,” a new brochure on motion picture distribution that’s in step 
with our times! 


ASSOCIATION FILMS, INC. 


National Sales Offices: 
347 Madison Avenue, New York 17, N. Y. MUrray Hill 5-2242 


Regional Sales and Distribution Offices: 

Ridgefield, N. J., Broad at Elm, New Yorkers call: PEnn. 6-9693. All others call: WHitney 3-8200 
San Francisco 3, Cal., 799 Stevenson St. UNderhill 1-5 

La Grange, Ill., 561 Hiligrove Ave. Chicagoans call: Bi 2-1898. All others call: FL 4-0576 
Dallas 2, Texas, 1108 Jackson St. Riverside 2-3144 


GREEN MOUNTAIN LEGACY 


UNSEEN JOURNEY 
(Gulf Oil Corporation — MPO) 


THE AGES OF TIME 
(Hamilton Watch Company — MPO) 


THE TWENTIETH CENTURY 
(65 subjects—Prudential Insurance Co.—CBS-TV) 


TROUBLE IN PARADISE 


(Institute of Life Insurance — Visualscope) 


ASSIGNMENT: AMERICA 
(New England Mutual Life — Bay State 


ON THE EVE OF OUR GOLDEN ANNIVERSARY... 


and as a Salute to the sixties — Association Films is proud to present 
to “the viewing millions” of America this most important 
and impressive selection of motion pictures from industry: 


WASHINGTON AT WORK 
(The Kiplinger Washington Editors — 
Wilding, Inc.) 


SUMMER OF DECISION 
(Council on Social Work Education — 
Himan Brown) 


MIRACLE BRIDGE OVER MACKINAC 
(Merritt-Chapman & Scott Corporation— 
Transfilm-Caravel) 


THE AMERICA’S CUP RACES 
(Thomas J. Lipton — Transfilm-Caravel) 


(National Life of Vermont — Bay State 


Productions) 

50,000 LIVES 

(Johnson & Johnson — MPO) 
PLAN FOR LEARNING 
(United States Steel — MPO) 
THE HOUSE HUNTERS 


(Nat'l Association of Real Estate Boards — 


Film Counselors) 


the following: 


0 “American Odyssey,” facts, figures and forecasts 


0 “Hints 'n’ Helps” costs and coverage 
D “Hints 'n’ Helps” pilot print 


0 “The Viewing Millions” distribution brochure. 
C Please add my name to your newsletter (“audiences”) mailing list 


Name 


Title 


Company or Association. 


Street 


City 


Zone State 
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WEST CENTRAL STATES: 


Metropolitan St. Louis 


PREMIER FILM 
AND RECORDING CORPORATION 


3033 Locust Street, St. Louis 3, Missouri 
Phone: JEfferson 1-3555 


Date of Incorporation: 1936 


Theodore P. Desloge, President and 
Executive Producer 

Wilson Dalzell, Vice-President and 
Associate Producer 

Patrick Murphy, Director of Sales 

Roger Leonhardt, Production Manager 

Charles Kite, Editorial Supervisor 

H. Stewart Dailey, Director of Photography 

Robert H. Kirven, Creative Director 


SERVICES: Creators and producers of business, 
industrial, religious, documentary, theatrical 
and television motion pictures and sound slide- 
films—l16mm or 35mm sound, black and white 
or color. FACILITIES: Air conditioned studios, 
sound stage, 35mm and 16mm screening rooms. 
Mitchell 35mm and 16mm cameras; Bolex, 
Bell & Howell and Auricon cameras. Fearless 
dolly, M-R Mike boom, complete heavy light- 
ing facilities, mobile generator; complete re- 
cording, mixing, scoring facilities; tape, disc, 
magnetic film, interlock system; complete ef- 
fects and music library; editing department, 
writers, directors, editors; Moviola, record 
processing and pressing plant. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: Till 1t Helps (United Fund 
of Greater St. Louis); Out of This World 
(Schulze & Burch Biscuit Co.); A Home to 
Remember (Masonic Home of Missouri); A 
Place to Go (Wheat Ridge Foundation—Con- 
cordia Publishing House); Otolaryngology, 
radiology research film (Washington Univ., 
Dept. of Medicine). SLIDEFILMS: And How 
(Ralston Purina Co. through Gardner Advg. 
Co.) ; Your General Convention; Beyond These 
Walls; The Wayfarer’s Chapel (New Jerusa- 
lem Church) ; Model 119 (McDonnell Aircraft 
Corp.) ; Falstaff marketing program (Falstaff 
Brewing Co.). TV COMMERCIALS: for Car- 
toon Circus (Ridgeway—Hirsch Advg. Co.) ; 
Pet Instant Non-Fat Dry Milk (Gardner 
Advg. Co.); Morton House (Compton Advg. 
Co.); United Fund of Greater St. Louis 
(D’Arey Advg. Co.); Phelans Weather-Foil 
(Ridgeway Advg. Co.). 


NEBRASKA 
JACK ANDERSON PRODUCTIONS 


5642 Burdette Street, Omaha, Nebraska 
Phone: GLendale 6982 


Date of Organization: 1958 


Jack Anderson, Owner 

James Keith, Production Supervisor 
SERVICES: TV commercial production; docu- 
mentary, educational; sales training; product 
promotion in 16mm live action and animation; 
stripfilms. FACILITIES: 16mm Auricon Pro- 
600 camera, Bolex Reflex cameras; single and 
double system sound recording equipment; 
Magnacorder with Rangertone sync; other 
recording equipment for TV, motion pictures, 
radio; animation equipment, editing, small 
studio, creative services. 


RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: for Storz Brewing Co.; 
Cudahy Packing Co.; Vitamin Industries; 
Blue Bunny Ice Cream; United Petroleum Co.; 
Skinner Mfg. Co. (Bozell & Jacobs, Inc.) ; 
Roberts Dairy (Buchanan-Thomas Advg.) ; 
Alamito Dairy; J. J. Hanighen Plumbing Con- 
tractors; Omaha Retailers Assn.; Valley Mfg. 
Co.; Lexington Mills (Holland Advg.); Fair- 
mont Foods; Peter Pan Bread (Allen & Rey- 
nolds, Inc.); Tones Coffee; Home Federal 
Savings & Loan (Wesley Day & Co.) ; Crown 
Prince Dog Food; Lincoln Fertilizer (Ayres, 
Swanson & Associates, Inc.) ; Bruhns Freezer 
Meats (Mellen Advg.) ; KFAB Radio (Direct). 


CHRISTENSEN-KENNEDY PRODUCTIONS 
2824 Harney Street, Omaha, Nebraska 
Phone: ATlantic 2977 


Date of Organization: August, 1957 


Branch Office: 1601 North Gower, Holly- 
wood 28, Calif. Jack L. Silver, West Coast 
Manager. 

Ray Christensen, Partner, Producer- 
Director 

Dennis M. Kennedy, Partner, Producer- 
Director 

Herb Hellwig, Sales Manager 

Ken Dunning, Art Director 

Howard Shoemaker, Art Director 


SERVICES: Industrial films, TV commercials, 
animation, filmstrips. FACILITIES: Equipment 
for the production of all types of 16mm films, 
equipment for animation, editing, processing, 
35mm color slides and filmstrips. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Appointment 7:30 (Mutual 
of Omaha); Timmy is a Big Boy Now (Martin 
Luther Home & School); Interview with the 
Netherlands (Great Plains Wheat Assn.) ; 
Hallam Nuclear Plant Progress Report (Con- 
sumers Public Power District). SLIDEFILM: 
Tale of Two Dealerships (Central National 
Insurance). 


WALTER S. CRAIG FILM PRODUCTIONS 
7100 Douglas St., Omaha 32, Nebraska 
Phone: WAlInut 4400 


Date of Organization: 1935 


Walter S. Craig, Owner and General 
Manager 

Walter S. Craig, Jr., Director of 
Photography 

Willliam E. Lobb, Sound Technician in chg. 
of Sound Department 


SERVICES: Complete production of 16mm and 
35mm b&w and color films, filmstrips, TV 
commercials, industrial, educational, training, 
etc. Complete still laboratory specializing in 
architectural, industrial, ete. work. FACILI- 
TIES: 16mm and 35mm Mitchell cameras with 
blimps; complete Westrex 17% and 35mm 
magnetic system including Westrex portable 
recorders, six position mixer; 16mm and 35mm 
interlock projectors; Western Electric and 
Church microphones; Mole-Richardson boom, 
Fearless panoram dolly, Worral gear head, 
Portman animation stand; complete editing 
facilities; preview room, 40’ x 60’ sound stage, 
20’ ceiling and catwalk all four sides; music 
libraries and sound effects; 14” magnetic 
portable syne recorder. Complete production 


equipment interiors and exteriors, including 
cameras cars. No processing equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: And on the Seventh Day 
(Northwestern Bell Telephone Co.); Better 
Things Happen Over Coffee (Butter-Nut 
Foods Co.); Hog Cholera—Its Control (Fort 
Dodge Laboratories); Ice Caps ’59 (Peter 
Kiewit Sons Co.); This Is Mexico (Harold 
Diers & Co.); Home of the Red Telephone 
(Radio Corp. of America). TV COMMERCIALS: 
(Series) for Fairmont Foods. 


NORTH DAKOTA 


BILL SNYDER FILMS 
105% Broadway, Fargo, North Dakota 
Phone: ADams 2-6500 


Date of Organization: 1956 


Bill Snyder, Owner-Cinematographer 
Norman Selberg, Art-Animation Dir. 
John McDonough, Editor-Director 


SERVICES: 16mm sales promotion, public re- 
lations and educational films for business, 
agriculture and TV; sound slidefilms; TV com- 
mercials; newsfilm coverage. FACILITIES: Com- 
plete creative facilities; Cine-Special, Eyemo 
and Blimped Arriflex 16mm cameras; Mag- 
nasyne recorder; three-channel magnetic film 
mixing; 44” tape recorder; animation stand; 
music library; sound Moviola and portable 
lighting equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: The Children’s Village 
(Children’s Village Assn.) ; Melroe Harrowee- 
der; Melroe Loader (Melroe Mfg. Co.); 20 
Years of Progress (Grain Terminal Assn.) ; 
Grain Farmers (National Federation of Grain 
Co-ops). SLIDEFILMS: Nutrition and You 
(The Archer Corp.). TV COMMERCIALS: for 
Grain Terminal Assn.; Northwestern Savings 
and Loan; Scheel’s Stores; Holsum Bakery; 
Farmers Union Livestock Marketing Assn.; 
Midwest Research Associates; Pride Seed 
Corn; Penagen Co.; Blue Cross and Blue 
Shield; Greater North Dakota Assn.; It’s 
Magic, Inc. 


SOUTH DAKOTA 


MAX HOWE FILM PRODUCTIONS 


910 St. Cloud, Rapid City, South Dakota 
Phone: FlIlmore 3-6800 


Date of Organization: August, 1959 
Charles Maxfield Howe, Owner-Operator 


SERVICES: Complete 16mm production, script 
to screen, public relations, sales training, pro- 
duct presentation, general business and TV; 
sound and color motion pictures. FACILITIES: 
Complete portable production equipment; Arri- 
flex cameras; 50,000 watts portable lighting, 
camera car, recording syne and sound effects; 
complete editing. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: More Mileage For Less; All 
About Eddie’s (Eddie’s Tire and Glass) ; Live 
Better Electrically (Black Hills Power and 
Light) ; Convenient Banking (Western Advg. 
Council) ; Grass to Cash (Belle Fourche Live- 
stock Exchange). SLIDEFILM PRESENTATION: 
All Ina Day (Components, Inc.). 


BUSINESS SCREEN MAGAZINE 
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WISCONSIN 


RUDY SWANSON PRODUCTIONS 


1616 Lehmann Lane, Appleton, Wisconsin 
Phone: REgent 3-6272 

Date of Organization: 1939 

Rudy Swanson, Executive Producer 
Robert Swanson, Production Supervisor 
David Porter, Production Assistant 
Robert Maley, Production Assistant 
Gordon Dailey, Sound Engineer 
Hartland Jelly, Production Assistant 


SERVICES: Creators and producers of all ele- 
ments of 16mm and 35mm sound, color, sales, 
sales training, documentary, public relations, 
and TV films. FACILITIES: Motion picture cen- 
ter with two sound stages, offices, projection, 
recording and editing facilities. Main stage 
40’ x 60’ with complete standing sets. Com- 
plete 16mm and 35mm camera and recording 
equipment; music and art facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Digester (Kimberly- 
Clark Corp.) ; Herman Holds a Sales Meeting 
(The Dartnell Corp.) ; Falk, a Good Name in 
Industry (The Falk Corp.); Project 4411 
(Cutler-Hammer Co.) ; A Look at Modern Liv- 
ing; Market Research (Marathon Div., Ameri- 
can Can Co.); Paper Cores (Appleton Mfg. 
Co.) ; Andros Island (The Parker Pen Co.) ; 
The Fox Super-Six (Fox River Tractor Co.). 
SLIDEFILMS: A Lasting Friendship (The Patz 
Co.). TV COMMERCIALS: for Ariens Co.; John 
Oster Co.; American State Bank; Ist Wiscon- 
sin Bank; Cummins Power Tools; Toledo Desk 
& Fixture Co.; Elm Tree Bakeries. 


Metropolitan Milwaukee 
FILM ARTS PRODUCTIONS, INC. 


1700 South 19th Street, Milwaukee 4, 
Wisconsin 
Phone: MItchell 5-0523 


Date of Organization: 1927 


Gaylord M. Clark, General Manager 
Walter E. Immekus, Production Manager 


SERVICES: Complete motion picture, slidefilms 
and slide service. FACILITIES: All camera, 
sound and lighting equipment and facilities 
to produce motion pictures. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Bringing Up Mother; Take 
Time to Be Prettier (Kimberly-Clark); Ro- 
mance of Funeral Services in Stamps (Na- 
tional Funeral Directors Assn.). SLIDEFILMS: 
Cookie Wise (General Mills) ; Revival Meeting 
No. 2 (Alemite Corp.). 


Riviera Productions 
230 Westmoor Blvd., Milwaukee 14, 


Wisconsin 
Phone: SUnset 2-8815 


Robert Zens, Midwest Representative 
& Associate Producer 


(See complete listing under Los Angeles area) 


* this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue for 1960. 


10TH ANNUAL PRODUCTION 


REVIEW 


ARIZONA 


CANYON FILMS OF ARIZONA 


834 North Seventh Ave., Phoenix, Arizona 
Phone: ALpine 2-1718 


Date of Organization: 1953 


Raymond Boley, Owner-Production Manager 
Bob Allen, Owner-Director of Photography 
Mary E. Boley, Production 

John Taylor, Animation Dept. 

Carol Powney, Sound Department 

G. W. Read, Photographie Still Dept. 


‘ SERVICES: Motion picture producers for indus- 


try, television, advertising and education. TV 
spots; sound slidefilms. Contract shooting or 
editing for outside producers. Art, animation 
and script services. FACILITIES: Two sound 
stages, sound recording facilities (magnetic 
film or tape); dise cutting. Set lighting and 
complete portable lighting. Synchronous cam- 
eras, recorders and dubbers. Editing dept., 
including sound cutting. Interlock projection 
and recording. Set construction. 16mm or 
35mm _ production. Complete location equip- 
ment. Complete photographic dept. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PiIcTURES: Convention Time; West- 
ward Ho (Associated Federal Hotels); What 
Happened to Mrs. Bell’s Check; Manufacturing 
Competence (General Electric Co.). SLIDE- 
FILMS: Watershed Management (Arizona 
State Land Dept., Water Resources Commit- 
tee). TV COMMERCIALS: for Arizona Public 
Service Co.; Arizona Ranch House Inn; Clev- 
erly & Holmes; Crystal Ice; Franklin Mieuli & 
Associates; Healy Homes; Hospital Benefit 
Assurance; John F. Long, Home Builder, Inc.; 
Kennecott Copper Corp.; Lucky Wishbone; 
Lusk Homes; Phoenix Little Theater; Salt 
River Project; Tucson Federal Savings & Loan 
Assn.; Valley National Bank; Wright Mfg. 


CAPITAL MOTION PICTURE STUDIOS 


328 North 11th Way, Phoenix, Arizona 
Phone: ALpine 3-2260 


Date of Organization: 1954 


Carl Yost, Owner, President 

John E. Evans, Vice-President 

Eileen Strakosch, Art Director 

Elberta Shaw, Secretary-Treasurer 
SERVICES: Script to screen services for 16mm 
and 35mm business, educational, training 
films. Storyboard and animation services 
available. FACILITIES: Sound services include 
eight-channel mixing and remote truck with 
location sound recording for 16mm and 35mm; 
sound stage with studio and portable lighting 
units. Editing services available, including 
sound cutting; animation, titling, hot press 
stands. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Kachina Speaks (Val- 
ley National Bank); Arizona Rancheros (Ari- 
zona Land Corp.); The Missing Document 
(Paradise Memorial Trust); Continuous Cast 
Concrete Pipe (No-Joint Concrete Pipe); 
Far-Away Places (Peak Productions Ltd.) ; 
Professor Pointer (Scholastic Films); Water 
for Wildlife (Arizona Game & Fish Dept.). 


For the BEST * Film Production Sources 
—Refer to These Review Pages in 1960! 


NEW MEXICO 


CINEMARK I! PRODUCTIONS, INC. 


937 Acequia Madre, Santa Fe, New Mexico 
P.O. Box 558, Santa Fe, New Mexico 

Phone: YUcca 2-1391 

Date of Organization: 1954 


John 8S. Candelario, President, Producer 
Arthur Gould, Director Chg. Production 


SERVICES: 16mm and 35mm educational, indus- 
trial and entertainment films. FACILITIES: 
stage, animation stage. 35mm, 16mm Arriflex; 
Cine Specials; Bell & Howell cameras. Mag- 
nasyne sound equipment. Editing facilities in- 
cluding Moviolas. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Holiday U.S.A. (B. F. 
Goodrich) ; 2,000,000 Voices (Mountain States 
Tel. & Tel. Co.) ; The Big Land, Part 1, Land 
for the Future, and Part 2 (New Mexico State 
Land Office) ; Under Pressure (Paul Rutledge 
Drilling Company). EDUCATIONAL FILMS: In- 
dian Artist of the Southwest; Adobe City; 
Santa Fe Trail Adventure (released by Con- 
temporary Films, N. Y.) 


Landon and Landen Productions, Inc. 
P. O. Box 952, Santa Fe, New Mexico 
Phone: YUcca 2-2504 


Date of Organization: June, 1959 


Gustav E. Landen, Gen. Mgr., Treasurer 
Lloyd Abernathy, Vice-Pres. Chg. Prod. 
H. H. Highfill, Jr., Editorial Chief 

Bob Gardner, Laboratory Manager 
Gene Dickenson, Production Director 
Volker de la Harpe, Account Executive 


FACILITIES: Complete sound stage 2400 sq. ft.; 
Mitchell and Arriflex cameras; magnetic sound 
recorders, sound booth, art department; com- 
plete laboratory for processing, printing and 
editing services. 
(See complete data under Landon and Landen 
listing in Kansas area) 


TEXAS 


COFFMAN FILMS, INC. 


4519 Maple Avenue, Dallas, Texas 
Phone: RI 8-2828 


Date of Incorporation: June, 1952 
Hammond Coffman, President 


SERVICES: Production of custom designed 
motion picture and slidefilm presentations 
principally for educational and religious or- 
ganizations; also produce sales films and com- 
mercials. FACILITIES: Complete studio with 


sound stage and editing; 35mm and 16mm 
facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Future for Peggy (Cere- 
bral Palsy Treatment Center); The Christian 
Home (Methodist Church) ; Curtain Going Up 
(Texlite) ; All the Way (Community Chest) ; 


Into the Light (Childrens Development Cen- 
ter). 


(LISTINGS CONTINUE ON FOLLOWING PAGE) 
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SOUTHWEST: TEXAS 


Metropolitan Dallas 
IDEAS ILLUSTRATED, INC. 


4215 Gaston Plaza, Dallas, Texas 

Phone: TAylor 7-9746 

Date of Organization: November, 1952 

Date of Incorporation: November, 1958 

Irvin Gans, Executive Producer 

Robert Arch Green, Writer, Director 

H. L. Gianneschi, Dir. of Photography 

Joe Lacovic, Editorial Supvr. 

Lawrence Gianneschi, Sound 

Lee Swann, Laboratory Manager 
SERVICES: Industrial, sales, public relations 
and educational motion pictures, slides and 
photographic illustrations. Story treatments, 
scripts, creative editing, sound recording and 
music scoring, printing 35mm and 16mm, b&w 
and color. All laboratory services for indus- 
trial and institutional film depts. Lighting, 
camera and sound equipment rentals. FACILI- 
TIES: Completely equipped sound stage includ- 
ing lighting, blimped 35mm and 16mm 
Arriflex, Mitchell cameras, single-system cam- 
era, Magnasyne magnetic film recording and 
mixing; music library, complete editing facili- 
ties; location photography equipment, high- 
speed cameras. 16mm and 35mm continuous 
printers, 35mm and 16mm reduction printer, 
35mm _ negative-positive, 16mm negative-posi- 
tive and 16mm reversal processing machines. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: The Audio Bible (Word 
Record Co.) ; Geography Goes Global (McCul- 
lum-Roy International); Whatsoever House I 
Enter (L.S.U. School of Medicine). SLIpE- 
FILMS:: The Moore Story (Moore Business 
Forms, Inc.) ; Production by Perma-Mold (Ty- 
ler Pipe and Foundry Co.). 


% 


JAMIESON FILM COMPANY 


3825 Bryan Street, Dallas 4, Texas 
Phone: TAylor 3-8158 


Date of Organization: 1916 


Bruce Jamieson, President 

Hugh V. Jamieson, Jr., Exec. Vice-Pres. 
Jerry Dickinson, Vice-Pres., Television 
Bill Stokes, Vice-President, Sales 

Robert G. Redd, Vice-Pres., Producer Serv. 
Walter Spiro, Secretary 

Frank Sloan, Laboratory Manager 

John Beasley, Art Director 

Chester Gleason, Production Manager 


SERVICES: Industrial, educational, training and 
public relations motion pictures, 16mm and 
35mm; filmed television programs and TV 
commercials; sound recording, laboratory and 
printing services for industrial, educational, 
or producer organizations. FACILITIES: 15,000 
sq. ft. studio, sound stage and laboratory; 
complete 35mm & 16mm production equip- 
ment; RCA 16mm and 35mm sound channels; 
editing, printing and processing 16mm and 
35mm; color printing with scene-to-scene color 
correction; 16mm Ektachrome color process- 
ing; animation, creative staff. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: The Case of Jim Cannon 
(Southwestern Bell Telephone Co.) ; Champlin 


Presents Herb Shriner (Champlin Refining 
Co.); The Friendly Pepper Upper (Dr. Pepper 
Co.) ; Nine Ways to Say, Leave Your Competi- 
tors Behind; Wings for Doubting Thomas 
(Cessna Aircraft); Two Hats of Science ( Esso 
Standard Oil Co.); Southland Center Story 
(Southland Life Insurance Co.); Classified 
training film (U.S. Navy). SLIDEFILMS: Meet 
Jim Clark (Southwestern Life Insurance Co.). 
TV COMMERCIALS: for Humble Oil & Refining 
Co. (MeCann-Erickson); Mrs. Bairds Bread; 
Southern Union Gas; Bordens (Tracy-Locke) ; 
Blue Plate Foods; Jax Beer; Austex Chili 
(Fitzgerald Advg.); Pearl Beer; Dial-a-Bug 
(Pitluk Advg.); Hot Shot; Humko; Bull of 
the Woods (Simon & Gwynn); State Fair; 
Lone Star Boat; Frig-i-king (Taylor Nors- 
worthy) ; Amalie Oil (Couchman Advg.) ; Em- 
ployers Casualty Co. (Bevel Associates) ; 
Freeman Oldsmobile (Clarke-Dunagan & Huff- 
hines); Smithfield & Luters Meats (Cargill- 
Wilson & Acree) ; Regal Beer (Walker-Saussy 
Advg.); Red Foley Promotion (ABC Direct). 


KEITZ & HERNDON 
3601 Oak Grove, Dallas, Texas 
Phone: LA 6-5268 
Date of Organization: 1950 


L. F. Herndon, Jr., Partner 

R. K. Keitz, Partner 

Tom Young, Art Director 

Robert Dalzell, Chief Animator 

John Bronaugh, Head of Photography Dept. 


SERVICES: Complete 16mm and 35mm b&w and 
color films for TV and industrial use; film- 
strips, slides, etc. FACILITIES: Complete motion 
picture, animation and sound recording facili- 
ties. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Better Way of Living (Rich 
Plan Corp.) ; Key to a Modern Miracle (Stand- 
ard Life & Accident Insurance Co.). TV Com- 
MERCIALS: (Series) for Rainbo & Colonial 
Bread (Campbell-Taggart Associates—Bak- 
eries, Inc.); Household Finance (Household 
Finance Corp.); General Mills Hot Wheat 
Cereal (General Mills Corp.). 


MOTION PICTURES, INCORPORATED 


715 Exchange Bank Bldg., Dallas, Texas 

Phone: FLeetwood 7-9444 

Date of Incorporation: January, 1959 

David T. Lane, President 

M. R. Young, Jr., Exec. Vice-President 

H. Pope McDonald, Sales Manager 

Miles Middough, Production Manager 

Robert E. Bethard, Camera Department 

Alan Ageloff, Editing Department 
SERVICES: All categories of commercial motion 
pictures, TV commercials, filmstrips and slide 
presentations, meetings and pageants. FACILI- 
TIES: Sound stage, recording and editing; pro- 
jection theatre, camera and lighting equipment. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Justin Story (Justin Boot 
Co.); ANIP VTOL-STOL Report (Bell Heli- 
copter); Reclamation—A Tool—A Technique 
(Little Tree Injector). SLIDEFILMS: New 
Grease Products (Premier Oil Refinery). 
FILMSTRIPS: Claimproof Monkey (Lane Con- 
tainer Corp.) ; Your Vested Future (Life Un- 
derwriters Insurance Co.). TV COMMERCIALS: 


for Deep Rock Gasoline ( Lowe Runkel Advg.) ; 
Premier Gasoline (Premier Oil Refinery) ; 
Micro Lube; Minute-Bake Corn Muffets; Dal- 
las Power & Light (Rogers & Smith, Advg.) ; 
Ranger Boot Mfg. (Henderson Advg.). 


MUNDELL PRODUCTIONS 


417-1416 Commerce Bldg., Dallas 1, Texas 
Phone: Riverside 8-3021 


Date of Organization: May, 1956 


Branch Office: 1833 South Alcott, Denver, 
Colo. Phone: WEst 5-4302. Harlan H. 
Mendenhall, General Manager. 


Jimmie Mundell, Producer-Director 
Jeff Mundell, Sales Manager 


SERVICES: Production of motion pictures and 
slidefilms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: A Dove Tale (Conrad 
Fath); Start All Over Again (Texas Reha- 
bilitation Center); For Progress and Pros- 
perity (Citizens Charter Assn.); First Jets 
for Texas (American Airlines) ; Flexible Rate 
for Texas (National Assn. of Independent In- 
surers). TV COMMERCIALS: (series) for 
Trans-Texas Airways. 


Metropolitan Houston 


TEXAS INDUSTRIAL FILM COMPANY 


2582 North Boulevard, Houston, Texas 
Phone: JAckson 9-4377 


Date of Organization: 1945 
Date of Incorporation: 1956 


N. Don Macon, President 
S. Macon, Secretary-Treasurer 
A. P. Tyler, Production Manager 


SERVICES: Industrial training and sales promo- 
tion motion pictures, 16mm and 35mm sound, 
color; 35mm sound slidefilms. Science film de- 
partment specializing in medical films. FACILI- 
TIES: 16mm and 35mm cameras, lighting 
equipment; air-conditioned sound stage; disc, 
16mm magnetic tape and 16mm optical sound 
recording; picture and sound editing; printing 
equipment for 16mm motion pictures and 
35mm slidefilms. Processing 16mm b&w films. 
Animation. Personnel for writing, direction, 
editing and sound recording. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Oil Man’s Prophet (Welex, 
Inc.) ; Dustless Sweeping (A.T. & T.); Scoli- 
osis: Treated by Internal Mechanical Support 
(Baylor Univ., School of Medicine-Methodist 
Hospital); Watermarks of History (Dow 
Chemical); The Big C; Meet the Officials 
(Humble Oil & Refining Co.); 1959 Sales 
Meeting, series (Continental Oil Co.). SLIDE- 
FILM: New Pressure Sealing Gate Valve 
(W-K-M). 


San Antonio 


Jerry Fairbanks Productions 


219 Majestic Building, San Antonio, Texas 
Phone: CApital 4-8641 


Jack Mullen, Representative 


(See complete listing under Los Angeles area) 
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COLORADO 


ALEXANDER FILM COMPANY 


Alexander Film Building, Colorado Springs, 
Colorado 
Phone: ME 3-1771 
Dates of Incorporation: 1928; 1955 
BRANCH OFFICES 

New York: 500 Fifth Ave., New York 36. 
Phone: LOngacre 5-1350. Maxine Cooper, 
Res. Vice-Pres., Kenneth Allen Silver, 
Alexander International. 

MICHIGAN: 16997 Georgina, Birmingham. 
Phone: MIdwest 4-1212. Donald Ringsred, 
Res. Vice-Pres. 

ILLINOIS: 472 Wrigley Bldg., Chicago 11. 
Phone: WHitehall 4-5980. Bob Woodburn, 
Res. Vice-Pres. 

issouri: 2932 Andover Drive, Normandy 21. 
Phone: EVergreen 2-6303. A. H. Baebler, 
Res. Vice-Pres. 

CALIFORNIA: 444 California St., Room 408, 
San Francisco 4. Phone: EDgewater 
2-1951. Wm Hillhouse, Res. Vice-Pres. 
12344 La Maida, North Hollywood. 
Phone: STanley 7-4343. 

WASHINGTON: 3260 Lakewood, Seattle 44. 
Phone: PArkway 2-2258. W. L. Troyer, 
Res. Vice-Pres. 

MEXIco: Balderas 36-602, Mexico, D. F. 
Phone: 10-33-72. Mario O’Hare, Res. 
Vice-Pres. 

PUERTO Rico: Edificio El Imparcial, Calle Co- 
mercio 450, San Juan. Phone: 3-2898. 
Haskel Marshal, Res. Vice-Pres. 

D. M. Alexander, Chairman of the Board 

Keith Munroe, President 

Jay Berry, Vice-President 

E. B. Foster, Vice-President, Treasurer 

J. A. Anderson, Vice-President, Productions 

Cliff Parker, Vice-President, Theater 

Don Alexander, Jr., Media Director 

John B. Lee, Manager, Alexander 
Productions 

A. M. Oaks, Asst. Manager, Alexander 
Productions 

Howard S. Olds, Creative Director 


SERVICES: Producers of TV and theater film 
commercials, information, training, documen- 
tary and sales motion pictures for industry, 
education, government and agriculture for do- 
mestic and foreign distribution. Creative edi- 
torial, TV and theater distribution services. 
Slidefilms for all purposes. FACILITIES: Com- 
plete production facilities, located on one 
location under one management. Creative 
scenario writing, stage with 30 standing sets, 
lighting eauipment, 35mm and 16mm cameras, 
16mm sprocket hole and 14” magnetic tape 
recorders. Art and animation departments with 
stop motion and time lapse cameras. 35mm 
Eastman color and b&w negatives and prints, 
16mm b&w processing equipment. Over 300 
permanent personnel. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Round-Up, 1959 (The 
Seven-Up Co.); Pikes Peak Hillclimb (The 
Mobil Oil Co.) ; Money on the Line (Mercury 
Div., Ford Motor Co.) ; The Power of a Co-op 
Battery (National Cooperatives, Inc.). SLIDE- 
FILMS: The B-100 Pick-up; Knotter Service; 
6-Cylinder Engine; Farmall 460; Farmall 560 


10TH ANNUAL PRODUCTION REVIEW 


ALEXANDER FILM: CONT’D. 
(International Harvester Co.); Money on the 
Line (Mercury Div., Ford Motor Co.); The 
Big Edge (Truck & Coach Div., General Mo- 
tors Corp.) ; The Picture at the End of the Hall 
(Federal Life and Casualty Insurance Co.) ; 
Untitled subjects for Weston Biscuit Co.; Re- 
serve National Insurance Co. THEATRE AND TV 
COMMERCIALS: for Dodge Div. (Grant Advg.) ; 
Buick Motors Div., General Motors Corp. (Mc- 
Cann-Erickson) ; Shamrock Oil & Gas Corp. 
(McCormick Advg. Agency); Faultless Starch 
(Bruce B. Brewer & Co.) ; Site Oil Co. (Wein- 
traub & Associates, Inc.) ; Nalley’s Food Prod- 
ucts (Pacific National Advg. Agency); M 
System Stores (Harry Rosenberger & Associ- 
ates); Butternut Bread (Dancer, Fitzgerald & 
Sample); Bardahl International Oil Corp. 
(Miller, MacKay, Hoeck and Hartung). 


P-jJ FILM PRODUCTIONS 
(Formerly Pehiman Film Productions) 


512 South Tejon St., Colorado Springs, Colo. 
Phone: MElrose 5-3421 


Date of Organization: 1955 


Carl E. Pehlman, Owner-Manager and 
Laboratory Manager 

John Canterbury, Regional Sales Manager 
and TV Creative Director 

Frank Albanese, Cinematographer 

Kenneth Rote, Art Director 

Lawrence V. Hostetler, Director of 
Photography 

Gerald W. Martens, National Sales Mgr. 

Danny Boyle, Continuity Director 


SERVICES: 16mm b&w and color films for TV, 
business, industry, sales promotion and pub- 
lic relations; TV spot commercials. FACILITIES: 
Two sound stages, each 1500 sq. ft.; three 
1200’ Auricons; four Bolex with sound sync 
adaptation; two magnetic film recorders; 
three-channel mixing from five sources, two 
mag film recorders, two turntables, one 14” 
tape, plus live mike source; art department; 
b&w processing and printing; magnetic strip- 
ing machine; interlock projection; Capitol 
music library. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Golden Jet Age (Con- 
tinental Air Lines); Rocky Mountain Youth 
Congress (Rocky Mountain Youth Congress) ; 
Champions on Ice (Broadmoor Hotel); Con- 
vention Highlights-1959 (Midwest Feed Mfrs. 
Assn.). TV Fitms: Norad Briefing (North 
American Air Defense Command); Hockey 
Game between Colorado College and U.S.S.R. 
(sponsor unidentified). TV COMMERCIALS: for 
Rambler-Denver Dealers (Walter Kranz 
Advg.) ; Caron—110 Volt A.C. Generator (Or- 
ville Suhre & Associates); Walter’s Brewing 
Co. (Howard Advg. Agency); Daniels Motors 
(Craig Ramsey & Associates); Furr’s Super 
Markets; Broadmoor Hotel. SPECIAL PRopUC- 
TION: Executives’ Meeting (Gold Bond Stamp 
Co.). PRODUCER SERVICES: for U. S. Govern- 
ment Military Services. 


* this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue for 1960. 


Metropolitan Denver Area 
THOS. J. BARBRE PRODUCTIONS 


2130 So. Bellaire St., Denver 22, Colorado 
Phone: SKyline 6-8383 


Date of Organization: 1940 


Thos. J. Barbre, Owner, Manager, Producer 

Anita T. Barbre, Assistant Manager 

Paul F. Emrich, Recording Director 

Harold J. Anderson, Director of 
Photography 


SERVICES: Complete production of all types of 
business films. Sales, training, public rela- 
tions, advertising, educational. Color and black 
and white. TV commercial and TV entertain- 
ment films. Producer services. FACILITIES: 
Sound stage, theater, editing rooms, voice stu- 
dio, interlock projection. Maurer cameras. 
100,000 watts of lighting equipment. Maurer 
six-track optical recording. Magnetic film re- 
cording. Tape recording. Sound truck and 
generator. Editing, animation and _ titling 
rooms, equipment and staff. Recorded music 
libraries. Staff organist. Editors, script 
writers. 

RECENT PRODUCTIONS AND AGENCIES 
MOTION PictuRES: The Sugar Beet in Europe; 
Chemical Weed Control (Great Western Sugar 
Co.); Omar, Elk of Jackson Hole (Wyoming 
Game & Fish Dept.); Realm of the Beaver 
(Colorado Game & Fish Dept.) ; Building with 
Prestressed Concrete (Colorado Fuel & Iron 
Corp.) ; Panel of Experts (The Martin Co.) ; 
Sinch (Union Carbide Co.); The Creative 
Dance (Colorado State Univ.); The Capitol 
Plan (Capitol Cooperative Life Insurance 
Co.); These Blasted Hills (Colorado State 
Chamber of Commerce). 


EDWARD HAWKINS PRODUCTIONS 


960 South Birch St., Denver, Colorado 
Phone: SKyline 6-3615 


Date of Organization: 1953 


Edward Hawkins, Owner & Sales Manager 
Richard C. Reed, Executive Producer 
Kenneth F. Boltz, Dir. of Photography 
Lyle C. Hart, Editorial Chief 

Lowell L. Hetzler, Operations Manager 
Charlotte P. Hawkins, Office Manager 


SERVICES: 16mm films for business and indus- 
try in sales, sales promotion, public relations, 
educational, medical and scientific fields; per- 
sonalized sales research and promotion services 
available in lectures and training sessions. 
FACILITIES: 30’ x 40’ two-story sound stage; 
Arriflex, Auricon, Cine-Kodak Special 16mm 
cameras; Magnasyne and Berlant magnetic re- 
corders; J. G. McAlister and ColorTran light- 
ing equipment; art and animation department; 
creative staff; complete editing facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: A Growing Montana (Sun- 
set Memorial Gardens of Montana); The Sac- 
red Garden (Sacred Gardens Assn.) ; The Eyes 
Have It; Nation On the Go; A Growing Nation 
(Salesfilms, Inc.); Why Dry; Building Your 
Future; Commercial & Industrial Buildings, 
in production (Behlen Mfg. Co.); Canadian 
Progress, in production (Associated Canadian 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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MOUNTAIN STATES: COLO. 


EDWARD HAWKINS: CONT'D. 
Gardens, Ltd.) ; Heart of America, in produc- 
tion (Associated Management, Inc.); You 
Future Home, in production (Carey Construc- 
tion Co.); With the Farmer in Mind (Ansel 
Mfg. Co.); The Dollarmaker (Taylor-Ander- 
son Agcy.). SLIDEFILMS: Vendor Specifications 
on Micro-File Data Recording (Technical Serv- 
ice Div.). TV COMMERCIALS: for Luby Chevro- 
let (Levy, Lane Advg. Agency); Behlen Farm 
Products series (Potts, Woodbury Advg. 
Agency ). 


Mundell Productions 


1833 South Alcott, Denver, Colorado 
Phone: WEst 5-4302 


Harlan H. Mendenhall, General Manager 


(See complete listing under Dallas, Texas) 


RIPPEY, HENDERSON, BUCKNUM & CO. 


909 Sherman Street, Denver 3, Colorado 
Phone: AComa 2-5601 


Date of Organization: 1943 


Arthur G. Rippey, Managing Partner 
Gilbert Bucknum, Partner, Producer 
Clair G. Henderson, Partner 

Harry A. Lazier, Partner 

Robert G. Zellers, Chief Cameraman 

Kenneth C. Osborne, Film Editor 


SERVICES: Industrial and civic relations motion 
pictures, color and sound, both voice-over and 
lip synchronization; sound slidefilms, b&w and 
color. FACILITIES: Sound studio, 16mm cam- 
eras, lighting, recording and editing equip- 
ment; creative staff; art department. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Great White Way to 
Good Laundering (Purex, Ltd.) ; Direct Dis- 
tance Dialing for Albuquerque; Direct Dis- 
tance Dialing for Denver (Mountain States 
Tel. & Tel. Co.); Where the Future Is Born 
(Minneapolis Star & Tribune); Turn the 
Wheel West (Humble Oil & Refining Co.). TV 
COMMERCIALS: for J. C. Penney; Bennett’s 
Paint Co.; Kohler-McLister Paint Co.; Fron- 
tier Airlines; Denver U. S. National Bank; 
Kuner’s; Mountain States Telephone. 


SONOCHROME PICTURES 


2275 Glencoe Street, Denver 7, Colorado 
Phone: EAst 2-3192 


Date of Organization: 1942 


Branch: Multichrome Laboratories, 760 
Gough Street, San Francisco, California 

R. B. Hooper, Owner-Producer 

George E. Perrin, Director of Photography 

Herbert McKenney, Owner, Multichrome 
Laboratories, San Francisco 

Herbert McKenney, R. B. Hooper, Multi- 
chrome Laboratories, Denver Division 


SERVICES: Motion picture and television pro- 
ducers. Sound recording, titles, TV spots, color 
release prints. FACILITIES: Animating ma- 
chines; synchronous 16mm Magnasync record- 
ers; optical printers; mobile power plant; 
16mm and 35mm cameras. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Lumber Train (Denver & 
Rio Grande Western Railroad); Autumn 
Beauty in Wyoming (Wyoming Travel Com- 
mission); Progress Report (Mountain States 


Tel. & Tel. Co.); Come Along to Philmont 
(Burlington Railroad Co.); Free Enterprise 
or Disaster—by Dr. Nicholas Nyaradi (Colo- 
rado Bankers Assn.). TV COMMERCIALS: 
(series) for Denver & Rio Grande Western 
tailroad; Great Western Sugar Co. (West- 
cott-Frye & Associates; Wyoming Travel 
Commission (Jerry Kitchen Agency); Girl 
Scout Round-up (Burlington Railroad Co.). 


WESTERN CINE PRODUCTIONS 
(Div. Western Cine Service, Inc.) 


114 E. 8th Ave., Denver 3, Colorado 
Phone: AMherst 6-3061 


Date of Organization: September, 1952 


Herman Urschel, President & Lab Mgr. 
Malcolm Jesse, Treasurer 

John Newell, Exec. Vice-Pres., Chg. Prod. 
Noel Jordan, Secretary 

Mike Cook, Vice-President, Sales 

John Howard, Sound Recording Manager 

Stan Phillips, Production Supervisor 


SERVICES: 16mm motion pictures and TV pro- 
duction; complete 16mm lab. for color and 
b&w processing, printing and editing; com- 
plete sound recording for tape, disc and film. 
Sound slidefilm production. FACILITIES: Ani- 
mation and title stands, color and b&w process- 
ing, printers, editing rooms and equipment; 
Ampex, Maurer, Magnasyne and Magnacord 
recorders, synchronous cameras, special effects 
dept., sale and rental of professional equipment 
and supplies. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Beyond the Shadows (Col- 
orado Dept. of Public Health); The Coors 
Aluminum Beer Can (Adolph Coors Co.) ; The 
Last Frontier (Rodeo Cowboys Assn.); Air 
Force Academy Football Highlites (Air Force 
Academy); Straddle Trailer (Mighty Mover 
Corp.); DC Trucking Sports Highlites (DC 
Trucking) ; New Fall Line (Shwayder Broth- 
ers—Samsonite). TV COMMERCIALS: (series) 
for Burt Chevrolet (Prescott-Pilz Agency) ; 
Town House Crackers (Lee Branscome 
Studio; Francis Homes; Gamble Homes (Ar- 
izona Advg. Counselors) ; Ironite Corp. (KLZ 
TV); National Western Stock Show. 


MONTANA 
FRONTIER FILMS, INC. 


1543 Lewis Ave., Billings, Montana 

Phone: AL 9-5969 

Date of Organization: 1956 

Lloyd J. Hagaman, Pres. & Exec. Producer 

Verna Newby, Vice-President 

M. B. Fitzgerald, Sales Manager 

Wallace Hagaman, Technical Director 
SERVICES: Public relations and educational mo- 
tion pictures; TV commercials. FACILITIES: 
Animation, single and double sound systems, 
cameras, dollies, lighting, dubbing, re-record- 
ing, complete editing equipment, art and writ- 
ing services; transportation. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Piegan Medicine Lodge 
(Montana Dept. of Education); The Red 
Lodge Country (Red Lodge, Montana Cham- 
ber of Commerce) ; Glacier Bound (Arrow Oil 
Co.); What Is Anna? (Montana Mental Hy- 
giene Clinic); Land of the Pink Snow (self- 
sponsored ). 


San Diego Area 


% 
IMAGE 
(Corporate name of Johna Pepper Productions} 


3268 Rosencrans St., San Diego 10, Calif. 
Phone: AC 4-2431; BE 9-0297 


Date of Organization: July, 1957 
Date of Reorganization: July, 1959 


Branch Office: 6223 Selma Ave., Hollywood 
28, Calif. Frederic Gadette, Betsy John- 
son, Managers. 


George Ott, Executive Manager 

Johna Pepper, Executive Producer 

E. Hugh De Jonge, Executive Producer 

Robert Morey, Manager, Special Projects 
and Research Divisions 

Bibe Seeley, Manager, Commercial Div. 

Bill Bates, Sales & Public Relations 

Anthony Roemer, Script Supervisor 

Pete Tomlinson, Production Coordinator 


SERVICES: Complete 16mm and 35mm motion 
pictures for TV films, series and commercials, 
industrial and documentary films, stop motion 
and animation, newsfilm services; filmstrips 
and slides; live radio and TV production; edu- 
cational, creative and documentary photo- 
graphic presentations; dramatic theatrical 
productions; video tape production consulting; 
production services and rental facilities for 
major production companies. FACILITIES: Two 
recording studios and two sound stages; num- 
erous 16mm and 35mm silent and sound cam- 
eras; Magnasync and Ampex synchronous 
sound recording equipment; facilities for pre- 
paring nearly all cover sets; conference and 
projection areas; complete editing facilities 
for single and double system productions; all 
laboratory facilities available. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Roundtable: Thoroughbred 
Millionaire (Traves Kerr Co.); Caliente Call- 
ing (Caliente Race Track); Alaskan Adven- 
ture (Studebaker-Packard Corp.) ; Jazz Js Art 
Is Jazz (Lowell Foundation); Microwave 
Analysis (Raytheon Mfg. Co.); Ensenada: 
Mexico’s New Freeport (Municipale de Tu- 
rismo Mexico); Continental Kitchen Magic 
(Chef Nichols) ; Executive Profile: San Diego 
(U. S. National Bank of San Diego); Lost 
Titans de Bajia (Johnson Outboard Motors; 
Pepsi-Cola Co.; Langley Corp.; Mirro-Lure, 
Inc.; Western Fishing Line Co.); The Red 
Cross Story (San Diego Branch, American 
National Red Cross) ; A Moment of Life (Gen- 
eral Hospital, San Diego); Your Child's 
Birth (Doctor’s Hospital, San Diego); Jm- 
pression No. 7; The Valley (both films self- 
sponsored). SLIDEFILMS: (Untitled) Cour- 
tesy Coffee; Botanical Gardens; Convair 
Astronautics, Div. of General Dynamics; 
Motorola; Marine Physical Laboratory. TV 
COMMERCIALS: for Valley National Bank; 
Harpers Clothier; Delhurns Department 
Store; Barnes Chase Co.; Better Business 
Bureau; Caliente Race Course; Courtesy Cof- 
fee Co.; First National Bank; Home Federal 
Savings & Loan; La Jolla Town Council; 
United Fund and many others. 


(LISTINGS CONTINUE ON FOLLOWING PAGE) 
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GERMAN, INC. 


p AGENTS FOR THE SALE AND DISTRIBUTION OF 


| EASTMAN Professional 


Motion Picture Films 


We Saute You, the thousands of men and 


women in film studios and laboratories 
throughout the world, whose productions of 
the year are reflected in the pages of 


this 10th Annual Production Review issue. 


In your experienced hands, the motion 
picture medium is achieving great distinction 
in service to industry, government, education, 
religion, medicine and health, and in other 
fields to which it brings enlightenment. 

Each year audiences of millions look to 

the motion picture and television screens 

in theaters, halls, classrooms. factories 


and other meeting places. They continue to 


increase demand for these useful films. 


It is our privilege to work with you by 
offering the finest and most complete array 
of uniformly excellent black and white and 
color films—excelled only by improved 


products brought to you through the Eastman 


FORT LEE, New Jersey 


Kodak Company’s constant research and 
LONGACRE 5-5978 


development program in response to your needs. 


HOLLYWOOD 
6677 SANTA MONICA BLVD. 
HOLLYWOOD 4-6131 


CHICAGO 
6040 N. PULASKI ROAD 
IRVING 8-4064 
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PACIFIC WEST COAST REGION: CALIFORNIA 


San Francisco and Bay Area 


Alexander Film Co. 
144 California Street, Room 408, San Fran- 
cisco 4, California 
Phone: EDgewater 2-1951 
Wm. Hillhouse, Res. Vice-President 


(See complete listing under Colorado) 


MARVIN BECKER FILMS 


915 Howard Street, San Francisco 3, Calif. 

Phone: EXbrook 2-1655 

Date of Organization: 1952 

Marvin E. Becker, President 

Frank E. Wulzen, Production Manager 

Ann Becker, Secretary-Treasurer 

Jack Halter, Studio Manager 

William Hindle, Art Director 

Alice Lee, Continuity 
SERVICES: Industrial, documentary, business, 
public relations, sports and educational motion 
pictures and slidefilms. Television films and 
commercials, newsreel coverage. Franchised 
Reeves Magna-Striping service. Hi-speed pho- 
tography. FACILITIES: Creative staff, 16mm 
and 35mm_ production equipment, music 
library, sound stage, lights, sets, carpenter 
shop, machine shop, art department, complete 
animation department and camera. Editing 
and projection rooms and multi-channel dub- 
bing. Wide-screen production equipment. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Olympic Village, U.S.A. 
(Douglas Fir Plywood Assn.) ; Winter Olym- 
pie Playground, 1960 (Harrah’s Club) ; Coun- 
try Store (Bay Area Horseless Carriage 
Club) ; Package to Package ( Andre-Matic Ma- 
chinery Co.); S. F. Bay Model Studies, con- 
tinuing project (U. S. Army Corps of Engi- 
neers). TV FiLmMs: Untitled for Organizing 
Committee, VIII Olympic Winter Games; San 
Francisco Chamber of Commerce; 49er Pro 
Football. TV COMMERCIALS: for Ortho Prod- 
ucts (MecCann-Erickson, Inc.) ; John Hancock 
Insurance (Communications Counselors, Inc.) ; 
California State Fair (Gerth Brown, Clark & 
Elkus); Jacuzzi Whirlpool Bath (Wenger- 
Michael Advg.). 


GOLDEN STATE FILM PRODUCTIONS 


1032 Mariposa Ave., Berkeley, Calif. 
Phone: LAndscape 4-6251 
Date of Organization: 1950 


John L. Siegle, Owner-Manager 
John E. Pedersen, Production Manager 


SERVICES: 16mm motion pictures for industry, 
documentary and training. FACILITIES: Full 
editing facilities, script writing, sound record- 
ing and studio. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: California (Univ. of Cali- 
fornia); McKenzie River Holiday (McKenzie, 
Oregon Chamber of Commerce); Eyes to the 
Sky (Tinsley Laboratories, Inc.); 1959 Foot- 
ball Festival (Berkeley Chamber of Com- 
merce); Sierra Pack Trails (Sierra Trails). 


PROCTOR JONES MOTION PICTURES 
465 California Street, San Francisco, Calif. 
Phone: EXbrook 2-4050 

Studio: 3636 Clay St., San Francisco, Calif. 
Phone: JOrdan 7-6345 

Date of Organization: 1958 


Proctor Jones, Owner 

Horace B. Remy, Assistant Producer 
Roy Miller, Editorial 

Viola Garrison, Secretary 


SERVICES: Production of motion pictures in 
color and b&w for industrial, commercial, edu- 
cational and entertainment purposes. Special- 
ists in time lapse film studies and in use of 
macro-cinematography. FACILITIES: Complete 
Arriflex 16mm equipment; mobile light unit; 
precision time lapse equipment; German, 
French and American lenses; studio, editing 
and projection facilities. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuREs: Light Through the Trees 
(Catholic Youth Organization) ; Airhouse Con- 
struction and Use (Industrial Covers, Inc.; 
Woodeut Techniques (self-sponsored with 
Marvin Becker Films, for sale to schools and 
film libraries); Industrial time lapse studies 
(Peoples Gas and Electric Co. through W. A. 
Palmer Films). TV FILMs: Death of a House 
(You Asked For It). 


MOTION PICTURE SERVICE COMPANY 

125 Hyde Street, San Francisco 2, Calif. 

Phone: ORdway 3-9162 

Date of Incorporation: 1935 

Gerald L. Karski, President, Gen. Manager 

Harold A. Zell, Vice-Pres. in Chge. of Prod. 

soris Skopin, Mgr. Title & Trailer Dept. 

Gerald Patterson, Mgr. Laboratory Dept. 
SERVICES: Industrial, commercial and public 
relations films; special announcement and ad- 
vertising trailers for theatres, business. TV 
films, spot commercials. FACILITIES: Maurer 
& Cine Special 16mm cameras; 3 studio 35mm 
cameras; 2 title 35mm cameras; 16mm & 35- 
mm laboratory (developing, printing and re- 
duction); art dept.; magnetic & optical re- 
cording; dubbing equipment; sound stage; 
editing equipment; title & animation equip- 
ment; script-to-release print service; screen- 
ing room equipped for CinemaScope, 35mm 
and 16mm projection. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Molecule Magic; Petroleum 
Town (Standard Oil Co. of Calif.); Art for 
Fun; Seribbles & Triangles (William Wag- 
ner). TV COMMERCIALS: for Roman Meal Bread 
and Cereal (Roy S. Durstine, Inc.); Sunlite 
Bakeries; MJB Coffee; Foremost Dairies; 
Standard Oil Co. of Calif. (Batten, Barton, 
Durstine & Osborn) Societe Candy (Pacific 
National); Brilliantshine (Harlan & Steed- 
man); E-Z Lite (Reg Brady); Chevrolet 
Dealers of Northern Calif. (Campbell-Ewald) ; 
Granny Goose Potato Chips (Harris, Harlan 
& Wood); Butter-Nut Bread; Shasta Soft 
Drinks (Hoeffer, Dieterich & Brown); Bay 
Meadows Racing (Bay Area Advg.); San 
Francisco Examiner Sports Section, others. 


PACIFIC PRODUCTIONS, INC. 


414 Mason Street, San Francisco 2, Calif. 
Phone: YUkon 2-3986 


Date of Organization: 1938 


Donald M. Hatfield, Ph.D., President 

Fred P. Barker, Vice-President 

Warren W. Zimmer, Treasurer 

William E. Maley, Secretary 
SERVICES: Sponsored public relations, sales, 
educational and training films; documentaries ; 
sound slidefilms; filmstrips; slides; distribu- 
tion. FACILITIES: Maurer, Acme, Auricon and 
Eastman cameras; synchronous and 14” tape 
professional recording; lighting; sound and 
silent stages; 35mm and 16mm animation 
facilities; art department; script writing. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Measuring Ship’s Propeller 
Pitch, Gage and Pitchometer Methods (U. S. 
Navy) Western Encephalitis in Children 
(Stanford Univ.); Southwest Welding and 
Manufacturing (Yuba Consolidated) ; Keys to 
Reading; Pathways to Reading; Beginning 
Phase Reading; Beginning Spanish (C-B Edu- 
cational Films, Inc.). TV FiumMs: Accent on 
Youth (Calif. Teachers Assn.). 


ALFRED T. PALMER PRODUCTIONS 
130 Bush St., San Francisco 4, California 
Phones: DOuglas 2-8177 
Date of Organization: 1931 
Alfred T. Palmer, Owner, Evec. Producer 
Alexa H. Palmer, Co-Owner, Office Mgr. 
Pauline C. Hase, Secretary 
M. P. S. Van Lier, Associate Producer 
Lawrence Williams, Associate Producer 
Donald A. Palmer, Production & Sound 
David H. Palmer, Electronics 
Ruth Gist, Educational Films 
Thomas A. Dailey, Laboratory 
Julia L. Palmer, Art Department 
D. Clifford Bond, Central America 

SERVICES: Production largely centered in mari- 
time and overseas subjects related to the pro- 
motion of human understanding through trade 
and travel. FACILITIES: Complete production 
and sound studios, reproduction laboratory, 
theatre and distribution facilities. Also color 
and black and white still photographic studios. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: Sa-Wad-Di Thailand; 
Hong Kong—Foon Ying Nei ( American Presi- 
dent Lines) ; An American in India; An Amer- 
ican in Thailand (World Forum Films); 
Learning to Know Thailand (Explore the 
World Films); Americans in Today's World; 
Voyages of Discovery; Explore the World; 
Ports of Call (self-sponsored). TV COMMER- 
CIALS: (Series) for Matson Navigation Co. 
Sonochrome Pictures 
Multichrome Laboratories 
760 Gough Street, San Francisco, Calif. 
(A Division of Sonochrome Pictures ) 
(See complete listing under Colorado ) 

%* this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue for 1960. 
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San Francisco and Bay Area 


TV CARTOON PRODUCTIONS 


222 Kearny Street, San Francisco, Calif. 
Phone: YUkon 6-6075 


Date of Organization: 1950 


tobert L. Hovorka, General Manager 

Robert J. Mills, Production Manager 

Milt Kerr, Creative Director 
SERVICES: All phases of animation production 
from conception to completion. FACILITIES: 
4000 sq. ft. studio and office space. 16mm and 
35mm animation cameras, editing, projection 
equipment. Still cameras and darkroom. Sound 
recording. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Heritage of the Vine, ani- 
mated inserts (Wine Advisory Board). SLIDE- 
FILM: Brokers film (Dole Pineapple). TV 
COMMERCIALS: (series) for Pacific Telephone; 
MJB (Batten, Barton, Durstine & Osborn) ; 
J. A. Folger Co.; Granny Goose (Harris, Har- 
lan & Wood) ; Ingram’s Foods (Cappel, Pera & 
Reid) ; Calif. Spray Chemical; Calif. Packing 
Corp.; Lucky Lager Brewing Co. (McCann- 
Erickson); Pacific Plywood (Porter Advg.); 
Williams Bakery (Reinhardt Advg.); Bonnie 
Dog Food; Koret of Calif. (The Wyman Co., 
Inc.); Pabeo (Cunningham & Walsh, Inc.); 
Roman Meal Co. (Roy S. Durstine); KPIX- 
TV; KQED; Safeway Stores; Kilpatricks. 


VISTA PRODUCTIONS UNLIMITED, INC. 


611 Howard Street, San Francsco 5, Calif. 

Phone: YUkon 6-6512 

Date of Incorporation: August, 1959 

Florence Dieves Fowler, President 

Richard M. Fowler, Vice-Pres.-Treas. 

Jeanne Dalton, Production Assistant 
SERVICES: Public relations, sales, educational, 
documentary and training films in 16mm and 
35mm b&w and color; filmstrips, TV shows 
and commercials. FACILITIES: Production and 
sound studios and laboratory facilities avail- 
able. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Salt (Leslie Salt Co.) ; Pre- 
stressed Concrete (Calaveras Cement Co.); 
Pipe & Block Insulation (Fibreboard Paper 
Products Corp.). TV COMMERCIALS: (series) 
for Marlboro Cigarettes (Leo Burnett Co.); 
Clorox (Honig-Cooper & Harrington); Vano 
(Garfield, Hoffman & Conner, Inc.) ; Blue Chip 
Stamps (Gerth, Brown, Clark & Elkus). 


GENE K. WALKER PRODUCTIONS 


465 California St., San Francisco, Calif. 
Phone: YUkon 2-4181 


Studio: 627-629 Commercial St., San Fran- 
cisco, Calif. 


Date of Organization: 1938 


Gene K. Walker, President 

Elizabeth S. Walker, Vice-President 

Claire McNamara, Secretary-Treasurer 

Roy Grandey, General Manager 
SERVICES: Complete production services, 16mm 
& 35mm film, slidefilms and filmstrips. FAcILI- 
TIES: 2-story studio building, fully equipped 
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for recording, editing, titling and small-set 
photography, 4 recording channels. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: Of Time and The Vintner; 
Heritage of The Vine; How to Cook a Wolf in 
a Hurry (Wine Advisory Board); The Long 
Street; The Big Return (The Salvation 
Army). 
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ACADEMY FILMS 


800 N. Seward St., Hollywood 38, Calif. 
Phone: HOllywood 2-0741 


Date of Organizaton: 1946 


James A. Larsen, President 

Mrs. Elizabeth R. Larsen, Vice-Pres. 
Frank Putnam, Treas., Comptroller 
Donald B. Fuller, Laboratory Supt. 
Sanford Strother, Head, Animation 
Mrs. Marjorie Clark, Script Dept. 
Ralph Larsen, Editorial Dept. 
Harold Banks, Construction Dept. 


SERVICES: Motion picture and filmstrip produc- 
tion for business, industrial and educational 
purposes. Scripts, research, photography, 
art, animation, time-lapse; sound recording 
and re-recording; editing; color & b&w film 
duplicating. FACILITIES: 60’ x 100’ sound 
stage; Westrex sound channel; Ampex stereo 
recorder; Mitchell, Cine-Special cameras; 
Moviola editing equipment; Bell & Howell 
printer. Interlock motors on all recording 
equipment; film vaults; editing, projection 
rooms. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: pH in Industry (Beckman 
Instruments, Inc.); Hypnosis in Anesthesiol- 
ogy (Cedars of Lebanon Hospital, Dr. Milton 
J. Marmer); Floors Unlimited (Flintkote 
Company). SLIDEFILMS: Relays (Electronic 
Specialty Co.) ; /t’s Later Than It's Ever Been 
Before (Gospel Light Press). 


Alexander Film Co. 
12344 La Maida, North Hollywood, 
California 
Phone: STanley 7-4343 


(See complete listing under Colorado) 


ALL SCOPE PICTURES, INC. 


Commercial Film Division 
20th Century Fox Television 


1417 N. Western Ave., Hollywood 27, Calif. 
Phone: HOllywood 2-6231 


Date of Incorporation: 1946 


Gordon §. Mitchell, President 

C. D. Owens, Vice-President 

Jack V. Shippee, Vice-President 

La Nell B. Mitchell, Secretary-Treasurer 
Norman McCabe, Animation Director 
Homer Powell, Film Editor 

Bud Hayes, Film Editor 


SERVICES: Industrial, public relations, educa- 


tional and training films. TV commercial and 
theatre ad films. Live action, animation and 


109 Stevenson, San Francisco 27, Calif. 
Phone: DElaware 2-9113 


H. B. Butler, Vice-President 


(See complete listing under Chicago area) 


L 


i 
OS ANGELES 


or stop motion picture productions. FACILITIES : 
Studios of 20th Century Fox (both Western 
Ave. and Foxhills). 


RECENT PRODUCTIONS AND SPONSORS 
MoTION PicturREs: Ballads of America (U.S. 
Information Agency); Prunes for Parties 
(Sunsweet Prunes); classified subject (U. S. 
Navy). TV COMMERCIALS: for Marlboro Cig- 
arettes (Leo Burnett Agency) ; DeSoto; Gallo 
Wine (Batten, Barton, Durstine & Osborn) ; 
Lucky Lager Beer (McCann-Erickson) ; Mac- 
Millan Petroleum (Walker Saussy); and 
others. 


ALLEND’OR PRODUCTIONS 


607 No. La Brea Ave., Los Angeles 36, 
Calif. 

Phone: WEbster 8-2191 

Date of Organization: 1951 

Date of Incorporation: 1954 


Branch Office: 60 West 46th Street, New 
York 36, N. Y. Phone: ClIrcle 5-0770. 
Benjamin S. Greenberg, Vice-President. 


Algernon G. Walker, President : 

W. A. Blanchard, Vice-President, Sales 

J. Reid Rummage, Vice-President, Prod. 
M. J. Walker, Secretary-Treasurer 

John C. Courtland, Director of Photography 
Siegfried Knop, Art Director 

Thomas T. Taylor, III, Research Director 
Ramon Ponce, Production Coordinator 


SERVICES: Complete production services for 
16mm and 35mm motion pictures, TV commer- 
cials. TV newsfilm service through newsreel 
organization, Spotlite News. FACILITIES: 16- 
mm and 35mm studio, location and editorial 
equipment and facilities for complete motion 
picture production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Ole Finn (General Petro- 
leum Corp.) ; ce Capades, special promotional 
(Ice Capades, Inc.); This is Shrinedom (Al 
Malaika Temple) ; X-15—Man Into Space (In- 
ternational Business Machines Corp.) ; Disney- 
land Conference (Insurance Co. of North 
America Companies) ; The Work of My Hands 
(Union of American Hebrew Congregations). 
TV COMMERCIALS: for Ice Capades, Inc.; In- 
ternational Ice Attractions; Crusade for Free- 
dom—Radio Free Europe. 


. 
Atlas Film Corporation 


603 Guaranty Building, 6331 Hollywood 
Boulevard, Hollywood 28, California 


(See complete listing under Chicago area) 
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ANIMATION, INC. 


736 North Seward St., Hollywood 38, Calif. 
Phone: HOllywood 4-1117 


Date of Organization: April, 1955 


Branch Offices: 14005 Fenkell Avenue, De- 
troit 27, Mich. Phone: BRoadway 3-3040. 
Ted Petok. 221 North LaSalle Street, 
Room 1064, Chicago 1, Ill. Phone: FRank- 
lin 2-2628. Joe Edwards. 

Earl Klein, President 

Dorothy Zall, Secretary 

Chris Petersen, Jr., Sales Manager 

Bob Sage, Production Manager 


SERVICES: Producers of animated and live ac- 
tion commercials. FACILITIES: Stage, anima- 
tion cameras, Ampex recorder and editing 
equipment for production of TV spots, train- 
ing films and slidefilms. 


RECENT PRODUCTIONS AND SPONSORS 
FILMOGRAPHS: Safety Is No Accident; Danger 
—Stacked Deck (U. S. Navy); Air Station 
Safety (U. S. Air Force); Castaways (Cleve- 
land Illuminating Co.). TV COMMERCIALS: for 
Midas Mufflers; Coco Wheats (Edward H. 
Weiss & Co.); California Spray Co.; Sohio 
(McCann-Erickson) ; Schlitz Beer; Black Flag, 
Ford Dealers (J. Walter Thompson Co.) ; 
Kaiser Foil (Young & Rubicam); Johnson’s 
Wax (Needham, Louis & Brorby, Inc.) ; Storz 
Beer (Bozell & Jacobs, Inc.) ; Royal City Foods 
(Cockfield, Brown & Co., Ltd.) ; Kroger Stores 
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ANIMATION, INC., CONT’D. 
(Campbell-Mithun, Inc.); Mattel Toys (Car- 
son-Roberts, Inc.); Speedway Gas (W. B. 
Doner & Co.); Great Northern Railway; 
Sweetheart Bread (John W. Forney, Inc.) ; 
Nutrena Dog Food (Bruce B. Brewer & Co.) ; 
Jenney Gas (The Griswold-Eshleman Co.) ; 
Michigan Milk Producers (Zimmer, Keller & 
Calvert, Inc.) ; Kelloggs (Leo Burnett, Inc.) ; 
Heinz Ketchup and Soups (Maxon, Inc.) Paper 
Mate Pens (Foote, Cone & Belding, Inc.) ; 
Sleex Girdles (MacFarland, Aveyard & Co.) ; 
Carlings Black Label Beer (Lang, Fisher & 
Stashower, Inc.); May Co. (Milton Wein- 
berg); Standard Oil of Indiana (D’Arcy 
Advg.); Gunther Beer (Lennen & Newell, 
Inc.) ; Pacific First Federal Savings and Loan 
(The Condon Co.). 


CHARLES CAHILL AND ASSOCIATES, INC. 


5746 Sunset Blvd., Hollywood 28, California 
Phone: HOllywood 4-2131 


Date of Organization: 1956 


Charles H. Cahill, Owner 
Richard Bansbach, Production Manager 
Homer O’Donnell, Associate Producer 


SERVICES: Industrial and television motion pic- 
ture production; production coordination and 
editorial services rendered to advertising 
agencies and industrial accounts. FACILITIES: 
16mm and 35mm editorial facilities. KTTV 
sound stages, projection, etc. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Time and Space (National 


Everyone 
is talking about 
AERIAL IMAGE 


What is it?...the only way of doing matte 
work without traveling film mattes ... many 
producers use it to cut cost and time 30% 
to 50% 0n matte work... titles, animation and 
art inserts can be combined with live action 
... live action inserts within live action back- 
grounds. ..almost any matte combination 
can be made with lower costs and improved 
quality. 


We will be happy to furnish full information 
on request. Call Mr. Hal Scheib, WE 3-9301. 


CINEMA RESEARCH CORP. 


716 N. LA BREA «+ HOLLYWOOD 38, CALIFORNIA 


hure and price schedule will be mailed upon request 


CHARLES CAHILL: CONT'D. 
Aeronautic & Space Administration) ; Safety 
Through Seat Belts (U. S. Dept. of Health, 
Education & Welfare) ; Ram Jet Ground Test- 
ing (The Marquardt Corp.) ; Logistic Support 
Management for Advanced Weapons (U.S. Air 
Force). TV COMMERCIALS: for General Petro- 
leum; Plymouth Dealers So. Calif. (Strom- 
berger, LaVene, McKenzie) ; Socony Mobil Oil 
(Compton); Ralston (Guild, Bascom & Bon- 
figli); Bardahl Oil (Miller, Mackay, Hoeck & 
Hartung); Vie Tanny (Charles Stahl). 


CATE & McGLONE 


1521 Cross Roads of the World, 
Hollywood 28, California 
Phone: HOllywood 5-1118 


Date of Organization: 1947 


T. W. Cate, President 

E. D. McGlone, Vice-President, Treasurer 
Walter Wise, Writer-Director 

Richard Soltys, Production Manager 


SERVICES: Motion pictures in the field of 
human communications; industrial relations, 
sales-promotion, sales training, travelogues, 
TV productions and commercials, color stock 
library, including extensive aerial coverage of 
many areas in the U.S.A. FACILITIES: 16mm 
photographic equipment, portable lighting 
equipment, camera car, creative staff for writ- 
ing, photographing, directing and editing. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Highlights of 1959; En- 
chanted Forest (So. Calif. Edison Co.) ; Flight 


age 
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CATE & McGLONE: CONT’D. 
Plan 1959; DC-8 Jet Mainliner Flight 803 
(United Air Lines); Assignment DC-8 (Delta 
Air Lines) ; untitled dealer film (Socony Mobil 
Oil Co.). TV COMMERCIALS: for N. W. Ayer 
& Son; Burke Dowling Adams, Inc. 


Christensen-Kennedy Productions 
1601 North Gower, Hollywood 28, Calif. 
Jack L. Silver, West Coast Manager 


(See complete listing under Omaha, Nebraska ) 


CINE-TELE PRODUCTIONS 


6325 Santa Monica Blvd., Hollywood 38, 
California 
Phone: HOllywood 5-3376 


Date of Organization: 1945 


Harry J. Lehman, President 

Jacques R. Lehman, Vice-President 

Jesse Davis, In Chg. Production 

Gail McKiddy, Writer 
SERVICES: Training, public relations, indus- 
trial, business films. TV commercials, anima- 
tion, slides. FACILITIES: Mitchell, Auricon 
and Bell & Howell cameras; Master lighting, 
studio, art, dry lab, location, sound, editing 
equipment and facilities; projection theater. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: The Olympic Story (Helms 
Foundation); Accident Investigation (Calif. 
Highway Patrol Academy); Race Night 
(George Bagnall & Associates). TV COMMER- 
CIALS: for Volkswagon (Compton Advg. 
Agency); Calif. Highway Patrol. 


JACK L. COPELAND & ASSOCIATES 


746 So. Figueroa St., Los Angeles 17, Calif. 
Phone: MAdison 7-6581; EMpire 3-8961 


Date of Organization: 1953 
Jack L. Copeland, Producer-Director 


SERVICES: 16mm and 35mm industrial, docu- 
mentary and entertainment motion pictures in 
color and b&w. FAcILitIEs: Use facilities of 
Allied Artists Studios in Hollywood. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Special Report (National 
Cash Register Co., Inc.) ; Eye to the Unknown 
(Consolidated Electrodynamics Corp.); A 
Bridge to Life (City of Hope, Medical Cen- 
ter); The Invisible Passenger (California 
Highway Safety Council); The Body with the 
Nylon Heart (E. 1. duPont de Nemours & Co.). 


PAT DOWLING PICTURES 


1056 S. Robertson Blvd., Los Angeles 35, 
Calif. 

Phone: OLympia 7-0057 

Date of Organization: 1940 


Pat Dowling, Owner 
Thos. J. Stanton, Production Manager 


SERVICES: Production of education motion pic- 
tures for schools and film libraries; production 
of industrial films for industry. FACILITIES: 
Studio, camera and editorial departments. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Two Original Open Heart 
Operations (The Upjohn Co.) ; Insect Collect- 
ing; How Electricity is Produced; Wind at 
Work; Copper Mining (self-sponsored for sale 
to schools and film libraries). 
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DUDLEY PICTURES CORPORATION 


10589 Santa Monica Blvd., Los Angeles 25, 


California 
Phone: BR 0-3101 


Date of Incorporation: 1945 


Carl Dudley, President 

R. W. Barnes, Secretary-Treasurer 
James Bloodworthy, Vice-President 
Ernest Flook, Editorial Supervisor 
Anthony Mauss, Studio Manager 
Herman Boner, Writing Department 
Edwin Olsen, Camera Department 


SERVICES: Producers of motion pictures, slide- 
films, TV commercials. FACILITIES: Our own 
studios. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Ports of Paradise (Matson 
Navigation); On the Track (Assn. of Ameri- 
can Railroads); Pacific Paradise (Universal 
Pictures Corp.) ; Cinerama South Seas Adven- 
ture (Stanley-Warner Cinerama, Inc.). TV 
FILMS: Wonderful World, series (John Cam- 
eron Swayze). 


% 


JERRY FAIRBANKS PRODUCTIONS 
OF CALIFORNIA, INC. 


1330 North Vine St., Hollywood 28, Calif. 
Phone: HOllywood 2-1101 


Date of Organization: 1929 


Branch Offices: 520 North Michigan Ave., 
Chicago 11, Ill. Phone: WHitehall 4-0196. 
Robert F. Kemper, Representative. 219 
Majestic Bldg., San Antonio, Texas. 
Phone: CApital 4-8641. Jack Mullen, 
Representative. 


Jerry Fairbanks, President 

Charles Salerno, Jr., Vice-President 
William Sterling, Administration 

Leo Rosencrans, Creative Director 
Robert Larsen, Film Director 

John McKennon, Production Manager 
Robert Scrivner, Studio Manager 
Russ Martin, Representative 


SERVICES: Industrial, theatrical and TV motion 
pictures. FACILITIES: Full studio facilities; 
sound stage; 18 camera units; 16mm and 35- 
mm including MultiCam process; 16mm, 35mm 
and magnetic sound recording and re-record- 
ing; editing; animation; Duoplane Process; 
l6émm & 35mm opticals; film and music 
libraries; technical art, creative and music 
staffs. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: A Manner of Speaking 
(A. T.& T.); A Letter to Moscow (Armstrong 
Cork) ; The 26 Hour Day (National Car Rental 
System); The Big Question (New York Life 
Insurance Co.) ; 11 o’Clock in Alabama (Univ. 
of Alabama); Road to Better Living (Mort- 
gage Bankers Assn.) ; Tom, Dick and Harriet 
(Bell Telephone System). TV COMMERCIALS: 
for Oldsmobile (D. P. Brother & Co.); Bell & 
Howell; Helene Curtis Cosmetics (McCann- 
Erickson) ; Gallo Wine (Batten, Barton, Dur- 
stine & Osborn) ; Max Factor Cosmetics (Ken- 


yon & Eckhardt); Coors Beer (Adolph Coors 
Co.). 


These Exclusive Review Reports Are 
a Copyrighted Business Screen Feature 


FIDELITY FILMS, INC. 
(Formerly Ed Johnson Films) 


1450 North Seward St., Los Angeles, Calif. 
Phone: HOllywood 2-7484 


Date of Organization: 1951 

Date of Incorporation: 1958 

Ed Johnson, President, Production Manager 

William Harvey, Vice-Pres., Business Mgr. 

Ernesto Cervera, Sound Technician 

Joanne Roberts, Art Director 
SERVICES: Art, animation, still and live pho- 
tography. Complete production of live and 
animated TV commercials, business films, 
sound slidefilms. Equipment distributor. Fa- 
CILITIES: Art, animation, editorial depart- 
ments; sound insert stage, dressing rooms, 
sound booth with Ampex equipment: 16mm 
and 35mm motion picture equipment; still 
photography studio and equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Six color theater trailers, 
two languages (Green Spot). SLIDEFILMS: 60 
Years in Advertising (Heintz & Co. and L. A. 
Ad Club); The Big Four (Rexall Drug Co.) ; 
The Adolph’s Story (Adolph’s Ltd.); The 
Guardian Mark II (Electronic Systems of 
America); Moneyland (Pacific Finance) ; 
Johnny Weissmuller Pools (Cinema Pools) ; 
The Simea (Richard Meltzer Co.); The Price 
Story; Our Research Project; Advertising and 
Merchandising for Spring; Selling Tech- 
niques; Advertising and Merchandising for 
Fall; Point of Purchase; The Driver-Salesman 
(Knudsen Creamery Co.). TV COMMERCIALS: 
for Knudsen Creamery Co.; Marin Estates; 
Airstream Trailer; Standard Federal Savings 
& Loan. 


JAMES S. GILMAN MOTION PICTURES 


16917 Chatsworth St., Granada Hills, Calif. 
Phone: EMpire 3-3829 


Date of Organization: 1958 


James S. Gilman, President & Exec. Prod. 
Philip Callahan, Production Mgr. & Script 
Tom Laughridge, Photography 

Stan Gilman, Editorial 

Jack Chick, Animation 


SERVICES: Production, photographic, script, ed- 
itorial services. FACILITIES: Editorial and ani- 
mation only. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Of Men & Stars (Lockheed 
Aircraft Corp.) ; Lighthouse in Space, editorial 
(Douglas Aircraft). TV Fits: John Hopkins 
File 7, series (Hughes Aircraft). TV COMMER- 
CIALs: for Kerry McGee Oil Industries. 

(New company, not previously listed ) 


Grantray-Lawrence Animation, Inc. 


716 North La Brea, Hollywood 28, Calif. 
Phone: WEbster 6-8158 
Teletype: LA 1463 


Ray Patterson, President 
Robert L. Lawrence, Vice-President 
Grant Simmons, Secretary-Treasurer 


(See complete data under Robert Lawrence 
Productions, Inc., listing, New York City) 
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GRAPHIC FILMS CORPORATION 


1618 N. Las Palmas, Hollywood 28, Calif. 

Phone: HOllywood 7-2191 

Date of Organization: 1941 

Lester Novros, President 

William Hale, Vice-President 

Virginia Dumont, Treasurer 

Jo Andersen, Secretary 

James Connor, Chief, Camera Division 

J. Gordon Legg, Animation Director 
SERVICES: Production of animated and live ac- 
tion films for industry and government. Design 
and publication of booklets, brochures and vis- 
ual presentations. FACILITIES: Animation de- 
partment including stand for 16mm and 35mm; 
35mm Bell & Howell Standard camera; 16mm 
& 35mm Arriflex camera; 16mm & 35mm Mo- 
violas; cutting and screening rooms; perma- 
nent animation and live action staffs. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Survey of Astronautics; 
Space Orbits; Space Communications (U. 8. 
Air Force) SLIDEFILMS: Change for Protection 
(Union Oil Co.). TV FILMs: Untitled chil- 
dren’s program, animation format (National 
Educational TV Center). 


Graphic Pictures, Inc. 
7166 Melrose Avenue, Hollywood, Calif. 
Phone: WEbster 8-2858 
Bruce Herschebson; Gene Evans; Wally 
McLain; Con Myers. 


(See complete listing under Chicago area) 


COMPCO 


professional quality reels and cans 
are preferred by... 


WORLD'S LARGEST PRODUCER 
OF EDUCATIONAL FiLms 


Only Compco offers “a new dimension in 
quality” recognized and accepted by leaders 
in the movie making industry. Compco’s su- 
periority is attributed to a new, major 
advance in film reel construction—result - 
ing in truly professional reels that run 
truer. smoother, providing lifetime protec - 
tion to valuable film. Compco reels and 
cans are finished in a scratch-resistant 
baked-on enamel, and are available in all 
16 mm. sizes—400 ft. thru 2300 ft. For details 
and prices write to 


COMPCO corporation 


1800 N. Speuiding Chicago 47, 


The Jam Handy Organization, Inc. 


1402 N. Ridgewood Place, Hollywood 28. 
Phone: HOllywood 3-2321 

Thomas G. Johnstone, in charge 

Service office and production. 

(See complete listing under Detroit area) 


HARRIS-TUCHMAN PRODUCTIONS, INC. 


751 N. Highland, Hollywood 38, Calif. 
Phone: WEbster 6-7189 


Date of Organization: 1950 


Ralph G. Tuchman, President & General 
Manager 

Fran Harris, Vice-President 

Fred Golt, Production Supervisor 

Bennett Dolin, Manager, Sales Development 
SERVICES: Creative writing, planning, produc- 
tion of motion pictures and sound slidefilms 
for business, industry, sales talks on film, 
promotion films for television, and TV com- 
mercials, live action or animation. FACILITIES: 
Siaff writers and artists, fully equipped stage, 
complete working kitchen, all editing facilities 
for 35mm and 16mm, animation department, 
projection, music library, stock film library. 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Flowers of Tahiti; Chart Your 
Course (Cole of Calif., Inc.); Memo From a 
Spaceman (U. S. Chemical Milling Corp.) ; 
The Story of Aircraft Remodeling (Garrett 
Corp.) ; Look Before You Leap (Fiesta Pools). 
TV COMMERCIALS: for Mattel Toys; No Bugs 
M’Lady: Seaboard Finance; Carnation Co.; 
Hollywood Vassarette. 


Image 
6223 Selma Ave., Hollywood 28, Calif. 
Frederic Gadette, Betsy Johnson, Managers 


(See complete listing under San Diego, Calif.) 


LA BREA PRODUCTIONS, INC. 


7417 Sunset Boulevard, Hollywood, Calif. 

Phone: HOllywood 4-7171 

Date of Organization: 1956 

O. Gail Papineau, President 

Henry J. Ludwin, Vice-President 

James E. Baumeister, Secretary-Treasurer 

Jack Wormser, Sales Manager 
SERVICES: Films for industry, public relations, 
sales and training; TV commercials, insert 
photography; live action, animation. FACILI- 
TIES: Complete production facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION PictTuRES: Electra Flight (Lockheed 
Aircraft Co.); Story of Precision Blending 
(El Paso Natural Gas Co.); Alaska and Its 
Natural Resources; Baja Holiday (Richfield 
Oil Corp.) ; Breaking the Heat Barrier (Mar- 
quardt Corp.). TV COMMERCIALS: for Carlings 
Beer (Lang-Fisher-Stashower) ; Perfex; Ral- 
ston Wheat Chez, Corn Chez, Broiled Chicken; 
Carlings Beer (Guild, Bascom & Bonfigli) ; 
Italian Swiss Colony Wine; Leslie Salt; S & W 
Fine Foods (Honig-Cooper & Harrington, 
Inc.) ; Lincoln Dealers; Edsel Dealers; Real- 
gold; Red Star; Richfield Oil (Hixson & Jorg- 
ensen, Inc.); Royal Woolyn; Bactine (Wade 
Advg.); Gordon Bread; Bell Brand Potato 
Chips; Adolphs Ten’drizer (McCann-Erickson). 


MPO Productions, Inc. 
4024 Radford Avenue, North Hollywood, 
California 
Phone: POplar 9-0326 
Mel Dellar, Executive Producer 
James Chapin, Account Service 


(See complete listing under New York City) 


McNAMARA PRODUCTIONS, INC. 

8230 Beverly Blvd., Los Angeles 48, Calif. 

Phone: OLive 1-2510 

Date of Organization: October, 1956 

Don C. McNamara, President 

William Rieber, Vice-President 

Margaret H. McNamara, Secretary- 

Treasurer 

Lois K. Johnson, Assistant Secretary 

Don B. Driscoll, Art Director 

Frank Riley, Senior Writer 

Don L. Sykes, Editorial Chief 

Don A. Piccolo, Animator 
SERVICES: 16mm and 35mm industrial films; 
sales promotion, public relations, educational, 
medical, scientific and training; TV commer- 
cials; color and b&w. FACILITIES: Complete 
creative, production, animation, editorial facil- 
ities; 16mm and 35mm photographic and edi- 
ting equipment. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Land of New Frontiers 
(The Frito Co.) ; The Widest Horizon (North 
American Aviation, Inc.) ; Power for Bomarce 
(The Marquardt Corp.) ; Stockholders’ Report 
(General Mills, Inc.) ; Helicopter Rescue Oper- 
ations (U. S. Air Force); The Big Stick 
(Convair, San Diego Div.); Smog II (Kaiser 
Steel Corp.). 


Metro-Goldwyn-Mayer, Inc. 


MGM Studios, Culver City, Calif. 
Phone: UP 0-3311 


Elmer Wilschke, Jn Charge of Production 
Bob Drucker, Producer 

Jack Reynolds, Producer 

Dave Monahan, Director 

Robert Bennett, Creative Director 

Bob Fierman, Sales Representative 


(See complete listing under New York City) 


Mode-Art Pictures, Inc. 
1904 Preuss Road, Los Angeles 34, Calif. 
F. M. Joyce, West Coast Representative 
(See complete listing under Pittsburgh, Pa.) 
National Screen Service Corp. 
(TV & Industrial Films Div.) 


7026 Santa Monica Boulevard, Hollywood, 
California 


Bernard Brody 
(See complete listing under New York City) 


% 


Fred A. Niles Productions, Inc. 


5539 Sunset Boulevard, Hollywood 28, Calif. 
Phone: HOllywood 3-8154 


Lionel Grover, Production Manager 
(See complete listing under Chicago area) 
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PARTHENON PICTURES—HOLLYWOOD 
2625 Temple St., Hollywood 26, Calif. 
Phone: DUnkirk 5-3911 


Date of Organization: 1954 


BRANCH OFFICES: Parthenon-Central, 185 
North Wabash Ave., Chicago 1, Ill. James 
Prindle, in charge; Woodbury Conkling 
and Roger Clark, Associate Producers. 
Techfilms Division. Rampart Studios, Los 
Angeles, Calif. David Bowen and Herbert 
Thurman, Associate Producers. 


Charles (Cap) Palmer, Jn Charge 

John E. R. McDougall, Producer-Director 
Jack Meakin, Assoc. Producer, Music Dir. 
Ted (W. T.) Palmer, Business Manager 
Sam Farnsworth, Production Manager 
Robert J. Martin, Head, Camera Department 
Tony Frank, Head Client Relations 

Kent Mackenzie, Head Documentary Unit 


Services: Films for business, documentary 
and “photoplay”. Techfilms Division makes 
technical and “report” films, manages outside 
Internal Film Units (cleared jor secret). Data- 
films Division makes short films for individual 
instruction and information. FACILITIES: Main 
sound stage, 80’ x 90’ x 22’ headroom; offices, 
craft rooms and projection theatre adjoining. 
Usual full professional equipment in camera, 
lighting, sound, editorial and projection; 
35mm and 16mm. Access to all Hollywood re- 
sources. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Progress in Modern Basic 
Refractories (Kaiser Alum. & Chem. Corp.) ; 
Your B-Line; Mighty Masters of the Harvest; 
Champions of the Furrow (International Har- 
vester Co.); Small Town Story (Grit Maga- 
zine); Fair Chance (Planned Parenthood 
Federation); Exhibit Hall, loop films (Borg- 
Warner). SLIDEFILMS: Parts and Services Pro- 
gram; Co-Op Advertising Plan (International 
Harvester Co.). 


Techfilms Division: Parthenon 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Zuni, All Purpose Missile 
(Naval Ordnance Test Station); Mobot 
(Hughes Aircraft); The Wag Tail Missile 
Concept (Minneapolis-Honeywell); Artemis 
Report (Bendix); Scandex Reports (1.B.M. 
and I.M.R.). 


PICTURES FOR BUSINESS 


1937 Holly Drive, Hollywood 28, Calif. 
Phone: HOllywood 7-7009 


Date of Organization: 1951 


Bill Deming, Executive Producer 
Ann Deming, Associate Producer 
H. Keith Weeks, Producer-Director 
Bill Lane, Producer-Director 

A. H. Holywell, Administration 
Bob Heiner, Art Director 

Sanford Strother, Animator 


SERVICES: Motion pictures and slidefilms for 
business and government. Television program 
production and packaging (live and film). Ani- 
mated and live TV spot production. Consulta- 
tion and creative planning services. FACILITIES: 
Studio and location equipment; animation de- 
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partment, complete from planning through 
photography. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuxFs: The Big “D”, revision 
(Pendleton Tool Industries) ; The B Line Pre- 
sentation (International Harvester for Parthe- 
non); A Family Affair (Collins Radio Co.). 
SLIDEFILMS: Your Special Island (City of Be- 
verly Hills); The Gearmotor Story (Western 
Gear Corp.) ; Impact & Penetration; Packaged 
Prosperity (Petersen Publishing Co.); Towl- 
saver Advantages (Towlsaver Corp.); Elec- 
tronic Specialty (American Electronics, Inc.) ; 
Proto Pillars (Proto Tools); Planned Potenti- 
als; Automation in Business Management 
(Certified Business Service) ; Parts & Service 
Selling, 4 parts (International Harvester for 
Parthenon). 


PLAYHOUSE PICTURES 


1401 No. La Brea Avenue, Hollywood 28, 
California 
Phone: HOllywood 5-2193 


Date of Organization: 1952 
Date of Incorporation: 1957 


Adrian Woolery, President 
Mary Mathews, Secretary 
Bill Melendez, Producer-Director 
Robert Cannon, Director 
H. A. Halderson, Business Manager 
Irene Wyman, Production Supervisor 
Chris Jenkyns, Creative Story Director 
Sterling Sturtevant, Layout & Design 
Director 
George W. Woolery, Director of Public 
Relations 
Hugh Kelley, Film Editor 
SERVICES: Animation specialists in business, 
public relations, entertainment, educational 
films and television commercials. FACILITIES: 
Complete studio facilities for the production 
of animated films from story through camera, 
with exception of laboratory. 


RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: for Ford Dealers of So. 
Calif.; Ford Motor Co., Ford Show; Ford 
Trucks (J. Walter Thompson); DeSoto Div.; 
M.J.B. Coffee; Mirror News; Burgermeister 
Brewing; Pac. Tel. & Tel.; St. John’s Bread; 
Masters Bread (B. B. D. & O.); Plymouth 
Div. (N. W. Ayer & Son); Falstaff Brewing 
(Dancer-Fitzgerald-Sample) ; American Brew- 
ing Co. (VanSant, Dugdale); Chevrolet 
(Campbell-Ewald) ; Langendorf; Kaiser Alum. 
& Chem. (Young & Rubicam); Karl’s Shoes 
(Ross-Reisman-Naidich); Standard Oil Co. 
Ind.; Olin-Mathieson; Butternut Coffee (D’Ar- 
cy Advg.); Commonwealth Edison (Leo Bur- 
nett); General Petroleum; Kal Kan Foods 
(Stromberger, LaVine, McKenzie); Richfield 
Oil (Hixson-Jorgensen) ; Peoples Gas & Coke 
(Needham, Louis & Brorby) ; Carnation; Fri- 
tos; Chicken of the Sea; Union Oil Co., Fris- 
kies (Erwin Wasey, Ruthrauff & Ryan); Del 
Monte; Bell Brand Potato Chips (McCann- 
Erickson) ; Italian Swiss Colony; S&W Coffee: 
Clorox (Honig-Cooper), and others. 


AS this symbol, appearing over a 
producer’s listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue. 


PUBLIC INFORMATION PROGRAMS, INC. 


10,000 Riverside Dr., Toluca Lake, Calif. 
Phone: HOllywood 2-7377 


Date of Organization: August, 1956 


David R. Showalter, President and Executive 
Producer 

James H. Flint, Vice-President in Chg. of 
Production 

Jimmie Mattern, Vice-President, Air & 
Space Age Programming 

Wayne Mitchell, Chief Photographer 

Walter Soul, Editing Director 


SERVICES: Complete production of industrial, 
documentary, research, sales, promotion, pub- 
lic relations, training and education motion 
pictures and TV spots. FACILITIES: Fully 
equipped, modern editing studio, camera and 
lighting equipment, qualified personnel. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictures: This Wonderful Land 
(Bank of America); Semiconductor Center 
(Hoffman Electronics Corp.); 11-79 (Cali- 
fornia Highway Patrol); Sound Chamber 
(Ling-Altee Corp.). TV COMMERCIALS: (ser- 
ies) for State of California. 


QUARTET FILMS, INC. 


5631 Hollywood Blvd., Hollywood 28, Calif. 
Phone: HOllywood 4-9225 


Date of Organization: 1956 


Art Babbitt, President 

Stan Walsh, Vice-Pres., Secretary 
Arnold Gillespie, Vice-Pres., Treas. 
Les Goldman, Vice-Pres., Prod. Supvr. 


SERVICES, FACILITIES: Story and layout depart- 
ment, recording studio, camera and crane, full 
animation service for TV commercials, indus- 
trial films, special effects and tities. 

RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: (series) for Marlboro 
Cigarettes (Leo Burnett); A. C. Spark Plugs 
(D. P. Brother); Taystee Bread (Young & 
Rubicam); National Beer (W. B. Doner); 
Amoco Super Permalube (Joseph Katz); 
Snowdrift (Fitzgerald) ; Drewrys Beer (Mac- 
Farland, Aveyard); Bisquick (Knox Reeves) ; 
Malt-O-Meal (Campbell-Mithun); Western 
Airlines (B.B.D. & O.); LaClede Gas Co. 
(D’Arcy); Peter Pan Peanut Butter (Mc- 
Cann-Erickson) . 


ROLAND REED PRODUCTIONS, INC. 


650 No. Bronson Ave., Hollywood 4, Calif. 
Phone: HOllywood 9-1628 


Date of Organization: 1936 
Date of Incorporation: 1947 


Branch Offices: New York, New York. 
Phone: AT 9-2737. Hamilton McFadden, 
Vice-President. 2307 Chester Avenue, 
Cleveland, Ohio. George Oliva, Jr., V.P. 


Roland D. Reed, President 

Arthur Pierson, Vice-Pres., Chg. Prod. 
Fred R. Cross, Vice-Pres., Chg. Sales 
Duke Goldstone, Supervising Editor 
Raoul Pagel, Production Manager 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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ROLAND REED: CONT'D. 
SERVICES: Producers of feature motion pic- 
tures. Television film series, industrial films, 
education, public relations, etc., filmed com- 
mercials. FACILITIES: Based at California 
Studio, Hollywood, Calif. Rental studios with 
all facilities of a major picture lot. Access to 
free lance talent and craftsmen in Hollywood 
and New York. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Navy Dental Corps; 
Civilian Engineers (U. S. Navy); Progress 
Parade (American Petroleum Institute) ; Man- 
power Bank (U. S. Air Force); 1960 Refrig- 
erator (Westinghouse) ; Bevatron (Shell Oil— 
London); Money Management (American 
Bankers Assn.); House Hunters (Film Coun- 
selors). TV COMMERCIALS: for Sterling Drugs; 
Glidden Products, others. 


THE BEN RINALDO COMPANY 


6917 Melrose Ave., Los Angeles, Calif. 
Phone: WEbster 8-8541 


Date of Organization: 1946 


Ben Rinaldo, Executive Producer 
Fred Irwin, Story and Director 

. Saki, Art Director 
Geri Stone, Assistant to Producer 


SERVICES: Producers of sound slidefilms and 
sound filmstrips exclusively. Specializing in 
sales presentations and sales training. Every 
phase of production available with complete 
staff of personnel. FACILITIES: Complete facili- 
ties from writing through final stages of slide 
or filmstrip production. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: What Rexall Can Do For You 
(Rexall Drug Co.); Of Service to the Living 
(Forest Lawn Memorial Parks); The Passing 
of Peter Piffle; It's Fun to Go Forward (The 
Squirt Co.) ; Your Attitude Is Showing (Car- 
nation Co.) ; The Chamber Presents (Los An- 
geles Chamber of Commerce); Report from 
the New World (General Milk Co.); So You 
Want to Become a Waitress?; The Boss Didn't 
Say Good Morning (Bob’s Restaurants). 


RIVIERA PRODUCTIONS 
6610 Selma Ave., Hollywood 28, Calif. 
Phone: HOllywood 2-8585 


Date of Organization: 1947 


Branches: 230 Westmoor Blvd., Milwaukee 
14, Wisconsin. Phone: SUnset 2-8815. 
Robert Zens, Midwest Representative & 
Associate Producer. 566 Birch Drive, 
Cleveland, Ohio. Phone: REdwood 1-6076. 
Pat Rancati, Eastern Representative. 

F. W. Zens, Executive Producer 

Vilis Lapeniecks, Director of Photography 

Cliff Bertrand, Production Manager 

Floyd Crow, Sound 


SERVICES: Complete motion picture production 
from script to final prints for industrial, edu- 
cational, public relations, advertising, sales, 
religious, technical motion pictures. TV pro- 
grams and spots. FACILITIES: Executive offices ; 
studios; editing rooms; projection room; sound 
recording and mixing. Location equipment, 
musical and sound effects library, complete de- 
partments for film production. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Imagination Takes the 
Floor (American Biltrite Rubber Co.) ; Palos 
Verdes Research Park (Great Lakes Carbon 
Corp.) ; The Transland Ag-2 Airplane (Trans- 
land Aircraft); The Magnasyne Story (Mag- 
nasyne Mfg. Co.); Santa’s Village, USA 
(Santa’s Village); Aqua-lung Adventures 
(U. 8. Divers Corp.). 


ROCKET PICTURES, INC. 


6108 Santa Monica Blvd., Hollywood 38, 
California 
Phone: HOllywood 7-7131 


Date of Incorporation: 1943 


Dick Westen, President 

Harlow Wilcox, Executive Vice-President 

Don Bartelli, Vice-President, in Charge of 
Production 

Kay Shaffer, Secretary-Treasurer 

Hal Holm, Director of Sales 

Carl Christensen, Creative Director 


SERVICES: Producers of ready-made and tailor- 
made audio-visual films and complete programs 
in the areas of sales training, personnel re- 
cruiting, indoctrination, management develop- 
ment and consumer selling—for business and 
industry. Programs for sales promotions (in- 
cluding booklets; manuals, sound slidefilms) ; 
complete meetings; training easels, charts. 
Single-step services from ideas to results. Fa- 
CILITIES: Shooting stage, sound recording, art 
and animation, creative writing staff, camera 
department, editing. 

RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Your Greatest Treasure (Sealan 
Products); The Choice Is Yours; You and 
Yours!; The Question Is?; Just To Be Sure!; 
What Do You Want? (Better Selling Bureau— 
syndicated series). 
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FREDERICK K. ROCKETT COMPANY 


6063 Sunset Blvd., Hollywood 28, Calif. 
Phone: HOllywood 4-3183 


Date of Organization: November, 1926 


A. J. Sowers, President 

John J. Hennessy, Vice-Pres., Executive 
Producer 

F. Stanton Webb, Vice-Pres., Dir. of Sales 

Bri Murphy, Production Coordinator 

Jay Adams, Director of Photography 

John Soh, Film Editor 

Arthur Chandler, Asst. Film Editor 

Jerome Lipari, Stage Manager 

James Fullerton, Lab. & Sound Technician 

Anatole Kirsanoff, Dir. of Animation 

Iona Guyer, Office Manager 


SERVICES: 16mm and 35mm motion pictures 
and slidefilms; industrial, documentary, public 
relations, training, sales promotion, religious 
and educational; TV commercials and pro- 
grams. FACILITIES: Sound stage 85’ x 55’; 
Westrex sound system; complete carpenter 
shop for set construction; three dressing 
rooms; 16mm and 35mm cameras; complete 
lighting equipment, portable generators, cam- 
era truck; screening room, three editing 
rooms; 16mm and 35mm Moviolas; music li- 
brary; large stock footage library; art and 
animation equipment client office facilities; 


F. K. ROCKETT: CONT'D. 


mobile Video-Tape Cruiser with complete vi- 
deo-tape facilities and technical staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Pacific Missile Range (U.S. 
Navy); California’s Natural Resources (Rich- 
field Oil Co.); Future Unlimited (Nesbitt 
Fruit Products) ; Looking Like a Million (Gen- 
eral Telephone of Calif.). SLIDEFILM: Torch of 
Hope (City of Hope). 


ROUNDTABLE PRODUCTIONS 
8737 Wilshire Blvd., Beverly Hills, Calif. 
Phone: OL 7-0077 


Date of Organization: 1958 


Leon S. Gold, President 

Glenn D. McMurry, Vice-President 

Col. Bart Conrad, Vice-President, 
Industrial Film Division 

Nicholas Rose, Ph.D., Head of Research 

Ralph Wilkinson, Washington Repr. 

Casey Bishop, Film Distribution 


SERVICES: Production of supervisory, manage- 
ment development and sales training films. 
FACILITIES: Rented as needed. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Pattern for Instruction; 
Imagination at Work; The Engineering of 
Agreement; What Would You Say?; Person to 
Person Communication; How Good Is a Good 
Guy? (all self-sponsored for industry sale). 
TV COMMERCIALS: for Rose Marie Reid (Car- 
son-Roberts Advg.). 
(New company, not previously listed ) 


Ross Roy, Inc. 
1680 N. Vine St., Hollywood 28, Calif. 
Phone: HOllywood 9-6263 


Thomas F. Scott, Vice-Pres., in charge 
(See complete listing under Detroit) 


ROYAL/ARTS FILM PRODUCTIONS 


(Royal Titles & Animation, Service 
Production) 


8439 Melrose Avenue, Los Angeles 46, Calif. 
Phone: OLive 3-1702 


Date of Organization: 1947 


Richard Earle Spies, Partner, Producer- 
Director 
Robert F. Vogel, Partner, Animation 
Director 
James R. Dickson, Camera Department 
SERVICES: Producers of technical, advertising 
and information films with emphasis on ani- 
mation and graphic techniques. Specialists in 
aircraft, missile and electronic assignments. 
FACILITIES: Complete animation studio with 
production camera department; two 16mm ani- 
mation cameras, one 35mm animation camera 
and all accessory equipment; complete editorial 
department, 16mm and 35mm. Permanent pro- 
duction and creative staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictTuRES: BIAX, computers ( Aero- 
nutronic Div., Ford Motor Co.) ; Project Delta; 
Lighthouse in the Sky, (Douglas Aircraft— 
Glenn Miller Enterprises); Wagtail (Minne- 
apolis-Honeywell—Parthenon Pictures) ; Sen- 
try System (Lockheed Missile Systems Div.). 


BUYERS READ BUSINESS SCREEN 
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JOHN SUTHERLAND PRODUCTIONS, INC. 


201 No. Occidental Blvd., Los Angeles 26, 
California 
Phone: DUnkirk 8-5121 


Date of Incorporation: 1943 


Branch Office: 136 East 55th St., New York 
22, N. Y. Phone: PLaza 5-1875. John 
Sutherland, President. 

John E. Sutherland, President & General 
Manager, Writer-Producer 

Charles Bordwell, Vice-President 

True Boardman, Vice-President 

Howard Roessel, Vice-President, Prod. 
Mgr., L.A. 

Irma Lang, Secretary-Treasurer 

Carl Urbano, Director, Animation 

George Gordon, Director, Animation 

Earl Jonas, Production Mgr., Animation 


SERVICES: Complete production of live-action 
and animation films from research and script 
through release printing. TV commercials as 
well as industrial, documentary and public re- 
lations films. FACILITIES: Motion picture stu- 
dio. Completely-staffed animation department, 
fully equipped, including two animation cam- 
eras and cranes. Live-action stage with electri- 
cal, grip and sound equipment. Set inventory, 
mill, paint shop, etc. Modern sound recording 
rooms and equipment. Editorial department 
equipped for 35mm and 16mm. Projection the- 
atre equipped for 35mm and 16mm. 


RECENT PRODUCTIONS AND SPONSORS 
MoTION Pictures: /t’s Our Business; Cable 
to the Continent (American Telephone & Tele- 
graph Co.); Education Is Everybody's Busi- 
ness (Council for Financial Aid to Education) ; 
Dollars and Sense (Chase Manhattan Bank) ; 
Fill’Er Up (E. 1, duPont de Nemours & Co.) ; 
Down Payment on Tomorrow (Francis I. 
duPont & Co.); Romance of Cheese (Kraft 
Foods); Give a Car a Man Who Can Drive 
(Richfield Oil Corp.) ; Passbook to Happiness 
(Savings Banks Assn. of the State of New 
York); Jonah and the Highway; Rhapsody 
of Steel; This Is Steel (U. S. Steel Corp.). 
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Techfilms Division 
PARTHENON PICTURES 
Rampart Studios, Los Angeles, Calif. 
David Bowen and Herbert Thurman, 
Associate Producers 


(See complete listing under Parthenon- 
Hollywood, this section ) 


TECHNICAL COMMUNICATIONS, INC. 


130 South La Brea Ave., Los Angeles 36, 
California 

Phone: WEbster 8-2878 

Date of Organization: April, 1955 

Leon Vickman, President 

Walter W. Lee, Jr., Vice-President 

Fred E. Miller, Animation & Art Director 

Marilyn Hawley, Editorial Director 
SERVICES: 16mm and 35mm films and slide pre- 
sentations for business and industry, with 
specialization in technical engineering films 
and military briefing aids. FACILITIES: Com- 
plete creative and production facilities total- 
ling 4000 sq. ft., including 2000 sq. ft. stage; 
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complete animation art department; motion 
picture script writing department; all neces- 
sary production equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: AiResearch Gas Turbines; 
AiResearch Constant Speed Drive Starter 
(AiResearch Mfg. Co. of Arizona); Strategic 
Air Command Control System Display Subsys- 
tem (System Development Corp.) ; /conorama, 
electronic display system (Fenske, Fedrick & 
Miller, Inc., subs. of Temco Aircraft Corp.) ; 
Air Research and Development Command 
Monthly Staff Film Report submissions (Radio 
Corp. of America). SLIDEFILMS: Navy Missile 
System and Checkout Procedures (Minneapo- 
lis-Honeywell Regulator Co.); Reliability of 
Electronic Equipment, script and storyboard 
only (U. S. Navy). 


TELEFILM, INC. 


6039 Hollywood Blvd., Hollywood, Calif. 
Phone: HOllywood 9-7205 


Date of Organization: 1938 
Date of Incorporation: 1939 


J. A. Thomas, President 

James B. Pinkham, Executive Vice- 
President, Administration 

Peter Comandini, Secretary & Treasurer, 
Production 

Melvin J. Bassett, Sales Manager 


SERVICES: Producers of motion pictures, slide- 
films, filmstrips. FACILITIES: Sound recording, 
editing, printing, art-animation, title, special 
effects departments; developing and printing 
lab; shooting stage; other necessary equip- 
ment; writing, storyboards, cinematography. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 3KS-5000 (Grand Central 
Rocket Co.); Norair ASM (Northrup Indus- 
tries); Crossbow; XQ-4A (Radioplane Co.) ; 
Tall Tom (Hoffman Laboratories). 


TELEPIX CORPORATION 


1515 North Western Ave., Hollywood 27. 
Phone: HOllywood 4-7391 


Date of Incorporation: 1948 


Branch Offices: Telepix-Anderson, Inc., 6620 
Diversey Parkway, Chicago 35, Ill. Stan- 
ley F. Anderson, Vice-President; Edward 
Page, Vice-President. 

Robert P. Newman, President 

Phil T. Hanna, Jr., Vice-President, 

Sales and Public Relations 

Thomas Beemer, Producer-Director 

Edward Schryuer, Production Manager 

Lee Frost, Unit Manager 

Peter Good, Traffic Manager 

Virginia Michaud, Office Manager 

SERVICES: TV commercials; industrial and 
audio-visual motion pictures and _ slidefilms; 
stage rentals and recording service. FACILI- 
TIES: Studio 52’ x 95’; truck entrance 14’ high. 
Interlocked magnetic recording channels; mix- 
ing-dubbing; projection room, three-channel 
stereophonic magnetic recording; Ampex, Vi- 
deo-Tape; producers’ editing rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Earth Is the Lord’s (Farm 
Equipment Institute) ; Hycon’s Place in Space 
(Hycon Mfg. Co.); Cafe Espresso (Max Fac- 
tor); I Could Have Been a Millionaire (J. J. 
Donegan). SLIDEFILMS: Selecting, Fitting & 
Showing Beef (Albers Div., Carnation Co.). 


- 


UPA PICTURES, INC. 


4440 Lakeside Drive, Burbank, California 
Phone: THornwall 2-7171 


Date of Incorporation: 1945 


Branch Offices: 60 E. 56th St., New York 
22, N. Y. Phone: PLaza 8-1405. Jack H. 
Silverman, Vice-President. 140 Park Lane, 
London, W.I., England. Phone: Mayfair 
2987. Roy Letts, Manager. 


Stephen Bosustow, President 
Herbert Seeley, General Manager 
Hal Elias, Studio Manager 


SERVICES, FACILITIES: Animation studio for 
production of cartoon films; educational, indus- 
trial, theatrical short subjects and features; 
TV commercials and programs. 


RECENT PRODUCTIONS AND AGENCIES 
TV CoMMERCIALS: for Richfield Boron (Hix- 
son & Jorgensen); Standard Oil Co. of Ind. 
(D’Arcy Advg.); Red Goose Shoes; Poll Par- 
rot Shoes (Krupnick Agency); Kaiser Steel 
(Young & Rubicam); Sucaryl (Tatham- 
Laird); Pacific Gas & Electric (B.B.D. & O.); 
42 Shampoo (Cole, Fisher & Rogow); Stag 
Beer (Edwin H. Weiss Agency) ; Squirrel Pea- 
nut Butter (James Lovick); Czarling’s Black 
Label (Lang Fisher) ; Speedway 79 Super Gas 
(W. B. Doner); Mission Pak (Stanley Pflaum 
Assoc.); Christie’s Biscuits (McCann-Erick- 
son); Mars Candy (Knox-Reeves); Gaze 
Floor Wax (Winius Brandon); Aunt Jemima 
Corn Meal (John Shaw); Lentheric (Gordon 
Best); Sunbeam (Perrin); Gillette (Maxon). 


Van Praag Productions, Inc. 


6269 Selma Ave., Hollywood 28, Calif. 
Phone: HOllywood 2-2341 


J. Vallier, General Manager 


(See complete listing under New York City) 


5981 Venice Blvd., Los Angeles, Calif. 
Phone: WEbster 8-0183 


Robert Rosencrans, Manager 


(See complete listing under Chicago area) 


% 


RAPHAEL G. WOLFF STUDIOS, INC. 
1714 North Wilton Place, Hollywood 28, 
California 
Phone: HOllywood 7-6126 


Date of Organization: 1930 


Branch Office: Roger Herbert Promotions, 
Detroit Times Building, 7th Floor, De- 
troit, Michigan. Phone: WOodward 
3-3028. Richard Bonds. 


Raphael G. Wolff, President & Treasurer 

Arthur W. Treutelaar, Vice-President, 
Production Manager 

Enid Grode, Executive Secretary 

Hoyt Curtin, Musical Director 


SERVICES: Sales promotion, industrial, busi- 
ness, technical, training and institutional mo- 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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METROPOLITAN LOS ANGELES 


RAPHAEL G. WOLFF: CONT'D. 

tion pictures; television programs and com- 
mercials. PHOTOGRAPHICS INTERNATIONAL, a 
division of Raphael G. Wolff Studios, Inc. 
Cameramen in 72 foreign countries and U.S. 
Film requirements photographed on assign- 
ment throughout the world. Complete library 
of foreign and domestic film. FACILITIES: 
Stages and complete production facilities; 
lighting equipment, generators, camera equip- 
ment. Mobile units for nationwide production; 
staff of editing, animation, anistration, music 
and creative personnel. Stereo motion picture 
cameras, 16mm and 35mm, for 3-dimensional 
films. Cleared for complete security for all 
types of classified production work, for na- 
tional defense agencies, armed services. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Accessory Power for To- 
morrow’s Missiles; Tapco Capabilities (Thomp- 
son Ramo Wooldridge, Inc.); Integrity Plus 
(Westinghouse Electric Corp.); Won In a 
Walk (United Fund of Pittsburgh); This is 
Rubberlock Tile (Mitchell Rubber Products, 
Inc.); Redstone; La Crosse (White Sands 
Missile Range). SLIDEFILMS: 1960 Mercury 
Comet (Creative Services, Inc.). 


NORMAN WRIGHT PRODUCTIONS 

1836 Hyperion Ave., Hollywood, Calif. 

Date of Organization: 1948 

Norman Wright, President 

C. M. Wright, Secretary-Treasurer 

Kenneth Homer, Vice-President 

Gilbert Wright, Writer-Director 

Errol Gray, Writer-Director 

Pat Shields, Production Manager 
SERVICES: Creative writing, planning and pro- 
duction of business, television, government 
and theatrical motion pictures in all types of 
live action and animation. FACILITIES: Mobile 
filming and sound equipment. Sound stage and 
animation facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Teaching Controversial Is- 
sues; Teen-Age Drinking (Yale Univ.); Pre- 
cise Power; Precise Operation and Mainte- 
nance of Continental Industrial Engines; Pre- 
cise Operation and Maintenance of Continental 
Jet Engines; Precise Operation and Mainte- 
nance of Continental Air Cooled Engines; Pre- 
cise Operation and Maintenance of Continental 
Gray Marine Engines; Precise Operation and 
Maintenance of Continental Aircraft Engines 
(Continental Motors); Rich Harbor (Govern- 
ment Development Bank for Puerto Rico); 
The World of Halliburton (Halliburton Oil 
Well Cementing Co.). 


‘The Film Buyer’s Basic Reference 


Experienced users of visual communications 
in business, industry and government look to 
the Annual Production Review listing pages 
for basic reference data, carefully collated and 
complete as a primary step in the selection 
of a competent film producer. Only companies 
supplying minimum client reference data are 
given unqualified listings in these pages. Look 
to BUSINESS SCREEN for the best buyer’s guide 
reference data in 1960! Ly 


WASHINGTON 


Alexander Film Co. 
3260 Lakewood, Seattle 44, Washington 
Phone: PArkway 2-2258 
W. L. Troyer, Res. Vice-President 


(See complete listing under Colorado) 


EMPIRE FILMS CORPORATION 
503 West Indiana Ave., Spokane 17, Wash. 
Phone: FAirfax 6-0222 
Date of Organization: 1952 


C. H. Talbot, President 

A. R. Godfrey, Vice-President 

P. W. Carter, Secretary 

M. O. Talbot, Treasurer 
SERVICES: Motion picture and filmstrip pro- 
duction for automation, business, industry and 
TV, and the professions. Studio and location 
filming; sound recording. Planning, research, 
scripts, casting, set design and construction, 
lighting, directorial and production supervi- 
sion. FACILITIES: New studios and sound 
stage; standing sets; own inventory of 
cameras, lighting, recording, editing and pro- 
duction equipment; no lab; primary produc- 
tion 16mm; 35mm available by special assign- 
ment; musical BG and effects either from 
library or original scoring and live music. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Mascara de Seri (Campbell 
Research Group) Decade in Review (U. S. 
Army Corps of Engineers); Safari (Merl 
Gillis) ; The Cardboard Court, educational and 
cultural history of playing cards (no sponsor 
indicated ). 


LOUIS R. HUBER PRODUCTIONS 
Box 98—Main Office Station, Seattle 11, 
Wash. 
Phone: EAst 2-4274 
Date of Organization: 1952 
Louis R. Huber, President 


SERVICES: Motion pictures, 16mm color and 
B&W; specially qualified and equipped for 
Alaskan and field production. FACILITIES: 
Five specialized B&W cameras; one Cine Spe- 
cial Il camera; wide assortment of lenses for 
all cameras; special camera car; field high- 
fidelity magnetic tape recording; 16mm Mag- 
nasyne magnetic-film recording; high-fidelity 
tape-transfer recording; two-channel sound 
editing; film researching, planning, editing, 
script-writing and animation. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Glaciers; People of Alaska; 
Klondike Trail; The Aleutian Islands; The 
Alaska Highway (Northern Films). 


%* this symbol, appearing over a 
producer's listing, indicates that display adver- 
tising containing additional and useful refer- 
ence data appears in other pages of this 10th 
Annual Production Review issue for 1960. 


- 
PACIFIC NORTHWEST 


RARIG MOTION PICTURE COMPANY 
5510-14 University Way, Seattle 5, Wash. 
Phone: LAkeview 2-0707 


Date of Incorporation: 1946 


Max H. Rarig, President 
Edith A. Rarig, Vice-President, Treasurer 
James H. Lawless, Director of Contract 
Productions 
Joe F. Nelson, Director of Production 
Services 
John H. Dubuque, Sound Engineer 
SERVICES: Public relations, sales promotion 
and training films. TV programs and com- 
mercials. Complete productions from idea to 
prints. Special services include: editing, writ- 
ing, direction, recording, studio facilities, ani- 
mation, mixing. FACILITIES: 16mm_ and 
35mm photographic equipment, blimp, West- 
rex 16mm magnetic recording, editing equip- 
ment, sound stage, lighting equipment. Full 
permanent staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: New Designs for New Ho- 
rizons (United Control Corp.) Eyes to See 
(United Good Neighbors); Report on Tomor- 
row (Washington State Health Dept.) ; Flutter 
Prevention Program (Boeing Airplane Co.). 
TV Fits: The Priceless Gift (KIRO-TV). 


HAWAII 
CINE’PIC HAWAII 


1847 Fort Street, Honolulu, Hawaii 
Phone: 50-2677 

Date of Organization: 1947 

George Tahara, Owner-Producer 
Maurice Myers, Animation Dept. 
Spence Brady, Writer 

Vincent Dugdale, Writer 

Harry Onaka, Editor 


SERVICES: Production of industrial, education- 
al, theatrical and TV motion pictures and TV 
commercials. FACILITIES: Complete IATSE 
technicians; 16 and 174mm synchronous tape 
recorders. Maurer professional cameras and 
sound-on-film recorders, sound stage, lighting 
equipment, music library, animation dept.; 
editing and projection facilities. 

RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: (series) for American Fac- 
tors, Itd.; Hawaiian Telephone Co. (N. W. 
Ayer & Son) ; Hawaiian Construction & Dray- 
ing Co. (Vance Faweett Associates); Lucky 
Lager (McCann-Erickson, Inc.) ; series of TV 
and Motion Picture productions (Senator 
Fong). 


This 10th Annual Review Issue 
Is Your Most Reliable Reference Source 


* Producers whose listings appear in this sec- 
tion have voluntarily supplied the minimum 
client and film references for your reference 
use. Data on business-sponsored motion pic- 
tures or slidefilms and their buyers was pre- 
requisite for an unqualified listing. Television 
commercials are also listed for companies per- 
forming this type of production work. Wa 
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BRITISH COLUMBIA 
ARTRAY LTD. FILM PRODUCTIONS 


1219 Richards Street, Vancouver 2, 
British Columbia 
Phone: MU 4-4554 


Date of Organization: January, 1948 


Art Jones, President and Managing Director 


Mrs. I. J. Jones, Secretary-Treasurer 

Victor Spooner, Production Manager 

Kenneth Bray, Senior Producer 

Herbert Darbyshire, Editorial Supervisor 

Maurice Embra, Chief Engineer 

Robert Banks, Art Director 
SERVICES: 16mm and 35mm motion pictures 
for business, television; sound slidefilms; il- 
lustrative photography; animation and sound 
recording services. FACILITIES: Sound stage, 
illustration studio, recording, mixing, dubbing 
and post syncing facilities in downtown loca- 
tion. Editorial, animation, art and still photo 
departments. Set design & construction. Ward- 
robe facilities. 800 amps of stage lighting. 
Mobile and remote equipment. Theatre for 
interlock screening. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Jet Safari (Air France); 
Seymour Dam (Greater Vancouver Water Dis- 
trict); A Television Montage (Vantel Broad- 
casting Co. Ltd.). TV COMMERCIALS: for 
Royalite Oil; Zero Soaps; Furnace Oil Sup- 
ply; Nabob Foods; McGavin Ltd.; Canada 
Safeway; Bowell McLean Ltd.; BC Tree 
Fruits; Cris Craft, Inc.; Hopes Ltd.; Dad’s 
Cookies Ltd.; Super Valu Ltd.; Rembrandt 
Cigarettes; Canadian National Railways. 


S. W. Caldwell Ltd. 


311 Alaska Pine Bldg., 1111 W. Georgia St., 
Vancouver, British Columbia 

Phone: MU 5-8733 

Florence Ward, Representative 


(See complete listing under Ontario) 


PARRY FILMS LTD. 
1825 Capilano Road, North Vancouver, 
sritish Columbia 
Phone: YUkon 8-3164 
Date of Organization: 1947 


C. W. Gibson, Chairman 

L. M. Parry, President & Exec. Producer 
John Boyd, Vice-President 

J. R. Murray, Vice-President 

Wallie Peters, Sales Manager 

R. W. Richards, Comptroller 


SERVICES: Motion pictures for industry, docu- 
mentary and news films, TV entertainment 
features and commercials. FACILITIES: Stu- 
dios and offices cover 9,000 sq. ft.; studio area 
75’ x 45’ x 21’; cameras, lighting, sound and 
dubbing equipment; all services. 16mm and 
35mm. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Pacific Harvest (Fisheries 
Assn. of B.C.) ; Sal the Dream Gal (Plywood 
Mfrs. Assn. of British Columbia) ; Port Mann 
Development; Bridge River Stage II Develop- 
ment; Current Account (B. C. Electric Co. 
Ltd.). TV FiLMs: Charter Flight, pilot film 
for series titled North of 53 (sponsor uniden- 
tified ). 


MANITOBA: Winnipeg 


S. W. Caldwell Ltd. 


801 Lindsey Bldg., Notre Dame Ave. 
Winnipeg, Manitoba 
Phone: 92-4643 


(See complete listing under Ontario) 


PHILLIPS-GUTKIN & ASSOCIATES LTD. 


276 Main Street, Winnipeg 2, Manitoba 

Phone: WH 3-0544 

Date of Organization: 1947 

John Phillips, President 

Harry Gutkin, Vice-President, Managing 

Director 
B. Helmer, B. Nelson, T. Ashdown, 
J. Ednie, D. Pike, Animators 

Jeff Kool, Film Editor 

Jack Harreveld, Animation Camera 
SERVICES: Animation facilities from script 
storyboard to full cell animation. Production 
of industrial and documentary films. FAcILI- 
TIES: 35mm Acme animation camera and 
stand; 35mm Moviolas; sound readers, editing 
equipment; 35mm and 16mm Arriflex cam- 
eras; 60,000-watt portable lights; complete 
studio facilities. 
RECENT PRODUCTIONS AND SPONSORS 
TV FiLMs: Cartoon Shorts, series (The Pro- 
ducers Syndicate Ltd.). TV COMMERCIALS: 
(Series) for Windsor Salt (J. Walter Thomp- 
son Co.); Simoniz Wax products; Andrews 
Liver Salts (Walsh Advg. Co.); Blue Ribbon 
Tea and Coffee (Cockfield Brown & Co.) ; Old 
Dutch Potato Chips (McConnell Eastman Co.). 


10TH ANNUAL PRODUCTION REVIEW 


ONTARIO: Ottawa 


Ss. W. Caldwell Ltd. 
355 Main Street, Ottawa, Ontario 
Phone: CE 5-1023 


Donald Manson, Representative 


(See complete listing under Toronto) 


These Exclusive Review Reports Are 
a Copyrighted Business Screen Feature 


CRAWLEY FILMS LIMITED 


19 Fairmont Avenue, Ottawa 3, Ontario 
Phone: PArkway 8-3513 


Date of Organization: 1939 


Branch Offices: 181 Eglinton Avenue E., 
Toronto, Ontario. Phone: HUdson 5-0325. 
William C. Kennedy, Manager. 1467 Mans- 
field Street, Montreal 2, Quebec. Phone: 
AVenue 8-2264. Alasdair Fraser, Mgr. 


Subsidiary: Graphic Films Limited, 19 
Fairmont Ave., Ottawa 3, Ontario 


F. R. Crawley, C. A., President 

Graeme Fraser, Vice-President 

Charles Everett, Dir. of Administration 

William C. Kennedy, Manager, 
Toronto Office 

Alasdair Fraser, Manager, Montreal Office 

Thomas Glynn, Production Manager 

Ivor Lomas, F.R.P.S., Laboratory Manager 
and Quality Control 

Edmund Reid, Peter Cock, Rene Bonniere, 
Tom Farley, Senior Producers 

Jim Turpie, TV Division 

Sally MacDonald, Producers’ Services Div. 

William O’Farrell, Asst. Production Mgr. 

Paul Naish, Chief Accountant 

Alex Murray, Office Manager 

Mary Whalen, Purchasing Agent 

Rod Sparks, Chief Engineer 

Stan Brede, Camera Department 

Ivan Herbert, Lighting Department 

Tony Betts, Recording Department 

Vic Atkinson, Animation Department 

Judith Crawley, Script Department 


SERVICES: Motion pictures and slidefilms for 
Canadian and United States industry, Govern- 
ment, education and television; recording. ed- 
iting, animation, extensive laboratory services 
for producers, independent cameramen, ten 
provincial governments and other organiza- 
tions from coast to coast. FACILITIES: 42,000 
sq. ft. studio buildings, 40-acre studio lot, two 
sound stages and two recording studios. 17 
cameras: Mitchells, Maurers, Bell & Howells, 
Arriflexes, Cine-specials and Newman-Sin- 
clair; blimps, dollies, 375,000 watts of lighting 
equipment with two generators and trans- 
former station; RCA 35mm and Maurer 16mm 


(LISTING CONTINUES ON FOLLOWING PAGE) 
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CANADIAN PRODUCERS 


CRAWLEY FILMS: CONTINUED 


re-recording theatres with 8 and 4 mixing 
consoles. Stancil-Hoffman 35mm and 16mm 
magnetic recording, 8 magnetic recorders— 
Rangertone, Ampex, Magnecorder and Tapak, 
dise recorder; animation department with two 
Saltzman stands; engineering development fa- 
cilities; 35mm and 16mm laboratory; casting 
files; music library; script dept. with research 
library; fleet of 16 trucks and trailers. Elec- 
tronic service dept. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: It’s People That Count 
(Canadian Brotherhood of Railway, Transport 
& General Workers) ; The C.A. in Canada ( Na- 
tional Cash); Pressure Golf (Seagram’s) : 
CIL Today (Canadian Industries, Ltd.); The 
Fantastic Super (Dustbane); The Fifth In- 
gredient (Molson’s Brewery); The Mighty 
River (Pickands-Mather); Beauty to Live 
With (Sherwin-Williams); Safe Bicycling 
(Raleigh Bicycles). TV Fitms: R.C.M.P., 
series of 39 (Royal Canadian Mounted Police). 
Other productions for Canadian National Rail- 
ways; Canadian Pacific Railway; Shell Oil; 
BP Canada Ltd., DuPont; Aluminum Co. of 
Canada; Steép Rock Iron Mines; Canadian 
Broadcasting Corp.; Royal Canadian Air 
Force; Odeon Theatres; International Busi- 
ness Machines; Ontario Pulp & Paper Makers 
Assn.; Anglo-Paper Products; Pure Spring 
(Canada) Ltd.; Sifto Salt; Northern Electric 
Ltd.; Foundation Co.; St. Francis Xavier 
Univ.; Canadian Medical Assn.; Encyclo- 
paedia Britannica; Wells of Canada; Dept. 
of Mines and Technical Surveys, Nova Scotia 
Government; Saskatchewan Government. 


GRAPHIC FILMS LIMITED 
(A Subsidiary of Crawley Films Limited) 
19 Fairmont Avenue, Ottawa 3, Ontario 

SERVICES: Laboratory and producers services 
division of Crawley Films Limited. FaAct.i- 
TIES: 16mm and 35mm negative-positive. 16mm 
Bell & Howell, 35mm and 16mm printers; 
16mm Union Step printer; Moy 35mm and 
16mm edge numbering machines; negative cut- 
ting department, Sensitrometric Control. 


ONTARIO: Toronto 


S. W. CALDWELL LTD. 


147 Jarvis Street, Toronto 5, Ontario 

Phone: WA 2-2103 

Date of Organization: 1949 

Branch Offices: British Columbia: 311 Alas- 
ka Pine Bldg., 1111 W. Georgia St., Van- 
couver. Phone: MU _ 5-8733. Florence 
Ward, Repr. Manitoba: 801 Lindsey Bldg., 
Notre Dame Ave., Winnipeg. Phone: 
92-4643. Ontario: 355 Main St., Ottawa. 
Phone: CE 5-1023. Donald Manson, Repr. 
Quebec: Suite 319, 1410 Stanley St., 
Montreal. Phone: AV 9-0528. Bud DeBow. 

Spence Caldwell, President 

Gordon F. Keeble, Exec. Vice-Pres., Sales 

Sydney Banks, Vice-Pres., Production 

Ken Page, Sales Manager 


Ss. W. CALDWELL: CONT'D. 
SERVICES: 16mm and 35mm TV film commer- 
cial production. Documentaries, theatrical 
shorts, 35mm & 16mm processing and printing, 
animation (cell & camera), artwork, slides, 
filmstrips, studio rental, motion picture equip- 
ment rental, TV program air check, filming 
service (Kine-recording), sound recording. TV 
film sales, Canadian distributor for CBS Tele- 
vision Film Sales, Guild Films, Towers of 
London, BBC, Caldwell A-V Equipment Co. 
Ltd. FACILITIES: All facilities required to 
render above services. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Assumption University 
(Assumption Univ. of Windsor) ; 18/8 Above 
the 49th (International Nickel & Atlas Steel) ; 
High School of the Highways ( All Canada In- 
surance Federation). TV COMMERCIALS: for 
Para Wax (Schneider, Cardon, Ltd.) ; West- 
inghouse “White Sale” (McCann-Erickson, 
Canada Ltd.) ; British Overseas Airways Corp. 
(Pemberton, Freeman, Bennett & Milne); 
Wink (MacLaren Advg.). 


CHETWYND FILMS LIMITED 


21 Grenville Street, Toronto 5, Ontario 
Phone: WAlInut 4-4493 


Date of Incorporation: 1950 


Arthur Chetwynd, President & Gen. Mgr. 
Marjory Chetwynd, Vice-President & 
Secretary-Treasurer 

J. L. MeCormick, Production Manager 

Lori Latimer, Secretary 

Robert Barclay, Dir. & Supvg. Editor 

Robert Brooks, 1/C Camera Department 

William Street, Sound Engineer 

Don Virgo, Supvr. TV Film Prod. 
SERVICES: 16mm and 35mm motion picture 
production, color and b&w, for education, sport, 
travel, industry, advertising, public relations, 
television, industrial stills; projection service; 
research, writing, editing, scripting, sound 
processing, printing, stock shot library. Fa- 
CILITIES: 16mm and 35mm motion picture 
cameras; still cameras; research, writing, edit- 
ing, scripting, sound, Ampex 14” tape; Stancil- 
Hoffman 16mm sprocket tape, library (stock 
shot), shooting and recording studio, screen- 
ing rooms. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Broken Doll ( Attorney- 
General’s Dept., Ontario Government) ; Grad- 
uates for Tomorrow (Univ. of Toronto) ; Grey 
Cup Festival ’59 (Molson’s Brewery, Ontario, 
Ltd.). TV Fitms: Man of Kintail; This Is 
Young Canada (Canadian Broadcasting 
Corp. ). 


JACK CHISHOLM FILM PRODUCTIONS LTD. 


96 Bloor Street West, Toronto 5, Ontario 
Phone WAlnut 5-2281 


Date of Organization: June, 1956 

Jack Chisholm, President 

F. M. Chisholm, Vice-President 

M. di Tursi, Secretary-Treasurer 

Don Hutchison, Editor 

Italo Costa, Cameraman 
SERVICES: Producers of industrial, educational, 
sales training, motion pictures and slidefilms. 
Specializing in construction, industrial and en- 
gineering films. FACILITIES: Motion picture 
production equipment for 16mm and 35mm. 


CHISHOLM FILM: CONT'D. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: A City is Born (Ontario 
Dept. of Planning & Development); Beaver 
Trapping; Ahmeek—The Forest Engineer; 
Beaver Research (Ontario Dept. of Lands and 
Forests) ; The Blue Water Highway; Canada’s 
Deep South (Ontario Dept. of Travel & Pub- 
licity) ; Masters in Steel (Algoma Steel Co). 


% 


Crawley Films Limited 


181 Eglinton Avenue E., Toronto, Ontario 
Phone: HUdson 5-0325 


William C. Kennedy, Manager 


(See complete listing under Ottawa) 
ROBERT LAWRENCE PRODUCTIONS 
(CANADA) LTD. 


38 Yorkville Avenue, Toronto, Ontario 
Phone: WAInut 5-5561 


Date of Organization: April, 1955 


John T. Ross, President 

Robert M. Rose, Vice-Pres. & Director of 
Production 

Marilyn Stonehouse, Secretary & Director 
of Sales Services 

Hugh Spencer, Director of Design, 
Construction & Supply 

Margaret Frost, Treasurer 

Don Hall, Unit Manager 

Fritz Spiess, Director of Photography 

Raymond Cole, Supervising Editor 


SERVICES: Producers of motion pictures for 
TV, industry and education, live-action and 
animation. Video tape facilities in June, 1960. 
FACILITIES: Two sound stages, 110’ x 70’ x 25’ 
and 40’ x 30’ x 20’, insert stage; Westrex re- 
cording system; 35mm and 16mm Mitchell and 
Arriflex cameras, editing, interlock and cast- 
ing facilities. 

RECENT PRODUCTIONS AND AGENCIES 
TV COMMERCIALS: for Rexall Drugs (B.B.D. & 
O.); Tide (Benton & Bowles); Canada Pack- 
ers Cooked Meats; Anglia Cars; Monarch 
Mixes; Christie’s Biscuits (Cockfield, Brown 
& Co.); Sterling Drugs (Dancer-Fitzgerald- 
Sample); Lushus Jelly Desserts (Leo Burnett 
of Canada); Ivory Snow; Bonus (Compton 
Advg. Inc.); B A Gasoline and Motor Oil; 
York Peanut Butter (James Lovick & Co.) ; 
Carling’s Ale; Instant Sanka; Minute Mashed 
and Sliced Potato; Instant Yuban; Rally Dog 
Food; Pablum (McKim Advg. Ltd.) ; Silvikrin 
Shampoo (MacLaren Advg. Ltd.); Betty 
Crocker Mixes, Wheaties (E. W. Reynolds 
Ltd.) ; Texaco; Reliable Toys (Ronalds Advg. 
Agency); Nuggett; French’s Mustard and 
Sauces; Goodyear Tires; Whitehall Products 
(Young & Rubicam Ltd.). 


THE MERIDIAN STUDIOS 
(Meridian Films Limited; Videotape Centre) 
1202 Woodbine Ave., Toronto, Ontario 
Phone: Oxford 8-1628 
Date of Organization: 1956 


Ralph Foster, President 

Julian Roffman, Secretary-Treasurer 
Herbert 8. Alpert, Director of Film Prod. 
James Leitch, Chief Engineer, Prod. 
Robert Hinze, Chief Engineer, Recording 
John T. Stacey, Operations Manager 
Mrs. Maureen Stirling, Office Manager 
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10TH ANNUAL PRODUCTION 


MERIDIAN STUDIOS: CONT’D. 


SERVICES: Videotape services; motion picture 
production services. FACILITIES: Three I/O 
cameras, special effects, etc., electronic high 
definition film recording; 35mm and 16mm 
motion picture production, dramatic features, 
industrial, documentary; sound stage 125’ x 
55’. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Harvest of Energy (Wil- 
liam Neilson Co. Ltd.) ; Our Canadian Grocer 
(George Weston Co. Ltd.) ; The Bloody Brood, 
theatrical (Key Film Productions, Ltd.) ; The 
New American; Light of Tomorrow, Video- 
tape productions (M.R.A. Inc.) 


(MOTION PICTURE CENTRE LIMITED 
85, Yorkville Ave., Toronto 5, Ontario 
Phone: WA 4-8329 


Date of Incorporation: 1953 


G. S. Kedey, President 

Dave Smith, Writer-Director 

Leslie George, Camera Chief 

Robert Stagg, Sound Department 
Mrs. Margaret Harris, Office Manager 
Kenneth Campbell, Sales 


SERVICES: Motion pictures and slidefilms for 
TV, industry, sales promotion, staff training, 
religious, travelogues and public relations use. 
FACILITIES: Auricon, Arriflex cameras, Mag- 
nasync recording equipment, recording studio, 
editing, writing and screening facilities. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: White Fallout; Skyway to 
the Future; untitled film on summer mainte- 
nance (Ontario Dept. of Highways); Diary 
of a Sidewalk Superintendent (O'Keefe Centre 
Ltd.) ; untitled film on Ceylon (Hunting As- 
sociates Ltd.). 


PETERSON PRODUCTIONS, LTD. 


121 St. Patrick St., Toronto 2B, Ontario 
Phone: EMpire 2-3287 

Date of Organization: 1947 

Date of Incorporation: 1959 


Branch Office: Room 903, 245 West 55th St., 
New York 19, N. Y. Phone: PL 7-9357. 
John R. Heaney, Manager 

Subsidiary: Television Editorial Services, 
125 St. Patrick Street, Toronto 2B, On- 
tario. Phone: EM 4-6078. Alan Mills, 
Manager 

S. Dean Peterson, President 

Laurence L. Cromien, Vice-President 

Walter J. Rapson, Secretary-Treasurer 

Walter Sutton, Director of Photography 

Derek Smith, Film Editor 

Lawrence Bartram, Art Director 

Douglas Kennedy, Studio Manager 

Russell Heise, Sound Recording Engr. 

Mel Lovell, Sound Engineer 

Alfred Sutton, Set Construction 

Doris Cromien, Make-up Artist 


SERVICES: Production of 35mm film commer- 
cials. Production of company owned TV film 
programs. FACILITIES: Main studio 51’ x 60’ 
x 21’, insert studio 24’ x 24’ x 11’; complete 
lighting equipment; 35mm and 16mm cameras; 
Crab and Fearless dollies; two microphone 
booms; three editing rooms complete with 
35mm and 16mm Moviolas, etc.; re-recording 
and dubbing theatre; two sound rooms; six- 


channel mixing console; 35mm and 16mm mag- 


PETERSON PRODS., CONT’D. 


netic recorders; four 35mm magnetic dubbers, 
turntable; Selsyn interlock for 35mm and 
16mm projection; conference room with 35mm 
and 16mm projection; five dressing rooms; 
make-up room; dietician’s kitchen; carpenters 
shop, flats. 


RECENT PRODUCTIONS AND SPONSORS 
TV Fits: For Those Who Drink, series of 
13 films (self-sponsored). TV COMMERCIALS: 
for Chiclets Rolaids; Instant Maxwell House 
Coffee (Baker Advg. Agcy) ; Kellogg’s; Salada 
Tea; Bissell Co.; Ovaltine (Leo Burnett Co. 
Ltd.); Pioneer Chain Saw; Ford Autos; 
Arrid; Maple Leaf Ham and Bacon; Matinee 
Cigarettes (Cockfield, Brown Co. Ltd.) ; Chrys- 
ler Autos (Grant Advg); Black Cat Ciga- 
rettes; Shredded Wheat; Shreddies; Wisk; 
Pepsi-Cola; Jim Dandy (Kenyon & Eckhardt, 
Ltd.) ; Canadian Westinghouse Stoves and Re- 
frigerators (McCann-Erickson, Canada, Ltd.) ; 
Kraft Jams and Jellies (Needham, Louis & 
Brorby, Inc.); Betty Crocker Cake Mixes; 
Honey Dew; Vita-Pops (E. W. Reynolds Ltd.) ; 
Ford Autos (J. Walter Thompson) ; others. 


THATCHER FILM PRODUCTIONS 


871 O’Connor Drive, Toronto 16, Ontario 
Phone: PLymouth 9-2711 


Date of Organization: 1940 
Leslie P. Thatcher, Owner & Producer 


SERVICES: 16mm commercial, industrial, educa- 
tional, medical motion pictures; TV commer- 
cials and programmes on film. FACILITIES: 
All equipment, facilities and personnel neces- 
sary for 16mm production. 


RECENT PRODUCTIONS AND SPONSORS 
TV FiLtMs: Dilemma; Power; Accounting; 
Anniversary; The Key; The Clown; Light- 
house; He Who Is Greatest; The Seeker; 
Watchfulness; Words; The Perfectionist; Su- 
perintendent, series (The Salvation Army). 


WESTMINSTER FILMS 


457 Church Street, Toronto, Ontario 
Phone: WAlnut 1-3138 


Date of Organization: January, 1959 


Miss Lee Gordon, President 
Roy Krost, Producer-Director 
Don Haldane, Director 


SERVICES: 16mm and 35mm films for business, 
industry, public relations, TV and theatrical 
productions. FACILITIES: Small stage, editing 
and projection facilities; complete facilities 
for all types of production. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Beer at Its Best (John 
Labatt Ltd.) ; Greenhouse on the Move; Safety 
(series) (DuPont of Canada); Champagne of 
Ginger Ales (Canada Dry Ltd.). Additional 
work for Canadian Cancer Society; Canadian 
Red Cross; 1.A.P.A., ete. 


REVIEW 


QUEBEC: Montreal 


S. W. Caldwell Ltd. 


Suite 319, 1410 Stanley St., Montreal, 
Quebec 
Phone: AV 9-0528 


Bud DeBow, Representative 


CANADA 

* 

Crawley Films Limited 


1467 Mansfield Street, Montreal, Quebec 
Phone: AVenue 8-2264 


Alasdair Fraser, Manager 


OMEGA PRODUCTIONS INC. 
1103 St. Matthew St., Montreal 25, Que. 
Phone: WEllington 7-3525 


Date of Organization: 1951 


T. S. Morrisey, President 

Pierre Harwood, Vice-President 

Leonard M. Gibbs, Secretary-Treasurer 
Henry A. Michaud, Director of Production 
Lorne Batchelor, Director of Photography 
John Burman, Chief Engineer 

Lise Caron, Chief Editor 

Denis Mason, Chief Camerman 


SERVICES: Educational, industrial, sales pro- 
motion, theatrical, and television motion pic- 
tures. FACILITIES: 16mm and 35mm cameras, 
tape and film recording equipment, projection 
and editing facilities, sound shooting stage, 
animation department. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Graphic Arts Institute; 
Fruit Goes to Market (Province of Quebec) ; 
Hosiery Facts and Fashions (DuPont of Cana- 
da Ltd.) ; Sperry Numerical Machine Control 
(Sperry Gyroscope Co. of Canada Ltd.). TV 
FILMS: Pepe le Cowboy, series of 13 (sponsor 
unidentified ) . 


QUEBEC: Quebec City 
NOVA FILMS 


20 est rue St. Jean, Quebec, Quebec 
Phone: LA 5-4939 


Date of Organization: October, 1956 


Jean-M. Nadeau, M.A.E.C., President, 
Administration 

Fernand Rivard, Vice-President, 
Production 

Jean-Paul Cadrin, Secretary 

Jean-Claude Pilon, Editing Dept. 

Michel Morisset, Controller 

Werner Nold, Sound Department 

Pierre Dumas, Director 

Michel Regnier, Director 


SERVICES: Films for business, industry and 
TV; sales promotion, public relations, educa- 
tional, medical and scientific; TV commercials 
and programs, in color and in black and white. 
FACILITIES: Complete creative, production fa- 
cilities; 16mm studio cameras; two magnetic 
film recorders; four channel magnetic film 
mixing; 44” magnetic syne recorder; music 
library; fireproof film vault. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Le Sucre d’Erable (Les 
Producteurs de Sucre d’Erables); Medecine 
daujourd’ hui; Ebenisterie, Ceramique, Email, 
Fer Forge, series on the arts, English and 
French versions; Charming Quebec; Foret 
Source de Vie; Le Drapeau; Carrefour de la 
Vie (Province of Quebec) ; Electrification Ru- 
rale; Chemins de la Province de Quebec (self- 
sponsored). TV FILMs: Children’s Tales, series 
of 26 titles (Canadian Broadcasting Corp.). 
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FIRST 
FIRST. 


131 Eglinton Ave. E. 
Toronto, Ontario 


In Canada 


IN QUALITY — 110 national and inter- 


national awards. 


IN EXPERIENCE — 1,000 films in over 


20 years. 


IN FACILITIES — stages, lab, animation 


— everything! 


IN EFFECTIVENESS — Canada's largest 
producer of sponsored films, with 100 


excellent people. 


19 FAIRMONT AVENUE 
OTTAWA, CANADA 


FOR ALL YOUR CANADIAN REQUIREMENTS, IT'S 


Crawley Films Limtled 


1467 Mansfield St. 
Montreal, Quebec 


* BUSINESS SCREEN 
PRODUCTION IN 


INTERNATIONAL 
LATIN-AMERICA 


A BIG Book About a BIG Medium: BUSINESS SCREEN! 


PUERTO RICO 


% 


Alexander Film Co. 

Edificio El Imparcial, 

Comercio 450, San 
Puerto Rico 
Phone: 3-2898 


Haskel Marshal, Res. Vice.-Pres. 


(See listing under Colorado) 


Calle 
Juan, 


Alexander Film Co. 
Balderas 36-602, Mexico D. F., 
Mexico 
Phone: 10-33-72 
Mario O’Hare, Res. Vice-Pres. 
(See listing under Colorado) 


AUDIOVICENTRO 


Ave. Cuauhtemoc 226, Mexico 7, 
D. F., Mexico 
Phones: 10-25-13; 10-30-29 
Cable: AUDIOVICENTRO 
Date of Incorporation: 1956 
Dr. David Grajeda, President 
Director 
Juan Lépez Moctezuma, Head 
of Production 
Antonio Uribe, Sound Engr. 
Jesus Santana, Sound Engr. 
Ernesto Martinez, Chief 
Cameraman 
Lucy Estrop, Spanish Versions 
Jorge Montes de Oca, Animation 
Jorge Perez Valdes, Art Dir. 
Horacio Turnbull, Foreign 
Relations 
SERVICES: Spanish versions of 
foreign films. Optical and magne- 
tic sound recording. Dubbing. Ani- 
mation. Documentary, scientific 
and educational film production. 
Audio-Vex system (slides and 
records). TV commercials. Titling. 
Distribution of Spanish language 
films. FACILITIES: Sound studios; 
Arriflex, Bolex, Cine-Kodak Spe- 
cial cameras; Ampex; Magnasync, 
RCA sound; VI-Mex titles system. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: The Mighty 
Atom (Cia. Mexicana de Luz y 
Fuerza Motriz); El Tesoro del 
Pirata (Universidad Ibero-Ameri- 
cana); Industrial Management, 
series of 11 films (McGraw-Hill 
Book Co.). SLIDEFILMS: Cancer, 
series of 6 (Universidad Nacional 
de México). TV COMMERCIALS 
AND TITLES: for Televicentro. 


BUSINESS SCREEN MAGAZINE 


CINE COMMERCIAL, S. A. 


Louisiana No. 81, Mexico, D. F. 

Phone: 23-88-30 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Camino Largo; 
Fuego Cautivo (Petroleos Mexi- 
canos); La Batalla del Rio (Re- 
cursos Hidraulicos). TV COMMER- 
CIALS: for Kodak; Viceroy; Chese- 
line (J. Walter Thompson Co.) ; 
DuBarry; Celanese (McCann- 
Erickson Co.) ; McCormick; Mum; 
Johnson & Johnson (Young & Ru- 
bicam Co.); Camay; Tide; Star: 
Gleem (Procter & Gamble). 


R. K. TOMPKINS Y 
ASOCIADOS, S. A. de C. V. 


Cuauhtemoc 60, Mexico 7, D. F., 
Mexico 

Phone: 10-01-75 

Date of Organization: Novem- 
ber, 1952 


R. K. Tompkins, Managing 
Director 
N. P. Rathvon, Chairman of 
the Board 

John Page, Sales Manager 
SERVICES: Production of live-ac- 
tion and animated commercials 
and documentaries. Revoicing of 
TV programs and feature films 
to Spanish; weekly newsreel. Fa- 
CILITIES: Acme and Oxberry ani- 
mation stands; Mitchell and Arri- 
flex cameras with synchronous, 
variable speed and _ stop-motion 
motors; Stancil-Hoffman and 
Magnasyne magnetic recording 
systems; RCA sound channel. 
RECENT PRODUCTIONS AND SPONSORS 
TV COMMERCIALS: for Anderson 
Calyton Co.; Firestone; Revlon; 
Pepsi-Cola; Squirt; Celanese; 
Mentholatum; Warner Lambert; 
Procter & Gamble; Gillette; Bris- 
tol Meyers; Canada Dry; General 
Motors; Royal Crown Cola; Ford 
Motor Co.; RCA; Philips; Col- 
gate; Kelloggs; International La- 
tex Co.; Coca-Cola; Studebaker; 
Goodrich; Hunt’s; Reynolds Alu- 
minum; Arrow Shirts. 


SOUTH AMERICA 


ESTUDIOS 
CINEMATOGRAFICOS ROSELLO 
P. O. Box 3116, Lima, Peru 

Phone: 30.553 

Date of Organization: 1952 

Jose Maria Rosellé, President 

and Treasurer 

R. De Nardo, Vice-President 

Luis Rosellé, Production Mgr. 
SERVICES: Complete production of 
(CONCLUDED ON PAGE 164) 
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RENTAL NEEDS! 


@ LIGHTING . ARCS .INCANDESCENT 
@ MOBILE GENERATORS 

® TRANSFORMERS 

© CAMERAS..CRANES. .DOLLIES 
CAMERA CARS 

@® TECHNICAL CONSULTANTS 


—.. Frost will handle your production needs 
from conference room to film can. Studios... 
ref > Transportation ... Unit Managers... Talent 
... Crews... Locations ... Make-up... and 


Script Personnel. Our expanded facilities 
are yours for the asking. 


( NO BORDER PROBLEMS 


1 Duplicate production facilities 
for your convenience 


Canadian Office: 
6 Shawbridge, Toronto, Ont. 
Belmont 2-1145 


MAIN OFFICE: CANADIAN OFFICE: HOLLYWOOD OFFICE: 
234 Piquette TRinity 3-8030 6 Shawbridge BElmont 2-1145 4224 Teesdale POplar 2-8296 
DETROIT 2, MICHIGAN TORONTO, ONTARIO N. HOLLYWOOD, CALIFORNIA 
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TIESLER 
PRODUCTIONS 


Presently serving clients 


for whom we have produced 


at least three—or more— 


successful motion pictures. 


304 EAST 52nd STREET 
NEW YORK 22, N. Y. 
PLaza 5-7364 


picture-perfect 


sound 


FILMSOUNDS, INC., 128 EAST 4lsr STREET, NEW YORK 


TELEPHONE - LEXINGTON 2-9020 


SOUTH AMERICA: 


ESTUDIOS 
CINEMATOGRAFICOS ROSELLO 


(CONT'D FROM PRECEDING PAGE) 


films, black & white and color, 35- 
mm and 16mm, travel, newsreel, 
TV commercials, artistic produc- 
tions (drama, comedy, musical), 
documentary, etc. FACILITIES: 16- 
mm and 35mm cameras, lighting, 


sound truck, magnetic sound, etc. 
All services. 


RECENT PRODUCTIONS AND SPONSORS 
TV COMMERCIALS: Trankilome- 
traje (B. F. Goodrich) ; El Hom- 
brecito Elegante; La Bovedad de 
Seguridad (American Dry Clean- 
ers); General Electric TV (Inter- 
national Machinery); Marlboro 
Cigarillos (Marlboro Cigarette), 
and more than 100 other commer- 
cials for TV and cinema movies. 


FILM PRODUCTION IN 


AUSTRIA 
Rampart Associates, Inc. 


Bergmillergasse 8, Vienna 89, 
Austria 
Phone: 92-48-324 


Gunther von Fritsch, 
Executive Producer 


(See listing in New York City) 


FILM HOUSE 
PRODUCTIONS LTD. 


Film House, Wardour Street, 
London, W. 1, England 
Phone: GERrard 4226 
J.L.M.P. Garrett, Executive 
Director 
Clifford Parris, Executive 
Director 
D. T. Peers, Executive 
Director 
Clifford Parris, Executive 
Producer 
S. S. Wheeler, Sales Manager 
SERVICES: Production of indus- 
trial, educational, sales promo- 
tional and entertainment motion 
pictures (live action and/or car- 
toon and special animation). Fa- 
CILITIES: Film studios in Central 
London. 14,000 sq. ft. area, 3 
stages, Mitchell and Arriflex 
cameras, RCA sound equipment, 
dubbing and recording theater, 
cutting rooms. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Only for Men 
(Gillette Industries Ltd.) ; People 
Have Ideas (British Productivity 
Council) ; Victory Trials (Smith's 
Motor Accessories) ; Fuel for Bat- 
tle (Army Kinematograph Corp.) ; 
Crime Prevention (Central Office 
of Information). 


HALAS & BATCHELOR 
CARTOON FILMS, LTD. 
Lysbeth House, Soho Square, 
London W. 1, England 
Phone: GERrard 7681/2 
Date of Organization: 1941 
Studios: Dean House, 2, 3 & 4 
Dean Street, London W.1. 


EUROPE 


HALAS & BACHELOR: 
Animation Stroud, Church 
Road, Caincross, Stroud, 
Gloucester. 


Branch Office: c/o Louis de 
Rochemont Associates, Inc., 
380 Madison Avenue, New 
York 17, N.Y. Phone: Oxford 
7-0350. 

John Halas, Director 

Joy Batchelor, Director 

Sam Eckman, Jr., C.B.E., 
(U.S.A.), Director 

SERVICES: Staff of 80 for animated 
film production for advertising 
and entertainment for television 
and cinema. Industrial, public re- 
lations and educational films. Fa- 
CILITIES: Studio for both celluloid 
animation and 3-dimensional pup- 
pet, model animation. Five ani- 
mation cameras, including an Ox- 
berry; 3 model camera setups. 
Editorial and projection equip- 
ment for 35mm and 16mm. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Energy 
Picture (British Petroleum Co. 
Ltd.) ; Piping Hot (The Gas Coun- 
cil). TV Fi_ms: Habatale, series 
of 26; Snip and Snap, series of 12 
(A.B.C. Television Ltd.). TV 
COMMERCIALS: for various clients 
through their agencies. 


KINCCRAT FILMS LIMITED 


85 Cromwell Road, London 
S.W.7, England 

Phone: FRObisher 2242/3 4 

Date of Organization: 1937 


Associate Companies: Photo- 
graphic Illustration Limited; 
Sixteen Services Limited. 

Gerald Cookson, FIBP, Manag- 
ing Director 

Brian Gibson, FIBP, Technical 
Director 

Innes Watson, Sales Executive 

3ernadette Cahn, Production 
Controller 

Odran Walsh, Head of Script 
Department 

SERVICES: Production of 16mm 
technical, industrial, sales, TV and 
all other films for specialized pur- 
poses from script to screen, except 
processing. Through associate 


BUSINESS SCREEN MAGAZINE 


ty 
: 
| 
| 
aye 
| 
G ND 
4 
: 
for 
J 
4 
a 
: . 
4 
4 
| ‘ 
164 
1 


KINOCRAT FILMS: 
companies provide still photogra- 
phy, film strips, studio and pro- 
duction facilities for industrial 
units, recording, titling, anima- 
tion, editing, shooting, etc. FACILI- 
TIES: Two sound stages; full 16- 
mm editing and animation equip- 
ment; scripting; recording thea- 
tre with dubbing and postsyncing; 
preview theatre; 16mm Arriflex 
and Tolana cameras; permanent 
technical crews. Represented in 
Manchester, Birmingham, Eng- 
land; South Africa, Australia and 
Canada. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: The Gestefax 
(Gestetner Duplicator Corp.) ; 
Talking Pigs (Pfizers Ltd.); The 
French Grand Prix (Castrol Mo- 
tor Oils, C. C. Wakefield Ltd.) ; 50 
Not Out (Smiths of England) ; 
Youth and Progress (World As- 
sembly of Youth). Additional 
sponsors, no titles indicated: Min- 
istries of Health, Agriculture, 
Foreign Office, Colonial Office 
(Central Office of Information) ; 
British Broadcasting Corp. TV; 
British Oxygen Co.; Mantagu 
Burton Ltd.; Universal Sky 
Tours; Gay’s Paints; John Ly- 
saght’s Bristol Works Ltd.; Kwik- 
form, Ltd., ete. 
* 
Marathon News 
73 Delamere Road, London 
W.5, England 


Maurice Ford, in charge 


(See listing in New York City) 


UPA Pictures, Inc. 

140 Park Lane, London, W. 1, 
England 

Phone: Mayfair 2987 

Roy Letts, Manager 


(See listing in Los Angeles area) 


Washington Video 
Productions, Inc. 


203 Regent Street, London W1, 
England 


Mr. Howard Connell 


(See complete listing under 
Washington, D. C.) 


WORLD WIDE ANIMATION ; 
LTD. 


34 Cursitor Street, London 
E.C.4, England 
Phone: HOlborn 4683 4 5 67 
Date of Organization: 1955 
Hindle Edgar, Managing 
Director 
James Carr, Director 
V. L. Price, Secretary 
SERVICES: Animated cartoon and 
puppet films, film credits and 


WORLD WIDE: CONT'D. 
titles. FACILITIES: Same as World 
Wide Pictures Ltd. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: BOM, series of 
cartoons (British Broadcasting 
Corp.). Untitled films for Uni- 
lever; Central Office of Informa- 
tion; Philips, Holland. TV Com- 
MERCIALS: for various clients. 


WORLD WIDE PICTURES LTD. 


34 Cursitor Street, London 
E.C.4, England 
Phone: HOlborn 4683/4, 5/6/7 


Date of Organization: 1942 


James Carr, Managing Director, 
Executive Producer 
Hindle Edgar, Company Direc- 
tor, Producer 
V. L. Price, Company Director, 
Company Secretary 
SERVICES: 35mm and 16mm spon- 
sored public relations, documen- 
tary, training and sales films for 
industry and Government depart- 
ments, TV programs. FACILITIES: 
Theatre and cutting rooms at 
Cursitor Street (fully equipped). 
Studio and recording theatre 
Western Electric, at Clapham 
S.W.4. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTUuRES: ADMA—For 
Short (British Petroleum Co. 
Ltd.) ; A Commonwealth Journey 
(Central Office of Information) ; 
Band Wagon (The Ford Motor 
Co. Ltd.) ; A Malayan Enterprise 
(United Sua Betong Rubber Es- 
tates); The Surgeon (Granada 
Television Network Ltd.). 


WORLD WIDE TELEVISION 
FILM SERVICES LTD. 


34 Cursitor Street, London 
E.C.4, England 
Phone: HOlborn 4683/4 5 6 7 
Date of Organization: 1957 
Douglas Kentish, Managing 
Director 
James Carr, Director 
Hindle Edgar, Director 
V. L. Price, Secretary 
SERVICES: All types of TV and 
cinema advertising films. FACIL- 
ITIES: Same as World Wide Pic- 
tures Ltd. 


LES ANALYSES CINEMATO- 
GRAPHIQUES 


6 Rue Francois Ler, Paris 8é, 
France 

Phone: BALzac 40-58 ‘59 

Date of Organization: 1947 

Georges Rozé, General Manager 

Jean Vincent, Sales Manager 


(CONTINUED ON PAGE 166) 
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YOU WHO ARE SHOWING YOUR 16mm 
THE CONVENTIONAL WAYS THIS: 


SELLING at your dealer shows 
and trade shows; also Public Rela- 


tions usage to group audiences or 
on TV. 


INSTRUCTING in job training. 
TELLING your sales groups about 
new models and new products. 


HERE THE FILM IS ONLY JN THE MIDDLE OF ITS USEFUL 
LIFE! TAKE IT ON INTO POWERFUL SALES BUILDING EXPOSURES! 


Your representatives tell and sell 
your customers and their sales- 
people with this TV-type showing 
in an undarkened room. One to 
40 persons. 


Now—reach the consumers. Use 
repeater-magazine projector show- 
ings on retail store counters; at 
shows and exhibits; at traffic 
points (airports, etc.). 


Technical Service, Inc. 
30880 Five Mile Road, Livonia, Michigan 


(1) SEND FOLDER telling how TSI projec- 


tors can give us more selling usage of 
16mm films 


CJ Tell us about TSI’s projector leasing plan. 
NAME 


COMPANY. 


_ 
or phone Sales Dept., KEnwood 3-8800, Detroit. 
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SMOTION 


ons 


galas 


Expand your film program 


with a lower budget... . 


Plan your next film program with KaS 


5819 WOOSTER / CINCINNATI 27, O10 
films, inc. 


For very special processing 
by film craftsmen 


FILM LABORATORIES 


630 Ninth Avenue, New York 36, N. Y. 
COlumbus 5-7676 


4 


FILM PRODUCTION 


EUROPE 


LES ANALYSES: CONT'D. 
SERVICES & FACILITIESS Depart- 
ment Production and Realization 
—Documentaries, industrial and 
sales promotion films, 16mm and 
35mm and filmstrips. Department 
Ultra-Ralenti—Studios with high 
speed Kodak camera. Department 
Film — Editing — Titles, effects, 
synchronization, dubbing (cutting 
rooms, projection rooms). Depart- 
ment Equipment — Authorized 
dealer for Bell and Howell. De- 
partment Diffusion and sale of 
salestraining films. 


RECENT PRODUCTIONS AND SPONSORS’ 
MOTION PICTURES: Men ...A 
Tenet (French Petroleum Insti- 
tute) ; La Cour des Comptes (Min- 


istry of National Education); 
Pleins Feux (Société des Lune- 
tiers); Developing Your Sales 


Personality (The Dartnell Corp.) ; 
Winter Sports ( Air-France). 


CINEMA & PUBLICITE— 
Societe Anonyme 


24 Avenue Marceau, Paris 8eme, 
France 

Phone: BAL, 21-28 

Date of Organization: 1939 


Jacques Meynot, President 
Jacques Zadok, General 
Manager 
Charles Peiffert, Manager 
Pierre Pichert, Foreign Dept. 
Guy Brun, Maurice Chatelain, 
Pierre Grimblat, Robert 
Gudin, Bernard Lemoine, 
Producers 
SERVICES: Advertising films, 35- 
mm Eastmancolor and b&w for 
commercial TV and cinema—live 
action, stop motion, cartoons. FA- 
CILITIES: Exhibition of advertis- 
ing films in cinemas. Exclusive 
screening rights in 1435 cinemas 
in France, 550 in North Africa, 
160 in West Africa, 19 in Mada- 
gascar. 
RECENT PRODUCTIONS AND SPONSORS 
THEATRE ADVERTISING FILMS: 
Fugue (Chantelle Girdles) ; Driv- 
ing Lesson (British American 
Tobacco) ; Zig Zag ( Necchi) ; Un- 
titled, 9 films (Aspro); Heure 
Elégante (Longines); Une Signa- 
ture (Prince Hubert de Polignac) ; 
Les Grands Succés, 3 films (Palm- 
olive); Colgate Présente (Col- 
gate); Néténe (Péchiney); La 
Maison Hantée (Philips) ; Rhapso- 
die en Blane (Marie Brizard); 
Mécaniques (Meccano); untitled 
films for Nestlé; Westpoint. TV 
COMMERCIALS: for Chevrolet; Cre- 
Do; Johnson Polish; Phillips Pe- 
troleum; Delco-Rémy. 


Producing Companies Overseas 
Are Invited to Submit Data 
For Listing in These Pages 


BUSINESS SCREEN MAGAZINE 


LES FILMS PIERRE REMONT 


35 Rue Washington, Paris 8eme, 
France 
Phone: ELYsees 95-70 


Date of Organization: July, 
1949 

Date of Incorporation: June, 
1956 


Pierre Remont, President 

Raymond Barré, Business 
Manager 

Monsieur Dimka, Co-Producer 

Albert Champeaux, Director, 
Animation Department 

Guy Delecluse, Director of 
Photography 

Jean-Pierre Ganancia, 
Production Manager 


SERVICES: Production of motion 
pictures and commercials; live, 
animation, cartoon, stop-motion, 
special effects. FACILITIES: Two 
studios, animation, special effects, 
art departments; cameras, etc. 


RECENT PRODUCTIONS AND SPONSORS 
PROGRAMS AND COMMERCIALS: for 
Sanforized Material; Renault; 
Philips, Holland; Pond’s; Swiss 
Watches; Lux; Amoco; Lever 
Bros.; Kodak; Telefunken. 


Marathon Newsreel 


12 Rue Lapegrere, Paris 
18 E, France 


Jean Magny, in charge 


(See listing in New York City) 


Vavin, Inc. 
(Video & Visual 
Information Films) 


72 Boulevard Raspail, Paris 
XVI, France 

Phone: LITtre 99-61 

Mme. Yvonne Oberlin, Manager 


(See listing in New York City) 


Cc 


CENTRAFILM G.m.b.H. 


Gerstenbergstrasse 35, 
Hamburg-Hochkamp, 
Germany 

Phone: 82 87 06 


Date of Organization: 1958 


Associate Companies: Central- 
film A/S, Oslo, Norway. AB 
Centralfilm, Stockholm, 
Sweden. 


Erik Folke Gustavsson, 

Production Director 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: Mobel Kriigel 
(Lintas). Only reference data sub- 
mitted, see Oslo, Norway listing. 


Other producers wanted 2 to 3 times 
creating our fila has made At the 
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FILM PRODUCTION IN EUROPE) 


LAUX TONBILDSCHAU K G 


An der Hauptwache (Schiller- 

strasse 2), Frankfurt/Main, 
West Germany 

Phone: Frankfurt/Main 27441 


Date of Organization: 1947 


Helmut Laux, President 
Achim Koch, Vice-President 
Ehrenfried Fischer, Production 
Manager, Sound Slidefilms 
Wolfgang Fuchs, Technical 
Prod. & Export Manager 
M. L. Eberhardt, Director, 
Sales Promotion Dept. 
Heinz U. Emmel, Director of 
Administration 
Werner Harzer, Art, Animation 
Director 
Walter E. Dennechaud, Man- 
ager of Photography Dept. 
SERVICES: Producers of sound 
slidefilms for business and indus- 
try, domestic and abroad. FACILI- 
TIES: Necessary equipment and 
personnel for production of slide- 
films. 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: How to Launch and 
Develop Localized Retailer Adver- 
tising (Shell International); This 
is Opel (Opel-General Motors) ; 
The Customer Needs Expert Ad- 
vice (Farbwerke Hoechst AG); 
That's Not Quite the Thing 
(Laux-Goldmann) ; Wo Ein Wille 
Ist, Ist Auch Ein Haus (Schwa- 
bisch Hall). 


HOLLAND 
CARILLON FILMS N V 
Koninginnelaan 45, Rijswijk, 

Holland 
Phones: 119019; 987794 


Date of Organization: October, 
1949 


Branch Offices: Krimkade 43, 
Voorschoten, Holland. T. de 
Wit, Director. J. W. Frisolaan 
49, Voorschoten, Holland. 

G.J.J.M. Raucamp, Director. 


CARILLON FILM: CONT'D. 


Ted de Wit and Gerard J. Rau- 
camp, Managing Directors 
and Executive Producers 

Prosper Dekeukeleire, Camera 
Department Head 

Peter Konings, Sound Depart- 
ment Head 

Eva Van Beverwijk, Editing 
Department Head 

Andre de Vries, Animation 
Department Head 

Herman Tien, Commercial Still 
Photography Dept. Head 

M. J. Gascard, Administration 
Department Head 


SERVICES: Complete production 
services from script to screen in 
35mm and 16mm color, live-action, 
animation. Specialists in public re- 
lations, tourist and sales promo- 
tional films; TV commercials and 
spots. Distribution arrangements 
for sponsored films. FACILITIES: 
Shooting stage; Arriflexes, Bell & 
Howell, Cine Kodak Specials, 16- 
mm and 35mm cameras; blimps, 
dollies, booms; 60,000 watt light- 
ing equipment; sound with Philips 
4 channel 17%mm, 4 channel 35- 
mm and 4 channel twin or triple 
track 35mm stereophonic sound; 
Leevers-Rich sound recording sys- 
tem with synchro-pulse; fully 
automatic 25mm Crass-Berlin ani- 
mation camera and stand; 40-seat 
screening theatre for 35mm and 
16mm and double-head magnetic 
soundtracks; script department 
with research library; casting 
files, sound effects and music li- 
brary; cutting room facilities with 
35mm Acmiola; 16mm, 174mm 
and 35mm Moviola with sound- 
tracks. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Let’s Look at 
Barbados (Barbados Government, 
B.W.I.); The Captain's Clock 
(California Texas Oil Corp.); 
Passengers ...In Person (K.L.M. 
—Royal Dutch Airlines); Steady 


(CONTINUED ON PAGE 168) 


FOUNDED 


Film Company in 
Scandinavia 


| Production: more than 1400 films 


MIVERVA-FILM AIS 
| Copenhagen K | 


Oldest Documentary 


| MINERVA 


| LISTING 


DENMARK 


| APPEARS 


1936 


ON THE 


| NEXT PAGE 
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10TH ANNUAL PRODUCTION 


REVIEW 


IMAGE! 


IMAGE, INC. 


From concept to completion, 
in sight and in sound, the 
image you create determines 
your audience response. 


Three divisions combine to offer you a 
new concept in audio-visual productions. 


COMMERCIAL DIVISION 


SPECIAL PROJECTS DIVISION 


RESEARCH DIVISION 


Serving the entire southwest with 
complete studio and location 
facilities and staff for industrial, 
educational, public relations, 
documentary, dramatic theatrical 
and television productions. 


EXPRESSION IMAGES WORDS 
AND MOTION 


AC-4-2431 


3268 Rosencrans Street e San Diego 10, California 
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“ Refinery at Work” 
f 


or 
Esso Standard 


Div. of Humble Oil 
& Refining Company 


| 
| 


it — skillfully, dramatically, persuasively. _ 


Campus FILM PRODUCTIONS, INC. 


Your Best Guide to the Latest in Communications Media 


Throughout 1960, you'll find more pages, more illustrations on 
the latest in modern communications media of all types described 
in detail in the pages of BUsINESs SCREEN. Annual subscription 
(U.S.) only $5.00 for two years; only $7.00 outside the U.S.A. 


FILM PRODUCTION IN SCANDANAVIA 


CARILLON: 
as She Goes (L. Smit Intern. Tug 
Service—Netherlands Information 
Service); Variations Electron- 
iques (Philips Electrical Co.). TV 
FILM: Window on Europe (Philips 
Electrical Co.). 


DENMARK 


MINERVA-FILM A/S 


Toldbodgade 18, Copenhagen K, 
Denmark 
Phone: Minerva No. 1 


Date of Organization: 1936 


Torben Madsen, President 

Ingolf Boisen, Vice-Pres. 

Jorgen Roos, Chief Dir. 

Hans Christensen, Director 

Ole Berggreen, Director 
SERVICES: Motion pictures in 16- 
mm and 35mm color and b&w; 
slidefilms. Specialties: industrials, 
sales, public relations, TV, educa- 
tion, training, medicals, documen- 
tary and merchandising. FACILI- 
TIES: Complete 16mm and 35mm 
camera, lighting and sound pro- 
duction equipment; cutting and 
screening rooms; shooting stage; 
special effects; animation; story- 
board personnel; script writers; 
creative staff. 
RECENT PRODUCTIONS AND SPONSORS 
MoTION PictuRES: Happens in 


for dramatized selling 
and training that sticks 


The DuKane Micromatic is the sound 
slidefilm projector adopted as standard 
by U.S. business and industry . . . fully 
automatic operation keeps sound and 
pictures always in perfect synchroniza- 
tion; Redi-Wind film system eliminates 
film rewinding; built-in DuKane qual- 
ity assures you of sharp, clear pictures 
and sound. Add audio-visual impact to 
your sales messages and your training 


programs.. 


. See and hear the Micro- 


matic at your own desk. 


DuKane CORPORATION 


Dept. DSP-60 


St. Charles, Illinois 


BUSINESS 


MINERVA: CONT'D. 
Denmark (Burmeister & Wain) ; 
A City Called Copenhagen (Mu- 
nicipality and Harbour of Copen- 
hagen); Free-Air (Danish Gov- 
ernment); Cherry Heering (Peter 
F. Heering). 


NORWAY 


CENTRALFILM A/S 


Akebergveien 56, Oslo, Norway 

Phone: 67 63 93 

Date of Organization: August, 
1952 

Associate Companies: AB Cen- 
tralfilm, Stockholm, Sweden. 
Centralfilm G.m.b.H., Ham- 
burg-Hochkamp, Germany. 


Knut-Jorgen Erichsen, Manag- 
ing Director 
Kjell Austad, Production 
Director 
Hans Svendsen, Studio Manager 
Mattis Mathiesen, Chief 
Photographer 
SERVICES: Production of all types 
of sponsored films and slidefilms. 
FACILITIES: Studio with 200 KW; 
35mm and 16mm cameras; record- 
ing and cutting equipment; thea- 
tre. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Lilleborg-Lade 
(The Norwegian Unilver Associ- 
ate); Untitled films for Standard 
Telefon og Kabelfabrik, an I.T.T. 
associate; Shell; AB Volvo; Fin- 
dus; Elkem; Kellogg; NATO; 
total of 45 films for the Norwegian 
market. SLIDEFILMS: for various 
clients. TV COMMERCIALS: for 
Finland. 


SVEKON FILM 


Seiersbjerget 7, Bergen, 
Norway 

Phone: 14688-14680 

Date of Organization: 1950 


Haakon Sandberg, Owner, 
Managing Director 

Sverre Sandberg, Owner, 
Managing Director 


SERVICES: 16mm and 35mm docu- 
mentary-educational film produc- 
tion. Productions for advertising, 
U. S. television films, etc. FACILI- 
TIES: 16mm and 35mm sound re- 
cording studio, 16mm single sys- 
tem equipment, 16mm and 35mm 
cameras. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PiIcTURES: Loaded with 
Bananas (Norwegian Shipowner’s 
Assn.); Bergens Havn (Bergen 
Municipality ) ; Dressmagasinet 
(Dressmagasinet); Reklamegass- 
verk (Bergens Gassverk) ; Hoires 
Valgfilm (Bergens H@ire). 


SCREEN MAGAZINE 
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SWEDEN 


AB CENTRALFILM 


Kaknas, Stockholm, Sweden 

Phone: 63 08 65 

Date of Organization: 1946 

Associate Companies: Central- 
film A/S, Oslo, Norway. 
Centralfilm G.m.b.H., Ham- 
burg-Hochkamp, Germany. 

Per Olof } 
Director 

Arne Nilsson, Production 
Manager 


Nuhma, Managing 


SERVICES: Production of all types 
of sponsored films and slidefilms. 
FACILITIES: Disposing studio with 
35mm and 16mm cameras and all 
technical facilities, cutting and re- 
cording equipment and theatre. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION Pictu RES; SLIDEFILMS: 
Untitled films for Lintas; va or 
lux; Asea; Sandviks Steel; L. M. 
Ericsson; AB Volvo; oni 
several others. 


‘and 


FORBERG——FILM AB 
Kungsgatan 27, Stockholm, 


Sweden 
Phone: 111655 
Date of Organization: 1934 
E. Forberg, Pres., Gen. Mgr. 


T. Hultgren, Evrecutive 
Treasurer 

H. Peters, Director 

O. Forberg, Sound Services 

K. Pill, Art Department 


SERVICES: Motion pictures in 35 
and 16mm and slidefilms for in- 
dustrial, sales and personnel train- 
ing. FACILITIES: Camera and 
lighting for 35 and 16mm motion 
pictures; sound recording; com- 
plete facilities for slidefilms. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Moforsen 
(Krangede Hydroelectric Co.) ; 
The Seismic Reflection Method for 
Depth-to-Bedrock Determination 
(Electrical Ore-Prospecting Co.) ; 
A Giant Purification Plant (The 
Kappala Federation). SLIDEFILMS: 
Comprimated Air—The Concen- 
trated Power (Atlas-Copco Co.) ; 
Miramatt—Outside Treatment of 
Buildings (Yxhult Stonecutting 
Works); Vattenbyggnadsbyrdan 
(Hydraulic Engineering Bureau) ; 
Veloterm Airheaters (Swedish 
Fanblower Co.) ; Centralized Traf- 
fic Control (LM Ericsson Signal 
Co.) ; Parca Heaters, I, Il and III 
(Swedish Railroad Works); The 
Driver and His Bus; Tickets and 
Attendance; Passengers and 
Goods (Swedish State Railroads) ; 
Breakfasts at School (Royal Board 
of Education) ; Crown-Marked— 
Quality-Marked (Swedish Egg- 
merchants Assn.); How to Keep 
Your Customers (Swedish Sales 
Executives); Hallo, Hallo! I. You 


Sec. & 


10TH ANNUAL 


Call—You Answer; 
Il. The Voice 
(Stillfilm AB); 
tions of U.S. 


Hallo, 

of the 
several 

slidefilms. 


Hallo! 
Company 
adapta- 


AB SVENSK FILMINDUSTRI 


Kungsgatan 36, Stockholm, 
Sweden 
Phone: 221400 


Date of Organization: 1907 


C. A. Dymling, Managing 
Director 

B. Lauritzen, Head Sponsored 
and Documentary Dept. 

C. A. Tenow, Documentary Pro- 
ducer 

Goésta Werner, Director 

Nils Jerring, Director 

Karsten Wedel, Producer- 
Director 


SERVICES: Production and distri- 
bution of documentary, sponsored, 
advertising and educational films. 
FACILITIES: 5 studios, including 
sound department. Owning and 
er controlling over 100 leading 
Swedish cinemas. Leading Swe- 
dish distribution of education, etc. 
films. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTuRES: Wild Strawber- 
ries; The Seventh Seal; The Magi- 
cian (feature releases); Un- 
titled films for Royal Swedish 
Water Power Board: Cities Serv- 
ice, Inc.; Swedish Institute Ce- 
menta; ASEA. TV COMMERCIALS: 
for Colgate-Palmolive; Sunlight: 


Beecham International; Volvo. 
LISTINGS 


CONTINUED ON PAGE 170 


The Buyers Pay to Read 
Business Screen Magazine 


| Identify Your Films Instantly 


Unnumbered films cause confusion and loss of time 


Among Recent Purchasers Are: 


Walt Disney Productions, Burbank, Cal. (6 machines) 
Eastman Kodak Co., Rochester, N. 

Film Servie Laboratories, Athens, Georgia 
General Film Labs., Hollywood, Calif. 

Reeves Soundcraft, Springdale, Calif. 

American Optical (Todd-AO), Buffalo 

District Products Corp. (Audio Devices, Inc.) Conn. 
University of Southern California, Los Angeles 
University of Illinois, Urbana, Illinois 

Telefilm, Inc., Hollywood, Calif. 

Consolidated Film Lats., Ft. Lee, N.J. 

Labcraft International, Cleveland, Chio 

Eagle Labs., Chicago, II!. 

Cinerama Productions, New Ycerk 

Columbia Broadcasting System, N.Y. 

Louis de Rochemont, N.Y.C. 

McDonald Air Craft Corp., St. Lcuis, Mo. 


sigan 


500 illus 
Labs 


stat ions, 
Send Request on Company Letterhead. 


S. 0. S. CINEMA SUPPLY CORP. 


The MOY edge numbers every 
foot of 16, 1714, 35mm film 
and simplifies the task of 
checking titles and footage 


You can now save the many man 
hours lost classifying films with- 
out titles. The MOY VISIBLE 
EDGE FILM NUMBERING MA- 
CHINE replaces cue marks, per- 
forations, messy crayors, punches 
and embossing—does not muti- 
late film. Work prints showing 
special effects, fades and dis- 
solves require edge numbering 
to keep count of frames cut or 
added. Both negative and posi- 
tive films can be numbered. 
Multiple magnetic tracks in 
CinemaScope stereophonic re- 
cordings make edge numbering 
a MUST. Write for brochure. 


onty $2475 


Convenient payment terms arranged. 
You may apply your idle or surplus 
equipment as a trade-in. 


FREE! Catalog on Motion Picture & wv Production Equipment 


tems wil prices and 


Industrial Or rga 


anizations, Film 


Dept. H, 602 West 52nd St., New York 19 — Plaza: 7-0440 — Cable: SOSound, N.Y. 


Western Branch: 6231 


Hollywood Boulevard, Hollywood 28, Calif. 


Phone: HO 7-2124 


Our Largest, Most Complete Annual Production Review Issue 
vv With over 350 complete and detailed listings of production com- 
panies in the United States, Canada and abroad, this 10th Annual 
Production Review Issue is the most comprehensive, dependable 
source of studio data published anywhere in the modern world. 


in a 13-iIb. package 


Unique, new DuKane “Flip-Top™ projector makes every 


neophyte a professional salesman . 


. Doubles the effectiveness 
of your experienced sales people! Delivers the message the way you 


want it, complete with sight and sound. Open the lid, plug it in, slide the record in 
the slot, and the Flip-Top starts selling instantly. Ideal for desk-side prospects or 
small groups. Complete with built-in screen. Startling clarity of black-and-white 
or color filmstrip. Top voice fidelity. 


For a demonstration at your own desk, write or wire 


ukKkaw CORPORATION DEPT. BSP-60 - ST. CHARLES, ILLINOIS 
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FOR ANY PURPOSE 


A MOTION PICTURE 


WRITTEN AND PRODUCED 


BY EXPERTS IN THIS FIELD 


CAN BE THE MOST EFFECTIVE 


AMPAIGN 


TOOL IN THE 


FILM PRODUCTION IN EUROPE, AFRICA 


ITALY 
Marathon TV Newsreel 
Via Lucrezia Caro 12, Rome, 

Italy 


Giovanni Pucci, in charge 


(See listing in New York City) 


C) 


ESTUDIOS MORO A. 
Los Mesejo 15, Madrid, Spain 
Phone: 51-18-00 
Date of Organization: 1950 
U.S. Sales Office: Master Films 
Distributors, Inc., 509 Madi- 
son Ave., New York, N. Y. 
Phone: MUrray Hill 8-8227. 
George Caputo, Manager 


Santiago Moro, General Mgr. 

Jose Luis Moro, Animation 
Manager 

Eduardo Augustin, Sales Dir. 

Felix Carrasco, Production 
Director 

Eduardo Ducay, Script Dept. 

Sixto Rincon, Camera Dept. 

Rogelio Cobos, Sound and 
Editing Department 

Jose Maria Granero, Animation 
Department 

Commercial and TV 

industrial and 

FACILITIES: 


SERVICES: 
films; sponsored, 
sales training films. 
Studios with three stages; one 
model animation stage; cartoon 
animation studio, three 35mm ani- 
mation stands; 100 employees. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Sol de Anda- 
lucia (Gonzales Byass, Jerez); 
Sinfonia en Color (Sherwin-Wil- 
liams); Blues (Ford Cars); Ala- 
dino (Royal Pudding, Standard 
Brands) ; Se Frota (Vicks Chemi- 
eal). 


MOVIERECORD, S. A. 


Martires de Alcala 4, Madrid, 
Spain 

Phone: 49-92-05 

Date of Organization: 1956 

Branch Offices: Paseo de Gracia 
25, Barcelona. Luis Baxeras, 
Manager. Also in Sevilla, Val- 

encia, Alicante, Oviedo, Bil- 
bao, San Sebastian, Zaragoza, 
Valladolid, Pamplona and Sal- 
amanca. 

U. S. Sales Office: 509 Madison 
Ave., New York, N. Y. Phone: 
MUrray Hill 8-8227. George 
Caputo, Manager 


| Production Company: Moro 
Studios 
| (See their separate listing, 


this section.) 


MOVIERECORD: CONT’D. 

Jo Linten, General Manager & 
Director on the Board 

Pedro Portilla, Chairman of 
the Board 

Francisco Munoz, Deputy 
Chairman 

José M. Guerra, 
the Board 

John Grunfeld, Sales Manager 


Director of 


SERVICES: Advertising motion pic- 
tures; TV spots and commercial 
TV programs. FACILITIES: Exhibi- 
tion of advertising films in the 
2200 main cinemas of Spain. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Sol de Andalu- 
cia (Tio Pepe Sherry) ; Es Philips 
(Philips International) ; Hot Sun 
(Pepsi-Cola International) ; FE! In- 
truso (Firestone); Sinfonia en 
Color (Sherwin-Williams ). 


SWITZERLAND 


Vavin, Inc. 
(Video & Visual 
Information Films) 


31 Grande Rue, Geneva, 
Switzerland 
Phone: 26-21-27 


N. Z. Moreno, Vice-President 
and Manager 


(See listing in New York City) 


AFRICA 
SUDAN PUBLICITY CO. LTD. 


Publicity House, Khartoum, 
Sudan 
Phone: Khartoum 4160, 7511 


Cable Address: Publicity 
Date of Organization: 1950 


Hamish Davidson, Managing 
Director 

Khalil Atabani, General Mgr. 

Gabriel Tokatleian, Prod. Sup. 

Abdel Rahman Ziada, A. V. 
Supervisor 


SERVICES: 35mm and 16mm b&w 
and color films; 35mm b&w and 
color sound filmlets; soundtracks 
in Arabic, English, French, Greek. 
FACILITIES: Air conditioned sound 
studio; art, carpenter shop, pro- 
duction offices. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Gazelle 
(Shell) ; Cold Air (Coldair Engi- 
neering) ; Kassala Bound (Dunlop 
Tyres); Thanks to Ferodo (Fer- 
odo Brakes); Bouquet (Boxall 
Soap). 

This Jet-Age World 
—is served by mankind's one univer- 
sal language, the film. BUSINESS 
SCREEN is your BIG magazine of 
this modern Jet-Age era. 


BUSINESS SCREEN MAGAZINE 
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FILM PRODUCTION: PACIFIC & FAR EAST 


AUSTRALIA 


AUSTRALIAN INSTRUCTIONAL 
FILMS PTY. LTD. 


6 Underwood Street, Sydney, 
New South Wales 
Phone: BU 6557 (Sydney) 


Date of Organization: 1951 


Lex Halliday, Director 

Jean Halliday, Director 

Philip J. Pike, Production Mgr. 

Donald B. Stanger, Sound 
Supervision 

Margaret Arditto, Distribution 


SERVICES: Production for screen 
and TV specializing in 16mm and 
35mm color and b&w; world-wide 
locations, specifically Australia 
and adjacent Pacific islands; gen- 
eral research and scripting; edu- 
cational and scientific advising fa- 
cilities; cued musical scores com- 
posed, symphony orchestra record- 
ings arranged; equipped to pro- 
vide advisory service to overseas 
film and TV companies on location 
in Australia. FACILITIES: 35mm 
Arriflexes and 16mm Cine Spe- 
cials, blimped; studios, theatrette, 
complete lighting; dollies; 17%4- 
mm magnetic film, 14” tape re- 
corders; camera car; editing fa- 
cilities; Moviolas; sychronizers, 
etc. Editing, research and script- 
ing staff. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PIcTURES: The Sundown- 
ers, production staff and directing 
aid only (Warner Bros.); Desert 
Conquest (A.M.P. Society). TV 
COMMERCIALS: for General Mo- 
tors; Jenson & Nicholson; Lever 
Bros.; Commonwealth Savings 
Bank of Australia; British 
Paints; Nestles; Redex; D. & W. 
Gibbs. 


CAMBRIDGE FILM AND TV 
PRODUCTIONS PTY. LTD. 


221 Pelham St., Carlton N.3, 
Melbourne, Victoria 
Phones: FJ 2204; FJ 4678 


Cable: CAMFITEL, Melbourne 
Date of Organization: 1949 


W. V. Morgan, Chairman of 
Directors 
George Morcom, General Mgr. 
David Bilcock, Prod.-Dir. 
Dennis Trewin, Director 
Len Heitman, Ch. Cameraman 
Byron Prouton, Asst. C’man. 
Serge Sesin, Head Animator 
Nick Vastchenko, Still C’man. 
David Bilcock, Jr., Cutter 
Leslyn Blizzard, Cutter 
Barbara Miller, Anim. Artist 
Barbara Shaw, Prod. Asst. 
Joan Price, Accounts 
Nigel Tulloh, Accounts 
Tricia Tatham, Reception 


10TH ANNUAL PRODUCTION REVIEW 


CAMBRIDGE: CONT’D. 
SERVICES: Producers of all types 
of commercial motion pictures and 
slidefilms; theatre and television 
commercials, business and indus- 
trial films, television slides. FACIL- 
ITIES: Animation department with 
35mm and 16mm Oxberry type 
tables; sound stage with compre- 
hensive 35mm and 16mm camera 
equipment; double system record- 
ing on 17'2mm sprocketed mag- 
netic film; preview theatre with 
interlock facilities, 35mm or 16- 
mm; complete still photography 
department. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Best Mower 
Money Can Buy; Your Automatic 
Choice (Pope Products Ltd.) ; 
Choice of Quality (1.C.1.A.N.Z.). 
TV AND THEATRE COMMERCIALS: 
for Group Laboratories Ltd.; Dal- 
ton Tie Co.; Crompton Soaps Pty. 
Ltd.; Rowntrees Aust. Pty. Ltd.; 
Nicholas Pty. Ltd.; Kodak A’asia 
Pty. Ltd.; B.A.L.M. Paints; Gas 
& Fuel Corp.; James Hardie Co.; 
South Australian Brewing Co.; 
Sennitts Ice Cream; Van Cooth 
Pty. Ltd.; Nathan & Wyeth; Or- 
lando Wines; K.L.G. Spark Plugs. 


PERIER PRODUCTIONS 
PTY., LTD. (ssf, etc.) 


PERIER FILM PTY., LTD. 


24 Jamison St., Sydney, New 
South Wales 

Phone: BU 6527; BU 4049 

Date of Organization: 1947 


Reg Perier, Managing Director 
Stan Murdoch, Production Mgr. 
Mildred Flynn, Business Mgr. 
John Bowen, Film Editor 
Helen Hughes, Color Transpar- 
encies 
SERVICES: Specializing in 16mm 
documentary, educational and in- 
dustrial film production; 35mm 
color stripfilm production; 35mm 
color transparency library. Aus- 
tralian, New Zealand and Pacific 
Islands coverage; commercial and 
industrial photographers. FACILI- 
TIES: Own studio, cutting facili- 
ties, 16mm Cine Kodak Specials, 
200 ft. magazines, camera blimp, 
motor drive, time lapse equipment, 
16mm synchronous magnetic film 
recorder, 35mm_ Exactas, full 
range 5 x 4 equipment. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuREs: U. S. Newsboys 
Down Under (Qantas Empire Air- 
ways Ltd.); The Tufted Story 
(Felt & Textile of Aust. Ltd.); A 
Municipality and Its People 
(Rockdale Municipal Council); 
My Brother's Keeper (N.S.W. 
Masonic Welfare Fund); Boeing 
707 Inaugural Flight (Boeing Air- 


(CONTINUED ON PAGE 172) 


“RESCUE BREATHING” 


Written, Directed & Produced by Lewis & Marguerite Herman. © 


Production Supervision by Robert Gross a 


the FIRST and ONLY SAFETY FILM 
teaching the NEW methods of 
MOUTH-TO-MOUTH RESUSCITATION that... 


@ has been officially approved for purchase under the 
Federal Contributions Program. 

®@ was officially approved and endorsed as a teaching 
film by the New York and American Societies of Anes- 
thesiologists. 

@ has won THREE National 1959 awards: the NA- 
TIONAL SAFETY FILM CONTEST, the EFLA BLUE RIBBON 
and the CHRIS AWARD. 

@ was produced under the technical supervision of the 
foremost MEDICAL authorities on the subject. 


Now available in 
English, French, 
Spanish & Portugese 
versions. Please 
specify language 
version you wish. 


Running Time — 21!/, Minutes 
16mm Color Sound Print_--- - $200 
16mm B&W Sound Print_____-_- $110 

25% Discount on 6 or More Prints 


Send Orders, or Requests for Preview-for-Purchase, to: 


AMERICAN FILM PRODUCERS 


Department RB-3 1600 Broadway, New York 19, N.Y. PL 7-5915 


For the Finest in Films, Equipment & Services Look 
to the Pages of Industry's Big Book: Business Screen 


rewinders 


sound readers 


synchronizers 


picture and 
sound editors 


frst IN EDITING 


EQUIPMENT 


From the time motion pictures “learned 
to talk’ Moviola has earned acceptance 
as the word for professional film 
editing equipment. Moviola is keeping 
pace with the changing needs of the 
Motion Picture Industry with new 
devices such as: 
¢ Crab Dolly for improved Motion 
Picture and TV Camera mobility 
e 70 mm Viewer for the Photo 
Instrumentation field 


Moviola 


MANUFACTURING CO. 
1451 GORDON STREET « HOLLYWOOD « CALIFORNIA « HO. 7-3178 


crab dolly 
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THE PACIFIC 
NORTHWEST IT’S 
RARIG FILM 
PRODUCTIONS 


For complete productions »* For topflight writing 
For superb photography For sound stage 
* For Westrex Sound Recording 
For art, layout, production & animation 
For expert cutting © For library scenes 


Rarig Film Productions 


5510 University Way «+ Seattle, Washington + LAkeview 2-0707 


FOR MEDICINE 
EDUCATION 
INDUSTRY 
TELEVISION 


STURGIS-GRANT 

PRODUCTIONS, INC. 

322 East 44th Street, New York 17, N.Y. 
Murray Hill 9-4994 


FILM PRODUCTION: PACIFIC & FAR EAST 


PERIER: CONTINUED 


plane Co.); Security in the Mak- 
ing (Carr & Elliott Pty. Ltd.); 
Wool Press; The Anti-Strip Sheep 
Shower (Sunbeam Cooper Corp.; 
produced in cooperation with 
Grimsdale Bushelle and Associ- 
ates); Faith for Today (The 
Greater Sydney Conference of 
Seventh Day Adventists). 


JAPAN 


EDUCATIONAL FILM 
EXCHANGE, INC. 


3 Ginza Nishi 6—Chome, 
Chuoku, Tokyo, Japan 
Phone: (571) 9351-5 


Date of Organization: 
February, 1949 


Branch Offices: Tokyo, Osaka, 
Nagoya, Fukuoka, Sapporo, 
Kanazawa, Takamatzu, Fuku- 
shima. 

. Kanazashi, President 

. Ikeda, Managing Director 
. Iseki, Director 

. Yamaoka, Studio Manager 
. Katagiri, Kwanto Branch 

Mgr. 

S. Marikawa, Kwansai Branch 

Mgr. 

. Yano, Chubu Branch Mgr. 

. Kuroda, Kyushu Branch Mgr. 
. Kikuchi, Hokkaido Branch 
Mor. 


SERVICES: Production and distri- 
bution (also renting film li- 
braries) of educational and cul- 
tural films; children’s films (dram- 
as and animation); sponsored 
and TV films and commercials. 
FACILITIES: 6600 sq. ft. studio; 
four stages, 1400 sq. ft.; other 
buildings, 1200 sq. ft.; 600 watts 
power supply; 600 watts lighting; 
Parvo, Arricard, Special Cine- 
Kodak, Mitchell, Bell & Howell 
Filmo cameras; 35mm animation 
stands; Topcon, Primo, ete. still 
cameras; management and staff of 
20; animation staff of 40. 


RECENT PRODUCTIONS AND SPONSORS 
TV Fits: (Series) Railroad 
Police (Dentsu Co.); Sea Drag- 
net; Sea Man 8823 (Daiei Co.); 
The Story of Small and Big Kids 
(Mingei Co.—joint production) ; 
Fox Disguised as King (Puppet 
Film Co.—joint production). TV 
COMMERCIALS: for Shinsen Brew- 
ery Co.; Kirin Beer Co.; Kyushin 
Drug Co.; Taisho Drug Co.; Can- 
non Camera Co.; Cradle Canning 
Co.; Nikka Whiskey Co.; Seiko 
Co.; Sanyo Electric Co.; National 
Distilling Assn. 


Epitor’s Nore: additional listings of film producing companies in 
lands abroad will be published during the year, without charge or 
obligation of any kind. Producers are invited to submit data to our 
Chicago office if company is not listed in this international section. 


INTERLINGUAL 
INTERNATIONAL 
(JAPAN), INC. 


lijima Bldg., 5-3 GinzaNishi, 
Chuo-ku, Tokyo, Japan 
Phone: 571-5078 


Date of Organization: 1957 
Date of Incorporation: 1958 


George A. Shirokow, Represent- 
ative Director 

M. C. Lu, Representative Direc- 
tor 

T. Asada, Director 

T. Okita, Office Manager 

S. Ikeda, Operations Manager 


SERVICES: Animated cartoons in 
b&w and color for export to 
U. S. A.; animated and live TV 
spots; stop-motion work; roto- 
scoping; sound-color filmstrips; 
motion pictures for business and 
TV in 16mm and 35mm; techni- 
cal assistance to U. S. film produc- 
ers on location shooting in Japan; 
foreign language film dubbing. 
FACILITIES: Complete line of 
Oxberry animation equipment; 
permanent staff of animation art- 
ists trained to U. S. standards and 
requirements; sound recording on 
tape, film, magnetic film, Ampex 
and Magnasync equipment. 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Golden Week- 
end (Standard-Vacuum Oil Co.). 
FILMSTRIPS: for Coca-Cola Co.; 
Singer Sewing Machine Co.; 
Standard-Vacuum Oil Co. ANIMA- 
TION, FILM DUBBING, SERVICES: 
for P. Ballantine & Sons (Wm. 
Esty Co.); Pepsi-Cola Interna- 
tional Ltd. (Kenyon & Eckhardt 
Co.); Procter & Gamble (Benton 
& Bowles, Inc.); Goodyear Co. 
(J. Walter Thompson Co.) ; Allen 
Swift Productions, Inc.; Bur- 
roughs Co.; International Busi- 
ness Machines; S. A. A.; Ramo- 
Wooldridge Corp; Time-Life In- 
ternational and others. 


INTERNATIONAL MOTION 
PICTURE COMPANY, INC. 


Katakura Bldg., Kyobashi, 
Tokyo, Japan 
Phone: 281-5778 9 


Cable Address: IANMUTSU, 
Tokyo 
Date of Organization: 1952 


lan Mutsu, President 

Shokichi Mogami, Director 

Jujun Furukawa, Director 

Yasumasa Sakoda, Director 
SERVICES: Producers of industrial 
and business films, TV commer- 
cials and newsreels. 16mm and 
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INTERNATIONAL: CONT'D. 

35mm__—siproduction. FACILITIES: 
Full time camera, sound and office 
staff. Own sound recording and 
editing facilities. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PictuRES: The Maki Sis- 
ters; Prime Minister Nash Visits 
Japan (Japanese Ministry of 
Foreign Affairs); Seven Hundred 
Sixty Murders (Standard Vacuum 
Oil Co.); Kimono (Raw Silk Ex- 
porters Assn. of Japan); Indus- 
trial Power (Jetro). 


SHU TAGUCHI 
PRODUCTIONS, INC. 


15, 4-Chome 
Shiba-Kanasugimachi 
Minato-ku, Tokyo 

Phone: Tokyo 451-1240, 5088 

1958 

Takeshi Kawai, President 

Yasushi Taguchi, Director 


Date of Organization: 


SERVICES: 16 and 35mm films in 
color or black and white for busi- 
ness and industry; sales promo- 
tion, public relations, educational, 
medical, scientific and travel films. 
FACILITIES: 35mm N. C, Mitchell, 
Eyemo cameras; 16mm Cine 
Special, Filmo cameras; 100 kw 
lighting equipment; editing room 
with all necessary equipment. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PicTURES: Hydraulic 
Power Plant (Mitsubishi Electric 
Mfg. Co., Mitsubishi Heavy In- 
dustries, Reorganized, Ltd.) ; Jap- 
anese Doll (Japan Tourist Associ- 
ation); Brain Operation (The 
Ministry of Education) ; 100 Years 
Between U. S. and Japan; Men- 
tally Retarded Children (indepen- 
dent productions). 


‘TOKYO CINEMA 
COMPANY, INC. 


Omi Brotherhood Building 

2-1 Surugadai, Kanda, Tokyo 

Phone: Tokyo 29-6351-4 

Sozo Okada, President 
SERVICES: 16 and 35mm motion 
pictures in color, b&w for indus- 
try, education and medical-scien- 
tific fields in which company has 


achieved international distinction. 
Complete facilities and permanent 
staff for modern production of all 
types. 
Video Crafts, Incorporated 
(Videocraft Productions; 
Arthur Rankin, Jr. Associates) 


Tokyo Radio-TV Studios, Chou- 
ku, Tokyo, Japan 


Kizo Nagashima, in charge 
(See listing in New York City) 


Washington Video 
Productions, Inc. 


CPO Box 710, Tokyo, 
Mr. Ian Mutsu 


(See complete listing under 
Washington, D. C.) 


MALAYA 


CATHAY FILM SERVICES LTD. 


Cathay Building, Singapore 9, 
Malaya 

Phones: 41556; 43831; 22856 

Date of Organization: 1957 


Loke Wan Tho, Chairman of 
Directors 

Tom Hodge, Managing Director 
and Producer 

Noni Wright, Director, Writer 


SERVICES: Production of adver- 
tising, public relations, documen- 
tary and news and training films. 
Location shooting anywhere in 
East. 35mm and 16mm black & 
white and color. FACILITIES: Full 
modern studio. Two large sound 
stages; Mitchells, Arriflex, Bell 
& Howell Eyemos; Westrex 
sound; Mole-Richardson lighting; 
generators, etc. 


RECENT PRODUCTIONS AND SPONSORS 
TV COMMERCIALS: for Singer 
Sewing Machines; Caltex; Ford; 
Shell; Ovaltine; Martell; Titoni 
Watches; Nestles; Creda; Dom 
Benedictine; British Government; 
Tiser Beer; Shamrock Stout; 
Hong Kong Government. 


Japan 


REELS-CANS- SHIPPING CASES 


ALL SIZES 


TOP PROFESSIONAL QUALITY 
AT POPULAR PRICES 


More than 200,000 in stock at 
all times . . 


Send for Price List 


10TH ANNUAL 


. Immediate Shipment! 


MOTION PICTURE 
ENTERPRISES, Inc. 


Tarrytown, New York— Phone: ME 1-4767 


PRODUCTION 


REVIEW 


FOR ALL YOUR 


TION PICTURE AND 


NEEDS 


1845 BROADWAY (at 60th St.) NEW YORK 23 - Plaza 7-6977 - 


FILMS FOR ADVERTISING, 
PUBLIC RELATIONS, TRAINING, 
DOCUMENTARY, EDUCATION 


35mm.-16mm.—in any language 


colour—black & white—sound... 


Latest equipment for cartoons 
and animated sound colour films 
under direction of Hollywood- 
trained expert personnel... 


Sound tracks and commentaries, 
in any language, for clients 
with films to be adapted to 

S.E. Asia audiences... 


Modern, studio facilities, both 
in Singapore and Hong Kong, with 
two large sound stages fully 
equipped with Mitchells, Arris, 


Eyemos, Mole Richardson lighting .. . 


economically available for your 
use on location... 


The Far East’s Finest Studies. 2 


SPECIALIZING IN QUALITY 


Serving these 


clients in 1959: 
Ford Motor Company 
Singer Sewing 
Machine 
Caltex @ USIS @ Shell 
Hong Kong Govt. 
Hong Kong Tourist 
Assoc. 
Singapore Govt. 
UK Government 
Brunei Government 
White Horse Whisky 
DOM Benedictine 
Ovaltine @ Martell 
Titoni Watches 
Milo 
Tiger Beer 
Drambuie 
Shamrock Stout 
Omo 
Van Houten 
Rothmans 
Vykmin 
Scotts Emulsion 
Blue Band Margarine 
Mobilgas @ Marmite 
Surf @ Bryicream 
British War Office 
Silvikrim @ H&C Latex 
Great Eastern 
Life Assurance Co. 
Fraser & Neave 


CATHAY FILM SERVICES LIMITED 


SINGAPORE 


HONG KONG 


Cathay Building, Singapore 9 Princess Building, Nathan Road 
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Film-TV Graphics 
Opens N.Y. Studios 


The newest, and one of the larg- 
est motion picture studios in New 
York was opened last month by 
Film Graphics and _ Television 
Graphics at 3 West 61st Street, 
near Columbus Circle and the new 
Lincoln Center projects. 

Measuring 200 by 75 feet, with 
a 30-foot high ceiling, the studio 
has been completely reconstructed 
and modernized on the top floor 
of an old building that figured 
prominently in the early days of 
the movie industry. 


An Historic Film Center 

rhe building’s entertainment his- 
tory began shortly after the turn 
of the century when people filled 
the sixth and seventh’ floors to see 
horse shows. But’ horse shows 
couldn't continue to draw audi- 
ences as did a new form of enter- 
tainment: the movies. And _ be- 
cause of the studio’s ideal size and 
construction, the horses were re- 
placed by hand-cranked cameras, 
hastily painted sets, lights and, of 
course, the stars. 

In 1914 the Dyreda Art Film 
Company, headed by the one-time 
actor turned producer-director, J. 
Searle Dawley, shot two-reelers 
here, as did Rolfe Photoplays and 
the early Columbia Pictures Cor- 
poration. A year later, Dyreda 
joined a new distributing company, 
Metro, and in 1917 this new com- 
pany began producing its own films 
in the big studio. 


Favored by the Stars 

Metro’s stars included some of 
the greatest names of the silent 
screen—Mary Miles Minter, Fran- 
cis X. Bushman, and four of the 
famous Drew-Barrymore family: 
Ethel and Lionel Barrymore and 
Mr. and Mrs. Sidney Drew, who 
pronounced the facilities at 3 West 
61st Street as “unusually fine stu- 
dio conditions.” But where once a 
megaphoned director dictated to a 
vamp in a milk bath, now our hero- 
ine will be a detergent in a TV 
commercial. 

One of the important features 
of the Graphics sound stage is the 
absolutely level floor, made in a 
“floating style” of Masonite over 
two layers of Celotex. The sound 
quality of the stage has been engi- 
neered to achieve a slightly “live” 
effect. -This has been accom- 
plished by a_ special acoustic 
treatment that can be controlled 
from “dead” to “very live” and 
will offer more sound realism than 


who occupied new studio quarters last month. 


This huge 200-foot stage at 3 West 6/st Street in Manhattan is now 
the site of production activity for busy crews of Film and TV Graphics 


Scratches on Film 


Irritate Audiences 


Scratches are havens for dirt, and 
refract light improperly. On the 
screen, they mar the picture and may 
distract attention. If on the sound 
track, they produce offensive crackling. 


Fortunately, scratches can almost 
always be removed — without loss 
of light, density, color quality, 
sound quality, or sharpness. 


Write for brochure 


EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


BUSINESS 


has been obtainable in most typi- 
cal film studios. 

With a 200-foot throw, the stu- 
dio is equipped with a 35mm 
Mitchell Rear-Screen Process Pro- 
jector with a long lens, permitting 
greatly increased sharpness and 
even light distribution for rear- 
screen background work. Com- 
pletely equipped carpenter shops, 
make-up rooms, an elevator for 
bringing cars onto the sets and a 
permanent cyclorama set are other 
features of the Graphics studio. 


Wired to Handle Tape 


Being in the picture and sound 
business, whether on film or video- 
tape, Film and TV Graphics has 
planned the new studio to be eas- 
ily adaptable to tape. The building 
is being wired to be able to pipe 
taped signals to any of several 
tape reception and recording loca- 
tions in New York. 

In addition to augmenting its 
own production facilities, Film and 
Television Graphics will make the 
new studio available to other pro- 
ducers on a rental basis. Wy 


Lincoln Center Look 


“Legend Is Born” Previews 
New York Cultural Project 


Sponsor: The Lincoln Center for 
the Performing Arts 
TitLe: The Legend Is Born, 15 
min., color, produced by Gil- 
bert Comte. 
ve Currently under construction 
in New York, the Lincoln Center 
has been called one of the greatest 
cultural projects of all time. This 
film demonstrates architectural 
planning for the multi-structured 
center, spacious new home of the 
Metropolitan Opera, New York 
Philharmonic, several theatres and 
the Julliard School which will 
make it a new source of enjoy- 
ment and enlightenment not only 
for New York but the whole na- 
tion. 

Rise Stevens, famed opera star, 
narrates and appears in the film. 
At the ground-breaking ceremon- 
ies she sings an aria while Leonard 
Bernstein conducts the Philhar- 
monic. President Eisenhower, 
who is shown at the ceremonies, 
said, “Here will develop a mighty 
influence for peace and under- 
standing throughout the world.” 

The Legend Is Born is available 
on free loan from Modern Talking 
Picture Service, 3 East 54th 
Street, New York. Distribution is 
limited to the Eastern Seaboard 
states from Virginia north. Ve 
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CASE HISTORIES OF CURRENT SPONSORED FILM PROGRAMS 


The Air Force Faces a Safety Problem 


“Nightmare for the Bold”—Makes a Dramatic Appeal to Drivers 


“This is a terrible thing to say, but 
it’s true! It’s young men such as 
you—18 to 25 years old—who are 
doing most of the killing. . . . Not 
with guns! With automobiles!” 


* 


HIS CHARGE—by an Air Force 

major to enlisted men—begins 
a powerful dramatization of auto- 
mobile safety and youth provided 
by a new 54-minute film, Night- 
mare For The Bold, produced by 
Atlas Film Corporation for the 
U. S. Air Force. 

Writer Robert Craig has created 
an appealing love story that is viv- 
idly contrasted with hard-hitting 
drama as it teaches a moral in the 
vernacular of the youth groups who 
will see the film. 


Year’s Toll in Fatalities 

Nightmare For The Bold begins 
with the Air Force officer telling 
an assembly of airmen that during 
the next 365 days young men of 
their age will be in at least 11,000 
fatal accidents. The camera focuses 
on three buddies, 20-year-old Mike 
Adams, Bill Kelly, and Tommy 
Wilkins in the audience. 

In the next sequence, the three 
airmen and their girl friends are 
in a friendly tavern, dancing to 
the jukebox, joking, and doing a 
little drinking. Then Mike, his 
fiancee, Jane; Bill, and his girl, 
Ellen, leave Tommy and his girl to 
go for a moonlight ride in a con- 
vertible. 

Mike, generally a good driver, is 
cocky behind the wheel as they 
ride along singing “She'll Be 
Comin’ Round The Mountain.” As 
they end the verse “We'll kill the 
old red rooster,” Mike sideswipes 
an oncoming car at 65 miles an 
hour. The convertible flips over 
twice. 

Faces Manslaughter Trial 

After the accident comes Mike’s 
ordeal in his trial for manslaughter 
and a heavy lawsuit. Ever harder 
for him to face is that the crash 
killed Bill, scarred Ellen’s beauti- 
ful face, broke the other driver's 
neck, and maimed his fiancee. Jane 
lost a leg. 

The jury deems Mike not guilty 
of manslaughter, but he loses the 
$45,000 lawsuit. Since it will 
take his father’s savings and all the 
money they can both earn for 
years, Mike must give up his plans 


10TH ANNUAL PRODUCTION REVIEW 


for college. Throughout the or- 
deal Tommy stands by Mike. 

Jane forgives Mike, and finally 
he overcomes her mother’s and fa- 
ther’s bitterness. At the end, Mike, 
now a civilian, and Jane, now his 
wife, are going to his hometown to 
live. Enroute on the bus, they 
pass the scene of another fatal ac- 
cident. 


Chicago Talent in 61 Parts 

Mike is played by Jim Hickman 
of New York, who has appeared on 
Broadway and in such television 
shows as Studio One, Silent Serv- 
ice, and Men of Annapolis. The 
Major at the beginning is played 
by Robert Dane, Broadway stage 


Above: Mike (Jim Hickman) visits 
the fiance he has maimed in auto 
crash which ruined his career. 


Chief Motion Picture Film Branch, 
Air Photographic and Charting 
Service, Orlando Air Force Base, 
in Florida. 

After two years in writing, 
shooting began in Chicago. Loca- 
tion exteriors were shot in Florida. 

Two sequences in the jury trial 


Bedside scene in “Nightmare for the Bold” with director Albert Bradish 
(beneath camera) and members of the Atlas Films’ crew. 


and network television actor. The 
rest of the 61 speaking parts were 
taken by Chicago talent. 

Directed by Albert Bradish 

The 35mm black and white film 
was skillfully directed by Albert 
Bradish, who has more than 25 
years’ experience in film produc- 
tion. His assistant and the editor 
was Jim Dricker, a 15-year vet- 
eran. 

Oscar Ahbe, who did the cam- 
era work, left Nightmare For The 
Bold as his signature to 40 years 
of shooting. He had shot the 
first 35mm negative color film in 
the United States for an industria! 
user. Harry Peterson, an Atlas 
cameraman since 1920, created 
the special effects. He had shot the 
first commercial film using incan- 
descent lamps. 

Supervised by Major Boyko 

The entire production was su- 
pervised by Major Peter Boyko, 


were made in the court chambers 
of the Village Hall, Oak Park, Ill. 

Other interiors were shot on the 
Atlas Studios stages in Oak Park, 
where six large sets were required. 

To insure authenticity, the 
emergency staff of Wesley Memo- 
rial Hospital, Chicago, did the 
bandages and cast for Jane in the 
scene where Mike visits her for the 
first time after the crash. 

The cpening was shot at an Air 
Force Base in Florida, using sev- 
eral squadrons of airmen to fill the 
auditorium for the reverse angle 
scenes. 


Should Be Widely Shown 

Nightmare For The Bold is ap- 
propriate for any audience of 
young men and women of driving 
age. The entertaining and dra- 
matic safety message is, as the 
producer describes it, “a complete 
motion picture produced explicit- 
ly to save lives.” i 
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A Top Value redemption clerk must be a dip- 
lomat, since money is not acceptable . . . 


{ 


Keeping the Public from Shooting Santa 


Instructional Slidefilms of Top Value Enterprises, Inc. 
Aid Floor Staffs, Executives in Public, Retail Contacts 


HE Art of giving merchan- 

dise away gracefully is the sub- 
ject of an instructional slidefilm 
just completed by Haig and Patter- 
son, Inc., of Detroit and Dayton, 
Ohio. The Haig and Patterson 
client is Top Value Enterprises, 
Inc., also of Dayton, sponsors of 
the nationally used Top Value 
trading stamp program. 

The film is directed to the floor 
staffs of the many Top Value 
stamp redemption stores. Running 
to 82 frames in color, with disc- 
recorded sound, it promises to be 
an effective teaching device. It 
maintains interest and even 
achieves a certain dramatic quality 
by centering action on a fictional 
redemption store heroine, Helen 
Wells, whose name also furnishes 
the title. 

Helps Men on Retailer Calls 

A companion film prepared for 
the Top Value firm is a lesson in 
salesmanship directed to the “ac- 
count executives” who sell and 
service the retail accounts, who 
actually distribute the stamps to 
the savers. Having adopted the 
trading stamp form of sales pro- 
motion, the retailer still has to be 
shown how to make the most effec- 
tive use of it. 

Either of the slidefilms would 
interest merchandisers at the retail 
level, whether actual or only pos- 
sible users of trading stamps. The 
maker of the films and his clients 
have obviously not overlooked this 
secondary value in preparing the 
scripts. 

Customers’ Stamp Problems 

The Helen Wells slidefilm deals 
with some rather unexpected as- 
pects of the situation. A customer 
with stamps to redeem would ap- 
pear to need more personal atten- 


tion than one with money in her 
handbag. For many stamp-savers, 
the stamps, representing a long 
period of accumulation, have been 
harder to come by than money. 
Moreover, there is a possibility of 
a problem arising over the fact that 
the customer has no surplus of 
stamps. She cannot decide to 
“spend” a little more than she had 
intended, except at the price of a 
delay while she increases her 
hoard. Occasionally, unusual re- 
demption situations arise where a 
redemption store clerk is called 
upon for real diplomacy. 


That Lamp May Be a Symbol 


If the customer is pleased with 
what she gets for her stamps, she 
will become a more avid Top 
Value stamp saver than before. 
But unless she has been pleased 
and flattered by her reception at 
the redemption store, her ‘new 
lamp may be an ever-present re- 
minder and symbol of her not hav- 
ing received the deference and 
courtesy to which she feels herself 
entitled. In a word, the lamp will 
be burdened with an unfortunate 
set of associations rather than the 
good will that would be promoted 
by a properly handled redemption. 


As Helen Sees the Customers 

This heavy dose of practical 
psychology is prepared for by an 
amusing sequence which reveals 
Helen’s normal unspoken opinions 
of the customers who complicate 
her life. Then comes the conference 
with the store manager in which 
Helen learns more of the facts of 
business, and particularly of the 
very unusual business that she is in. 

Finally, Helen learns that she 
herself is the key figure in the Top 
Value organization because she 


. and she must often display sales ability 
since stamps are only medium of exchange. 


alone meets the customers. To 
them she is Top Value. 

The closing sequence contains a 
pretty full statement of Top Value 
selling points, obviously directed as 
much to the retailers who will use 
the Top Value service as to the 
Helens who will redeem the stamps 
for the customer. 


Top Value’s Assets Noted 

Top Value, the film script pro- 
claims, is a rapidly expanding com- 
pany. More than 1/3 of the fami- 
lies in the United States are saving 
Top Value stamps. 

Top Value is “staffed with the 
most capable men in our industry.” 

Top Value has “the country’s 
leading food chains as our key ac- 
counts.” 

Top Value merchandise is “all 
nationally advertised items and all 
unconditionally backed by our 
Golden Guarantee.” 

Top Value distribution centers 
are to be found “in key market 
areas throughout the country.” 

Top Value “redemption stores 
are as modern and attractive as any 
stores—any place.” 

And finally, “Every day hun- 
dreds of our account executives are 
working their territories, selecting 
new accounts to join the Top Value 
parade.” 


Child Care Chat 


Aimed to Help Parents Sleep 


SPONSOR: 
Inc. 
TITLE: Cry in the Night, 5 min., 

b/w, produced by Victor Kay- 

fetz Productions, Inc. 
ve How to cope with a six-month- 
old juvenile delinquent who yells 
all night and won't let his parenis 
sleep is the subject of this filmed 
discourse. It is built around a 
couple of parents, their infant son, 
whose constant middle of the 
night howls disturb the house!oid, 


Chesebrough - Pond’s, 
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and a next-door neighbor ‘vho is, 
as might be conveniently expected, 
an understanding, pediatric nurse. 

By the time the story ends, 
mother gets the up-to-date low- 
down on diaper rash and how to 
banish it. 

Available from Victor Kayfetz 
Productions, New York. ty 


Shoe Sales Maker 


Goodrich Film Explains P-F 


Sponsor: The B. F. Goodrich 

Company 
TITLE: Playtime U.S. A., 15 min., 

color, produced by Bay State 

Film Productions, Inc. 

Goodrich, and its side-kick 
brand name, Hood, have a new 
shoe-making posture foundation— 
called “P-F”—that supplies a sig- 
nificant advance in canvas kind of 
inner support said to be unmatched 
in the footwear field. 

This sales training film, which 
explains “P-F” and how it is in- 
corporated in Goodrich and Hood 
canvas shoes, goes on to show the 
company’s salesmen how to make 
the most of the “P-F” sales oppor- 
tunity. 

Recognizing that selling is a 
very personal job, the film stays 
away from suggesting a “canned” 
sales pitch, but does point out the 
basic elements that are being used 
successfully as sales-makers and 
account openers. yy 


Hobby Promotion 
What's New in Model Trains 


Sponsor: Hobby Industry Asso- 
ciation of America 
TITLE: A Million Miles of Model 
Railroads, 14 min., color, pro- 
duced by K & § Films (Cincin- 
nati). 

ve The story of the pastime of 
model railroading from its incep- 
tion to today is recounted in this 
new film which covers recent de- 
velopments in the field and shows 
many of the more than 100 differ- 
ent scale model locomotives now 
on the market. 

Featured are close-ups and ac- 
tion shots of model trains operat- 
ing among hosts of various kinds 
of replica towns and countryside, 
including the new accurate recrea- 
tions of the old West. Some of 
the latest accessories are also 
shown in operation. 

Prints of the film are available 
on free loan from regional librar- 
ies of Modern Talking Picture 
Service, Inc. 


SCREEN MAGAZINE 


d 
4 
| 
E | 
C+ 
J 
| 
} 176 


G-E Tools Up to Sell Air Conditioning 


Well-Balanced Visuals in Sales Education Package Help 
Prepare Personnel for 1960 Spring and Summer Activity 


OF a five-part sales 
educational package for the 
General Electric Company are a 
27-minute sales training motion 
picture in color and a stop-action 
slidefilm which provides for group 
discussion and audience questions 
and answers as it is shown. 

The program was produced by 
Fred A. Niles Productions, Inc., 
Chicago, for General Electric, Ap- 
pliance Park, Louisville, Ky., and 
is being used now to train sales 
personnel for spring and summer 
activity in air conditioner sales. 

The motion picture, Beyond the 
Shadow of a Doubt, was designed 
for use in training meetings. It 
takes the viewer through the room 
air-conditioner factory, to show 
how sales features of performance 
and quality are built into the GE 
units. Motion picture star Jess 
Barker shares the lead credits with 


Chicago actor Jim Andelin. 

Sequences were shot at Appli- 
ance Park, the First National 
Bank of Chicago, and at the 
Niles studios in Chicago. Gordon 
Weisenborn directed both the mo- 
tion picture and the slidefilm and 
Jack Whitehead was chief cinema- 
tographer. 

Also produced by Niles to 
make up a complete training pack- 
age were large flip-charts for meet- 
ing use, smaller flip-charts for 
desk-top use, and guides for meet- 
ing leaders and salesmen. 

The sound slidefilm part of the 
package consists of a filmstrip in 
full color plus a banded record, en- 
titled Here’s Your Cue. The 
banded record permits a meeting 
leader to stop the film at several 
points and ask questions pertain- 
ing to the material just covered. 
The slidefilm runs 15 minutes. 


Below: scenes along the production lines at Appliance Park are mingled 


SPoNsoR: Avco Corporation. 
TITLE: Down to Earth, 13 min., 
color, produced by Eastern 
Films. 
vw Fashioning a rocket nose cone 
capable of re-entry from space 
without burning up posed, until 
recently, a terrific challenge to 
United States Air Force and civil- 
ian space scientists. How they de- 
fied nature to solve the basic prob- 
lem of heat transfer is explained 


with dramatic moments in GE's sales education package by Fred Niles. 


Avcos Space Science Film for Laymen 


in layman’s language during the 
course of this new color cartoon. 

Narration by actor John Beal 
and excellent animation by Hunn- 
Fritz-Henkin are also featured in 
the film which is currently avail- 
able on free loan to adult and 
college groups, business and pro- 
fessional groups and senior high 
school classes through all offices 
of Modern Talking Picture 
Service. 


10TH ANNUAL PRODUCTION REVIEW 


Politz and Polly in a Lively POST Show 


Motion Pictures, Slidefilms and Talent Combined to Win 


Media Buyer Applause for “Demonstrary™ of Readership 


A* ATTRACTIVE “VISUAL” has 
been added to this year’s an- 
nual SATURDAY EVENING 
Editorial Promotion show. Al- 
ways much applauded by adver- 
tising audiences as one of each 
year’s smoothest audio-visual pres- 
entations, Counting the Custom- 
ers in the Crowd, the Post's 
1960 traveling show, now offers— 
“live”’—the attractive presence of 
Polly Childs, who helps Editorial 
Promotion Manager Robert F. 
Hills unveil new Politz studies of 
national magazine advertising, 
and, in the process, unveils quite 
a bit of her pretty self, as well. 


It’s a Fast-Moving Show 

The Post presentation, now 
being seen in 22 major cities across 
the country, combines 35mm and 
16mm motion pictures, slidefilms, 
recordings, lighting effects, Bob 
Hills’ well-humored talk and Miss 
Childs in a wonderfully fast-mov- 
ing, split-second timed show that 
the magazine calls a “demon- 
strary.” 

Several elements of the produc- 
tion, including wide-screen and 
paneled slidefilms were produced 
by Visualscope, Inc., which has 
played an important part in pre- 
vious Satevepost presentations. 
Candid movies used early in the 
performance were filmed by 
Allen Funt. The audience breaks 
up at one point when the narra- 
tion describes how people pick 
magazines for many _ different 
things, while Funt’s candid film 
shows a character delicately prob- 


Ad page exposure? Well, exposure, anyway as the Post's Bob Hills 
explains new Politz study which compares magazine readership. 


Polly explains Politz in her appear- 
ance with Bob Hills on Post's 
current media presentation. 


ing a nostril as he reads a maga- 
zine in a railroad station waiting 
room. 

Polly Childs moves through the 
“demonstrary” to add emphasis 
to the Post’s contention that the 
more exposures (advertising), the 
better. A former “Miss Colo- 
rado” and a contender from that 
state in the 1956 Miss America 
contest, Miss Childs is now a pro- 
fessional actress. 


Interprets Politz Study 

The purpose of Counting Cus- 
tomers in the Crowd is to describe 
the findings of the recent Politz 
study, which provides for the 
first time an impartial evaluation 
of the relative effectiveness of an 
advertising page in the Post, in 
Lire and in Look. 

The production takes as_ its 
theme that “reach, frequency and 
response are today’s best measure 
(CONTINUED ON PAGE 180) 
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Unique camera angle on world 
jumping champ Buster McCalla. 


Johnson Film “Keys” 1960 Outboard Sales 


Over 250 Johnsen Motors’ Dealers Tie In With Showings 
After NBC-TV Premiere of “The Greatest Show on Water” 


formation across the water at 35 
miles an hour, racing through nar- 
row channels and over jutting fin- 
gers of land to climax with a five- 
in-line jump over a wooden ramp. 
Cypress Gardens’ professionals 
skied on their bare feet, ran 
through whirling trick runs, and 
flew dangerous ski kites more than 
100 feet into the air. 

During the five weeks of shoot- 
ing at Cypress Gardens, actors 
were not the only daredevils. Cam- 
eramen shot from atop platforms 


More than 250 dealers bought 
16mm projectors and copies of the 
demonstration film, the company 
said. Other dealers ordered cam- 
eras to film local demonstrations 
for additional sales aids. 


Helps Make Boat Show Sales 


The film was shown in Aus- 
tralia and Mexico as well as the 
United States. Johnson said that 
more than 7,000 persons saw The 
Greatest Show on Water at the 
New York boat show and that it 


no mass medium this- 
Town & Country Presents 
An Influential Audience 


Sponsor: Town & Country Maga- 
zine 


TitLe: TC = AB, 15 min. color, 
ssf, produced by Animatic Pro- 
ductions, Inc. 


vy Not for Town & CouNnTrRY is 
the mad scramble for mass circu- 
lation; no cut-rate subscriptions, 
no intensive news-stand merchan- 
dising, and no bargains for adver- 
tisers in search for cheap readers 
per dollar. What Town & Coun- 
TRY has is millionaires. Just aver- 


age subscribers have an income of 
$37,000, an $85,000 house and a 
good half-million dollars stashed 
away. These people are loaded— 
not only with the desire to buy, 


ow Do You SELL outboard 
H motors when most of the na- 
tion’s boats are in drydock and 
their motors stashed away for the 


| 


winter? 

Johnson Motors found the so- 
lution in a 17-day promotion cen- 
tered around a unique film. 


“Power Preview for 1960” 

The 35mm film, The Greatest 
Show on Waiter, launched the in- 
troduction of the 1960 line of Sea- 
horses in a national “Power Pre- 
view for 1960” promotion on an 
NBC-TV network show. 

The film was produced by John 
Colburn Associates, Inc. Execu- 
tive producer was Henry Ushijima. 
Jack Camp was the writer. 

Host Bud Collyer, television 
master of ceremonies, narrated as 
world champion water skiers 
slashed around slalom buoys, 
sailed 135 feet over 6-foot ramps, 
and performed water ballet at Cy- 
press Gardens, Fla. 

Cameras Follow the Action 

In other film action, a five-boat 
drill team skimmed in_ perfect 


Below: executive producer Henry 
Ushijima (left) discusses a scene 
with m.c. Bud Collyer. 


Colburn cameras close up for climax scene of Gardens’ water ballet, with 
former world champion Willa McGuire in center. 


on speeding boats, from harnesses 
dangling inches above the water, 
under the water and on land. 

For subjective shots, special 
cameras were rigged on a _ high- 
flying kite, on a ski at water level, 
and on the bow of a racing driil- 
team boat. 

Special Film for Dealers 

A special camera crew shot all ac- 
tion sequences in 16mm color. This 
footage later was supplemented 
with film test runs which showed 
the new line’s performance charac- 
teristics. Then the combined foot- 
age was edited into a demonstra- 
tion film for Johnson dealers. 

The 16mm and 35mm films were 
shown at 14 dealer meetings be- 
fore the public introduction. At 
these meetings, dealers were in- 
formed of the telecast and supplied 
with material for local promotions 
to coincide with the national pro- 
motion, which began Oct. 4. 


resulted in direct sales from show 
displays of the 1960 line. 

The film was so successful that 
Johnson has prepared a_ special 
non-theatrical version to meet re- 
quests from schools, churches, 
Boy Scout Troops, boating clubs, 
and civic organizations. ye 


Cameras atop a Cypress Garden 
towboat get action scene for 
“Greatest Show on Water.” 


but the ability to buy—and that 
means sales. 

A Discriminating Taste .. . 

So goes a new sound slidefilm 
currently making the rounds of the 
Madison Avenues across the coun- 
try. The film points up some new 
standards of opulence for pur- 
veyors of quality goods, shows that 
typical Town & Country readers 
have a discriminating taste for fine 
furniture, high fashion, wines and 
liquors by the case, travel, expen- 
sive cars and hi-fi equipment. 

Specifically, the film namedrops 
the fact that Tiffany once sold a 
$50,000 table setting right out of 
the pages of TowN & CouNTRY. 
Tobias Jewelry Co., in Beverly 
Hills, sold $417,000 of baubles, 
bangles and beads from a series of 
T&C ads costing only $6,500. 


Superimposed Over Print 


The film is cleverly contrived to 
use interesting cartoon characters 
over backgrounds of actual pages 
of the magazine, a novel and effec- 
tive technique. 

Town & COUNTRY spacemen 
take the film to advertisers and 
media buyers on Beseler Salesmate 
projectors, which are light-weight 
suitcase-style machines with sound 
on tape. 


Pays Off in Advertising 


According to Publisher T. W. 
Towler, the TC = AB (Town & 
Country Equals Ability to Buy) 
presentation has been very well 
received everywhere, encouraging 
more and more advertisers to real- 
ize that TowN & COUNTRY rep- 
resents the best buy by far in the 
quality field. 
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vy For the past eight years Pan American 
World Airways has been engaged in one of the 
most complete company-wide programs of 
job training-in-depth of any American indus- 
try. Strongly utilizing visual media, the pro- 
gram has encompassed some 20 motion pic- 
tures and 15 slidefilms as well as hundreds of 
other pieces of visual materials to supplement 
basic printed manuals covering practically all 
job categories (Traffic, Sales and Service) 
within the company. 

Although many of the phases of training 
were plotted years ahead by Frank Howe, 
PAA’s System Training Director, and Henry 
Strauss, the principal producer of PAA train- 
ing materials, the development and training 
program has, at the same time, remained flexi- 
ble—moving swiftly to meet new challenges 
and new business development opportunities. 


Impact of Jets on Sales Operations 

The coming of jet aircraft, although her- 
alded by several years of technical training 
and preparation, has brought, also, a quicken- 
ing pulse to sales operations. Sales manage- 
ment has felt the need to put more and more 
emphasis on a scientific analysis of its methods 
and practices to meet present and future de- 
mands of the jet age. It was felt that progress 
in equipment must be matched by progress in 
management techniques. 

One important tool currently being used in 
PAA’s “Management by Plan” project is a mo- 
tion picture (and related materials) called 
Something's Come Up (28 min., b/w, pro- 
duced by Henry Strauss Productions, Inc.). 
This film is anything but a pat how-to-do-it 
catechism of management techniques. It has 
no black and white delineations of the “right 
way” and the “wrong way.” Instead it probes 
deeply into human motivations for supervisory 
conduct. It shows the different situations con- 
fronted by a man drawn from the ranks and 
put into a supervisory position. It recognizes 
that this man is often not sure of himself, yet 
must find in himself the right attitude to fulfill 
his new responsibilities. No longer “one of the 
boys”—but a “boss’—he must walk a some- 
times difficult path until he has found himself 
and established his position. 

Something's Come Up is full of mousetraps. 
It encourages no formalistic acceptance of key 
phrases. It is not a course in supervision by 


No longer “one of the boys” but a “boss” he 


must walk a sometimes difficult new path. 


10TH ANNUAL PRODUCTION 


Action scene at a recent PAA sales conference . . . 


PAA Alerts Its People to the Jet Age 


An Important New Company Tool Is the Motivational Film “Something's Come Up” 


the book. In fact, the typical viewer's first 
reaction after seeing the film is, “I wonder how 
it came out?” For the picture’s “mana- 
ger,” “supervisor” and “staff” have not re- 
solved their problems. They have faced up 
to them and are deeply engaged in thinking 


The new supervisor must find, in himself, an- 
swers to fulfill his responsibilities. 


them out. The effect, so satisfactorily achieved, 
is to bring the audience into this process of 
thinking, to relate themselves to the self-evalu- 
ation of their prototypes on the screen. 
Realism and Detail Tie in the Audience 
Audience involvement of this type is, in part, 
the result of the film's realism and attention to 
detail. A more important factor, howeve-, is 


No pat answers here, but as their problem is 
presented, audiences will relate to it. 


REVIEW 


the wealth of experience with management 
problems in general . . . and the Pan American 
situation in particular . . . which Strauss and 
Howe have amassed during their years of col- 
laboration. This gives the film both psycho- 
logical and factual validity . . . and permitted 
the development of training materials so closely 
related to supervisory problems and needs that 
enthusiastic, thoughtful participation in dis- 
cussions and work exercises became a matter 
of Supervisory self-interest. 


Introduced at District Sales Seminars 
Something's Come Up was introduced at 
three-day seminars for all PAA District Sales 
Managers in the Overseas, U. S. Sales and 
Latin American divisions. It is now in full- 
scale use, being shown to and discussed by con- 
ference groups of supervisors in these divisions. 
Study of individual supervisory responsibili- 


ties, particularly communication . . . giving 
orders . . . taking corrective action . . . em- 
ployee interviewing . . . training . . . and others, 


is facilitated by special sequences extracted 
from the film and presented as individual prob- 
lem cases. 

Now Being Used in Other Departments 

The film was designed for the Sales depart- 
ment—for reservations and inside sales super- 
visors principally. But the situations are so 
universally valid that it is now used in other 
departments of the company. Ne 


Both factual and psychological validity of 
scenes help involve the film’s audience. 
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POST and Politz: 
(CONTINUED FROM PAGE 177) 


of advertising effectiveness.” Im- 
pressive figures, charts, graphs 
and bars, as well as actual illus- 
trations of the impact of the Post 
and the pulling power of its pages 
are dramatized. 

Behind the scenes of the Post 
“demonstrary” are several pieces 
of complex machinery designed to 
control all elements of the produc- 
tion from Hills’ fingertips. He 
is wired with push buttons which 
feed signals into a control mech- 
anism activating the film and slide 
projectors, recorder, lights and 
curtains. Using a technique he 
started last year, Hills rattles off 
perfectly-timed dialogue with char- 
acters in filmed segments, and is 
able to pace his performance 
faster or slower to each audience's 
response. 

The quickly-portable  stagette 
used in the Post show was sup- 
plied by Wilcox-Lange, of Chicago. 

The whole show, including 
Stage, projection booth, speakers, 
and projection equipment is pre- 
packaged and weighs several tons. 
It is transported in a_ tractor- 
trailer. 


Northern Electric Film Tells 
Salesmen Its Blanket Assets 
wv The Northern Electric Com- 
pany, Chicago appliance manufac- 
turer, is using a new 20-minute 
color motion picture, The Rest of 
Your Life, to help its distributor 
salesmen understand key concepts 
on its electric blanket line. 
Aimed to help the distributor's 
sales force to apply safety pointers 
and other key advantages in re- 
tailer calls, the new color film is 
shown in the field on continuous 
repeater sound projectors. Show- 
ing the full manufacturing proc- 
esses at Northern Electric, the film 
emphasizes precautions taken in 
constant testing of components, as- 
surances of consumer satisfaction 
and the product's safety in home 
use. Production was by Bob Atcher 
Films, Chicago. Ly 


ak * 


Swayze Narrates a Celotex 
“Today’s Homes” for TV Use 
ve John Cameron Swayze narrates 
Today's public- 
service film offered television sta- 
tions by Modern Talking Picture 
Service, Inc., New York. This 
13!4-minute film presented by The 
Celotex Corporation focuses on 
the fast-growing movement toward 
home ownership. 


Homes, a new 


CASE HISTORIES OF CURRENT SPONSORED FILM PROGRAMS 


Heart-Warming Picture of College Life 


SPONSOR: 
College 
TITLE: The Decisive Years of 
Franklin & Marshall College, 
20 min., color, produced by 
Telic, Inc., in cooperation with 
Franklin & Marshall College. 
vy Franklin & Marshall College, 
at Lancaster, Pa., was founded in 
1787 and has always played an 
important role in the educational 
and cultural life of Southeastern 
Pennsylvania. Like many small 
private colleges. F&M is caught 
in a squeeze of rising expenses 
and the costly necessity of main- 
taining high standards commensu- 
rate with its traditions. 
Recently, Franklin & Marshall 


Franklin & Marshall 


has embarked on a Mid-Cen- 
tury Development Fund campaign 
which is showing excellent prom- 
ise of bringing it the endowment 
support the college so richly de- 
serves. A keystone of the devel- 
opment fund drive is this simple, 
heart-warming film which will 
eventually be seen by most of 
F&M’s 10,000 living alumni. 


Combine Existing, New Footage 

Telic, Inc., which has many 
roots in the Lancaster area, was 
called upon to bring together 
many picture and sound elements 
which already existed—glee club 
and choir recordings, 16mm foot- 
age of commencement days, sports 
events and to film an address by 


Tithing 


0. W. COLBURN LABORATORY, INC. * ine 


164 N. WACKER DRIVE 


CHICAGO 6, ILL. 
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President F. deW. Bolman, Jr., tell- 
ing of the college’s future plans 
and needs. 


Sparks’ Script Weaves Story 

Working with all these bits and 
pieces, writer Will Sparks has de- 
veloped a script which holds to- 
gether as if it were planned for 
entirely new material. Combined 
with a smooth-flowing editing job 
by Elwood Siegel and Edward 
Boughton, the film comes alive 
beautifully. 


Vermont Heritage 


National Life's Management 
Is Proud of Rich Tradition 


Sponsor: National Life Insurance 

Company of Vermont 
TitLe: Green Mountain Legacy, 

281. min., color, produced by 

Bay State Film Productions 
vy One of the legacies of Vermont 
is frugality. Green Mountain men 
just never could abide waste. In- 
surance men tell of such careful 
management of National Life that 
its people learn always to use both 
sides of a piece of scrap paper and 
never throw away a pencil until 
the lead runs out. 

Green Mountain Legacy shows 
how the men of Vermont got that 
way, their accomplishments, and 
their way of life. In this rocky 
land early settlers learned, as a 
matter of survival, that they must 
do for themselves, think a job 
through, and do it once and do it 
well. 

It was a simple philosophy, yet 
an effective one, for it inspired 
many men. . . a blacksmith named 
Davenport who invented the elec- 
tric motor . Thaddeus Fair- 
banks who changed the world’s 
precision weighing habits . . . and 
many more. 

The film tells the story where 
it happened — with the rugged 
and beautiful scenery of Vermont 
as a backdrop — and never has 
Vermont looked better. 

Green Mountain Legacy is 
available from national distribu- 
tion centers of Association Films, 


Inc. 


More About Business Films 
vv More news of business 
films, their sponsors and re- 
sults in the field appears in 


every issue of BUSINESS 
SCREEN than in any other 
publication anywhere in the 
U. S. or abroad. bd 
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prodaction personalities around the world: 


His “Stage” Is America’s Modern “West” 


Ranches, Mines and Nature Lure Max Howe to the Dakotas 


“Howdy and welcome to 
Western South Dakota! Now, 
let's get the show on the road!” 


ryvuHeE Black Hills stockmen and 
Western South Dakota ranch- 
ers have given a genuine Western 
welcome to Max Howe 
a modern film “Remington” of 
the West. He is the artist-film 
producer who is pioneering a new 
industry in Western South Da- 
kota, even as the stockmen who 
welcome him, pioneered a new 
industry a hundred years ago. 
Max Howe was lured by the 
Technicolor skies of Western 
South Dakota; the beauty of Pa- 
hasapa, the magic Black Hills; the 
seas of waving prairie grass; the 
incredible red earth, made almost 
crimson in certain areas by the 
minerals in the soil. This was 
truly a land that could be cap- 
tured by the color camera. The 
man was equally intrigued by the 
cattle industry and the men who 
had made that industry great. 


Specialist in Live Stock Films 


Mr. Howe brought with him 
more than just a dream, and a de- 
sire to make films, with a speciali- 
zation in Western live stock foot- 
age. He brought with him a varied 
and successful background as a 
film producer. For seven years 
he was chief of the film production 
department of Forney Industries 
in Ft. Collins, Colorado. 

The most widely shown of his 
films made for Forney Industries 
were those made for the Home 
Stake Mining Company of Lead, 
South Dakota and those of the 
uranium industry, in Edgemont, 
South Dakota. 

Since establishing the “Max 


Howe Film Productions” industry 
in Rapid City. South Dakota in 
August of 1959, Max Howe has 
produced in color and sound a 27- 
minute saga titled From Grass to 
Cash for the Belle Fourche Live 
Stock Exchange. His assignments 
have included pictures for Eddie's 
Tire and Glass, the Black Hills 
Power and Light Company and 
the Western Advertising Council. 

In future films, which will be 
taken on the open range and on 


Above: study in contrast as an old Western stagecoach pulls up beside 


modern highway bus to set a scene for Max Howe’s camera. 


. . all the Western plains and hills are a “stage” for his films. 


modern ranches of Western South 
Dakota, Max Howe plans color- 
sound presentations that will 
broaden the horizons of those who 
do not understand the romance, 
rigors, problems, and pleasures of 
the live stock industry. In show- 
ing the complete cycle of perform- 


Below: cattle and cameraman share wintry blasts far off the nearest high- 
way as Max Howe shoots sequence for a livestock film. 


ance testing from calving to slaugh- 
ter, from breeding to branding, 
Max Howe will intuitively reveal 
the men behind the live stock in- 
dustry 
The Real Western “Hero” 
The lean, lank,  steely-eyed 
hero who rides the plains and 


prowls boom town Main Streets 
in 20th Century “Westerns” is a 
man who never was. . . who exists 
only on the TV screen. But be- 
hind the cloud of fictitious bravado 
and derringdo, hovers the dim out- 
line of a lean, dust-eating, sun- 
tanned figure who made the cattle 
industry what it is today. The 
cattle man of 1960 is a man who 
is proficient, either by education, 
or experience, in animal husband- 
ry. He must be a botanist, an 
agronomist. The tremendous in- 
vestment of money in land, in 
equipment, in cattle also makes 
him a financier, with a capital in- 
vestment that dwarfs most indus- 
tries in South Dakota. From 
sheer economic necessity cattle- 
men have learned, then put into 
actual practice, the development 
and production of pure-bred 
stock, which, with a little finishing 
in the feed lots of Eastern South 
Dakota, lowa and Illinois top the 
markets of the nation. 

It’s evident that Max Howe, the 
artist-film producer, has lost his 
heart to the melting brown eyes of 
the white faced Herefords, the 
blue-black beauty of the Angus, 
the aristocratic charm of the 
Short Horns. 


Roundup time provides a familiar Western scene that has color, action 
and plenty of hard work for both cameraman and cowboys. 
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CHURCH AUDIO-VISUALS 


AUDIO-VISUALS OF DISTINCTION 
NEW CONCEPTS IN EDUCATIONAL 
FILMS—THESE ARE SOME OF THE 
ENTHUSIASTIC REMARKS MADE 
REGARDING FILMS AND FILM. 
STRIPS PRODUCED BY DELTA 
FILM PRODUCTIONS. 


COMPLETE FACILITIES FROM 
CREATIVE PLANNING THROUGH 
ALL STAGES OF PRODUCTION ARE 
AVAILABLE FOR YOUR NEXT 
AUDIO-VISUAL PRODUCT. 


FILM PRODUCTIONS, INC. 


7238 W. TOUHY AVE HICAGO 48, ILLINOIS 


“Trouble in Paradise” 


Institute of Life Insurance Picture 
Alerts Public to Inflation’s Danger 


vy The Institute of Life Insurance has released 
this bright new film as part of its stepped-up 
public relations program on the dangers of in- 
flation. 

Trouble in Paradise was released in early 
February for public-service television showings 
and for use by service clubs, church groups, 
and other audiences. 

In announcing the film, Donald Barnes, vice- 
president of public relations for the Institute, 
stressed that the objective is to call public at- 
tention to the long-range dangers of an infla- 
lionary economy. Star of the movie is the 
familiar “gremlin” featured in the Institute’s 
national advertising. 

Technically, the new movie is a filmograph, 
a form of limited animation often employed in 
television commercials. It was produced by 
Visualscope, Inc., which has been responsible 
for a number of presentation innovations in its 
work for the SATURDAY EVENING Post, East- 
man Kodak, Dow Chemicals as well as other 
publications and well-known companies. 

The light treatment of a complicated sub- 
ject makes for an unusually educational and 
entertaining public service feature. The mys- 
teries of inflation gradually disappear as the 


audience looks in on the mythical land of “Par- 
adise.” Without meaning to, the citizens of this 
Utopia create inflation—and then feel the 
ruthless squeeze on their “parabuck” economy. 

There is a happy ending—and the hope is 
that audiences throughout the nation take it io 
heart. 

To achieve wide public distribution of Trou- 
ble in Paradise, the Institute will make avail- 
able 100 16mm prints for free-loan through 
Association Films, Inc. Prints also will be 
offered for sale at a cost-recovery price of $60 
each. Life insurance companies are expected 
to push distribution throughout the country. 
To supplement the film the Institute is offer- 
ing a 12-page booklet summarizing main points 
of the message. 

Original photography was accomplished 
with a Maurer camera on a Portman anima- 
tion stand. Film stock was Eastman Ekta- 
chrome. Internegatives (7270) were prepared 
from the Ektachrome original to provide re- 
lease prints. 


z 
| 
Above and center: savings habits can help of}- 
set the rising trend toward inflation in Utopia. 


‘ Fashion Label Promotion 


The first of a series of semi-annual fashion 
films produced by the International Ladies’ Gar- 
ment Workers’ Union as part of its Fashion 
Label Program is now being distributed for 
the free use of television, club groups, schools, 
colleges and industrial recreational groups. 

The film, The Fashion Picture, Spring into 
Summer, 1960, shows the major style trends 
in all branches of feminine fashion from big 
name dress designers’ creations to fashions in 
special sizes for matrons, teenagers and children. 

The ILGWU’s Fashion Label Program, es- 
tablished as a public service for the develop- 
ment of greater understanding of fashion and 
basic education in good taste in dress, is fi- 
nanced by the 450,000 workers in the American 
garment industries. 

Documentary scenes of the “birth of a dress” 
take the garment from the conception of the 
idea in the designer's mind through the making 
and shipping, to the appearance of the dress 
on the eventual customer. Fashion sequences 
are devoted to the big influence of abstract 
art: color, silhouette and fabric. Spring into 
summer trends, such as the newly lowered 
waistline, the tunic dress, the longer jacket 
suit, the coat and dress costume, “dinner pa- 
jamas,” and the slinky evening dress come in 
for special emphasis. 

The Fashion Picture . . ., 30 min, color, was 
produced by Eleanor Lambert, press director 
of the ILGWU Fashion Program, and staged 
by Lester Gaba. 

Distribution will be handled by Sterling- 
Movies U.S.A., 375 Park Avenue N. Y. We 


e 

Wee 


A-B-C€ of a Good Producer 


is for Architectonic—the art of 
systematizing knowledge. 


B is for Background. Background 
enables one to remember some 
things and forget others. 


C is for Counsel. “They that will 
not be counseled cannot be 
helped.’’—Franklin 


STARK FILMS 
537 N. HOWARD ST. 
BALTIMORE 1, MD. 
Not A Big Company, 
but A Bright Concern 
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Managing director Alden Smith shows film 
to Tom Boyle, treas., Union Tank Car. 


Showing the Way to Sales 
Ad Manager's Film Carried by 10 Men 


PORTABLE 16mm sound projector with its 

built-in screen takes the story of Smith 
& Loveless, manufacturer of pumping and 
treatment equipment for the waste-water in- 
dustry, directly to busy engineers, builders, de- 
velopers, and city officials in the field. 

The projector is the Cinesalesman, manufac- 
tured by the Busch Film & Equipment Com- 
pany, Saginaw, Michigan. It requires no ex- 
ternal screen and will run continuously with- 
out rewinding or rethreading the film. Re- 
sembling a portable television set, the Cine- 
salesman is as easy to carry as a piece of 
luggage. 

Art Parchen, Smith & Loveless advertising 
manager, said that the projectors were specially 
built for the Lenexa, Kans., firm to permit 
normal projection to a wall or screen in order 


> 


Adman Parchen shows the Cinesalesman . . . 


that a large audience may view the film. Smith 
& Loveless representatives merely interchange 
the lenses, inserting standard lens for the wide- 
angle lens; move the mirror inside the projec- 
tor, and project the image through an opening 
in the end of the case. 

The projection mechanism within the con- 
tinuous projector was developed by the Calvin 
Company, and manufactured by Wilmar Man- 
ufacturing Company, both of Kansas City, Mo. 

Forty Cinesalesman projectors are in use by 
Smith & Loveless representatives throughout 
the United States and Canada. 

The film was given an award for “Excep- 
tional Merit” in the 1959 “Ideas for Home 
Builders” contest. Parchen produced the film, 
his and the company’s first industrial film. 


10TH ANNUAL PRODUCTION 


Filming a National Shrine 


New High-Speed Color Film, Massive 
Lighting to Capture Huge Interiors 


DOCUMENTARY COLOR FILM about the 
National Shrine of the Immaculate Con- 
ception in Washington, D. C., is scheduled for 
release throughout the world during early 1960. 

The half-hour, 16mm film depicts the his- 
tory, construction, and dedication of the Shrine. 
It was produced by Norwood Studios, Inc., 
Washington, for The National Council of Cath- 
olic Men. 

For the ceremonies at the dedication, Nor- 
wood used Eastman’s new high-speed color 
reversal film, type SO 260, for the first time 
in the area. Designed for daylight shooting, 
this color film carries a rating of ASA 160. 
Without the new film, the camera crews would 
have been unable to film the ceremony at sound 
speed, despite extraordinary and massive light- 
ing arrangements. 


Enough Light for 70 Private Homes 


Shooting at 1/50, Director of Photography 
Glenn Johnston cut his lens to f 3.5. To make 
this speed possible, Norwood crews installed 
temporary incandescent lighting equal to the 
maximum requirements of 70 private homes. 

More than a mile of electrical cables trans- 
mitted 425,000 watts to eleven 10,000-watt 
lamps, installed 35 feet in the air, and 60 
PAR-64 sealed-beam master lights, boosted to 
5,000 watts each. 

The masters were attached to two 180-foot 
cables, located between the columns of the 
transept-nave cross, and two 60-foot cables, 
stretched between the great marble pillars on 
either side of the sanctuary. 


Avoid Distraction Atop Tall Towers 


Each of the 10,000- and 5,000-watt lamps 
was focused by electricians working atop an 
especially constructed 50-foot tower and two 
40-foot ladders. All lighting fixtures and ca- 
bles were placed so they did not distract the 
congregation or interfere with the ceremonies. 

Since there was a lot of daylight in the 
Shrine, “no-color” blue filters were put on all 
temporary incandescent lights and daylight 
type color film was used. The permanent 
lights in the high vaulted domes of the Shrine 


Below: quality takes teamwork. Exec. producer 
Philip Martin, Jr. (cir., standing) with some 
key members of Norwood production crew .. . 


REVIEW 


Norwood cameraman Raymond Pip- 
pitt sets his focus on platform facing 
great mosaic of Christ in center. 


were dimmed during the ceremony to make 
color shooting possible. 

A window six by 20 feet, located 35 feet 
above the sanctuary, had to be masked with 
black paper so that light would not hit the 
lens of one of the Mitchells. 

There were two cameras inside. Outside, 
two mobile camera crews recorded the crowd 
and procession. 

Sixteen microphones spotted throughout the 
Shrine picked up the sound, which was car- 
ried to a mixing console in the crypt. The 
console is part of the permanent electronic 
equipment in the Shrine. Sound for the film 
came from one of 10 external feeders leading 
from the console. 


Shoot in Both Monochrome and Color 


The film’s first 14 minutes, which depicts 
the history and construction of the Shrine, was 
shot simultaneously in black and white and 
color. The black and white was shown on 
television stations throughout the country be- 
fore the dedication. 

To record the ceremony, Norwood’s four 
camera crews shot more than 5,000 feet of 
color film. This was edited to 16 minutes and 
combined with the historical prologue. 

It took Norwood a month to make necessary 
arrangements, including running heavy special 
wire feeders, and a week to set and anchor 
the rigging. 

Production for the National Conference of 
Catholic Men was directed by Executive Pro- 
ducer Martin H. Work. On his staff were 
Richard J. Walsh, producer; Richard Gilman, 
script, and Robert Gerringer, narrator. The 
Rt. Rev. Msgr. Thomas J. Grady, Director of 
the Shrine, was Consultant. 


24 Men in Norwood Production Crew 


For Norwood were Philip Martin, Jr., ex- 
ecutive producer; Werner Schumann, director; 
Glenn Johnston, director of Photography, and 
Carl Fowler, film editor. In the 24-man crew 
were four cameramen, three soundmen, five 
electricians, five grips, and three assistant di- 
rectors. Shrine liaison with the camera crews 
was provided by Fathers George Kirwin, OM, 
and Richard Hanley, OM. ig 
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Ah-ping and So-ha board the sam- 
pan on their way to the junk which 
is to be their new home. 


7HeERE E tse will they go? 

Hand in hand, Ah-ping and 

her little brother So-ha cross the 

wooden foot-bridge between the 

mainland of Red China and the 
free city of Hong Kong. 

And so begins Heart of a 
Stranger, a true documentary about 
two little Chinese orphans, wise 
beyond their years, but still too 
young to know that there is no 
room for them in the free world. 

Filmed for the Christian Chil- 
dren’s Fund of Richmond, Vir- 
ginia, by Washington Video Pro- 
ductions, this picture has been 
awarded the CHRIS award of the 
Film Council of Greater Columbus 
for excellence of production. 


Filmed in Hong Kong Area 

It was shot off the coast of Red 
China and in the British Crown 
Colony, where the magical beauty 
of the famous harbor and the in- 
credible poverty of the city serve 
as an authentic backdrop for the 
minute drama. 

Contrary to what is expected 
from a fund raising film, Heart of 
a Stranger has more moments of 
happiness than misery. Through 
the eyes of Ah-ping and So-ha, 
Hong Kong is a glorious place, and 
a junk makes a wonderful home— 
when you are surrounded by cous- 
ins and friends. 

George F. Johnston, who filmed 
and directed the picture, has cap- 
tured the sheer joy of “belonging” 
in the faces of the two orphaned 
children as they experience the 
wenders of freedom—the sea. . . 
the fishing . . 
nets 

Music Carries the Mood . . . 

Enhanced by original music, 
composed and recorded in Hong 
Kong by Marlo Francisco, the Film, 
at One point, carries for seven ex- 
citing minutes without narration. 
Featuring a taunting little “Ah- 
ping theme,” the musical compo- 
sition employs everything from a 


. the weaving of the 


They ll Win Their Way Into Your Heart 


1,700 Adoptions Followed This Christian Children’s Fund Appeal 


single flute to a 68-piece orches- 
tra. 

Unfortunately, like thousands of 
waifs in Hong Kong, Ah-ping and 
So-ha are not destined for secu- 
rity. One day the junk goes to sea 
without them and does not come 
back. Once more, they are bereit. 

“Somehow, we must eat and 
sleep and let no one know we are 
alone and afraid,” say the wander- 
ing orphans, who are forced to 
fight for survival along with thou- 
sands of other lost children and 
malcontents from Red China. And 
so, in the very midst of freedom, 
they search aimlessly for food— 
and shelter—and hope. 


The Film’s Moving Climax 


In the moving climax to Heart 
of a Stranger, Ah-ping is forced to 
steal, and is fortunate enough to 


be caught. But little So-ha runs 
away in fright when his sister is 
apprehended. In one, heartbreak- 
ing moment, he is swallowed up in 
the midst of the teeming masses 
who choke the narrow, squalid 
streets of Hong Kong. 

Ah-ping is taken from the city 
to Children’s Gardens, one of 290 
orphanages in 36 lands, sponsored 
by the Christian Children’s Fund. 
Here, in modern, spacious sur- 
roundings, she meets other orphans 
like herself, is welcomed into a 
new “family,” and finds out that 
there are people in the world who 
care. 

But what of So-ha? 

“Is there someone, somewhere, 
who will help me find my brother?” 
says Ah-ping, gazing back at the 
city from her airy, new home over- 
looking Tolo Harbor. And so the 


A recent network television production 


Stile 


SHADOW Wi 


for Johnson Motors 
through 
J. Walter Thompson Co. 


Bewildered and alone, Ah-ping and 
So-ha wander forlornly around the 
crowded city... 


story ends, with a very short, un- 
derstated appeal to “adopt” a 
child through the Christian Chil- 
dren’s Fund. 

Heart of a Stranger is memora- 
ble for its simplicity. It has been 
directed with an obvious knowl- 
edge of the Orient, and with the 
skilled experience necessary for in- 
terpreting the world from a child’s 
point of view. 

Share Credits for Film 

The script, by Bill Betts, was 
narrated by John Rodney, with the 
many voices of Chinese refugees 
recorded in the Chinese commun- 
ity in Washington, D. C. 

Sylvia Cummins Betts is respon- 
sible for a most creative editing 
job, and William N. Brooks was 
Associate Producer, dealing with 
an all chinese crew which spoke 
four different dialects. 

Indicative of the success of this 
film—it has already touched the 
hearts of 1,700 strangers, who have 
each adopted an orphan in Chil- 
dren’s Gardens in Hong Kong. 

* * * 

NAVA Issues 5th Edition of 

Audio-Visual Equipment Book 
© The National Audio-Visual As- 
sociation has recently issued the 
fifth edition of its Audio-Visual 
Equipment Directory, listing spe- 
cification data and photographs on 
more than 500 models of a-v 
equipment now on the market. 

Included in the volume are 
16mm motion picture projectors, 
slide and filmstrip machines, over- 
head and opaque projectors, spe- 
cial purpose projectors and repeti- 
tive units of various types, tape 
recording and repeating equip- 
ment, and record and transcription 
players. 

The directory is priced at $4.75 
per copy, or $4.25 if payment 
accompanies order, from National 
Audio-Visual Association, Fairfax, 
Virginia. 
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True Magazine Visualizes Its Readership 


Media Men See a Spritely Tale of “Me™ and 2,300,000 Readers 


Sponsor: Fawcett Publications, 
Inc.: TRUE Magazine 

TitLe: Me, 10 min., color, pro- 
duced by Elektra Film Produc- 
tions, Inc. 

vy The most widely read man’s 

magazine in the world? No it isn’t 

that other one—it’s TRUE. Because 

TRUE most successfully interests 


Me and 2,300,000 other men with 
an appetite for active living. 

So says the narrator of this 
slick new sales presentation film 
now going the rounds of media 
buyers across the country. Actu- 
ally, Me isn't a sales film at all, 
makes no direct pitch, and is True- 
ly an impression of the magazine’s 
contents delivered in a staccato 


pictorial style using editorial ma- 
terial from the magazine’s pages in 
a visual squeeze technique. 

Me seeks to encourage a re-eval- 
uation of TRUE, to show that the 
quality of its editorial material has 
grown with the size and quality of 
its readership. Readership is “a 
regular-guy type who likes sports.” 

“But, seriously,” Me says, 
“Don’t take me seriously.” And 
the viewer won't. He'll be enjoy- 
ing the spritely dancing movements 
of camera and subject, timed to 
music, as the film cuts from Barn- 
aby Conrad’s bullfight pieces to 
works of such other contributors 
as General Douglas MacArthur, 
C. S. Forester, or Frank Lloyd 
Wright. And he'll probably un- 
derstand the character of TRUE a 
good deal, better. We 


* * 


Guide to Production Services 

vy Where to find the best in labora- 
tory, sound recording, music and 
other essential production services 
will be featured in the May 15th 
issue of BUSINESS SCREEN. Com- 
plete details on world-wide sources 
will be provided in this feature. 


INDUSTRIAL FILMS 


TELEVISION COMMERCIALS 


369 LEXINGTON, N.Y.C. / MURRAY HILL 6-5255 


The BUYERS Look to the BIG Pages of BUSINESS SCREEN 


SELECTROVISION is SELECTROSLIDE 
READY FOR ACTION — ANYWHERE 


Combines Sight and Sound for Scientific Selling 


O The very versatile SELECTROSLIDE automatic slide- 
projector “Merit Award Winner” at the Brussels Worlds 
Fair NOW housed in attractive, self-contained, mobile 


folding cabinet gives 


DESIGNERS OF DISPLAYS and EXHIBITORS 


exactly what they need and want. 


10TH ANNUAL 


Shown is SELECTROSLIDE projector with 
3” lens, 16” x 24” plastic non-reflecting 
screen, in cabinet with washable brown 
and tan fabric covering entire cabinet 
area, (folds down to 9” x 56” x 30”). 
Provision is made for sound (Twin 
HI-FI speakers). Tape recorder may be 
housed in cabinet base below SELECTRO- 
VISION. The unit is available with back 


(if displayed in center of room) provid- 
ing filtered ventilation, ducted exhaust 
system. 

Without cabinet-base or table SELEC- 
TROVISION is ideal for Reception Room 
or store window. Standing on table (as 
shown) or cabinet-base (to house tape 
recorder) brings unit to eye-level. Se- 
LECTROVISION is most useful for Conven- 
tion Halls and In-store Exhibits. 


OUR ENGINEERING DEPARTMENT IS EAGER TO ASSIST IN WORKING OUT TECH- 
NICAL DETAILS FOR SPECIAL APPLICATIONS OR CUSTOM INSTALLATIONS. 


Write for complete information and literature. 


Established 1924 


PRODUCTION REVIEW 


2201 Beverly Boulevard 
Los Angeles 57, California 
Phone: DUnkirk 9-1288 
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Frank A. Seaver 


Jam Handy Appoints Seaver 
Programmed Accts. Supervisor 
vv Appointment of Frank A. Sea- 
ver as Programmed Accounts Su- 
pervisor has been announced by 
The Jam Handy Organization. For- 
merly associated with the Organi- 
zation for many years in both De- 
troit and New York, he is a veteran 
with some 20 years’ experience in 
the development of communica- 
tions programs. Special knowledge 
in the fields of marketing, merchan- 
dising and sales training application 
to visual communication is Seaver’s 
forte. 


A graduate of Phillips Exeter 


and Yale University, he will reside 
in Grosse Pointe, Michigan. in 
Visualscope, Inc., Names Three 
to Top Executive Positions 
Three new executive appoint- 
ments have been announced by 
Robert G. Taylor, president of 
Visualscope, Inc., New York. 
Manny Rey, a_ vice-president, 
and one of the founders of the 
company in 1954 with Mr. Taylor, 
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Staff Appointments of the Producers and Film Laboratories 


J. J. Kowalak a Vice-President 
at Movielab Film Laboratories 
vr Saul Jeffee, president of Movie- 
lab Film Laboratories, Inc., has 
announced the election of John J. 
Kowalak to the office of vice- 
president of Movielab Color Cor- 
poration, a subsidiary of Movielab 
Film Laboratories, Inc. 

Mr. Kowalak, who has been in 
the industry since 1946, was for- 
merly associated with Ansco. In 
January of 1957 he joined Movie- 
lab as Color Consultant in charge 
of chemistry and color processing. 
He is an associate member of the 
American Society of Cinematog- 
raphers and member of the Lab 


ie 


Practices Committee of the Society 
of Motion Picture and Television 
Engineers. 


* * 


McCahon Directs for Lawrence 
vy Bob McCahon has been named 
a staff director of television com- 
mercials by Robert Lawrence Pro- 
ductions, New York. 

Mr. McCahon has directed hun- 
dreds of filmed television commer- 
cials during the past seven years, 
most recently with Filmways. He 
has also served as staff director for 
New York television stations 
WABC-TV and WPIX; and as 
director of The First 99, a Louis 
deRochemont film for Seagram. 


Lights 


Cameras 


Accessories 


More professionals deal with 

CECcO more often! Why? Because 
CEco has anything and everything 
they need for Motion Picture 

and TV Production ready on a 
moment’s notice. Everything from 
an Arc to a midget spot. 


RENTALS 


Harry Lange... to Niles 


Harry Lange Returns to Field; 
Joins Fred Niles Productions 

vy Harry Lange has joined the 
staff of Fred A. Niles Productions, 
Inc., as Executive Producer, ac- 
cording to Fred Niles, president of 
the Chicago-Hollywood operation. 
Lange, whose standards of “Qual- 
ity Control” in film-making have 
netted him a multitude of prize- 
winning films, has earned recogni- 
tion as a creative and versatile 
film producer. 

A production veteran of 30 
years, he was formerly with 
McCann-Erickson in Chicago, «as 
producer in charge of filmed tele- 
vision commercials. Prior to his 
association with McCann-Erick- 
son, Lange was executive vice- 
president and general manager of 
the Kling Film Enterprises and 
Chicago manager for Sarra Inc. 

* ok 
Newton a V.P. for Bill Sturm 
vy Bill Sturm Studios, New York, 
has appointed Nicholas D. Newton 


And remember, you boys who are 
“theadin’ South’’, CEco’s 

Florida office is fully prepared to 
handle your every equipment 
rental requirement. 


Lighting: Arcs—incandescents 
Spots—Floods—Dimmers— 
Reflectors—All Lighting Accessories 


as vice-president and director of 
sales. He fills the position form- 
erly held by Albert D. Hecht who 
has resigned. 

Other appointments _ include 
those of Don McCormick as gen- 
Branch: eral manager; Orestes Calpini, 

CAMERA EQUIPMENT CO., INC. OF FLORIDA creative director; Don Hershey, di- 

1335 East 10th Avenue « Hialeah, Florida rector of live action and Jacques 
Dufour, head designer. 

The studio has also acquired an 
additional floor of space at 49 West 
45th Street which is equipped for 
live action and stop motion work. 

* 
Scarborough Named Regional 
Manager for Bell & Howell 
* Andrew G. Scarborough, Jr., 
has been appointed regional mana- 
ger, audio-visual sales, for Bell & 
Howell’s northeast territory, which 
includes New York, Pennsylvania, 
Virginia, West Virginia, and the 
New England states. I 


has been appointed executive vice- 
president. He continues to be re- 
sponsible for art direction. 
Edward Rasch, sales manager, (Single or Double System)—Silent 
has been named vice-president. He —Hi-Speed 
had been eastern manager for the 
16mm film division of Walt Disney 
Productions prior to joining Vis- 
ualscope last July. 
Marvin Green succeeds Rasch 
$s sales manager, moving up from Goboes—Other Grip accessories 


‘he position of sales promotion Dollies: Crab—Western—Portable 
manager. ay Panoram—Cranes 


Lenses: Wide angle—Zoom—Tele- 
photo—Anamorphic 


Sound Equipment: Magnetic— 
Optical—Mikes—Booms 


Grip Equipment: Paral|els— 
SALES - SERVICE - RENTALS 


FRANK C. TUCKER 


(camera CQuipment 


Department S-65, 315 West 43rd Street, New York 36, 


New York © JUdson 6-1420 
Gentlemen: 


Please rush me your FREE complete catalogue of Rental 
Equipment. 


ok 

Lukas Adds Radio Personalities 
vy Two former radio personalities 
have joined the staff of Lukas Film 
Productions, Inc., Chicago, as sales 
representatives, according to Ernest 
Lukas. Curley Bradley, former 
star of the “Tom Mix” radio ser- 
ial, and Jack Bivens, formerly of O'hare Camera Car: 

“Sky King” and “Captain Mid- CECO—Trademork of Camere 


E ment CO. City Zone——State 
night,” were engaged in January. 


Generators: Portable—Truck 
Mounted 


Editing Equipment: Moviolas 
—Viewers—Splicers—Rewinders 


Projection Equipment: 16mm & 
35mm—Sound & Silent—Slide— 
Continuous 


Television: Closed Circuit TV 


Firm 


Street. 
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Reid Ray Names Clyde Krebs 
to Head Midwest Sales Office 
ve Clyde L. Krebs, formerly asso- 
ciated with Galbreath Picture Pro- 
ductions as Chicago sales chief, has 
been named _ vice-president in 
charge of mid-western sales for 
Reid H. Ray Film Industries, St. 
Paul, Minn. 

In his new post, Mr. Krebs suc- 
ceeds Frank Balkin, recently re- 


Clyde L. Krebs . .. heads the 
Chicago office of Reid H. Ray 


tired after 42 years of service in 
the commercial film industry. Prior 
to his Galbreath affiliation, the new 
Chicago sales V.P. for Reid Ray 
was a Chicago sales executive at 
Sarra, Inc. studio and was a re- 
gional area manager for Capital 
Airlines. Krebs’ business career 
also includes service as publicity 
director for the Monument Build- 
ers of America and he has lectured 
on salesmanship at Northwestern 
University, his alma mater, and at 
the Illinois Institute of Technology. 
He is a member of the National 
Sales Executives club. iy 


* 


Manheimer to Midwest Sales 
for Bill Sturm Studios 

vr Bill Sturm Studios, Inc., has ap- 
pointed Arthur L. Manheimer as 
Midwestern sales representative. 
He will open offices at 1325 South 
Wabash Avenue, Chicago. ye 


Jack Lemmon ... sales v.p. 


Jack Lemmon Heads Sales at 
Wondsel, Carlisle, Dunphy 

vy Jack Lemmon has been ap- 
pointed vice-president in charge of 
sales for Wondsel, Carlisle & Dun- 
phy, Inc., New York. 

Mr. Lemmon, with a_ strong 
background of sales and sales 
training experience, has recently 
been Eastern TV manager of Wild- 
ing, Inc., and previously with ATV 
Productions, Inc. ny 

* * 
Music Makers Names Pell 
a Sales Account Executive 
ve Robert Pell has been appointed 
an account executive in the sales 
department of Music Makers, Inc., 
New York. 

Mr. Pell will service producers 
of industrial films as well as ad- 
vertising agencies. He will alter- 
nate his operation between New 
York and other cities currently on 
MM’s client list. 

Bob Pell was formerly sales 
manager of Precision Film Labora- 
tories and held a similar post with 
Color Service, Inc. Prior to that 
he was in the sales department of 
Samuel Goldwyn Productions and 
United Artists Pictures. yy 


Halpern to Transfilm-Caravel 

vw John M. Halpern has joined 
Transfilm-Caravel, Inc., as direc- 
tor of special projects. ay 


tbrary 


MOOD 
and 
TITLE MUSIC 


For Every Type of Production 
EITHER ON A “PER SELECTION” OR “UNLIMITED USE” BASIS 
For Full Details Write, Wire or Phone 


AUDIO-MASTER Corp., asm st. 7, 


G 
fbrary 
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REVIEW 


THIS FREE DEMONSTRATION DISC 


can be the beginning of a better soundtrack for your film. 
More and more producers are turning to Hi-Q for the answer 
to their musical needs, for Hi-Q represents the finest library of 
background music available . . . licensed for all film media 

. contained on tapes and corresponding reference discs. 


A complete package that can be expanded to your specifi- 
cations. 


If you produce films of any nature, write for 
this demo (it's free, of course). Pk 


THE CAPITOL Hi-Q | LIBRARY 


THE 
Quality 
LIBRARY 
OF FILM MUSIC 


t 
‘© 


Capitol Library Services 
Hollywood & Vine ® Hollywood 28, California 


next visual presentat 
re your script...storyboard... 


ol or write Animatic Produ 
Ware to put your 


ANIMATIC 


15 WEST 46 STREET YORK 36. N.Y. 


Slide 
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Above and below: scenes in the 
new Wirthmore Feeds’ picture. 


Farm and Science 


“A New Day in Agricaltare”™ 
as Seience Aids the Farmer 


vy A New Day in Agriculture, pro- 
duced for Wirthmore Feeds, Inc., 
by Dekko Films, Inc., Boston, is 
a 16mm, sound and color featur- 
ette dramatizing the growth in farm 
production brought about by sci- 
entific innovations. 

In documentary ‘style, using ac- 
tual farmers, stockmen, and lab 
people as “actors,” the film illus- 
trates how science helps the farmer 
to cope with a rapidly increasing 
population demand. 

Methods demonstrated show 
how experimental farms and lab- 
oratories work toward greater pro- 
duction of milk, eggs, and meats. 
The entire production of batches 
of feed is followed through testing 
and production to final delivery. 

Applications to farm problems 
of such techniques as micro-bi- 
ology, chemistry, nutrition studies, 
and field testing methods, are 
shown in actual practice. The 
close liaison between manufactur- 
ers, researchers, farm groups and 
agricultural colleges, is presented 
dramatically. 

A New Day in Agriculture was 
filmed on location at farms in 
Maine, New Hampshire, and 
Massachusetts, at the University of 
New Hampshire, in the Wirthmore 
labs, and at the Wirthmore experi- 
mental farm at Berkeley, Mass. 


Picture of Quality in Art Materials 


Manufacturer Shows Skill Used in “Brush & Color Making™ 


Sponsor: M. Grumbacher, Inc. 

TiTLe: Brush and Color Making, 
11 min., color, produced by 
Haverland Film Productions. 


A 


This film illustrates the skills 
and complexities of brush and 
color making as performed by the 
leading manufacturer of artist's 
materials. 

Artist’s brushes, one of man’s 
oldest implements, are deceptively 
simple in appearance, yet requir- 
ing a great deal of care and skill 
in the making. As seen in the 
film, red sable fur is carefully 
processed, sheared, tipped and 
tied before binding—a_ compli- 


cated process. Each brush is 
carefully inspected before ship- 
ment. 

Water and oil colors require 
many steps of mixing and grinding 
under careful and chemical con- 
trols. Meticulous care was neces- 
sary to match color accuracy in 
the film with the actual paint col- 
ors for a very color-conscious 
sponsor. The picture succeeds ad- 
mirably in this respect. 

Brush and Color Making is one 
of a series of four films produced 
by Haverland Film Productions 
for M. Grumbacher. It was pro- 
duced by Laszlo Haverland, di- 


IN THE INTEREST OF 
INDUSTRIAL 
AV PROFESSIONALS 


DA-LITE SCREEN COMPANY 


FINAL SUCCESS OF FILMED PRESENTATION 
DEPENDS ON QUALITY OF PROJECTION SCREEN 


Good filming, careful projection—yet the pic- 
ture lacks clarity and colors are weak! This is 
a case of projecting on an improper surface. 
Da-Lite engineers have developed a screen sur- 
face that protects the audio-visual professional 
from such a problem. The famous White Magic 
glass-beaded surface is unequalled in quality. 
This screen gives outstanding clarity of picture; 
faithful reproduction of color. You'll find that 
you can seat your audience over a wider area 
with this new surface, too. For complete de- 
tails on types of screen surfaces available and 
their proper application, write Engineering 
Department, Da-Lite Screen Company, Inc. 


The exclusive Da-Lite Electrol? is electri- 
cally-operated . . . disappears completely 
when not in use, reappears in seconds at 
touch of control button. 


Developed for use in schools, churches 


WRITE TODAY! 
be glad to help you find 
the answer to your audio- 
visual problem. 


isual 
PROBLEM? 


NEW! ELECTRICALLY-OPERATED SCREEN 
IDEAL FOR INSTALLATION IN AUDITORIUMS 


and industry—this new screen may be 
installed in a concealed position—or 
mounted on wall and finished to match! 
Write for technical bulletin with complete 
details on this outstanding product. 


Serving The Audio-Visual Field For Over Half A Century 


DaLt- 


SCREEN COMPANY, INC., WARSAW, INDIANA 


rected by Dan Daniels and photo- 
graphed by Arpad Makay. It is 
available from the Bureau of 
Communications Research, 267 
West 25th Street, New York 


A Garden Is Born : 


Swamp was Transformed Into 
the Sterling Forest Gardens 


Sponsor: Sterling Forest Gardens 
TITLE: Sterling Forest Gardens— 
The Swamp Transformed, 20 
min., color, produced by Tom- 
lin Film Productions. 
vy This film details the many engi- 
neering and horticultural problems 
faced by the developers of Ster- 
ling Forest Gardens, which will 
open this spring in Sterling Forest, 
Tuxedo, N. Y., about 35 miles 
north of New York City. 

Originally a 125-acre desolate 
swamp covered by five to ten feet 
of water, the site is now a beauti- 
ful garden of landscaped terraces, 
lakes and beds containing a mil- 
lion and a half Dutch bulbs which 
will blossom this spring. 

The picture shows the planting 
of the first Dutch bulb in the Gar- 
dens by Princess Beatrix of the 
Netherlands. Gardeners and land- 
scape engineers are shown drain- 
ing and regrading the Gardens to 
prevent damage from the heavy 
rains which sweep down from the 
Ramapo Mountains nearby. 

Dutch horticultural experts are 
shown planting tulip, hyacinth and 
daffodil bulbs as they teach Ameri- 
can gardeners the traditional spring 
bulb skills of Holland. 

Sterling Forest Gardens —The 
Swamp Transformed is available 
on free loan from Films of the Na- 
tions, Inc., 62 W. 45th St. N.Y. 


Cash Register Tips 

-for Self-Service Retailers 
vy First film of a series designed 
for training personnel in self-serv- 
ice stores has been released by 
Variety Store Merchandiser, pub- 
lication in the retail variety field. 

The 35mm _ sound-color film- 
strip, called Cash Registering for 
Quick Service, covers advantages 
of quick service, tax collection pro- 
cedures, operation of electric cash 
register keyboards, detection of 
counterfeit money and other inter- 
esting topics. 

Use of the film helps to build 
customer goodwill, simplify train- 
ing, standardize instruction, reduce 
losses and personnel turnover, the 
publication said. 

It is available through Mer- 
chandiser Film Productions, 419 
Fourth Ave., New York 16, N.Y. 
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vy Packing a filmstrip projector 
and a two-speed high-fidelity pho- 
nograph into a mere 10'% Ibs., 
the world’s lightest and most com- 
pact sound slidefilm projector is 
claimed by DuKane Corporation, 
St. Charles, Illinois. The new sales 
and training aid is appropriately 
named the ‘“Mite-E-Lite.” 
Packaged in a two-tone luggage 
style carrying case which meas- 
ures just 1314” x 1314” x 734”, 
the Mite-E-Lite can be set up and 


Carrying case lid becomes a shad- 
box screen on the Mite-E-Lite. 


in action, showing projected pic- 
tures and recorded sound in a mat- 
ter of seconds. 

For showings before a single 
person or a small group, the inside 
lid of the carrying case becomes a 
shadow-box screen for displaying 
color or black-and-white pictures 
even under full room illumination. 
The optical system will easily fill 
a conventional screen for use with 
larger groups. 

A newly-developed short focal 
length lens projects a large, bril- 
liant picture at close range, making 
the Mite-E-Lite most useful for 
desk-top showings without need 
for moving or re-arranging furni- 
ture. A 12-foot cord plugs into 
any 110 volt AC socket. 

The carrying case not only con- 
tains its own screen, but also pro- 
vides storage space for as many as 
four complete audio-visual presen- 
tations, with film cannisters and 
records held firmly in place. 

The exclusive DuKane “Redi- 
Wind” film transport system auto- 
matically rewinds the filmstrip, 
ready for the next showing. Film 
never hangs loose or touches the 
floor, and the automatic re-wind- 
ing keeps it free of fingerprints, 
scratches, dirt, or dust. 

Another DuKane exclusive is 
the locking elevation control knob, 
which rigidly holds the projector 
head at the proper angle for show- 
ing, without makeshift blocking. 


10TH ANNUAL 


New 10%-lb. Sound Slidefilm Projector 


Latest in DuKane Corporation Line is the Compact “Mite-E-Lite™ 


PRODUCTION REVIEW 


Personal presentations made easy 
with new lightweight equipment. 


Non-marking soft rubber feet pro- 
tect desks and furniture. 

matched  speaker-amplifier 
combination produces top voice 
fidelity from 7”, 10”, or 12” rec- 
ords at 33% or 45 rpm. One 
knob controls projection lamp, 
phono-motor. amplifier, and sound 
level. 

Priced at only $104.50 com- 
plete, the Mite-E-Lite is the new- 
est of DuKane’s complete line of 
sound slidefilm projectors, used by 
business, industry, and education 
for effective audio-visual dramatiz- 
ing of sales messages and training 
materials. The Mite-E-Lite is Du- 
Kane’s model number 14A395. 
Sound amplifier is 2 watts; pro- 
jection lamp is 150 watts. Avail- 
able from film producers and Du- 
Kane audio-visual dealers. 


TH 


NOW IN PRODUCTION: 


1910-1960 


Aeronautical Instruction 
Agriculture 
Building Materials 


Co-Operative Associations 


Education 

Electronics 

Medicine 

Petroleum Products 
Pharmaceutical Supplies 
Sales Promotion 

Space Vehicles 

Weapon Systems 


FILMS IN THESE CATEGORIES 


In NEW ENGLAND, whether you are “pinching 
pennies” or “shooting the works”, get in touch with 
DEKKO FILMS, INC. 


We have the unique ability to 


custom tailor a film to your requirements. 


The studios and facilities are available to anyone, 
but it is the CREATIVE approach to client problems that 


sets us apart from other film makers. 


We believe that problems and limitations are not a 


deterrent but a stimulus to creative minds. 


DEKKO FILMS, INC., BOSTON, MASS. 


126 DARTMOUTH ST., KEnmore 6-2511 


Looking for the BEST in Audio-Visual Products and Services? 
You'll Find It in the Advertising Pages of BUSINESS SCREEN 


at 50, we're too busy looking ahead 
to look back.... 


REID H. RAY FILM INDUSTRIES 


ST.PAUL*+ CHICAGO WASHINGTON KANSAS CITY 
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CO-OPERATIVE program for 

the production of semi-custo- 
mized sound slidefilms for home 
builders using products advertised 
in Lire Magazine has been award- 
ed a citation for “Exceptional 
Merit” at the National Association 
of Homebuilders convention in 
Chicago. 


A Home Selling Package 
The winning merchandising idea 
offers to individual builders a sell- 
ing package consisting of a Beseler 
Salesmate automatic sound slide- 
film projector and a customized 

slidefilm for point-of-sales use. 
LIFE, in cooperation with a New 
York film producer, produced a 
“variable” slidefilm whose format 
makes customizing for local deal- 
ers practical. Script and storyboard 
are maintained, with the sound 
being altered where necessary. The 
individual builder furnishes trans- 
parencies of the construction of 
one of his model homes from raw 
land through various stages of con- 
struction to completion of the 
home. These shots are then 

worked into the standard film. 


Basis for First Award 

The award certificate calls the 
film and projector package “an ex- 
cellent home merchandising tool. 
Can be used effectively to sell 
prospects through personal contact 
and as a sales training aid.” I 

ae * 

D. L. Miller Represents U.S. 
at Screen Ad Film Festival 

vy Donald L. Miller, Film, TV and 
Radio Production Supervisor for 
Campbell-Ewald Company, De- 
troit, Michigan, is the U. S. dele- 
gate and judge at the 7th Interna- 
tional Advertising Film Festival to 
be held June 13-17 at the Lido, 
Venice, Italy under joint sponsor- 
ship of International Screen adver- 
tising Services and the Interna- 
tional Screen Publicity Associa- 
tion. 

Miller who joined Campbell- 
Ewald in 1955, will serve on the 
judging panel for theatre screen 
commercials along with represent- 
atives from many European na- 
tions including Great Britain, 
France, Italy, Spain, Denmark. 
Germany and Belgium. yy 

* 
Untermeyer to Transfilm, N.Y. 
As an Associate Producer 
vy Laurence S. Untermeyer, former 
producer, director and writer at 
the National Broadcasting Com- 
pany, has been appointed an asso- 
ciate producer of Transfilm-Wylde, 
New York animation firm. ba 


The winning home demonstration program offered by LIFE Magazine 
for home builders’ use featured the self-contained, automatic tape-sound 
projection equipment provided by Beseler’s Salesmate. 


COMMUNICATING IDEAS . . . YOUR IDEAS TO 
OTHERS is the key to the successful solution of 
problems in Sales - Training - Public Relations - 
Advertising. 


Motion Pictures - Filmographs - Filmstrips - Slide 
Films - all with sound - are the most effective 
TOOLS OF COMMUNICATION. By completely 
capturing both visual and aural attention you 
can communicate your ideas to others with the 
greatest impact and thoroughness. 


And now like other industrial tools, TOOLS FOR 
COMMUNICATION can be produced to YOUR 
specifications without capital investment, and 
made available to you on a long term lease 
basis. 


For further details about this new rental plan, 


communicate with 


FARRELL AND GAGE FILMS e INC. 


213 EAST 38th STREET NEW YORK 16, N. Y. 
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Armed Forces’ Film Catalog 
Supplement Is Now Available 
vv A supplement to the Armed 
Forces Film Catalog of October 
1957 has now been released by the 
Audio-Visual Division, Office of 
the Assistant Secretary of Defense. 
The new supplement, which adds 
more than 140 film titles to the 
basic catalog, contains a complete 
list of regional sources from which 
armed forces films may be ob- 
tained. There is an additional list- 
ing of films in the 1957 catalog 
which are now considered obso- 
lete. 

Available to the public and, in 
most cases, for television showing, 
recent Army, Navy, Marine, Air 
Force, and Armed Forces I&E 
films are listed alphabetically ac- 
cording to the branch which spon- 
sored them. Features range from 
short recruiting spots to full-length 
documentaries, from three-minute 
spots to hour-long instructional 
films. 

Many of the new films are of 
an historical nature, taking their 
places in the armed forces’ pro- 
gram to fill a general educational 
need for filmed historical topics. 
Others depict the very latest devel- 
opments in fire-power, specialized 
military skills, rocketry and missile 
experimentation, survival under 
conditions of stress, etc. 

Write “Office of the Asst. Secty. 
of Defense (Public Affairs), 
Audio-Visual Division, Room 2E- 
789, The Pentagon, Wash., D.C. 

3 Films on Meat Selection 
Available to Women’s Groups 
yr Three motion pictures designed 
to acquaint women shoppers with 
the variety and nutritive value of 
the less expensive cuts of meat are 
now available for free showings 
to schools and colleges, home eco- 
nomics classes and women’s 
groups. 

Our Mrs. Fix-It (14 min., col- 
or) illustrates various phases of 
selecting, preparing, cooking, serv- 
ing and carving the less expensive 
cuts of meat. 

The Right Track (15 min., col- 
or) shows a wise homemaker 
getting factual advice from the 
family doctor on how the proteins, 
calories, minerals and vitamins in 
meat can help build and maintain 
her family’s health. 

It's Lamb Time (14 min., col- 
or) demonstrates time, money and 
work-saving methods of building 
meals around lamb. 

Arrangements for screenings 
may be made through the distrib- 
utor, United World Films, Inc. 


a 
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NATIONAL BUSINESS 


* This basic source list includes most of the 
principal national distributors of business- 
sponsored motion pictures for convenient ref- 
erence use by Production Review readers: 


ASSOCIATION FILMS, INC. 
Headquarters Office: 
347 Madison Ave., New York 17, N.Y 
Phone: MUrray Hill 5-2242 


J. R. Bingham, President 

A. L. Fredrick, Executive Vice-President 
and Treasurer 

Reg. S. Evans, Vice-President, Sales 

Robert Finehout, Vice-President, Sales 
Promotion and Television 

Robert Mitchell, Vice-President, Branch 
Operations 

Robert Bucher, Vice-President, Sales 


REGIONAL FILM DISTRIBUTION: for the Eastern 
Area, Broad at Elm, Ridgefield, N. J. Phone: 
WHitney 3-8200. E. H. Johnson, Manager and 
Sales Repr. For the Midwestern Area: 561 
Hillgrove Avenue, La Grange, Ill. Phone: 
FLeetwood 4-0576. M. G. Wieland, Manager 
and Sales Repr. For the Western Area: 799 
Stevenson St., San Francisco 3, Calif. Phone: 
UNderhill 1-5305. W. O. Siler, Manager and 
Sales Repr. For the Southwestern Area: 1108 
Jackson St., Dallas 2, Texas. Phone: Rlverside 
2-3144. Carl Stahl, Manager and Sales Repr. 
BACKGROUND: Founded in 1911 (as “The 
YMCA Motion Picture Bureau,” a division of 
the International Committee of the YMCA’s), 
Association Films was the first sponsored film 
distributor in America. In 1949, the company 
was incorporated as an independent national 
distribution service. 

SERVICES: promotion, publicity; booking, ship- 
ping, storage and inspection of prints (elec- 
tronically); film programming (community 


FILM DISTRIBUTORS 


and school groups); film programming (TV 
stations). Furnishes monthly reports on print 
activity and audiences (IBM tabulated); ad- 
vance booking notices to sponsors; correspon- 
dence and confirmations (to users) ; merchan- 
dising of teaching aids and other film-related 
materials; and print servicing (physical han- 
dling of professional, sales and TV prints). 
OPERATION: prints and bookings are serviced 
from four regional film distribution centers, 
wholly owned by Association Films. ye 


THE JAM HANDY ORGANIZATION, INC. 
2821 E. Grand Blvd, Detroit 11, Mich. 
Phone: TRinity 5-2450 
Betty Waters, in charge, Distribution 

Services. 

SERVICES: Currently distributing theatrically 
throughout the U.S.A. with several decades of 
active experience in this field. Special services 
include physical handling of sponsored films 
for self-equipped audiences; major convention 
projection service in all principal cities. 

See page 129, for complete listing of corporate 
background, and recent client experience. 


INSTITUTE OF VISUAL 
COMMUNICATION, INC. 


40 East 49th St., New York 17, N.Y. 

Phone: ELdorado 5-1443 

Vincent J. Capuzzi, Distribution Mgr. 
SERVICES: A pioneer distributor of sponsored 
and educational motion pictures, etc. to self- 
equipped audiences, television stations, etc. 
For complete details on corporate background, 
staff and facilities see page 107, this issue. | 


(LISTINGS ARE CONTINUED ON PAGE 198) 


NEW LOCATION 


(10 W. 


BIGGER 


W KINZIE ST. 
CHICAQOO 10. ILL. 
MOnhewk 4.7455 
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» from afar... 


they look alike! 


but what a 
difference in! 
picture quality! | 


One is a conventional screen— 

ons the other a new lenticular 
of Radiant Screen. You'll be aston- 
ished at the difference this new 
let reflective surface makes. Your 
complete sheet of pictures have more brilliance, 
reflective lenses. more clarity, rich, more notural 
colors. In addition—the lenticu- 
lor screen is extremely effective for projection in 
darkened or even lighted rooms where no extreme 
or unusual lighting conditions prevail. 


RADIANT’S 
Quiticlar 


for lighted or darkened rooms 


Available in Wall 
Roll-up Screen (Model RADIANT 
WEDO) with exclusive 
STRETCH-BAR that 
provides an instant 
flat, taut surface. When 
not in use the lenticu- 
lar screen can be 
rolled up. Washable, 
fungus and flame- 
proof. In sizes 40” x 

40” and 50” x 50”. 


Also available—lentic- 
ular portable TRIPOD 
Screens—in choice of 
two lenticular surfaces 
—Uniglow and Opti- 


glow. 


Screens for every A.V. need 


Every type of surface—wall, ceiling and 
tripod models—automatic electric—every 
size—are in the new Radiant Screen line— 
the world’s most complete line of screens. 


SEND FOR FREE BOOK 
on the new Radiant 
lenticular screens— 
and brochure listing 
complete Radiant line, 
as well as your nearest 
Franchise Dealer. 


RADIANT 


MANUFACTURING CORP. 
A Subsidiary of the United States Hoffman Machinery Corp. 


8220 NO. AUSTIN AVE., MORTON GROVE, ILL. 
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“Thirty-five and one-half. 
Up! Thirty-six. Up! Thirty-six 
one-half. Up! Thirty- 
seven. Up!” 


_ CHANT of the auctioneer 
at the famed Hudson's Bay 
Company in the heart of the fur 
district in New York City now 
sounds out across the world by 
means of a color and sound motion 
picture made by the Company. 

The audience is primarily ranch- 
ers in the United States and Can- 
ada. By means of this movie 
ranchers are transported to mid- 
Manhattan to witness the Hud- 
son’s Bay auctioneer at his job 
selling hundreds of thousands of 
mink, Persian lamb, beaver, chin- 
chilla and other fabulous fur pelts. 

In the shape of coats, stoles, 
jackets, and trimmings for suits 
and dresses, the viewers’ furs will 
grace the wardrobes of fashionable 
women the world over. 


6,000 Ranchers Supply Furs 

Of prime importance to the 
Hudson’s Bay Company is the 
army of approximately 6,000 small 
and large mink ranchers dispersed 
throughout the northern tier of the 
continent. Each year they send 
the firm millions of pelts for sale 
at its 15 or more auctions in New 
York. Yet, in a business peculiar- 
ly marked by the closeness of per- 
sonal relations among ranchers, 
dealers and manufacturers, few 
ranchers ever come to New York, 
fewer still have ever attended a 
Hudson's Bay Company auction 
or seen what becomes of their 
pelts after they leave the ranch. 

Recently, the firm took a big 
step toward shrinking the miles 
that separate its 30th Street New 
York offices from the ranches and 
farms which produce a major por- 
tion of the world’s mink supply. 
Taking its cue from the entertain- 
ment world, Hudson’s Bay Com- 
pany made a 20-minute color film 
called John Dolin Comes East. 
It shows what a typical rancher 
might see if he spent a day at the 
firm during the height of the mink 
selling season. 

“Film Has Amortized Itself” 

Viewed by over 4,000 ranchers 
to date, the film is credited by 
Hudson’s Bay Company president, 
Barry G. Coward, with being a 
persuasive public relations spokes- 
man for the company. R. B. 
Birge, Hudson’s Bay secretary 
who saw the film through from 
promise to pay-off, states, “The 
film has amortized itself in good- 
will alone in well under a year’s 
use.” 

What prompted the Hudson's 


Film Takes Fur Ranchers to Market 


Famed Hudsen’s Bay Company Shows Manhattan Auction Sales 


Bay Company to turn to film as 
the answer to one of its most 
pressing public relations problems? 
Its reasons provide a blueprint for 
other companies whose special re- 
quirements dictate the use of an 
unusual, though highly effective 
promotion device. 

Chartered in 1670 by King 
Charles Il of England, the Hud- 
son’s Bay Company was founded 
to turn a profit from the new and 
growing fur trade with the Indians 
and white trappers of North Amer- 
ica. The company established its 
first outposts deep in the wilder- 
ness. In many areas, the outpost 
was the trapper’s only contact 
with civilization. Traditionally, 
the firm has maintained close, per- 
sonal contact with fur producers. 


For over 40 years 
this has been the 
business of Alex- 
ander Film Company 
to put action 
on film... 
to catch the eye 
and excite the 
mind to action. Call 
on this experience 
to strengthen your 
visual selling 
program. 


field merchandising service .. . . 
production and distribution . 
facilities. 


International in scope, specializing in the film medium. Facili- 
ties cover complete script-to-screen service for live-action, full-cel 
animation, miniature and special effects . . 

. . theater advertising film production, distribution and related 
industrial and public relations film 
. complete color process laboratory 


ALEXANDER FILM COMPANY, COLORADO SPRINGS, COLO. 


Indeed, in areas around James 
Bay in Canada, the Company 
still trades as it did three centuries 
ago, although today this business 
represents a small portion of its 
total revenue. 


Mink at the End of Rainbow 


The fur industry has had its 
ups and downs in past years, but 
perhaps the most significant change 
in recent times occurred between 
1945 and 1947. In one of those 
major flip-flops for which the fash- 
ion industry is noted, long-haired 
furs suddenly became a drug on 
the market, while short-haired 
furs, principally mink, became the 
darling of the trade. 

One reason for this was that 
ranchers and geneticists had suc- 


. . TV film production 


Air view: our 18 acre studio city 


Representatives in New York, De- 
troit, Cleveland, Chicago, St. Louis, 
Los Angeles, Seattle, San Francisco, 
Mexico City, San Juan and 100 
other cities. 


ceeded in producing mink in a 
rainbow-like profusion of colors 
and shades to suit the most prince- 
ly tastes. Almost a hundred mu- 
tations with such exotic names as 
“Autumn Haze,” “Desert Gold,” 
“Diadem,” “Tourmaline,” and 
“Jasmine” are being sold to fur 
manufacturers, dealers, and brok- 
ers at a typical Hudson’s Bay 
company auction. 

As a result of the boom in mink, 
thousands of ranchers, farmers, 
and just plain folks climbed aboard 
the bandwagon and began produc- 
ing pelts in record numbers. In 
Wisconsin, for instance, mink 
raising vaulted from practically no- 
where to its present position as 
the second largest farm industry 
in the state. 


What Ranchers Didn’t Know 


As a major fur auction house, 
Hudson’s Bay Company suddenly 
found itself with a huge number of 
potential producer-customers, few 
of whom had first-hand knowledge 
of the valuable service the com- 
pany offered. More important, 
other auction houses as well as 
dealers and manufacturers were 
competing with Hudson’s Bay for 
the rancher’s output. 

Top management knew that only 
one in ten ranchers was ever likely 
to see a Hudson’s Bay auction, or 
the careful way in which their furs 
were graded, stored, and sold. For 
this reason, the company decided 
to take its facilities on film to the 
ranchers and let them see for them- 
selves. 


Why They Chose Color Film 

Hudson’s Bay Company chose 
color film as their medium of com- 
munication for these reasons: 


*It provided a means of present- 
ing its story to large groups at one 
time. At these meetings discus- 
sion could be more easily stimu- 
lated and led by the Hudson’s Bay 
solicitor who introduced the film. 


*The company knew that ranch- 
ers, many of whom lived in iso- 
lated areas, like entertainment at 
their associations meetings. 


*Color film was the natural 
medium to show off the subtle 
beauty of the mink. 


*Film could show graphically 
the care given by Hudson’s Bay to 
protect the furs. The operations of 
its experienced staff and the com- 
petition and excitement of an ac- 
tual auction could also be shown 
interestingly and dramatically. 


*The ranchers could see for 
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themselves the quality of Hud- 
son’s Bay’s international clientele, 
as scenes were projected show- 
ing buyers from England, Italy, 
France, and other countries in- 
specting the furs before sale. 


Produced by Telic, Inc. 

Produced by Telic, Incorpo- 
rated, a New York film company, 
John Dolin Comes East was com- 
pleted in just four weeks. Yet the 
film shows no evidence of hasty 
production. In fact, the film is a 
handsomely produced, beautifully 
photographed film which takes full 
advantage of Hudson’s Bay Com- 
pany’s colorful auction, grading, 
and storage operations. 

Hudson’s Bay Co. initiated its 
film promotion with a mailing an- 
nouncing the availability of the film 
to all rancher associations. Almost 
90% expressed interest in it. Ac- 
cordingly, ten prints were made 
and sent out on the association cir- 
cuit. The “premiere” was held in 
October, 1958, before a rancher 
group near Cleveland, Ohio. 


Solicitor at All Showings 

Evidence of the importance the 
firm placed on the film is seen from 
the fact that at every association 
meeting which scheduled a film 
showing, a Hudson’s Bay solicitor 
who knew most of the ranchers in 
the area was there to give the film 
a personal send-off. This is no 
mean achievement considering that 
the film was often shown in such 
small and relatively inaccessible 
communities as Scipio, Indiana, 
where the nearest professional pro- 
jectionist had to come some 70 
miles from Louisville, Kentucky, to 
run the film. 

To date, the film has been seen 
by over 70 groups of ranchers in 
the United States and Canada, as 
well as by enthusiastic audiences 
in England and Italy. According 
to R. B. Birge, Hudson's Bay Sec- 
retary, response to the film has 


been remarkable. Many ranchers 
were literally amazed that the com- 
pany would go to the expense of 
making a movie simply to show 
them how their furs were handled 
in New York. Most were thor- 
oughly appreciative. 

How Company Aids Rancher 

For the first time in their lives, 
the furious competition of a Hud- 
son’s Bay auction became a living 
reality for ranchers thousands of 
miles from New York. They saw 
the intricate systems of winks, 
nods, nose- and tie-rubbing mo- 
tions used by the dealers to signal 
their bids to the auctioneer. Dram- 
atic close-ups showed ranchers how 
pelts were numbered, sorted, and 
graded. Well-directed scenes of 
buyers meticulously examining 
each pelt demonstrated how Hud- 
son’s Bay Company helps the 
rancher get top dollar for his furs 
by careful color separation and 
matching of pelts in lots according 
to quality, size, texture and color. 

Because of the seasonal charac- 
ter of mink production, the first 
tangible results—besides the enor- 
mous amount of goodwill gener- 
ated toward the company—are 
only now becoming apparent. 
Many ranchers who had made 
other commitments for their furs 
before seeing the film are now 
querying the company about dispo- 
sition of their next batch of pelts. 


The “Oscar” That Counts 

Hudson’s Bay Company’s mo- 
tion picture will of course not be 
seen by the millions who view a 
Hollywood production. However, 
the firm’s management is convinced 
that its first venture in film produc- 
tion will win an “Oscar” from the 
people who count—the thousands 
of mink ranchers who look to Hud- 
son’s Bay for leadership in mink 
selling, and found it demonstrated 
in the color motion picture, John 
Dolin Comes East. ye 


SLIDES| 


*Wide screen slides 
and slidefilms too. 


For purposeful slides that will tell your company’s 
story effectively, professionally—turn to the long-time 
slide-maker* for many of New York's leading industries. 


Roy E. De Meo 


749 Herman Ave., Franklin Sq., L.I.N.Y. IVanhoe 9-3255 
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musifex 


w. 45st,ny.c 


COMPLETE 
MUSIC & SOUND EFFECTS 
SERVICE 


¢ BACKGROUND MUSIC SCORING 
¢ SOUND EFFECTS 
¢ MUSICAL SOUND EFFECTS 


¢ INDUSTRIAL MUSIC LIBRARIES 
FOR LEASE... 


¢ ORIGINAL SCORES 


¢ SOUND EFFECTS LIBRARIES 
FOR SALE... 


Musifex talent proven on 
over 4,000 productions. 


FLY - PHONE - WIRE - WRITE NOW 
Sok Velazes 


BRAY STUDIOS INC. 


729 Seventh Avenue 


New York 19, N, Y. 
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Louise N. Stone 


Robert Lawrence Productions 
Adds Sales Executive, Directors 

Robert Lawrence Productions 
and Robert Lawrence Animation, 
New York, has announced addition 
of a new director of sales and two 
new staff directors. 

Louise N. Stone, formerly pro- 
duction supervisor for Mort Green 
and Green-Foster productions, ts 
the new director of sales for the 
animation firm. She has held key 
production and sales posts for sev- 
eral network and New York radio 
and television stations. 

Ken Marthey and Joseph C. 
Spery, both formerly television pro- 
ducers for major advertising agen- 
cies in New York and Chicago, 
have been appointed staff direc- 
tors. Marthey has been a pro- 
ducer, writer, and director for fif- 
teen years, and is a_ multiple 
award-winner. Spery has been an 
agency producer and writer, and 
has also composed many of the 
leading commercial jingles on 
radio and TV. 


* 


Van Praag Appoints Stephan 
to Head Detroit Operations 

vy Frank R. Stephan has been ap- 
pointed vice president in charge 
of Detroit operations of Van Praag 
Productions, Inc. 

Mr. Stephan, formerly with Ben- 
ton & Bowles, Kenyon & Eckhardt, 
advertising agencies; with 
Remington Rand and Chance 
Vought, industrial concerns, brings 
to the Van Praag organization a 
background as writer, account ex- 
ecutive, automotive dealer, and ad- 
vertiser. 

According to president William 
Van Praag, the strengthening of his 
company’s Detroit facilities is con- 
sistent with the established, and the 
still growing, importance of De- 
troit agencies and advertisers in 
the field of television and indus- 
trial motion pictures, and training 
films. 


THE BUSINESS SCREEN EXECUTIVE 


Staff Appointments of the Producers and Manufacturers 


Fred A. Niles Productions 
Names Three as Vice-Presidents 


vy William E. Harder, Edward E. 
Katz, and Frederick B. Foster 
have been named vice-presidents at 
Fred A. Niles Productions, Inc., 
Chicago, according to announce- 
ment by Mr. Niles, president. 

Harder, one of Niles’ four origi- 
nal employees, becomes vice-presi- 
dent in charge of production. He 
has been a director, supervising 
editor, and most recently produc- 
tion manager. 

Another of the original four 
staff members, Katz becomes vice- 
president and controller. A former 
concert violinist and an experi- 
enced accountant, he was formerly 
business manager of the Longines 


Symphonette and the Eddy Arnold 
Company. He joined Niles in 
1955 as controller. 
Vice-president and sales mana- 
ger is the title held by Foster, who 
has been in the Niles organization 
since 1957 as an account execu- 
tive. He was an Air Force pilot, 
and a supervisor of Air Force 
training films made by commercial 
producers. 
SVE Names Schneider 
as Lab Production Mgr. 
vy Michael Schneider, formerly 
photographic director of Wilson 
and Company, has been named 
laboratory production manager of 
Society For Visual Education, Inc., 
Chicago, according to John C. 
Kennan, president. 


se but... 
00 FILM PROGRAMS 


(so far!) 


—for just one 
of our clients — 


showing throughout the U. S. 
(including Hawaii and Alaska) 


Actually, of course, we serve many— 
in this our 13th year of growth— 
with complete facilities for all types 
of production: TV film series, TV 
commercials, sales, industrial and 
instructional films. 


Script to screen, Basore-Longmoor, 
Inc., offers you technical excellence 
and rich imagination. 


Specifically, how can we serve you? 
Write—or call us collect—today! 
Remember the name... 


BASORE LOVGMOOR, 


MOTION PICTURE PRODUCTION 


1207 Grand Avenue 


GRand 1-6565 
Kansas City 6, Missouri 


Bill Stokes . . . sales chief 


Jamieson Film Co., Dallas, 
Promotes Three Executives 

vy In a move designed to expand 
its operations both locally and na- 
tionally, Jamieson Film Co., Dal- 
las, Tex., has promoted three ex- 
ecutives to key posts. 

Jerry Dickinson is the new vice- 
president in charge of television 
production; Bill Stokes has been 
named vice-president in charge of 
sales; and Robert Redd becomes 
vice-president in charge of pro- 
ducers service. 

Below: Jerry Dickinson, who 

heads up television films 


Sharff Joins Columbia Staff 

As An Executive Producer 

vy Stephen Sharff, film producer 
and director, has joined the staff 
of the Center for Mass Communi- 
cation at Columbia University as 
executive producer. Mr. Sharff 
produced and directed the Colum- 
bia University series of films on 
Supreme Court cases, Decision, 
which this year won the Sylvania 
Award and the American Bar 
Association Gavel Award. The 
latter award had never been given 
previously for work in the film 
medium. 

Mr. Sharff learned film making 
under Rene Clair in France. Dur- 
ing World War II he took part in 
the production of Desert Victory 
and covered the Potsdam Con- 
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ference as newsreel cameraman. 
An American producer-director 
since World War II, he has filmed 
his productions on four continents. 

The Center for Mass Communi- 
cation is a professional unit, not 
a student activity, at Columbia. 
Working on a nonprofit basis, it 
produces educational films and 
tape recordings in consultation with 
University authorities, under the 
sponsorship of government agen- 
cies, business firms and founda- 
tions. As a division of Columbia 
University Press, it is organized to 
distribute as well as produce. 
Manager is Dorothy Oshlag. 


* * 


Bart Conrad . . . heads industrial 
division for Roundtable Productions 


Roundtable Productions, Calif., 
Forms Industrial Film Division 
yy Roundtable Productions, Bev- 
erly Hills, Calif., producer of syn- 
dicated management development 
and sales training films, has formed 
a new industrial films division. 

In charge of the new operation 
is Bart Conrad, retired U. S. Army 
colonel who was formerly chief of 
the Audio-Visual Branch in the 
Army Information Office. Conrad 
has been named a Roundtable 
vice-president, and will also han- 
dle corporate public relations for 
the company. 


Lowry Coe, Jr., new v.p. 


Granducci Names Lowry Coe 
Vice-President, Board Member 
vr Lowry N. Coe, Jr., has been 
made vice-president, secretary, and 
a member of the board of direc- 
tors of Scripts by Oeveste Gran- 
ducci, Inc., according to president 
O. S. Granducci. 

Coe, 33, joined the Washington 
scripting firm in 1953 as a staff 
writer, after five years in the Navy 
film training program. Granducci 
also announces the addition of 
Clifford L. Peacock to its script 
writing staff. ye 

* 
Houston-Fearless Expansion 
Brings Three to New Posts 
vy Expansion of its communications 
equipment activities into a modern 
6,000-foot plant in West Los An- 
geles has been started by the Hous- 
ton-Fearless Corporation. New fa- 
cilities will be used for both 
research and manufacturing of ad- 
vanced military and industrial com- 
munications equipment. 

James Hannum has been named 
manager of communications’ re- 
search, a newly-created post, and 
Howard Speer is a new senior staff 
engineer in the Houston-Fearless 
research group. 

The West Los Angeles’ Division 
also has a new manager of photo 


EAST COAST 


MOTION PICTURE PRODUCTION, 
EDITORIAL and TECHNICAL SERVICES 


FOR BETTER FILMS 


CREATIVE EDITING AND COMPLETE 


PERSONAL SUPERVISION 


JOSEPH JOSEPHSON 


45 West 45th St. _ 


Circle 6-2146 


10TH ANNUAL PRODUCTION REVIEW 


New York 36 


finishing equipment manufacture. 
He is Charles F. Andrews, former 
production manager for Consoli- 
dated Photographic Industries, Inc. 
and a 20-year veteran of Eastman 
Kodak’s process development de- 
partment in Rochester. According 
to H. W. Houston, vice-president 
in charge of new product develop- 
ment, Andrews will also be respon- 
sible for equipment production at 
the Company’s San Diego plant 
which produces equipment for 
monochrome and color film finish- 
ing and processing. Wa 
* * * 


New Board Member at Caldwel! 
is producer, v.p. Sydney Banks 


Sydney Banks is Named 

to Caldwell Ltd. Directorate 
vy President Spence Caldwell has 
announced the appointment of 
vice-president and executive pro- 
ducer Sydney Banks to the Board 
of Directors of S. W. Caldwell 
Ltd., Canadian film producer and 
TV film organization. 

With Caldwell since 1954, 
Banks heads up the company’s 
Queensway Film Studio, labora- 
tory, and closed-circuit staging 
divisions. Following Caldwell’s 
1959 expansion of film production 
facilities into the industrial and 
documentary field, the appoint- 
ment coincides with the establish- 
ment of a TV programming unit 
to produce new programs on film 
and Video-Tape. 


POSITION WANTED 


489 Fifth 


EXPAND YOUR BUSINESS 
Want Sales & Follow Thru? 
e FILM SALESMAN 
e PROJECT SUPERVISOR 
with diversified experience in 
film promotion, production, 
distribution, Ivy League 
Grad, 33, personable, crea- 
tive, Excellent refs. 
Write: Box 60-2 
BUSINESS SCREEN MAGAZINE 
N. Y. 17, N. Y¥. 


MAIL COUPON ana ooo 
35-15 Queens Bivd., Long Island City 1, N. Y. 


| FREE BOOKLET! Describes 
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SHOW! TELL! SELL! 
WITH NEW PORTABLE 
VIEWLEX “SALESTALK” ! 


© A Complete “‘Sight-Sound” Unit in an 
Attache Case! 

° i Cost Presentation and Training Unit 
of All! 


New Viewlex Salestalk provides proven sight- 
sound sales principles—CONTROLLED SHOW- 
MANSHIP—with the lowest cost, lightest unit 
that allows the full power of daylight projec- 
tion of documentary photographs, dramatic 
animation, drawings, charts, etc., combined 
with hi-fi sound and words of tested selling 
power. 


Set up in seconds—right on a prospect's 
desktop—it tells the EXACT sales story your 
management team wants . . . and, your sales- 
man’s last call of the day is as vibrant and 
fresh as his first in the morning. Assures 
ratio than ever before 
possible. 


OVERALL SIZE: 


Built into cover — 
latest lenticular 
type for brilliant 


Also available—Salestalk V-2. 4 speed. ahes 
Projects both Filmstrips and to 
Slides. Other Viewtalk Train- 

ing and Sellin 


$50.25 to from $104 50 
COMPLETE 


iewlex. inc. 


35-15 QUEENS BOULEVARD, LONG ISLAND CITY 1, WY. 
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The uncluttered sweep of RCA’s model Chicago recording studio. 


RCA Unveils Model Recording Studios 


Modernized Slidefilm Facilities Open in New York and Chicago 


ne PRODUCERS are find- 
ing new efficiency and con- 
venience in the recently opened 
and completely rebuilt recording 
studios of RCA Custom Record 
Sales at 155 East 24th Street, 
New York, and 445 North Lake 
Shore Drive, Chicago. 

Both the new studios are simi- 
lar in design and incorporate the 
most modern advances in construc- 
tion. Control rooms are equipped 
with multi-channel mixing con- 
soles and monitoring facilities, al- 
lowing as many as 20 microphone 
inputs with individual variable 
equalization. Two _ triple-track 
tape recorders are installed in 
each control room. The rooms’ 


design provides good monitoring 
and viewing of the studio for 
both producer and engineer. 


Wide Range of Controls 


Control features in the new 
studios enable sound engineer, 
producer and sponsor to audition 
individual or combined tracks si- 
multaneously during editing. The 
tape rerecording channel provides 
for the transfer of any tape to an- 
other tape, and includes facilities 
to add equalization, limiting, com- 
pression or reverberation to the 
new tape. Thus, dual- or triple- 
track tapes can be reduced to 
either single- or dual-track tapes 
with the desired characteristics 


Control room consoles provide a clear view of recording session. 


added with a minimum of effort. 
A wide variety of musical selec- 
tions is maintained for the use of 
slidefilm producers. 

New automatic Scully lathes 
equipped with a feedback cutting 
system, have been installed for 
the purpose of making either ref- 
erence or master recordings. 


Other RCA Custom Services 

In addition to slidefilm records, 
RCA Custom makes standard 
phonograph records for independ- 
ent labels, premium and promo- 
tion records and records for edu- 
cational purposes. The company 
has facilities for assisting clients 
in design and production of 
sleeves and labels, and maintains 
a shipping service for shipping 
records, singly, or in bulk. 


Above: sound engineer can audi- 
tion individual or combined tracks. 


RCA’s manufacturing plants, at 
Rockaway, N. J. and Indianapolis, 
are nearby to the New York and 
Chicago studios for quick service 
on production of recordings. 


12 Million See Bureau of Mines’ Films 


vy Motion pictures produced by 
American industry in cooperation 
with the Bureau of Mines were 
shown nearly 228 thousand times 
in 1959, giving more than 12 mil- 
lion people throughout the 50 
States a better understanding of 
their nation’s mineral resources, 
the Department of the Interior re- 
ported on February 18. 
Attendance at group showings 
of these films—loaned without 
charge by the Bureau of Mines io 
educational institutions, industrial 
firms, technical societies, business 
and civic clubs, and similar organi- 
zations — was 12,251,000. This 
figure does not include additional 
millions who viewed public serv- 
ice showings of the films on tele- 
vision, the Department noted. 


“Petrified River” Tops List 


During 1959, Bureau motion 
pictures dealing with the several 
metals, nonmetallics, and mineral 
fuels again were in heavy de- 
mand, as were its productions de- 
picting the natural resources of 
various States. Last year’s most 
popular film, which tells the story 
of uranium, was viewed by more 
than half a million people at 11,- 
500 group showings, the Bureau 
reported. This was the MPO pro- 
duction The Petrified River. 

Three new industry-financed 
productions also became available 
for distribution during the year: 
Asbestos —A Matter of Time, 
sponsored by Johns-Manville Cor- 
poration; Rubber From Oil, made 
in cooperation with the Enjay 
Company, Inc.; and The Story of 
the Modern Storage Battery, a re- 
make of an earlier film sponsored 


by the Willard Storage Battery Di- 
vision of the Electric Storage Bat- 
tery Company. These films were 
produced by Wilding, Inc., Campus 
Film Productions, Inc., and Gil- 
bert Altschul Productions, respec- 
tively. 
5,600 Prints of 54 Titles 

The Bureau’s motion-picture li- 
brary now contains 5,600 prints 
of 54 different film subjects, all in 
16-millimeter sound and most in 
color, which are mailed on request 
from a main distribution center in 
Pittsburgh, Pa., or from cooperat- 
ing film depositories in 40 States. 

ok * * 


Graphis Cites U.S. Producers 
for Television Commercials 

vy Grapuis, Zurich, Switzerland, 
considered to be the world’s fore- 
most art magazine, published a 
feature article in a recent issue re- 
viewing outstanding examples of 
international graphic design. 

Five American companies were 
mentioned as having produced out- 
standing examples of television de- 
sign: Hunn, Fritz & Henkin 
(HFH) Productions; On Film, 
Inc.; Playhouse Pictures; Story- 
board, Inc.; and Transfilm-Cara- 
avel, Inc. 

HFH Productions was accorded 
singular recognition with three of 
its TY commercials cited: Wise 
Potato Chips (Lynn Organiza- 
tion); National Biscuit Company 
(McCann-Erickson); and Colum- 
bia Records (McCann-Erickson). 

GrapPuis hailed television de- 
sign as “one of the most vital 
functions and most rapidly devel- 
oping responsibilities of the artist 
of the future.” Wh 
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COMPACT UNIT FOR 
SOUND AND SIGHT 


COMMUNICATOR 


THE DESK TOP SALES THEATRE... 


Demonstrates your products, displays your serv- 
ices visually—AND narrates your story dra- 
matically . . . Assures interest, leaves a lasting 
impression, turns prospects into customers. 
Makes everyone a perfect salesman. 


Excellent for desk top or small group viewing 
—without room darkening. Sets up in seconds. 
Assures high fidelity sound and picture bril- 
liance. Simple to operate. Ideal for business, 
industry, education. 


The portable C.0.C. COMMUNICATOR combines 
rear view film strip projector, built-in screen 
and 4-speed phonograph in a small, attractive 
attache case. A versatile quality-engineered unit 
at most reasonable cost. 


e Handles up to 12” records (20 min. play at 3314 
rpm without — records) e High gain amplifier 
for perfect quality & sound volume ” Large 8” x 6” 
patented Lenscreen for wide angle viewing « Pre- 
cision optics e One knob framing with click stops e 
Storage space for records, film strips, etc. e AC, 
110/120v © Overall 19” x 13” x 5¥2” @ Abt. 15 Ibs. 


e Fully guaranteed. ONLY $98.50 
. . for these who do not require sound: 
C.0.C. “EXAMINER” ONLY $59.50 


FILM STRIP PROJECTOR with built-in screen in handy 
luggage-type case—for effective visual presentations. 
.. for economical 

slide demonstrations: 


COL 
EXECUTIVE 


FSTOR | 
PROFESSIONAL 
PRESENTATIONS, 
— MADE EASY 
WITH THIS PROVEN 
SALES AID. 


35mm slides may be worked into an effective 
action-stimulating sales message. Projector, au- 
tomatic slide changer and screen in a small 
compact unit. Sets up in 3 seconds for group 
viewing in fully lighted room. Simple to handle, 
easy to carry. 


e Precision optics « Patented 8” x 8” Lenscreen for 
wide angle viewing « Holds up to 3 magazines (36 
slides ea.) for indiv. or sequence showing e Rugged 
aluminum unit e AC-DC, 100-125v. Only 6 Ibs. 


$69.50 
Used by leading corporations & institutions! 


WRITE NOW for illustrated literature & name of 
dealer nearest you! 


37-19 23rd Avenue, 


A Division of Camera Optics Mfg. Corp. 


Mail Coupon for Free Booklet 


Please send illustrated literature with 
full details on COC Visual Aids to 


Name 
Address 
Gly... 


State. ....- 


Zone 


Announce Festival for TV Commercials 


With No Features to Interrupt Them, This Could Be Fun! 


A new film festival has been an- 
nounced to take place in New 
York, May 18-20, 1960. Called 
the American TV Commercials 
Festival and Forum, the event is 
planned to be held annually and is 
a brainchild of Wallace A. Ross, 
in association with SPONSOR. 

Mr. Ross, who was formerly a 
Public Relations Consultant to the 
Film Producers Association of 
York, has scheduled a series 

f showings, forums and an award 
Mae at the Roosevelt Hotel 
which are intended to provide an 
idea marketplace for busy admen 
and an opportunity for them to 
look at the commercials of their 
competitors. 


A Jury From Advertising 

Something like 250 film, “live” 
(via kinescope) and tape commer- 
cials of the past year (ending 
March 31, 1960) will be shown 
in groups and arranged according 
to product categories. Twenty- 
five product groups will be ap- 
praised by a juror group of adver- 
tising managers and agency execu- 
tives which will be called the TV 
Commercials Council. 

Awards and citations for adver- 
tising achievement and also for 
craftsmanship will be presented by 
the TV Commercials Council at an 
awards luncheon, at which award 
winners will be shown. One fea- 
ture of the three-day program will 
be the assembly and showing of an 
anthology of TV commercials 
classics . . . those commercials of 
the past ten years which were out- 
standing, whether for memorabil- 
ity, believability, longevity or over- 
all effectiveness. 


“Previous Efforts Limited” 

Mr. Ross cited previous U. S. 
competitions for TV commercials 
(Chicago and New York Art Di- 


rectors, Hollywood Ad Club) as 
being either regional in scope or 
limiied in artistic concepts, where- 
as this competition will be judged 
on professional standards of ad- 
vertising excellence based on clas- 
sic advertising requirements and 
their television realization. 

“It is time for the whole televi- 
sion advertising industry to ap- 
praise its work and focus national 
recognition on its outstanding ac- 
complishments,” he said. 

Deadline is April 15th 

Deadline for entries is April 15, 
1960. Before that time, the names 
of the TV Commercials Council 
which will judge the entries will be 
announced, as well as featured 
speakers and panelists for the for- 
ums. Entry blanks can be ob- 
tained from Wallace A. Ross, the 
American TV Commercials Festi- 
val and Forum, 40 East 49th 
Street, New York. ty 
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Audio Names McNamee, Angelo 
to Medical, Television Posts 
vy Two new appointments have 
been made to the staff of Audio 
Productions, Inc., New York. 

Gordon McNamee has been ap- 
pointed Director of the Medical 
Division; and Michael Angelo has 
joined Audio as an account execu- 
tive for TV commercial sales. 

Mr. McNamee was formerly As- 
sistant Manager for the Surgical 
Products Division of American 
Cyanamid Company. In this ca- 
pacity he participated in the pro- 
duction of Cine Clinics—surgi- 
cal training films—throughout the 
U. S., Canada and Great Britain. 
He has also been an associate di- 
rector at WPIX, New York tele- 
vision station. 

Mr. Angelo has been active in 
TV commercial production. yy 


LAWRENCE F. SHERMAN & 


A Visual Aids Service Organization 
for all phases of 


| INDUSTRIAL FILM PRODUCTION 


. Write for brochure 


630 Ninth Avenue « 


New York 36, N.Y. 


we 
make 


slide 
Silms 


puctures 


We believe you recognize the 
usefulness of films, provided 
they will pay their own way in 
your business. 


We maintain they are as clear 
an economy as your telephone. 


Treat them as a tool for which 


_ you expect to pay no more than 
_ returns will justify, and employ 


a producer who understands 
sound business principles. 


Write for our booklet, 


“How Much Should 
a Film Cost?” 


and 


ING. 


SOUND BUSINESS FILMS 


15 East Bethune Avenue 
Detroit 2, Michigan 
TR 3-0283 
The Talbott Tower 
Dayton 2, Ohio 
BA 3-9321 
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SALESMEN GET IN 
STORY GETS TOLD.. 


* Film Safety Trips 
* Easiest to Use 
* Lowest in Cost 
* Lightest in Weight 
* 50,000 Users 
Can't Be Wrong 
* Lifetime Guarantee 
Your Salesmen's Pal 
Your customer enjoys a 
theater presentation on 
his desk. Sets up easily 
. in three minutes or 
less. You're in with your 
story — You're out 
with a sale. 


Ideal for large 
screen projec- 
tion too. 


Complete with 
screen.... $349.50 


Write for Free Catalog 


! THE HARWALD co. | 


1245 Chicago Ave., Evanston, Ill. 
Phone: Davis 8-7070 


‘Devs 


vs. 
VITTLES 


You don't buy films 
like you buy vittles— 
you can't peek or 
pinch or poke before 
you buy. 


But through the years 
film buyers have 
found they can 

rely on VIDEO to 
produce the high- 
quality, result- 
getting films they 
want... at a price 
that means full 
value for their 
film dollar. 


IDEO FILMS 


INCORPORATED 

1004 EAST JEFFERSON AVENUE 
DETROIT 7, MICH. WO. 2-3400 
TV SPOTS ° INDUSTRIAL FILMS 


FILM DISTRIBUTION 
(LISTINGS ARE CONTINUED FROM PAGE 191) 


% 


MODERN TALKING 
PICTURE SERVICE, INC. 


Headquarters Office: 
3 East 54th St., New York 22, N.Y. 


Phone: PLaza 8-2900 


Frank Arlinghaus, President 
George Lenehan, Vice-President 
Carl Lenz, Vice-President 

Elsie Cox, Treasurer 

Ralph Del Coro, Television Manager 
Jack Lally, Eastern Sales Repr. 
Dick Rogers, Eastern Sales Repr. 


At Chicago, Illinois 

Prudential Plaza, Chicago 1, II. 
Phone: DElaware 7-3252 
Richard Hough, Vice-President 
Arthur Bach, Midwest Sales Repr. 
Dan Kater, Midwest Sales Repr. 


At Los Angeles: 

612 S. Flower St., Los Angeles 17, Cal. 
Phone: MAdison 9-2121 

William MacCallum, Vice-President 
At Detroit: 

19818 Mack Ave., Detroit 36, Mich. 
Phone: TUxedo 4-6223 

William Oard, in charge, sales 


At Pittsburgh, Pa.: 

210 Grant St., Pittsburgh 19, Pa. 
Phone: GRant 1-9118 

Don Konney, in charge, sales 


At San Francisco: 

444 Mission St., San Francisco 5, Cal. 
Phone: YUkon 2-1712 

Dick Miles, in charge, sales 


BACKGROUND: the outgrowth of a pioneering 
program in the field of talking motion pictures 
by Electrical Research Products, Inc., a sub- 
sidiary of the Western Electric Co., formed in 
1927 at the birth of the commercial sound 
motion picture medium, Modern Talking Pic- 
ture Service first emerged as thenon-theatrical 
department of that company. An early pioneer 
in the licensing and operation of portable 
sound projection apparatus and also providing 
projection service for industry, etc., Modern’s 
present trade name was adopted by its licen- 
sees in 1935 and Frank Arlinghaus, then of 
ERPI, was placed in charge of this growing 
activity. Modern became an independent cor- 
poration on July 1, 1937 under the ownership 
and management of its distribution employees. 


SERVICE: In 1960, in its 23rd year, Modern 
represents over 400 organizations from indus- 
try, commerce and the professions, distribut- 
ing their public relations films to schools, 
colleges, industrial plants, offices, and to the 
public and private clubs, and social groups 
throughout the United States and Canada. 
Other primary channels of distribution in 
which Modern is a leading specialist include: 
theatres showing sponsored short subjects; 
television stations; and rural road-show opera- 
tions. Modern operates a network of 30 region- 
al libraries. For sponsors utilizing its service, 
the company promotes, ships, cleans, repairs, 


(THIS LISTING CONTINUES ON PAGE 201) 


‘Let's get the show 
on the road” with 


Specializing in Western 
livestock footage 

Phone: Fillmore 3-6800 

Write: Max Howe, 910 St. Cloud 
St., Rapid City . . . In the Beau- 
tiful Black Hills of South Dakota. 


OPEN NEW MARKETs . 
with a visual key . 


from KEY Productions .. . 
527 Madison Avenue 
New York 22, N. Y. 


motion pictures . . . slidefilms 


HOUSTON FEARLESS 


PANORAM 
DOLLIES 


Thoroughly Overhavled—Guaranteed 
SPECIAL LOW PRICE 


Immediate | 4-Wheel. . . $1,400.00 
Delivery! | 5 Wheel... 1,800.00 


CAMERA EQUIPMENT CO., INC. 
315 West 43rd Street, New York 36, N.Y. 
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Exporting U. S. Ingenuity 


Weir Engineering Company Presents a 
Decumentary Film of “Zonguldak Coal” 


Sponsor: Paul Weir Engineering Company. 


TITLE: Zonguldak Coal, 23 min., color, pro- 
duced by Cameras International. 


Turkey is one of the oldest countries in 
the world. Several archaeologists claim civiliza- 
tion was born in the area now occupied by 
that nation. Evidence may be found there of 
the Hittites, Greeks, Romans, Byzantines, 
Ottomans, and currently—Americans. 

On the Black Sea coast, just north of the 
Turkish capital of Ankara, a modern revolu- 
tion has been accomplished by digging out a 
national wealth that predates civilization. That 
wealth, or resource, is coal. 

For nine years the Paul Weir Engineering 
Company of Chicago, specialists in all phases 


Charles Sharp’s camera takes the viewer into 
Turkish coal mine for this striking scene .. . 


of coal mining operations, has served the 
Turkish government as consultants and advi- 
sors in developing the coal fields at Zonguldak. 
Prior to 1949, when financial assistance was 
given to Turkey by the United States to vigor- 
ously modernize the Zonguldak coal fields, 
small, marginal mines produced less than four 
million tons; today, seven million tons are 
produced. This tremendous progress, neces- 
sary to Turkey’s economy and industrial growth, 
has worldwide significance. 


The People of Turkey . . . and New Hope 


Thus, Weir Engineers decided to document 
this story with a color motion picture. Though 
proud of their years of work in Turkey, they 
had no desire to “plug” themselves. Zonguldak 
Coal, a 23-minute color documentary, con- 
trasts the mules, formerly used to help men 
dig out the black gold, to today’s safe, efficient 
methods. Coincidental with the “machinery” 
scenes are shots of Turkish men and women. 
with their new facilities, their new hope. 

The International Cooperation Administra- 
tion has shown the film at its conferences in 
the Middle East and Asia. 


You Can Obtain This Film for Showing 


Zonguldak Coal may be obtained for screen- 
ing by contacting Paul Weir Company, 20 N. 
Wacker Drive, Chicago, or Cameras Inter- 
national, 1724 N. Orchard St., Chicago 14. 
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candid glimpse on Centron’s production stage. 


Inspiring Youth to Careers in Medicine 


A Dedicated Man's Life Provides Theme for New A.M.A. Film “I Am a Doctor” 


Sponsor: American Medical Association. 


TitLe: | Am a Doctor, 26 min., produced by 
the Centron Corporation. 


An exemplary job of color and sound pro- 
duction was achieved by the Centron Corpora- 
tion, Lawrence, Kan., in / Am a Doctor, re- 
cently made for the American Medical Asso- 
ciation. Essentially a guidance film, the purpose 
of the 16mm, 26-minute production is to in- 
terest top high school students in a career in 
medicine. 


The film opens with the narrator-doctor car- 
ing for his last patient at day’s end. From the 
weary sag of his shoulders after the patient 
departs, it can be sensed the man-in-white has 
reached a crisis in his life. He begins to clear 
his desk, dictating his patient reports for the 
day. One report—a laboratory analysis con- 
firming a suspected case of acute leukemia— 
causes him to think of his own personal prob- 
lem and, impulsively, he drops the business at 
hand and starts dictating an open letter. 


Medicine’s Reward and Its Price . . . 


The letter, “To Whom It May Concern . . .” 
is directed to young people who might be in- 
terested in medicine. Almost reverently the 
doctor traces the beginning of a medical career 
— its special personality requirements, scope 
and comparative training difficulties, and the 
somewhat significant matter of the cost of such 
training. 

The medico confesses he may be talking as 
much to himself as to prospective students by 
his self-evaluation. But, he continues on, tell- 
ing simply and with depth of feeling the re- 
wards of medicine. There is the fundamental 
reward of serving your fellowmen, with an 
opportunity to earn their respect and trust, he 
explains. There is the emotional satisfaction of 
pitting knowledge and skill against death and 
disease . . . the intellectual challenge in re- 
search, the constantly expanding opportunities 
through specialization. 


Camera’s Focus on Real Experience 


Graphically emphasizing the doctor’s sum- 
mary are scenes of birth, an open heart throb- 
bing with the ryhthm of life, plastic surgery in 


progress, space age medical experiments with 
weightlessness and acceleration, and basic-cell- 
structure along with atomic research in the lab- 
oratory. 

Realistically, the doctor points out there are 
problems and heartaches, as well as rewards, 
in the practice of medicine. One’s time can 
never be his own. Returning to the subject of 
leukemia, he speaks poignantly of the courage 
necessary to break the news of such a diag- 
nosis to a patient’s family; as he does so, he 
picks up the portrait of his own wife and chil- 
dren from his desk. 


The Frontiers Still to Be Explored 

The man-in-white goes on lecturing about 
the medical frontiers yet to be explored, ask- 
ing, “Are you the one who will solve the riddle 
of cell functioning?” “Are you the one who 
will give us the answer to heart disease?” “To 
cancer?” Involuntarily, his voice breaks on the 
last question. The suspicion which has been 
growing throughout the film is now confirmed: 
The doctor himself will soon be the victim of 
acute leukemia. And he is filled with regret at 
being unable to look forward to a long and 
satisfying career in medicine. 

In the concluding scene, as the doctor 
squares his shoulders and goes home, it is re- 
vealed that 1 Am a Doctor is based on actual 
tapes left by Dr. Loyd Judd, Jr., of Prague, 
Okla., who died March 4, 1956 of acute leu- 


kemia first diagnosed by himself in April, 
1955. 


ae * 


Thermoplastic Innovation: 


(CONTINUED FROM PAGE NINETY-FIVE) 
ate an electrical signal. For color reproduction, 
the inventor of the system (Dr. William E. 
Glenn, physicist, of the General Electric Re- 
search Laboratory) has also invented a special 
optical system which projects an image in 
full color from the wrinkled surface of the 
thermoplastic record. 

To illustrate some of the applications of 
TRP, the Company demonstrated the process 
of recording pictures picked up by a TV re- 
ceiver and the projection of television pictures 
from a thermoplastic record. We 
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A futuristic Soviet space ship on its long journey toward the stars .. . 


Soviet Film “Popularizes” Space Science 


vr On January 2, 1959, the Soviet 
Union launched a cosmic rocket 
destined to become the first artifi- 
cial planet—an unmanned satel- 
lite of the sun. But Russian film 
makers have also put a manned 
sun satellite into orbit, guided by 
a youthful space pioneer. 

He is the hero of a Soviet sci- 
ence-fiction film called Human 
Satellite Around the Sun, pro- 
duced at the Moscow Studio of 
Popular Science Films. The film 
is now being shown on Soviet 
screens. 


Based on Scientific Fact 

Unlike earlier Soviet science- 
fiction movies, Human _ Satellite 
Around the Sun tempers the writ- 
er’s imagination with scientific fact. 
The space ship in the film, for in- 
stance, is said to correspond to the 
most exact scientific specifications 
known. .Russian rocket special- 
ists say all aspects of the film are 
possible and feasible. In this way, 
the science fiction-fact story popu- 
larizes scientific problems which 
are difficult to understand. 

The story begins in the future 
when scores of man-made satel- 
lites are orbiting around earth and 
space ships are making regular 
trips between earth and moon. 
Twelve-year-old Andrei switches 
on his videophone, on apparatus 
reproducing images and sound on 


Below: an imaginative glimpse of 
the future shown in “Human 
Satellite Around the Sun.” 


telemagnetic tape, and sees pic- 
tures recorded many years before. 


this animated spectacular encourages public enthusiasm 


On the screen is a man sitting 
in a rocket cabin with instrument 
lights flashing around him alarm- 
ingly. He is saying: 


“There is nothing . . . Can it 


be that our satellite-laboratories 
fell down onto the sun? Earth... 
Earth . . . Communication is 
being disrupted . . .” 


Electromagnetic Research 


Andrei asks his father about 
the scientist. His father explains 
that the boy had seen on the video- 
phone screen a_ scientist, Igor 
Petrovich, who had been investi- 
gating electromagnetic phenomena 
in the earth’s atmosphere as it re- 
lated to space travel. Petrovich 
believed that once a space ship 
wandered into certain zones of the 
sun, the ship’s electronic devices 
would fail and its sheathing 


/ PACKAGE PROGRAMS 


 OXBERRY MASTER SERIES 


FOR SLIDE-FILMSTRIP 

OXBERRY AUTOFOCUS SLIDE-FILMSTRIP STAND Model FS-4300 
This Master Series Stand has been designed for high speed, 
top quality film strip production. Autofocus combined with 
automatic rackover and lamp that projects aperture onto 
table top are invaluable in quickly positioning various sized 
pieces of art work. Receives up to 35” art work. Accessories 
may be ordered to include animation components, other 
lenses, double aperture shuttle, top lighting, etc. 


BASIC STAND: Welded steel base, ground steel 442” diameter 
dual columns. Ball bearing camera carriage, manual drive. 
Foursided zoom scale. Shadowbcard. Fixed table top 36” x 
48” has 9” x 12” hole in center with removable glass and 
wood inserts. Overall height 11°4”, width 48”, depth 58”. 


CAMERA: OXBERRY 35mm with rackover and viewfinder. Fixed 
pin registration. 47mm lens. Autofocus. 400-ft magazine, 
automatic take-up and single speed stop motion motor. 
Price, complete $9,700 


FOR ANIMATION 
OXBERRY AUTOFOCUS ANIMATION STAND Model MP-4200 
This is a standardized package unit incorporating all the 
basic requirements necessary for shooting full animation. 
A full line of accessories available for individual require- 
ments. The difference between this unit and the OXBERRY 
Custom stand is primarily on rarely used special features. 


BASIC STAND: Welded steel base, ground steel 442” diameter 
dual columns. Ball bearing camera carriage, manual drive. 
Four-sided zoom scale. Shadowboard. Height 11’4”, width 
48”, depth 58”. 


COMPOUND: 28” x 34” table top. Two 12-field pee tracks, 
hand-wheel controlled, with counters and locks. Two 18-field 
“push type” peg tracks calibrated in 20ths. 9” x 12” cut-out 
in table top for underlighting. Ball bearing compound move- 
ments. N.S., E.W. and 360° rotation. All movements have 
handwheel control with counters and locks. Gimbal-mounted 
platen with 12-field, 18-field glass. 


CAMERA: OXBERRY 35mm with fixed pin registration. 47mm 


lens. Autofocus. Automatic take-up. Single speed stop motion 
motor. Straight through viewing device. 400-ft. 35mm mag- 


azine. Price, complete $10,900 


ALL EQUIPMENT AVAILABLE ON LEASE-PURCHASE PLAN 


Alco Vow! 
OXBERRY UNISTAND 


Title stand at. . . $1, 


SEE YOUR DEALER OR WRITE TO 
DEPT. BS- 360 


ANIMATION EQUIPMENT 
CORPORATION 


38 Hudson Street, New Rochelle, N.Y. 


would lose its protective proper- 
ties. 

Petrovich sent up satellite-lab- 
oratories to corroborate this hy- 
pothesis, but they did not return 
to earth. He went after them, at 
the cost of his life. Just before 
he died, he sent to earth an auto- 
matic container housing a moving- 
picture camera recorder, which re- 
vealed what had happened. 

In the film, years pass, and An- 
drei becomes a space pilot and 
engineer. He takes off in a rocket 
ship to search for the flying lab- 
oratories. At this point, the 
story reveals that Andrei is the son 
of Igor Petrovich. The scientist 
had asked his friend to adopt him. 

After overcoming many unex- 
pected obstacles in space, Andrei 
finds his father’s laboratories. But 
to get them back to earth he must 
sacrifice his own return and trans- 
fer his whole stock of fuel to the 
laboratories. So, Andrei decides 
to become the sun’s eternal satel- 
lite. 

But thanks to Andrei’s deed, the 
Soviets are able to solve this mys- 
tery of nature, and they finally 
succeed in bringing him back to 
earth. 


* * 


Wins Army’s Top Award for 
Educational Television Study 
vy Cited by the Army as a “lead- 
ing authority on educational tele- 
vision,” Dr. Joseph H. Kanner was 
recently awarded the Exception- 
al Civilian Service Award, the 
Army’s highest civilian honor, for 
his psychological research for the 
Signal Corps in audio-visual com- 
munications. 

Kanner, 39, has proven that 
GI's in Army Training centers do 
not necessarily require question 
and answer sessions in order to 
learn, that manual skills can be 
taught successfully by TV, and 
that it requires little teaching ex- 
perience to put over a television 
lecture. The Army citation says 
that Kanner’s research is “unap- 
proached in scope and findings by 
any other military or civilian pro- 
gram.” 

Under his guidance, the Army 
has just completed its first com- 
parative color-monochrome tele- 
vision study in order to ascertain 
if color enhances the learning 
process. Final results of this test 
have not been completely evalu- 
ated, but Dr. Kanner very tenta- 
tively states that “it looks as if 
there will be no important differ- 
ences between the two.” We 
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MUSIC... 


FOR FILMS 


& 


FILM STRIPS 


we edit complete music and sound 
effects scores — “custom tailored” 
to your requirements. 


original music scores. 


ALSO 


e NEW HI-FI DISC AND TAPE 
LIBRARY available to producers. 


Write for catalog 
or phone ]Udson 6-6673 


corelli - jacobs 


FILM MUSIC Inc. 
a 723 SEVENTH AVE. 
NEW YORK 19. N.Y. 


CHARLES ELMS 
PRODUCTIONS, INC. 
for 30 years planners and producers of 
Visual Presentations for Industry 
‘ New York Office Home Office 
5 East 40th St. 163 Highland Ave. 
: New York 16 No. Tarrytown, N.Y. 
4 MU 6-8877 Medford 1-3363 
@ Animated Films 
@ Filmagraphs 
c @ Titles 
write for our brochure @ Slidefilms 
@ Slides 


@ Complete Art Service 
@ Exhibit Designing 


Creative Arts Studio, Inc. 


814 H St.,N.W. Washington 1,D.C. REpublic 7-7152 


10TH ANNUAL PRODUCTION REVIEW 


FILM DISTRIBUTION: 


(LISTING IS CONTINUED FROM PAGE 198) 
MODERN TALKING PICTURES: CON’T 
maintains and stores their films. Additionally, 
it counts audience attendance, records their 
comments and furnishes the sponsor a monthly 
tabulation. Extensive IBM facilities and equip- 
ment for promotional printing are maintained 
at New York headquarters. All regional li- 
braries are equipped for electronic film inspec- 

tion and handling. 


REGIONAL EXCHANGES are located in Atlanta, 
Boston, Buffalo, Cedar Rapids, Charlotte, Chi- 
cago, Cincinnati, Cleveland, Dallas, Denver, 
Detroit, Harrisburg, Houston, Indianapolis, 
Kansas City, Los Angeles, Memphis, Milwau- 
kee, Minneapolis, New Orleans, New York, 
Omaha, Philadelphia, Pittsburgh, St. Louis, 
San Francisco, Seattle, Washington D. C. as 
well as in Honolulu, Hawaii and Anchorage, 
Alaska. 


SPECIAL ACTIVITIES & PUBLICATIONS: A physi- 
cal handling service is maintained for tech- 
nical, professional and special films and these 
are publicized in Modern’s Special Catalog of 
such films. Recent references for sponsor read- 
ing (available on letterhead request or by 
telephone from listed sales offices) include: 
“The Opportunity for Sponsored Films”— 
“Business Films at the Movies’’—How Tele- 
vision Stations Use Business Sponsored 
Films”—*“The Teen Age Market”—and “Series 
Programming, PR Films Free From Mod- 
ern TV.” 


PRINCETON FILM CENTER, INC. 
P. O. Box 431, 
Princeton, New Jersey 
Phone: WA 4-3550 


Gordon Knox, President 


SERVICES: Distribution of sponsored motion 
pictures to self-equipped audiences and tele- 
vision stations. See Production Review listing, 
page 122, this issue for further details on 
other corporate activities. 


STERLING-MOVIES U.S.A., INC. 
Headquarters Office: 
375 Park Ave., New York 22, N.Y. 
Phone: JUdson 6-1717 


Charles Dolan, President 

Sophie Hohne, Exec. Vice-President 

Robert Kirsten, Vice-President, in charge, 
Programming 

Roger Cahaney, General Manager 

Kadoza Worthy, Comptroller 

Ophelia Brussaly, Manager, Television Dis- 
tribution 

Gordon Hempel, Manager, General Distribu- 
tion* 

W. M. Bastable, Western Sales Manager 

(*located at Chicago exchange) 


REGIONAL FILM EXCHANGES: Eastern Area: 
43 W. 6lst St., New York 23, N.Y. Phone: 
JUdson 6-1717. Rehard Zerweck, Manager. 
Midwestern Area: 100 W. Monroe St., Chicago 
3, Ill. Phone: FInancial 6-0155. Donald Freese, 
Manager. Western Area: 1469 Vine St., Holly- 
wood 28, Calif. Ralph Rafik, Manager. South- 


(LISTINGS ARE CONTINUED ON PAGE 203) 


EMPIRE PHOTOSOUND 


INCORPORATED 


Films for industry and televisio 


1920 LYNDALE AVENUE SOUTH 


MINNEAPOLIS 5, MINN, 


Send 
Your Film 
To The 


Service 
Laboratory 


Unsurpassed for... 


SPEED QUALITY 


Personalized 
‘SERVICE 


MOTION PICTURE LABORATORIES, INC. 
Phone WHitehall 8-0456 
781 S. Main Street Ah” Memphis 6, Ten 


Your Film Deserves 


Complete 16MM 


n. 


The Mastey ¢ Craftsmanship 
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“Challenge of the 60's” 

Is NAVA Convention Theme 

: “The Challenge of ‘the Sixties” 
will be the theme of the 20th An- 
nual National Audio-Visual Con- 
vention to be held at the Morrison 
Hotel, Chicago, August 6 through 
9, 1960. 

The NAVA Convention and 
Exhibit annually brings together 
dealers, manufacturers, producers, 
plus several groups of audio-visual 
users. During the Chicago meet- 
ing these groups are afforded an 
opportunity to view the new and 
remodeled products of the indus- 
try and hear business spokesmen 
chart trends and discuss A-V prob- 
lems. 

“The immediate future of our 
audio-visual industry is opportun- 
ity studded,” says NAVA presi- 
dent William G. Kirtley. “The 
growth to come within the next 
ten years promises to dwarf our 
present stature. But with the 
growth will come hazardous prob- 
lems, some of which are already 
with us. To overcome these, and 
to gird for the breath-taking 
changes ahead, we will assemble 
this summer under a banner signi- 
fying our determination to meet 
‘The Challenge of the Sixties’.” 

Plans are well underway for a 
diversified convention program ac- 
cording to Kirtley. Attention will 
be directed during the program to 
audio-visuals in industry and busi- 
ness as well as the school and 
church markets. Also the Exhibit 
is expected to again feature the 
world’s most complete display of 
audio-visual equipment and mate- 
rials. 

Air Force Conference Room 
Set Up for Rear Projection 

© Rear-screen projection of im- 
portant new Air Force pictures is 
used in frequent briefing sessions 
in the Command Conference Room 
at Headquarters Eighth Air Force, 
Westover Air Force Base, Mass. 

A huge 68 x 155-inch screen 
(actually two matched screens) 
was fitted to cover two-thirds of 
one wall in the room. Principal 
use is for showing two different 
35mm slide photographs, projected 
from rear, and used for compari- 
son type instruction on old and 
new phases of any given subject. 
Two screens also provide for mo- 
tion picture showings. Material 
for the projection wall is Pola- 
coat’s Lenscreen, a Plexiglass ma- 
terial installed by Fontain Bros. 
of Chicopee Falls, Mass. Herb 
King of Bloom’s Photo Supply. 
Springfield, Mass., assisted in en- 
gineering the screen details. ay 


What’s NEWS in Visual Communication 


S.0.S. Cites Advantages 
Production Equipment Leasing 
vy A new leasing plan for film 
makers and users has been an- 
nounced by S. O. S. Cinema Sup- 
ply Corp., New York and Holly- 
wood. 

S. O. S. said its new industrial 
leasing plan was formulated espe- 
cially for film concerns wanting to 
improve services and _ increase 
profits without heavy capital out- 
lay. Equipment leased is new. 

“Anything from $300 up,” 
S. O. S. said, “a single item of 
major film production equipment 
or a complete installation can be 
financed by leasing up to six years 
at a fixed price without using 
working capital or raising new 
money. Nothing becomes a frozen 
asset and no cash is tied up.” 

Leasing permits liberal tax de- 


VIEWING 


> 


Mr. Joe Tanney, president of SOS 
shows typical leasing item. 
ductions and quicker depreciation 
write-offs in the form of rental de- 
ductions, S. O. S. said. 

Among the equipment which 


SALES TALKS 


Here’s a truly sere (only ou 


pounds) Selling-Telling tool at a 
that makes it available for every sales 
a and Audio-Visual Department. As small as an attaché 


~ case! Color Slides or Strip Films of your 
product or subject reach out and come 
to life on the brilliant reflective 
surface of your table-top screen. 
Airequipt Automatic Changer may 
be used with Alpex Adapter! 


ONLY 


with Push-Pull Changer, 
& Film Strip Adapter : 


At Your Dealer or Write Direct to 


ALLIED IMPEX CORP., Ave., 
Dallas 7 wie 


peal 


20, 


may be leased are animation and 
special effects stands, 16mm and 
35mm professional cameras, auto- 
matic film cleaners, film lab equip- 
ment, recorders, studio lights, 
zoom and telephoto lenses, etc. 

An 8-page booklet “How Leas- 
ing Can Increase Your Profits” de- 
scribes the S. O. S. plan and is 
available on letterhead request 
from the company’s New York 
headquarters, 602 West 52nd St. 
Mention BusiNEss SCREEN when 
asking for it. ne 


* * * 


Wilding Uses Giant-View 

for Big Pepsi Convention 

vx 2,000 Pepsi Cola bottlers got a 
close-up view of the dedication of 
Pepsi’s new world headquarters in 
New York without leaving their 
national sales convention held at 
the Waldorf Astoria in February. 
Closed circuit television made it 
possible. 

Miss America, the city’s deputy 
mayor and top Pepsi Cola execu- 
tives dedicated the $7,779,000 
building without crowd worries 
while Giantview Television made 
sure everyone had a good look. 
Overall production of the Pepsi 
convention was handled by Wild- 
ing. Inc. Ceremonies were held 
February 1. 

Herbert L. Barnet, Pepsi presi- 
dent, addressed the bottlers per- 
sonally, then went to the new 
building while they watched filmed 
views of the eleven-story, glass- 
and-aluminum building, on large 
screen TV, and listened to back- 
ground narration. 

Giantview and Wilding person- 
nel made sure the ceremonies had 
all the glamour of a TV spectacu- 
lar, complete with music, dramatic 
lighting and views no one pair of 
eyes could have taken in without 
the help of strategically placed 
television cameras. 


* 


Ontario’s “Blue Water” Film 
Shows Lure of Lakes, Streams 
ye Ontario’s Department of Travel 
and Publicity has just completed a 
color film depicting historical and 
scenic spots along the Canadian 
shores of Lake Huron and Geor- 
gian Bay. 

The film, Blue Water Holiday is 
designed to encourage more cruis- 
ing Americans to spend their 
holidays in Canadian waters. Pro- 
duced by Jack Chisholm Film Pro- 
ductions Ltd., film will be released 
to U. S. and Canadian TV sta- 
tions and will be made available to 
boating associations and travel 
agencies, 
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\ howmanship 


Webster defines showmanship 
as... one who exhibits 


something to advantage. . . . 


Here at Fenton McHugh 
Productions this axiom 
serves as a primary rule. 
Let us show you how to 
“exhibit” your product or 


service to advantage. 


Fenton McHugh 
PRODUCTIONS, INC. 


MOTION PICTURES + SLIDEFILMS 


518 Davis Street Evanston, Illinois 
UNiversity 4-3021 


16 MM FILM PROCESSING 
LABORATORY 
FOR SALE: Completely 
equipped for printing and 
developing color black- 
and-white l6mm film, Active 
well established business. In- 
ventory $78,000. Asking price 
$95,000. Terms arranged, 
principals only. 
Write: Box BS-60-1 


BUSINESS SCREEN MAGAZINE 
489 Fifth Avenve * N. Y. 17, N. Y. 


For Title Needs 
we Serve You Right!” 


We have just installed the latest model typecaster 
to serve you better. Over 90% of our type is cast 
new for every frame assuring you of clean-cut letters 
i —at no greater cost to you. The finest equipment, 
the best available craftsmen, reasonable prices plus 
speedy service are some of the reasons why Knight 
‘ Studio, Chicago, “Serves You Right’ for your titles. 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 


FILM DISTRIBUTION: 


(LISTING IS CONTINUED FROM PAGE 201) 


STERLING-MOVIES: CONT'D. 
eastern Area: Colonial Films, Inc., 71 Walton 
Place, N. W., Atlanta, Ga. Phone: Jackson 
5-3378. Southwestern Area: Miller’s Visual 
Aids, 519 Pennsylvania Ave., Fort Worth, 
Texas. Phone: EDison 2-7184. 


SERVICES: National distribution of sponsored 
motion pictures to self-equipped audiences and 
television stations. Programming, publicity 
and promotion for sponsored films. Physical 
print handling, inspection and shipping. Also 
active in servicing sponsored and public rela- 
tions films via Videotape to tape-equipped tele- 
vision stations and television networks. Wy 


UNITED WORLD FILMS, INC. 


Headquarters Office: 
1445 Park Ave., New York 29, N.Y. 
Phone: TRafalgar 6-5200 


James M. Franey, President 

Murray Goodman, Vice-President, in charge, 
Castle Films. 

John D. Desmond, Vice-President, Distribu- 
tion Services 

Edward Renauer, Manager, Sponsored Film 
Department 

Charles Babcock, Assistant Manager, Spon- 
sored Film Department 

Wm. Sherman Greene, Client Services 

William B. Laub, Director, Publicity 

Don Freeburg, Director, Advertising 


DIVISON OFFICES (for sponsored films): 287 
Techwood Drive, Atlanta, Ga. Leonard Berch, 
Manager. 2227 Bryant St., Dallas, Texas. 
Eugene Remels, Manager. 542 S. Dearborn St., 
Chicago, Ill. Frank Mannarelli, Manager. 
6608-10 Melrose Ave., Los Angeles, Calif. 
Herman Block, Manager and 5023 N. E. Sandy 
Blvd., Portland, Ore. Francis Schulz, Manager. 
SERVICES: United World Films, Inc., a division 
of Universal-International Pictures, Inc., is 
exclusively a film distribution organization. 
Physical handling of sponsored film prints is 
served by 43 regional film libraries. Distrib- 
utes sponsored business films to self-equipped 
audiences and television, nat’onally and 
internationally 


Henry Knaup Joins Warren R. Smith, Inc. 

Henry E. Knaup has been named produc- 
tion representative for Warren R. Smith, Inc., 
Pittsburgh. Mr. Knaup has been with Pintoff 
Productions, New York, since 1958. He was 
formerly associated with Young & Rubicam, 
and with the National Broadcasting Com- 
pany. 


Our 25th Anniversary Year 
Complete |6mm and 35mm 
Production Facilities 
MOTION PICTURE SERVICE COMPANY 
125 Hyde Street @ San Francisco 2, Calif. 
GERALD KARSKI, PRESIDENT 
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THE GREATEST SALESMAN 
SINCE P. T. BARNUM 


COMPLETELY AUTOMATIC WITH 
BUILT-IN SCREEN 

@ Self Contained Speaker and Screen 

@ Portable—Easy to Carry and Operate 

@ Always Ready to Show Anywhere 

@ Uses Standard 16mm Films 

@ Proven Effective and Dependable 

@ Used in Exhibits, Special Displays 

Point-of-Purchase, Training Sales, etc. 


@ Shows Products That Are Difficult or Impos- 
sible to Demonstrate by Other Means 


BUSCH FILM AND EQUIPMENT CO. 
214 S. Hamilton SAGINAW, MICHIGAN 


WRITE TODAY FOR 
COMPLETE INFORMATION 


Television 
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Pictur-Vision with tape sound 


Slide Projector Features a 
Tape Repeater Cartridge 

vy The Picture Recording Company 
has announced a 16-inch slide- 
sound projector which can deliver 
16-slide, synchronized-sound 
sales talk or lecture with continu- 
ous repetition of both visuals and 
sound message. 

Called Pictur-Vision, the projec- 
tor also offers a slide-with-sound 
program from 2! to 20 minutes 
long with live commentary by mi- 
crophone, taped musical back- 
ground, or taped message received 
over a telephone hookup. 

A feature of Pictur-Vision is a 
new Cousino Echo-matic Tape Re- 
peater enclosed in a dust-free car- 
tridge which snaps into place with 
no threading. The tape loops into 
replay position and sound contin- 
ues without pause or rewinding. 

Other features are a phone 
hookup to relay a message through 
as many as 20 individual telephone 
sets, a microphone and remote 
slide control button so the speaker 
can hold each picture as long as 
his commentary, and a hi-fidelity 
sound system which can play 20 
minutes of taped musical back- 
ground for slide presentation, re- 
peated continuously. The solid 
plastic, bleached mahogany cabi- 
net will not scratch, burn or water- 
mark. 

Slides are lighted on the Solor- 
bri‘e screen by a 500-hour, 750- 
watt lamp for precise projection 
even in full daylight. A large, 6x9- 
inch magnetic speaker gives distor- 
tion-free sound at any volume. 

The list price of the slide-sound 
Pictur-Vision is $398, and Pictur- 
Vision without sound is $225. For 
further information write Picture 
Recording Company, Oconomo- 
woc, Wisconsin. 

Victorscope Anamorphic Lens 
a New Victor-Kalart Product 
ye A new anamorphic lens that con- 
verts 16mm sound projectors for 


New AUDIO-VISUAL Equipment 


Recent Product Developments for Production and Projection 


showing of CinemaScope films has 
been announced by the Victor Ani- 
matograph Division of The Kalart 
Company, Inc. 

New “Victorscope” anamorphic 
'enses may also be used as a sup- 
plementary camera lens for taking 
wide-screen 16mm films. Special 
adapters that fit most 16mm cam- 
eras are also available. Brackets 
for mounting the lens to all cur- 
rent Victor 16mm sound projector 
models are now available and 
brackets for other projector lines 
will be made available on special 
order. 

The Victorscope lens lists at 
$169.00 and is available from all 
Victor dealers. For source nearest 
you, write the Victor Division, 
Kalart, Plainville, Conn. We 


Magnasync’s 7-Pound Nomad 
—a Magnetic Sound System 

Magnasyne Corp. announces a 
new 7-pound magnetic recorder- 
reproducer sound system that at- 
taches to any movie camera or pro- 
jector, providing professional lip- 
syne. 

Camera mounts on the new 
sound system, called the Nomad, 
are interlocked through a flexible 
cable, so that the cameva drives the 
recorder. The record-player am- 
plifier is fully transistorized with 
self-contained rechargeable batter- 
ies. No other source of power is 
needed (except for lengthy se- 
quences), a DC motor drives both 
the recorder and camera through 
flexible cable. 

The recorder uses split 16mm 


her significant 
_ color motion-picture 
_ filmed and produc 
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Magnasyne’s Nomad magnetic re- 
corder-reproducer attached to the 
camera. 


magnetic film, with a normal 100- 
foot capacity or 1200-feet using 
simple adapters. It also employs a 
twin-track record head and a plav- 
back head wide enough to scan 
both tracks. Channel | is used 
for lip-syne and narrative record- 
ing on location. Complimentary 
music from a phonograph or tape 
recorder can be later dubbed on 
channel 2. Simultaneous play- 
back, mixing voices, music, or 
other effects produces theatre-qual- 
ity sound. 

A remote hand mixer contains 
a VU meter, record and playback 
controls, film-direct monitor switch, 
battery test provision, and micro- 
phone input and earphone output 
jack, providing control of sound 
takes. 

For playback, the Nomad and 
projector are interlocked through 
a flexible cable. When a magnetic 
projector is used, a 1:1 transfer 
from recorder to a magnetically 
striped film can be made while 
both units are tack-shaft in‘er- 
locked. 

Editing is easily accomplished 
with an inexpensive synchronizer, 
a sound reader, and attachments 
for standard hand rewinds. Since 
each roll of sound tape is the same 
length as its related picture film, 
points of reference for editing are 
easily provided. 

The basic Nomad system, con- 
sisting of recorder-reproducer, re- 
mote hand mixer, and camera in- 
terlock is priced at $585.00. 
Other accessories are available. 
Complete information and speci- 
fications may be obtained from 
Magnasyne Corp., 5546 Satsuma 
Ave., North Hollywood, Calif. i 


Your Best Equipment Guide 

—are the pages of each new issue 
of BusINEss SCREEN during 1960. 
You'll find the latest and best on 
display every six weeks! ee 
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FILM SHIPPING CASES 


Best quality domestic fibre 
Heavy steel corners for 
added protection 

Durable 1” web straps 
Large address card holder 
with positive retainer spring 
Telescopic construction 
allows additional capacity 


Write direct to manufacturer 
for catalog. 


WM. SCHUESSLER 
361 W. SUPERIOR ST. 
CHICAGO 10, ILLINOIS 


FOR BETTER FILM SHOWINGS 


The Audio-Visual 
Projectionist’s Handbook 


Here’s a graphic, colorfully illustrated 
basic guide to operation and projection 
of all 16mm showings. Step-by-step sim- 
ple lessons on preparation and handling 
the show, room arrangement, projector 
care and maintenance. 

The widely-used Projectionist’s Hand- 
book contains threading diagrams of 
16mm projectors and other a-v equipment 
most widely used today. Plastic bound 
and printed in color with heavy cover. 


$1.00 the copy 
Special discount on quantity orders 


write or wire 


BUSINESS SCREEN MAGAZINE 
7064 Sheridan Road * Chicago 26 
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Sheldon Nemeyer to Set Up Audio-Visual 
Section for General Dynamics Corp. 

vy Sheldon Nemeyer has been appointed to a 
new position in the public relations department 
of General Dynamics Corporation. He will set 
up a section to develop the audio-visual capa- 
bilities and facilities of General Dynamics on 
a corporate level. 

Mr. Neymeyer has been in film production 
and sales work with Audio Productions and 
recently with MGM’s Commercial Division. He 
was a producer-director with the U.S. Navy 
for several years, and operated his own film 
production company previous to that. ag 


* * 


Representative Pelly Introduces a Bill 

to Outlaw Imported Film Music Tracks 
Representative Thomas R. Pelly (Rep., 

Washington) has introduced a bill in the House 

of Representatives to bar the use in the United 

States of taped film music tracks made in for- 

eign countries. 

The bill, which has been strongly backed by 
the American Federation of Musicians, would 
make it a crime to bring in foreign music tracks 
on the contention that producers importing 
such tapes are evading the immigration law 
which bars foreign musicians from coming here 
to do the work. 

Representative Pelly called the musicians 
who work on tracks for American films “me- 
chanical wetbacks.” 

For some years it has become more and more 
prevalent among sponsors and producers of 
big-budget business films to go abroad for mu- 
sic tracks employing large numbers of musi- 
cians because of what they have called the high 
scales charged by A.F.M. members. Origina- 
tions of some original industrial film music 
tracks in the past two or three years have been 
Paris, London, Amsterdam, Buenos Aires and 
Montivideo. 

Representative Pelly’s bill has been sent to 
the Judiciary Committee headed by New York’s 
Representative Emanual Celler, who is said to 
be favorable to the measure. 1) 


U.S. Department of Commerce Releases 
Technical Film on “Trapping of Free Radicals” 
yy A new 16mm sound and color film, running 
1312 minutes, has been produced by the U.S. 
Department of Commerce. The film, Trapping 
of Free Radicals at Low Temperatures, is 
designed for and available to high school and 
college science classes, as well as scientific, 
technical, industrial and civic groups. 

The movie presents a study of one of the 
most powerful sources of chemical energy ye! 
discovered: the elusive, highly reactive molecu- 
lar fragments known as free radicals. The 
radicals take part in almost every chemical 
reaction and are especially important in high 
temperature reactions. 

The film may be borrowed or purchased from 
the Office of Technical Information, National 
Bu-eau of Standards, Washington, D.C. Ge 
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USED EQUIPMENT 


CINE SPECIAL II camera with 100 foot 
film chamber; 25mm Ektar; 15mm, 
50mm and 100mm Anastigmat; 
special carrying case; almost brand 
new 

EYEMO MODEL Q spider turret 
camera 

FILMO Camera with spider turret... . 

CINE SPECIAL MODEL 1 cameras, 
many in stock f 

ARRIFLEX 35mm camera with 120° 
shutter; motor; matte box; power 
cord; 35mm, 50mm and 75mm 
Zeiss lenses; batterv and charger. . 

35mm BALTAR T2.5 Eyemo mount. . 

35mm ILEX F2.9 Eyemo mount 

50mm COOKE AMATOL F.2 (T.2.2) 
Eyemo mount 

75mm BALTAR F2.3 Eyemo mount... 

100mm BALTAR F2.3 Eyemo mount. . 

100 ILEX F2.9 Eyemo mount (New). . 

20mm CINEGON Lens in Arriflex 
mount 

NEUMADE machines, 
16mm or 3 

BELL HOWELL lemm PRINTER 
J; overhauled, reconditioned and 
guaranteed 

NEUMADE 35mm footage counter... 

CECO 16mm Professional film viewer 

PRECISION MODEL ‘‘600"’ Sound 
reader 

MOVIOLA MODEL D Picture head... 

MOVIOLA MODEL UDPVCS Preview 
(Black) 

= & HOWELL 35mm 


100 Volt SYNCHRONOUS MOTOR for 
Cine Special 
1 = Volt ee SPEED MOTOR for 
ine 
SPECTRA'S 3- KELVIN Color 
Temperature Meter 
Print Hot Press; table and 


HOUSTON. FEARLESS Crab type 
dollies Special low price 


CAMERA EQUIPMENT CO., Inc. 


315 West 43rd Street @ New York 36, N.Y. 


4 


ata price you'll like! " 
your Can Cover labels 
Printed in any quantity 


INTERESTED ? ? CALL 
BIANCHI!... DE 2-o124 
171 W. Lake St.+ Chicago 1 
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VISUAL AIDS 


MOTION 
PICTURES 


SLIDE 
FILMS 


SEYMOUR 

ZWEIBEL 

PRODUCTIONS 
Inc. 


11 EAST 44th STREET 
NEW YORK 17, N.Y. 


PLANNING AND PRESENTING THE SALES, TRAINING AND MERCHANDISING MESSAGE WITH 


SOUND RECORDING 
at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
Motion Picture Service 


7315 Carnegie Ave. 
Cleveland 3, Ohio 


SALESMAN 


Do you control an account or 
twor Do you have a success- 
ful record selling motion pic- 
tures, live shows,  slidefilms 
and merchandising programs? 
Do you think you're worth 
more than vou're carning 
now? 


If your answer to these ques- 
tions is yes, you owe it to 
voursell to talk to us. We are 
a Detroit-based producer with 
spare capacity to add a few 
carelully selected accounts to 
the list of blue-chips we are 
now serving. 


Write in complete confidence 
to: 
Box BS-1-A 
BUSINESS SCREEN MAGAZINE 
7064 Sheridan Rd. * Chicago 26, Ill. 


The Model 1 Kodak Cavalcade Programmer controls tape-slide programs. 


Kodak Cavalcade Programmer Automates Sight “Sound 


A device for automatically 
synchronizing a_ slide pro- 
jector with an audio program on 
magnetic tape has been introduced 
by the Eastman Kodak Company. 

Called the Kodak Cavalcade 
Programmer, Model 1, the device 
may be used with practically any 
tape recorder (as long as it has 
an external speaker jack and can 
record and playback 6500 cycle 
frequency), and with any auto- 
matic slide projector. 

A trip signal button super-im- 
poses slide-change signals of 6500 
cycles per second on the program 
material at the time of the origi- 
nal recording. During playback, 
the slide-change signals are de- 
tected by a tuned amplifier and 
relayed to the projector, assuring 
synchronization of the taped pro- 
gram and slide changes. 

Two microphone jacks and 
mixing controls are provided to 
permit mixing and fading of the 
narration and background ma- 
terial. With a Kodak Cavalcade 
Repeating Projector and contin- 
uous loop tape, a slide sequence 
with audio program may be rerun 
continuously without an opera- 
tor’s presence, making it ideal for 
display purposes. 

While the 6500 cycle frequency 
is slightly audible it is not objec- 
tionable. A_ sensitivity control 
enables the operator to capture 
just enough of this signal in the 
Programmer's detection system 
and still reject at random 6500 
notes of a musical background. 

Both the projector and tape re- 
corder may be plugged into power 


| outlets on the Programmer so that 


only one electrical outlet is re- 
quired. The Programmer is housed 
in a wooden box matching Cav- 
alcade Projectors. It is 95, by 
by Six inches in s:ze and 
weighs pounds. List price 
is $95. 


AO Opaque Projector Features 
New Optical Pointing Device 


ve American Optical’s instrument 
division announces production of 
an all-new opaque projector under 
the trade name of Spencer 1000 
Delineascope. A new optical 
pointer and locking platen are fea- 
tured. 

Two basic models both use 
1000-watt projection with a cool- 
ing system said to eliminate the 
need for heat-absorbing glass, yet 
maintain cool “safety to the 


MEU AL CAST 


DAYLIGHT 
OVERHEAD PROJECTORS 


VISUAL SUPPLIES 


MANUFACTURED BY 
VICTORLITE INDUSTRIES 
4117 W JEFFERSON BLVD. LOS ANGELES 16. CAL 


touch” and full protection of pro- 
jected materials. 

The “High Speed” model is 
supplied with an 18” focal length 
lens, 5” in diameter; the Standard 
model with a 22” focal length lens, 
4'.” in diameter. Both weigh 29 
Ibs. and are equipped with carry- 
ing handles. 

For more information, write the 
American Optical Co., Instrument 
Division, Buffalo 15, N. Y. eg 


Portable Filmstrip Viewer 
Announced by Viewlex Co. 
vy A new “Instant Previewer,” 
35mm filmstrip viewer with a 2” x 
9” rear-projection screen, has been 
announced by Viewlex Co., Inc.. 
Long Island City, N. Y. 
Designed for desk-top use, as 
a viewer or as a sales tool for 
business and industry, the Pre- 


Here’s the Instant Previewer an- 
nounced by Viewlex Company. 


viewer is self-contained, weighing 
only 6 Ibs., and measuring 4” x 
6” x 12”. It opens to erect the 
screen. The only controls needed 
are the film-advance knob and the 
focusing knob, plus the on-off 
switch. 

Price is $59.50 from all View- 
lex dealers. For information write 
Viewlex Co., Inc., 35-01 Queens 
Blvd., Long Island City 1, N. Y. & 


Photo Market Affiliates to 
Aid Equipment Sales Abroad 
vv Photo Market Affiliates, Inc. has 
been formed to act as a sales rep- 
resentative for professional motion 
picture, still photography and proc- 
essing equipment in Europe. 
Sanford Powers, president of the 
new firm, is opening offices in Lon- 
don and in Geneva this month. 
The New York office is at 344 
East 49th Street, with Ralph 
Marks, secretary-treasurer, in 
charge. 


MENTION BUSINESS SCREEN IN 
WRITING TO THE MANUFACTURER 
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BIRDS 


AND THEIR 


SONGS 


@ FOUR COLOR FILMSTRIPS 
@ TWO 12 IN. RECORDS 


@ TWENTY-FOUR PAGE GUIDE 


70 MINUTES OF SOUND AND 
COLOR. COMPLETE PACKAGE $29 


FILMFAK PRODUCTIONS 


80 W. 40 ST., 18, N.Y. 


10TH ANNUAL 


¥ The gandard of the film ig 


From the Keystone cops to the _ 
Spectacular, film makers have 
“learned to depend on GB reels. 
Precision constructed of heavy 
gauge U.S. steel, in t 
brown finish. Finest 


up to feet on 
application. 


sold thru authorized dealers _ 
GOLDBERG BROS. 


DENVER, COLORADO 


| 
| 
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PRODUCTION REVIEW 


A-V ORGANIZATIONS: 


(THIS LISTING CONTINUES FROM PAGE 63) 


Membership List and Trade Directory, revised 
annually, lists audio-visual dealers in U.S. and 
Canada, coded to show services and types of 
equipment handled by each. The Audio-Visual 
Equipment Directory, revised annually, cur- 
rently in its sixth edition, serves as an 
authoritative, up-to-date guide for equipment 
purchasers. The Association also publishes 
special reports and brochures on subjects vital 
to the audio-visual industry such as legislative 
activities, customer instruction, and audio-vis- 
ual utilization promotion. All publications are 
available from NAVA, Fairfax, Virginia. 


CIVIC GROUPS 


(THIS LISTING CONTINUES FROM PAGE 35) 


merce; Columbus Advertising Club; Colum- 
bus Industrial Association; Columbus Public 
Library. 


SEATTLE FILM ASSOCIATES 


OFFICE (of the Secretary): P.O. Box 3707. 
Seattle 1, Washington. 

OFFICERS: Boyd F. Baldwin (University of 
Washington), chairman; Jan Munro (Canadi- 
an Consulate-General), vice chairman; Harley 
Jones (University of Washington), treasurer; 
Loralee Price (Boeing Airplane Company), 
secretary. 

BOARD: Officers above including Richard Fisher 
(Encyclopaedia Brittanica Films). 

PURPOSE: The discussion and review of new 
films by representatives from schools and uni- 
versities, film distributors, producers, librar- 
ies, business firms and industries—to promote 
the production and use of audio-visual aids 
and materials in the Pacific Northwest. 

1960 AcTiviTIEs: The Fifth Film Festival of 
the Seattle Film Associates (date not yet 


set). 


87th SMPTE Convention Opens May Ist 

The 87th convention of the Society of 
Motion Picture and Television Engineers, to 
be held May 1-7 in Los Angeles, will survey 
the extraordinary new principles being intro- 
duced in the motion picture and television 
industries, according to Reid H. Ray, conven- 
tion vice president. 

Theme of the meeting will be “New Tech- 
niques for Films, Television and Video Tapes.” 

Convention sessions will be devoted to 
laboratory practices, new photographic mate- 
rials, optics and images, sound recording and 
reproduction television equipment and prac- 
tices, architecture of studios and stages, and 
other pertinent problems. 


* 


Major New Picture for Thiokol Chemical 

yx Production has begun on a major film pre- 
sentation for the Thiokol Chemical Corpora- 
tion, Trenton, N.J. by Jerry Long Productions, 
Inc. of Maplewood. Tentatively titled Bonding 
Tomorrow, the film will portray development 
of polysulfide polymers and their applications 
as sealants. Length will be 15 minutes. 


Webo Camera 


Continuous Reflex Viewing—Directly 
Through Shooting Lens! 


Variable Speeds—8 to 80 vromes: 
Per Second! 

Variable Shutter—from Closed to | 
180 ! No Parallax Worries! 
Motorization Provision: Accessories, 
Time Exposures—Frame at a Time! 


FREE CATALOG—132 PAGES 
of Photo Equipment 


62nd ANNIVERSARY 


Greatest Lens Offerings! 
Cameras — Regular, Indus- 
trial and scientific! En- 
largers—Solar etc.! Lighting 
etc.! Accessories—wWrite to: 
Dept. BS 2-60 


BURKE & JAME 
321 S.Wabash Chicago | 
| 


| MITCHELL—BELL & HOWELL STANDARD 
AND EYEMO—ARRIFLEX—MAURER—ALSO 


WANTED TO BUY FOR CASH 


16MM AND 35MM CAMERAS 
AND ACCESSORIES 


LABORATORY, EDITING AND 
LIGHTING EQUIPMENT 


CAMERA EQUIPMENT CO., INC. 
315 WEST 43RD STREET 
NEW YORK 36, N.Y. 
CABLE—CINEQUIP 


BILL DEMING 
PICTURES FOR BUSINESS 


* GOVERNMENT 

* TELEVISION 

* INDUSTRY 

1937 Holly Drive 
HOLLYWOOD 28, CALIF. 
Phone: HOllywood 7-7009 


ALL services now available under 
industrial lease terms. 


| | | 
iy 
~ 
| From Paris! Ge 
| 
| 
9-0} |] | 
| 
| | 
Available in 400’ to 2,300° | 
| 
| 
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AN INDEX TO ADVERTISERS IN THE 10TH 


Alexander Film Company 
Allied Impex Corporation 
American Film Producers 
Animatic Productions, Ltd. ........ 
Animation Equipment 

Corporation 
Ansco, Div. of General Aniline 

Arriflex Corporation of America . 
Association Films, Inc. ........... 
Atlas Film Corporation 
Audio-Master Corporation 
Audio Productions, Inc. 

Basore-Longmoor, Inc. ............ 
Bay State Film Productions, Ine. .. 
Becker, Marvin, Films 
Bell & Howell Company 
Beseler, Charles, Company 
Better Selling Bureau 
Bianchi Printing Company ........ 205 
Burke & James, Inc. .............. y 
Busch Film and Equipment 

Byron, Inc. 5 


C.O.C. Industrial, Div. Camera 

CW Productions, Inc. 

....56, 42, 46, 66, 68, 70, 71, 87, 88, 90 
Cahill, Charles, and Associates, 

162 
Camera Equipment Company, 

Inc. ........33, 34, 186, 198, 205, 207 
Camera Mart, Inc., The 173 
Cameras International ............ 204 
Campus Film Productions, Inc. .... 
Capital Film Laboratories, Inc. ..53, 5 
Capitol Library Services 
Cate and McGlone 
Cathay Film Services, Ltd. 

Chicago Film Studios 
Cinema Research Corp. 
Colburn, George W., Laboratory, 

Inc. 

Colburn, John, Associates, Inc. 

Color Reproduction Company 
Compco Corporation 

Consolidated Film Industries 
Corelli-Jacobs Film Music, Inc. .... 
Craig, Walter S., Film 

Productions 

Crawley Films, 

Creative Arts Studio, Inc. 

— 
Da-Lite Screen Co., Inc. .......... 
Dekko Film Productions, Inc. ..... 
Delta Film Productions, Inc. ...... 
De Meo Motion Picture Projection 
Service 


Dephoure Studios, Inc. 

Distributor’s Group, Ine., 

Douglas Productions, Inc. 

DuKane Corporation 168, 169 
Dunn, Cal, Studios 

Dynamic Films, 


East Coast Productions, Inc. 
Eastman Kodak Company 
Elektra Studios, Inc. 
Elms, Charles, Productions, Inc. ... % 
Empire Photosound, Inc. ......... ‘ 
Engel, Walter, Inc. 
Escar Motion Picture Service 
Fairbanks, Jerry, Productions of 
California, Inc. 
Farrell and Gage Films, Ine. ...... 
Fiberbilt Sample Case Co., Inc. .... 
Filmfax Productions 
Film Services, Inc. 
Florman & Babb, Inc. .......... 
Frost, Jack A. 


Ganz, William J. 

General Film Laboratories Corp. .. 
German, W. J., Inc. 

Goldberg Bros. 

Granducci, Oeveste, Scripts by, 


H.F.H. Productions, Inc. .......... 

Haig & Patterson, Inc. 

Hance, Paul, Productions, Inc. .... 

Handy, Jam, Organization, Inc., 
The Back Cover 

Harwald Co., The 

Haverland Film Productions 

Henry, Bruce 

Hillsberg, F., 

Holland-Wegman Productions 

Hollywood Film Enterprises, Inc. .. 

Holmes, Frank, Laboratories, Inc. .. 

Howe, Max, Film Productions .... 


Image, Inc. 
Institute of Visual Communication, 
Inc. 
International Sound Films, Inc. .... 
Jamieson Film Company 
Jones, Dallas, Productions, Inc. ... 
Jones, Proctor, Motion Pictures ... 
Kalart-Victor Animatograph Div. .. 
Key Productions 
Klaeger Film Productions, Inc. .... 
Knight Studio 
Knight Title Service 
L & L Animation Service 
LaBelle Industries, Inc. 
Lakeside Laboratory 
Lieb, Jack, Productions 
Lowry, Ted, Inc. 
MPO Productions, Inc. ............ 
Magnasyne Corporation 
Marathon TV Newsreel 
McClure Projectors, Inc. .......... 
McHugh, Fenton, Productions, 
Ine. 
Mecca Film Laboratories 


Minerva-Film A'S 


Mitchell Camera Corporation 
Modern Talking Picture Service, 
Second Cover 


ANNUAL PRODUCTION REVIEW 


Motion Picture Enterprises, Inc.. .89, 173 
Motion Picture Laboratories, Inc. .. 2 
Motion Picture Service Co. ......... 
Movielab Film 

Laboratories 
Moviola Manufacturing Co. 
Murphy, Owen, Productions, Inc. . . 
Musifex Co. 


Third Cover 


Newsfilm, Inc., Marathon TV 

Newsreel Affiliate 35 

Niles, Fred A., Productions, Inc. . .30, 31 

Orleans, Sam, Inc. 22 

Parthenon Pictures— 

Hollywood ....38, 44, 53, 58, 61, 64, 76 
Peerless Film Processing Corp. ... 174 
Pelican Films, Inc. 36 
Picture Recording Company x 
Pictures for Business 207 
Pilot Productions, Inc. 
Princeton Film Center 

RCA Victor Custom Record Sales .. 
Radiant Manufacturing Corp. 
Rapid Film Technique, Ine. ....... 
Rarig Film Productions 
Ray, Reid H., Film Industries, 

Inc. 

Regan Film Productions, Inc. ...... 

Rocket Pictures, Inc. ............. 

Rockett, Frederick K., Company 

Rose, H. D., & Company, Inc. ...... 

$.0.S. Cinema Supply Corp. ....... 

Sarra, Inc. 

Schuessler, Wm. 

Sherman, Lawrence F., & 

Associates 

Sound Masters, Inc. 

Spindler & Sauppe 

Stark-Films 

Sterling Movies U.S.A., Inc. ...... 
Strauss, Henry, & Co., Inc. ........ 
Studio Lighting Company, The .... 
Sturgis-Grant Productions, Inc. .... 
Sutherland, John, Productions, 


TV Cartoon Productions 
Technical Service, Inc. ........... 
Technicolor Corporation 
Television Graphics, Inc. ......... 
Telic, Incorporated 
Tiesler Productions 
Transfilm-Caravel, Inc. 
Tri Art Color Corporation 

— V-W-Z — 
Valentino, Thomas J., Inc. 
Van Praag Productions 
Victorlite Industries 
Video Films, Incorporated 
Viewlex, Inc. 
Visualscope, Incorporated 
Wade, Roger, Productions, Inc. .... 
Washington Video Productions 
Wilding, Inc. 
Willard, Frank, Productions 
Willard Pictures, Inc. 
Wolff, Raphael G., Studios, Inc. .... 
Wondsel, Carlisle & Dunphy, Ine. .. 
Zweibel, Seymour, Productions, 
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The Dual Selectroslide shows un- 
limited number of slides. 


Dual Magazine Slide Projector 
Provides Continuous Programs 


x A literally unlimited number of 
2” x 2” slides can be shown with- 
out interruption or pause with the 
new Dual Selectroslide +351 pro- 
jector, made by Spindler & Sauppe, 
Los Angeles. 

Using the familiar “merry-go- 
round” type slide magazines, one 
mounted on each side of the pro- 
jection head, the new model will 
hold as many as 96 slides in one 
loading. While a lecturer is auto- 
matically running a sequence from 
one 48-slide magazine, the other 
may be removed and changed for 
anew one. Thus, by continuously 
replacing magazines, the slide show 
might go on forever. 

The model 351 is an adaptation 
of the single-magazine projector, 
model 300. Free literature is 
available from Spindler & Sauppe. 
2201 Beverly Blvd., Los Angeles 
57, Calif. a 


For 16mm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


original FIBERBILT 
Fiberbit SHIPPING 


CASE 
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EASTERN STATES 


e MASSACHUSETTS e 


Cinema, Inc., 234 Clarendon St., 
Boston 16. 


e NEW JERSEY e 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


e NEW YORK e 


Association Films, Inc., 347 Mad- 
ison, New York 17. 


Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 


Crawford, Immig and Landis, 
Inc., 200 Fourth Avenue. New 
York 3, New York. 


The Jam Handy Organization, 
1775 Broadway, New York 19. 


S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Training Films, Inc., 150 West 
54th St., New York 19. 


Visual Sciences, 599BS Suffern. 


e PENNSYLVANIA e 
Appel Visual Service, Inc., 927 
Penn Avenue, Pittsburgh 22. 


Oscar H. Hirt, Inc., 41 N. 11th St., 
Philadelphia 7, WAlnut 3-0650. 

International Film Center, Audio- 
Visual Equipment Rental Serv- 
ice, 1906 Market St., Philadel- 
phia 3, LOcust 3-7949. 

J. P. Lilley & Son, 928 N. 3rd St., 
Harrisburg. 

Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


The Jam Handy Organization, 
Pittsburgh. Phone: ZEnith 0143. 


e WEST VIRGINIA e 
B. S. Simpson, 818 Virginia St., 
W., Charleston 2, Dickens 6- 
6731. 
SOUTHERN STATES 


e FLORIDA e 


Norman Laboratories & Studio, 
Arlington Suburb, P.O. Box 
8598, Jacksonville 11. 


e GEORGIA e 


Colonial Films, 71 Walton St., 
N. W., JA 5-5378, Atlanta. 


e LOUISIANA e 
Stanley Projection Company, 1117 
Bolton Ave., Alexandria. 


Delta Visual Service, Inc. 815 
Poydras St., New Orleans 12. 
Phone: JA 5-9061. 


e MARYLAND e 


Stark-Films (Since 1920), Howard 
and Centre Sts., Baltimore 1. 
LE, 9-3391. 


e TENNESSEE e 


Southern Visual Films, 687 Shrine 
Bldg., Memphis. 


MIDWESTERN STATES 


e ILLINOIS e 


American Film Registry, 1018 So. 
Wabash Ave., Chicago 5. 


Association Films, Inc., 561 Hill- 
grove, LaGrange, Illinois. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


The Jam Handy Organization, 
230 N. Michigan Ave., Chicago. 


Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


e MICHIGAN e 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 
Zone 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


e OHIO e 


Academy Film Service, Inc., 
2110 Payne Ave., Cleveland 
14, 


Films Unlimited Productions, 137 
Park Ave., W., Mansfield. 


LIST SERVICES HERE 


Qualified audio-visual dealers are 
listed in this Directory at $1.00 per 
line per issue on annual basis only. 


Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

The Jam Handy Organization, 
Davton. Phone: ENterprise 
6289. 


Twyman Films, Inc., 329 Salem 
Ave., Dayton. 


M. H. Martin Company, 1118 
Lincoln Way E., Massilon. 


WESTERN STATES 


e CALIFORNIA e 


LOS ANGELES AREA 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 
28. 


The Jam Handy Organization, 
1402 N. Ridgewood Place, Hol- 
lywood 28. 

Photo & Sound Company, 5525 
Sunset Blvd., Hollywood 28. 
Ralke Company, Inc. A-V Center, 
849 N. Highland Ave., Los 

Angeles 38, HO. 4-1148. 

S. O. S. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly- 
wood 28. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 57. 


SAN FRANCISCO AREA 


Association Films, Inc., 799 
Stevenson St., San Francisco. 


Photo & Sound Company, 116 
Natoma St., San Francisco 5. 


Westcoast Films, 350 Battery St., 
San Francisco 11. 


e COLORADO e 


Audio-Visual Center, 28 E. Ninth 
Ave., Denver 3. 


Davis Audio Visual Company, 
2023 E. Colfax Ave., Denver 6, 


e OREGON e 


Moore’s Motion Picture Service, 
1201 S. W. Morrison, Portland 
5, Oregon. 


e TEXAS e 


Association Films, Inc., 1108 Jack- 
son Street, Dallas 2. 


e UTAH e 


Deseret Book Company, Box 958, 
Salt Lake City 10. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 
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IAVA members see color television demonstration in the new NBC-TV 
Colo. Studios in Hollywood, home of recent “spectaculars.” 


A Western Film Production Workshop 


Industrial Audio-Visual Association Members Meet in Los Angeles 


ome EXPERIENCE and know- 

how with West Coast members, 
the Industrial Audio-Visual Asso- 
ciation sent company film execu- 
tives from New York, Chicago, the 
Twin Cities and other U. S. towns 
where the organization is repre- 
sented, to the 1960 Audio-Visual 
Production Workshop held Janu- 
ary 25-28th at the Chapman Park 
Hotel in Los Angeles. 

Visits to film and television stu- 
dios and laboratories were inter- 
spersed with informative meetings 
and demonstrations. Outstanding 
among these was a demonstration 
of a new audio-visual aid to manu- 
facturing, called “The Factory 
Coach” and presented by A. A. 


White, industrial engineer from 
the Autonetics division of North 
American Aviation Co. 

Member Ray Bonta of the Gen- 
eral Electric Company presented 
an illustrated paper on his com- 
pany’s recently developed thermo- 
plastic recording process, invented 
by Dr. William Glenn; a G-E re- 
search physicist. Closed circuit 
television ideas for industry use 
were demonstrated by David Snow 
of Hallamore Electronics and Carl 
Nater of Walt Disney Studios 
showed special films in his discus- 
sion of “Entertainment Films in 
Industrial Community Relations.” 

Robert S. Scott, film administra- 
tor for the Douglas Aircraft Com- 


Below: pictured during General Film Labs’ visit (1 to r, ctr) are Bob 
Strickland, Harold Daffer, Alan Yost and Edward L. Carroll. 


pany, showed [AVA members how 
that company uses the newsreel 
technique in color in his talk on 
“Communicating With Film.” One 
of the “ideas” which the group 
carried away for company adapta- 
tion and well appreciated was Jay 
Gordon’s /nterlock, a short film to 
explain the intricacies of work 
prints to unsophisticated manage- 
ment groups. 

A showing of the outstanding 
current theatrical subject, Rhap- 
sody of Steel was one of the high- 
lights of a visit to John Sutherland 
Productions’ studio. A Thursday 
program event was the talk “For- 
eign Translations for Films Going 
Overseas” presented by Horace W. 
Cutler and Ellena Wilson of the 
Cutler Translations Bureau. 

At General Film Laboratories 
plant, IAVA’ers saw the new 


Above: (/ to r) are Jay Gordon, 
guest LeRoy Prinz, Roy Vander- 
ford, and IAVA president, John 
Hawkinson, at Chapman Park. 


Video View tape-to-film process 
demonstrated. Their host at Gen- 
eral Film was William Gephart, 
who also presented other new lab 
processes. Parthenon Piciures—of 
Hollywood held a special equip- 
ment “trade show” for the business 
film executives, including a demon- 
stration of Mole-Richardson’s ne v 
fog and cobweb makers, a new 
professional tape recorder by Loren 
Ryder and new lighting equipment. 

Continuing a previous visit to 
the studio by IAVA, Parthenon’s 
Cap Palmer and Jack Meakin, 
music director, gave a film music 
demonstration, including the show- 


ing of the same scenes with and 
without music for comparison. 
LeRoy Prinz, noted director and 
film maker from the entertainment 
industry with many outstanding 
films to his credit, was the guest 
speaker at the West Coast banquet 
affair held on Wednesday evening, 


Mr. Hawkinson chats at the ban- 
quet with famed director LeRoy 
Prinz, a guest speaker. 


January 27th. He was introduced 
by an old acquaintance, Roy Van- 
derford, member from AT&T. 
Arrangements for the bi-annual 
West Coast production workshop 
were handled by Jay Gordon, 
Western regional director of IAVA 
and head of the Autonetics’ film 
program. Also included on the 
agenda were visits to Capitol Rec- 
ords Studio, to the NBC-TV color 
studios in Hollywood and to the 
Ralke Company Audio-Visual 
Center where a new continuous 
16mm _ projector and an audio- 
visual center were demonstrated. 


Above: Ray Bonta of GE de- 
scribes his company’s new thermo- 
plastic recording process to group. 


Preview of Coming Business Sereen Features: 


Your next issue of BUSINESS SCREEN will bring you an illustrated 
design portfolio on the nation’s latest in film production studios. There'll 
be some colorful pages on current and outstanding business films . . . 
and a trip to the South Pole with Lockheed’s cameraman who made 


historic films there . . 


. and around the world via a film story of the 


Air Transport Service! Detailed reports on new technological advances 
will keep pace with case histories of resultful new pictures for industry. 
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LAB 


MOVIELAB FILM LABORATORIES 
 MOVIELAB BUILDING, 619 W. 54th ST. 


¥e developing color negatives e additive color printing ¢ reduction printing including A & Be color 
slide film processing « blowups e internegatives e« Kodachrome scene-to-scene color balanced 
printing « Ektachrome developing and printing e registration printing ¢ plus complete black and 
white facilities including cuic:ng rooms, storage rooms and the finest screening facilities in the east. 


JUDSON 6.0360 
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ARTISTS 


DIRECTORS ANIMABORS 


FILM EDITOR: 


TECH MUSICAL 


DIRECTORS 


ATORY 
PECHMICIANS 


LIGHTING EXPER 


ENGINEERS 


Undivided Responsibility 


and Nothing ‘“‘Farmed Out” 
Complete control of production, whether for group meetings, 


group presentations, motion pictures or other essential group 
communication, is here — and all within one organization. 
Within its own walls are all the facilities necessary to 


pick up and carry an undivided responsibility. 


With nothing “farmed out,” there is every facility necessary 
to deliver your important ideas in lucid, imaginative or 


dramatized form. 


The Jam Handy Organization is a thoroughly integrated group 


of highly-specialized, experienced personnel, supported by 


> company-owned facilities. 

i © ” Here is a setup to help do the job right and do it right on 

uJ time at minimum cost. 
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